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ANYWHERE, ANYTIME: 
SEE OUTSIDE YOUR HOME

NOTIFIED WHEN IT MATTERS

Alerts you to break-ins or damage in 

real time, and detects people, cars, and 

animals on your property. Customize 

noti� cations and select speci� c areas for 

alerts with the Alert-Zones feature.

PRIVACY AND SECURITY

Sophisticated security system with a 

powerful � oodlight. All video is securely 

stored on the camera’s local microSD 

card using end-to-end encryption.

SEAMLESS EXPERIENCE

Easy Wi-Fi connectivity, full high-de� nition 

video, and pinch-to-zoom. The Time-Lapse 

feature collates a quick movie recap of the 

past 24 hours, and infrared LED lights allow 

discreet monitoring, even at night.

FREE, UNLIMITED ACCESS

No extra fees and no contract required. 

Access your videos and live stream through 

the app—anytime, anywhere.

Created in 2011, Netatmo is a dynamic and innovative French company 

developing consumer electronics for a better and connected lifestyle. 

www.netatmo.com

2017-02_Netatmo_ACUMEN.indd   1 1/18/17   2:16 PM



ANYWHERE, ANYTIME: 
SEE OUTSIDE YOUR HOME

Security camera detects 
people, cars, and animals
Discrete but effective, the NETATMO PRESENCE 

security camera instantly tells you, wherever you are, 
who and what is on your property.

NETATMO PRESENCE is now available in Japan at:
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Focusing on the development of top locations in the heart of 
the city, such as Roppongi, Shinjuku, Shibuya, and Chiyoda. 

Includes a 24-hour on-site bilingual concierge.

Apartment sizes available from 1R to 5LDK, featuring access 
to a variety of communal facilities such as � tness center and 
a kids room.

 SERVICED APARTMENTS ALSO AVAILABLE.

Contact us today!
Telephone 0120-770-507

Email heights@sumitomo-rd.co.jp for more information.

Visit www.sumitomo-latour.jp/english/ to view our listing.

Luxury in
Central Tokyo
20 exclusive apartments. 

Model apartment

Serviced apartment
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EDITOR

The British Embassy Tokyo plays an 

important role in supporting British 

business in Japan, and so a change 

of ambassador is always a development of 

great interest to the business community here. 

It is a pleasure then to welcome back to Japan Paul 

Madden CMG FRGS, who lived here 1988–1992, 

and introduce him with an interview on page 18. 

In addition to discussing his background, he 

touches on the UK–Japan relationship post-Brexit 

and his aims as an ambassador.

On page 39, we make a different kind of 

introduction as we welcome Guy Perryman 

for his first BCCJ ACUMEN column. In coming 

issues, he will be delving into his rich archive 

of interviews that reflect the more than two 

decades he has been living in Tokyo. His first 

column looks back on a 2013 chat he had with 

Paul McCartney.

BCCJ events

The programme of events for 2017 got off to a 

particularly strong start, with the British Chamber 

of Commerce (BCCJ) hosting events ranging 

from a welcome lunch for Ambassador Madden 

to insights into the benefits of flexible working. 

Some of those events will be covered in our 

March issue, but for now you can turn to pages 

23 and 21 for our round-up of the Nuclear 

Decommissioning: Strategic Partnerships event 

and extracts from Ambassador Madden’s speech 

to the BCCJ, respectively.

Cool Japan

If parts of Japan seemed a little busier than 

usual at the end of January, there is a simple 

explanation—Chinese New Year. With many 

using the weeklong holiday in China to visit 

their neighbour to the east, Japan’s tourism 

growth continued apace. And with major 

sporting events fast approaching, this trend 

will continue.

One way that the Japanese government has 

sought to encourage the uptick in tourism is by 

appointing so-called Cool Japan Ambassadors. 

Hailing from a variety of countries, they are 

tasked with promoting different aspects of the 

country. A number of these individuals are from 

the UK, and on page 40 we speak to the latest, 

Paul Christie, chief executive officer of Walk 

Japan Ltd. and the 38th Cool Japan Ambassador. 

He shares with us how he intends to highlight 

what he considers to be the elegant side of Japan.

Prize

As many readers are already aware, in every 

issue of BCCJ ACUMEN we have various gifts 

to give away. Those are mainly to be found in 

our Arts and Book pages, but they are also in 

other parts of the magazine (see our giveaway 

of KI NO BI gin on page 22, for example).

These are always well received by readers, 

but I was particularly pleased to receive an 

email applying for the copy of ANJIN–The 

Life and Times of Samurai William Adams, 

1564–1620 that was reviewed and given away 

in January. The reader, a senior executive at an 

international real estate firm, explained that not 

only does their life share a lot of coincidences 

with that of William Adams, but they had even 

named their son William Anjin after him.

“Anjin means pilot, and we hope that our son 

navigates the cultural differences between Japan 

and continental Europe successfully throughout 

his life”, the reader wrote. 

Strong start
People power in the UK community

chris russell  |  russell@custom-media.com
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Tweed trademark checked
The Harris Tweed Authority will be appointing an ambassador to 
Japan to prevent the false marketing of tweed from the Scottish Outer 
Hebrides, The Herald reported on 12 January.

While the popular Harris Tweed brings in about £4mn a year in 
Japan, the Harris Tweed trademark is not always used properly in the 
market, with some goods falsely marked. The appointed ambassador 
will look to ensure consumers are not misled.

Harris Tweed products use Orb Labels, the oldest British 
trademark remaining in continuous use. The cloth is protected and 
defined by the Harris Tweed act 1993.

Nissan cleared to test  
self-driving cars in London 
Nissan has received clearance from the UK government to commence 
trials of its self-driving cars on public roads in London, Wired reported 
on 16 January.

The modified Nissan Leaf electric car has been updated with Nissan 
Intelligent Mobility, comprising a special suite of radar, laser and camera 
systems. Clearance from a final local authority is needed before tests can 
commence.

It is hoped the car will be available commercially by 2020.

MEDIA

UK–JAPAN NEWS

Superbike champ to end 
UK racing career in 2017

Saitama-born British Superbike (BSB) 
champion Ryuichi Kiyonari will bring his 
British racing career to an end this year, 
The Irish News reported on 2 January. 
He will return to the All Japan Road Race 
Championship with Moriwaki Racing.

With a career spanning 237 BSB races, 
Kiyonari came first in 50 of them and secured a 
further 44 podium positions, placing him second 
on the list for all-time championship victories.

Kiyonari will compete at the Suzuka 8 Hours 
endurance race, an event he has already won 
four times.

Cars smash sales quota

Justin Gardiner, brand manager of Caterham Cars Japan for S-Eye Co., Ltd., 
said the firm has sold the 100 cars allocated to the country for 2017, meeting 
the entire sales quota for the year, Forbes reported on 17 January. 

One fifth of Caterham’s global production is allocated for sale in Japan. In 
2017, this included 60 of the 60th anniversary models of the Caterham 7, all of 
which were sold within the first two weeks of January this year. 

Caterham’s cars are classed as keijidosha, or light automobiles, giving them 
access to special tax advantages.

Great Wave set for British Museum

The Great Wave Off Kanagawa, the famous 
1831 woodblock print by Katsushika Hokusai, 
will be displayed at the British Museum for 
the first time, the Independent reported on 
12 January.

The artwork is so fragile that it cannot be 
exposed to light for long, and will be removed 
halfway through the exhibition. The piece was 
last displayed in 2011.

The Hokusai exhibition, which focuses on 
pieces from later in the artist’s life, runs from 
25 May to 13 August, and will close between 
3 and 6 July while some of the paintings on 
show are changed.

These summaries of media reports are in the public domain 

and reproduced under the general principle of “fair dealing”.

PHOTO: CATERHAM CARS

Clear day with a southern breeze (‘Red Fuji’) 
PHOTO: © THE TRUSTEES OF THE BRITISH MUSEUM

p10
top: 
Bottom: 
p11
Top: 
Bottom: 



bccjacumen.com  11

Japan names envoy for Wales
Keith Dunn OBE, chief executive of St. John 
Cymru Wales, has been named Japanese honorary 
consul for Wales as a result of his experience as 
head of a UK Japan exchange programme, the BBC 
reported on 4 January.

His responsibilities will include supporting 
Japanese firms, promoting understanding of 
Japan and helping Japanese citizens in emergency 
situations. There are about 500 Japanese nationals 
living in Wales, and 25 Japanese companies 
employing some 4,600 Welsh people. He will also 
oversee cultural events and assist the embassy.

“I wasn’t really expecting to have learning Japanese 
as one of my new year’s resolutions”, he said.

Nations ink pact to
bolster defence ties 
The UK and Japan have signed an acquisition and cross-servicing 
agreement that will allow their armed forces to share logistics support in an 
effort to strengthen their defence ties, The Mainichi reported on 27 January.

The agreement will see Japan’s Self-Defense Forces and the British 
military share supplies including food, fuel, transport and equipment 
during UN peacekeeping missions, international relief operations and 
joint exercises.

The move will strengthen the UK’s military ties to Japan and the 
Asia–Pacific region.

Business   |   Lifestyle  |  Arts  |  Events
Products  |  Fashion  |  People  |  Sport  
Travel  |  Food  |  Drink  |  Technology
Science  |  Culture  |  Health  |  Energy 
Music  |  Motors  |  Politics  |  Charity
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Mitsui agrees rail firm stake
Abellio Transport Group Limited, the international arm of the Dutch 
rail firm NS Groep N.V., has agreed to sell a 40% stake in its Greater 
Anglia rail franchise to Mitsui & Co., Ltd., the BBC reported on 
17 January.

Although the value of the deal has not been disclosed, Abellio says it 
will result in the investment of £1.4bn over nine years, leading to shorter 
journey times and new trains.

The deal is still subject to regulatory approval by the Department 
for Transport.

£1mn in sales for wind firm
Ecotricity Group Ltd. has 
sold £1mn worth of small 
wind turbines to Japan 
over the past 18 months, 
making it the largest wind 
energy exporter in the UK, 
the Stroud News & Journal 
reported on 19 January.

Built by Ecotricity 
subsidiary Britwind, a 
further 30 windmills are set 
to be dispatched to Japan 
by the end of March—130 
have already been shipped.

“The Japanese 
government is backing 
renewable energy and has 
created a real opportunity 
for wind power”, said Dale 
Vince, founder of Ecotricity.

New film explores J-pop idol scene

The UK–Canada produced Tokyo Idols has 
premiered at the 2017 Sundance Film Festival 
as an official selection in the World Cinema 
Documentary Competition, CTV News 
reported on 26 January.

Made by writer-director Kyoko Miyake, 
the film documents the industry surrounding 
Japan’s female J-pop idols, singers that are the 
recipients of intense attention from fans who 
are predominantly older and male. The sector 
is worth $1bn annually.

Miyake said that having financing from 
outside Japan allowed her to be “quite free of 
censorship”.

PHOTO: ECOTRICITY

PHOTO: KYOKO MIYAKE/SUNDANCE INSTITUTE





INTERIM EXECUTIVE DIRECTOR

One of the questions I am asked most is, 

“What kind of events does the BCCJ 

host?”, and I always struggle to find a more 

eloquent way to reply than simply to say, “all sorts”.

We aim to deliver 40 events each year and 

try to have an even balance in terms of topics, 

format, reach, timing and venue. We want 

something for everyone. The mission of the 

British Chamber of Commerce in Japan (BCCJ) 

is: “To strengthen business ties between the 

UK and Japan, promote and support the 

business interests of all our members, actively 

encourage new British businesses to enter 

the Japanese market, as well as Japanese 

investment into the UK”.

Bringing people together across sectors 

and businesses leads to great opportunities for 

all. Of course, priorities differ between firms, 

but sharing knowledge, building networks and 

forming partnerships are key drivers for success 

in today’s global business world.

Learn and develop

BCCJ events range from informal networking 

events to panel discussions on business strategy; 

and from chief executive officers talking about 

their firms’ long history to startup founders 

telling us how it all happened.

We also hold a number of learning and 

development events and workshops. Many of 

our member firms provide internal training, 

but cross-business learning and development 

offers a valuable insight into how your business 

is faring in the market, and how you might 

improve your own offerings. 

Recently, we have held well-attended 

workshops and seminars on equality, 

diversity and inclusion; working in a 

multicultural environment; leadership 

development; and how to implement flexible 

working. We constantly strive to bring our 

members the events, information and 

opportunities they need to help their businesses 

succeed. This year we intend to deliver even 

more learning and development opportunities, 

and welcome feedback on areas of interest. 

BCCJ Executive Committee

Something else I am often asked is, “Who’s in 

charge at the BCCJ?” While it is my role to take 

responsibility for the leadership and general 

management of the chamber, the Executive 

More than a mission
BCCJ serves diverse members

emma hickinbotham

Committee (Excom) is on hand to provide 

guidance and advice, as well as to ensure the 

chamber’s good governance. Excom comprises 

between 12 and 15 individuals, who are elected 

by the membership through a fully transparent, 

anonymous voting system. 

As is well documented, diverse teams 

produce better results, and diversity and 

inclusion are at the very heart of the BCCJ’s 

values. A diverse Excom represents the 

chamber’s varied membership, and best allows 

us to deliver the most value to our members. 

We always need a balance of skills, so if you feel 

you have expertise and experience that might 

help the BCCJ achieve its goals and continue to 

grow, I encourage you to stand for election to 

the 2017–18 Excom.

The period during which candidates 

may submit applications to serve on the 

Excom runs from 20 February to 16 March. 

Further details are available on our website: 

www.bccjapan.com.

I look forward to receiving your nominations 

and would be happy to answer any questions 

about the process and what is involved. 

The BCCJ needs you. 

Craftsmanship to last a lifetime 
Exquisite handmade knives since 1923. 

10am–6pm | 03-3841-4205 | kap-kam.com
Shop online or visit our Kappabashi store, just 8 minutes from 
Tawaramachi Station. Free engraving service available. 
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drawing the premium friday crowd

MEDIA

JAPAN NEWS
BY MARK SCHREIBER

On 24 February, Japan will initiate 

a new system to be called Premium 

Friday (PF), to encourage workers 

to leave the workplace any time 

after 3pm on the fourth Friday 

each month. The concept has 

caught on in other countries, and 

may have been influenced by the 

originally Hawaiian custom of 

Aloha Fridays, when casual clothes 

are worn to work on a Friday. 

Some firms in Japan already 

have introduced similar policies 

allowing staff to wear more casual 

attire at the end of the week.

On 28 January, the Asahi 

Shimbun reported several 

examples of plans announced 

by businesses to launch the 

PF movement.

Backed by such powerful 

organisations as the Ministry of 

Economy, Trade and Industry 

(METI) and Keidanren (the Japan 

Business Federation), it is hoped 

the extra hours will provide 

some much-needed stimulation 

for the economy. The research 

arm of Dai-ichi Life Insurance 

Company, Limited believes that 

the 11 2017 PFs will have a total 

economic impact of ¥124bn.

Several businesses have already 

announced their promotional 

gambits. A restaurant in the 

main branch of Shinjuku’s Isetan 

department store will be offering a 

set of French-style hors d’oeuvres 

for ¥1,001. Food and beverage 

operators at other department 

stores are said to be planning 

similar special events.

Kushikatsu Tanaka Co., a chain 

of izakaya (informal Japanese 

restaurants) that offer deep-fried 

snacks on skewers and which 

also operate on department store 

premises, have announced that 

24 February is to be renamed 

Frying Friday. The firm will open 

its branches at 3pm—two hours 

earlier than usual—in anticipation 

of groups of co-workers getting 

together for a snack and a drink 

following their early departure 

from the office.

Suntory Holdings Limited, 

meanwhile, has announced that 

for a period of eight days from 

24 February, it will be offering free 

glasses of its Premium Malt’s lager 

to patrons at some 1,000 outlets of 

affiliated restaurants.

Travel industry giant JTB Corp. 

has organised Friday departures 

for short weekend trips, sales 

of which began on 25 January. 

While that might mean having 

the evening meal and checking 

into a hotel somewhat later than 

is generally done, the scheduling 

might enable cost savings. Japan 

Airlines Co., Ltd. is also promoting 

packages combining domestic 

flights with hotel arrangements.

Meanwhile, cosmetics firm 

Kose is expected to launch a 

special website to encourage 

Materials summarised from these vernacular press reports 

are the property of copyright holders that are credited.

participants to post images of their 

PF activities.

However, the question remains 

whether corporate culture will go 

along with the idea. Fridays at the 

end of the month tend to be busy, 

so it is not clear if the practice will 

take root in cash-strapped small 

and medium-sized businesses.

A survey, by advertising agency 

Hakuhodo Inc., of 800 male and 

female salary earners residing 

in major urban areas asked 

subjects how they planned to take 

advantage of the extra time off 

on Fridays. In descending order, 

31.5% respondents said they would 

travel, followed by 30.3% who said 

they would just “take it easy at 

home”. This was followed by “eat 

out” (8.8%) and “go shopping” 

(7.4%). At this point, the sceptics 

are saying that it may be a bit 

optimistic to expect workers to 

devote much of their PF time to 

leisure and consumption.

Kushikatsu Tanaka will open earlier to take advantage of Premium Fridays. 
PHOTO: KUSHIKATSU TANAKA

24 February has been renamed Frying Friday.
PHOTO: KUSHIKATSU TANAKA
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too many shopping centres?

Retail  |  Trends  |  Consumer
Surveys  |  Marketing  |  Jobs
Forecast  |  Society  |  Studies

FEBRUARY 2017

At the end of 2016, Japan had 3,212 shopping 

centres—an increase of 24% from 2001. But 

in the view of some people, the number is 

approaching saturation point.

The Japan Council of Shopping Centers 

defines a shopping centre as a facility with 

a total sales area of 1,500m2 or more, and 

accommodating 10 or more tenants. The 

Nikkan Gendai dated 4 January reported that 

2017 would see a year-on-year decline of 15% in 

the number of new shopping centres opened, 

with 46 openings planned for this year. This 

represents the lowest level of openings in five 

years, and the second-lowest figure after that 

achieved in 2012, the year after the Great East 

Japan Earthquake and Tsunami.

Between 2006 and 2008, more than 80 

centres opened, with growth having continued 

since 2010, despite existing-store sales volumes 

having begun to decline. But in 2016, 54 new 

shopping centres opened nationwide, down 

some 10% from the figure for 2015.

The fall in openings has been particularly 

noticeable in medium-sized regional cities and 

shops add to mix of goods
One way to make sure customers don’t 

become bored with the same old thing is to 

look for ways to liven up a store’s product 

mix. The Nikkei Marketing Journal reported 

on 21 December that mass merchandiser 

Yodobashi Camera Co., Ltd. has set up several 

special sales corners on the premises of its 

big store in Tokyo’s Akihabara district. One 

that started on September 30—almost the 

Christmas season in the minds of retail store 

planners—adopted film and comic character 

displays and spinoff goods from Star Wars and 

Marvel Superhero comic books, both of which 

are enjoying popularity in Japan.

Another corner, in October began to 

display a selection of guitars, and included a 

section where prospective customers could 

try them out.

Yodobashi’s archrival Bic Camera Inc. 

took a completely different tack at its Shinjuku 

East Exit store on the other side of the city. 

It announced the operation on its premises of 

the Bic Sports Bar. On 11 December, for one 

day only, it tied up with a beer garden at the 

Tokyo Dome stadium and broadcast women’s 

softball games—the aim was to promote 

alcoholic beverages. While revenues had 

declined during the two fiscal quarters ending 

in August, food and drink saw an increase 

of 3.8% the following quarter.

The firm attributes the better sales to its 

successful PR efforts, but another factor was 

choosing to promote them at an outlet close 

to a major rail station. As many customers in 

the suburbs drive when they shop, they avoid 

consuming alcohol.

While both Yodobashi and Bic are 

regarded mainly as retailers of electrical 

home appliances and photographic 

equipment, in-store diversification as a 

strategy to attract new customers appears 

to be taking root. 

towns with populations of less than 150,000. 

Demographics and other factors affecting the 

weaker opening figures include the ageing of local 

residents and the ongoing decline in car ownership.

Nikkan Gendai observed that not only will 

fewer shopping centres be opening, but that, 

overall, they will be smaller.

Among the new facilities slated to 

open this year are the 65,000m2 Sevenpark 

Ario Kashiwa in Chiba Prefecture (to 

be operated by Seven & i Holdings Co., 

Ltd.) in April, and the 60,000m2 Lalaport 

Shonan Hiratsuka in Kanagawa Prefecture, 

in October.

Sevenpark Ario Kashiwa will open in Chiba Prefecture this April.
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PRESIDENT

I was delighted to welcome almost 100 

British Chamber of Commerce in Japan 

(BCCJ) members and guests to last month’s 

event with the new UK Ambassador to Japan, 

Paul Madden CMG FRGS (page 18). This was 

not only a valuable opportunity to gain first-

hand insight into the UK–Japan relationship, 

but also a chance for members to expand their 

personal networks. 

From my own perspective, I am pleased 

to say that the event yielded two pieces of 

feedback. One helped me understand how I can 

do better, and the other enabled me to validate 

an existing approach. Both were helpful, specific 

and gratefully received. Delivered in a spirit 

of constructive support, they were a timely 

reminder of the way in which feedback should 

be provided.

The giving and receiving of advice, as 

criticism or as praise, is key to the process of 

continuous improvement. It helps ensure that, 

from time to time, we disengage ourselves from 

autopilot to critically consider whether we need 

to recalibrate the way we work and deal with 

people. At the BCCJ, we welcome feedback from 

our members and encourage them to contribute 

their ideas for improving the business 

environment here in Japan.

At a time when the administration of Tokyo 

Governor Yuriko Koike is prioritising efforts 

to restore the capital’s financial and economic 

competitiveness, so that these aspects might be 

commensurate with its world-city status, those 

of us who live and work in this great metropolis 

have an obligation to contribute our ideas. In 

that respect, I am delighted that there have been 

some lively table debates at recent BCCJ events 

that were not restricted to formal questions and 

answers with our headline speakers.

The phenomenon is being encouraged by 

the fact that an increasing number of BCCJ 

members are inviting their business contacts to 

events, thereby enhancing both the richness of 

the debate among members of our audiences 

and their diversity. It is something that the 

chamber wholeheartedly encourages, and I take 

this opportunity to remind you that many of our 

events are open to your guests.

Recent examples include a cutting-edge 

session with platinum member BT on 

technologies that enable flexible working and 

enhance worker mobility. Then, on 27 February, 

we will be welcoming human resources 

leaders from Unilever Japan KK and Astellas 

Pharma Inc. for a panel discussion on the 

development of global leaders in Japan. That 

will be followed on 2 March by a look at the 

changing international order when, together 

with the Japan–British Society, we welcome 

back Bill Emmott, former editor-in-chief of 

The Economist.

While discussion at BCCJ events is focused 

on business, I am reminded by posters from the 

UK government’s GREAT Britain campaign that 

the UK–Japan relationship encompasses not 

just business and investment, but also tourism 

and education. Cultural exchange is a powerful 

force for developing enduring positive relations 

between Britain and Japan.

Those who recognize this, and the vital 

role that Britain’s internationally renowned 

schools and universities play, will have been 

heartened by the University of Oxford’s recent 

announcement that former UK Ambassador 

to Japan, Tim Hitchens CMG LVO, has 

been elected President of Wolfson College, 

commencing in early summer 2018. The future 

of cultural diplomacy is indeed in safe hands. 

Constant progress
The benefits of feedback

david bickle  |  @BCCJ_President
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Welcome to  
Ambassador Paul Madden
The UK’s new top diplomat in Japan

BY SIMON FARRELL
PHOTOS: ANTONY TRAN

T he new year often brings change, and easily 

one of the most important developments in the 

UK–Japan relationship has been the appointment 

of Paul Madden CMG FRGS as the UK ambassador to Japan 

commencing in January.

A career diplomat, Madden has served at several embassies 

and high commissions and also performed roles at the Foreign 

and Commonwealth Office (FCO), UK Trade & Investment 

(now Department for International Trade) and the UK 

Department of Trade and Industry, where he began his career.

No stranger to Japan, Madden first visited the country in 

1982 as part of a study tour, studied Japanese at the School 

of Oriental and African Studies, University of London during 

1986–87, and was posted to Tokyo from 1988 to 1992. 

In this exclusive interview with BCCJ ACUMEN, Madden 

discusses his past experience with Japan, his diplomatic career 

and important aspects of the UK–Japan relationship.

Please tell us about your career and personal interests.

I have been a career diplomat for over 25 years, following a few years in 

the Department of Trade and Industry, and studying for an economic 

geography degree from the University of Cambridge.

I am particularly delighted to be coming back to Tokyo as Ambassador, 

because Japan was my first posting, from 1988 to ’92. I have very fond 

memories of a fascinating period during the bubble economy, kokusaika 

(internationalisation), boeki masatsu (trade friction) and the start of the 

Heisei era. Most of my postings have been in Asia–Pacific, where I served 

most recently as high commissioner to Australia, and before that to 

Singapore. I also worked at our embassy in Washington.

I have worked closely with business in various roles, including two 

years as a managing director at UK Trade & Investment, working on 

developing trade strategies and leading trade missions to places such as 

China and India.

In my personal life, I am married to Sarah and have three grown up 

children. The eldest was born in Japan, and they all look forward to coming 

here for visits. I love travel, which I suppose is just as well given my job. 

And I enjoy writing: I wrote a book analysing Stamford Raffles’ business 

leadership skills, and have had a play performed in Sydney.
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What is the latest on any post-Brexit UK–Japan trade deal?

You will have seen Prime Minister Theresa May’s speech on 17 January 

setting out the UK’s 12 negotiating objectives in leaving the EU, and aiming 

to give as much certainty as possible. The prime minister emphasised that 

the UK will remain an outward-looking country, a country that welcomes 

global talent and investment to Britain and a country that will play its full 

part in the world contributing to global security, peace and prosperity. 

She made it clear that we want to agree a bold and ambitious free trade 

agreement with the EU, which gives the closest possible access to the 

single market. And that whilst we do not want to be part of the Common 

Commercial Policy, or to be bound by the Common External Tariff, we 

want to ensure that cross-border trade is as frictionless as possible.

I intend to continue to maintain close contact with the Japanese 

government on these issues and to listen to the views of Japanese 

investors who play a very important role in the British economy, as well 

as UK companies exporting to Japan. I’m confident that Britain will 

remain a great place in which Japanese companies can invest.

How do you see the UK–Japan security partnership evolving?

The government’s 2015 Strategic Defence and Security Review named 

Japan as our closest security partner in Asia. The joint exercises between 

the Royal Air Force Typhoons and the Japanese Self-Defense Forces last 

November was a big success. We were the first country, other than the 

United States, to do this on Japanese territory.

There are also increasing opportunities for collaboration in defence 

and security procurement, including new areas like cyber security. 

We welcome the Japanese government’s aspiration to play a larger role 

in international affairs and think it can make an important contribution 

to global peace and security.

What industries will you be targeting to improve UK exports to Japan 

and Japanese investment in the UK?

Guided by business itself, our strategic priorities for UK exports where 

we can add value are life sciences, food and drink, the digital economy, 

nuclear, defence, aerospace and, of course, opportunities related to 

sporting events—the Tokyo 2020 Olympic and Paralympic Games and 

the 2019 Rugby World Cup—alongside more opportunistic areas, such 

as fashion and fintech.

TOP STORY

Why do you believe you were offered the job as 

UK ambassador to Japan?

I think I was successful in the competition because of my past posting 

in Japan, when I learned to speak Japanese, and my wider experience 

of Asia–Pacific and working with business.

What are your main achievements in past roles?

A diplomat’s life is very varied, and most of what you achieve is very 

much a team effort. I was particularly pleased that at the 2005 World Expo 

in Aichi Prefecture, the UK pavilion, for which I had lead responsibility, 

won a prize. In Australia, we chose to focus the FCO’s Chevening 

Scholarship programme on indigenous young people during my time 

there and saw the first ever aboriginal students studying at both Oxford 

and Cambridge universities. Helping survivors and bereaved families 

after the 2002 Bali bombing was one of the most challenging things I’ve 

ever had to do, but very rewarding. I cannot praise highly enough my 

consular colleagues around the world who deal with such tragedies 

on a regular basis.

How would you like the British Chamber of Commerce in Japan 

(BCCJ) to help you succeed here?

I look forward to renewing my relationship with the [British 

Chamber of Commerce in Japan]—I used to sit on its board as an 

embassy representative back in the 1980s. I have worked closely 

with sister chambers in my recent postings. The BCCJ provides 

valuable opportunities for networking, professional development 

and support for small and medium-sized enterprises looking to enter 

the Japanese market. I also hope to see it developing its ability to 

analyse and make policy recommendations to support possible future 

bilateral trade agreements with Japan, following our departure from 

the European Union (EU).

What advice did your predecessor Tim Hitchens CMG LVO offer you 

about the job and Japan?

Not to reveal publicly the private advice given you by your predecessor. 

Seriously, Tim is an outstanding colleague and has been a friend for 

nearly 30 years. He has done a great job here, and I’m honoured to be 

following in his footsteps.

Ambassador Madden poses with a Nissan Leaf made in the UK.

On 18 January, Ambassador Madden presented his credentials to the Emperor of Japan. 
PHOTO: BRITISH EMBASSY TOKYO
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And as for Japanese investment into the UK, they cover a wide range 

of sectors, but in particular automotive and advanced manufacturing, 

life sciences, digital economy, and food and drink. We have had 

some notable recent successes with Nissan confirming investment 

in Sunderland, and Softbank’s commitment to grow ARM Holdings 

following its acquisition.

Will you use social media to convey the UK’s messages and 

values in Japan?

I used to head the FCO’s public diplomacy department and was 

responsible for many aspects of communication, including the financial 

support that we provided for the BBC World Service and the British 

Council. And my MBA thesis was on “The UK as a brand”. I recognise the 

important role that social media can play as part of a wider marketing 

and communications strategy. So, yes, I’ll be tweeting and blogging to 

highlight the work of the embassy.

Any special message for British expats here and Japanese anglophiles?

I hope that many Brits living here will, like me and my team, be proud to 

speak up for the UK and its values, and our role in the world. And to cheer 

for our teams at the Rugby World Cup, Olympics and Paralympics. Japan 

shares many of our values, and that is why we find so many anglophiles in 

this country. I hope that even more of them will come to study, work and 

holiday in the UK.

Most British expats living in safe, well-organised, welcoming Japan 

will not experience any difficulties during their time here. But when 

individuals do experience specific problems, or natural disasters strike, 

we aim to be there to help. 

BCCJ EVENT

On 27 January at the Shangri-La Hotel in 

Tokyo’s Marunouchi district, many BCCJ members 

had their first chance to meet Ambassador Paul 

Madden at a chamber lunch event introducing him.

Addressing a wide variety of topics—ranging 

from important business sectors to growing 

defence ties—and peppering his speech and the 

following Q&A with personal anecdotes from 

his time in Japan and as a diplomat, Madden 

reaffirmed the core areas of the UK–Japan 

relationship, as well as setting out the hopes of 

the UK government, given that today, the ties 

between the countries are more crucial than ever.

“Against [an uncertain] background, 

countries like Britain and Japan are increasingly 

important to each other. And I’m pleased to see 

that our relationship has gone from strength 

to strength. We are like-minded nations that 

share many values: the rule of law, democracy, 

human rights and free trade”, he said.

Madden also made clear that business is 

top of the agenda.

 “Our relationship with Japan has lots of different 

facets. But business is clearly my top priority”.

BUSINESS TIES
“The most important pillar of that [business] 

relationship is undoubtedly the £40bn of 

investment that Japanese companies have 

made in the British economy over the last few 

decades—our second biggest non-European 

investor. Before coming here I had the chance 

to visit a number of those investors, like the 

Nissan car plant, Eisai Pharmaceuticals and 

Nomura in the City. I was able to see for 

myself what a success this relationship has 

been for both sides. I also met representatives 

of the Trades Union Congress, who told me 

what great employers Japanese companies 

in the UK were for the 140,000 workers 

they employ.

“All the Japanese companies said to me 

that they were pleased with the efforts that 

the British government had made to reach 

out to them, to understand their detailed 

concerns. As you know, we had a large number 

of ministers coming out to Japan in the second 

half of last year to reassure business here”.

POST-BREXIT
“During the course of the detailed negotiations, 

people won’t be able to know everything all of 

the time. But we have committed to providing 

business, including Japanese business, with 

as much certainty as possible throughout 

the process. And I am confident that Britain 

will continue to be a great place for Japanese 

companies to invest.

“[The work of the Prosperity and Trade 

& Investment teams] will grow even more 

important as the UK starts to initiate new 

free trade agreement negotiations with third 

countries, once we leave the EU. I think 

Japan will potentially be a priority country 

for such agreements. So I know that [the 

Prosperity Team] will be looking to business, 

both here and in the UK, for advice on what 

our detailed priorities should be. And that’s 

an invitation to all of you. Of course in the 

meantime, we continue to be one of the 

leading voices within the EU calling for the 

early conclusion of the EU–Japan Economic 

Partnership Agreement”. 

Simon Farrell, publisher of BCCJ ACUMEN, shows Ambassador Madden the magazine.

Ambassador Madden speaks at a BCCJ event.
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In March 2011, with Japan 

already reeling from The 

Great East Japan Earthquake 

and Tsunami, a further disaster 

was brewing in the Tohoku 

region. With the tsunami taking 

emergency generators offline, 

the Fukushima Daiichi Nuclear 

Power Plant soon witnessed three 

nuclear meltdowns, the worst 

nuclear disaster since that at 

Chernobyl in 1986.

While Japan and the rest of the 

world watched with horror the 

unfolding disaster at the plant, 

there were people in the UK who 

believed they had knowledge 

and experience that could help 

Japan in its hour of need. That 

was thanks to ongoing work at 

Sellafield, a major nuclear site 

in Cumbria, parts of which were 

used in the development of 

nuclear power in the early days 

P0WER OF PARTNERS
Sellafield and TEPCO share nuclear knowhow
BY CHRIS RUSSELL

of the nuclear industry during 

1940s, ‘50s and ‘60s and are now 

being decommissioned.

This sharing of knowledge 

in the aftermath of March 

2011 eventually evolved into 

a partnership—between 

Sellafield Ltd. and Tokyo Electric 

Power Company Holdings Inc. 

(TEPCO)—which continues 

to this day.

Speaking at a 16 January British 

Chamber of Commerce in Japan 

event, held in association with 

the Department for International 

Trade, at the Shangri-la Hotel 

in the Marunouchi district of 

Tokyo, some of those involved 

in the partnership discussed 

their work and the value of this 

UK–Japan collaboration. On the 

panel were Roger Cowton, head of 

external affairs at Sellafield Ltd., 

Masayuki Yamamoto, group 

manager of Nuclear International 

Relations and Strategy Group at 

TEPCO, and Keith Franklin, who 

is first secretary, nuclear at the 

British Embassy Tokyo.

Although the seeds of the 

partnership were sown in the 

summer of 2011 after Franklin 

arrived in Japan on secondment 

from the National Nuclear 

Laboratory, it only really began 

in earnest in 2012, after a 

team from TEPCO visited the 

Sellafield site.

“The guys from TEPCO 

realised the similarities in the 

decommissioning process”, said 

Franklin. “The collaboration 

started in practice then, which 

we subsequently formalised in 

an agreement”.

Although ostensibly very 

different—one plant’s situation 

is attributable to a major natural 

disaster, while the other’s 

isn’t—the plants, nonetheless, 

have much in common. The 

similarities range from geography 

(both share coastal locations) 

to the nature of the radioactive 

material on site.

Both are also what would be 

termed “dirty” sites—that is, sites 

where the facilities weren’t turned 

off at the end of their lifecycle 

and then dismantled. As a result, 

the situation in some buildings 

is not properly understood and 

there are plenty of “unknown 

unknowns”. How to handle these 

challenges is now a key aspect 

of the partnership, with both 

sides sharing their experience in 

this area.

“Due to the legacy, inherited 

from the beginnings of the nuclear 

industry, Sellafield has got some 

nasty, highly radioactive material 

in facilities from which it needs 

to be retrieved and stored safely. 

Due to the accident at Fukushima 

Daiichi, TEPCO find themselves 

with similar challenges”, 

said Franklin.

“It’s happened for a different 

reason, but when you boil it down 

SCIENCE

Sellafield is a major employer in Cumbria. • PHOTO: SELLAFIELD LTD.

Facilities dating back to the 1950s are being decommissioned at Sellafield. • PHOTO: SELLAFIELD LTD.



Specialists in :

 > International & domestic moves
 Household goods, offices, pets, vehicles, fine arts,  
 exhibition goods, commercial cargo, storage

 > Relocation services
 Orientation, home & school search, departure             
  services, visa & immigration

03 6402 2371
sales@asiantigers-japan.com

www.asiantigers-mobility.com

Your Move. Our World
Asian Tigers Mobility provides comprehensive relo-
cation services to anywhere around the world 

including within Japan.

Move Management Specialists



bccjacumen.com  25

to the technical challenges, those 

technical challenges are very 

similar. And those technical 

challenges actually stretch into 

how you manage and organise 

yourself in order to deal with 

such a situation, as well as the 

practicalities of the chemistry 

and physics of it”.

Taking it further

Franklin identified two areas 

that are rich in scope for further 

collaboration. The first is in the 

area of site management.

“Sellafield is moving from 

reprocessing to decommissioning 

over a long period of time; 

Fukushima moved overnight”, 

he said. “How you manage an 

operational site versus how you 

manage a decommissioning site 

are very different”.

The other aspect highlighted 

by Franklin was the use of 

technology, and in this area the 

fact that Sellafield is further ahead 

in its decommissioning and has 

been doing it for longer has strong 

benefits for Fukushima.

“Some of the technology has 

been used at Sellafield for not 

just the retrieval, but actually 

monitoring the radiation levels 

to make sure they’re safe, or 

investigating areas and analysing, 

etc.”, said Franklin. “Some of those 

technologies we feel will have a use 

at Fukushima Daiichi.

“Already there’s one or two 

examples of companies who set up 

in Cumbria to deliver their specific 

technologies to Sellafield and 

found that somewhere else in the 

world needs the same technology, 

and that’s at Fukushima Daiichi”.

This technological progress 

also plays into the timescales 

involved in the Sellafield project. 

At the moment, it is expected to be 

finished in 2120, although Cowton 

cautioned that this estimate would 

almost certainly be wrong. In part, 

that could be because innovation 

in Japan could help speed up parts 

of the process.

“We constantly review that 

longer term plan because we want 

to make sure that we are leveraging 

the benefits that we can find from 

the various technical solutions”, 

he said. “Some of the work that 

TEPCO are doing at the moment, 

some of the robotics work that 

has been developed through the 

various arrangements that are here 

in Japan, will inevitably give us … 

something that will help us to do 

something different at Sellafield”.

Cowton added that engaging 

stakeholders and the local 

community was another area where 

the partnership can develop further.

“We’re also looking at the way 

in which TEPCO is working with its 

key stakeholders, the communities 

around the Fukushima Daiichi 

site, the wider relationships 

with government and other 

organisations”, he explained. 

“Sellafield has been doing these 

sorts of things for many years, and 

that’s a real area where we can 

grow and develop together, I think, 

because you can never do enough 

work in that area”.

This has seen Yoshiyuki 

Ishizaki, representative of 

the Fukushima Revitalization 

Headquarters, give an update on 

progress to Sellafield and also 

witness their engagement with 

various stakeholders.

“I know some of those things 

that have been picked up from 

the UK are going to be adopted in 

a Japanese way, but utilised over 

here”, said Cowton.

Personal connections have 

played an important role, too. 

After joking that he had eaten 

some very strange Japanese 

food as part of the team building 

process, Cowton praised 

the strength of the personal 

relationships in the partnership.

“We have a very good personal 

connection—we can say things 

to each other quite frankly, quite 

straightforwardly, quite openly, 

and I think that’s really important.

“My first experience of 

coming to Japan [in 2009, for 

unrelated work] … I was terrified 

of offending anybody, getting it 

wrong, all that sort of thing. The 

relationship is now much more 

what I would describe as a Western 

relationship—it’s very easy to 

be very honest, very direct, very 

forthright.

“I think that’s essential as we 

try to both share, and develop and 

improve what we’re trying to do. 

That’s come from the fact that the 

two of us have worked together on 

this for over two years now—we’ve 

met each other face to face 10 or 

12 times across that period, every 

month we meet through a video 

conference and discuss progress”.

Although the earthquake, 

tsunami and nuclear incident 

caused massive amounts of 

damage and challenges with 

which Japan is still wrestling, the 

Sellafield–TEPCO partnership 

gives hope for the future.

“Back in March 2011, 

everything suddenly changed”, 

said Yamamoto, noting that 

this led people to reconsider 

the way they worked. “[The 

partnership is] a great opportunity 

for our people to grow, to have 

the capability to do something 

different compared with our 

past practices”. 

SCIENCE

The International Atomic Energy Agency inspects decommissioning at Fukushima Daiichi. 
PHOTO: TEPCO

The Sellafield site is expected to be cleared by 2120. • PHOTO: SELLAFIELD LTD.
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BY JULIAN RYALL

British Chancellor of the Exchequer 

Philip Hammond used a visit to Tokyo in 

mid-December to try to reassure firms in 

Japan’s financial services sector that the UK will 

do its utmost to negotiate the best possible access 

to the markets of the European Union (EU).

After talks with business leaders and senior 

government officials on 15 December, Hammond 

told reporters his visit had three main aims.

“First, I have been seeking to cement the 

UK–Japan bilateral relationship”, he said. “Japan 

is Britain’s second most important foreign direct 

investor, after the US, so this is a very important 

relationship for us”.

Second on his list were discussions, including 

with Chief Cabinet Secretary Yoshihide Suga, on 

financing for a nuclear power project in Wales 

that could total some £12bn and regarding which 

negotiations are ongoing.

Hammond said Japan’s proposals are being 

analysed in London and that “fruitful discussions” 

were expected when Greg Clark, the secretary of 

state for business, energy and industrial strategy, 

visited Tokyo later in December.

But arguably the most important element 

of Hammond’s visit revolved around London’s 

message concerning Brexit.

“I have been seeking to engage with Japanese 

businesses, particularly in the financial services 

sector, about the challenges and opportunities 

of Brexit”, he said.

“They are very sophisticated operators, well 

versed in what is happening in the UK market, 

and they don’t need me to tell them what is 

going on. But they did have some questions and 

I think they appreciated the opportunity to put 

across their particular point of view.

“I hope I have been able to reassure them 

today that we understand their concerns and that 

we will be prioritising addressing those concerns 

in the negotiations with the EU”, he added.

The key concern that representatives of the 

financial services sector raised revolved around 

access to the EU once the UK has withdrawn 

from the bloc.

“They are also concerned about access 

to market infrastructure, such as clearing 

arrangements across a range of currencies, 

including the euro, and they are seeking 

reassurances about access to European labour 

markets to staff their operations in London”, 

Hammond said.

The chancellor reassured Japanese 

stakeholders that London is already working 

hard to make sure the UK gets the very best deal 

from Europe.

“We have been clear that we will seek the 

maximum possible access to European markets 

on a reciprocal basis for our firms, both in terms 

of goods and services”, Hammond pointed out. 

“Clearly Britain is a net exporter of services 

to the European Union, particularly in the 

financial services sector, but overall we are a 

significant net importer of goods and services 

when [they are] taken together.

“Nonetheless, despite that imbalance 

against us, we approach these discussions on 

TO EASE FDI FEARS

UK treasury head seeks to reassure investors

the principle that we would like the most open 

access to each other’s markets as possible.

“On access to labour, I have said before 

and I repeated again this morning that we will 

introduce a migration control regime between 

the UK and the European Union”, he said. 

“That is not the same as saying we will cut off 

immigration from the European Union and I 

can’t conceive of any circumstances in which 

we would not allow highly skilled, well-paid 

people with employment to come to the UK 

to work in these international businesses that 

are a part of the UK”.

Firms that require full access to Europe’s 

markets from the UK can continue to operate 

for the time being as they do now, Hammond 

pointed out. In a worst-case scenario, in which 

access is in some way restricted, they will need 

to “restructure the way their operations address 

the European markets, and that is the same for 

Japanese banks as it is for US banks, Chinese 

banks and others”.

Looking at a broader swathe of Japanese 

businesses with operations in the UK, 

Hammond said: “I can repeat that commitment 

that our clear intention is to maintain the UK’s 

competitiveness. We regard the UK as a highly 

productive location for international investment 

and we are determined to ensure it remains 

that way”.

He also played down concerns that 

Europe appears to have taken an extremely 

hard line against the UK, even before formal 

negotiations commence.

“They understand there are going to be 

negotiations and, of course, they have heard 

the opening positions of both sides. But I think 

they have always done negotiations themselves 

and they will understand that the opening 

positions of both sides are not necessarily the 

finishing positions”. 

BREXIT

Philip Hammond met with Tetsuya Kodama, managing 
director of Barclays Securities Japan Limited.
PHOTO: ©MASAHIRO MURAKOSHI
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BY TONY COLLINS

A pplying for a mortgage can be a 

cumbersome process in any country. 

For many non-Japanese looking to buy 

real estate in Japan, trying to get a loan from a 

Japanese bank is a daunting task. But with the 

right information and help, that job becomes 

much easier. 

Even before you begin, however, there is a 

question of timing—is this the right moment 

to invest? Prices have risen 18% over the past 

three years and yields have dropped to the 

4–6% range. When yields fall, it can be sign of 

a pending correction. But in the September 

2016 edition of UBS’s Global Real Estate 

Bubble Index, the top four cities were listed as 

Vancouver, London, Stockholm and Sydney. 

Tokyo was regarded as experiencing a price 

boom, but not in risk territory.

Meanwhile, a Bloomberg article on 

11 October 2016 highlighted the turnaround in 

bond yields, which have sent fixed mortgage 

rates higher. A Deutsche Bank analyst 

has forecast that real estate prices will fall 

20% by 2018. 

It is perhaps fair to say, then, that purchasing 

is still a good consideration, but buyers need 

to be careful of liquidity, avoid areas with over 

supply and consider their exit strategy.

Money matters

Mortgage rates have been falling steadily. 

According to a spokesperson from a 

mainstream lender Mizuho, fixed rates have 

fallen approximately 0.4% over the past 

two years. Last month, a client settled on a 

three-year fixed-term rate of 0.4%, which is 

the lowest I have ever seen. The remaining 

32 years of the loan are fixed at 1%. This 

was a so-called Flat 35 loan, which carries 

a guarantee by a Japanese government 

institution.

MORTGAGE MATTERS

Buying a home can be a daunting prospect, especially as a non-Japanese

REAL ESTATE

Long-term fixed rates are affected by Japanese 

government bond yields, since banks cover 

their mortgage book by purchasing government 

bonds. This means that if short-term interest 

rates are negative but long-term yields increase, 

fixed-term rates can become more expensive.

For non-Japanese, there are a few added 

complications when it comes to securing a 

mortgage. Applicants must have been in Japan 

for at least three years and have a valid zairyu 

(residence) card. Mortgages are not extended 

to those covered by the US–Japan Status of 

Forces Agreement without a guarantor. For 

foreign nationals and Japanese alike, it is more 

difficult if you are self-employed or a company 

president, but the choice is wider if you have 

permanent residence or a Japanese spouse who 

can act as loan guarantor.

Proper approach

Overall, there are more choices available 

these days, and banks are more familiar with 

applications lodged by non-Japanese, so they 

are a bit more flexible than before. Some banks 

have responded to the demand from overseas 

buyers, especially in jurisdictions where the 

banks have a presence and are comfortable with 

reciprocal laws such as Taiwan and Singapore.

That said, many foreigners underestimate 

the level of documentation required by banks 

in Japan and assume that lending practices 

common in their home country are the same 

in Japan. For example, in Japan it is difficult 

to refinance a property bought for cash, but in 

many countries it is not.

The most important factors, however, are visa 

status, length of time in Japan and salary—all 

more so than an applicant’s asset base. Some 

clients may want a big loan, but through tax 

mitigation strategies keep their salary low. 

This makes lending difficult, especially for 

representative directors of companies, where the 

bank usually wants to see three years of positive 

company tax returns and criteria is stricter.

Not having permanent residence, a Japanese 

spouse or sufficient language skills can limit 

the choice of banks and influence rates. 

Further, some banks can be reluctant to lend to 

applicants who cannot fully understand the loan 

contract in Japanese for fear of potential liability.

What you get

Having met all the criteria, what is available?

It is sometimes possible to get a full 

loan, that is, 100% of the money required for 

residential and investment property. However, 

most banks are more comfortable if the 

borrower can make a down payment of 10–20% 

of the property value.

Most banks in Japan offer variable rates and 

fixed rates, both for up to 35 years for residential 

property. In October 2016, high street banks 

such as Mizuho typically offered variable 

residential rates of 0.625% and 1.47% for fixed 

rates over a term of 35 years.

For investments in real estate, these rates 

will vary according to the property, the size of 

the down payment and the loan size, but some 

common rates are between 1.5–2.65% per year. 
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W hether they are a fintech start-up, 

a blue-chip corporate giant or a 

transplanted Silicon Valley venture, 

internationally minded firms have discovered 

that Marunouchi is the place to put down their 

Japan roots.

Covering some 120 hectares of the most sought-

after land in Tokyo, the Marunouchi District lies 

between Tokyo Station and the Imperial Palace, 

and was formerly a residential district for feudal 

lords. Today, it has been transformed into the 

centre of international business for the world’s 

third-largest national economy.

The district has more than 100 office 

buildings that incorporate the latest safety 

features and environment-friendly technologies, 

and is home to some 4,300 firms, both domestic 

and foreign. And every day of the working week, 

280,000 people go about their business here.

“Many people, when they think about the 

Marunouchi District, tend to assume that it is 

primarily focused on the finance sector, but 

finance only accounts for around a quarter 

of the firms that are here”, said Kentaro 

Suzuki, deputy general manager of the Office 

Leasing and Tenant Relations Department for 

Mitsubishi Estate Co., Ltd.

“The area is constantly evolving, and 

recently we have seen an increase in technology 

firms that want to have their headquarters in 

Marunouchi”, he said.

Those firms include cloud computing firm 

Salesforce, money transfer service TransferWise 

and artificial intelligence developer 

Preferred Networks.

Startups, law firms, trading firms and IT 

experts are also migrating to Marunouchi from 

other parts of Tokyo. They are attracted by the 

area and its facilities, but also the growing 

realisation that this is now the heartbeat of the 

whole city and the place where they need to be 

in order to make the new contacts and contracts 

that will enable their businesses to thrive.

PUBLICITY

BUSINESS IN THE  
HEART OF TOKYO
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Key to this strategy is the creation of a 

number of innovative hubs catering to the needs 

of different sectors, but with significant cross-

sector appeal.

“We opened EGG JAPAN in 2007—the initials 

stand for Entrepreneur Group for Growing—to 

target Silicon Valley firms that are already 

unicorns there, but now want to come to Japan”, 

said Yoshio Sakai, manager of Mitsubishi Estate’s 

Office Leasing and Tenant Relations Department.

“These are firms that want to be in a very 

central location, and they want to be in an area 

that is fast-growing”, he said.

EGG JAPAN provides private office space 

and the business-oriented Tokyo 21c Club to 

support firms as they create and develop their 

B2B business. Similarly, Global Business Hub 

Tokyo opened in July 2016 with 50 furnished 

office units and event spaces, while the FinTech 

Center of Tokyo—more commonly known as 

FINOLAB—is the first space in Tokyo dedicated 

to firms operating in the finance, securities, 

blockchain and future cities technology spaces.

“These are firms that need to be able to come 

in and be functioning on day one”, said Sakai. 

“We provide them with everything they need 

to be able to do exactly that, from phones and 

desks to locations with legal and accounting 

specialists and networking events to help them 

settle in and make contacts”.

In addition to their direct working 

environment, many firms choose to base 

themselves in Marunouchi because of its 

excellent transport links. Tokyo International 

Airport at Haneda is just 30 minutes away 

and Narita International Airport around 60 

minutes. Bullet trains from Tokyo Station mean 

that Kyoto is a two-hour journey and Osaka a 

further 30 minutes away. And amid a network 

of underground and above-ground railways, 

all of the major stations in Tokyo are less than 

20 minutes away by train, making Marunouchi 

an easy commute from anywhere in the city and 

points beyond.

Marunouchi also has built a reputation 

for having branches of some of the world’s 

most famous retail outlets—from Baccarat to 

RIMOWA and The Conran Shop—while there 

are numerous fine dining options as well as 

more informal drinking establishments for 

some post-work relaxation.

A great deal of thought has also gone into 

making the district as liveable as possible, with 

green spaces incorporated into the overall 

blueprint, along with public art installations, 

wide boulevards and plans to create relaxing 

pedestrian zones.

Marunouchi also enjoys museums, art 

galleries, gyms and education opportunities, 

while the surrounding area has hotels, meeting 

and symposium venues, theatres and a wide 

selection of other sources of entertainment.

Mitsubishi Estate is constantly looking to 

upgrade its facilities, however, and has three 

new major projects under way. The Otemachi 

Park Building was just completed in January 

2017 and has about 152,000m2 of floor space 

across 29 floors, including serviced apartments 

managed by The Ascott Limited, as well as 

exclusive lounge and daycare facilities for 

mothers who are working in the area.

The Marunouchi 3-2 Project is scheduled 

to be completed in October 2018 and will 

have 173,000m2 over 30 floors, while the 

Tokiwabashi Project will be two separate 

towers, the second of which will have 61 floors 

and be the tallest building in Japan when it is 

finished in 2027.

The process of meshing all the key 

components together is already well under 

way, Suzuki said, and the ultimate intention is 

to create a district of “dynamic harmony”, with 

Marunouchi evolving into the part of Tokyo 

that is renowned for being open, interactive, 

networked, diverse and sustainable.

“We need to constantly have new talent 

and creativity, and our task is to provide firms 

and organisations with the space they need to 

interact”, said Suzuki.

“Innovation is more and more becoming 

a buzzword in society and Marunouchi will 

change and grow with these new ideas and 

technologies”, he added. 

PUBLICITY
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property services.
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The Harris Firm

Suite 302, 3-3-3 Higashiazabu

Minato-ku, Tokyo 106-0044

Japan

Ron Harris, founder and principal

03-4455-7215

info@harrisfirm.net

http://www.harrisfirm.net

AREAS OF EXPERTISE

We provide expertise in the medical device, software, semiconductor, 

biotechnological, chemical, pharmaceutical and mechanical arts. Within these 

arts and others, we counsel on patent solicitation, licensing and enforcement, 

including localised e-discovery.

Robert Walters is one of the world’s leading specialist professional recruitment 

consultancies for permanent and contract recruitment.

Robert Walters Japan possesses the distinct advantages of size and a proven track 

record, allowing you to tap into an unparalleled global network that enables clients and 

candidates to come together in the most efficient and productive way possible.

Our Tokyo and Osaka-based offices are active in building integrated partnerships with 

clients and bilingual professionals. We consistently deliver the most relevant match of 

skills and culture—our ultimate goal.

AREAS OF EXPERTISE

• Accountancy & finance

• Banking & financial services

• Legal

• Compliance & risk

• Engineering

• Chemical

• Automotive

• Manufacturing & components

• Energy & infrastructure

• General management & consultancy

• Human resources

• IT & online

• Sales & marketing

• Retail

• Luxury & consumer goods

• Healthcare

• Supply chain

• Logistics

Robert Walters Japan K.K.

Shibuya Minami Tokyu Bldg. 14F  

3-12-18 Shibuya  

Shibuya-ku, Tokyo 150-0002

David Swan, managing director

03-4570-1500

info@robertwalters.co.jp

www.robertwalters.co.jp

SUCCESS
the first and 
only bilingual 
video channel on 
Business in Japan

To be featured on BIJ.TV, please contact: Anthony Head • anthony@custom-media.com • 03-4540-7730

LEADERSHIPLEADERSHIPLEADERSHIPLEADERSHIPFor our full report: BIJ.TV

INSIGHTS

Tokyo Shintora Matsuri
The Tohoku Rokkonsai (Six-soul) Festival was created to inspire peace and recovery after 

the 2011 Great East Japan Earthquake and Tsunami. On Nov. 19-20, 2016, performers from 

six prefectures converged on central Tokyo for a spectacular display.



Artist’s conception of King SkyFront, based on the project plan.

The Greater Tokyo area is a global 

economic juggernaut, with the kind of 

productivity, output and innovation that 

puts many countries to shame.

One of the key centres has long been 

Kawasaki City. Not only has the area made vital 

contributions to Japan’s economic development, it 

now stands to play an integral role in bringing the 

Japanese economy firmly into the 21st century.

At the heart of this economic development 

is the Kawasaki Innovation Gateway at King 

SkyFront, on the other side of the Tama River 

from Tokyo International Airport, Haneda.

Historically, Kawasaki was a centre for 

Japanese industry, powering the post-war boom 

that made the country the economic giant 

that it is today. During that time, workers from 

across the nation would flock to the city, secure 

in the knowledge that there were plenty of jobs 

to be found.

But, as with so many inner-city industrial 

areas around the world, Kawasaki eventually 

fell on hard times. Much to the alarm of 

local bodies, residents and the national 

government, it became a symbol of changing 

economic times.

King SkyFront represents a renaissance and 

rejuvenation of this proud area, pushing the 

Japanese economy forward just as Kawasaki 

City once did.

As a sign of the national government’s 

commitment to the project and the area, 

Kanagawa Prefecture was designated an 

King SkyFront represents a 

renaissance and rejuvenation 

of this proud area.

PUBLICITY

KING SKYFRONT

Daiwa House’s Tonomachi Project creates medical gateway
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Artist’s conception of King SkyFront, based on the project plan.

International Strategic Zone by the Japanese 

government in 2011.

As part of this, Daiwa House is leading the 

Tonomachi Project—the scheme’s working 

title—in King SkyFront, which aims to be a global 

hub for advances and innovation in the fields of 

life sciences and environmental protection.

Ultimately, that means achieving the 

creation of a healthy society and a sustainable 

world economy by leveraging the world-leading 

connectivity offered by King SkyFront’s location 

and the presence of major Japanese and 

multinational firms in the complex.

Making a difference

The development of the Tonomachi Project 

in King SkyFront marks a slight departure for 

Daiwa House, which until now has been focused 

on real estate and housing.

This project, nonetheless, sees them using 

their experience in construction and tenancy 

management, but this time in the service of new 

kinds of firms.

The firm has adapted to and learned from 

the needs of the different kinds of stakeholders 

involved in the King SkyFront project.

Such shifts aren’t so common for Japanese 

firms, but the motivation for this shift has 

been the looming challenges that Japan 

faces—both an appreciation of the commercial 

opportunities that these present, as well as a 

sense of social responsibility.

In particular, Daiwa House has been 

keen to contribute solutions to the problems 

raised by the country’s ageing society, and 

it is something the firm has previously tried 

to address through the designs used in its 

residential properties.

“For housing, we try to build things that 

are barrier-free”, said Keitaro Takebayashi, 

general manager, Tokyo Head Branch, General 

Construction Division, Daiwa House Industry. 

“But this is not enough, because society is 

moving quickly in this ageing direction.

“Nearly 27% of the Japanese population 

is now over 65, and this number is projected 

to rise above 40% by 2060. This means that 

they need medicine, they need healthcare”, he 

continued. “And at the same time, the working 

population is getting smaller”.

But Daiwa House has recognised that it is 

difficult to overcome all of these challenges 

on its own.

The firm understands the importance 

of—and is capable of creating—a place to 

support firms that have the skills and expertise 

to meet these challenges, and will help 

them collaborate.

“Daiwa House believes that covering 

life sciences and robotics is important [in 

addressing the ageing population]. The 

Tonomachi Project was a place for firms with 

those specialisations to come and work”, said 

Takebayashi. “That is the reason we decided to 

be involved with this project”.

The firms working at King SkyFront have 

already begun to make advances in pressing 

areas. Alzheimer’s disease, for example, is 

predicted to have a profound global impact 

as other countries begin to reach the levels 

of elderly people seen in Japan. At King SkyFront, 

new treatments are being developed and tested.

Then there are Johnson & Johnson, 

the American pharmaceutical and 

medical devices multinational; Scottish 

Development International; and Cyberdyne, 

a Japanese robotics and technology firm in 

King SkyFront.

What’s in store

The Tonomachi Project in King SkyFront 

comprises around six buildings. One will be 

a hotel and the remainder will be devoted 

to research.

PUBLICITY

General Construction Division

Tokyo Head Branch
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As of February 2017, space for new tenants 

remains; but the buildings are already filling 

up quickly—one is already at 90% occupancy—

and King SkyFront has attracted a range of 

prestigious international and Japanese firms 

and organisations.

Such firms inevitably have high 

requirements when it comes to facilities, 

and Daiwa House has risen to the challenge, 

ensuring that the buildings can accommodate 

the requirements of their research.

“This is the first time that we are dealing with 

research concerning cells and animals, for example”, 

said Takebayashi, “so we have to be sensitive 

about matters such as temperature, humidity, 

air purity—those things are very new to us”.

But the Tonomachi Project in King 

SkyFront isn’t just intended to be home 

to large firms—instead, Daiwa House is 

seeking to achieve a combination of startups 

and businesses with greater capital, staff 

numbers and research capabilities to 

achieve the kind of dynamic and innovative 

environment that has typified Kawasaki City’s 

recent history.

“Fifty-fifty or 60–40 would be a good 

ratio between big firms and startups”, stated 

Takebayashi. “These larger firms will be the 

‘blood’ of our business, and this will in turn be 

able to support startups, because these smaller 

firms need support. And also, [as tenants] those 

startups are more likely to change”.

As a centre for innovation, King SkyFront 

embodies other key aspects found in technology 

hubs around the world. For example, Silicon 

Valley’s success is heavily linked to the 

universities and institutes that are in close 

proximity. To that end, Daiwa House has 

invited several universities to participate in the 

Tonomachi Project.

But innovation isn’t just about tenants, 

and Daiwa House has put a lot of thought into 

making the physical environment as conducive 

to interactions and spontaneity as possible.

“We did not put a fence or a wall between the 

buildings for the Tonomachi Project”, explained 

Takebayashi. “Instead, we are planning to open 

it up—particularly to the park and the plaza—so 

these are places for everyone to mingle”.

This approach also extends to the wide 

range of amenities available in the project, 

which will allow for comfortable and 

informal social interactions, as well as official 

company events.

Key to this will be the aforementioned hotel, 

which will act as a key hub for such events. With 

a trendy industrial design that riffs on Kawasaki 

City’s heritage, the building will naturally 

become a focal point for life in King SkyFront—

for work, rest and play.

“This is a place for when you have a day off, 

or when you are going to communicate with 

other people”, said Takebayashi.

“We will host farmers’ markets, barbeques, 

workshops and other community events. There 

will even be workshops for young mothers and 

their children to learn yoga”.

Other measures taken by Daiwa 

House are simply designed to improve the 

quality of life for those working there. A 

running and cycling track inside the hotel 

area, for example, will provide an opportunity 

PUBLICITY

Kanagawa Prefecture 

was designated an 

International Strategic 

Zone by the Japanese 

government in 2011.

PHOTO: CABINET OFFICE, GOVERNMENT OF JAPAN

Keitaro Takebayashi explains the concept of King SkyFront to BCCJ ACUMEN.
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for people to unwind and stay in shape. And, 

of course, happy, healthy workers are more 

productive, too.

“Daiwa House isn’t a venture capital firm, 

but we are creating the environment for startups 

to thrive”, explained Takebayashi.

Making connections

One of King SkyFront’s main advantages is 

its proximity to Haneda Airport—hence the sky 

reference in the area’s name.

As the airport takes on more and more 

international flights, King SkyFront will become 

ever more connected to an international 

network of business, science and research. And 

Kawasaki City is working to make that access 

even easier by building a bridge over the Tama 

River to cut travel times between the airport and 

King SkyFront.

The route will also be serviced by a shuttle 

bus, enabling visitors to reach King SkyFront 

from Haneda Airport in less than five minutes.

“Because it is so close to Haneda Airport, 

King SkyFront will act as a showroom and 

flagship for the life sciences in Japan”, said 

Takebayashi. “We also hope that those who 

see this place and want to create something 

similar in their own country will call upon the 

experience of Daiwa House”.

Looking further ahead, King SkyFront is 

well-positioned to take advantage of Japan’s 

burgeoning health tourism sector, with patients 

from surrounding countries such as China and 

the Philippines easily within reach. While the 

focus is very much on research and innovation 

for now, health tourism is nonetheless a 

tantalising prospect.

“Future tenants are expected to include big 

health firms and hospitals, and they are thinking 

about health tourism”, said Takebayashi. “But 

this is not something we have pursued yet, 

although there have been some enquiries”.

For now, Daiwa House is focused on the 

area’s larger goal.

“We hope that the Tonomachi Project and 

Kawasaki City will prosper as a global gateway to 

the world by leveraging its proximity to Haneda 

Airport”, Takebayashi concluded. 

PUBLICITY

The firms working at King 

SkyFront have already 

begun to make advances in 

pressing areas.

Artist’s conception of King SkyFront, based on the project plan.
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W ith more than seven decades of 

experience, it comes as no surprise 

that InterContinental Hotels & Resorts 

has perfected the warmest of welcomes and the 

most luxurious and personalised of experiences.

Renowned for its sumptuous service and 

facilities, InterContinental Hotels & Resorts has over 

180 hotels in more than 60 countries and, in 2016, 

marked the 70th anniversary of the opening of its first 

hotel. InterContinental Hotels & Resorts is the most 

luxurious brand operated by the InterContinental 

Hotels Group (IHG), a global organisation with 

a broad portfolio that encompasses some of the 

world’s best-known properties.

IHG also operates Kimpton Hotels & 

Restaurants, Crowne Plaza Hotels & Resorts, 

Hotel Indigo and Holiday Inn Hotels & Resorts. 

In Japan, IHG operates a joint venture with 

All Nippon Airways (ANA) as IHG ANA Hotels 

Group Japan, offering personalised luxury at 33 

hotels. Those include seven InterContinental 

properties—three in Tokyo, two in Okinawa and 

one in both Yokohama and Osaka—together 

with ANA Crowne Plaza and Holiday Inn.

The alliance with ANA dates back a decade, 

but has proved such a success that the initial 

joint venture agreement was recently extended 

until 2036.

And Hans Heijligers, CEO of IHG ANA 

Hotels Group Japan, insists that his teams 

in the growing number of properties across 

the country will not rest on their laurels. The 

challenge, he says, is to have a program of 

continuous improvement, ensuring that the 

group constantly provides better standards of 

service to meet the needs of modern travellers.

“InterContinental Hotels & Resorts has 

a long tradition of serving the discerning 

luxury traveller—but high-end travellers are 

increasingly preferring innovative experiences 

over the typical extravagant journey”, said 

Heijligers.

“They are seeking personalised and 

authentic experiences that are delivered 

seamlessly”, he added.

“And as a larger proportion of the world’s 

population has access to luxury travel, we 

need to grow and constantly evolve to meet 

their needs”.

“We firmly believe that international travel 

should always be alluring”, said Heijligers, 

speaking of a focus on personalised luxury. 

“We are dedicated to those who appreciate and 

enjoy what InterContinental Hotels & Resorts 

brand call the ‘InterContinental Life’—the 

glamour and exhilaration of fascinating places, 

mixed with our international know-how and 

cultural wisdom”.

Fine dining opportunities are an 

added attraction at InterContinental properties, 

Heijligers said, with ANA InterContinental 

Tokyo home to outstanding dining 

establishments—not least the French restaurant 

overseen by multiple Michelin-starred chef 

Pierre Gagnaire. 

IHG hotels are also ready to meet the 

needs of business users of their facilities, with 

Heijligers confirming that properties are “very 

active” in the meetings, incentives, conferences 

and exhibitions (MICE) sector. And looking to 

the future, he said, significant opportunities 

exist in the area of MICE as Japan ranked 7th 

in the world in the number of international 

conferences that it hosted in 2015.

And with the number of both leisure and 

business travellers to Japan booming, Heijligers 

is confident that the outlook here is promising.

“As a destination, Japan is fabulous and 

anyone who has experienced this country 

will know that there is no end to the things to 

see and do”.

And when new visitors do arrive, they can be 

assured of that famously warm welcome at our 

hotels, he added. 

PUBLICITY

FAMOUSLY  
WARM WELCOME

InterContinental Hotels & Resorts  

spreads its hospitality across Japan
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I t is a privilege to have been asked by 

BCCJ ACUMEN to write a column about 

my radio interviews with British musicians 

and other celebrities on their visits to Japan. I’ve 

had some fascinating conversations over the 

past 26 years and look forward to sharing some 

of the best (and not so brilliant) anecdotes from 

behind the microphone.

In 2013, I had the lucky chance to interview 

Sir Paul McCartney MBE (page 46) during his 

Japan tour that year. This was to be a telephone 

interview (unfortunately not face to face) from 

the backstage of Tokyo Dome during the sound 

check on the day of his concert, which coincided 

with my live afternoon radio programme LHR—

London Hit Radio on InterFM.

The day started with a phone call from his 

manager wanting to check one point—could I 

speak English? “Yes”, I replied, “I do my best”. He 

seemed relieved and mentioned that the previous 

day in Osaka an interviewer had become 

somewhat starstruck, completely blanked and 

just kept saying how amazing it was to be talking 

to McCartney. Sir Paul didn’t get to answer any 

questions because none were forthcoming. I 

went into a momentary silent panic wondering if 

the same might happen to me.

I presume Paul took it all in his stride, but 

the manager obviously didn’t. But once he 

understood that I could at least get through a 

phone conversation with him, the manager 

relaxed. And when I asked my standard pre-

interview check of any taboo topics, he said 

anything goes.

I was on the air live at 2–4pm and was told 

the phone call could come at any time within 

the two hours and to be ready. My radio co-host 

Madoka “Maddie” Kato and I launched into the 

show with great excitement, telling the listeners 

we had a radio exclusive with Paul McCartney 

coming up. The emails and tweets went off the 

charts, and we were indeed ready to go. And 

ready, and ready …

By 3:57pm, we had still not heard a peep. Just 

as we were playing our last song and preparing 

our goodbye, and an embarrassed apology to 

the audience, the phone lit up and the manager 

was on the line.

“We have Paul here for you”.

“We now have less than two minutes left on 

air and the station time call will automatically 

cut my show off to start the next program from 

the next door studio”, I replied in panic.

“Get in the other studio and I’ll call you back 

on the dot of four”, he said.

Maddie and I raced into the next-door studio 

and hijacked the upcoming programme. The 

DJ was a gentleman about it all. We were back 

on the air and ready, the phone lit up one more 

time and there was Paul McCartney on the 

other end.

Thankfully, despite the panic, or possibly 

because of it, I was able to string a few 

sentences together and host the interview with 

no major fluff ups. And what did I manage to 

get out of McCartney that he hadn’t already 

said a thousand times before? This was my 

real dilemma.

He mentioned how he and his wife Nancy 

Shevell had been enjoying their time in Japan, 

going to the sumo, riding bicycles through 

the park and getting massages. Oh the life of 

a pop star!

He told me that the song he is most proud 

of writing is Here, There and Everywhere 

because of its pleasing structure. Nods also 

went to Yesterday, The Long And Winding Road, 

Eleanor Rigby, Fool on the Hill and Blackbird. 

I wondered what it is like to be a songwriter 

having music fans essentially reading your 

private diary? McCartney answered that many 

of his songs are about fictional characters, 

and he rather likes the idea of feeling like a 

novel writer.

I always like to discuss with musicians 

the power of music and how it has affected 

their life, not in a professional way, but more 

profoundly in a personal sense. McCartney 

said music’s “magical sequence of vibrations” 

has the emotional effect of making us laugh 

and cry, and just makes humans a whole 

lot happier.

Being one of the world’s most prolific 

songwriters, where do all of McCartney’s music 

and melodies come from, I asked. Does he 

have to work at it? He said he is very lucky and, 

somehow, it all just flows when he sits and 

plays. In fact, that point triggered my favourite 

quote from the interview: “We don’t work 

music, we play it”.

Inspired by Paul McCartney, I’ll never again 

think of being in the music industry as work. 

BEHIND THE MIC

WE CAN WORK IT OUT
Looking back on an interview  
with the legendary Paul McCartney

BY GUY PERRYMAN PHOTO: DARIOFERRINI VIA FLICKR

[Paul McCartney] mentioned how he 

and his wife Nancy Shevell had been 

enjoying their time in Japan, going to 

the sumo, riding bicycles through the 

park and getting massages.  

Oh the life of a pop star!



J apan is in the middle of a tourism boom. In 2016, according to 

the Japan National Tourism Organization, the country welcomed 

24mn inbound visitors, a rise of 22% on the previous year. Even 

so, the country still lags behind the UK, which attracted 37mn visitors 

between December 2015 and November 2016. The Japanese government, 

meanwhile, is targeting an annual figure of 40mn visitors by 2020, the year 

Tokyo hosts the Olympic and Paralympic Games.

Elegant Japan
Paul Christie, the 38th Cool Japan Ambassador, 

talks about his plans to highlight a different 

side of the country
BY CHRIS RUSSELL  •  PHOTOS: WALK JAPAN LTD.
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PAUL CHRISTIE
Chief executive officer 
of Walk Japan Ltd., 
since 2002
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To achieve that number, over the past two 

years the Cabinet Office has enlisted the help 

of what it terms Cool Japan Ambassadors—

individuals from the world of journalism, 

fashion, business or culture able to promote 

various aspects of the country.

The use of the word cool might immediately 

bring to mind anime, Japanese fashion brands 

and video games. Yet, since not all visitors can 

fit into trendy areas, such as Tokyo’s Harajuku 

district, that are known for them and, indeed, 

not everyone is interested, tourism-related 

bodies are working to promote a broader image 

of the country. It is this that informs the choice 

of the nation’s 38th Cool Japan Ambassador: 

Paul Christie, chief executive officer of the tour 

firm Walk Japan Ltd.

Since 1992, the firm has been leading tours 

into the Japanese countryside to showcase 

features of traditional culture and natural 

beauty to which tourists typically might not have 

access or that they might not even associate 

with Japan.

“I believe the people connected with 

promoting Japan at large are maturing in the 

way they think about promoting Japan”, he 

told BCCJ ACUMEN. “Things like anime are 

distinctly Japanese, but a very modern Japanese. 

I can understand why they fixated on that sort 

of thing at first, but I think now the Japanese 

are being more thoughtful and thinking about 

Japan’s deeper attractions.

“I will be focusing on what I think are 

the most salient points of Japan, which are 

its elegance in particular—it’s a very elegant 

country”, he said, highlighting Japanese fashion, 

service, food, people’s demeanour and the 

general way of doing things in the country as 

examples of this elegance. “This I suppose, 

arguably, is cool—it depends how you want to 

define the adjective cool in this case. But for me, 

that’s what’s cool about Japan, so that’s what I’ll 

be focusing on”.

For the time being, Cool Japan Ambassadors 

aren’t being given specific instructions 

regarding their role. So Christie and the public 

relations firms Walk Japan use are plotting 

their own path.

“We’re still thinking about how best to do 

this because when I start I want to make sure 

it’s the sort of format that we want to keep for an 

extended period”, he explained. Given Christie’s 

travelling and wide range of experience in the 

country, that will involve allowing followers to 

vicariously experience “the elegant Japan that 

I know and the elegant Japan I’ve yet to come 

across through photographs and using social 

media to promote that”.

The government’s hands-off approach 

extends to the duration of the role, with 

Christie not having heard about any specific 

time limit. But that suits Christie, as he sees 

it as an extension of his existing work, and so 

it is something that could continue well into 

the future.

“For me, I just see it as something else 

that’s part and parcel of what I do—it’s not 

like I have to do something particularly 

different. It fits very well with the activities 

I’ve been doing with Walk Japan for the past 

20 years and our community projects, so it’s 

very simple for me.

“It’s provided me with a slightly wider 

platform to promote Japan and promote our 

business than we had before”, he added.

The selection process was somewhat opaque, 

with little prior indication that Christie was 

about to have this new role bestowed on him.

“It was very Japanese in the sense that there 

was only a brief mention of being a Cool Japan 

Ambassador, and, before I knew it, I’m being 

told, ‘You’ll be going to a meeting, and at that 

meeting you’ll be recognised as a Cool Japan 

Ambassador’. And that was it”.

But that is not to say that the recognition 

came from out of the blue. The work that 

Christie and his wife do to promote Japan and 

Oita—the prefecture where they live—through 

Walk Japan’s tours and community projects 

initially attracted the attention of Katsusada 

Hirose, governor of Oita. That led to Christie’s 

recognition as a Cool Japan Ambassador. 

The opportunity comes at an interesting 

time, with the Japanese tourism market set 

to enter the next, more mature phase in its 

evolution.

“The low-hanging fruit has been largely 

picked. Now they have to think about how they 

reach the higher fruit on the tree and promote 

those areas that haven’t received much inbound 

tourism, and also promote things which are 

more subtle, which is what I would call the 

elegant Japan.

“It’s an exciting time to be in this industry, 

in this country, definitely”. 

TRAVEL

The Itsukushima Shrine in Miyajima PrefectureHikone Castle in Gifu Prefecture is one destination for Walk Japan.
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J apanese language has lots 

of insightful sayings, and 

mikka bozu, or only lasting 

as a priest for three days, is one 

of them. It means we wilt in our 

determination and fold after just 

three days of commitment. On 

day one, when we start the new 

year, we are full of resolve, like an 

aspirant priest. But the daily reality 

as we move through the year saps 

our ability to deliver on our initial 

best intentions.

If you feel a mikka bozu 

departure coming on over the 

next weeks and months, here are a 

couple of ideas on how to deal with 

that less-than-satisfactory turn 

of events.

Don’t beat yourself up 

You may have been setting goals 

when flushed with the excitement 

of the moment, but the cold dawn 

of reality has now sunk in and you 

realise that maybe you were being 

presumptuous. 

No problem. Reset and 

focus anew on outcomes that 

are achievable and can help to 

build some momentum. With 

resolutions, we tend to be all in or 

all out. When we realise we were 

actually kidding ourselves, we 

just throw the whole show out the 

window and go to nothing, the 

void, infinite empty space.

Rather than an all-or-

nothing approach, how about 

a recalibration for what is more 

realistic and possible? Can we see 

the realisation of a few steps that, 

further down the track, will lead to 

bigger goals being achieved? Can 

we carve off a few bite-sized pieces 

that we can actually consume? They 

are there, so let’s pick these out and 

attach some realistic milestones 

around their completion.

Focus on the possible

Some goals are more easily 

achievable than others. Start with 

doing those activities that will lead 

to wins. Success breeds success 

and we are often confidence 

players. The more we succeed, the 

more emboldened we are to try 

to do more. Let’s set ourselves up 

for success by actually allowing 

ourselves to win.

Don’t be influenced by others

We may have set bigger goals 

than we could chew because we 

were listening to what others were 

doing. Some guru was setting forth 

big, hairy, audacious goals and we 

were carried along for the ride.

Or we may be influenced by 

what our family or friends are 

doing. Better to concentrate on 

what we need to do and at the 

pace and in the way we need to 

do it. The hare and the tortoise 

race is a famous fable about the 

ability to be self-aware and to 

play to your strengths. Slow and 

steady often wins the race, but the 

key word here is “steady”. Keep 

going, however slowly, rather than 

handing back your priestly robes in 

a pique after three days.

What can we do?

I like that quote from the Green 

Bay Packers Coach Vince 

Lombardi about “blocking and 

tackling” being the keys to success 

in American football games. The 

basics are the key to business 

success, but we often get caught 

up in the glamour and complexity 

of the more elaborate solutions. 

If you watch enough TED talks 

and guru videos, you may start to 

wonder what is wrong with you. 

Why aren’t you achieving at the 

level of these so-called geniuses? 

Well, you can, but only if you 

start with mastering the basics. 

So here is how hard it is: take 

10 minutes, sit down, get out 

your pen, some A4 paper and in 

the middle of the paper circle 

the words “The Basics”. Around 

those words start adding other 

circled words that describe what 

the basics of your business are. 

Having fleshed them out, now add 

numbers to the circled words—the 

priority of importance of each of 

these selections.

Ten minutes later, you have 

a game plan on where you need 

to start working and on what. It 

is not hard, is likely to be very 

practical and realistic, and directly 

correlates with your success in 

your profession. If you focus on the 

basics then momentum is invoked, 

ideas will come and things start 

to happen.

So, don’t give up like a mikka 

bozu. We might have been derailed 

by day three or the third month 

of the new year, but we can 

regroup, recover, recalibrate and 

re-establish our starting point. 

Another favourite quote is by 

baseball coach Yogi Berra who 

said, “It ain’t over till it’s over”.

By day three, week three or the 

third month, it ain’t over and there 

is still time—a whole lot of time.

Engaged employees are self-

motivated. The self-motivated are 

inspired. Inspired staff grow your 

business, but are you inspiring 

them? We teach leaders and 

organisations how to inspire their 

people. Want to know how we do 

that? Contact me at:  

greg.story@dalecarnegie.com 

by dr greg story
president, dale carnegie training japan

2017: DAY THREE  
TRAIN WRECK

THE LEADERSHIP JAPAN SERIES

Start with doing those 

activities that will lead 

to wins. Success breeds 

success and we are often 

confidence players.
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C ricket is not a widely celebrated sport 

in Japan, where baseball and a variety 

of martial arts are dominant in the 

national consciousness. However, the recent 

performance of the Japan team is giving cricket 

renewed exposure in Japan. 

In what was a tense final, the Korea Cricket 

Association came out on top by four wickets 

in the East Asia Cup final in November last 

year against the Japan national team at the 

Sano International Cricket Ground in Tochigi 

Prefecture. In front of a crowd of about 300, 

the youth-filled team put up a strong fight 

against their more experienced South Korean 

counterparts.

BCCJ ACUMEN spoke to Alan Curr, head 

of cricket operations at the Japan Cricket 

Association (JCA), about the performance 

of the young Japanese team, and about the 

development of the sport in Japan.

The team

“Only three of the guys are over 21, and the 

youngest is 15”, Curr began.

Even with an incredibly young team, their 

performance throughout the competition was 

an admirable one, with the 34-year-old captain 

Masaomi Kobayashi getting best batsman and 

15-year-old Marcus Thurgate hitting the only six 

of the innings.

The team itself has only been training together 

since March, with six of the members making 

their official debut at the tournament. Leading up 

to the cup, they had played a few touring teams.

“The Korean players are all technically 

professional players, so they train together, live 

together and work together every day. So they 

train six times a week, whereas we are getting 

our guys together six times a year”, Curr said. 

“That’s the battle we face”. 

He explained that, after many players finish 

university, the hardest part is keeping them 

when they find jobs.

“Unless you come and work for the cricket 

association, it’s very hard to combine your work 

life and your cricket career”.

Curr admitted that they were not sure how 

2017 would go, especially given the difficulty of 

getting the whole team together. Despite this, he 

is confident that the team this year is different.

“We have a group now that are really 

committed to the game—they train hard and 

they have a real passion for the game.

 “They can develop really well as a unit”, Curr 

added, noting they are all friends. “Both coaches 

we had working with the teams commented on 

that, saying that you get the impression that they 

are all mates and get on very well”. 

Curr explained that the team has taken a 

lot of positives from the tournament. And with 

18,000 people streaming it online, the sport’s 

reach is broadening.

“We lost the final because we dropped a few 

catches. That’s the kind of stuff you can practice 

in the park on a Wednesday night, that’s the only 

way you’re going to get better at it”.

SPORT

Bowled over
Japan cricket praised despite 
final loss, few fans and youth
BY MAXINE CHEYNEY

The Japan national team saw six of its members making their debut.
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Cricket in Japan

Cricket is beginning to blossom in Japan, albeit 

slowly. Curr explained that there were only a 

few schools and facilities in Japan. Three team 

members came through the Chiba Sharks and 

many through the trials in Sano. Curr also 

mentioned Uenomiya Junior & Senior High 

School, which was responsible for “producing 

10 of our national team squad at the moment 

and quite a few of our women’s team”. The 

school takes pupils aged 12 years and over, but 

suffers from a lack of facilities and competition. 

For that, it’s necessary to travel to Tokyo. 

The importance of having a fan base is 

crucial in any sport, and, “realistically, as a sport, 

we aren’t going to be taken massively seriously 

by sponsors and local governments until we 

really start producing decent crowds”, Curr said. 

At the tournament, the JCA tried to encourage 

more spectators using incentives such as British 

Airways tickets and a bat signed by the English, 

Indian and Australian national teams, but it 

didn’t yield quite the effect they had sought.

“We were disappointed that there weren’t 

more of the Japanese cricket community there”, 

said Curr.

But with the introduction of the Japanese 

Premier League, it is hoped this problem will be 

addressed effectively, as the new competition 

will be played at four different regional grounds.

In addition, the JCA will also be holding 

open trials for anyone who would like to be 

considered for the 2017 Japan National Men’s 

and Women’s squad in March at the Sano 

International Cricket Ground.

Another factor affecting the growth of the 

sport is the availability and quality of coaching.

“Our job is to educate teachers so that they can 

deliver to the kids all the time”, Curr explained.

In the past, this had not been the case, making 

it necessary for the JCA to send to schools either 

their own staff, or people from overseas. 

“[In 2017,] we want to push the coach 

development even more”, he added.

Curr explained that they still need to bring in 

consultant coaches from Australia to come and 

work with the national team. But plans for this 

year call for those training sessions to be used to 

get potential coaches in Japan to “work with our 

players and develop their own skills, which they 

can then take back to their clubs and [so] raise 

the level of coaching in Japan”.

In addition, 2016 saw the start of a 

relationship between the JCA and London’s 

Marylebone Cricket Club (MCC), the oldest 

cricket club in the world. As a result, the MCC 

sent over one of their young cricketers for seven 

weeks last year, funded by Sano City Council, 

to work with the national team during the East 

Asia Cup and also with clubs and schools to 

improve coaching standards.

“He was working with the national team 

during the East Asia Cup” and spending the rest 

of his time at schools, Curr explained.

The next tournament for the team will be in 

Bendigo, in the Australian state of Victoria, for 

the week of 19–25 February. As an International 

Cricket Council World Cup qualifier event, 

the teams include the best in the Asia–Pacific 

region, a timely challenge for the team after 

coming so close to success in the East Asia Cup.

And women’s cricket has also been 

presented the chance to make a mark. Sano has 

also been named as the host city for the East 

Asia Pacific Women’s World T20 Qualifier, giving 

Japan a chance to play on home soil. Matches 

begin 28 April and the teams include Japan, 

Papua New Guinea, Samoa and Vanuatu.

“One of the challenges for cricket in Japan 

was that it wasn’t very visible. But with the sport 

now being played at grounds in Sano, Akishima, 

Sammu and Yokohama, we can expose more 

people to the sport”, said Naoki Alex Miyaji, chief 

executive officer of the JCA.

“The ground in Sano is now designed 

specifically for cricket and with a proper turf 

pitch, so we are able to host international 

tournaments. The Women’s World T20 Qualifier 

that will be held in Sano during Golden Week is 

one of the exciting opportunities for people to 

come and get involved in.

“We hope to see many people new to cricket 

come and get a taste of this great sport. We also 

hope cricket fans will come to enjoy excellent 

cricket on the field and the wonderful nature 

surrounding the ground”. 

SPORT

Cricket is proving popular with children in Sano. About 18,000 people streamed the tournament online.
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ARTS
1

24–25 FEBRUARY

James Blake

James Blake is a singer-songwriter 

from London. He appeared on the 

Green Stage at Japan’s Fuji Rock 

Festival 2016, and is now on his 

first solo tour in four years. Blake’s 

background is in classical piano 

but, during his teenage years, he 

developed an interest in Motown 

and soul music, and later was 

influenced by hip-hop, house and 

dubstep. As a result, while his work 

has a strong electronic sound, it 

also features captivating lyrics.
PHOTO: © SMASH/DOOBIE

Namba HATCH

1-3-1 Minatomachi

Naniwa-ku, Osaka-shi, Osaka

06-6535-5569

Tokyo International Forum Hall A

3-5-1 Marunouchi

Chiyoda-ku, Tokyo

Contact venues for details

Adults: ¥7,800

» www.smash-jpn.com

03-3444-6751

2

27, 29, 30 APRIL

Paul McCartney:  

One On One Japan Tour

Paul McCartney, former member 

of The Beatles, returns to Japan 

this April with his new One On 

One Japan Tour. Joined by Paul 

“Wix” Wickens (keyboards), Brian 

Ray (bass/guitar), Rusty Anderson 

(guitar) and Abe Laboriel Jr (drums), 

his new tour will feature well-known 

classics, as well as songs that have 

never before been performed live.
PHOTO: © KYODO TOKYO INTERNATIONAL

UK EVENTS IN JAPAN
COMPILED BY 
KIYOKO MORITA 
AND SOPHIA KIRTLEY

Tokyo Dome

Tokyo Dome City

1-3-61 Koraku, Bunkyo-ku, Tokyo

6:30pm (doors open at 4:30pm)

Adults: from ¥14,000

» http://oneonone-japantour.jp/ 

0570-550-799 

3

21 FEBRUARY– 
25 MARCH

Mintdesigns:  

Graphic & Textile Works 2001–2017

Japanese designers Hokuto Katsui 

and Nao Yagi launched the fashion 

brand Mintdesigns in 2001 after 

graduating from Central Saint 

Martins, University of the Arts 

London. The firm is known for its 

bold use of colour and original 

graphic motifs. As well as other 

clothing brands, Mintdesigns has 

also created collaborative works 

with firms outside the fashion 

industry. This exhibition features 

their “wearable graphics”.
PHOTO: © FASHIONSNAP.COM

Creation Gallery G8

8-4-17 Ginza, Chuo-ku, Tokyo

11am–7pm

Closed: Sundays and holidays

Admission: free

» http://rcc.recruit.co.jp/g8/

exhibition/g8_exh_201702/g8_

exh_201702.html?lang=en

03-6835-2260

◉ Free gift

We are giving away five sets of 

printed masking tape.

1

2

3
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◉

To apply for free tickets and gifts, please send an email with 

your name, address and telephone number by 28 February to: 

coordinator@custom-media.com.

Winners will be picked at random.

4

FROM 21 FEBRUARY

War on Everyone

War on Everyone is a black comedy 

set in Albuquerque in the US state 

of New Mexico. Playing a pair of 

crooked police officers, Alexander 

Skarsgård and Michael Peña spend 

their time framing and blackmailing 

local criminals who cross their 

path. The film was written and 

directed by London-born English–

Irish screenwriter John Michael 

McDonagh know for critically 

acclaimed Irish film, The Guard.
PHOTO: © REPRISAL FILMS/THE BRITISH FILM 

INSTITUTE 2015

Human Trust Cinema Shibuya 8F

(Among other locations)

1-23-16, Shibuya, Shibuya-ku, Tokyo

Various times

Adults: ¥1,300

» twitter.com/badguys_jp

03-5457-7767

5

22 FEBRUARY

Die Schöne Müllerin 

and Winterreise

British tenor Mark Padmore is 

joined by pianist Till Fellner in 

a Japan-wide tour of Schubert’s 

song cycles Die Schöne Müllerin 

(The Beautiful Maid of the Mill) 

and Die Winterreise (Winter’s 

Journey). Padmore studied music 

at King’s College, the University of 

Cambridge, then went on to perform 

internationally in recitals, concerts 

and operas. In 2010, he won the 

Gramophone magazine Vocal Solo 

Award for his performance of Die 

Winterreise accompanied by Paul 

Lewis on piano.
PHOTO: ©MARCO BORGGREVE 
PHOTO: ©GABRIELA BRANDENSTEIN

Hamariku Asahi Hall

5-3-2 Tsukiji, Chuo-ku, Tokyo

7pm (doors open at 6:30pm)

Adults: from ¥8,000

» www.kajimotomusic.com/jp/

concert/k=560/

0570-06-9960 (KAJIMOTO e+)

6

2–5 MARCH

Japan International 

Boat Show 2017

Organised by the Japan Marine 

Industry Association, with the 

British Embassy Tokyo as one 

of several sponsors, the Japan 

International Boat Show presents 

top-of-the-line luxury sailboats, 

motorboats and marine leisure-

related accessories. Held at the 

Pacifico Yokohama, visitors can 

climb aboard display boats at 

Bayside Marina.

Pacifico Yokohama

1-1-1 Minato Mirai

Nishi-ku, Yokohama

Various times

Adults: ¥1,200

» www.marine-jbia.or.jp/

boatshow2017_e/

045-221-2155

» www.marine-jbia.or.jp/english/

boat-show/

◉ Free tickets

We are giving away five pairs 

of tickets.

6

5

4



A celebrated classical pianist trained in Manchester and 

based in Hanover, Germany, Yusuke Osada—who 

uses the stage name YUSK—has given major recitals in 

London and Manchester. Adding to his achievements are awards 

from such organisations as the Beethoven Society of Europe.

To watch Osada give a virtuoso performance of a Bach 

concerto, you might not realise that music has an even more 

powerful role in his life than in that of the average musician. 

It has helped him battle a condition he has had since 

childhood: Tourette’s syndrome.

Fortunately for Osada, his condition was diagnosed 

when he was very young; many go years without knowing 

what they suffer from. And it was during vital teenage years 

at Chetham’s School of Music in Manchester that Osada 

deepened his passion for the piano and found effective ways 

to deal with his Tourette’s. Today, you would be hard pressed 

to find a sign of it when meeting him in person.

Many associate Tourette’s with loud and inappropriate 

outbursts, such as swearing, but the disorder can be 

characterised by other symptoms. 

Although defined as an inherited, neurological condition 

by the UK organisation Tourette’s Action, Osada says the 

hereditary aspect is still under debate. Key characteristics 

include tics—involuntary sounds and movements. These can 

be debilitating for some, and are not always understood by 

members of the general public.

However, you would be mistaken to think that Tourette’s 

is a barrier for all sufferers. There are many stories of those 

who have overcome its trials, to the point where effects are 

minimal to the casual onlooker. For Osada, there is sanctuary 

in the piano.

Music over mind

It is said that music can be a source of healing. Back in the 

1800s, classical music was used as therapy to reduce pain in 

various medical fields. 

Perhaps it is for this reason that throughout our conversation 

Osada showed no obvious signs that he suffers from Tourette’s.

“I think music is a very big thing when it comes to 

suppressing [my] Tourette’s”, Osada began, describing how 

music has helped him deal with his symptoms.

“It definitely comes down to the concentration level when 

you’re playing”, he added, explaining why he finds that his 

Tourette’s does not affect him when he plays. 

“It’s not really because you’re moving so much, it’s 

because you’re into what you are doing”.

MUSIC

WHEN MUSIC 
TAKES OVER
YUSK on Tourette syndrome  
and the power of the piano
BY MAXINE CHEYNEY

Osada noticed his first 
tics when he was at 
school in Japan.
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Osada’s father was an investment banker, 

and the nature of his work meant that Osada 

moved around a lot as a child. Born in Saga, 

Osada then moved to London, Switzerland, 

back to Japan, New York and to the UK again, 

before finally settling in Hanover.

His strong English accent betrays the seven 

years he spent in London as a child, and his 

time in boarding school at Chetham’s School of 

Music. “Those five years probably were the best 

five years of my life”, he said.

After that, he moved to Germany to attend 

Berlin University of the Arts, where he studied 

performance-based music, completing his 

undergraduate degree in Hanover and focusing 

solely on the piano.

“I’ve been playing the piano from the age 

of four”, Osada explained, acknowledging that 

music has always been a large part of his life. 

Osada then made music his career, and 

after completing his masters in music, began 

working at the Hochschule Hannover university, 

playing the piano in performances that include 

supporting other musicians. He has been there 

10 years and counting. 

The Christmas period for Osada is always 

a busy one in Japan, and at the end of last year 

he gave three performances, including one 

at Suntory Hall. Otherwise, his year-round 

performances are all in Europe, with UK concerts 

at Bridgewater Hall and St James Piccadilly.

In March 2016 at a charity concert marking 

the fifth anniversary of the Great East Japan 

Earthquake and Tsunami, Osada had his first 

experience as a conductor, but even then he did 

not experience any of his usual tics.

“It’s funny, because I never thought about it, 

but even when I’m conducting it doesn’t come 

about. You have everyone’s eyes on you and you 

need to be on form all the time”. 

Talking about his taste in music, Osada said 

it encompasses everything from rap to modern 

pop music. But when it comes to playing the 

piano, he sticks to classical which, he explained, 

while comparing the US with Europe, is a 

“completely different music world”.

He suggested that classical music is no 

longer so much a European cultural form, 

but more of an international movement now. 

Although this may be true, he added that part 

of enjoying classical music is the “atmosphere”, 

for which Europe is known, and one of the 

reasons Europe is still one of the best places to 

study music. 

“I guess you have more distinguished teachers 

and that’s why you have so many people from 

Asia [going] to Europe wanting to study”, he said, 

highlighting the standard of teaching at the 

university he attended in Hanover and the wealth 

of famous musicians for which Europe is known.

Awareness

Tourette’s is not widely understood or discussed 

in Japan, as is the case with many other 

neurological disorders. There exists only one 

non-profit organisation, the Tourette Syndrome 

Association of Japan, for which Osada gave a few 

speeches in 2015. 

Comparing the way his condition is received 

in Japan and elsewhere in the world, he said: 

“I think it’s a very difficult environment for 

people who have Tourette’s to be in Japan 

because they don’t even know what it is”.

Osada remembers noticing his first tics when 

he was at school in Japan.

“I speak to a lot of other Tourette’s sufferers 

and they didn’t know until they were in university. 

They had to find out themselves. It’s really 

interesting how no one managed to give them 

any insight on what kind of condition they have”, 

he said. “So I was lucky, because somehow I got 

diagnosed very early”.

Moreover, Osada felt he received the right 

support in the UK; not from an organisation, but 

from friends and family.

“I was in a very good environment being in 

a boarding school, especially where you don’t 

have to constantly meet new people and have to 

sort of explain yourself to everyone”.

He described a time when his tics were so 

noticeable that he found it a challenge when on 

public transport. Both his motor and vocal tics 

have changed over time.

These tics can vary, from “touching things, 

like with compulsive disorders where you have 

to hit something, or you have to hit your face, or 

hit your knees.

“I’ve broken a fair few computer screens”, 

he laughed.

A large part of his symptoms, he says, are to 

do with “intrusive thoughts that I’m always sort 

of having to fight against on an every-minute 

basis”. It is here where music has provided 

solace, shifting his concentration away from 

those thoughts.

“I always tell people that you have to find 

something that you’re really passionate about, 

and I think [for me] it’s music”. 

MUSIC

Osada finds his Tourette’s has little or no effects on him when he plays the piano.

Moreover, Osada felt he 

received the right support 

in the UK; not from an 

organisation, but from 

friends and family.
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COMMUNITY

1  |  BCCJ SHINNENKAI (NEW YEAR PARTY)

David Bickle (right), president of the 

British Chamber of Commerce in Japan (BCCJ), 

introduced Paul Madden CMG FRGS, the new 

UK ambassador to Japan, on 18 January at the 

Andaz Tokyo Toranomon Hills.

2

Emma Hickinbotham (left), interim executive 

director of the BCCJ, Jane Best OBE, chief 

executive officer of Refugees International Japan 

(page 54), and Sarah Madden, wife of 

Ambassador Paul Madden.

3  |  BCCJ EVENT

Jacky Scanlan-Dyas, corporate partner at 

Hogan Lovells, and Mark Dytham MBE, 

co-founder of Klein Dytham architecture, 

attended the event to welcome the new 

UK ambassador on 27 January at the 

Shangri-La Tokyo.

4  |  BCCJ EVENT

James Kikuchi, senior manager at en world Japan, 

and Heather McLeish, senior manager, climate 

change and sustainability services at EY, 

joined 2017 Business Trends from the C-Suite 

on 1 February at the Grand Hyatt Tokyo.

5  |  LAUNCH

With BCCJ Executive Committee member 

David Swan (left), managing director 

of Robert Walters Japan and Korea, 

is Heizo Takenaka, professor emeritus at 

the Global Security Research Institute, 

Keio University, who spoke at the 

Robert Walters 2017 Salary Survey Launch 

on 30 January at the Grand Hyatt Tokyo.

UK–Japan events

1

3

2

4 5
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COMMUNITY

6  |  AUTOMOTIVE

On 24 January, the racing driver Michael Krumm 

spoke at the Triumph Bobber & Scrambler 

launch party held at the Star Ruse Tower’s 

Studio Earth in Tokyo.

7  |  FOOD & DRINK

On 17 January, Tamao Sako, founder of the 

British Pudding, gave a seminar on British 

desserts to members of the Japan–British 

Society in Shinjuku, Tokyo.

8  |  FOOD & DRINK

Custom Media staff took a trip to Fussa City, 

Tokyo to visit the traditional Ishikawa and 

Tamura sake breweries on 3 February.

9  |  EDUCATION

Year 5 students from the British School in Tokyo 

(BST) attended the annual trip to Norikura to 

participate in winter sports and curriculum-

related activities.

10  |  PARTY

Mehmet Akay (right), general manager, Tokyo 

of Turkish Airlines, presents a ticket to auction 

winners at the Black Card Cabaret—A Night in 

Monaco event to support Refugees International 

Japan, produced by BCCJ Executive Committee 

member Guy Perryman MBE at The Cruise Club 

Tokyo in Tennozu Isle on 4 February.

6

7

8

9 10

BCCJ ACUMEN readers are welcome to email recent UK–Japan event photos 

with captions and credits for the editor to consider: russell@custom-media.com
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by ian de stains obe

GETTING OFF TO  
A SHAKY START

Challenges in the Year of the Rooster

IF YOU ASK ME

The new year got off to 

an inauspicious start for 

me. On New Year’s Eve, 

I paid my usual visit to our local 

shrine to exchange the lucky arrow 

that hangs above my front door. 

With the arrow exchanged and a 

quick prayer said for the health 

and safety of family and friends, 

I started to make my way home 

down the steep, dark steps of the 

shrine. Suddenly, I found myself 

rolling down them.

I have no idea how I lost 

my footing. Drink had been 

consumed, but not to excess. 

No bones were broken, thank 

goodness, but I scraped and 

bruised myself in an astonishing 

number of places.

People were very helpful—

someone even called an 

ambulance, which I didn’t need. 

But here’s a strange thing: I made 

the short walk home more in shock 

than in pain and no sooner had 

I arrived than there was a ring at 

the door. Who could this be after 

midnight? It was the ambulance 

crew checking on whether I was all 

right. How on earth did they know 

where I lived?

Three weeks later, I found 

myself in the emergency room 

at the hospital where I’d had 

my by-pass surgery wired up to 

monitors and a drip after suffering 

from an irregular heart beat—

another chance to remind myself 

how fortunate I have been with 

medical services here.

And now we find ourselves in 

the Year of the Rooster, according 

to the lunar calendar, which looks 

set to bring its own difficulties and 

challenges. It began on 28 January 

and promises to be altogether 

different from what preceded it: 

the Year of the Monkey.

Already we have seen some 

of the new challenges play out 

with the inauguration of the 45th 

president of the United States, 

Donald Trump. His inaugural 

address made for depressing 

reading with its dark echoes of 

the 1930s. Equally depressing 

were the mendacious claims 

that the inaugural audience 

was the biggest ever, despite 

photographic evidence that the 

National Mall was half empty. 

Indeed, the protests that followed 

the inauguration drew far bigger 

crowds. Yet Trump and his team 

seem incapable of avoiding self-

aggrandisement.

On the opposite side of 

the Atlantic, Brexit continues 

to dominate the headlines. In 

January, Prime Minister Theresa 

May delivered a speech in which 

she set out her vision of what has 

been dubbed a “hard Brexit”. She 

made it clear that Britain will quit 

the single market when it leaves 

the European Union (EU).

There have been suggestions, 

from some quarters, that the 

UK could enter into some 

kind of arrangement allowing 

membership of the single market 

without belonging to the EU, but 

May has poured cold water on that 

idea. Her speech received a mixed 
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reception from other political 

leaders in Europe, and she also 

faces dissent in the UK itself.

This is particularly true in 

Scotland, which voted overwhelm-

ingly to remain in the EU in the 

June referendum. Nicola Sturgeon, 

Scotland’s first minister, has even 

raised the prospect of a new 

referendum on independence. 

Scottish voters rejected this idea 

in 2014, but the outcome might be 

quite different were another vote to 

be held in the wake of Brexit. 

Then there is the matter 

of the timetable. May is still 

confident that she can trigger 

the start of formal Brexit talks in 

March. Invoking Article 50 then 

would see the start of two years 

of negotiations—a period some 

other European leaders believe 

is ambitious. 

Throughout all this, Japan 

is watching carefully both 

Washington DC and the UK. 

In both cases, the stakes are 

high. Prime Minister Shinzo 

Abe must take comfort from the 

announcement that the US would 

come to Japan’s defence were 

the Senkaku Islands invaded by 

China, which also claims them. 

But his administration is unsure 

of what Brexit will mean for the 

significant number of Japanese 

investors in the UK, where already 

the financial industry is pushing 

ahead with plans to relocate some 

business operations elsewhere 

in Europe. 

Prime Minister Theresa May has set out her Brexit objectives. 
PHOTO: JAY ALLEN/CROWN COPYRIGHT
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BY IAN DE STAINS OBEBOOK REVIEW

BCCJ ACUMEN has one copy of this book to give away. 

To apply, please send an email by 28 February to: editor@custom-media.com. 

The winner will be picked at random.

Fear of falling

This is a curious little book in 

many ways. It looks as if it has 

been hand made. It’s essentially a 

collection of photographs taken by 

the author, Alexander Treves, with 

some linking essays. It’s difficult to 

say which is the more important 

element of the book. The images 

are powerful in their own right, 

while Treves’s storytelling is 

direct and at times very moving. 

He likens encountering the 

people profiled in the book to 

“looking over the edge of a high 

and unstable cliff, nauseous at 

the glimpse of what it must feel 

like when the ground disappears 

from beneath your feet and you 

start falling”.

It’s estimated that there are 

more than 60 million people 

around the world whose lives 

have been disrupted by conflict, 

violence and persecution. The 

author’s attempts to document 

these stories have taken him to 

many places: the Turkish border 

with Syria, the Thai–Myanmar 

border, South Korea, Africa, 

Hong Kong, the Middle East, 

Greece and, not least, Japan, 

which is not usually associated 

with refugees.

But there is a particularly strong 

connection between the book and 

this country. Proceeds from sales, 

net of publishing costs, will be 

donated to Refugees International 

Japan (RIJ). This is a Tokyo-based 

non-profit organisation that 

channels funds to sustainable 

community-led projects for 

people displaced by violence 

around the world. A number of 

those featured in the book are 

participants in projects supported 

by RIJ, especially along the Thai–

Myanmar border, in Africa and in 

the Middle East.

In Japan itself—where RIJ 

does not “operate”—Treves 

identifies a number of refugees 

from the Kachin State of northern 

Myanmar who, he says, are 

comfortably settled in the 

neighbourhood of Takadanobaba, 

where he says they have 

assimilated to their new home 

while passing down their own 

culture to younger generations.

“It is a shame that there are 

not more people like them. 

Tokyo is an amazingly civilised 

city in an amazingly civilised 

country, populated by amazingly 

civilised people”, he writes. That 

is undoubtedly true, but Japan 

is loath to take in refugees. In 

truth, in 2015 Japan gave refugee 

status to just 27 people from over 

7,500 applicants. Treves makes 

the wry comment that this is at 

least an increase of 11 over the 

previous year. 

What is remarkable throughout 

the book is the degree of hope 

and optimism, despite the fact 

that those profiled have been 

displaced, and some of them have 

suffered appalling violence. The 

photography is powerful—there 

are some striking images, which 

remain in the memory, and many 

of which are heartwarming. 

Alexander Treves is to be 

commended for compiling this 

book, and all who buy it will not 

only enrich their own lives, but 

know they are also contributing 

to a most worthy cause. 

Glimpses Over the Edge: People Displaced by Conflict, 
Violence and Persecution 
Alexander Treves
Zen Foto Gallery
¥5,400
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