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Best wishes for the New Year, from all 

at the British Embassy Tokyo. As we 

enter 2018, I can report that UK–Japan 

relations are in great shape, probably closer 

than they have been for some time.

Last year, my first back living in Japan after 

a long absence, was a busy one. For me, the 

highlight was the three-day visit by British Prime 

Minister Theresa May in August, following 

Japanese Prime Minister Shinzo Abe’s London trip 

in April. The two leaders agreed joint declarations 

on security and prosperity, which were seen as 

really moving the relationship on to the next level. 

They discussed the North Korea situation, 

and the prime minister assured Japan that 

Britain is standing shoulder to shoulder with it, 

working in the United Nations and elsewhere 

to step up the pressure on North Korea. In 

December, the foreign and defence secretaries 

hosted their Japanese opposite numbers in 

London for annual security talks (page 10).

Since the prime minister’s visit, we have seen 

a new working group on trade and investment 

established, and the first industrial strategy talks 

took place in December. 

As we move through Brexit, we will need to 

put in place a new trade agreement between 

Britain and Japan. The two prime ministers 

agreed that, in the first instance, it could be 

based on the EU–Japan Economic Partnership 

Agreement, which was wrapped up in December.

I have enjoyed meeting many major 

Japanese investors, and visiting their UK plants. 

They are all very positive about their experience 

in Britain. Brexit has created some uncertainties 

for business, but the situation will become 

clearer this year, as the negotiation process 

moves from the departure arrangements to the 

future UK–EU relationship. And business has 

welcomed the prime minister’s proposal for 

an implementation period of up to two years, 

which will give them time to adapt. The British 

Happy New Year!
Message to the UK community in Japan  

from British Ambassador Paul Madden CMG

government’s clear objective is to maintain 

maximum access to the EU single market, tariff-

free and with frictionless borders.

Looking ahead, we already have a number 

of potential VIP visits in the pipeline for 2018, 

including the secretaries of state for health and 

transport, ministers for trade and Asia, and 

Lord Mayor of the City of London Charles Bowman 

(page 29). And we will be busy preparing for an 

even more hectic year in 2019, when Japan hosts 

the G20 Summit, the Rugby World Cup and the 

enthronement of the new emperor. 

I have very much enjoyed getting to know 

the British Chamber of Commerce in Japan 

and its members, and participating in events, 

including the spectacular British Business Awards, 

where the full variety and quality of the British 

business presence in Japan was on display. 

Supporting British business is a top priority for 

me personally, and for my embassy, so I look 

forward to working with you all in 2018. 

FOREWORD

With Frank Lampard OBE in November
PHOTO: BRITISH EMBASSY TOKYO

With Boris Johnson in August 
PHOTO: ANTONY TRAN/LIFE.14

Lord Mayor of the City of London, Charles Bowman
PHOTO: CITY OF LONDON

British Ambassador to Japan Paul Madden CMG • PHOTO: ANTONY TRAN/LIFE.14 Japanese Prime Minister Shinzo Abe and British Prime Minister Theresa May in Tokyo  
PHOTO: CROWN COPYRIGHT
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PUBLISHER

W e founded Custom Media K.K. and 

launched BCCJ ACUMEN in a mood 

of optimism to help promote British 

values, business, people and lifestyle in Japan. 

Despite economic and natural disasters, both 

the firm and magazine proudly thrive today thanks 

to our hardworking, diverse and creative team. 

We also greatly appreciate the strong support we 

enjoy from the British Chamber of Commerce in 

Japan (BCCJ), British Embassy Tokyo and the tight 

community of Britons and Anglophiles here. 

British Ambassador to Japan Paul Madden CMG  

has kindly agreed to continue our annual tradition 

of publishing a letter from the embassy for the 

UK community here (page 7).

A great year

After a year of exciting bilateral initiatives—such 

as the financial services agreement between the 

City of London and Tokyo (page 29)—and high-

profile visits between the two cities—including by 

British Prime Minister Theresa May and Secretary 

of State for Foreign Affairs Boris Johnson—British 

influence, confidence and respect in Japan seems 

better than ever. 

This is the 160th year of UK–Japan diplomatic 

relations, as well as the 70th anniversary of 

the BCCJ and the 10th of Custom Media. 

BCCJ ACUMEN, meanwhile, will mark its first 

decade in 2019, so more on that next year. 

We have so much to anticipate, with Brexit 

and the Rugby World Cup in 2019 and the Tokyo 

2020 Olympic and Paralympic Games. 

The run up to these massive sporting events 

will feature a UK Season of Culture in Japan. Run 

by the British Council, it will showcase artists, 

technologists, researchers and businesses from 

both nations “to spur on modernisation and 

inspire a new generation of innovators”. 

Meanwhile, a new Japan House will open 

in London this year to further promote the 

nation’s culture, and a series of related events 

will tour the UK. And Prime Minister May 

has publicly supported a proposal to plant 

cherry blossom trees in the UK as a symbol of 

bilateral friendship.

Farewell to a friend

Last year ended on a very sad note: one of 

the most well-known, long-term and popular 

expatriate Britons in Tokyo passed away—

Ian de Stains OBE, former BCCJ Executive 

Director and BCCJ ACUMEN writer. I invited 

a number of his friends and associates to send 

me anecdotes and memories of Ian, some of 

which are featured in his obituary on page 42. 

Many thanks to those who contributed, and my 

apologies to anyone whose piece was left out 

due to lack of space.

To finish on a positive note, our 

congratulations to the two winners of the 

Japan–British Society’s annual awards, this year 

presented by HIH Princess Akiko of Mikasa. See 

our full report on page 35.

And from everyone at Custom Media, we 

wish you a healthy and happy 2018! 

Strong and long
More busy times for bilateral ties

simon farrell  |  simon@custom-media.com

This is the 160th year of UK–Japan 
diplomatic relations, as well as the 70th 
anniversary of the BCCJ and the 10th 
of Custom Media. BCCJ ACUMEN, 

meanwhile, will mark its first 
decade in 2019.
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Quick post-Brexit deal sought
The UK and Japan hope to secure a quick deal on post-Brexit trade 
standards, The Japan News reported on 15 December. 

Speaking in London, Japanese Foreign Minister Taro Kono said he 
wanted to begin preparation on mutual recognition of standards and 
judicial support. Foreign Secretary Boris Johnson added that this could 
be accomplished “readily and speedily”. 

Mutual recognition would see the countries accepting each other’s 
rules as equivalent and avoid the creation of technical trade barriers 
between them. 

MEDIA

UK–JAPAN NEWS

These summaries of media reports are in the public domain 

and reproduced under the general principle of “fair dealing”.

Suntory gin  
hits British bars

Jenson Button signs up 
for full-time 2018 Super GT

Jenson Button will return to full-time racing this 
year, competing in Japan’s Super GT series, AOL 
reported on 4 December. Button will drive a 
Honda NSX GT500.

The former Formula One world champion made 
his Super GT debut in August at the Suzuka Circuit 
in Mie Prefecture, while his participation for 2018 
was announced at the Honda Racing Thanks Day 
fan event on 3 December. His team and co-drivers 
have yet to be revealed.

Button retired from full-time Formula One racing 
at the end of 2016.

Three-year bilateral defence plan agreed
The UK and Japan have agreed a three-year 
defence cooperation plan, the Foreign & 
Commonwealth Office and British Ministry 
of Defence announced on 14 December.

The agreement follows the “two plus two” 
talks between the countries’ respective foreign 
and defence ministers and will see some 45 
British Army personnel train with Japanese 
soldiers this year and visits by HMS Sutherland 
and HMS Argyll. This delivers on the commit-
ment made by Prime Ministers Theresa May 
and Shinzo Abe in Japan last August.

The meeting took place at Greenwich Naval 
College in London.

UK Space Agency, METI 
join forces on orbiting debris
Cooperation between the UK Space Agency and the Ministry 
of Economy, Trade and Industry in dealing with space debris 
has been announced following the signing of a memorandum of 
understanding, The Japan Times reported on 13 December.

The two bodies will work together to promote public–private 
measures to tackle the problem of orbiting debris left by rocket and 
satellite launches. Various incentives will be developed for firms 
reducing the amount of debris.

It is planned that a research team will visit the UK in February.

Beam Suntory Inc. has 
launched a new Japanese gin, 
named Roku, in UK pubs and 
restaurants, Bar reported on 
20 December.

The drink, which is 
distilled and bottled in 
Osaka, was introduced to 
50 establishments in London, 
Manchester, Liverpool, 
Glasgow and Edinburgh. 
Roku is being distributed by 
Maxxium UK Limited.

The gin uses six Japanese 
botanicals, including cherry 
blossom flower and leaf, yuzu 
peel, sencha and gyokuro teas, 
as well as sansho pepper.

PHOTO: BEAM SUNTORY

Taro Kono, Japanese minister of foreign affairs; 
Boris Johnson, secretary of state for foreign 
affairs; Itsunori Onodera, Japanese minister of 
defence; and Gavin Williamson CBE, secretary 
of state for defence • PHOTO: © CROWN COPYRIGHT
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Hitachi starts work 
on trans-Pennines trains

British Museum renews 
deal to benefit Japan 
art and history galleries

Sano seeks cricket boss

Sano City is looking for a manager to head 
its Cricket Town project. The city has begun 
an ambitious ¥400m redevelopment of the 
Sano International Cricket Ground (SICG) 
after being awarded a national grant for the project. 

The project manager will be in charge of 
developing the project and business plan, 
forming a team, as well as kick-starting an 
annual plan for cricket and promotional events. 
The aim is to increase the number of visitors 
to Sano, the scale of businesses attracted to 
the city and the relocation of people to the 
area, while developing a self-sufficient business 
within three years.

The British Museum has renewed its 10-year partnership 
with Mitsubishi Corporation, allowing it to undertake 
major refurbishments of the Japanese galleries this year, 
Broadway World reported on 13 December.

Changes to the design and infrastructure will allow 
for more frequent rotations of artefacts and give the 
museum the chance to show light-sensitive works.

The centrepiece of the galleries following 
refurbishment will be a set of Edo-period samurai 
armour that the British Museum recently acquired. 

Eisai mulls cutting back 
pharma market funding
The European head of Japanese pharmaceutical firm Eisai Co., Ltd., 
has warned that it may cut investment in the UK, pharmaphorum 
reported on 29 November. 

Citing poor commercial opportunities, the small size of the UK 
pharma market and issues with the National Institute for Health 
and Care Excellence, Gavin Hendler said, “We don’t feel that we are 
getting a good enough deal”.

Eisai has invested £1.3bn into the UK, including in a Hatfield, 
Hertfordshire, factory. 

Hitachi Rail Europe Ltd. has begun work on a new fleet of trains to 
serve Scotland and the north of England, the firm announced in a 
19 December press release.

The 19 five-carriage trains will incorporate Japanese bullet train 
technology and will be built in Doncaster. The fleet will use hybrid 
power and be capable of reaching speeds of up to 140mph.

The trains will run across the Pennines, connecting Liverpool and 
Manchester with cities such as Leeds, York, Newcastle and Edinburgh.

Trust Tech buys HR firm
Tokyo-based engineer dispatch firm Trust Tech Inc. has completed a deal 
for Wrexham-headquartered recruitment firm Gap Personnel Group, 
Insider reported on 5 December. Trust Tech acquired a 75% stake for 
£20.1mn following an initial agreement in October, and it follows the 
purchase of Newcastle-based MTrec Limited in 2016.

As part of the deal, Trust Tech has committed to supporting Gap’s 
expansion plans in the UK and Europe. Currently, the firm has 45 
locations across the country.

Gap’s existing management team will continue to oversee the firm.

PHOTO: HITACHI RAIL EUROPE

Kitagawa Utamaro (d. 1806). Ohisa of Takashima 
teashop. About 1792-1793. Colour woodblock. 
1927,0613,0.6 • PHOTO: BRITISH MUSEUM
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On behalf of the entire British Chamber 

of Commerce in Japan (BCCJ) team: 

Happy New Year!

We hope you enjoyed a refreshing festive 

holiday and that your 2018 got off to a 

fortuitous start. 

Last year, we accomplished great things 

together—from hosting the largest event in our 

69-year history, to being an information hub 

for a record number of members (970). Such 

achievements have brought new energy and 

strength to our chamber.

Bounding back

With January now well underway, we’ve 

reopened our offices, reconnected with our 

teams and colleagues and, no doubt, considered 

ways in which we would like to learn and grow 

during the year.

With that in mind, we’re bounding forth into 

an events programme designed to bolster your 

business development activities and equip you 

with a solid understanding of what the year 

ahead might bring for firms, both in Japan and 

globally. There has never been a better time to 

come and check out a BCCJ event and engage 

with our active and ever-growing community. 

Evolution

Among other celebratory activities planned to 

commemorate seven decades of strengthening 

business ties between the UK and Japan, we 

will mark our platinum anniversary with the 

launch of a special logo, to be featured in all BCCJ 

communications throughout this milestone year. 

The branding initiative is designed to reflect 

the long-standing cultural and commercial 

successes of the chamber and its members, while 

symbolising a new era of bilateral relations.

Since 1948, we have had four logos, 

including our current design. Our new logo, 

to be chosen this month by BCCJ members 

in an online poll, should remind you of the 

chamber’s successes past, present and, most 

importantly, future.

Over the coming 12 months, we will continue 

to modernize all nine BCCJ communication 

channels, making it even easier to stay in touch 

and keep up to date with UK–Japan news and 

related opportunities for your business.

In memoriam

Signing off, my thoughts turn most gratefully 

to someone who made all of this possible—my 

predecessor at the BCCJ, Ian de Stains OBE.

A wonderful person, generous mentor and 

caring friend, Ian worked tirelessly on behalf 

of BCCJ members during his time as executive 

director (1987–2011). Looking back through the 

office archives, it’s clear that Ian’s leadership 

brought a new level of professionalism and 

prestige to our organisation.

During our handover in early 2011, Ian shared 

words of wisdom and tools of the trade that will 

stay with me forever. These gems included how 

to write meeting minutes, the importance of 

nemawashi (quietly laying the foundations for 

future projects) and etiquette for when you have 

to attend more than one event in an evening.

Later, in 2015, his sponsorship helped me 

secure permanent residence in Japan. We used to 

joke that I would be footing the bill for our lunches 

for the rest of our days. It’s hard to believe I am 

writing about him in the past tense and that the 

next lunch will never come. He is sorely missed 

(page 42).

This year we will strive to honour Ian’s 

memory by continually demonstrating the 

innovative culture that makes the BCCJ great—

signalling our readiness to embrace the next 

decade and beyond. We would be delighted to 

have you join us on the journey. 

EXECUTIVE DIRECTOR

A new year, a new era
Standing on the shoulders of giants

lori henderson mbe

Craftsmanship to last a lifetime 
Exquisite handmade knives since 1923. 

10am–6pm | 03-3841-4205 | kap-kam.com
Shop online or visit our Kappabashi store, just 8 minutes from 
Tawaramachi Station. Free engraving service available. 
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MEDIA

JAPAN NEWS
BY MARK SCHREIBER

Materials summarised from these vernacular press reports 

are the property of copyright holders that are credited.

For the 47th successive year, the influential 

Nikkei Marketing Journal (NMJ) pronounced 

judgment on the year’s most successful products 

and services, in a traditional calligraphic style 

that emulates the banzuke (rankings) issued 

before each of the six annual grand sumo 

tournaments. 

It was in 1971 that the thrice-weekly paper 

covering retailing and distribution came up with 

the idea to announce the year’s most successful 

products and services. The list is presented in 

a manner that mimics the rankings of sumo 

wrestlers, with east and west yokozuna (grand 

champion) at the top, and working down the 

ranks with ozeki (champion), sekiwake (junior 

champion) and so on. 

During the period of post-war economic 

recovery, consumer products appealed 

mostly to basic needs and had scant 

differentiation aside from brand name. 

Nonetheless, they were eagerly snatched 

up by consumers. But from the early 1970s, 

as income levels rose and more Japanese 

people travelled abroad, the phenomenon of 

hit products developed in synch with more 

diversified consumer preferences.

Then during the past two decades, as Japan 

has had to contend with the nightmare of having 

a prolonged recession and deflationary spiral, 

niche marketing took on increasing importance 

and successful innovation was appreciated all 

the more. 

The NMJ’s two top winners for the past 12 

months were the so-called Amazon Effect, as the 

US firm’s Japan subsidiary expanded its range 

of offerings to include food and the streaming 

of TV programmes and films, and Nintendo’s 

Switch. The latter winner is a hybrid game unit 

that can be used as either a handheld or home 

console. By the end of September, 7.63mn units 

had been sold, and there were no signs that 

demand would slacken. 

Other relatively new winners on the list 

include artificial intelligence (AI) speakers (4th 

place) and Start Today Co., Ltd. (6th place), the 

last year’s top hits; forecast for 2018

owner of Zozo Town, the self-described largest 

online retailer of apparel and accessories in 

Japan. Imports were represented by Apple Inc.’s 

iPhone X (13th place), fidget spinners (14th) 

and Japanese translations of works by the 

English winner of the Nobel Prize in Literature, 

Kazuo Ishiguro (18th). 

The year’s zannen-sho (consolation 

prize) was awarded to Premium Friday, the 

government’s failed attempt to extend the 

weekend by encouraging businesses to give 

their staff the afternoon off on the last Friday of 

each month—a perennially busy time. 

As for the year ahead, the Year of the Dog 

resounded with mechanical barking from 11 

January, when Sony Corporation released the 

next generation of its AI robot dog, aibo. A week 

later, Ryohin Keikaku Co., Ltd. (MUJI) opened 

its first hotel in Shenzhen, Guangdong Province, 

China. It will be followed by a hotel in Tokyo’s 

Ginza district in 2019. 

South Korea is scheduled to host the 

Pyeongchang Winter Olympics on 9–25 February, 

an event likely to raise demand for 4K high-definition 

TV receivers. The prices on budget models, sold 

in discount retailers such as Don Quijote Co., Ltd., 

have dropped to the ¥50,000 level. 

On 29 March, Mitsui Real Estate’s Tokyo 

Midtown Hibiya development, located close to 

the Imperial Hotel, will hold its grand opening, 

and on 15 April, Tokyo Disney Resort will observe its 

35th anniversary with a variety of promotional 

activities. Also this spring, Amazon Japan 

will open a walk-in photo studio in Tokyo’s 

Shinagawa district. 

On 15 June, a law will take effect allowing 

the use, nationwide, of private homes for short 

stays (minpaku). In addition to encouraging the 

practice, it is likely to help relieve the current 

squeeze on hotel accommodation. 

The highlight of summer sporting events will 

be football’s FIFA World Cup, to be held from 

14 June to 15 July. Then in September, the new 

Takashimaya Shopping Centre in Nihombashi will 

open, followed in autumn by the 35-storey (plus 

four basement levels) Shibuya Stream commercial 

complex that is backed by the railway and real 

estate firm Tokyu Corporation. 

The new Sony Entertainment Robot aibo ERS-1000 • PHOTO: SONY
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The Hakuhodo Institute of Life and Living 

(HILL), the research arm of Japan’s second-

largest advertising agency, released the details 

of its 2018 Living Mood Survey. Conducted via 

the Internet over five days in early October, the 

survey queried 3,900 adults aged 20–69 living 

in 11 cities. 

In response to how the economy would fare 

in 2018, 21% of the subjects predicted it would 

“become worse”, considerably less negative than 

the 30.2% who made similar predictions for 

2016. Likewise, optimistic predictions for 2018 

accounted for 14.6% of replies, 2.1 percentage 

points higher than the number who gave that 

response for 2017. 

While some 60% responded that they did 

not foresee major changes in the year ahead, 

31.3% said they expected to encounter more 

enjoyable things in 2018—3.7% higher than last 

year. That figure, moreover, was almost three 

times the percentage (12.2%) of those giving 

negative predictions. 

As for items to be given the highest priority 

in the year ahead, the top five (with multiple 

replies counted) were “sleep/rest” (80.7%), 

followed by “health” (79.6%); “hobbies and 

recreation” (74.5%); “time with family” (70.2%) 

and “savings and investment” (66.3%). 

The survey also asked, “What would you 

definitely like to start doing?” In descending 

order, with the responses from men shown 

before those from women, the replies were:

• Exercise, gymnastics, physical training 

(36.2/39.9%)

• Hobbies and studies (27.2/31.4%)

• Save money (24.3/32.4%)

• Walking/jogging (24.2/26.1%)

• Moonlight at a part-time job (24.5/26.1%)

• Go on a diet (19.0/27.9%)

• Obtain certification or licence  

(21.3/20.7%). 

The survey also asked, “What would you 

definitely like to stop doing?” The top seven 

replies were:

• Wasting money or engaging in impulse 

buying (33.7/43.1%)

• Excessive eating or drinking (34.4/32.6%)

• Maintaining relationships out of obligation 

(20.2/34.8%)

• Keeping late hours (18.6/29.4%)

• Having a disordered lifestyle (22.3/25.6%)

• Eating confectionery (13.5/25.2%)

• Overuse of smartphones (13.8/24.5%) 

survey reflects general optimism 

electric glasses coming soon 
Without a doubt, many people will recall 2017 as the year when 

acceptance of electric vehicles as the cars of the future achieved 

critical mass. 

Are you ready for the next leap into technological wonderland? 

Nikkei Business (18 December) reported that by this spring, Mitsui 

Chemicals, Inc. will be launching sales of electric eyeglasses called 

TouchFocus.

The product uses a lens known as MR and is the brainchild of the 

company’s New Healthcare Development Division. It uses two lenses, 

between which is sandwiched liquid crystal, which enables the focal 

distance to be changed via a system called touch focus. For the power 

supply, the frames incorporate a small battery that is recharged via a USB. 

“Previous types of dual-focus lenses could only offer sharp focus 

in the centre of the image, which became distorted at the outer edges. 

Many wearers found this problematic”, a worker at a glasses chain told 

the magazine. 

Mitsui Chemicals’ new products will use a custom-fit and be made 

to order at the company’s Nagoya plant. They are expected to sell for 

about ¥200,000 a pair—a price equivalent to the upper range of 

conventional spectacles—and the firm has targeted annual sales of 

50,000 to 60,000 pairs, roughly equivalent to a 1% market share. 
PHOTO: MITSUI CHEMICALS





PRESIDENT

W hen I heard that Ian de Stains OBE 

had passed away on 18 December 

(page 42), the overwhelming 

emotion was sadness—sorrow and disbelief that 

someone at the centre of the British community 

in Japan for more than 40 years would no 

longer be with us. Raw emotions such as these 

are understandable to anyone who knows 

the warmth and affection with which people 

remember Ian’s generosity and kindness. 

Grief and solemnity, however, cannot suffocate 

our admiration for his achievements, the desire 

to celebrate his memory and our gratitude for 

the service he gave. In the case of the British 

Chamber of Commerce in Japan (BCCJ), he will be 

remembered most for his 24 years of leadership as 

executive director from 1987 to 2011.

He set a course for the chamber, and the current 

executive team continues that journey. The BCCJ’s 

future success will be a tribute to his memory and an 

ongoing contribution to his legacy.

Sources of magnetism

This January is a major milestone for the BCCJ, 

marking the start of the year in which we celebrate 

the chamber’s 70th anniversary. It is a time to 

reflect on the lessons and achievements of the 

past, and to focus on the opportunities, as well as 

obstacles, that lie ahead for our members.

Decisions on the UK’s future relationship 

with Europe will be watched closely for their 

impact on Japanese investment into the UK. 

Shared interests and values, however, should 

continue to steer UK and Japanese policymakers 

toward broader and deeper collaboration, 

which bodes well for business exchange.

As participants in the UK–Japan business 

relationship, it is prudent to be realistic in our 

assessment of the commercial possibilities that 

lie ahead, and conscious of the attendant risks. 

Equally, we should not succumb to pessimism in 

the face of change. Brexit increases uncertainty, 

but the impact will not be felt evenly. Some 

businesses will face challenges, but others will 

discover new avenues of opportunity.

At the same time, good governance, robust 

regulation and the clustering of talent can 

remain powerful and formidable sources of 

magnetism when it comes to drawing firms to 

the UK for business. 

In 2017, London was ranked number one in 

the Mori Memorial Foundation’s Global Power 

City Index, and took the top spot in Z/Yen’s 

Global Financial Centres Index. Meanwhile, 

Deutsche Bank rated Edinburgh second in the 

world for quality of life, and Forbes tipped the 

UK as the best country for business in 2018.

Historical standing is, of course, no guarantee 

of continued future success. What cannot hurt 

though is a determination to show resourceful-

ness and resilience in making the very best of the 

circumstances we face, regardless of whether the 

outlook is brightening or darkening. 

Best wishes

The new year heralds exciting possibilities for 

UK–Japan business exchange, and it is my hope 

that all BCCJ members will resolve to combine 

hungry ambition with a frugal determination 

not to squander any crumb of advantage or 

opportunity. I wish you the very best in 2018, 

and look forward to hearing of your success at a 

BCCJ event very soon. 

Time to reflect
Resolve to seize business prospects

david bickle  |  @BCCJ_President

Some businesses will face 
challenges, but others will discover 

new avenues of opportunity.
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Equality, Diversity and inclusion (EDI) is a 

topic that pervades the corporate human 

resources dialogue, and 2017 was the 

year we saw things really begin to change for 

minority groups in Japan. From the progression 

of Prime Minister Shinzo Abe’s Womenomics 

agenda, to the passing of legislation to protect 

individuals against bullying based on gender 

identity and sexual orientation, Japan is 

beginning to make strides in the equality arena.

A growing number of professional networks 

and groups are being created to provide a place 

for minorities to share experiences, get support 

and not feel alone. Such groups can be found 

at firms or they may take the form of larger 

external organisations. In the UK, they are 

plentiful, although in Japan there is some room 

for growth, particularly when it comes to those 

catering to non-Japanese.

Concerning the importance of EDI-related 

groups, BCCJ ACUMEN spoke to four organ-

isations: the Black and Minority Ethnic (BME) 

Lawyers Tokyo Network; For Empowering 

Women in Japan (FEW); Women Who Code 

Tokyo; and Nijiiro Diversity.

Japan context

James Nepaulsingh, a lawyer in Japan for 10 

years, set up the BME Lawyers Tokyo Network 

in February 2017 to promote a positive message. 

He told BCCJ ACUMEN one of his major 

influences was a group of black University of 

Cambridge students, who published a photo of 

themselves to promote the institution as a place 

at which other black people can thrive in.

“I wanted to do the same for Japan and make 

[Japan] appeal to black and minority ethnic 

groups”, he said. “Before I came out to Japan I 

was given a lot of misinformation about how 

BME people were treated in Japan, and so I 

wanted to create that sort of positive image”.

Although Nepaulsingh himself has not faced 

any direct discrimination, he has noted a few 

things about being a minority in Japan.

“What is interesting in Japan is, I think, all 

foreigners are put in the same bucket. So I’ve 

heard white people, for example, complain 

about no one sitting next to them on the 

train”, he said.

One of the core issues for minority groups in 

Japan is conformity and the feeling of standing 

out from the crowd. “I think when you are a 

minority, there is such an implied pressure that 

you have to conform to be successful and it is 

quite a difficult thing to find your own niche 

where you can actually be yourself. And it’s great 

to talk to people about that kind of experience, 

of how you can find your own voice, and be 

yourself within a society”, he said.

Providing role models is one way of showing 

that BME people can be successful in Japan 

and networking with other BME lawyers is a 

crucial part of this: to share stories, experiences 

and advice. 

The group organises events to allow for 

networking and did a charity run in September 

up Tokyo Tower for TELL, the mental health 

charity for Japan’s international population. 

There is still scope for more, however, and 

Nepaulsingh said they are looking at ways to 

reach out to other networks.

The members of this network are diverse, 

too, in terms of age and employment, with 

participants from both international and domestic 

firms, as well as legal recruitment agencies. The 

benefits of this kind of network are clear. “In terms 

of empowerment, it gives us a voice, because 

we’ve all had similar experiences being an ethnic 

minority”, he said. “You can’t always talk about 

certain things in the context of a work situation 

TOP STORY

STRENGTH IN NUMBERS
The growth of Japan’s equality, diversity and inclusion groups

BY MAXINE CHEYNEY

James Nepaulsingh, 
founder of BME Lawyers 
Tokyo Network

Women Who Code Tokyo hold events where women can network face-to-face.
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as others may not understand what you are going 

through. It’s the same for any minority groups—

for example, women in the workplace”.

Women will

And there are women’s networks that are 

growing strong in Japan, including FEW.

“Our main focus is on empowering women 

to reach their full personal and professional 

potential by providing them with practical skills 

they can readily apply regardless of if they work 

in a big company or run their own business”, 

said Sarah Achilles, president of FEW. “We also 

focus on creating opportunities for genuine 

connection and networking across professions”.

When asked whether there was room for 

more groups such as theirs, Achilles suggested 

there are enough groups and networks that 

primarily target English-speaking women, 

including Japanese women. 

But she added, “There are always new groups 

popping up or reinventing themselves so as to 

cater to women’s changing needs or to a certain 

industry or population of women. We are also 

seeing an increase in groups targeting young 

Japanese women, such as chapters of Lean In, but 

there is still room for more support on all fronts”.

The Association for Women in Finance 

Tokyo is one such organisation that caters 

specifically to women in the financial services 

sector, with mentor dinners and speaker events. 

Meanwhile, not-for-profit organisation (NPO) 

Women Who Code Tokyo specifically focuses on 

females who are active in the technology industry. 

“We’re off to a good start”, Chiaki Narusawa, 

director of Women Who Code Tokyo said. “A quick 

inquiry in the search engine will yield a good 

amount of resources for females in Japan looking 

to explore programming and online groups to join.

“However, we can definitely use more net-

working opportunities where women can connect 

face-to-face with other women who share the 

same interests”. To do this, she said, collaboration 

with technology firms to host such events is key.

Corporate efforts

One group that is working directly with firms to 

help them incorporate programmes to support 

the lesbian, gay, bisexual and transgender (LGBT) 

community is the NPO Nijiiro Diversity, and there 

are specific things that need to be considered 

when setting up programmes or groups to 

support employees. 

Yuri Igarashi, director of Nijiiro Diversity’s 

Tokyo office, explained that there are multiple 

ways that firms can support their employees. 

These include incorporating guidelines; publicly 

declaring that diversity is being promoted, 

particularly by management; having a same-sex 

partner registration system, with the benefits 

that the firm applies to couples and families 

broadened to include same-sex couples; and 

establishing support teams and guidelines for 

transgender sex transition.

Firms would also be wise to be mindful of 

some crucial considerations. For LGBT employ-

ees who request a consultation, it is important 

not to interrogate them or force them to come 

out, Igarashi explained. Meanwhile, privacy 

and safe information management should also 

be borne in mind. 

Nepaulsingh noted that a lot of local law firms 

are looking at setting up their own internal LGBT 

groups, particularly given the push for acceptance 

of same-sex marriages in Japan. However, having 

external organisations remains important as 

Igarashi explained that external organisations play 

an important role for many who are not able to 

come out at work. 

“There are LGBT employees who only par-

ticipate in outside groups because they cannot 

come out in their firm. They emphasise broad-

ening the network of connections outside the 

firm and I think that it will have a positive influ-

ence on the consciousness of LGBT employees 

through the exchange beyond the firm”.

Narusawa believes that a broader spectrum 

of concerns can be addressed at external and 

larger networks. “Larger organisations can 

address a broad range of issues, while companies 

may only discuss issues relevant to themselves”, 

she explained.

For women, FEW’s Achilles believes there 

are a small number of steps to take when 

integrating programmes or groups to support 

female employees. She mentions mutually 

beneficial mentorship programmes, flexible 

work styles, and understanding the needs of 

women at work. A crucial part of this is having 

buy-in from both management and men in the 

firm, incorporating initiatives as part of overall 

business strategy, as well as ensuring firm-wide 

support and implementation.

“Firms need to provide opportunities for wom-

en to take leadership roles, not necessarily always 

for big projects, but also more casual opportunities, 

such as spearheading club activities, facilitating 

intimate lunchtime learning-focused discussions 

on an area of their interest, and so on. That way 

female employees can leverage their strengths and 

build confidence”, she explained.

With the growing number of networks 

and organisations in Japan, there is much for 

firms to learn about the best ways to recognise 

and address the needs of different minority 

groups within their corporate culture. Although 

progress has been made for women in the work-

place, more needs to be done at firms to support 

the LGBT and BME communities, and learning 

best practices from those organisations outside 

firms is one way to do this.

“Dealing with inequality in the workplace 

is already hard on its own, but trying to handle 

it without any support makes it even more 

difficult”, said Narusawa. 

Yuri Igarashi (left), director of Niijiro Diversity’s Tokyo office, and members of the organisation’s team

“There are LGBT employees 

who only participate in 

outside groups because they 

cannot come out in their firm.
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Elected to the City Council of Iruma in 

March last year, Tomoya Hosoda has a 

whole range of issues that he wants to 

tackle while in office, many of which revolve 

around a broader acceptance of diversity—

including in terms of age, gender and physical 

ability—in Japanese society.

That is in part driven by the fact he grew up 

as a girl, but wanted to be a boy.

Hosoda, 26, is the first openly transgender 

man elected to public office in Japan, and activists 

have described his election victory as a marker for 

the rights of transgender people in this country 

and the wider community of sexual minorities.

“The image that most Japanese have of 

transgender people is based on the entertainers 

who dress as women on television shows here”, 

Hosoda told BCCJ ACUMEN. “The image I get is 

that they are laughing at these people—they are 

comical characters.

“But there is much less knowledge and 

understanding of a woman making the 

transition to becoming a man”, he said.

Acceptance

Hosoda says he can trace his own transition 

all the way back to his childhood. Born as 

Mika, Hosoda said he never felt like a girl as he 

was growing up, did not want to wear a skirt 

to school and similarly rejected the notion of 

wearing a kimono to the traditional coming-of-

age ceremony for female 20 year olds.

In his teens, Hosoda was not aware that it 

was possible to transition from female to male 

and had never met anyone who had completed 

the journey. That changed after encountering a 

man online who had completed the transition 

from a woman and encouraged Hosoda to 

explain his feelings to his parents.

Concerned at their reaction, Hosoda wrote a 

letter to his mother.

“They were surprised”, Hosoda admitted. 

“But they accepted it.”

Once over the initial shock, his parents 

supported their child on the change to manhood. 

Hosoda underwent sexual reassignment surgery 

in 2014, after which he was able to alter the gender 

entry in the all-important official family register.

Working for diversity

Three years later, comfortable in his new gender, 

Hosoda felt ready to run for office. And instead 

of concealing his past, he ran a completely open 

and frank campaign for The Democratic Party.

His business cards carry the phrase “Born a 

woman”, while his campaign literature pulls no 

punches and explains that he is a transgender 

man. The leaflets that he handed out also detailed 

his commitment to working for diversity in society.

“My main policy is to acknowledge diversity, 

and that is everyone from older people to children, 

women and men, people with disabilities, sexual 

minorities and others”, he said.

Hosoda also believes that more efforts are 

needed to make sure that children are not 

exposed to discrimination and, consequently, 

discriminate against others themselves.

“We believe that children are able to respect 

human rights and can nurture the sense of 

individuality in others”, he said.

Hope and confidence

Another area that he is working to promote is a 

better understanding of lesbian, gay, bisexual and 

transgender (LGBT) issues in society as a whole 

and, more specifically, among officials in Iruma 

City. Hosoda also wants to create a counselling 

service based at the city hall where teenagers 

struggling with their sexual identity can seek advice.

“I want to see children who are suffering at 

present—because they have no-one to talk to—

smile again”, he said. “I want them to be able to 

look towards a brighter future with confidence”.

And he believes that, while young people 

living in urban areas have better opportunities 

for discussing the issues that trouble them, the 

suburbs and rural areas are less well served.

“I never felt any prejudice in my previous 

workplace and I never experienced criticism 

because of who I am during the election period”, 

he said, although he is aware that not everyone 

is so fortunate.

Aya Kamikawa blazed the trail for transgender 

Japanese when she was elected to the council for 

Tokyo’s Setagaya Ward 14 years ago. Born male, 

Kamikawa has been campaigning for a change in 

the law to permit transgender people to officially 

alter the gender on their family register.

The law states that only individuals who 

have been diagnosed as having a gender 

identity disorder and have undergone sexual 

reassignment surgery can legally change their 

gender. Kamikawa and other rights activists say 

the law, as it stands, discriminates against those 

who have yet to undergo surgery and those who 

do not want to have surgery. And that, they say, 

can encourage discrimination.

Marker for change

The Japan chapter of the UK-based LGBT rights 

charity Stonewall has hailed Hosoda’s victory.

“Tomoya Hosoda’s successful election 

campaign serves as a marker for the often-

imperceptible changes in Japanese mentality 

towards sexual minorities”, said Loretto 

Cunningham, president of Stonewall Japan.

“His win also builds on the success of Aya 

Kamikawa in changing media representation 

of trans people from comedic props to a more 

serious portrayal and discussion of trans issues”, 

Cunningham told BCCJ ACUMEN.

“We hope to see this help educate the 

general population and encourage the trans 

community”. 

DIVERSITY & INCLUSION

EDUCATE AND ENCOURAGE

Tomoya Hosoda, Japan’s first male  
transgender politician, lays down a marker
BY JULIAN RYALL

His business cards 

carry the phrase 

“Born a woman”.



bccjacumen.com  21

T he UK’s higher education sector is 

undoubtedly one of the country’s major 

success stories, with several institutions 

high in global rankings, or even topping them. 

Such success is a major draw for prospective 

students across the world, and not least in 

Japan—indeed, several members of the imperial 

family have received part of their education 

in the UK. Most recently, Princess Kako of 

Akishino enrolled at the University of Leeds in 

September for one year as an exchange student.

Thanks to the many alumni associations in 

Japan, the benefits can continue for graduates 

of UK universities. And although there are 

relatively fewer graduates from the UK, there are 

many alumni associations.

Of these, a few notable ones stand out: 

the University of Birmingham, the University 

of Leeds and London Daigaku Kai (LDK), 

which represents the constituent colleges and 

institutions of the University of London, as 

well as Imperial College London. 

Meanwhile, other universities are in the 

process of building their respective alumni 

associations. The University of Arts London, for 

example, counts Japan as the home of its second-

largest alumni population outside the UK, and it 

officially launched its own group in April 2016.

Rich tradition

But by far the oldest is the Cambridge & Oxford 

Society, which dates back to at least 1906 and has 

chapters in Tokyo and the Kansai area. Currently, 

it has about 300 members, and usually hosts two 

events each month. The highlight of the calendar, 

however, is the Early Summer Party, which takes 

place at the British Embassy Tokyo.

“About two-thirds of our members are 

Japanese nationals; the other third are mostly 

British, but a fair number of other nationalities 

are also represented”, said Tim Minton, 

representative and membership secretary of the 

society. Members range in age from their early 

twenties to late eighties and their occupations 

run the gamut from members of the Japanese 

Imperial Family to entrepreneurs, lawyers, 

government officials and even one geisha. 

Work and play

An active calendar is key to the work of alumni 

groups. The LDK, for example, host monthly 

drop-in gatherings at a Roppongi pub.

The get-togethers provide opportunities for 

alumni to network, gain insights from visiting 

academic staff and reminisce about their 

student days. Owen Traylor, senior research 

fellow at the University of Kent’s Conflict 

Analysis Research Centre and a member of 

the Cambridge & Oxford Society both today 

and from 1981 until 1984, vouches for the 

professional benefits of the society.

“When I was a member in the eighties while 

working at the British Embassy, I’m sure the 

society boosted my range of Japanese contacts”, 

he recalled.

Key influence

As well as having value for the alumni, 

these groups are also of great benefit to the 

universities themselves. Chika Takahashi, 

head of education at the British Council in 

Japan, describes Japan-based alumni as vital in 

promoting UK higher education in the country.

“Alumni are key influencers and, as such, we 

would love them to get involved in our student-

facing activities as much as possible”, she said. 

“They have first-hand experience of life and study 

in the UK and, by sharing their experiences, they 

can inspire many more students to head out to 

the UK and broaden their horizons”.

And they can also clear up misconceptions.

“Having this active body of advocates 

and supporters really helps enhance our 

reputation locally and can also helps dispel any 

myths others may have about us”, said Alison 

Beale, director of the University of Oxford’s 

Japan office and vice president of the British 

Chamber of Commerce in Japan’s Executive 

Committee. “Our alumni societies play an 

important role in providing role models for 

prospective students”.

The promotional role for alumni groups is 

taking on greater importance now that many UK 

universities are increasing their efforts to attract 

international students, particularly given their 

economic value.

“UK institutions are increasingly looking to 

Japan as a key source of quality students and 

consider their existing alumni networks to be 

a long-term investment for developing their 

presence in Japan”, said Junko Aoyagi, director 

at BEO Ltd., a consultancy that works with 

universities to recruit students from Japan.

In the case of the University of Leeds, 

this means alumni assisting university 

representatives at various events, said Mizuki 

Otsubo, Japan representative for the university.

Gearing up

Although many alumni groups already receive 

strong support from their associated university, 

the increased globalisation of UK higher 

education means universities now need to offer 

even greater support, in turn enabling the alumni 

associations to help them with their efforts.

“Conditions are perfect for these alumni 

groups to get more involved in supporting the 

universities to communicate with potential 

Japanese students”, said Aoyagi. “It is also 

important for graduates involved in running 

alumni networks to ask for more support 

from the universities in maintaining a contact 

database and running regular events for 

Japanese graduates”. 

EDUCATION
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TOUCH
UK alumni groups in Japan 
play key role in bilateral ties
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University of Leeds alumni at one of their regular meet-ups. • PHOTO: UNIVERSITY OF LEEDS JAPAN ALUMNI GROUP

“Having this active body of 
advocates and supporters 
really helps enhance our 

reputation locally”.
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School of thought
Japan follows global trend for international education
BY ANTHONY FENSOM

T ired of waiting to secure a place for your 

child in one of Tokyo’s top international 

schools? Fortunately, year-long waiting 

lists could be a thing of the past as new entrants 

bring greater choice to expatriates and locals 

alike, amid a global boom in international 

schools that shows no sign of slowing.

Originally created to cater solely for 

expatriates, international schools have surged 

in popularity worldwide as parents seek 

that edge they believe a Western education 

provides. From around 1,000 English-language 

international schools globally some 20 years 

ago, there are now an estimated 9,200, with 

the number expected to reach 16,000 within a 

decade, according to UK-based ISC Research.

Rather than being expatriate enclaves, some 

80% of international school students are from 

the school’s host country.

In Japan, the number of students at English-

language international schools now exceeds 

12,400, up 27% from five years ago.

“There are lots of positives in being bilingual—

English is one of the major international languages 

and going to an international school helps expand 

your perspective”, said Nozomi Yamazaki, a former 

Osaka International School (OIS) student.

Growing demand

Tokyo is listed, among other major international 

cities, by ISC as having at least 50 English-

speaking international schools. And with 

new schools opening up, including Chiyoda 

International School Tokyo (CHIST) in April 

2018 and potentially also an offshoot of 

London’s Harrow School, the competition is 

escalating for the established operators.

While schools have kept up with the 

increasing demand by securing staff from the 

UK, United States and other English-speaking 

nations, ISC says competition for suitable staff 

could intensify. The number of teachers working 

in international schools is expected to grow from 

more than 426,000 in December 2016 to 581,000 

by 2021, putting pressure on recruitment.

However, if Tokyo’s existing international 

schools are feeling the pressure, they are 

not showing it, even pointing to the need for 

new entrants.

 “We do have wait lists and we don’t want 

to turn people away”, said Lowly Norgate, 

communications manager at the British School 

in Tokyo (BST). “Physical space is a challenge 

in densely populated Tokyo, and for new 

international schools that are opening, the 

process has many required levels of approval”.

Norgate also pointed to the difficulty for 

new schools in securing land and even items 

as simple as school uniforms. However, the 

BST is yet to see any difficulty in securing 

teachers, despite its preference for teachers 

from the UK or other highly rated British 

international schools.

“Schools have to offer an attractive package 

for anyone coming from overseas”, she added. 

“We feel very strongly about getting the best 

teachers … we insist on seeing them teach in their 

own schools before confirming any appointment”.

Japan’s oldest international school, 

Yokohama’s Saint Maur International School, also 

EDUCATION

“Physical space is a 

challenge in densely 

populated Tokyo, and for 

new international schools 

that are opening, the 

process has many required 

levels of approval”.
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• Montessori Pre-school
• International Primary Curriculum (IPC)
• International General Certificate of 
    Secondary Education (IGCSE)
• International Baccalaureate Diploma Program (IBDP)
• Advanced Placement (AP)
• SAT Reasoning Test
• SAT Subject Tests
• PSAT/NMSQT
• Trinity International Music Examination

Quality education within a caring family environment since 1872

Saint Maur
International School

office@stmaur.ac.jpwww.stmaur.ac.jp

✓  Accredited by the Council of International Schools & 
    New England Association of Schools and Colleges 
✓ Registered as Gakko-Hojin by the Japanese Ministry of 
    Education, Culture, Sports, Science and Technology 

83 Yamate-cho, Naka-ku, Yokohama, Kanagawa 231-8654

Tel: 045 641 5751 | Fax: 045 641 6688
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Cen tral Toky
o

ONLY

École française du CP au CM2 depuis 2007

Pre-K (Age 2-1/2) to Grade 12 —Coeducational 

Nishimachi International School  |  www.nishimachi.ac.jp
2-14-7 Moto Azabu, Minato-ku, Tokyo 106-0046
03-3451-5520  |  admissions@nishimachi.ac.jp

Conveniently located in central Tokyo, Nishimachi offers a 
co-educational education in English for students K–9. All students 
study Japanese daily. Nishimachi’s mission is to educate all 
students to be internationally minded and independent thinkers.

Nishimachi’s rigorous academic reputation is internationally  
well-known and is based on our unique history, English–Japanese 
language programmes, and multicultural approaches to learning.
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says recruiting teachers to Japan is not a challenge, 

given the nation’s attractive global reputation.

“We don’t have any problems attracting high-

quality teachers to our school”, said secondary 

school principal, Timothy Matsumoto. “When I 

talk to people about why they chose Japan, they 

talk about safety. It’s a very safe country, people 

are very polite as well, and there’s a certain sense 

of timeliness that is unmatched”.

New kids on the block

Another British-style school is Clarence 

International School in Minato Ward, which 

was founded in 2016 based on the English early 

years foundation stage framework.

Co-founder Fei-Fei Hu said recruiting teachers 

was not a challenge for the art-focused nursery, 

which has developed its teaching materials in 

collaboration with Children & The Arts, a charity 

established by Charles, the Prince of Wales.

“When we opened [in 2016], we received 

more than 500 applications for our teaching 

positions”, Hu said. “Going forward, we would like 

to recruit senior teachers from the UK, with the 

help of our partner, The Prince’s Foundation”.

Hu and his wife Ayahi have bigger plans 

for the institution, however. They include 

expanding the school premises and developing 

a “Clarence Lab” in Tokyo and London to 

broaden the school’s curriculum.

In July, Hu was appointed Japan strategy 

adviser for the prestigious Harrow School, 

which already has international schools in 

Bangkok, Beijing, Hong Kong and Shanghai.

Michael Farley, headmaster of Harrow 

Bangkok and leader of Harrow’s Japan project, 

said Harrow was “currently investigating a 

number of possible sites in both the Kanto and 

Kansai regions, though would still be receptive 

to other opportunities”.

Another new entrant, CHIST, says it plans to 

“apply Buddhist ideals to the cultivation of well-

educated, internationally minded and engaged 

individuals”. Located in Chiyoda Ward, the co-

educational school, operated by the Musashino 

University Educational Foundation, plans to 

offer “an advanced primary and secondary 

educational curriculum”. 

CHIST’s primary school is expected to open 

in April, followed by a middle school and high 

school in April next year.

Keeping ahead

Perhaps with an eye on the new competitors, 

Saint Maur is planning new investments this 

year in sporting facilities, something that has 

even greater impetus given the upcoming 

Tokyo 2020 Olympic and Paralympic Games 

and 2019 Rugby World Cup. And in any case, 

those events are driving demand even higher.

“We’ve seen more enquiries from people 

connected with the Rugby World Cup and the 

Olympics—not just those in sport, but also 

administrators, legal teams and other staff”, 

Norgate said.

The recent move by the Tokyo Metropolitan 

Board of Education to make English-speaking tests 

mandatory for high school entrance exams could 

see even more demand for English-language 

education from Japanese parents. This is even 

though they are legally required to send their 

children to Japanese schools regulated by the 

Japanese Ministry of Education, Culture, Sports, 

Science and Technology.

For Tokyo’s international schools, the 

city’s increasing population of non-Japanese 

residents together with local demand should 

point to a bright future, with events such as the 

Olympics highlighting the need for an English-

language education.

“Because of the Tokyo Olympics, the 

Japanese people will finally realise that they 

need to have more people speaking English in 

Japan”, said Yamazaki, the former OIS student. 

“I grew up in a bilingual environment and I’m 

100% sure I want my kids to be the same”. 

“When we opened [in 

2016], we received more 

than 500 applications for 

our teaching positions”.

PHOTO: SAINT MAUR INTERNATIONAL SCHOOL
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Since its opening in September 2016, 

Clarence International School (CIS) has 

offered children aged between 18 months 

and three years the chance to be immersed in an 

arts-oriented education. The school, situated in 

a bright, welcoming building in Tokyo’s Minami 

Aoyama district, makes use of the standards set 

out in the English early years foundation stage 

curriculum and draws on cofounder Fei-Fei Hu’s 

experience studying at the University of Oxford, 

as well as the eight years he spent working for 

Charles, the Prince of Wales.

Hu, who was born and raised in Shanghai, 

grew up in Tokyo and Johannesburg. He has 

used his multicultural background to develop 

CIS’s philosophy, bringing together the best of 

East and West.

“Asia is the world’s economic engine and the 

UK is a world leader”, explained Hu. “We believe 

‘hybrid’ is the future”.

Indeed, Hu is clear that CIS’s intent isn’t to 

create a “little Britain” in Tokyo but, rather, to 

harness the strongest aspects of that country 

and combine this with other select educational 

philosophies.

“What’s good about Britain is its diversity, 

tolerance, creativity, global mindset and respect 

for tradition, as well as original thinking”, said Hu. 

“That’s the value of British education here in Japan”.

For Hu, this also means that CIS offers a new 

model for international education in Japan that 

goes beyond existing institutions, which are 

either non-profit schools aimed at expat families, 

or “international” schools designed to teach 

English to Japanese children. 

Instead, CIS represents a “third wave” of for-

profit schools, offering a premium, world-class 

education to families regardless of background, 

a model that has already caught on elsewhere 

in Asia, and is already delivering fantastic 

academic results.

This vision for CIS led to Hu becoming the 

Japan Strategy Advisor for London’s prestigious 

Harrow School in July last year. The school is 

currently undertaking a feasibility study on the 

possibility of opening a campus in Japan, adding 

to the four that it already has in Asia.

The power of art

One of the key aspects differentiating CIS from 

other schools is its strong emphasis on culture, 

with students introduced to everything from 

Mozart to Monet to noh theatre from an early age. 

In the past, the school has invited professional 

opera singers to perform for students, and last year 

they were able to participate in a special backstage 

visit during The Royal Ballet’s tour of Japan.

Added to this is the school’s relationship 

with The Prince of Wales’ charity, Children 

& the Arts, which works to increase access to 

the arts for disadvantaged children. The two 

organisations have an eight-year exclusive 

partnership and current projects include a 

children’s poetry book, which is scheduled to 

be published this year.

“The Prince of Wales’ foundation is doing a 

fantastic job by providing unique opportunities 

for children to engage with the arts from an 

early age”, said Hu. “Over the years they have 

brought half a million children to art museums, 

concert halls, theatres and opera houses.

“We think our primary job as educators is 

to prepare an environment where children can 

experience the best of human civilisations”, said Hu.

Enjoyment in life

Part of any school’s job is to properly prepare 

students for the future, but with artificial 

intelligence and other cutting-edge technologies 

starting to reshape the world of work, new 

approaches are needed.

“The world has never been so unpredictable 

and training our children for jobs in the existing 

framework is quite meaningless”, said Hu. “At CIS, 

we believe equipping the children with the ability 

to find enjoyment in life—in any situation—is 

most important”.

To that end, CIS seeks to equip students 

with the ability to quickly comprehend the 

unexpected and the unknown, as well as the 

ability to find and realise a new set of goals and 

vision of their own. In addition, the school’s 

cultural programme has a role to play.

“We also would like to help them build 

cultural literacy, which is needed to cherish 

beauty, wisdom and the treasure and heritage 

of human civilisations.

“We share a strong belief with the Prince’s 

foundation that this is possible by engaging 

children with the arts. We are, in essence, 

building the foundation of their creative mind 

and mediums of expression”. 

PUBLICITY

NEW FUSION

Clarence International School brings together 

art and UK education in downtown Tokyo

“Asia is the world’s 

economic engine 

and the UK is a 

world leader”.
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The A-List of Education

Established in 1989, The British School in Tokyo (BST) has developed a reputation for 

high quality education. Rated excellent by an independent inspection, our community 

is warm, friendly and offers the highest standards of pastoral care. Unique in Japan, 

BST follows the English National Curriculum from Nursery to A Level, preparing pupils 

for entry into universities worldwide. Our graduates continually achieve results well 

above the UK national average.  

Students know that education is about more than passing exams; sport, the arts, 

community service and adventurous activities are woven into the fabric of school life. 

Students are given countless opportunities to develop independence and resilience, 

enabling them to take the next step in their education and lives, with confidence.

The British School in Tokyo

1-21-18 Shibuya

Shibuya-ku

Tokyo 150-0002

Lowly Norgate, communications manager

03-5467-4321

comms@bst.ac.jp

www.bst.ac.jp

PROGRAMME / CURRICULUM

• Co-educational

• English National Curriculum from 

Nursery to Year 13

• More than 1,000 students

• Outstanding academic results

• Full programmes for sport, 

adventurous activities and 

creative arts

• Students place at top universities 

around the world

• Awarded excellent in all areas in 

a recent Independent Schools 

Inspectorate review.

Learning, love, laughter … that’s how one parent summed up her child’s experience 

at St. Alban’s Nursery, one of the longest established international kindergartens in 

Tokyo. Small and intimate, with a quiet garden playground, close to Tokyo Tower, our 

nursery offers each child his or her own choice of purposeful, fun-filled activities, in a 

safe, structured, loving environment. Our aim is to promote learning and self-discovery, 

as well as the development of skills and self-confidence that will give each child a 

strong basis for moving on to his or her next phase in life. 

St. Alban’s Nursery

3-6-25 Shiba-Koen

Minato-ku

Tokyo 105-0011

Gilma Yamamoto-Copeland

090-6480-4542

gilma.yam@gol.com

www.saintalbans.jp

PROGRAMME / CURRICULUM

Led by Director Gilma Yamamoto-Copeland, our highly qualified staff offer an extensive 

range of materials and activities based on the Montessori method. We introduce the 

first steps of writing, number work and nature in a simple, enjoyable way. St. Alban’s 

emphasises creativity, providing daily opportunities for children to enjoy singing, 

dancing, making things, storytelling, simple drama and art.

Conveniently located in central Tokyo, Nishimachi International School offers a co-

educational learning experience in English for students from Kindergarten to Grade 9. 

We educate all students to be internationally minded and independent thinkers.

Nishimachi International School

2-14-7 Moto-Azabu

Minato-ku

Tokyo 106-0046

Kiki Jiang-Yamaguchi, admissions officer

03-3451-5520

admissions@nishimachi.ac.jp

www.nishimachi.ac.jp

PROGRAMME / CURRICULUM

• Rigorous academic curriculum

• Emphasis on Japanese language

• Experienced teachers

• Multicultural approaches to learning

• Small and intimate community

• Centrally located

• Co-educational, non-sectarian 

Kindergarten to Grade 9

• Accredited by the Western 

Association of Schools and Colleges 

and the Council of International 

Schools

• Recognised by Tokyo Metropolitan 

Government
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Why is RGF starting a Contract Business Division?

The permanent placement business at RGF has gone from 

strength to strength and we are the fastest growing firm in 

our industry in Tokyo. In 2017, we doubled the number of 

our consultants and we will be 120 strong by April 2018. By 

starting our contract division now, we will be able to offer 

our clients a complete staffing solution. Our objective is to 

become the number one bilingual recruitment firm in Japan, 

and servicing our client’s contract hiring requirements will 

enable us to do this.

What is the state of the bilingual  

contract recruitment market in Japan?

It is well known that Japan is currently experiencing the most 

candidate-short, candidate-driven market in more than 20 

years. What this means is that if you are a bilingual candidate 

with a specific skillset and experience, you can expect with 

confidence to be in demand. IT in particular is a hot area for 

contract recruitment, as projects such as system migrations 

or global roll-outs need proven technical experience. Firms 

that have project-based hiring need contract staff, and in the 

build up to the Tokyo 2020 Olympic and Paralympic Games  

such project-based or fixed-duration hiring needs will  

continue to increase.

What are the advantages of contract recruitment 

and contract employment?

In this candidate-short market, increasingly firms are 

looking to hire skilled professionals on a contractual basis 

as a fast, flexible hiring option without initial recruitment 

fees. For the hiring firm and the candidate, this provides 

a low-risk option for both sides to evaluate performance 

before potentially converting to a full-time hire. Working 

as a contractor is a flexible option that provides a variety of 

industry experience, allowing for skillsets to be developed in 

different sectors, as well as offering good work–life balance 

and often a higher rate of pay. Lifelong jobs are a thing of the 

past and contract recruitment is a key driver of the growing 

gig economy in Japan.

What attracted you to RGF?

Having worked for more than 10 years in recruitment here 

in Japan at both an established staffing company and as a 

founder member of a successful start-up staffing business, 

I am excited to join such a well known firm and to lead this 

new division. We are the bilingual arm of the Recruit Group, 

the fourth largest company in our industry globally with 

such a strong brand, network and unique candidate sources. 

We have the resources in place for us to make a strong impact 

in the contract market here. 

PUBLICITY

NEW CONTRACT 
BUSINESS DIVISION

An interview with Ben Cordier, director

RGF is a complete recruitment solutions provider for global 

and local clients. With over 50 years of history and experience, 

and an extensive database of qualified candidates, RGF is your 

one-stop partner for unparalleled recruitment solutions. 

03-6422-4400
www.rgf-hragent.asia/japan

Ben Cordier, director
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A gainst a backdrop of complex Brexit 

talks, Tokyo Governor Yuriko Koike 

(above) and Lord Mayor of the 

City of London, Charles Bowman, signed 

a memorandum of understanding (MoU) 

designed to deepen further the bilateral 

relationship in the financial services sector. 

On 4 December at the British Embassy Tokyo, 

with Bowman and guests live on screen 

from London, both leaders spoke about the 

agreement’s potential.

Better together

UK exports in financial services to Japan 

exceeded £4.6bn in 2016, according to the Office 

for National Statistics, a nearly 40% increase from 

2015. Also during 2016, UK imports of Japanese 

financial and professional services hit £959mn. 

With the signing of the MoU, those involved are 

optimistic that these figures will grow.

“As the Tokyo Metropolitan Government 

seeks to develop Tokyo’s potential to become a 

global financial centre, we are pleased that you 

have chosen the City of London, the world’s 

top international financial hub, as your partner 

of choice”, said British Ambassador to Japan 

Paul Madden CMG.

In her opening remarks, Koike—who in her 

bid to further Tokyo’s globalisation also signed 

an agreement with the destination marketing 

firm NYC & Company on 10 November to 

cross-promote seasonal tourism between Tokyo 

and New York—emphasised her wish to truly 

establish the capital’s reputation as a global 

financial centre. “I will transform it into an 

international financial city that brings together 

capital, people and information from all over the 

world—and, of course, from Japan”, she said.

BCCJ ACUMEN asked Koike and Bowman 

whether there were any targets, goals or ways to 

measure the progress of the agreement.

Koike emphasised the need for a concrete 

schedule as soon as possible. “The Lord Mayor 

of the City of London has an opportunity to visit 

Tokyo next May ... This will be a very good time 

to foster our relationship and help the future 

schedule”, Koike said.

Bowman echoed this, welcoming a new 

chapter in the relationship between the UK 

and Japan in the financial services sector. “I 

am thoroughly looking forward to coming out 

to Japan in May. We will be bringing with us a 

delegation that we thoroughly look forward to 

working with”.

Work in progress

A panel discussion 

moderated by Neil Slater, 

chief executive officer 

of Aberdeen Standard 

Investments (Japan) 

Limited, followed and 

looked at some of the 

core issues within the 

financial services sector. 

On the panel were Professor Yuko Kawamoto 

of Waseda Business School; Mark Dearlove, 

chief executive officer of Barclays Securities 

Japan and a member of the British Chamber 

of Commerce in Japan’s Executive Committee, 

and Ben Cackett, head of global exports and 

investment at the City of London Corporation, 

the municipal governing body of the City 

of London.

Cackett believes there is a positive feeling in 

Tokyo around financial services, and that the 

Tokyo 2020 Olympic and Paralympic Games 

should be used to promote Tokyo as a hub. 

He said that the Olympics will give “Tokyo a 

huge global platform—like it did for London in 

2012—to show the world that Tokyo is a regional 

hub for financial professional services and it’s at 

the cutting edge of innovation in areas such as 

fintech and green finance”.

EMBASSY

Deeper insight
City of London and Tokyo agree to 
stronger ties in financial services

BY MAXINE CHEYNEY 
PHOTOS: BRITISH EMBASSY TOKYO

He named specific campaigns and initiatives 

that support the growth of the City and experiences 

that can be shared with Tokyo, such as the setting 

up of Innovate Finance, the promotional trade 

body for fintech.

But the exchange between the two cities can 

come in more hands-on areas, Cackett added.

“Participation in the actual products and 

market, we’ve seen in the UK, is a particularly 

important way of helping to educate people; not 

just through theory, but through practice”.

Setting standards

Slater asked the panel whether there are more ways 

for the City of London and Tokyo to collaborate.

“This is a real opportunity for the city of 

Tokyo to set a standard, and become a standard 

bearer for green bonds”, said Dearlove, referring 

to bonds linked to climate change solutions. “I 

think there is a little bit of cynicism around what 

a green bond is, so there’s an opportunity for 

Tokyo and Japan to define that”.

When asked to name the one thing that should 

be changed in financial services, Kawamoto 

su g g ested the need for change in the traditional 

culture surrounding Japan’s financial industry 

since, otherwise, Tokyo cannot achieve the status 

of a financial capital. 

Dearlove said that the language barrier and 

some work practices of Japanese firms need to 

be addressed, but stressed that Japan has a well-

structured market with transparent regulations, 

which is ideal for doing business.

“One thing that I would suggest based on a 

very brief visit is bringing together, in a cohesive 

place, a single entity that can promote Tokyo as 

a regional hub”, added Cackett.

When asked how Tokyo might sustain and 

develop financial services over the next three 

years, Kawamoto said she thought the support 

of London was vital.

“I am so glad this MoU has been signed, 

because so many times we have this kind of 

movement [towards establishing Tokyo as a 

financial capital] without any actual results”. 

“I will transform [Tokyo] 

into an international 

financial city”.

Mark Dearlove, chief 
executive officer of 
Barclays Securities 
Japan
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Organic beauty treatments
in the heart of the city

TOKYO’S PREMIER 
MULTIDISCIPLINARY 
REHABILITATION 
CENTER

Address: B1 CMA3 Bldg. 3-1-35 Moto-Azabu, Minato-ku, Tokyo

Open seven days a week: Mon–Fri 6:30am–9:00pm; Sat–Sun 7:00am–6:00pm • Tel: 03-6434-9667

• Assessments and treatments performed by a team of 
internationally trained, registered and experienced physiotherapists

• Private treatment rooms

• Large, fully equipped rehabilitation gym

• Central location, just a 3-minute walk from Roppongi Hills

• Consultations available in English and Japanese

✓ Sports injuries

✓ Musculoskeletal and spinal conditions (neck and back pain)

✓ Ergonomic and postural assessments

✓ Gait assessments

✓ Rehabilitation programmes

Club 360 specializes in physiotherapy, 
sports massage, personal training, 

and group fitness classes.
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BY ANDY MORGAN

I want you to imagine it is the end of March.

In January, you committed to take better 

care of yourself. You dusted off your gym 

membership and spent the past three months 

hitting the weights every morning. But you 

have just quit, much like two-thirds of the other 

January returnees. The frustration at seeing a lack 

of results and the creep of work responsibility and 

family commitments has eroded your resolve—I 

see this happen in my work as a nutrition coach.

There are two main reasons this happens, 

which I want to help you avoid.

Get the measure of it

The first critical mistake people make when 

trying to shed fat is that they try to gauge their 

progress based on scale weight. The problem is 

that this will only tell you about weight change, 

not any fat or muscle mass changes. 

A pattern many people find themselves 

in is that at the same time they (re)start going 

to the gym, they make an effort to clean up 

and improve their diets. People reduce their 

carbohydrate intake, which often causes 2–3 kg 

of weight loss in the first couple of weeks, which 

they think is fat but is just the water that attaches 

itself to carbs when stored as fuel. At the same 

time, the muscle from your youth is reactivated, 

muscle is re-grown and progress appears to 

slow dramatically because you’re only gauging it 

based on scale weight.

My advice is simple: track both your scale 

weight and take stomach measurements. Your 

weight will fluctuate daily due to water and 

gut content changes, so weigh yourself each 

morning upon waking and average it at the 

end of the week, then compare progress week 

to week. Take stomach measurements once a 

week, but do it at the navel, a couple of inches 

above and also below—this is because fat comes 

off from the top down, generally speaking.

Get the right balance

The second critical mistake people make is that 

they fail to make enough consistent effort with 

their diet, or they focus on the wrong places. 

Confusion is understandable because the 

fitness industry is full of nonsense—people want 

shortcuts, and the juiciest profit margins come 

from selling them. 

But the reality is that energy (calorie) balance 

is what determines whether we gain or lose 

weight, and the macronutrients (protein, fat and 

carbohydrates) that make up that energy balance 

largely decide whether that is muscle or fat mass.

You don’t often hear this advice being given 

because there is no profit in telling people this. 

So, just remember, if what you hear does not 

affect your energy balance and the component 

macronutrients, then it is not going to be effective.

Easy wins

Now, the appropriate advice to achieve these 

things depends on the person. I work with very 

experienced gym trainees who need to take 

their nutrition to a higher level of detail to see 

HOW TO STAY IN SHAPE

Avoid failing your new year’s health resolution

changes than you probably do, because they 

have already taken care of the “easy wins”.

If your primary goal is fat loss, here are those 

easy wins:

• Eat more slowly—it takes your brain a while 

to register that you are full

• For the same reason, eat salads first and 

drink water with your meals 

• Cut out the obvious bad parts in your diet—

you know what they are

• If you order too much food or feel full, 

leave the food on your plate—getting fat 

benefits no one

• Moderate your alcohol intake—it contains 

energy that, ideally, needs to be burned off 

first before fat

• Eat more protein, as it will help you retain 

and build muscle, and is the most satiating of 

the macronutrients—an additional chicken 

breast or a scoop of protein powder, twice a 

day, will do

• Sleep long enough that you don’t wake up 

shattered—a lack of sleep will affect recovery 

from workouts, altering how well you can retain 

muscle, and it will cause more hunger issues

• For the same reasons, do your best to 

manage stress. Gratitude practice at the 

start and end of each day can help start a 

great perspective shift. I use “The 5-Minute 

Journal” app for this.

Remember, we are the product of our 

habits, not occasions. If you mess up, give 

yourself a pass. 

And if you have any feelings of guilt for 

taking time to work on your health, cut it out. 

You will perform better at work, be there for 

your family and it is one of the most selfless 

things you can do.

Good luck this new year. 

• Don’t just track your scale weight

• Pay attention to calories 

and macronutrients

• Focus on the “easy wins” initially

HEALTH

My advice is simple: track both 
your scale weight and take 
stomach measurements.
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BY KAORI OGIWARA

W elcome to January, the month in 

which we all make resolute vows to 

forgo the excess that we indulged 

in over the winter holidays for a healthier, more 

responsible lifestyle. Out go the frozen pizza 

and instant ramen, in come the salads and tofu. 

Such is our fraught relationship with food. 

But how do the Japanese grapple with 

the issue? Japan is known worldwide for its 

traditionally healthy diet, but behind this tradition 

of balanced diets that are low in fat and high in 

nutrition lie some alarming modern statistics.

According to the most recent national survey 

published by the Ministry of Health, Labour 

and Welfare on those overweight (defined as 

body mass index (BMI) equal to or greater than 

25 kg/m2), the rate of men was 31.3% and 20.6% 

for women.

Under pressure

Meanwhile, the percentage of underweight 

(defined as a BMI of less than 18.5 kg/m2) 

women has significantly increased over the 

past 10 years, with 11.6% of women falling into 

this classification in the 2016 report, compared 

with 9.1% in 2006. What is noteworthy is the 

particularly high prevalence of underweight 

young women, which means that approximately 

one in five Japanese women aged between 

20 and 29 are classified as underweight.

The Japanese population’s supposed 

immunity to the global epidemic of obesity and 

being overweight is often seen as being due 

to genes and relatively healthier eating habits. 

But data shows that Japanese young women’s 

leanness is in no way a natural state, and it is 

attained by unnatural pursuits intended to 

achieve a too-thin standard.

Recent government statistics have shown 

that the average daily caloric intake for 

women between 20 and 29 is the lowest ever 

at 1,628 kcal. This is not only drastically lower 

than the standard intake for women of this age 

range, but, even more alarmingly, it is less than 

the national average calorie intake reported 

during the serious food shortages that occurred 

after World War II.

Regardless of being at a low, normal or high 

weight, for a young woman living in a society 

where one in five of her peers are abnormally 

skinny, it is very difficult not to feel and be 

affected by the strong socio-cultural pressure 

to be thin.

Serious harm

The implications of this worrying trend are 

significant. Whether the reason for wanting to be 

thin is for beauty, fashion or misguided beliefs 

about health, being underweight causes serious 

harm to the body, including amenorrhea, 

heart beat irregularities and deterioration in 

bone strength.

Researchers have proposed that the more this 

thin standard is internalised in the individual, 

the more dissatisfaction they will experience 

about their bodies, which can consequently 

lead to unhealthy weight control behaviours 

and negative moods. These not only result in 

decreased quality of life, but may also increase 

one’s risk for developing eating disorders, which 

are clinically diagnosable mental illnesses 

with significant, life-threatening physical and 

psychological complications.

What is the Japanese government doing 

about it? In 2000, the government first set up a 

DARK SIDE OF DIETS

How pressure to be thin can cause harm

policy to address this issue and announced that 

it will aim to reduce the rate of underweight 

young women to 15% or less, but what specific 

steps they have taken to achieve this remain 

unclear. Japanese firms have also recently taken 

up this issue and set up a working group last 

year to lobby for legislation to ban models in 

Japan who are excessively thin.

Finding help

However, negative body image is by no means 

exclusive to the Japanese. There is increasing 

pressure on all of us to be thinner, healthier 

and to have “perfect” bodies. This pressure is 

perhaps no more keenly felt than at this time of 

year, when we are all reaching for the smoothies 

with a sincere determination that “this will 

be the year I get in shape”. Women are under 

greater societal pressure than men to attain 

these “perfect” standards which, as we know, 

can impact women not just physically, but 

psychologically, too. 

One of TELL’s New Year resolutions is to 

launch a body acceptance group for women 

where participants with body image concerns 

will be invited to actively examine the cost of 

pursuing the thin ideal and take action to resist 

the socio-cultural pressure to be thin. This group-

based intervention is known to successfully 

reduce body dissatisfaction and the onset of 

eating disorders. To date, it has been delivered to 

3.5mn girls and young women in 125 countries.

The first TELL groups will commence on 20 

January, and those interested in signing up can 

get more information by contacting me, the 

TELL Eating Disorders Program coordinator, at 

eatingdisorders@telljp.com. 

• One in five Japanese women 

aged 20–29 are underweight

• Being underweight 

causes serious harm

• Strong social pressure to be thin

HEALTH

Being underweight 

causes serious 

harm to the body.



● For children 15 months to 5 years old 
● Nurturing, high-quality environment 
● Experienced and caring teachers 
● Flexible and age-appropriate programs 
● Attractive after-school activities 
● Extended Day Program for working parents 

SUMMERHILL INTERNATIONAL SCHOOL                   TEL. 03-3453-0811  
2 chome 13-8 Motoazabu, Minato-ku, Tokyo 106-0046    info@summerhill.jp

www.summerhill.jp

We are looking forward to you visiting us

Where the children are really happy
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British Ambassador to Japan Paul Madden CMG, HIH Princess Akiko of Mikasa and Sarah, wife of Paul Madden

On 6 December, the Japan–British Society (JBS) hosted its annual dinner and 

awards evening at the Hotel New Otani Tokyo. Attended by special guests, 

including HIH Princess Akiko of Mikasa, who studied at the University of Oxford, 

and the British Ambassador to Japan Paul Madden CMG, the event capped off another 

strong year in UK–Japan relations.

Under the awards scheme, set up in 2008, individuals are nominated based on their 

specific contributions to the relationship between the UK and Japan. It is customary for 

there to be one Japanese and one British recipient.

David Atkinson
Chairman and President, Konishi 
Decorative Arts and Crafts Co., Ltd.
Prior to joining Konishi, Atkinson, who has 

a master’s degree in Japanese studies 

from the University of Oxford, worked as 

a financial services consultant in London 

and New York for Anderson Consulting. 

In 1990, he moved to Tokyo, where he 

enjoyed a successful career in the financial 

industry as an analyst at Salomon Brothers 

and Goldman Sachs. At the latter firm he 

became a managing director in 1998 and 

partner in 2006.

A prolific writer, he has published 

several books on Japan, including 

Japan’s Bad Debt Problems (1994), 

Protecting Japan’s National Treasures 

(2014), New Tourist Strategy (2015)—

which won the prestigious Yamamoto Shichihei Prize in 2015—and 

Strengths and Weaknesses of the Japanese Economy (2015).

Atkinson also has served on a number of government committees and 

organisations, including Japan Heritage, the Kimono Promotion Council, 

and the Project to Fully Enjoy National Parks.

He was selected to receive a Japan–British Society Award for his 

significant contributions to Japan over the past 27 years in both the 

financial and cultural heritage sectors.

Keisaku “Sandy” Sano (left)
Chairman of the Japan 
Association of the UK
As the former director of the Japan 

Society in the UK, and current chairman 

of the Japan Association of the UK, 

Sano has demonstrated a long-standing 

contribution to UK–Japan relations 

through his support of the Japanese 

community in Britain.

Sano has played an instrumental part 

in the organisation of the popular annual 

Japan Matsuri cultural event in London. 

Over the years, the festival has exposed 

tens of thousands of Londoners to 

Japanese art, music and dance. 

In 2012, Sano headed the Japanese 

Community Supporters Group for the 

Japanese teams competing in the 

London 2012 Olympic and Paralympic Games.

He was presented with awards by the Japan Society in 2012. 

Meanwhile, in 2015, the Order of the Rising Sun, Gold and Silver Rays 

was bestowed on him in recognition of his many years of service to the 

Japanese community and contributions to UK–Japan relations.

Typically awardees are limited to residents of Japan, but the board 

saw that Sano deserved to be an exception, due to his considerable 

contribution to bilateral ties. 

The Japan–British Society:  
2017 Awards

Gongs for work in sport, finance and culture
BY FRANCESCA MADDEN

AWARDS

Members and guests enjoyed a full-course dinner.
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Here at RGF Japan, we take pride in being the bilingual and global arm of Japan’s 

leading recruitment firm.

The Recruit brand name allows us to attract the best bilingual Japanese candidates 

on the market and helps us forge long-lasting relationships with market-leading clients.

Our challenge is to harness the incredible resources we have at our disposal and give 

our clients access to the best candidates on the market. We want our clients to feel a 

tangible difference in the level of quality we can deliver compared to our competitors.

AREAS OF EXPERTISE

RGF Japan covers all functional specialisms and industry sectors, from mid-career to 

senior positions. We have a track record of supplying talent to leading international 

and domestic firms in Japan.

RGF HR Agent Japan

Ebisu East Building 2F

1-13-7 Hiroo

Shibuya-ku, Tokyo 150-0012

Matt Nicholls, managing director

03-6422-4400

m-nicholls@rgf-hragent.jp

www.rgf-hragent.jp

The A-List of Training

Robert Walters is one of the world’s leading specialist professional recruitment 

consultancies for permanent and contract recruitment.

Robert Walters Japan possesses the distinct advantages of size and a proven track 

record, allowing you to tap into an unparalleled global network that enables clients and 

candidates to come together in the most efficient and productive way possible.

Our Tokyo and Osaka-based offices are active in building integrated partnerships with 

clients and bilingual professionals. We consistently deliver the most relevant match of 

skills and culture—our ultimate goal.

AREAS OF EXPERTISE

• Accountancy & finance

• Banking & financial services

• Legal

• Compliance & risk

• Engineering

• Chemical

• Automotive

• Manufacturing & components

• Energy & infrastructure

• General management & consultancy

• Human resources

• IT & online

• Sales & marketing

• Retail

• Luxury & consumer goods

• Healthcare

• Supply chain

• Logistics

Robert Walters Japan K.K.

Shibuya Minami Tokyu Bldg. 14F  

3-12-18 Shibuya  

Shibuya-ku, Tokyo 150-0002

David Swan, managing director

03-4570-1500

info@robertwalters.co.jp

www.robertwalters.co.jp

Evergreen Outdoor Center

4377 Hokujou

Hakuba-mura

Nagano-ken 399-9301

David Enright, chief executive officer and chief guide

0261-72-5150

tours@evergreen-outdoors.com

www.evergreen-hakuba.com

Located in Hakuba, Nagano Prefecture, Evergreen Outdoor Center has been operating 

tours, guiding, instruction and more since 2000 across all four seasons. We operate 

four unique brands, each with specialised programmes and guides/instructors. 

Whatever your goals, we look forward to helping you create a unique and rewarding 

experience here in the Northern Japanese Alps.

AREAS OF EXPERTISE

Summer:

• Hiking

• Rock Climbing

• Camping & Summer Camps

• Mountain Biking

• Canyoning

• Lake and River Tours

• Team Building

• International School Programmes

Winter:

• Ski School

• Daycare

• Ski Coaching & Training

• Backcountry Tours

• Snowshoe Tours

• Avalanche Safety Training
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C-3PO actor Anthony Daniels (centre)

I first came under the spell of the Star Wars universe in 1977, at the age 

of 12, when the original film A New Hope was released. Forty years 

later and I’m still taken in by it, so I was fortunate to be given the 

opportunity to get behind the scenes at media events in Tokyo promoting 

the latest instalment, The Last Jedi, including an interview with the actor 

Adam Driver, who plays the character Kylo Ren.

At one of the press conferences, Star Wars producer Kathleen Kennedy 

noted how Japan has had an influence on the series right from the start, 

with George Lucas being an admirer of Akira Kurosawa’s films. Samurai 

sword fights inspired the light-sabre sequences, while the armour inspired 

costumes, including the iconic Darth Vader helmet.

The good guys

The Hollywood juggernaut has also had very close ties with Britain, with many 

UK actors having played major roles in the series and various London film 

studios having been used for almost every instalment of the US epic space 

opera. Principal shoots have taken place in Elstree Studios in 1977, and for the 

latest chapter 125 sets were built on 14 sound stages at Pinewood Studios .

In keeping with Hollywood tradition, the British accent has often 

been used to portray the villains in Star Wars, but many Brits play the 

goodies too, including most notably Sir Alec Guinness CBE as the original 

Obi-Wan Kenobi, and Ewan McGregor OBE as the young version of the 

character. Meanwhile, Anthony Daniels has appeared in every Star Wars 

episode as the voice and actor inside the metallic costume of the robot 

C-3PO. And the list of other Brits in Star Wars goes on and on.

The Disney machine

Interviewing Adam Driver provided an interesting look into the well-

oiled Disney machine which, in 2012, bought Lucas Film, the home 

of Star Wars, from George Lucas for $4bn. Prior 

to meeting Driver, I was told I would be allocated 

precisely five minutes with him, and had to submit my 

questions two days ahead of time. 

My questions were approved and the interview 

started exactly on time. A Disney PR staff member 

stood behind Driver with signs counting down the 

minutes left in our conversation. I managed to squeeze in as many 

questions as possible and Driver was co-operatively concise with his 

answers. Obviously he knows the drill too!

He’s stepping into fairly large shoes coming into the Star Wars family 

from the previous instalment, The Force Awakens, as the new lead villain, 

the grandson of Darth Vader. I asked Driver whether he wanted to create a 

whole new character or take some cues from Vader.

“It was a bit of both”, he replied. “I was helped by the script, they made 

that part of who he was. He starts from a place of feeling less-than and 

needs to live up to this idea that no one can live up to, which thankfully 

is a fun thing to play. Any anxieties I had about that, though, would 

eventually—hopefully—work its way into the movie”.

Coming back to the role for the second time was appealing to Driver as 

he could dig deeper into the character and his performance, saying, “I’ve 

had this experience before in a TV show where you get to do it again. I always 

liked that because I was initially trained in the theatre, where you live with 

the thing night after night for seven shows a week for a couple of months and 

you’re constantly going back to the well—that part of it I really enjoy”.

Human bond

Despite the colossal production and planning of Star Wars, it seems there 

is always room to shape things as they shoot. In 2012, Anthony Daniels 

recalled his Star Wars experiences on my radio programme. Coming from 

a mime background, he was the ideal choice to play C-3PO.

The original plan was for him to just be the movement actor inside 

the metal robotic costume, with a voice actor to be recruited later to 

overdub the dialogue. Apparently George Lucas imagined C-3PO as a fast 

talking used-car-salesman type of individual. But once shooting started, 

everybody on set liked Daniels’ clipped British accent, sounding a bit like 

a butler or valet, so he became the voice of the now iconic character.

Daniels also recalled how, at the audition stage, he had no real interest 

in playing a robot in an unknown sci-fi film, but seeing the original 

artwork of the character changed his mind. When he looked into the 

robot’s face, he said the eyes looked back at him and he immediately felt 

an emotional and human bond with the character.

While C-3PO and other favourite Star Wars characters continue with 

the new instalments, some are killed off, and some actors, including the 

much-loved Carrie Fisher, have sadly died in real life, 

leaving a big hole in the heart of the series.

But with Disney running the show, Star Wars will 

no doubt continue to cast a spell over more 12-year-

olds, just as it did with me in 1977. And I hope us big 

kids will continue to be under it for a long time to 

come in a galaxy far, far away. 

STAR WARS:  
UNDER THE SPELL
A behind the scenes look with Adam Driver 
and Anthony Daniels
BY GUY PERRYMAN MBE

BEHIND THE MIC

Adam Driver, who played Kylo Ren in The Last Jedi

Interviewing Adam Driver 

provided an interesting 

look into the well-oiled 

Disney machine.
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ARTS UK EVENTS IN JAPAN
COMPILED BY 
KIYOKO MORITA

1

19–25 JANUARY

The Nutcracker

One of the greatest classical ballets 

from the Royal Opera House movie 

series, The Nutcracker features 

Tchaikovsky’s glittering score and 

has some of ballet’s most popular 

music. Clara, a young girl, creeps 

downstairs on Christmas Eve to 

play with her favourite present, 

a nutcracker. But a mysterious 

magician, Drosselmeyer, is waiting 

to sweep her off on a magical 

adventure. 
PHOTO: © ROH.TRISTRAM KENTON

TOHO Cinemas Nihonbashi

(Among other locations)

2-3-1 Nihonbashi-muromachi

Chuo-ku, Tokyo

Various times

Adults: ¥3,600

http://tohotowa.co.jp/roh/movie/

nutcracker.html

050-6868-5060

◉ Free gifts

We have three Royal Opera Ballet 

key rings to give away.

2

FROM 19 JANUARY

Paddington 2

Paddington Bear is now happily 

settled with the Brown family in 

Windsor Gardens, where he has 

become a popular member of 

the local community. He picks 

up a series of odd jobs to buy the 

perfect present for his beloved 

Aunt Lucy’s 100th birthday, only 

for the gift to be stolen. 
PHOTO: © 2017 STUDIOCANAL S.A.S.  
ALL RIGHTS RESERVED. 

Toho Cinemas Scalaza Miyukiza

(Among other locations)

1-1-3 Yurakucho

Chiyoda-ku, Tokyo

Various show times

Adults: ¥1,800

Paddington-movie.jp

◉ Free gifts

We have five original Paddington 2 

eco bags to give away.

3

30–31 JANUARY

Legend of Shakespeare: 

Dream of Macbeth

Aki Isoda is a pioneer of solo 

performance plays in Japan. Based 

on Shakespeare’s work, she wrote 

the solo play Lady Macbeth in 

1971, since when she has been 

performing it at venues including 

the Edinburgh International 

Festival. In this production, she 

plays the owner of a bookshop, 

where she gives Shakespeare tips 

on becoming a successful writer at 

the Globe Theatre.

Theatre West, Tokyo 

Metropolitan Theatre

1-8-1 Nishi-ikebukuro

Toshima-ku, Tokyo

Various times

Adults: ¥5,000 

www5f.biglobe.ne.jp/~akiisoda/

0570-010-296

◉ Free tickets

We have three pairs of free tickets 

to give away.

1

2

3
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◉

To apply for free tickets and gifts, please send an email with 

your name, address and telephone number by 31 January to: 

coordinator@custom-media.com

Winners will be picked at random.

4

UNTIL 4 FEBRUARY

Turner and the Poetics 

of Landscape

This exhibition is held as a 

mementoxto the renewal and 

opening of the Kitakyushu 

Municipal Museum of Art. The 

renowned English landscape artist 

J. M. W. Turner painted all the works 

in the exhibition. About 70 paintings 

have been selected from several 

museums, including the Scottish 

National Gallery and domestic 

galleries in Japan. 
PHOTO: OFF ST ALBAN’S HEAD  

©MERCER ART GALLERY,  
HARROGATE BOROUGH COUNCIL

Kitakyushu Municipal 

Museum of Art 

21-1 Nishiayagatani-machi

Tobata-ku, Kitakyushu 

Fukuoka Prefecture

Adults: ¥1,400

http://turner-kitakyu.com/

093-882-7777

◉ Free tickets

We have five pairs of free tickets to 

give away.

5

10–12 FEBRUARY

Michael Ball & Alfie Boe Together 

Japan Tour 2018

Together is a collaborative album 

by English singers Michael Ball 

and Alfie Boe. Achieving several 

accolades between them, they 

are two of the most cherished 

performers in the UK. They will 

sing a variety of famous musical 

numbers, including medleys from 

Les Misérables, The Phantom of the 

Opera, and West Side Story. 

TOKYU THEATRE Orb

Shibuya Hikarie 11F

2-21-1 Shibuya

Shibuya-ku, Tokyo

Various times

Adults: ¥12,000

http://theatre-orb.com/english/

lineup/20180210.html

03-3477-9999

6

UNTIL 25 FEBRUARY

Decoration Never Dies, Anyway 

This diverse exhibition features 

works by seven artists of different 

ages, nationalities and genres. 

Expressing their varied cultural 

backgrounds, they collaboratively 

challenge the concept of 

decoration. One of the artists, 

Kour Pour, was born in Britain. 

The British Council is one of the 

exhibition supporters.
PHOTO: KOUR POUR HOLY MOUNTAIN 2014,  
PRIVATE COLLECTION

Tokyo Metropolitan Teien 

Art Museum

5-21-9 Shirokane-dai

Minato-ku, Tokyo

10am–6pm (last entry: 5:30pm)

Closed: 24 January and 

14 February

Adults: ¥1,100

www.teien-art-museum.ne.jp/ 

en/exhibition/171118-180225_

decoration.html

03-3443-0201

◉ Free tickets

We have five pairs of free tickets to 

give away.6

5

4
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UK–JAPAN EVENTS

1  |  AWARD

On 3 November, Japanese Ambassador to the UK 

Koji Tsuruoka presented Timothy Clark, head of 

the Japanese Collection at the British Museum, 

with the Foreign Minister’s Commendation for 

promoting research on Japan.
PHOTO: EMBASSY OF JAPAN IN THE UK

2

On 24 November, Tsuruoka presented Yoko 

Morishima the Ambassador’s Commendation 

for her contribution to the Japanese community 

in the UK.
PHOTO: EMBASSY OF JAPAN IN THE UK

3  |  BCCJ EVENT

Staff from several foreign chambers of commerce 

in Japan, including the British Chamber of 

Commerce in Japan, raised their glasses at the 

Joint Chamber Bonenkai on 5 December at the 

Embassy of Canada to Japan.
PHOTO: SATOSHI AOKI/LIFE.14

4  |  CHARITY

Riders from the cycling charity Knights in 

White Lycra participated in the Santa Soul Train 

project in Minamisanriku, Miyagi Prefecture, 

for the non-profit organisation O.G.A for Aid 

on 16–18 December.

COMMUNITYCOMMUNITY

1 2

3 4
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5  |  PARTY

Mireille Watanabe Handover, former co-chair 

of the Japan Market Entry Competition Alumni 

Association (JMECAA); Venese Lau, manager 

at Flip K.K.; Gordon Gaul, former co-chair of 

JMECAA; and Megumi Okazaki, head of project 

management at Custom Media K.K., at the 

JMECAA End of Year Bash on 14 December at 

Public Six in Roppongi, Tokyo.

6

Jun Hirst, marketing consultant, and Matt Brodrick, 

partner, Japan banking and capital markets 

at EY Japan, at the Brits at Lunch Xmas Special 

on 15 December at the The Strings by 

InterContinental Tokyo.

7

Rob Williams, senior investment adviser at AP 

Advisers and co-founder of the charity Knights 

in White Lycra (KIWL), with Iyoko Jin and 

Alo Sakk, representatives of Para Sports Club 

Esperanza, KIWL’s supported charity for 2018, 

at Brits at Lunch.

8

Ben Palmer, co-founder and creative director 

of Rain Interactive Co., Ltd., and Marc Hauser, 

client relationship manager at Ap Advisers Ltd, 

at Brits at Lunch.

9

Guests raised a toast at FEW Japan’s bonenkai 

on 15 December at Coconoma Season Dining, 

Hotel & Residence Roppongi.

BCCJ ACUMEN readers are welcome to email recent UK–Japan event photos 

with captions and credits for the editor to consider: russell@custom-media.com

COMMUNITY

9

87

65
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Ian de Stains OBE 
(8 December, 1948—18 December, 2017)

BCCJ executive director for 24 years and prolific BCCJ ACUMEN writer

BY SIMON FARRELL

M y subhead for Ian de Stains’ retire-

ment interview in the February 2011 

issue of BCCJ ACUMEN was: “But 

don’t write Ian de Stains’ obituary yet”.

Sadly, that time has now come. 

Indeed, it was Ian who paved the way for 

Custom Media to launch this magazine. In 

September 2009, Robert Heldt and I were 

brainstorming for a flagship publication to help 

establish the fledgling firm. Robert cold-called 

Ian until he got a 10-minute slot to propose our 

idea for a membership magazine, with me as 

editor, to the Executive Committee (Excom) of the 

British Chamber of Commerce in Japan (BCCJ). 

Ian had warned Robert: “We get a lot of 

proposals, most of which fail, so don’t build up 

your hopes”. There were serious sceptics, who had 

probing questions about sustainability, quality 

and advertising. 

But within two hours, Ian had phoned to say, 

“Congratulations, Robert, they liked you and your 

idea! When’s the first issue?”

Arrival in Japan

Born to a French–English father and Scottish 

mother in Wombwell, near Sheffield, Ian atten-

ded a local grammar school before joining 

the Royal Academy of Dramatic Arts (RADA) 

in London. After graduating, he became an 

announcer for Yorkshire Television. He then 

joined the BBC, which seconded him to Japan’s 

only public broadcaster, NHK, in 1976.

He arrived in Tokyo jetlagged, according to 

his friend Miranda Kenrick, where an official 

barked: “Where’s your pineapple then?” 

OBITUARY

Ian was taken aback. “I knew Japan was 

‘different’, but I hadn’t realised I needed a 

pineapple to enter!” He eventually realised he 

had mistakenly joined the quarantine queue—

instead of that for immigration—behind tourists 

returning from Hawaii. 

Refugees International Japan (RIJ) Executive 

Officer Jane Best OBE said: “Ian was a true Brit at 

heart, but a Brit that never wanted to return to the 

sceptred isle. He loved Japan and continued to 

love the UK at a distance”.

Given a modest tatami room in Takadano-

baba, and with little knowledge of Japan or its 

language, it was a hardship posting without the 

expat package. Ian was appointed four years at 

NHK, later freelancing also for the BBC in Tokyo, 

before joining a small communications agency.

A new mission

After becoming a member of the BCCJ in 1980, 

Ian was appointed executive director in 1987. 

With just 100 members, the BCCJ had a hand-

cranked mimeograph machine to turn out 

the monthly newsletter, but no logo, mission 

statement or strategy.

Paul Madden CMG, British Ambassador to 

Japan, said: “I first served on the BCCJ Excom 

with Ian nearly 30 years ago. For many decades 

he played a pivotal role in UK–Japan relations 

here in Tokyo, not just through the BCCJ, but in 

many other organisations, too”.

One of Ian’s most popular anecdotes was of 

being “hand-bagged” by former British Prime 

Minister Margaret Thatcher in 1993. As he told 

BCCJ ACUMEN in 2011: “She had come to speak 

The first issue of BCCJ ACUMEN Ian with Miranda Kenrick Meeting Margaret Thatcher

“He loved Japan and 

continued to love the 

UK at a distance”.
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OBITUARY

at a chamber breakfast and was in a particularly 

bad mood. [She told me] it had been the worst 

event she had attended—and I’m afraid that for 

once I lost my diplomatic cool”.

About one month later, Ian was stunned to 

be appointed an Officer of the Most Excellent 

Order of the British Empire (OBE). 

Ian insisted, with a wry smile at his BCCJ 

retirement luncheon speech in 2011, that he had 

been gonged for his commitment to UK–Japan 

commercial and community ties, and not because 

of—or despite—clashing with the Iron Lady.

Speaking to BCCJ ACUMEN about the award, 

Ambassador Madden said: “He was respected and 

admired by all of us at the British Embassy Tokyo, 

and his appointment as OBE was richly deserved.”

One major private–public sector bilateral 

achievement led by Ian was the opening in 1998 by 

Prime Minister Tony Blair of the British Industry 

Centre (BIC) in Yokohama, which gave dozens of 

UK firms unprecedented market access, bilingual 

help and cheap rents.

Susumu Kaminaga, BCCJ Excom member, 

said: “I first met Ian at the newly opened BIC. He 

welcomed me with a detailed presentation and I 

later became a BCCJ member. He was always so 

kind to me”. 

Always happy to help others, Ian even touched 

those who he had never met. In 2015, I helped 

him compose the history of the BCCJ for a book 

by writing a section on BCCJ ACUMEN.   

Sir Hugh Cortazzi GCMG, British ambassador 

to Japan in 1980-1984, said: “I was most grateful 

for the piece that Ian wrote at my request about 

the BCCJ for the Britain and Japan Biographical 

Portraits series that I edited. As I did not 

know him personally, I don’t feel qualified to 

add to an obituary other than to express my 

thanks for his contribution to the promotion 

of British trade with Japan through his work 

with the BCCJ”. 

Love of knowledge

In late 2010, Ian had emergency heart surgery. 

After recovering and retiring from the BCCJ, he 

accepted my offer to write for BCCJ ACUMEN. 

The result was two of our most popular pages—

“If You Ask Me”—an often-irreverent take on 

UK–Japan and global affairs—and his notable 

book reviews.

Guy Perryman MBE, BCCJ Excom member 

and DJ at the InterFM897 radio station, said: 

“I had missed Ian’s regular columns in the 

December 2017 issue of ACUMEN and was 

wondering if everything was okay. I always 

enjoyed reading his articles, which were written 

with great intelligence, a reflection of the man 

himself. I will always miss those columns and 

more so bumping into Ian at various events”.

RIJ’s Jane Best said: “Ian’s favourite author 

was Alan Bennett, and the family chose one of 

his books to accompany Ian in his coffin. Bennett 

once used the quote: ‘All knowledge is precious 

whether or not it serves the slightest human use’. 

Ian sought this in books, periodicals and the 

hundreds of people he met through his busy life”.

PAUL MADDEN CMG

British Ambassador to Japan

Ian will be remembered as a lovely, really decent man, highly 

intelligent with a wide range of interests, and a real passion for Japan, 

the country that he had called home for almost all of his adult life. 

ALISON CASH 

We are so in awe of all the lovely tributes to Ian. We would like to say 

a big thank you to everyone who attended Ian’s wake and funeral and 

who offered such kind words to my husband Paul and me. As Ian’s 

sister, my memories and those of our family will remain in our hearts.

JANE BEST OBE

Executive Director, Refugees International Japan

Although Ian enjoyed meeting many interesting people, he was also 

a private man and never happier than curled up at home with his cat 

and a good book. 

GRAHAM HARRIS OBE

Former BCCJ President (1992–97)

On a visit to Japan in the mid-1990s, the then-British Prime 

Minister Margaret Thatcher successfully negotiated a 

much sought-after Japanese securities licence for National 

Westminster Bank Plc. But the bank soon changed strategy 

and handed it back. However, dreading an angry reaction, 

no one told Thatcher! 

But on her next trip to Tokyo a couple of years later, Ian 

thought it could be embarrassing if she didn’t know this in 

meetings with Tokyo officials. So Ian told her. 

Thatcher’s first reaction was, naturally, that Ian was wrong. 

Most people would have backed down at this. But men from 

Yorkshire are made of stronger stuff and Ian held his ground. 

After huffing and puffing, Thatcher eventually accepted 

this news and a diplomatic incident was avoided. Bravo Ian!
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by ian de stains obe

HOW THE BBA BEGAN

The BCCJ’s 60th anniversary prompted the 

launch of the British Business Awards

IF YOU ASK ME

In the early 2000s, the British Chamber of 

Commerce in Japan (BCCJ) launched a 

number of initiatives, designed to celebrate 

membership, which were components of a 

largely successful drive to increase and diversify 

the firms and individuals who were part of the 

chamber. One element was the very popular 

Brits Bash, an often black-tie party held at a 

popular venue in the centre of Tokyo.

Then came 2008 and the 60th anniversary 

of the establishment of the BCCJ. Thinking 

caps on: what would be a suitable way of 

marking such an important event? Various ideas 

were discussed at the Executive Committee 

level. The breakthrough came when we 

received a copy of the magazine of the British 

Chamber of Commerce Singapore, which at the 

time was running a “business competition”. That 

gave us the beginnings of what would become 

the British Business Awards (BBA).

But there is a long way to go and much to be 

done between an idea and its realisation. We 

knew we wanted to launch a competition of sorts, 

but just what should be the criteria? What about 

the categories? And who would the judges be? 

Further, how would the winners be recognised?

Getting it right

A small organising committee was formed to 

address these issues, among others, and—if 

memory serves—the first to be addressed was 

just what categories should be selected. 

These days, the categories are broader and, 

arguably, more challenging—and therefore 

more exciting. But, in year one, things were kept 

a lot simpler, with Best Entrepreneur, Best CSR 

Initiative, Innovation and Corporate Excellence 

being the four categories.

There was much debate over what the 

awards would actually be. Would a printed 

certificate of some sort suffice, or was there 

a need for something of more substance? In 

the end, it was decided to buy and engrave 

Waterford Wedgwood vases.

Finding sponsors for those was another 

issue, of course, as indeed was the question of 

sponsorship overall. This has become somewhat 

easier over the years as the BBA has become 

increasingly successful and popular. 

Moreover, these days the awards are specially 

commissioned, this year designed by the highly 

regarded Sebastian Conran and sculpted by 

artisans from Gifu Prefecture.

I believe the committee found it hard 

at first to identify appropriate judges, but 

we were exceptionally fortunate in having 

Lord Digby Jones—at the time a sort of roving 

trade promoter—to walk into the spotlight 

and present the awards. These days I suspect 

there is no shortage of volunteers for what is 

far from an easy task. 

No longer a gamble

The venue for such a significant event is, 

of course, extremely important. Thus, from 

the beginning, the BCCJ has been fortunate 

in having outstanding support and service 

from some of the finest hotels it counts among 

its membership. 

As for entertainment, it has ranged from 

the Tokyo Sinfonia to a children’s group of 

hip-hop dancers. 

The BBA programme goes from strength to 

strength, while the number of those attending 

increases year on year, as do nominations for 

awards. What started off as a gamble for the 

60th anniversary of the BCCJ has turned into 

a real success story for the chamber. We look 

forward to more of these competitions now we 

have reached the 10th anniversary of the awards, 

and next year the BBA will play an important role 

in the BCCJ’s 70th anniversary celebrations. 

Ian de Stains OBE (left) with the winners of the 2010 British Business Awards.
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BY IAN DE STAINS OBEBOOK REVIEW

BCCJ ACUMEN has one signed copy of this book to give away. 

To apply, please send an email by 30 November to: publisher@custom-media.com. 

The winner will be picked at random.

Ghosts of the Tsunami

No one who was in Japan on 11 March 2011 will easily 

forget when the ground began to shake and began to do 

so violently. This was unlike other earthquakes in terms 

of intensity. But what happened afterwards was even 

more extraordinary.

There were two catastrophes to strike north-east 

Japan. Reactors at the Fukushima Daiichi Nuclear 

Power Plant melted down, following the failure of their 

cooling systems.

“Explosions in three of the reactors scattered 

radioactive fallout across the countryside. More than 

200,000 people fled their homes. The earthquake and 

tsunami had an immediate effect on human life. By the 

time the sea had retreated, more than 18,500 people 

had been crushed, burned to death or drowned. It was 

the greatest single loss of life in Japan since the atomic 

bombing of Nagasaki in 1945”.

This is how Richard Lloyd Parry, a Tokyo-based 

British writer, chooses to introduce his magnificent 

account of The Great East Japan Earthquake and 

Tsunami. Lloyd Parry—Asia editor for The Times—is a 

writer of significant power, as he has demonstrated in 

his previous books, for example People Who Eat Darkness 

on the Lucie Blackman case.

Lloyd Parry makes his case immediately: “Of all the 

people I encountered in Tohoku, none made a stronger 

impression than Taiyo Kaneta. It was not his Buddhism 

that interested me the most—the fact of his being a 

priest often seemed incidental to who he was; no more 

than a detail of personality. He was a natural teller of 

stories, a man of learning and intellectual honesty”.

In Buddhism, the 49th day after death marks the 

time when the departed soul enters the afterlife. 

“Kaneta gathered a group of fellow priests, Shinto and 

Buddhist as well as a Protestant pastor to perform a 

ritual march into the town of Shizugawa, a town almost 

completely obliterated”.

Lloyd Parry is as usual meticulous in his detail and 

is most easy to read. His descriptions of the earthquake 

and the aftermath make for very clear pictures of 

what were traumatizing events: You feel that you 

were there. 

Ghosts of the Tsunami
Richard Lloyd Parry
Jonathan Cape
£16.99

Ian’s final articles for BCCJ ACUMEN
Sir John Boyd KCMG at Ian’s 

OBE investiture ceremony.
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SIR DAVID WARREN KCMG

 Chairman, The Japan Society

 Former British Ambassador 

 to Japan (2008–2012)

Ian and I first crossed paths in the late 1970s 

and early 1980s, when he had just come to 

Japan with the BBC. I was on my first posting to 

the British Embassy Tokyo, and we were both 

in the Tokyo International Players drama group. 

But it was in the 1990s that we really got to 

know each other. 

Ian became BCCJ executive director and I 

had returned to Japan with my wife Pamela, as 

commercial counsellor at the embassy.

The first thing I realised was how much 

the BCCJ had changed. It had always had 

close relations with the embassy, because 

the promotion of British exports to Japan had 

always been at the centre of our activities. 

But I had remembered the BCCJ from my first 

posting as more of a social networking group 

than a business organisation focused on trade 

and investment policy. 

Ian had taken over at a difficult time, but 

brought enormous professionalism and dedi-

cation to the job. And it was very much thanks 

to this, as well as to the support of some of 

the heavyweight British firms in Tokyo, that 

the BCCJ’s reputation went from strength to 

strength. As Japan became the focus of suc-

cessive trade promotion campaigns, the BCCJ 

was integral to what became a strong and 

enduring trade and investment relationship 

between Britain and Japan.

And Ian—patient, reassuring, supportive, 

efficient, unflappable, friendly and full of prac-

tical good sense—had helped the BCCJ become 

a source of best practice in everything from 

helping small and medium-size enterprises 

establish themselves in the market, to advising 

on, and taking part in, our campaigns in the UK 

to drum up more interest in Japan.

Rediscovering the embassy–BCCJ links 

when I came back as ambassador in 2008 

was one of the great pleasures of my new 

role. I was delighted when a visiting Foreign 

& Commonwealth Office minister, after a 

breakfast meeting with the BCCJ, commented to 

me how much more impressive his discussions 

had been with the chamber compared to a 

number of countries where, he said, the level 

of engagement was much lower and lighter-

weight. Ian was at the heart of all that, and it was 

for this work that he received the OBE in 1994. 

And he helped put the BCCJ at the centre of 

the British presence in Tokyo. At no time was 

that more important than in 2011 when the 

country suffered the terrible catastrophe of the 

Great East Japan Earthquake and Tsunami and 

the nuclear disaster at Fukushima. Ian was part 

of the group of British people, based around 

the BCCJ, who stayed in Tokyo, reached out to 

provide assistance to communities in Tohoku, 

and helped to steady everyone’s nerves at a 

frightening time. 

It was through Ian’s love of poetry and 

acting that Pamela and I became his friends, 

particularly with the annual Christmas Crackers 

event at the embassy. Ian had studied at RADA, 

and had briefly been an actor before joining the 

BBC as an announcer and producer.

Crackers was based on an anthology he’d 

put together one Christmas as a young BBC 

man, and the tradition re-started, I think in the 

early 1990s, as a show performed for charity 

each year in the Ambassador’s Residence. It 

was a delight and a privilege for us both to be 

part of this, with Ian and Hajime, Ian’s partner, 

and it was a pleasure to listen each year to Ian’s 

beautiful and sensitive voice reading his literary 

favourites of T.S. Eliot, Dylan Thomas and 

Charles Dickens. 

And it was enormous fun, too. When 

we think of Ian, it’s the impish sense of 

humour that comes to mind, as well as the 

entertaining raconteur, especially recalling 

his early days on stage. And we remember 

him, not just in his public role, and not just 

on stage, but at home, relaxing with Hajime, 

the cats, and a few close friends.

He was a lovely man, full of wisdom and 

kind ness. He will be much missed by all of us. 

But he will live on in all our memories.

“He was a lovely man, full 

of wisdom and kind ness”.
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SIR GRAHAM FRY KCMG

Former British Ambassador to Japan (2004–2008)

Ian was a brilliant BCCJ executive director, tactful and patient, but 

always sharply focused on obtaining the best possible results for his 

members and the UK. He made a huge contribution for many years to 

the British presence in Japan. He was kind and caring, as his numerous 

charitable activities and many friendships showed.

I particularly remember Ian’s pleasure when civil partnerships were 

introduced and he and Hajime registered theirs in a simple but official 

ceremony at the embassy.

PHILIP GIBB OBE

BCCJ president (2011–2013)

It was particularly fitting that Ian received a BBA in recogni tion of 

his tremendous service to the British business community. Ian once 

mused: ‘I wonder how long the BBA will last before it becomes stale—

three, five years, more?’ Ten years on, I am pleased to say, the BBA 

shows no signs of slowing down.

FRANK MOORHEAD

Translator

Ian was always helpful, polite, generous and very competent. He did 

wonders for the BCCJ and the many other organisations in which 

he was involved. He was a very private person and participated in 

charitable activities. Ian was an excellent confidant, always did his 

best to defuse conflicts, and was invariably on the side of fairness 

and justice.

BRIAN GREGORY

SCT Inc.

Ian was an intelligent, articulate speaker who was at home discussing 

any subject. More often than not he was more entertaining than those 

addressing the chamber at events.

Ian, you were a true friend. May the Lord bless your soul and may 

you rest in eternal peace.

JENNY WHITE

British Council (Japan 1989–1999)

Ian had a sense of humour that could make light of the absurdities 

in any situation, while dispensing sage advice. He had a strong 

sense of the right thing to do and sought harmony and equilibrium 

in every situation, expertly navigating between the cultures of 

Britain and Japan and understanding their vital contribution to 

successful business development.

COLIN MASON

MTS GK

Ian was a great source of help and advice, especially when I returned 

to Japan in 2000 to set up the subsidiary of a UK firm at the BIC in 

Yokohama. In recent years, I assiduously read his book reviews in 

BCCJ ACUMEN. And I will of course always recall with a smile the 

happy memories of the Christmas Crackers that he produced at the 

Ambassador’s Residence for many years. A kind and friendly man, 

Ian will be sadly missed. May his soul rest in peace.

ANNE GOOD

Executive, Career and Life Coach, Eureka!

Ian was, quite simply, the person you needed to know in Tokyo. I 

found him charming, intriguing, knowledgeable, intelligent and 

friendly. He was a great listener. We shared many a lunch putting 

the world to rights (or in our world we did) and enjoyed frequent 

conversations on our favourite subject—the development of people. 

JONATHAN STUART-SMITH

Former BCCJ Excom Member (2008–2010) 

Even near the end of his tenure, during challenging economic times, 

Ian launched the British Business Awards and BCCJ ACUMEN, both 

of which are thriving today. Ian was very skilled at working with 

Japanese business and culture.

We owe him a huge debt for his tremendous public service over 

a lifetime in Japan. 
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BCCJ ACUMEN has three signed copies of this book to give away. 

To apply, please send an email by 31 January to: publisher@custom-media.com. 

The winner will be picked at random.

Life’s journey
Stardrops Revisited: A Collection of Bilingual Haiku
Yuri Aoyama
Shichigatsudo
¥2,160

final chapter, “Shooting Stars”, although the first reference to the national 

disasters is in the first chapter, “Winter Constellations”:

watching over 

disaster victims

spring stars

But verses of hope and peace also pervade the pages. The stars act as 

glimmers of optimism, while strong voices bear messages of peace.

The haiku of “Winter Constellations” embody a feeling of 

connectedness that takes the reader on a journey through the seasons, 

including winter snow, autumn winds and spring cherry blossoms. 

Throughout the anthology, Aoyama’s choice of words and imagery lend 

themselves to individual interpretation. Meanwhile, particular phrases, 

such as, “hearing the wind”, “a soundless night” or “your voice is no 

longer heard” in the depths of snow, silence everyday thoughts, resonate 

and transport the reader.

In “Shooting Stars”, one haiku on the theme of national disaster 

particularly stands out as a profound remembrance piece:

vanished towns

vanished human figures 

the atomic bomb anniversary

Throughout the book, Aoyama references remembrances and 

anniversaries that had a personal resonance during her life. 

Travel is another theme, and Aoyama takes us on a journey from 

London to Kyoto, Tahiti, the Maldives, the Aegean Sea and the Caribbean, 

as well as to the Tropic of Cancer and the cosmic Milky Way.

On a more personal level, she bears witness to musical movements, 

changing relationships and the journey that is life. “The Star Festival” 

chapter includes verses mentioning her mother and father and the 

colourful combination of both their characters and personalities. 

a rainbow appears—

my father’s haiku and

my mother’s poem

Beginnings and endings feature throughout the volume, be it through 

the end of seasons, human life, relationships or emotions. 

to the living

to the dying

spring moon

The juxtaposition and seasonal themes that are characteristic of 

Japanese haiku are honoured, even in translation. It is easy to go through 

each translation, verse by verse, visualising the meaning of each, and 

pondering further the origin of Aoyama’s thoughts. And, perhaps, even 

how those thoughts relate to our own lives. 

Haiku is an expressive, concise form of Japanese poetry, but for those who 

are not specialists in the field, the meanings of haiku may not be easily 

understood. However, Yuri Aoyama’s Stardrops Revisited: A Collection of 

Bilingual Haiku, on the theme of stars, may provide readers a chance to 

pry open the door to this literary form.

Born in Tokyo, Aoyama published her first poetry book, Albion Wind, in 

2006, and her first haiku book, Stardrops, in 2009 in Japan. As a member of 

The Poetry Society in London and Tokyo’s Haiku International Association, 

her in-depth understanding of the Japanese poetic genre comes through 

clearly in this new volume.

Aoyama’s love of the stars can be traced back to her childhood, when 

she was drawn to watching the night sky. Her belief that the stars—

forever forming—offer rays of hope in a world constantly at war and 

vulnerable to nuclear threat comes through in many of the verses.

Although Aoyama was born after World War II, she includes haiku 

that depict the desolation brought about by the atomic bombings of 

Hiroshima and Nagasaki. These poems are scattered throughout the 
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