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DESPATCHES

Prime Ministers May 
and Abe meet in London
by paul madden cmg
british ambassador to japan  
photos: british embassy tokyo

The year got off to an excellent start in Anglo–Japanese relations, 

with a very productive visit to London by Prime Minister Shinzo Abe 

in January. I flew back to join the meetings.

Getting ready for rugby

To mark the fact that Japan is hosting the Rugby World Cup later this year, 

Prime Minister Theresa May had invited him to visit Twickenham Stadium, 

home of English rugby. I accompanied Mrs May as we drove from Number 10 

Downing Street to Twickenham to give her a last-minute briefing. The two 

prime ministers toured a fascinating special exhibition on rugby in Japan, 

which is currently on display at Twickenham’s museum. Then they went to 

the pitch on a crisp winter morning to meet some schoolchildren, who were 

there to display their rugby skills.

Japan is very interested in our recent experience hosting both the 

Rugby World Cup in 2015 and the 2012 Olympic and Paralympic Games. In 

particular, they are keen to share our thinking on the security aspects of such 

major inter national events. Mrs May had arranged a special security briefing, 

chaired by Home Office Minister Ben Wallace with the head of Scotland Yard, 

the London Fire Brigade, London Ambulance Service and the National Cyber 

Security Centre. The Prime Minister spoke with the experience of having been 

Home Secretary, with overall responsibility for security, during London 2012.

During the visit, Mrs May announced that the government would be 

mounting a Year of UK in Japan 2019–20, running from the Rugby World Cup 

to the Olympics and Paralympics, including a cultural season and various 

great branded initiatives. Back in Tokyo, later in January, I hosted a briefing at 

my Residence to set out for business and other partners the opportunity to 

be associated with the event through sponsorships.

Closer ties

The two leaders had a substantial series of discussions over lunch at 

Twickenham and a summit meeting at 10 Downing Street. It’s clear to see 

that they have an excellent personal chemistry, in addition to the very 

strong state of bilateral relations between our two countries.

Mr Abe was particularly grateful for the significant uptick in the defence 

relationship, with three Royal Navy ships having visited Japan last year 

for joint exercises and enforcement of the UN sanctions on North Korea. 

We announced that a further warship, the HMS Montrose will be here in 

the spring.

Naturally, they discussed Brexit. Mrs May briefed Mr Abe on the latest 

parliamentary discussions and reiterated the UK’s intention to remain 

an excellent base for Japanese investors. Mr Abe reconfirmed Japan’s 

commitment to agreeing a new economic partnership with the UK as we 
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Advice for Welsh rugby fans

I had an enjoyable evening with former Welsh rugby skipper 

Gareth Thomas, who is one of the country’s most capped players. 

He was at the end of a trip around Japan, visiting venues where 

Wales will be playing and making a film to introduce fans at home 

to what is in store for them. He interviewed me in his warm, chatty 

style as we discussed how much the host cities are looking forward 

to being in the international spotlight later this year. We also talked 

about the British Embassy Tokyo’s social media consular campaign, 

introducing aspects of Japan’s culture and social norms, aimed at 

ensuring all visitors have a safe and trouble-free trip.

Regional trade coordination

In January, the new HM Trade Commissioner 

for Asia Pacific, Natalie Black, visited Japan. 

Based in Singapore, she is responsible for 

leading our trade and investment teams in 

the region. This is a role newly created by the 

Department of International Trade. It offers 

a good opportunity to ensure that the teams 

in different parts of the region are fully joined 

up to maximize opportunities. 

I hosted a dinner for Natalie, together with Deputy Governor of 

the Bank of England Sir Jon Cunliffe, who also happened to be in town 

on G20 business. It was a good opportunity to hear from a range 

of Japanese experts about current developments on economic and 

trade issues, and to set out the latest UK thinking.

DESPATCHES

Mrs May announced that the government would 
be mounting a Year of UK in Japan 2019–20, 

running from the Rugby World Cup to the 
Olympics and Paralympics.

leave the European Union. It will be based on the EU–Japan Economic 

Partnership Agreement, which has just come into force.

The two leaders identified a number of other areas for strengthening 

cooperation. There will be a new government-to-government dialogue on 

infrastructure, an important pillar of Mr Abe’s Free and Open Indo-Pacific 

Strategy. This offers real opportunities to combine the UK’s long experience in 

certain markets in Africa and South-East Asia, and the skills of our consultancy 

sector, together with Japanese companies’ construction strengths and finance.

The leaders committed to further joint work on innovation to address 

global challenges such as ageing, launching a significant joint programme of 

research and collaboration that will help people live independently in their 

own homes for longer, develop new treatments for chronic conditions such as 

dementia and heart failure, and ensure a cleaner world for future generations.

Oishii British beef and lamb

Mr Abe also confirmed that Japan would be ending the long-standing ban on 

sales of British beef and lamb to Japan, which dates back to the bovine spongi-

form encephalopathy (BSE) problem of the 1990s. This will create opportunities 

potentially worth more than £120mn over five years, supporting farmers from 

the valleys of South Wales to the Scottish Highlands. It means that consumers 

here in Japan will have access to some great, high-quality British meat. 

I look forward to finding opportunities to put it on the menu for events at 

the Residence.

Whilst in London, I dropped into Parliament to call on Alistair Carmichael MP. 

He is the Liberal Democrat member for Orkney and Shetland—the most 

remote constituency in the UK. Alistair chairs the All-Party Parliamentary 

Group on the Abolition of the Death Penalty, and is planning a visit to Japan 

to meet lawmakers and experts.

Senior speakers

At the end of January, I spoke at the annual confer-

ence jointly organised by the UK’s Royal Institute 

of International Affairs (Chatham House) and the 

Daiwa Institute of Research. Senior speakers from the 

UK included Lord O’Neill, former Treasury minister 

and Goldman Sachs chief economist, as well as 

Bill Emmott, the distinguished journalist and author 

who has just become chair of the Japan Society of the 

UK in London. I also hosted a seminar on composite 

materials at the Residence, with speakers from UK 

industry and government. This is an important 

sector, in which both countries have considerable 

strengths, that is driving improved efficiencies in 

many areas of manufacturing. 

Natalie Black Lord O’Neill

Bill Emmott
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•  Full co-curricular programme within school day•  Small class sizes
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PUBLISHER 

W e haven’t had such a great inside 

source since interviewing straight-

talking Scouser Michael Woodford 

in 2011, as he prepared to reveal the massive 

loss-hiding scheme that nearly brought down 

Olympus Corporation.

This latest exposé came from a casual chat 

about general things that led to my commissioning 

a writer to reveal all from their recent eye-opening 

experience at a major Tokyo crypto currency start-

up. As Michelle (a pseudonym) says on page 20, 

if you are a British (or any nationality for that 

Behind the scenes
simon farrell |  simon@custom-media.com

matter) start-up or investor eyeing Japan’s relatively 

freewheeling—and still mysterious to many of us—

blockchain sector, you’d better read this before 

you speculate on the next bull run.

Business profile

It might not be obvious at first glance, but almost 

all our pages are strongly business-related. Ship-

wrecks found off Okinawa (page 26)? Julian Ryall 

discovered at least four are early British trading 

vessels plying the routes between Europe, Asia and 

Australasia, some with fascinat ing and heart   warming 

anec dotes, but many of their mys teries remain 

deep undersea. Having encountered a few sailors 

over the years, one thing revealed by such sunken 

ship records in London that bemused me, though, 

was the onboard ban on swearing and boozing.

Authentic Cornish scones and cakes, anyone 

(page 28)? As a fan of The Great British Bake Off 

television series, perhaps I am biased; but it did 

seem to be a great business profile. While we love 

to promote contemporary British cuisine, we also 

think it’s good to preserve interest in traditional 

fare, especially if it showcases how young British 

entrepreneurs taste success here.

And as the British Embassy Tokyo reveals its 

UK in Japan 2019–20 campaign to promote various 

industries and business sectors, (page 18), we 

continue our series introducing the personalities, 

destinations and venues behind the 2019 Rugby 

World Cup (page 40) and 2020 Tokyo Olympic 

and Paralympic Games (page 42), with a focus this 

issue on Kansai, an Osaka rugby star and a rower 

from Reading, Berks. 

We have in-house and public classes in both Japanese and English.

If you would like additional information on: 

• Leadership
• Sales
• Communication
• Presentation skills

Dale Carnegie Training Japan
Akasaka 2-chome Annex 5th Floor, 2-19-8 Akasaka, Minato-ku, Tokyo 107-0052

TEL: 0120-987-099, 03-4563-1963 weekdays 9:00~18:00, closed Sat/Sun/Holidays  

FAX: 03-4563-1964

go to our website: ENJAPAN.DALECARNEGIE.COM 

or contact us: info3@dale-carnegie.co.jp

Dr. Greg Story,  President
Dale Carnegie Training Japan

The Best Time To Invest in Yourself and Your Team 
Was Yesterday 

The Next Best Time 
Is Today

Free Session information for the Dale Carnegie Course

Try A Taste Of Dale Carnegie

Free Training Sessions To Try Before You Buy

You’d better read this  
before you speculate  
on the next bull run.
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Bilateral fight against disease
Lifescience Industry Magazine on 10 January reported that a new £30mn 

partnership between Japan and the UK will support research into treat-

ments for ailments such as diabetes, heart disease and arthritis. The 

alliance should provide insight into human regenerative processes which 

will aid treat ment methods and technologies. 

Dr Mark Palmer, director of inter na tional strategy at the UK’s Medical 

Research Council said that “the UK and Japan are world leaders in 

regenerative medicine research, and we very much look forward to the 

opportunity for further collaborative efforts”.

Asahi to buy Fuller
Japan’s largest brewer, Asahi Group Holdings, Ltd., is purchasing 

the drinks business of London-based Fuller Smith & Turner. The 

BBC reported on 25 January that the £250mn deal would preserve 

the Griffin Brewery in Chiswick, west London, where beer has 

been brewed since 1654. 

Fuller’s Chief Executive Simon Emeny said, “The deal secures 

the future of both parts of our business including protecting the 

heritage of the Griffin Brewery in Chiswick, which was parti cu-

larly important to the Fuller’s board”.

Brexit: Nissan changes  
Sunderland X-Trail plans

CoCo curry shop  
opens in Covent Garden
With more than 1,100 locations in Japan and 150 more around the globe, 

Ichibanya Co., Ltd. is spicing up the UK with the opening of its first 

CoCo Ichibanya curry shop in London on 12 December. The Japan Times 

reported on 19 January that large and hungry crowds have been queuing 

on Covent Garden’s Great Newport Street to try the flavours of the iconic 

Japanese brand. 

Londoners are intrigued by the customisable toppings, and some are 

willing even to take on its highest level of spice, which spans 12 levels from 

mild to 10 (and higher on request).

Nissan Motor Co., Ltd., has confirmed that the new X-Trail compact 

crossover SUV, originally planned for production at its plant in Sunderland, 

will be made in Japan. On 3 February The Independent cited the firm’s 

Europe chairman, Gianluca de Ficchy, as saying: “We have taken this 

decision for business reasons. The continued uncertainty around the 

UK’s future relation ship with the EU is not helping companies like ours to 

plan for the future”. Nissan has made cars in Sunderland since 1986 and 

employs about 7,000 people. The UK govern ment said that the decision 

was a blow to the sector, but that no jobs would be lost as a result.



Business   |   Lifestyle  |  Arts  |  Events
Products  |  Fashion  |  People  |  Sport  
Travel  |  Food  |  Drink  |  Technology
Science  |  Culture  |  Health  |  Energy 
Music  |  Motors  |  Politics  |  Charity

FEBRUARY 2019

bccjacumen.com  11

Midlands and Waseda  
partner on labour study
Scholars at the Birmingham Institute for Research into Superdiversity (IRiS) and 

Waseda University’s Institute for Asian Migrations are joining forces to study 

the key challenges posed by an evolving workforce. According to an 18 January 

article on the University of Birmingham’s website, Professor Jenny Phillimore 

of IRiS said: “Japan and the UK have many political, economic and social 

differences, yet share one major challenge: a shortage of skilled and unskilled 

labour. Both [countries] have resisted mass migration, but now under stand that 

future prosperity depends on access to foreign labour”.

Kondo cleans Britain
Tokyo-born Marie Kondo has emerged as a house-

hold name in the UK thanks to her Netflix show 

Tidying Up with Marie Kondo. The Daily Mail 

reports that Kondo now leads a British de-cluttering 

spree, as millions have been inspired by the 

programme. It follows her journey into the homes 

of British families where she serves as a mentor 

and assists with cleaning efforts. 

Her approach, which encourages people only 

to keep items that spark joy in their lives, is so 

influen tial it has been dubbed The KonMari Method. 

Department store John Lewis & Partners reports a 

518% increase in Twill Stackable Shoe Cubby sales, 

possibly owing to the show.

Scotland’s seasonal snowdrops  
mirror Japan’s cherry blossoms
Scotland’s answer to Japan’s seasonal blooms is snowdrops—dainty white 

flowers that are a harbinger of spring. According to The Telegraph on 25 January 

their arrival marks the end of winter and signals that warmer days are around 

the corner, much like the delicate pink cherry blossoms for which Japan is famous. 

The small white flowers are the basis of one of Scotland’s most popular 

outdoor events, the Scottish Snowdrop Festival, which takes place in public 

gardens and on estates across the country from 25 January to 11 March.
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A s an addition to our events calendar in 

February and March, we have secured 

the chance for members of the British 

Chamber of Commerce in Japan (BCCJ) to 

engage directly in small group settings with 

organisers of the forthcoming Business 20 (B20) 

and Women’s 20 (W20). These engage ment 

groups are part of the G20 Summit, which will be 

held in Japan for the first time on 28 and 29 June 

in Osaka, and were established to make policy 

recommendations to the leaders.

Focusing on sustainable development and 

economic stability, the G20 comprises the 

G7 (the United States, Canada, the UK, France, 

Germany, Italy and Japan), along with Russia, 

China, South Korea, India, Indonesia, Australia, 

Mexico, Brazil, Argentina, Saudi Arabia, Turkey, 

South Africa and the EU.

For 2019, the BCCJ sees the B20 and the W20 

as groups in which our members can most actively 

contribute and help shape the agenda. Many B20 

and W20 themes overlap with the BCCJ 5.0 project, 

launched at our shinnenkai on 17 January.

B20

The next B20 will be held on 14 and 15 March at the 

Keidanren Kaikan in Tokyo. This will be the tenth 

such gathering of “the business voice” of the G20 

to promote collaboration between the private 

sector and policymakers. A national business 

federa tion from each of the G20 member countries 

has been selected to nominate the attendees for 

the summit. The UK’s partner to the Keidanren in 

2019 is the Confederation of British Industry (CBI).

For BCCJ members keen to learn more about 

the purpose and content of this year’s B20, as well 

as to explore the work of the CBI, we will host an 

information session on the morning of 13 March 

led by CBI leadership visiting Tokyo.

W20

The W20 will be held on 23 and 24 March at the 

New Otani Tokyo in collaboration with the World 

Assembly for Women (WAW). This will be the 

fifth gathering of the W20, which promotes the 

social advancement and economic empower ment 

of women. This year, the group will focus on four 

main pillars:

• Labour equity

• Financial equity

• Digital equity

• Governance

We are very pleased to be hosting a related break-

fast session on the morning of 19 February. This 

will be led by W20 Japan Co-Chair Haruno Yoshida, 

whom many of you will recognise as the dynamic 

former leader of BT Japan and former BCCJ 

Excom member.

Both these briefings are designed to offer 

senior-level networking opportunities to member 

firms not already involved with the actual B20 or 

W20. Our primary objective is to strengthen the 

UK business voice and provide a platform through 

which UK firms can engage with government and 

G20 stakeholders. In this way, we help to convey 

the message that the ’20s are inclusive and broadly 

relevant to UK public limited firms.

Elections

A reminder for members that our 2019–20 Excom 

nomination period will run from 18 February to 

15 March, during which time the BCCJ office will 

be accepting completed nomi na tion forms. The 

online election will take place from 27 March to 

10 April. The election results will then be revealed at 

our Annual General Meeting, to be held this year on 

24 April at the Roppongi Hills Club.

For more information on all the above, please 

check out the BCCJ website: www.bccjapan.com 

EXECUTIVE DIRECTOR

Seat at the table
B20, W20 and Excom elections 
lori henderson mbe

Our primary objective is to 

strengthen the UK business voice.
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THE GREAT
WINE BLUFF

Oakwood Premier Tokyo

1-8-2 Marunouchi, Chiyoda-ku, 100-0005

Friday 29 March 2019, 6:30pm–9:30pm
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Chamber of Commerce in Japan (BCCJ) is 

indebted to Matt Burney, director of the British 

Council in Tokyo. At a workshop held this month 

for BCCJ members, Burney shared the findings 

of British Council research into the attitudes 

and perceptions of young people (aged 18–34) 

towards G20 member countries.

Positively for Japan–UK relations, the Powers 

of Attraction survey reports that, overall, Japanese 

trust in the UK’s people, government and institu-

tions now exceeds pre-Brexit referendum levels. 

Although they signalled weaker trust in the 

imme diate aftermath of the 2016 vote, Japanese 

respondents now rate the UK as the second-most-

trusted G20 country after Australia.

Comforting for commercial interests, Japanese 

respondents also rank the UK third, behind the 

United States and China, as the country with 

which they intend to do business in the future.

At the BCCJ, we believe that digital and tech-

no lo gical advancement, socially responsible 

business and a more diverse and inclusive work-

place are themes around which Japanese and 

British firms can coalesce and share experience, 

thereby enhancing trust and generating busi-

ness opportunities. Trust is born of personal 

connections and mutual understanding, making 

fulfil ment of the BCCJ’s purpose—to bring to our 

members people who matter—more important 

and relevant than ever. 

PRESIDENT

On 1 February, 2019, the world’s largest 

free trade agreement came into effect 

between Japan and the European 

Union (EU). According to the UK government’s 

own impact assessment, the EU–Japan Economic 

Partnership Agreement (EPA) is expected to 

increase annual exports from the EU to Japan 

by 45–71% (£22–35bn). In qualitative terms, a 

Mizuho Research Institute Ltd. senior economist, 

quoted in Singapore’s The Straits Times, expects 

“innovation and productivity growth to be sparked 

by an active exchange of goods, services, capital, 

people, technology and data in both directions”.

Left out?

In the absence of a negotiated agreement for with-

drawal from the EU, British exporters, importers 

and consumers will find them selves unable to 

benefit from the lower prices, increased product 

choice and enhanced market access that the EPA 

is expected to bring. Nevertheless, it is hoped that, 

in its place, Japan and the UK will swiftly ink a 

bilateral trade agreement.

Negotiations will undoubtedly be robust, but 

shared values and strong political commitment 

are a firm foundation from which to improve on 

the EPA. In that spirit, it is hoped that officials from 

Tokyo and London will demonstrate skill and vision 

in satisfying the ambition and interests of both 

countries, in a way that demonstrates their mutual 

commitment to maximising shared opportunity.

Shorn of the economic clout that comes from 

membership of the EU, future UK governments 

will inevitably need to reassess their portfolio 

of strategies for achieving policy goals. The use 

of soft power—the ability to influence through 

attraction rather than coercion—will surely be of 

increased importance.

In this respect, the UK is playing to its strengths. 

A Global Ranking of Soft Power 2018, the most 

recent edition of an index published by political 

consultancy Portland PR, Ltd. once again scores 

the UK as the world’s leading soft power nation. 

Particular strength comes from the independence 

of leading cultural and educational institutions, 

such as the British Council and the BBC World 

Service, and the iconic brand recognition of British 

art, music, film, fashion and sport.

Growing trust

For insight into the impact of soft power on 

the UK’s relationship with Japan, the British 

Growing trust
Post-Brexit business ties with Japan look bright

david bickle  |  @BCCJ_President
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OPINION

Broad, detailed and precise. These were 

supposed to be the highly acclaimed 

virtues of Japanese economic statistics. 

Broad and detailed I can confirm from personal 

experience. In my previous job as a member of 

the economic forecasting team at the Mitsubishi 

Research Institute, Inc., analysing Japanese 

statistics was a vital and persistent part of daily 

professional life.

I also had plenty of opportunities to compare 

Japanese data with those of other countries and 

regions, as well as those compiled by interna-

tional organisations such as the International 

Monetary Fund, the Organisation for Economic 

Co-operation and Development and the United 

Nations. Japanese figures excel all the way in 

terms of breath and detail. You ask for it, they can 

provide it. Even things that you do not dream of 

asking for, they are prepared to provide.

I can vouch for all of the above. Where I went 

wrong was to assume that broad and detailed 

automatically begets precision. It has now been 

revealed that, for well over a decade, some 

of Japan’s key economic statistics had been 

compiled using unauthorised methodology.

Who knew?

The problem first came to light with regard to the 

Monthly Labour Survey statistics put together by 

the Ministry of Health, Labour and Welfare. Those 

figures play a critical role in determining the level 

of unemployment and other welfare benefits. It 

now turns out that vast sums of underpayments 

have occurred over the years because of the faulty 

data provided by the survey in question.

Numerous other key statistical series have 

sub sequently been found to contain compi la tion 

issues. Where all relevant firms were supposed to 

be surveyed, only a handful of limited samples were 

taken. Where onsite interviews were supposed to 

be conducted, only postal surveys were sent out.

It is not just that the methods used were faulty 

or illegal. The question now being asked in the 

Diet—as well as in media—is whether all this is 

a case of cock-up or conspiracy. Who knew what 

when? Who chose to ignore what where? Who 

decided to keep mum about what? These are the 

questions swirling around what people are yet 

to start calling Datagate, but may well begin to 

do so in the days to come.

In the trenches

It is not as though Japanese official statisticians 

do not deserve our sympathy. They are said 

to be vastly understaffed, which is probably 

very true. Broad and detailed weigh on them 

heavily. Sending out surveys to each and every 

large business sounds like mission impossible. 

Securing a relevant number of responses is no 

doubt even more an impossibility. Going out to 

ask questions up and down the country on the 

doorsteps of small businesses beleaguered by 

accounting issues and painful decision-making 

must be a stressful chore at best—and damaging 

to mental health at worst. Those long-suffering 

number crunchers are not Hercules. They can not 

be expected to achieve the feats of that mytho-

logical hero.

Moreover, they enjoy neither the acclaim 

nor the status of a demi-god. They are very far 

removed from centre stage in the theatre of 

bureaucratic performance. There is little incentive 

for them to make the impossible possible, and 

every incentive for them to opt for the possible in 

place of the impossible.

Needed reform

There is a good case to be made for revisions 

and simplifications to the way Japanese economic 

statistics are put together. There is absolutely 

nothing wrong with taking samples rather than 

checking up on each and every firm. When it 

comes to finding out the price of things, doorstep 

interviews are not an absolute must.

The problem with this whole saga is that 

the people concerned have not taken the 

trouble to point out the difficulties with existing 

methodology and to propose changes. They just 

took the easier way out. People in charge seem 

to have endorsed that option without actually 

acknowledging the fact. They turned a blind eye, 

in other words. The result is that precision became 

a sacrificial offering at the altar of broad and 

detailed without leading to any rewards, let alone 

heavenly blessings.

Personal experience

In light of this news, not-so-fond memories 

come back to me. I remember instances when I 

have struggled to make sense of strange move-

ments in those broad and detailed statistics 

which now turn out to have been not so precise. 

I would try so hard to spin a tale about data 

which seemed to be telling me no coherent 

economic story.

I think I had better stop this walk down 

memory lane before I either become totally 

mad or decide to place a curse on all statistical 

departments in all government institutions. Or 

both, of course. It now occurs to me that the far 

less broad and far less detailed data that other 

countries and global organisations produce, 

compared with Japan, may have been actually 

more precise than Japanese data after all. The 

very breadth and detail of Japanese statistics 

should have warned me about their precision. 

Oh dear. 

Precision became a sacrificial 

offering at the altar of broad 

and detailed without leading 

to any rewards.

BROAD, DETAILED  
AND IMPRECISE

The truth about Japanese statistics
BY NORIKO HAMA
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Much of the sporting world will focus 

on Japan over the coming 18 months. 

Millions of people will attend the 

matches and events of the Rugby World Cup (RWC) 

and the Olympic and Paralympic Games, while 

billions more from around the world watch.

That makes the next year and a half the perfect 

opportunity to showcase British excellence in 

everything from business to tech no logy, energy, 

arts and culture, artificial intelligence, the life 

sciences and other areas in which the UK excels—

and to use these sporting occasions to build 

new partnerships.

When Japanese Prime Minister Shinzo Abe 

visited the UK in early January, Prime Minister 

Theresa May announced the celebration of UK 

in Japan 2019–20. Unveiling the campaign at the 

British Embassy Tokyo on 30 January, Ambassador 

Paul Madden said the aim is to make use of this 

unique chance to demonstrate the strength of UK–

Japan links and underline the possibilities that 

exist across a spectrum of sectors.

“We think this is a great opportunity for us 

to demonstrate our strengths not just in a range 

of sports, but in innovative technology, science, 

education, the arts and other areas and values 

that the UK espouses, such as gender equality, 

diversity and inclusion,” he said.

The embassy is working together with the 

British Council in Japan and a network of UK 

Government departments to deliver the campaign. 

The well-established “GREAT” brand will be placed 

front and centre and the embassy’s facilities will 

be a key part of the platform.

GREAT OPPORTUNITIES
UK in Japan 2019–20 puts British excellence centre stage

BY JULIAN RYALL

“The aim is to be bold and to deliver for 

businesses,” the ambassador told business leaders 

attending the event to promote sponsorship oppor-

tunities. “We are very keen to have you alongside us 

as we aim to deliver on this high-profile campaign”.

Strong footing

The campaign is being developed on the 

founda tions of a number of similar promotions. 

Notable among these are the British Council-

led UK/Korea 2017–18, which attracted 1.2mn 

people to 184 events across 17 cities, and the 

British House at the Rio de Janeiro Olympic and 

Paralympic Games in 2016, where visitors reached 

an estimated 280mn people.

David Mulholland, head of events at the 

embassy for the upcoming sporting events in 

Japan, confirmed that UK in Japan will be one of 

the biggest and most ambitious programmes yet 

to be attempted by the UK Government in Japan.

Due to kick off on 20 September—when 

Japan hosts Russia at Tokyo Stadium—the RWC 

is expected to draw 2.4mn spectators over its six-

week run, as well as a global television audience 

forecast at more than 4bn.

EMBASSY

The aim is to be bold and  

to deliver for businesses.

Paul Madden CMG
British Ambassador to Japan

David Mulholland
British Embassy Tokyo

Bryan Winning 
UK Department for International Trade

Matt Burney
British Council Japan
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EMBASSY

“We are planning to have a touring pop-up 

activation in four key cities across the nation: 

Sapporo, Tokyo, Kobe and Osaka,” Mulholland 

said. British food and drink are among the items 

to be showcased.

Japan’s recent decision to lift the ban on 

imports of British beef makes the occasion “the 

perfect opportunity” to raise the profile of the UK’s 

cuisine, and the campaign is looking for partners 

in this area.

GREAT Weeks

The embassy in Tokyo is also planning to host 

receptions to coincide with the opening of 

the tournament and at key moments during 

the competition.

The Olympics, which open on 24 July, 2020, 

and the Paralympics, starting on 25 August, 

should be attended by 10mn spectators, with 

an audience of 4.8bn people around the world 

watching on television.

The embassy will once again host events to 

mark the opening and closing cere mo nies, as 

well as marking the 1 Year To Go dates through 

digital channels. Working with the British Olympic 

Association and the British Paralympic Associa-

tion, the organisers also hope to welcome athletes 

to a number of events.

The campaign will also tie in neatly with 

“GREAT Weeks” for specific sectors in the coming 

months. Representa tives of fintech and tech   no  logy 

firms will visit Japan in September, followed by 

organisa  tions in the arts and culture in November. 

In January 2020, the highly visible marketing and 

digital campaign will shine a spotlight on the 

energy sector and sustaina  bility; in May on 

the auto  motive industry, artificial intelligence 

and engineer ing; and in June on health care—

encompassing healthy ageing, the life sciences 

and assistive technologies.

Cultural connections

According to Matt Burney, director of the British 

Council Japan, the business side of the campaign 

will be complemented by a cultural and education 

programme to include tours of Japan by major UK 

arts institutions, including the National Gallery, 

the Royal Opera House, the London Symphony 

Orchestra and the Courtauld Gallery. 

There will also be a number of artistic colla bora-

tions and residencies, as well as forums and work-

shops, while the education component will feature 

Study UK Fairs, where students learn about study 

options, and an international academic conference.

Organisers are calling on firms to take part in 

this “unique and bespoke partnership” to promote 

UK business in Japan, engage with existing and 

potential customers at high-profile business 

events—which may also include members of the 

royal family, government ministers, business 

leaders and athletes—as well as generate brand 

exposure and showcase products and services.

The UK in Japan 2019–20 campaign will be 

launched officially in September. 

2019 RUGBY WORLD CUP

2.4MN SPECTATORS OVER 4BN TV VIEWERS 

TOKYO 2020 OLYMPIC AND PARALYMPIC GAMES

10MN SPECTATORS OVER 4.8BN TV VIEWERS 

Firms interested in taking part should contact David Mulholland at the British Embassy Tokyo on david.mulholland@fco.gov.uk  
or Matt Burney at The British Council Japan on Matt.burney@britishcouncil.org.jp
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If you are a UK-based blockchain start-up 

seeking to raise funds, add users and accelerate 

the adoption of your crypto currency token, 

Japan can seem quite appealing. After all, it is the 

world’s third-largest economy and the government 

has been taking a generally positive stance towards 

crypto currencies. Plus, the longer you wait, the 

more likely it is that one of your competitors will 

enter the market ahead of you or a local firm will 

take over your niche.

When it comes to the Japanese market, it is 

easy to slide into obsession fuelled by FOMO—

the fear of missing out. However, success here 

is not easy, and there are various pitfalls to be 

aware of before you commit to entering.

Following is a summary of the challenges I 

saw UK-based blockchain start-ups encountering 

during my 10-month stint at one of the country’s 

best-known cryptocurrency start-ups.

As of the time of writing, we’ve been in a 

pro longed bear cycle and it’s unclear when the 

market will recover. If your team is still standing, 

then you’re probably not ready to rush into Japan. 

However, once we enter another bull run, I hope 

you will revisit this article for a sober perspective.

1. Forget retail investors

When it comes to cryptocurrencies, even the most 

enthusiastic of Japanese retail investors tend to be 

relatively conservative and stick to the top 10 (if 

not the top five) coins. Rather than blowing lots of 

money on marketing efforts to win over Japanese 

retail investors, I suggest you focus on institutional 

or strategic investors. However, know that their 

decision-making process will be relatively slow 

and laborious.

CRYPTO: SEVEN SINS  
OF START-UPS

Fools rush in where angel investors fear to tread
BY MICHELLE CORNING

TECH

2. Translation isn’t enough

If you insist on targeting retail investors, then be 

prepared to go beyond translation and invest in 

localisation. Doing it properly is difficult. You can’t 

just slap a Google Translate widget on your site 

and hope for the best. And hiring a native speaker 

to translate your site is likely to result in something 

that feels stiff and awkward to locals because 

English and Japanese are so different, and the 

transla tor will have been trying to be faithful to the 

original wording. You’ll need a second—and likely 

third—person to massage the messaging until it 

resonates with locals.

3. Local influencers lack influence

If I still haven’t swayed you from going after 

retail investors, the next question you’ll ask is 

about local influencers and how to get hooked 

up with one.

First of all, Japanese influencers in the crypto 

space are far fewer in number and have much 

smaller followings compared with the top influ-

encers who serve the global English-speaking 

crypto community. It is also difficult to get in 

contact with them due to the language barrier 

and the fact that they are being bombarded 

with requests.

20  bccj acumen, february 2019
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TECH

On the one hand, they don’t want to work 

on projects they haven’t properly vetted. On 

the other hand, they are highly unlikely to have 

time to sit down and read your white paper—

especially if it’s only available in English.

Rather than waste time and money on 

“influencer agencies,” I recommend attending 

local events and trying to make a face-to-face 

connection.

3. Illegal sales of marketing tokens

It is illegal to market investments in Japan 

with out the requisite licences. This includes 

tokens, the units of a blockchain account, and 

is the case even for projects and crypto currency 

exchanges incorporated outside Japan which do 

their promotion directly. It also applies to firms 

or individuals offering promotional services. 

These people or organisations can only function 

in the role of “providing information” about 

blockchain projects.

The way around this is to focus your Japan 

marketing efforts on telling the story behind your 

technology, business model, team and other 

attractive features . In other words,  just providing 

information. Then, when people arrive at your 

website, join your group on the private messaging 

app Telegram or follow one of your social media 

accounts, they can organically discover your 

token sale.

4. You’ll struggle with service providers

As with any country, there are currently few 

Japanese lawyers and accountants with expertise 

in crypto currencies. Our Japanese chief operations 

officer (COO) would joke that there were about 

five of each in the whole country. And, of course, 

if you’re seeking ones who can communicate in 

English, the pool shrinks dramatically.

It’s a similar situation for any other kind of 

service provider you may need to hire to achieve 

your objectives, including marketing agencies, 

influencers, translators, localisation specialists 

and online community managers. I’m not saying 

you can’t get things done or that these people 

won’t be diligent—just that you’re going to have 

to be patient and work with them.

5. Gangsters and scammers are waiting

Because I was in charge of the international 

business, I didn’t deal much with locals out side 

our firm. And, during my 22 years here, I’ve 

encountered few problems in business.

So, I was shocked when our Japanese COO 

told us that, as a rule, he avoids exchanging 

business cards with Japanese people he meets 

at cryptocurrency events unless he knows their 

back ground, or they have been vouched for 

by someone he trusts. He said that, to be safe, 

unless proven otherwise, he assumes they are 

scammers, are operating businesses in violation 

of one or more regulations (whether through 

ignorance, careless ness, or recklessness), or are 

affiliated with organised crime syndicates.

6. Airdrops are useless—even if localised

The firm I worked for ran localised airdrops on 

behalf of clients, but I never saw any achieve 

substantial return on investment. An airdrop 

is the distribution of a cryptocurrency token 

or coin, usually for free, to a large number of 

wallet addresses to gain attention and new 

followers. The intended result is a larger user-

base and a wider disbursement of coins. What 

Japanese influencers in the crypto space are  

far fewer in number and have much smaller followings.

I saw was that all the free tokens were claimed, 

but they didn’t result in any legitimate token 

investments. Those carrying out these airdrops 

also failed to achieve any significant increase in 

the number of social media followers or growth 

in Telegram group membership. This was due to 

the language barrier—they had failed to localise 

everything beforehand properly—and the 

overall low appetite for investment risk.

7. Nobody wants to attend your event

Tokyo has an overabundance of blockchain and 

cryptocurrency related events ranging from 

large conferences in five-star hotels to casual 

meetups and hackathons. Unless your brand 

is already well known or you have someone 

particularly influential behind it, you will find it 

hard to attract participants.

I, therefore, recommend joining established 

events and just doing your best to network. Trust 

me, it’s going to be a lot easier and less stressful. 

However, one thing to keep in mind when you see 

a Japanese man wearing a suit at such an event 

is that—according to our Japanese COO—some 

are likely to have full-body tattoos underneath 

(meaning they are yakuza). People in the crypto 

and start-up scenes tend not to wear suits.

What to do?

If you are still eager to jump in, do your home -

work and ask yourself if your project is ready to 

be making the necessary investments to succeed 

in the Japanese market. If not, the entry attempt 

can be a tremendous distraction and drain on 

resources. It often pays to wait until you have 

achieved a solid footing in the greater global 

English-speaking market. 
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W ith more than 600mn members, 

LinkedIn is the largest professional 

network in the world. But in Japan, 

it is seen less as a place for networking and more 

for job seekers and recruiters. While this may be 

true, LinkedIn can be used in different ways and 

for reasons other than recruitment. Personal 

branding and marketing are important if you 

want to sell yourself or promote your firm, and 

there are few better platforms for doing so.

On 4 December, 2018, the British Chamber of 

Commerce in Japan hosted a Mini Masterclass on 

LinkedIn led by Chris Reed, author of the number-

one international bestselling books LinkedIn 

Mastery for Entrepreneurs and Personal Branding 

Mastery for Entrepreneurs.

At this event, Reed, who is the owner of one 

of the most endorsed LinkedIn profiles spoke 

about the importance of personal branding, 

promotion for your firm and how to get your 

LinkedIn profile in front of more people.

Sell yourself

“Nine times out of 10, when you Google some one, 

their LinkedIn profile comes out on top,” he said. 

“LinkedIn has a relationship with Google, which 

means that the LinkedIn profile [ranks] higher 

than anything else”.

Reed emphasised four points that lead to the 

highest visibility:

• Personal branding

• Content marketing

• Business branding

• Social selling

A personal brand statement is important, he 

said, as it shows your brand values and position-

ing, and is essentially a personal pitch to any 

potential client, employer or partner.

“Put your recommendations down, put your 

skills down, put your awards down … especially 

if you get endorsed by people,” he explained. 

“If people who actually know about the 

subject matter endorse you, it makes 

it more powerful. Put your accom plish ments, 

awards, organisations and publications down”.

He also talked about an element many people 

gloss over: the background image. This, he 

explained, is a premium advertising space where 

you can sell yourself”. This visual component 

extends to the overall layout and aesthetic of your 

LinkedIn profile. A professional profile photo, 

relevant background image and accurate, well-

written biography work together to make a good 

first impression.

Content is key

Reed also talked about sharing. Regular updates 

on work, content, opinion and location to keep 

people engaged. “Put logos out there and ask, 

‘What do you think?’,” he advised. “You’re asking 

BCCJ EVENT

a team of experts, professionals. So, use crowd 

sourcing. Share your passion for business content”. 

Engaging followers encourages comments and 

likes, and helps you get opinions from key people.

Video is another tool that is often overlooked. 

“Because you can watch videos on LinkedIn, you 

don’t need to leave the app. I can identify every 

single person who commented, liked and viewed 

my profile as a result of it”. He added that sharing 

photos of yourself and asking questions can 

generate views and traction.

“I was on the radio a few weeks ago in Singapore. 

The radio station is quite small, so I pre-promoted 

it, recorded it, then put it on LinkedIn,” Reed 

explained. “More people will actually hear my 

interview on LinkedIn than heard it on the radio 

station itself. Same with videos and podcasts—

put them on LinkedIn”. If you go to conferences, 

put photos of the event—before, during and 

after—on your profile. Scenes of authen tic people 

doing things in a real-life business context are 

powerful, he said.

Brand pages

In a surprise for some, Reed advised against 

having a LinkedIn profile for your firm. “Do not 

invest in this. It does not work. It is a waste of 

money. No likes, no comments, no shares”.

Individual employees should be using their 

own accounts to promote the firm and the work 

they are doing for it. Publications, media and 

videos can be posted on their LinkedIn profiles. 

Individual platforms generally get more traction, 

as the comments section is open while profiles of 

firms are more closed-off.

Reed also made it clear that social selling is 

one of the biggest things you can do on LinkedIn. 

“Don’t try and do sales on LinkedIn until you have 

your personal branding and content marketing,” 

he said. “That is why you tag people. If they 

like it and they comment, you get in to their 

feed and your audience then opens up. That is 

the great thing about LinkedIn—it is all about 

networking”. 

PERSONAL AND  
BUSINESS BRANDING

Masterclass offers tips for online networking
BY MEGAN CASSON

In a surprise for some,  

Reed advised against having a 

LinkedIn profile for your firm. 

“Do not invest in this. It does not 

work. It is a waste of money. No 

likes, no comments, no shares”.
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The global job climate is continuously 

changing. This rings true now more than 

ever as the pace of globalisation and 

technological change hastens. Robert Walters 

Japan, a leading name in the recruit ment industry, 

was the first firm to share insight into such trends. 

On 17 January, the firm held a seminar to cele brate 

the launch of its 20th annual Salary Survey. 

The insight offered grew from Robert Walters’ 

industry experience—the placements they make, 

challenges they identify and solutions they create. 

Led this year by newly appointed managing 

director Jeremy Sampson, the seminar detailed 

recruit ment move ments in 2018 and predicted 

those to come in the year ahead.

In an interview with ACUMEN following 

the January event, Sampson reiterated that 

Robert Walters is “one of the longest-existing 

global recruit ment firms in Japan, recognised as 

number-one in the market”. With such experience, 

the Salary Survey is highly sought after, providing 

hiring advice, salary information and market 

updates each year.

Global trends

At this year’s seminar, Sampson immediately 

addressed the elephant in the room: the over-

whelming movement towards a data-oriented 

world and, there fore, workforce. It was noted that 

work performed in information technology (IT) 

depart ments has shifted to focus on projects that 

drive business. As a result, firms are demanding 

technological skills—not only for business 

development but also to conform with data 

INTERVIEW

security regula tions and to address privacy 

concerns. Sampson revealed that, in 2018, the 

demand for specialists in cybersecurity, Big Data, 

artifi cial intelligence and e-commerce grew 

enormously, leaving firms desperate as they try 

to recruit from a smaller talent pool.

Such trends, seen globally, only intensify 

when it comes to the Japanese market. Sampson 

added that, to remain competitive, Japanese and 

foreign firms are turning to tech and investing 

in technologies such as robots, robotic process 

automation and machine learning as they 

reduce clerical positions and streamline and 

automate processes.

According to the study, when it comes to 

bilingual professionals, Japan’s job opening-

to-applicants ratio is as high as 20:1 in highly 

specialised areas. In ACUMEN’s conversations 

with Sampson, he explained that Robert Walters 

sees the bilingual skills as so important that the 

firm has spent the past 20 years building the 

largest bilingual database in Japan.

Moving forward

In addition to technological shifts, other tactics 

being used by Japanese and foreign firms to adapt 

to a dwindling work force were also explored. To 

attract workers, firms are emphasising improve-

ments to working conditions. With talent being 

spoilt for choice, Sampson emphasised, the 

importance of a firm offering work–life balance 

and other initiatives is greater than ever.

Firms are also looking past old pre con cep-

tions and are seeking candidates from a more 

diverse group. Sampson shared with ACUMEN 

his views on the ageing population, describing the 

opportunity it brings. Where there is a shortage of 

younger workers, there is an abundance of highly 

capable, highly energetic senior professionals, 

he said. Similarly, the study found an increased 

willingness by Japanese and foreign firms to hire 

foreign talent. Robert Walters’ own staff reflects this 

move away from traditional hiring: 50% are non-

Japanese, one-third of management is female and, 

collectively, represent more than 35 nationalities.

Taking charge

Appointed managing director of Robert Walters 

Japan in August 2018, Sampson first joined the 

firm in 2006 and managed the sales and marketing 

industrial team for four years, until 2013, when 

he took over direction of the commerce and 

industry division.

Sampson described the Robert Walters 

approach to building its own team. “We hire 

high-potential, high-energy, motivated pro-

fessionals and really sculpt them to the Robert 

Walters DNA”. Having experienced this himself, 

Sampson believes some of his most valuable 

experience has come from being on the front 

lines of the business, working with clients and 

candidates, and managing teams directly.

Over the course of 13 years at the firm, 

Sampson said he has gained a strong aware ness 

of the challenges that clients and candidates face. 

This was evident as he led the 2019 Salary Survey 

seminar, at which he defined those challenges 

and explored solutions. “We have been the market 

leader from almost day one. That is something I 

am tasked with continuing now,” he said, adding 

that he is looking to further Robert Walters’ leader-

ship in the recruitment industry by helping 

firms in Japan overcome the talent crisis. 

In 2018, the demand for specialists in cybersecurity, Big Data, 

artificial intelligence and e-commerce grew enormously.

SURVEYED 
SOLUTIONS

Robert Walters brings insight to hiring
BY LIA WALSH
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HISTORY

Beneath the azure waters surrounding the 

islands of Okinawa, archaeologists have 

identified nine shipwrecks. Of those nine, 

no fewer than four are British.

The discovery of ships such as the Benares, 

the Indian Oak and HMS Providence underlines 

the long-standing maritime traditions that bind 

Britain and the islands of what was then the 

Ryukyu Kingdom, a monarchy that spanned the 

archipelago between Taiwan and Kyushu from 

the 15th to 19th centuries. Archaeologists hope 

that further research will shed new light on the 

vessels that plied these waters in the 18th and 

19th centuries, the men who crewed them and 

our shared ocean-faring history.

SHIPS THAT  
PASS IN THE NIGHT

Wreckage sheds light on 19th-century UK–Japan trade
BY JULIAN RYALL

The discovery … underlines 

the long-standing maritime 

traditions that bind Britain 

and the islands of what was 

then the Ryukyu Kingdom.

Stormy start

The search for historic ships off Okinawa is being 

led by the Nansei Islands Underwater Cultural 

Heritage Study Group. Key members include 

Chiaki Katagiri, chief curator of archaeology at 

the Okinawa Prefectural Museum & Art Museum, 

and Yumiko Nakanishi, an archaeologist with the 

Osaka Prefectural Board of Education who has 

spent more than seven years studying in Britain.

The location of the wreck that has taken up 

much of their research efforts over the past decade 

is near the village of Ginama, on the far north -west 

coast of Okinawa’s main island. The scant records 

that were initially available indicated that it was 

a wooden ship loaded with peanuts, rice, tea and 

lumber that sank after attempting to take shelter 

from a typhoon in 1872.

Of the 18 crew, five survived while the bodies 

of four men were washed up on the shore and 

buried by local residents. The others, including 

Captain James Anderson, were never recovered.

26  bccj acumen, february 2019
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HISTORY

The dead were buried in a plot which is still 

known as the Dutch Grave—Dutch because Japan 

was still largely closed to the outside world in the 

late 1800s and only the Dutch were permitted to 

trade at a limited number of ports. As a result, the 

Japanese assumed that all outsiders were Dutch.

Follow the clues

Other hints of the ship’s fate dot the area, including 

a large anchor that is on display at a nearby port 

and granite slabs that have been used in the local 

graveyard.

“Based on this information, we started our 

underwater search for the exact site of the wreck 

in 2003,” said Katagiri in a presentation at the 

Daiwa Foundation Japan House in London. The 

foundation has provided a grant to assist in the 

research and continues to extend support for the 

archaeologists’ work.

“And we were incredibly lucky to find the site 

on the very first dive,” Katagiri said. “We were 

able to identify on the seabed parts of a ship that 

is clearly Western in design”.

More than a century after the ship went down, 

nothing of her timbers remains, although the 

archaeologists have recovered a metal ventilation 

duct, a pulley, copper sheeting, nails, shards of 

European ceramics, wine bottles, a fork, a butter 

knife and large numbers of ceramic bowls with 

Chinese designs.

The artefacts were at depths of between two 

and eight metres, and just a few hundred metres 

off the village’s beach.

History books

The next phase of the investigation took researchers 

to Tokyo and, eventually, London’s Guildhall 

Library. Records confirmed that the ship was the 

Benares, a clipper of 822 tons that was completed 

in 1860 in the United States. It had originally been 

used to transport wool from Australia to Britain.

The records also showed that the Benares 

departed Hong Kong bound for San Francisco 

on 13 September, 1872, but sought shelter from 

a typhoon in a bay in north-west Okinawa on 

6 October. The storm was so violent, however, 

that it sank the ship.

Further research at the National Archives 

in Kew revealed the ship’s official registry and 

a wealth of other information, including an 

addition to the registry in red ink dated 1 March, 

1873, stating that the ship had been lost.

Nakanishi was even able to confirm the address 

of the owners of the ship, although the district of 

London where their offices stood has since been 

redeveloped and the road no longer exists.

Rigged with three masts and with two decks, 

the Benares measured 50m from bow to stern 

and 4.5m at her widest point. The paper trail 

also revealed the names of the ship’s owners and 

her previous masters, as well as a rudimentary 

contract for the crew that laid out their meals—

including bread, pork and a half-pint of rice on 

Sundays—but also explicitly forbade spirits on 

board and profane language.

Most poignantly, the documents also name 

the crew on the Benares’s final fateful voyage 

and identifies the four men who are still buried 

in Okinawa. They are 24-year-old Second Mate 

Robert Dummelow; 28-year-old cook and steward 

Samuel Ruffle, from Sudbury in Suffolk; Andrew 

Johnson, a 22-year-old able seaman from 

Sweden; and Frederick Brett, a 19-year-old 

apprentice from Southampton who was making 

his first voyage.

Records uncovered in Tokyo also show that, 

while the local people—fellow seafarers—were 

unable to communicate with the survivors, 

they fed and cared for them until they could be 

handed over to the local authorities. They were 

later returned to Hong Kong, and a wall clock was 

subsequently sent from the owners in London to 

the village as an expression of gratitude. The clock 

was unfortunately lost in a fire some years later.

More to come

A number of mysteries remain, however, including 

the Chinese-style bowls that were found but were 

not on the ship’s manifest. There are suggestions 

that they were being transported to California 

as they were in demand among the state’s large 

community of Chinese labourers.

Nakanishi, who studied at the University of 

London before completing a three-year Bachelor 

of Arts degree at Durham University and a Master 

of Philosophy at the University of Cambridge, 

where she has also been working on her PhD, said 

another aim is to trace the relatives of the four men 

buried in Okinawa.

Ideally, she said, if the descendants of the men 

can be traced, then she hopes they might be able 

to visit the grave and the site of the wreck. 
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Scones are a popular item in Japanese 

bakeries, but there is something different 

about those found here and the ones back 

in Britain. On a mission to bring the flavour of 

Cornwall to Japan, UK-based baker Ryan Smedley 

crafts delicate scones according to authentic 

recipes. The delightful aroma of baked goodness 

can be found wafting through Shinjuku Station’s 

NEWoMan complex, and ACUMEN talked to 

Smedley to find out how it all got started.

How did you become connected with Japan?

It started back in 2013, when I was head baker 

at the Chough Bakery in Padstow, Cornwall. We 

were invited to showcase our award-winning 

pasties at the British Fair at Hankyu Department 

Store in Osaka and Fukuoka. At those fairs, 

we made more than 2,000 pasties a day. It was 

there that I formed a friendship with our buyer, 

Daisuke Yamada of Mangos Company Limited.

What inspired you to become a baker?

After leaving school at age 16, I decided to go to 

catering college and become a chef. During my 

training, and while working in different kitchen 

PROPER JOB!
Jam first, and do it dreckly!

BY C BRYAN JONES

FOOD
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environments, I decided to concentrate on and 

specialise in one area. As I enjoy working with my 

hands, baking seemed like the perfect fit. I started 

to work in a local shop, the Chough Bakery, and 

continued my training until I became a fully 

qualified baker. Many years later, I became a 

partner in a family-run business. Over the years, 

I have continually expanded my knowledge 

of the trade, explored different methods and 

techniques, and become more passionate about 

the food which I produce.

What makes Cornish scones unique?

Scones have been made in Britain as far back 

as the 1500s. One of the things which makes 

Cornish scones unique is the way in which 

you eat them. Our scones are made using only 

the finest ingredients, and they should only be 

topped with Cornish jam and Cornish clotted 

cream—in that precise order. Many parts of 

Britain top their scones differently, but in 

Cornwall you’ll only find them served one way.

At Demerara we offer five flavours: fig and 

walnuts; cocoa and chocolate with raspberry; 

Earl Grey, orange and white chocolate; rum and 

raisins; and original double butter.

How did Demerara Bakery get started?

Demerara Bakery was founded after I went to 

Japan to train the Japanese staff. I am often in 

contact with Mr Yamada, who is the owner, 

regarding new recipes or to offer technical advice.

What’s different about each location?

We have three locations in Tokyo—in Ogikubo, 

Shinjuku and Futako-Tamagawa—and all are 

based on the same concept: selling a variety 

of handmade scones, Cornish jam and clotted 

cream, as well as offering lots of British bakery 

treats and goodies.

How has Japan reacted to Cornish recipes?

From my experience doing the British fairs over 

the years, I have found that Cornish scones are 

always the most popular. The difference between 

our recipe and that of other scones you may 

find in Japan is that ours have a lighter texture 

and we make them according to an authentic 

Cornish recipe.

Any special memories of Japan?

I’ve been to Japan three times now for different 

events, and each trip has been amazing. The 

people I have met through my visits have been 

very friendly and welcoming, and they have 

offered me incredible hospitality. I am always 

amazed by the response of the Japanese people 

to British products. I remember when we first 

went to the British Fair in Osaka. The queues 

lasted all day just to see us making the pasties. 

Of course, people also bought some, and we sold 

out before the fair was closed every day. 

At Demerara we offer five 

flavours: fig and walnuts;  

cocoa and chocolate with 

raspberry; Earl Grey, orange 

and white chocolate; rum  

and raisins; and original  

double butter.

Ryan Smedley
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ENGLISH PLUMS AT THE  
2019 SONY WORLD PHOTOGRAPHY AWARDS

BY SIMON FARRELL

which is good for eating fresh, stewing or drying: “In my farm, it is a late-seed 

variety that ripens in late September. This work is aimed at showing the 

identity of the variety in detail. I photographed branches with flowers in 

spring and branches with fruit in autumn. I also shot three aspects of flowers 

and fruit, their cross section, and a seed”.

The competition received 326,000 entries from 195 countries and winners 

will be announced between 26 February to 17 April. 

Masumi Shiohara had been deeply inspired by a sweet and rich plum 

variety first bred in Hertfordshire, England, in 1901. Based in Shiojiri, 

Nagano Prefecture, the orchardist and photographer set out to create 

an artistic record of the fruit he grows at the farm he took over from his father.

He was surprised and delighted to be shortlisted for the 2019 Sony World 

Photography Awards Still Life category for his photo composition entitled 

Prunus Domestica ‘President’ European Plum. Shiohara said of the plum, 
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B efore he arrived in Japan and began to 

put paint to canvas, Anglo-American 

artist Tim Betjeman was well aware of 

some of the giants of this nation’s creative arts. 

Names such as Hokusai Katsushika, Hiroshige 

Utagawa and, more recently, Yayoi Kusama, 

have a global following and are much sought-

after among galleries and collectors. A little over 

a year after entering Tokyo University of the Arts, 

Betjeman says he has become fascinated by all 

forms of Japanese art.

“Since I came here in 2018, I have slowly been 

introduced to more and more Japanese artists 

that I like,” he said on 1 February at the opening of 

Back and Forth: Paintings from London to Tokyo, 

an exhibition of his works held at the KEF Music 

Gallery in Tokyo’s Marunouchi district.

And he confessed to being particularly drawn 

to the works of Hokusai who, late in life, changed 

his name to “The old man crazy about drawing”.

Creative heritage

The grandson of the late renowned British poet, 

writer and broadcaster Sir John Betjeman CBE, 

37-year-old Betjeman was born in New York and 

studied visual art and philosophy at the University 

of Chicago before completing a diploma in drawing 

at the Royal Drawing School in London, which 

was founded in 2000 by the Prince of Wales.

He has held solo exhibitions at Browse and 

Darby in London and the Identity Art Gallery 

BACK AND FORTH
Grandson of Sir John Betjeman CBE 

studies art in Tokyo
TEXT BY JULIAN RYALL

PHOTOS BY CALDERWOOD IMAGES

ART

in Hong Kong, and Betjeman’s works are in the 

collections of Prince Charles, Clare College at 

the University of Cambridge and the Moritz-

Heyman Foundation.

Shortlisted for a number of prestigious awards, 

including the John Ruskin Prize and the National 

Art Open Competition, he arrived in Tokyo on a 

scholarship from Japan’s Ministry of Education, 

Culture, Sports, Science and Technology to study 

Japanese painting.

Inspired by Japan

“I had been a painter primarily in London for 

10 years, and I kind of got into a rhythm that I was 

quite used to,” he said. “But I don’t like getting 

used to things and I don’t like habit, so I wanted to 

inject something totally different into my practice.

“I have always been curious about Japan—

particularly Japanese art and the sense of design—

and it always struck me as being different to the 

type of thinking and the type of material practice 

that we do in New York and in London.

“Japanese artists, when they come to London, 

are always doing crazy things that nobody can 

under stand. So, I wanted to get some of that crazy 

into my own work. And hopefully it has succeeded”.

Betjeman’s research is into the roots of 

Nihonga, the catch-all term for Japanese painting 

that was adopted in the late 1890s to distinguish 

it from Western-style works that were suddenly 

becoming popular. And while the works of 

Vincent van Gogh and other famous artists began 

to flood into Japan, Betjeman said, Japanese 

art was also going in the other direction and 

developing a following—particularly in Europe. 

In part to protect the nation’s artistic heritage, 

specific schools, such as Tokyo University of the 

Arts, were set up to encourage future generations.

Connect through art

Betjeman’s exhibition showcases the artistic 

exchanges between Japan and the West and is 

designed to encourage a dialogue between the two.

It is therefore appropriate that the exhibition 

was held at the KEF Music Gallery, which is a 

global first for a firm that produces high-end 

audio equipment and was founded in the 

UK in 1961.

Betjeman’s works are in the collections of Prince Charles,  

Clare College at the University of Cambridge and the  

Moritz-Heyman Foundation
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Nobu Asai, president of KEF Japan Inc., which is 

a British Chamber of Commerce in Japan member 

firm, said the collabo ration “reflects KEF’s long-

held passion for innova tion by supporting young 

people in creative industries”.

Betjeman’s exhibition features works in oils and 

inks, as well as pieces in the Nihonga style. Along-

side a black-and-white depiction of an elderly 

man in a kimono are a series of studies featuring a 

woman in profile and more abstract pieces. Many 

are clearly influenced by the reduced colour palette 

of traditional Japanese painting and the combi na-

tion of natural detail and stylised lines that are to 

be found in manga.

“Western oil painting and Nihonga repre-

sent distinct visual languages, which I aspire to 

use in combination, to approach an expression 

suspended between the two,” he said.

ART

Japanese artists, when they  

come to London, are always  

doing crazy things that  

nobody can understand.  

So, I wanted to get some of  

that crazy into my own work.

Expansion

Betjeman said he was experimenting with oils in 

contrast to Nihonga-style works, but expressed a 

profound admiration for Japanese art materials 

since arriving in Tokyo.

“The art materials here are amazing. They’re 

really expensive, but I have never experienced 

any thing like it before,” he said. “The paper, the 

brushes, the pigments. Just walking into the 

Nihonga shops is an incredible experience. Just 

touching the paper or the pigments is a source 

of inspira tion for me”.

Betjeman said he had also been strongly 

influenced by his father’s interest in art and the 

collection he amassed.

“He particularly collected works on paper—so a 

lot of drawings and prints—and I have always been 

interested in seeing an artist’s drawings, as that is 

the footprint or DNA of that artist. I do like looking 

at paintings as well, but I want to see the sketches 

and drawings before the paintings,” he said.

“As a youth, I was always drawing, and we 

had a lot of Matisse, Monet and John Piper in the 

house as I was growing up. I think those types of 

images, the etchings and the graphic collage inter-

acting with lines had a big effect on me.

“And while it’s a bit of a cliché, part of what 

brought me to Japan was after seeing anime 

when I was about 12 years old and realising that 

it had such a striking contrast to American or 

European animation”.

Betjeman is currently applying for a two-

year master’s course at his university and has a 

number of ambitions still to achieve, including 

painting on silk. 
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ARTS UK EVENTS IN JAPAN
COMPILED BY:

MEGAN CASSON 
megan@custom-media.com

MISA YASHIRO
coordinator@custom-media.com

1

NOW SHOWING

The Favourite

Directed by Yorgos Lanthimos and written by Deborah Davis 

and Tony McNamara, this historical comedy-drama set in early 

18th-century England has received rave reviews. It stars British 

Oscar nominee and Golden Globe winner Olivia Colman as 

Queen Anne, Rachel Weisz as Lady Sarah and Emma Stone 

as Abigail.

PHOTO: © 2018 TWENTIETH CENTURY FOX

TOHO Cinemas Chanter

Hibiya Chanter

100-0006, Tokyo, Chiyoda, Yurakucho, 1 Chome-2-2

Price varies

2

28 FEBRUARY–1 MARCH

Chvrches

Mostly deriving their sound from the synth-pop genre, Chvrches 

also incorporates indietronica, indie-pop and electronic dance 

into their music. Comprising Iain Cook, Martin Doherty, and 

Lauren Mayberry on lead vocals, this successful Scottish band 

from Glasgow will be visiting Tokyo as part of their Japan tour.

Toyosu Pit

6-1-23 Toyosu, Koto-ku, Tokyo 135-0061

¥7,500 (includes one drink)

03-3531-7888

https://toyosu-pit.team-smile.org/contact

3

8 MARCH

Trevor Lock Live at Good Heavens!

English comedian Trevor Lock will be performing for a second 

time at the British-owned pub Good Heavens! in Shimokitazawa. 

With writing described by The Sunday Times as “superbly comic,” 

Trevor’s show will feature completely original material and keep 

the audience laughing while enjoying a cold British beer!

Good Heavens!

5-32-5 Daizawa 2F, Setagaya-ku, Tokyo 155-0032

¥2,500

03-3411-6774 

https://trevorlockgoodheavens.peatix.com/view

◉ FREE TICKETS

We have two free tickets to give away for this event.

2

3

1
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◉
To apply for giveaways, please send an email with your 

name, address and telephone number by 28 February to: 

coordinator@custom-media.com

Winners will be picked at random.

4

8–9 MARCH

Stopgap Dance Company: The Enormous Room

Based in the country town of Farnham, Surrey, Stopgap Dance 

Company has become globally renowned for its poetic and 

humorous productions and the impressive physical expression 

of its dancers—both abled and disabled. Stopgap will be 

performing The Enormous Room, a dance exploration of the grief 

of a father and daughter who have lost their wife and mother.

PHOTO: ©CHRIS PARKES

Setagaya Public Theatre

4-1-1 Taishido, Setagaya-ku, Tokyo 154-004

Prices: Adults ¥4,000, pair seats ¥7,000

03-5432-1515 (Theatre Ticket Centre)

https://setagaya-pt.jp/en/performances-en/chimerica-2.html

◉ FREE TICKETS

We have four pairs of free tickets to give away for this event.

5

9–30 MARCH

Priscilla, Queen of the Desert—The Musical

Based on the 1994 Australian film written by Stephan Elliot 

and Scottish screenwriter Allan Scott, this Toho-organised 

performance stars four talented drag queens who sing and 

dance to smash disco hits. The brilliant cast and high tempo 

performances will have you on your feet.

Nissay Theatre

1-1-1 Yurakucho, Chiyoda-ku, Tokyo 100-0006

¥4,000–13,000

03-3503-3111

6

15 MARCH

Mary Queen of Scots

Queen of France at the age of 16 and widowed at 18, Mary Stuart 

(played by Irish Oscar nominee Saoirse Ronan) returns to her 

native Scotland to reclaim her throne. But Scotland and England 

fall under the rule of Elizabeth I (Margot Robbie). The film, from 

British director Josie Rourke, focuses on the battle between rival 

queens and their personal journeys as female leaders in a male-

dominated era.

PHOTO: © 2018 FOCUS FEATURES LLC. ALL RIGHTS RESERVED.

TOHO Cinemas Chanter

Hibiya Chanter

100-0006, Tokyo, Chiyoda, Yurakucho, 1 Chome-2-2

Price varies

4

5

6
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T okyo recently had a touch of London 

theatre magic as The Voices of the West 

End brought UK talent to Bunkamura’s 

Orchard Hall on 9–11 January. The performances 

featured five of Britain’s biggest stage stars: Kerry 

Ellis, Sophie Evans, Ben Forster, Hadley Fraser 

and John Owen-Jones.

Ellis also performed a solo concert at Yomiuri 

Otemachi Hall and generously took the time to 

meet me for a backstage chat before the show.

It was her first trip to Japan, and she was 

sharing the experience with her parents. She 

acknowl  edged the special nature of this, saying: 

“My Dad said to me yester day, ‘How amazing! 

When you were younger, did we ever think that you 

would be in Japan singing songs from 20 musicals 

you’ve done?!’ It’s a real moment in time and I 

feel very fortunate”.

Lucky break

Ellis repeated the words “amazing” and “fortunate” 

a number of times during the conver sa tion as we 

looked back over her life in the spotlight. She has 

starred in an enormous number of West End 

and Broadway shows, including My Fair Lady, 

Wicked, Oliver, Miss Saigon, Les Misérables, Cats, 

War of the Worlds, Rent and the Queen jukebox 

musical We Will Rock You.

KERRY ELLIS
Star of the West End Stage

BY GUY PERRYMAN MBE

I wondered if she has a favourite role? “It’s 

funny, I almost forget. I pinch myself and look 

back at all the amazing things I’ve done and 

almost forget how much I’ve crammed in. I’ve 

just been very fortunate to have played some 

incredible roles, to have a very full and exciting 

career, and I hope it continues. All of it is my 

favourite in some way. I’ve loved it all”.

Ellis’s big break came in 2001 when she was 

the understudy for English singer, television and 

film star Martine McCutcheon in the main role 

of Eliza Doolittle in My Fair Lady. As luck would 

have it, Ellis did get to fill McCutcheon’s shoes. 

“She got poorly, and I got to go on and play the 

role. It kind of opened doors for me. It made it 

into the papers, it was a big story, everybody 

knew about it. So, it kind of put me on the map 

very early on in my career, which I’m very 

grateful for”.

Flying high

But lucky breaks are not enough to get to the top 

and stay there. “You’ve almost run a marathon, 

you’ve bared your soul, so you’re just exhausted. 

But the reward is that people have enjoyed what 

you’ve given them and the experience you’ve 

shared in that room. Every performance is 

different, every show is unique because of the 

crowd, because of you, how you’re feeling, the 

band, the orchestra, and it’s a very special thing”.

Ellis also has explored solo shows and colla-

bo  ra tions with other artists, including Queen 

guitarist Brian May. “He actually came to see me in 

My Fair Lady, so I’ve known Brian nearly 20 years. 

They were auditioning for We Will Rock You. He saw 

me do [My Fair Lady] and asked me to audition. 

I did, I got the role and then we started to work in 

the studio after that for about 10 years creating an 

album, Anthems.

BEHIND THE MIC

I think some amazing work 

is created in London, and 

I’m proud to be part of that.
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“We then went on performing and touring 

together almost as a duo. We did things like 

Acoustic by Candlelight, then Golden Days, our 

most recent [album]. And he’s amazing, he’s 

almost been a mentor to my music career, taught 

me a lot about being in the studio, about how 

to interact with an audience and I’m grateful. 

And I’m so thrilled for the success of the film 

[Bohemian Rhapsody] and it’s lovely that a 

new generation of people will understand who 

Freddie was, their story, how powerful Queen 

are and still how much their music is loved”.

Audience connection

I’m sure Ellis must have felt that love and power 

on stage with We Will Rock You? “Absolutely. 

We all felt like rock stars! It was amazing how 

that music transcended all over the world. I’ve 

sung “No One But You” and “Somebody to Love,” 

and it still amazes me how people sing along and 

know it. I’m going to try it out tonight and see if 

they’ll sing along. Karaoke is so huge over here, 

I hope they release their inner rock goddesses 

and gods and go for it!”

The enormous success of musical culture 

at the moment is making Ellis excited. “It is 

amazing. This whole movie-musical thing is 

brilliant. Obviously, [films] like The Greatest 

Showman have changed things. It’s an exciting 

time and I hope it continues. And I hope it 

continues to develop stars and put us on the 

map a little bit”.

London born

So many of these global successes start in 

London’s West End, where Ellis is really at home. 

“It’s the heart of musicals, it’s where people 

go to see shows. I think some amazing work is 

created in London, and I’m proud to be part of 

that. I’m proud to be on that circuit and I think we 

do it very well. And it’s amazing that the really old 

musicals keep getting recycled—My Fair Lady is 

one of them—how they stand the test of time, how 

they still seem very new even today. That’s good 

writing, I guess”.

Which leads me to ask Ellis what is her favour ite 

11 o’clock number—the song that comes at the 

peak of a musical?

“Oh, that’s a good one! It depends on the day. 

If I’ve sung a lot, it will be something nice and 

BEHIND THE MIC

mellow and laid back. But if I haven’t sung a lot, 

it will be one of the big numbers like ‘Anthem’ 

or ‘Gravity’”.

Goose-bumps

We wrapped up the conversation by sharing that 

goose-bumps moment in the theatre, which 

comes at the start when the orchestra is tuning 

and there is a palpable sense of anticipation front 

of house. I wondered what goes through the 

minds and bodies of the performers backstage?

“We were talking about this yesterday, about 

an overture. It’s the excitement, it’s what builds 

that adrenalin, and you see all the performers 

in the wings at that point psyching themselves 

up. It’s an exciting time and I never get sick of it. 

I think for as long as I get excited by an overture 

will be as long as I do it. The minute that stops is 

the minute I need to not do this anymore”. 



PUBLICITY

Japan’s third-largest city, Osaka is known as the City of 

Water because of its location on a network of waterways. 

And with its cornucopia of outstanding traditional food, 

the city is also some times referred to as the Nation’s Kitchen. 

Loved for its relaxed and friendly atmosphere, this Kansai 

hub attracts more than 11 million travellers each year who 

are eager to explore its modern and historical attractions.

THE DOWNTOWN
OF JAPAN
Experience past and present in Osaka

AIR ACCESS

Exploring Osaka is set to become even easier on 1 April when British Airways 
begins offering four weekly flights between Heathrow Airport and Kansai 
International Airport. With the city hosting two major global events this year—the 
Rugby World Cup and the G20 Summit & Ministerial Meetings—tour operators are 
preparing for a major influx of visitors. The number of arrivals to Osaka from the 
UK alone more than doubled between 2011 and 2017, from 19,600 to 57,000.

CUP NOODLES MUSEUM

One of Japan’s most-recognised exports are those little dried noodles. In 1999, 
the Cup Noodles Museum in Ikeda City, Osaka, was opened to educate visitors 
about the history of this well-loved and convenient snack that was born in Osaka. 
The museum showcases the development of instant noodles, created in 1958 
by Nissin’s Momofuku Ando. Visitors can view a giant cup replica, travel through 
a tunnel decorated with some 800 product packages, and be inspired by an 
interactive presentation in the cup-shaped Cup Noodles Drama Theater. The 
museum aims to spread Ando’s innovative spirit and drive, by describing his work 
and displaying the multiple food awards he received. You can even create your 
own Cup Noodles and packaging.

UNIVERSAL STUDIOS JAPAN

Opened in 2001, this popular Osaka attraction was the 
first Universal theme park outside the US and merges the 
best of the Orlando and Hollywood locations. Themed rides 
and restaurants thrill families with film references and 
memorabilia. The park is also home to the Wizarding World 
of Harry Potter, a collection of more than 16 Harry Potter-
themed activities. Other iconic links include the Jaws boat 
tour, Jurassic Park ride and Hello Kitty Fashion Avenue.

HIRAOKA SHRINE

According to legend, the Hiraoka Shrine was constructed even before the reign of 
Japan’s first emperor, whose ascension is said to have taken place in 660BC. 
It was rebuilt in 1826 and has become one of Osaka’s most popular attractions. 
In quiet grounds and surrounded by more than 400 plum trees, the shrine is 
home to year-round activities and traditions that mark the seasons. These include 
a holy ritual featuring red bean rice in January, the gorgeous explosion of plum 
blossoms in February and March, the Shugosai harvest festival in October and the 
Owarai-shinji laughing ritual in December. The Shugosai is the shrine’s largest 
festival and features 23 futondaiko (padded drum stands) that are carried through 
the crowds as prayers for a good harvest are made to the sound of drums.
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OSAKA CASTLE PARK

The well-known Osaka Castle Tower is located at the centre of 
the city on grounds that are home to more than 600 cherry trees, 
1,270 plum trees and an abundance of other plants and seasonal 
flowers. Surrounded by a wide moat and large stone walls, the tower 
is an example of historical beauty. Construction began in 1583, but 
the structure was attacked and destroyed in 1615 … and again 
raized in 1665, when it was struck by lightning and burnt down. 
The tower in its current state was completed in 1997. It’s a breath-
taking place well worth exploring.
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DOTONBORI

Dotonbori Canal separates strips of lively bars and sumptuous restaurants. 
Bathed in light from Osaka’s neon signs and the famous Glico Running 
Man—a local landmark since 1935—Dotonbori’s narrow streets are lined with 
purveyors of local dishes and drinks just waiting to be explored. This is the 
place to find Osaka’s culinary delicacies, including kushikatsu (deep-fried 
meat and vegetables), takoyaki (octopus dumplings), okonomiyaki (a savoury 
pancake) and, of course, sushi. Walking tours lead participants through the 
crowds while river cruises let you glide down the canal day or night.

OSAKA BY BIKE

Some of Osaka’s best-kept secrets can be revealed through a 
bike tour. Cycle Osaka, the city’s leading two-wheel excursion, 
guides visitors through the winding streets. While Osaka is 
packed with tourist must-dos, Cycle Osaka tours pedal past 
hidden eateries and friendly locals, helping you explore the 
personality and culture of real life in Osaka. Escape the bustle 
to places such as rose-lined Utsubo Park and Minoh Forest 
with its ancient trees and rushing water. This experience is 
recommended for travellers who wish to learn more about the 
character of the city and explore what separates Osaka from 
other parts of Japan.

HARUKAS

At 300m, Osaka’s Abeno Harukas building is Japan’s tallest skyscraper, edging 
out Yokohama’s Landmark Tower by less than a meter. Just 33m shy of Tokyo 
Tower’s height, the Osaka giant offers daring guests a thrilling experience: 
walking along the edge of the structure. Strapped into a harness, participants 
traverse the 60cm-wide deck that encircles the top of the building. This 
exclusive Osaka experience reveals stunning 360-degree views of the city for 
a fee of ¥1,000 and is open to all ages. Children of elementary school age 
and younger must be accompanied by an adult.

22 sep | 14:15
Italy v Namibia

Located in Osaka’s rugby town of Higashi-osaka, this venue is Japan’s oldest rugby 
union stadium. Opened in 1929, Hanazono Stadium has a long history of hosting the 
annual High School Rugby Tournament, a competition that brings together teams 
from all over Japan.

3 oct | 14:15
Georgia v Fiji

HIGASHI-OSAKA HANAZONO RUGBY STADIUM

28 sep | 13:45
Argentina v Tonga

13 oct | 14:45
USA v Tonga
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W hen the Rugby World Cup (RWC) 

2019 kicks off in September, Osaka 

will play host to four matches and 

local-born superstar Yusuke “Kaji” Kajimura will 

get a chance to thrill the home crowd.

The 180cm 23-year-old graduated from Meiji 

University just last year, yet is already making his 

mark in Japan’s Top League as a centre with the 

Suntory Sungoliath. Kajimura is also the youngest 

player chosen for the Japanese national team, 

the Brave Blossoms, and in November 2018 took 

part in an official training camp in the UK, where 

he played in the England–Japan test match.

To learn more about his dreams and recent 

high lights of his burgeoning career, ACUMEN 

met up with Kajimura on the rugby pitch.

What most attracted your attention in London?

In the UK, players—and people in general—

have much more freedom to express their 

opinions in public. This is one thing that made 

an impression on me.

While I was on the bus going to the England 

vs Japan test match, I saw how people on the 

LOCAL HERO, GLOBAL VIEW
Osaka rugby star eyes home and away

TEXT AND PHOTOS BY LILY FUKUOKA

street cheered for us. And on the last day, we all 

went out for beers at a pub near Cheltenham, and 

there I also saw a love of rugby. This, I thought, 

is the biggest difference between the UK and 

Japan. People in the UK are more interested in 

rugby and value it greatly. In any pub, people are 

waiting to watch a match, and even before the 

match they are already enjoying drinks together. 

When I saw how people value the game—as not 

only a sport but also part of their culture—I was 

amazed and felt respect for their way of thinking.

Which British player do you respect most?

Without a doubt it’s England’s number 10, 

Owen Farrell. What a player! When we played 

against them in November, as soon as he joined 

the match he made a difference. At that moment, 

I fully understood what it means to say that a 

player changes the flow of a game. He is a real 

game-changer.

It was the first time I had joined the official 

training camp and test match, so everything was 

new for me. When I lived in New Zealand, on a 

university study-abroad programme for rugby, 

I had the chance to see real world-class rugby 

matches. In the future, of course I’d like to play 

for a Super Rugby team and, if possible, I’d like to 

play for a British club. There are many Japanese 

playing for clubs in New Zealand and Australia, 

but not many in the UK. I’m sure it would be a 

big wall to break down, but I would definitely 

like to try.

What do you like most about rugby?

My kindergarten had a rugby club and it was 

there that I started playing, together with my little 

brother. Since it was for kindergarten children, 

there wasn’t much contact. In rugby, you cannot 

tackle a player unless they have the ball. But I 

loved chasing the ball and scoring a try. That is 

RUGBY

Ever since university, before a match, I always listen to the 

same song: “World in Union” by British singer Paloma Faith.
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People in the UK are more 

interested in rugby and 

value it greatly.

one of the most interesting parts of both playing 

and watching rugby—players chasing one ball 

together, no matter what team they belong to. 

I also loved the feeling of winning.

What are your most memorable moments?

One is when I first played in the Top League. It was 

1 September, 2018, and was my debut match as a 

pro. I remember very well how the match ended 

dramatically—a 27–25 win over the Toyota Verblitz.

I decided to become a pro when I was in my 

final year of high school and was selected to the 

U-19 Japan national team. That was the first time I 

took the field for the country, and it gave me the 

confidence I needed to go pro.

What drives you?

Ever since university, before a match, I always 

listen to the same song: “World in Union” by 

British singer Paloma Faith. It was the official 

theme of the 2015 Rugby World Cup in England. 

When I listen to this song, I can pull myself 

together. As a player, I always try to perform at my 

highest level for as long as possible. I know that 

one of my weak points is not being able to stay at 

that level in a long match. So, I need to show more 

consistency, that I can sustain a high level of play.

To perform more productively, I try to mix 

things up when I have free time. Since becoming 

a professional player, I don’t go out much and I 

spend more time at the clubhouse for training. 

But, recently, I have been trying to go out more. 

For example, I will go shopping in town or go 

to the cinema. I try to separate my private time 

from my work. When I communicate with the 

team, we hang out for dinner sometimes and 

occasionally organize events. Last month we 

had a rice-cake-making event together! I like 

whiskey, so we sometimes go out for drinks. I 

really appreciate the friendship of my teammates.

What is your motto?

When I was in high school, I had to choose one 

motto and write it in my notebook. At the time, 

I was watching other good high school rugby 

players on television and dreaming of becoming 

like them. I knew I wasn’t yet good enough, so 

I looked for a motto to inspire me. I found a 

Chinese poem that says: “A great horse runs a 

thousand miles in a day. But even an ordinary 

horse, if he runs for 10 days, will catch up with 

the great horse”. It means that even an ordinary 

man will achieve greatness if he consistently 

tries hard. It is not a well-known poem, but I 

remember it whenever I feel negative or down 

and it spurs me to rise to the challenge.

There is also a proverb that made an 

impression on me. It was taught to me by my 

junior high school rugby coach. “You may feel 

uncomfortable. You may want to say that you 

are dissatisfied. You may get angry. You may 

want to cry. It is the ascetic practice of a man to 

bear these still”. This was first spoken by Isoroku 

Yamamoto, who served as a marshal admiral of 

the Imperial Navy and was commander-in-chief 

of the Japanese Combined Fleet during World 

War II. These words have supported me through 

challenging times.

Any message for our readers?

I was born in Minoh City, in Osaka. It’s my 

mother’s hometown. Osaka is well known 

historically as a big rugby town. The sacred place 

for Japanese high school rugby is located in the 

RUGBY

Hanazono area, so I feel deeply attached to the 

city. Osaka is one of the greatest cities to visit in 

Japan, and I recommend visiting Tsuruhashi—

the Korea Town—for good food and Tenma for 

great pubs and drinks.

The Rugby World Cup will be held in Japan in 

September, and I hope everyone comes to watch 

the matches and visit our country for food, culture 

and sightseeing. When you see me playing on the 

Japanese national team, please call me Kaji and 

cheer me up in the stadium! 

BRAVE BLOSSOMS RWC OPPONENTS

Russia
20 September
Tokyo Stadium

Ireland
28 September
Shizuoka Stadium Epoca

Samoa
5 October
City of Toyota Stadium

Scotland
13 October
International Stadium Yokohama

OSAKA MATCHES

Italy v Namibia
22 September

Argentina v Tonga
28 September

Georgia v Fiji
3 October

USA v Tonga
13 October
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Karen Bennett is in a hurry. She is grabbing 

a quick breakfast before getting back to 

the gym for the second punishing session 

of the morning. And she’s in a hurry to get to Tokyo 

and improve on the silver medal she won as part 

of the women’s eight rowing team at the 2016 

Olympic Games in Rio de Janeiro. 

Women’s eights is a competition in which 

eight rowers—four on the port side and four on 

the starboard—propel and guide a single boat.

That silver was a remarkable achievement—

given that no British women’s eight had previously 

won an Olympic medal. But Bennett and the other 

rowers honing their skills at the Redgrave Pinsent 

Rowing Lake and Sheriff Boathouse, at Caversham 

near Reading, have their sights set even higher for 

the Tokyo 2020 Olympic and Paralympic Games.

“It’s 100 percent what I think about every 

day, and it’s why I do what I do,” Bennett told 

ACUMEN. “Nothing as good as an Olympic gold 

ALL IN A ROW
Team GB cuts a fast path to Olympic gold

BY JULIAN RYALL

medal is going to be easy, and these last few years 

have been really tough, but we have had a lot of 

support and all the girls that I’m training with now 

are just striving to be the very best that we can be.

“Right now, there is a very positive feeling 

among the crew,” she added. “All the girls look 

strong in training and everybody is putting in the 

work now in the winter months so that, when we 

get to the summer, all we need to do is brush up 

around the edges to give us that extra speed over 

the water.

“There’s a good feeling in the training environ-

ment because everyone is so motivated,” she said. 

“We’re aiming to build on that positivity over the 

next few months. It’s tiring, but we all know what 

the goal is and we’re all pushing each other on”.

Quick start

Originally from Edinburgh, and today a member 

of the Leander Club—which was founded in the 

Berkshire town of Remenham in 1818, making it 

one of the oldest rowing clubs in the world—

30-year-old Bennett was in her first full season 

in the senior ranks of Team GB’s rowing squad 

when she bowed her head to receive a silver 

medal in Rio de Janeiro.

A graduate of the British Rowing World Class 

Start Programme, she was selected for the senior 

GB Rowing Team for the first time in 2014 and has 

rowed in pairs, fours and eights, quickly winning 

silver at the women’s four at the 2015 World 

Championships in Lac d’Aiguebelette, France.

The 2016 season started well, with Team GB 

surging through to take gold at the European 

Championships in Brandenburg, Germany. 

This was followed by silver at the World Cup in 

Lucerne, Switzerland, where they came very close 

OLYMPICS

Nothing as good as an Olympic 

gold medal is going to be easy.

The British women’s rowing team won silver at the Rio 2016 Olympic and Paralympic Games. PHOTO: NAOMI BAKER
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OLYMPICS

to overtaking the reigning Olympic and world 

champions from the United States. The team then 

took silver again in eights at the 2017 World Cup 

in Poznan, Poland, this time behind New Zealand.

In Rio, Team GB again lost to the US women’s 

eight, but secured silver in an epic race that saw 

them burst through the field in the second half 

to pass Romania in a photo finish.

That gong helped to propel Team GB to the 

top of the medal table for rowing events—above 

tradi tional powerhouses such as Germany and the 

United States—with three golds and two silvers 

in 14 events, underlining the UK’s strengths in 

this area.

Aim higher

For Bennett, the only thing better than an Olympic 

silver will be a gold.

As part of the acclimatisation and prepara tion 

for Tokyo 2020, Bennett came to Japan for the 

first time last autumn—and was impressed by 

what she found.

“We stayed at Keio University, which will be the 

team’s base for the Games, and did some training 

on the rowing machines and in the weight room 

there,” she recounted. “But we also went on some 

excursions to the rowing lake, the Olympic village, 

the British Embassy and a number of other places.

“It was very helpful to see the city and to begin 

to get a feel for it. I have to say that I loved it—the 

culture, the way it is so organised, how lovely the 

people are”.

The next red-letter day on the team’s schedule 

will be the World Championships in the Austrian 

city of Linz in June, which serves as a qualifying 

event for Tokyo 2020.

All the Team GB athletes who have their eyes 

on spots for Tokyo 2020 are aware of the challenges 

they are likely to face during those Games. The heat 

and humidity of a Japanese summer is the biggest 

concern for most, but Bennett said she and the rest 

of the women rowers are leaving themselves in the 

hands of their fantastic support staff.

“We have doctors, a chef, physios, and bio-

mechanics experts, and they take all the problems 

on board just to make sure that we don’t have any 

problems. That means we don’t have to worry 

about anything because it is all under control,” 

she said. “That was how it worked in Rio, which 

allowed us to put all our focus on doing what we 

do in training every day and going as fast as we 

can over the water”. 

All the Team GB athletes who currently have 

their eyes on spots for Tokyo 2020 are aware 

of the challenges they are likely to face.

PHOTO: NAOMI BAKER
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COMMUNITY

UK–JAPAN EVENTS 

1

UK firms and solutions were on display at the 

ENEX 2019 Energy and Environ ment Exhibition 

from 29 to 31 January at Tokyo Big Sight.

2

British Chamber of Commerce in Japan (BCCJ) 

members and guests gathered for the Executive 

Shopping Christmas Evening at KEF Music Gallery  

in Yurakucho on 18 December. 

PHOTO: CALDERWOOD IMAGES

3 

Dr Florian Kohlbacher, director for The 

Economist Intelligence Unit, Japan and 

Korea, led a lunchtime talk followed by an 

arm-chair discussion about geo-political 

and economic issues on 30 January at 

ANA InterContinental Tokyo.

4

The Shibuya International Rugby Club took 

advantage of sunny skies on 10 February, 

following snow the day before, to coach kids at 

the British School in Tokyo Showa Campus.

5

The British School in Tokyo’s 19:20 Project, 

which aims to deliver unique experiences 

and resources for students in the lead up to 

the Rugby World Cup 2019 and the Tokyo 

2020 Olympic and Paralympic Games, won 

the International Impact category at the 

International Schools Association ISA Awards 

in London on 22 January.

2

3

5

1

4
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6

The British School in Tokyo boys basketball team 

defeated KAIS International School 54–19 in a 

game played on 12 February.

7

The UK in Japan 2019–20 campaign, which 

will highlight and promote UK strengths in 

culture and business, was unveiled in an event 

at the British Embassy Tokyo on 30 January. 

(See page 18.)

8

BCCJ Executive Director Lori Henderson MBE  

(front right) met with representatives of 

Mitsubishi Estate on 5 February to build a  

relation ship on a range of matters, including rugby.

9 

From left: Tove Kinooka of Global Perspectives, 

Heather McLeish of EY Japan and Aragon St-Charles 

of Hogan Lovells spoke at the BCCJ event Building 

a Sustainable Workplace on 20 January at the 

Hogan Lovells office in Kasumigaseki.

BCCJ ACUMEN readers are welcome to email recent UK–Japan event photos 

with captions and credits for the editor to consider: publisher@custom-media.com

6

9

8

7
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The Lunar New Year, or Chinese New Year, 

starts on 5 February, the day of the month’s 

new moon. What is your wish for the year? 

Will it be a good year for us? In this article, I explain 

what we can expect based on feng shui, an ancient 

method of reading fortunes.

In January, we saw many forecasts for 2019 

on news programmes. Most were negative. Many 

analysts say that the economy will worsen. Is it true?

Although we are now in the era of artificial 

intelligence, let’s take an old analogue path to 

predicting the future.

Stable year

By reading the feng shui chart, we can see that 

2019 will be a great year. All five elements—wood, 

fire, earth, metal and water—are present, which is 

not always the case, and this means the year will 

bring stability.

Stock markets, human relationships and 

the economy will all be more stable this year 

compared with last, so we can expect there to be 

improvements in business.

Restless year

There are eight cells on the chart. Six are positive 

(陽, yang or male energy) and two are negative 

(陰, yin or female energy). When the positive is 

stronger than the negative, people tend to be 

active and restless. It creates an atmosphere of 

first come, first served.

FENG SHUI: 2019
What to expect in the Year of the Boar

BY MICHIAKI TANAKA

Be rich

Three of the eight cells this year represent fire. 

These are marked with red and indicate wealth. 

This means there will be many opportunities 

to create wealth in 2019. We can be richer if we 

have good vision, as well as plan and act. We can 

also attract wealth by wearing red, the colour of 

fire. By wearing a red tie, jacket or shirt, we can 

increase our luck compared with that of others.

Lucky colours

Because all five elements are on this year’s chart, 

any element can activate certain luck. Take a look 

at the 2019 element/colour/luck table above. 

Here are examples of how to match colours to goals:

• Wear red if you want to make more money

• Wear green if you are taking an exam

• Wear yellow if you want more likes in 

social media

This five-element theory, developed by 

ancient Chinese scholars, is based on the belief 

that the world is made of five types of energy. 

Harnessing this energy can be an effective way 

to achieve your goals.

Relationships

On the chart this year is the Diplomat Star, a 

special star brought by the boar. It shows that 

people can solve difficulties more effectively using 

negotiation rather than weapons. Combined with 

the tiger, the boar brings peaceful relationships. 

This year, people will have good communication 

and less conflict.

However, the monkey and the tiger (grey 

and green on the chart) together bring family 

conflict, such as arguments between a father and 

son. If you face such a situation, having peaceful 

discussions is the right attitude in 2019.

In addition to the Diplomat Star, there are 

some other good signs. There can be improve-

ments in global relationships, and the first wealth 

sign is in May. According to my scenario, in April 

the United States and China will reach a peace-

ful agree  ment on trade tariffs that will lead to 

economic improve ments starting in May.

Buy flower buds

As New Year’s Day was 5 February on the lunar 

calendar, coming just after the first day of spring on 

4 February, we will have no spring this year. The 

lack of spring energy and resultant slow growth 

may mean that projects are delayed. We all want to 

see growth—both physically and spiritually—but 

you may feel lazy and struggle for personal growth, 

your firm’s sales may not grow as you expect and 

your progress on your projects may be delayed.

We can offset the weak spring energy by 

placing campanula, peach and plum blossoms 

in our space and opening windows to allow in 

fresh air. When the buds open and flowers bloom, 

young, fresh and positive growth energy is created. 

It is this very precious energy that makes up for 

your lack of growth.

May you have a wonderful year. 

FORECAST

Element Colour Luck

Water Blue Friends

Wood Green Intelligence

Fire Red Wealth

Earth Yellow, Beige Power

Metal White, Gold, Silver Resources

WATER 水

WATER 水METAL 金

FIRE 火

FIRE 火

FIRE 火

WOOD 木

EARTH 土

2019 forecast
Time Day Month Year

+ (陽, yang)

+ (陽, yang) + (陽, yang) + (陽, yang)

+ (陽, yang) – (陰, yin)

– (陰, yin)

+ (陽, yang)
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