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DESPATCHES

Foreign Secretary in Tokyo
Trade, security, COP 26, Paralympics and culture

by paul madden cmg
british ambassador to japan 
 
photos: © british embassy tokyo

the coast of Somalia. He will be supported by 

a Royal Navy Chief of Staff.

The two ministers also discussed the future 

UK–Japan trade agreement. A team led by the 

Department for International Trade had been 

in town earlier in the week for discussions 

with Japanese ministries. Both sides hope to 

make early progress towards an agree ment, 

which will take as its starting point the existing 

EU–Japan Economic Partnership Agreement 

(EPA), with some additional ambition as 

time permits.

In the meantime, all the provisions of 

the EU–Japan EPA will continue to apply 

to the UK until the end of this year, giving 

business additional certainty. Mr Motegi also 

welcomed the UK’s interest in joining the 

Comprehensive and Progressive Agreement 

for Trans-Pacific Partnership at some point. Mr Raab also explained that 

we are expecting the separate negotiations between the UK and the EU to 

produce a trade agreement that maintains largely tariff-free trade between 

the two—something many Japanese investors in the UK are very keen to see.

The Foreign Secretary was pleased to meet representatives of a small 

British solar energy firm, Winch, that had just partnered with Itochu to 

provide renewable energy solutions for remote off-grid locations in Africa.

I hosted a reception to give Mr Raab a flavour of the variety of things we 

are doing as part of our UK in JAPAN 2019–20 campaign. Attendees included 

the Team GB Women’s Wheelchair Basketball team, here for a tournament 

in preparation for their medal bid at this summer’s Paralympics. He also met 

O n 31 January, the UK left the European 

Union. This was an historic event 

which marks a new chapter in Britain’s 

domestic policies and inter na tional relations. 

What does it mean for Japan? I think it means 

that the UK will be even more actively engaged in 

this part of the world: a Global Britain that looks 

outward beyond its immediate neighbour hood. 

Already, Japanese government and business 

are sensing a new confi dence in the UK after a 

period when a minority govern ment struggled 

to get its business through Parliament.

Foreign Secretary’s Indo-Pacific tour

It seemed natural that Foreign Secretary 

Dominic Raab’s first overseas trip after our 

departure from the EU should be to the Indo-

Pacific. In early February, he visited Japan, 

Australia, Singapore and Malaysia.

In Tokyo, he held a strategic dialogue with Japanese Foreign Minister 

Toshimitsu Motegi, covering a wide range of shared challenges and regional 

issues. At the press conference afterwards, Minister Motegi called the UK 

an “indispensable partner” and welcomed the big surge in our security 

cooperation over the past three years—particularly the number of Royal Navy 

vessels working with the Maritime Self-Defense Force in Japanese waters. The 

ministers expected this interoperability to expand further and discussed the 

need to get the right legal arrangements in place to facilitate that. Earlier in 

the month, I met Admiral Yoshiyasu Ishimaki, who was heading to Bahrain 

to command CTF151, the international maritime task force tackling piracy off 

The two foreign ministers discussed  

the UK–Japan trade agreement.
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representatives of Rio Tinto and Standard Chartered Bank, who, along with 

Jaguar Land Rover, are the main title sponsors of the campaign, as well as a range 

of Japanese cultural institutions who are hosting the various performances and 

exhibitions I described in the January issue of ACUMEN. I also took him on an 

early-morning trip to a sumo beya (stable) to watch some young sumo wrestlers 

training. As a 3rd dan karate expert, he was fascinated.

Gearing up for COP 26 to win support for tackling climate change

The charismatic Environment Minister Shinjiro Koizumi came round to 

the Residence for afternoon tea with the Foreign Secretary (below), for a 

good discussion about how Japan can contribute to successful outcomes at 

the COP 26 meeting in Glasgow in November. Mr Koizumi has been more 

outspoken publicly than his fellow ministers in calling for increased Japanese 

ambition. Ideally, this would include bigger cuts in its emissions targets and 

an early deadline for zero carbon, as well as a shift away from building and 

financing new coal plants in Japan and around the region. This will not be easy, 

but there are some encouraging signs of rising support for the agenda 

among parts of the business community, media and local governments.

In January, I was invited to speak—alongside three Japanese ministers—at the 

launch of a report on Japan by the UK-based Carbon Disclosure Project (CDP). 

From 17 February, the Embassy will be hosting a Clean Growth GREAT Week 

(actually it lasts a fortnight), showcasing a 

range of British technological and commercial 

innovations as well as helping to build UK–

Japan partner ships. The UK’s special Envoy 

for COP 26, John Murton (who worked at this 

embassy some time ago), will be visiting for 

the event. And a very senior delegation from 

the Business Department in London will also 

be in town at the same time for their annual 

Industrial Policy talks with the Ministry of 

Economy, Trade and Industry.

Culture and education

The London Philharmonia, who 

have been touring in Japan, brought 

their virtual reality experience 

to the Residence at a dinner I 

was hosting for senior Japanese 

executives. You don a visor and 

headphones, and it is as if you are 

sitting right within the orchestra, 

under the conductor’s baton, with 

a 360-degree view.

Matt Knowles, the excellent new head of the British Council in Japan, 

invited Lori Henderson and me to take part in a fascinating seminar about 

values at the Council’s headquarters in Iidabashi.

James Hollow, the chair of the board of trustees, and Paul Tough, the 

head of the British School in Tokyo, came round to brief me on the latest 

developments at the school. I was pleased to hear that it is going from 

strength to strength. 

Corona virus

This issue is moving so fast that anything I write will be out of date before 

publication. But I would encourage everyone to monitor carefully the 

Foreign & Commonwealth Office travel advice on Gov.UK, as well as the 

guidance put out by the Japanese government.

Business dialogues

Keidanren President Hiroaki Nakanishi called on me at the Residence 

in January. It was a pleasure to see him recovering so well from his 

recent illness. In February, I was invited to address the Keidanren 

Brexit committee to update members from a range of different business 

sectors with key interests in the UK on progress following our exit from 

the EU. They have been following this issue closely and made several 

study visits to London and Brussels.

In April, senior British Treasury Officials and financial regulators will 

be in Tokyo for their annual talks with their Japanese counterparts. This 

will also include a business roundtable. To prepare for that, my team 

and I got together with representatives of British financial firms here for a 

useful discussion on what issues should be on the agenda.

It was, as always, a pleasure to attend the British Market Council’s 

new year party. The organisation, led by Teruo Asada of Marubeni, 

do great work in promoting UK exports to Japan.
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War games
Bilateral partners in sport and defence 
simon farrell |  simon@custom-media.com

Sometimes we start a story expecting it to 

follow a certain path, but it veers off. Like 

with our piece on UK firms bidding for 

contracts to help stage the Tokyo 2020 Olympic 

and Paralympic Games (page 24).

There was a major government initiative during 

the London 2012 Games for UK firms bidding for 

work at Rio 2016. Assisted by UK Trade & Investment 

(now part of the Department for Inter na tional 

Trade) one global event design and delivery firm, for 

example, scored business worth about £10 million, 

and a couple of our architecture firms helped design 

venues. There were many more.

London says its vision for the legacy of its Games 

“aims to use the inspirational power of 2012 to realise 

lasting change and growth … securing a long-term 

economic benefit increasing exports and attracting 

investment is part of this vision”.

However, I was sceptical after I heard of UK 

firms feeling left out in favour of local bidders. 

One, which had helped a Japanese partner win its 

bid, complained of being “cut loose once the bid 

was awarded”. Although it was paid for working on 

the bid, it felt it had lost out on revenues during 

Tokyo 2020 and that its future Olympic prospects 

had been harmed.

Even after a Memorandum of Cooperation 

between the UK and Japan on the planning of the 

Tokyo 2020 Olympics was signed in 2014, cynics 

predicted formidable hurdles for foreign firms while 

local bidders enjoyed an easy game, set and match. 

Would this “vote of confidence in the ability of UK 

companies to deliver on major projects” give an 

edge to UK firms in winning contracts in Japan? 

To find out, turn to page 24. Our sincere thanks 

to the British Embassy Tokyo for helping us with 

this feature.

Defending spending

Our other big story this month is about another 

valuable sector where the UK and Japan have been 

getting closer: defence. With record spending and 

new policies, Tokyo has been hosting exhibi tions 

and dignitaries from around the world to strengthen 

global ties and create new relation ships for import 

and export opportunities. And we speak to one of 

Would this “vote of confidence in the ability of UK companies  

to deliver on major projects” give an edge to UK firms?

our BCCJ Executive Committee members, Richard 

Thornley CBE, who was at a recent inaugural event 

in Japan (page 28).

Letter to the Editor

We encourage readers to email us about anything, 

and we get all sorts of comments, from “Outraged in 

Osaka” slamming our front cover of a Paralympian 

posing nude to raise money for training (June 2012), 

to job applications and praise for raising issues 

and supporting causes. Naturally, we also get a few 

applications for free tickets featured in our Arts 

section (page 34).

But we were especially moved last month to 

receive this heartfelt thank you letter—after the 

event was held:

Dear Editor,

Thank you for giving me the tickets to the 

ballet Romeo and Juliet. I took my mother 

to enjoy it together. It unexpectedly turned 

out to be the last opportunity for us to 

go out together, as she passed away last 

November. I’m glad I could share one 

more good memory with her at the last 

time. So, I thank you again. 

For more info and bookings, contact Custom Media:  
03-4540-7730 or inquiries@custom-media.com

Set your event in motion 
with a dash of London fl avour. 
• Custom rides for staff, visitors 

or clients 

• Vehicle wraps for product launches 
and media promotions

Our creative services draw all eyes to you.
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ENVOY URGES  
NEW CO2 TARGET FIRMS PLAN CLEAN ENERGY
Ahead of this year’s UN climate change conference (COP 26), to 

be held on 9–19 November in Glasgow, Scotland, members of the 

Paris Agreement are expected to reveal their reduction targets for 

greenhouse gas emissions. 

According to an 18 February report by NHK World-Japan, the plans 

are to be announced by the end of the month. The UK has urged Japan 

to increase its reduction target, with British envoy to COP 26 John Murtin 

emphasising that Tokyo must invest in renewables to make sure that 

its industry has access to cheap electricity.

London-based Winch Energy, which specialises in sustainable 

solutions for off-grid distributed power, has received a boost from 

Itochu Corporation, one of Japan’s largest general trading firms. 

Energy Live News website reported on 18 February that Itochu intends 

to introduce power to non-electrified regions in Africa and Asia. 

The firm said in a statement that their strategic investment in 

Winch Energy will allow them to continue a proactive role in meeting 

the UN Sustainable Development Goals by providing clean energy 

and supporting climate action.

The covid-19 coronavirus, jitters over Brexit 

and the prospects for a UK–Japan trade deal 

have led to volatility in the pound sterling–yen 

exchange rate this month. As the financial blog 

ExchangeRates.org.uk reported on 16 February, 

the threat that the Chinese epidemic will result 

in a slowdown of the Japanese economy is at the 

heart of the fluctuations. One pound brought 

¥143.462 at its high point and ¥141.296 at its 

low during the week of 10 February, and the 

instability could continue.

“The spread of coronavirus poses an emerg ing 

downside risk to Japan’s economy, although the 

economic impact will depend on the extent of 

the spread of the disease and policy responses,” 

said Paul Cashin, the International Monetary 

Fund’s mission chief for Japan. “If prolonged and 

widespread, this would likely affect Japan’s tourism 

and retail activities through a decline in tourist 

arrivals and spending from China and elsewhere”.

The pound has weakened against about half 

of the top 40 currencies, with the yen being the 

biggest gainer. Sales in 2019 were up 42% over the 

year before. This has benefitted Japanese tourists to 

the UK, and Brits have continued to make their way 

to Japan, in part due to the low cost—the Post Office 

Long Haul Holiday Report 2019 named Japan the 

cheapest place to visit. But concerns of health and 

trade could make travel less attractive for both sides.

The yen has been seen as a safe-haven currency, 

but the potential trade exposure resulting from pro-

longed quarantines and fear of travel has resulted 

in market anxiety.

POUND–YEN RATE HIT BY VIRUS, BREXIT
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with some modifications to take immediate 

effect at the end of this year, when the UK 

leaves the European single market.

Britain has signed continuity agreements 

with 48 countries, but not Japan. Now that Brexit 

has taken place, the path forward to a UK–Japan 

bilateral FTA may become clearer for Japanese 

Prime Minister Shinzo Abe, who seems to have 

been taking a wait-and-see approach.

UK ENGLISH FOR 
ASIA–PACIFIC AREA
English UK, a membership organisation for 

accredited British English language training 

centres, recently held workshops in Tokyo and 

Taipei. With more than 50 agents from the Asia–

Pacific region joining, the format was designed 

to allow attendance by as many centres and 

educators from English UK’s membership 

as possible. 

On 6 January, The Pie News reported English 

UK Market Development Manager Roz Gill as 

saying: “This region has always been important 

for our members. With the education strategy 

of the Japanese government and the Olympics 

in 2020, it felt like the right time to reinforce 

members’ partnerships in this key market”.

LONDON–SEOUL FTA MODEL FOR TOKYO?
British Prime Minister Boris Johnson said on 

3 February that, post Brexit, the UK is priori tising 

free-trade agreements (FTAs) with Australia, Japan, 

New Zealand and the United States. 

As the Asia Times wrote on 14 February, 

the arrange ment reached between the UK and 

South Korea last August might be an ideal road  map 

for Japan. Using the broad terms of the EU–Korea 

FTA, London and Seoul agreed a “Continuity FTA” 

NEW YOUTH WORK VISA
Through a new UK–Japan Youth Mobility Scheme, 

1,000 Japanese nationals will be able to live and 

work in the UK for up to two years.  

(British Embassy Tokyo, 10 January)

ROK SHOPPERS BACK UK
A slump in South Korean visitors to Japan has 

resulted in a boost for the UK, which saw a 12% and 

9% rise in tax-free spending during the second and 

third quarters of 2019. South Korean spending in 

Japan dropped by 40%. (Drapers, 19 December)

N E WS  B R I E F S

UN GOALS  
AID RESEARCH
In a bid to create technologies that support 

sustain able coastal communities, science 

agencies from Japan, the UK and the 

Philippines have begun crafting a frame -

work for a multi-funder cooperation. 

Driven by the United Nations 

Sustainable Development Goals, the 

Japan Science and Technology Agency, 

UK Research and Innova tion and the 

Philippines’ Department of Science and 

Technology gathered researchers from 

South-East Asian countries to discuss 

recent studies on coastal communities 

and to consider research collaboration.

PH
O
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U-19 CRICKET TEAM  
IN 2020 WORLD CUP
A Japanese Under-19 (U-19) cricket team has qualified 

for the 2020 ICC Under-19 Cricket World Cup in 

South Africa. Founded in 2017 by the Japan Cricket 

Association (JCA), which is led by Englishman 

Alan Curr, the team booked their place in the U-19 

World Cup after a 170-run win against Samoa.  

(The New York Times, 16 January)

REDS SIGN J.LEAGUE STAR
Takumi Minamino has signed 

with Liverpool for £7.25 million. 

The deal makes him just the ninth 

player from Japan to play in 

the Premier League. Liverpool 

boss Jurgen Klopp said: “Super. 

Outstanding. Exactly the player 

we wanted. Exactly the player we 

wished for”. (BBC, 10 January)
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EXECUTIVE DIRECTOR

B2B Collaboration
Co-creating our events platform 
lori henderson mbe

A t the time of writing, I’m just about to 

pop off on maternity leave, handing 

over the British Chamber of Commerce 

in Japan (BCCJ) reins to new Associate Director 

Sarah Backley and Senior Adviser Graham Davis, 

who some readers might remember as the former 

head of the Economist Corporate Network for 

Japan and South Korea and former member of the 

BCCJ Executive Committee. With such an active 

and exciting BCCJ events programme ahead, it’s a 

bittersweet time to depart!

Partnerships

For events in February and March, we are partnering 

with a variety of like-minded external stake  holders to 

bring you the latest B2B trends, market informa tion 

and global viewpoints. Events are perhaps the most 

visible service we offer, creating networking and 

business exchange opportunities with the people 

who matter to you and your business in Japan.

PechaKucha

On 20 February, as part of the first-ever International 

PechaKucha Day—named after a Japanese presen-

ta  tion style in which 20 slides are presented for 

20 seconds each—we will be hosting an explora tory 

lunchtime session entitled Techs in the City at the 

Core Kitchen/Space in Shinbashi, Minato Ward. 

Four presenters who have created transformative 

tech and innovation platforms to tackle some of the 

21st century’s most intriguing challenges will invite 

you to learn and take inspiration from their stories 

and visions for 2020 and beyond.

Royal Institute of Chartered Surveyors (RICS)

At our luncheon event on 27 February, we’ll gain 

insights from the RICS’ most recent flagship global 

property data survey, comparing how Japanese 

property is performing relative to other key 

markets in Asia–Pacific, the Middle East, Europe 

and the Americas. Our panel of property experts 

from CBRE Group, Inc., Jones Lang LaSelle K.K. 

and Savills Japan Co., Ltd. will take a deep dive 

into the realities that are driving Japan’s market.

Confederation of British Industry (CBI)

We are very pleased to be partnering with the CBI 

on 4 March at the ANA InterContinental Tokyo to 

deliver a luncheon entitled New Horizons: What’s 

Next for the UK and British Business? The event 

will be led by the CBI Deputy Director-General 

Josh Hardie, who’ll be visiting Tokyo from London. 

With the UK having left the European Union—

and a transition period now in effect until the 

end of 2020—Hardie promises to cover:

• Perspectives on the new government and 

business sentiment post-Brexit

• The new government’s domestic sustainability 

and infrastructure priorities

• The UK’s business agenda, including EU and 

Japan trade negotiations

International Women’s Day (IWD)

Marking IWD a little early this year, we are 

working to bring you a stellar evening on 5 March. 

Addressing the global IWD 2020 theme of Each 

for Equal, our event will feature the chief execu tive 

of AI firm Cinnamon, Inc., the head coach of the 

Japan National Rugby Team, a partner from EY 

Advisory and Consulting Co., Ltd., a Japanese 

Olympic athlete, as well as the head of economic 

policy at the British Embassy Tokyo.

Learn about these events on our website and 

reap the rewards of the new alliances that the BCCJ 

team is making on your behalf. 

We are very pleased to be 

partnering with the CBI.
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Bright future for  
bilateral business 
david bickle  |  @BCCJ_President

T he meeting this month between British 

Secretary of State for Foreign and Common-

wealth Affairs Dominic Raab and his 

Japanese counterpart, Toshimitsu Motegi, provided 

welcome impetus for the early commence  ment of 

negotia tions to conclude a Japan–UK economic 

partner ship agreement. However, with media 

reporting on requests to eliminate specific import 

restrictions, there is a tendency to view the bilateral 

economic relation ship primarily in terms of the 

direct sale of goods and services from suppliers in 

one country to customers in the other. But this does 

not do justice to the breadth of business collabora-

tion between Japan and the UK nor the scope to 

deepen that collabora tion in the future.

Local options

That is not to suggest there is any lack of variety in 

business models for the direct sale to customers 

of goods and services between our two countries. 

Options include establishing a local branch or 

subsidiary to market and distribute products. In the 

case of goods, this may involve the import of finished 

products or the use of local-contract manufacturing. 

Other options are to sell with support from a local 

commission agent or through an e-commerce 

platform. Alternatively, the transaction of choice 

may involve the acquisition of an existing local 

firm. Business models for indirect sales include 

licensing, franchising, selling to a third-party local 

distributor and the formation of a joint venture 

with a local partner.

Daily news feeds provide a rich selection of 

transactions to illustrate the strength of the Japan–

UK axis and the vibrancy of business activity upon 

which it is based.

2020 tie-ups

Announcements so far this year include the tie-up 

between Japan’s Toyota Tsusho Corporation and 

the UK’s AJ Walter Aviation Limited (see page 28 

air/defence), which specialises in maintenance, 

repair and overhaul (MRO) of aircraft fuselages and 

engines. It is a symbiotic combination facilitating 

the Japanese firm’s entry into MRO and AJ Walter’s 

expansion into Asia.

In biotech, UK firm PhoreMost Ltd. has begun 

collaborating with Otsuka Pharmaceutical Co., Ltd. 

on several gene therapy projects that use 

PhoreMost’s technology to identify targets for 

Otsuka’s therapeutics discovery programmes.

In other technology, SoftBank Group Corp. 

is expanding its robotics division by creating 

a UK team to focus on the sale of humanoid and 

programmable robots. For sales in the other 

direction, we can soon expect to see the familiar 

shape of the UK-manufactured London taxi in 

Japan following the vehicle’s recent Tokyo launch 

by London EV Company Ltd.

Premium opportunity

In parallel to these recent news stories, there is a 

long-standing narrative whereby British suppliers 

are well positioned to capitalise on Japanese 

consumers’ love of luxury and heritage brands. 

Increasingly, however, that extends beyond 

premium-quality manufactured goods to the realm 

of media and entertainment, as evidenced by 

the announce ment of a multi-year deal between 

Japanese video streamer U-Next Co., Ltd. and the 

BBC’s commercial arm to provide an expanded 

volume of quality British programming.

The opportunity to highlight examples of 

successful Japan–UK collaboration is one of the 

most satisfying aspects of involvement with the 

British Chamber of Commerce in Japan (BCCJ). 

I make no apology, however, for the fact that, by 

the time this edition of BCCJ ACUMEN goes to 

print, the above stories will be yesterday’s news, 

surpassed by fresh examples of partnership 

success. That, however, is the beauty of a vibrant 

bilateral business relationship! 

British suppliers are well positioned to capitalise on 

Japanese consumers’ love of luxury and heritage brands.

www.injapantv.com
WATCH NOW

Five Minutes with
Thomas Heatherwick
In Japan TV sat down with Thomas Heatherwick, the award-winning 

designer behind the London 2012 Olympic & Paralympic Games 

Cauldron, the British Pavilion at the Shanghai Expo, and many 

more marvels of modern design. Watch our video to hear his 

insights on the upcoming Toranomon–Azabudai Project by 

Mori Building Co., Ltd. and more.

To be featured on In Japan TV, please contact: Edvard Vondra • 03-4540-7730 • edvard@custom-media.com
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BCCJ EVENT

BCCJ SHINNENKAI 2020
On 23 January, members of the British Chamber of Commerce in Japan and guests  

gathered at The Grand Ginza at Ginza Six to toast a prosperous year ahead.
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INTERVIEW

T he British Chamber of Commerce in 

Japan (BCCJ) officially welcomed a new 

associate director at the 2020 Shinnenkai 

party on 23 January. With Executive Director 

Lori Henderson MBE beginning her maternity 

leave this month, Sarah Backley is taking over 

many operational aspects. ACUMEN sat down 

with her to learn about her experience and vision 

for the chamber.

Tell us about your background.

I’m originally from London, but I grew up mostly in 

Bishop’s Stortford, Hertfordshire, where I attended 

boarding school from age 12. I have family in 

Newcastle and in Seoul, South Korea.

My parents live in Japan, and I lived here for 

five years between the ages of six and 11, due 

to my father’s work in Sendai, Miyagi Prefecture. 

I later went on to study Japanese and linguistics at 

the University of Edinburgh, during which time I 

spent a year at Keio University in Tokyo. In 2017, 

I joined the Japan Exchange and Teaching (JET) 

Programme and moved to Oita Prefecture, where 

I lived and worked for two and a half years.

What UK–Japan ties stand out most?

Most immediate are the organisations set in place 

to help promote mutual understanding of the 

countries’ cultures, such as the Japan–UK Research 

and Education Network for Knowledge Economy 

Initiatives (RENKEI) and the JET Programme.

Having been on JET—and also having had the 

opportu nity to study at a Japanese university for a 

year—I have seen first-hand how these exchanges 

create long-standing cultural ties between the UK 

and Japan. These ties have more recently been 

backed up by sport, for instance through the recent 

hosting of the Rugby World Cup 2019 and the 

SARAH BACKLEY
Meet the new BCCJ Associate Director

BY C BRYAN JONES

upcoming Tokyo 2020 Olympic and Paralympic 

Games. These have added to Japan no longer 

seeming such a foreign or far-off place for people 

in the UK, and vice versa.

Tell us about your work experience.

My equal knowledge of the UK and Japan—gained 

through having lived, worked and studied in both— 

has helped me under stand the challenges of bringing 

the two together in the worlds of business and culture.

In Oita, I coordinated both small and large-scale 

events around the Rugby World Cup designed to 

appeal to both local and non-Japanese members. 

I plan to build on that experience in the planning 

and operation of the BCCJ’s busy events calendar.

One of my goals in my previous role in Oita was 

to help intro duce rugby—considered a minority 

sport in Japan—and to make it appealing to a wider 

audience. Working to garner the public’s interest in 

the more niche or unfamiliar is some thing that 

I hope to mirror in many other fields as associate 

director of the BCCJ.

What are the biggest post-Brexit opportunities?

Brexit has highlighted the differences between the 

UK and the European Union, and it undoubtedly 

has both benefits and drawbacks. However, 

as this post-Brexit landscape unfolds, it is 

becoming increasingly clear that this is 

an opportunity for Britain to create new 

ties with Japan. We can see this, for 

example, in the anticipated tailor-

made bilateral trade deal.

It is exciting to be able to witness how this 

partner  ship will materialise, and what other 

future partner ships—such as Britain joining the 

Comprehensive and Progressive Agreement for 

Trans-Pacific Partnership—may form. The BCCJ 

will fulfil its role as mediator in this post-Brexit trade 

era to help strengthen business ties between the UK 

and Japan.

What will be your focus?

To make the most of the BCCJ network and boost 

BCCJ member activity, I plan to get to know our 

members’ needs, including what they would like 

to see the BCCJ do differently. I will continue to 

focus on the existing core BCCJ values around 

greater diversity and inclusion, the advancement of 

tech and digital business, and the proliferation of 

responsible business. While doing this, I also want 

to be attentive to member needs and leverage the 

widespread connections that the BCCJ has to offer. 

The BCCJ will fulfil its role as 

mediator in this post-Brexit 

trade era.
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SUSTAINABILITY

RESPONSIBLE 
BUSINESS

BCCJ task force drives  

sustainable approaches
BY C BRYAN JONES

W e are now in what United Nations 

Secretary-General António Manuel 

de Oliveira Guterres calls a Decade 

of Action. On 20 January, Guterres outlined his 

priorities for this year as well as his vision for 

delivering on the promises of the UN’s Agenda 

2030 for Sustainable Development, which aims 

to achieve greater global cooperation for a more 

equitable international order. To realise this 

goal, the business community must be a part of 

the solution.

The Agenda 2030 includes the now well-

known 17 Sustainable Development Goals (SDG), 

which play a key role in the activities of the British 

Chamber of Commerce in Japan (BCCJ). The 

BCCJ Responsible Business Task Force, led by 

Executive Committee member Tove Kinooka, who 

is also director of Global Perspectives K.K., runs 

events on climate crisis, sustainability in practice 

and related topics. The purpose 

is to provide an opportunity for 

organisations from different 

sectors and industries—and of 

different sizes—to learn from 

each other by sharing experiences as well as 

discussing challenges and best practices.

“Last year, the task force conducted a survey 

of BCCJ members to find out what aspects of 

responsible business were most important to them, 

and what topics or speakers they would like to 

see at chamber events,” Kinooka told ACUMEN. 

“The survey data is now helping guide the BCCJ’s 

approach to event planning and collaborations. 

We have an event coming up on 25 March—the 

BCCJ Responsible Business Forum—that will focus 

on decarbonisation and the impact on people, 

business and the planet”.

Big challenge

Setting the stage, as Guterres has done, is important, 

but moving beyond mere talk is not easy—

particularly on very urgent and large-scale global 

issues such as the climate crisis. “Taking great 

ideas and turning them into concrete strategies 

and action is extremely challenging,” Kinooka 

said. “Decarboni sation, in particular, will be a 

key issue as firms figure out what that means for 

business in practical terms and how to go about 

meeting the goals”.

The UK has a legally binding target of creating 

a carbon-neutral economy by 2050. The legisla-

tion was signed on 27 June, 2019 by Christopher 

Skidmore, the then-Minister of State for Universi-

ties, Science, Research and Innova tion. In the same 

month, Japan revealed plans to achieve a carbon-

neutral society by “the latter half of this century”. 

But the announce ment this month that 22 new coal 

power plants will be built at 17 loca tions over the 

next five years puts the prospects of Japan meeting 

that target in question.

The BCCJ is well placed to introduce member 

organisations to each other and facilitate 

conversations at events that may spark action.
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SUSTAINABILITY

UK expertise

The British plan is one of the most ambitious in the 

world, and UK firms in Japan have an opportunity 

to lead the transformation locally.

“The UK is largely ahead of Japan when it comes 

to sustain able business under  standing and prac-

tices, and the same can be said for European nations 

in general,” Kinooka explained. “The Japanese 

offices of many UK and global firms are raising the 

bar here for everyone. They are encourag ing healthy 

competition—some  times described as a race to the 

top—and serving as role models from which other 

firms can learn practices and approaches that they 

can apply to their own organisations”.

Noting that many firms are setting prime 

examples, she cited Unilever Japan, Barclays 

Securities Japan Limited and AstraZeneca KK 

as clear examples among BCCJ members.

Unilever was named Community Contribution 

winner at the 2017 British Business Awards (BBA) 

for its initiatives to operate a sustainable business 

through its “Work from Anywhere and Anytime” 

and “Women Empowerment” programmes.

Barclays was recognised at the 2019 BBA with 

the Positive Impact award for its contribution to 

raising awareness of some of the most pressing 

environmental and social issues facing our society, 

such as ocean pollution and food waste.

And AstraZeneca has won back-to-back BBA 

Company of the Year honours, taking home the 

prize in both 2018 and 2019. The bio pharmaceu-

tical firm continues to push the boundaries of 

science, delivering 11 new innovative treat ments 

to market over the past two years, some of which 

combat medical complaints which were not 

previously being addressed in Japan.

Sustainable Development Goals

At the core of these efforts are the UN SDG. 

The 17 goals, shown on page 21, reach across all 

industries and sectors, and provide a framework 

for focusing efforts to solve the world’s problems.

“Internally, when designing our BCCJ events—

both from content and logistics perspectives—we 

have the SDG as a checkpoint,” Kinooka said. “Are 

the cups reusable? Are there plenty of vegetarian 

options? Do we have a gender-balanced panel?

“Externally, the SDG are a common language 

that is becoming more and more widely under-

stood across the business community, so it 

enables us to clearly connect actions and impact”.

These SDG also come together with the Ten 

Principles of the UN Global Compact to offer 

guidance for sustainable business. Billed as the 

world’s largest corporate sustainability initiative, 

the UN Global Compact is a call to firms “to align 

strate gies and operations with universal princi-

ples on human rights, labour, environment and 

anti-corruption, and to take actions that advance 

societal goals”.

As the group explains: “No matter how large 

or small, and regardless of their industry, all 

Businesses should …

THE TEN PRINCIPLES OF THE  
UN GLOBAL COMPACT

HUMAN RIGHTS

1 Support and respect the 
protection of internationally 
proclaimed human rights.

2 Make sure that they are not 
complicit in human rights abuses.

LABOUR

3 Uphold the freedom of association 
and the effective recognition of 
the right to collective bargaining.

4 Eliminate all forms of forced and 
compulsory labour.

5 Effectively abolish child labour.

6 Eliminate discrimination in respect 
of employment and occupation.

ENVIRONMENT

7 Support a precautionary approach 
to environmental challenges.

8 Undertake initiatives to 
promote greater environmental 
responsibility.

9 Encourage the development and 
diffusion of environmentally 
friendly technologies.

ANTI-CORRUPTION

10  Work against corruption in all 
its forms, including extortion 
and bribery.
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speakers repre senting the corporate, non-profit 

and govern  ment sectors—is the next big chance 

for firms to engage in a dialogue about carbon 

neutrality: what it means for businesses and how 

to achieve a carbon-zero economy—not just in 

Japan and the UK—but globally.

According to the UN Environment Programme 

Emissions Gap Report 2019, published on 29 

November, carbon emissions must be reduced by 

7% per year over this decade to stand any hope of 

staying within the Paris Agreement target of limiting 

temperature rises to no more than 1.5°C above pre-

industrial levels. Yet, in 2018, emissions reached 

a new high of 55.3Gt of CO
2
 equivalents.

Clearly, the need for change is urgent. Scientists 

worldwide agree that 2020 is a critical year for 

action, and announcements stating bold new 

carbon-reduction goals have already been made 

by organisations such as Microsoft Corporation.

companies can contribute to the SDGs. While the 

scale and scope of the global goals is unprece-

dented, the fundamental ways that business can 

contribute remain unchanged. The UN Global 

Compact asks companies to first do business 

responsibly and then pursue opportunities to 

solve societal challenges through business inno-

vation and collaboration”.

One way in which the BCCJ is helping build a 

more sustainable future is by fostering cross-border, 

cross-industry partnerships. The networking 

opportunities presented by the chamber—and 

the projects that emerge from these encounters 

and discussions—allow UK firms in Japan and 

their Japanese counterparts to leverage collective 

expertise, resources and experience.

“It’s an excellent way to accelerate and amplify 

positive impact, and it would be great to see 

more of these collaborations happening,” said 

Kinooka. “The BCCJ is well placed to introduce 

member organisations to each other and facilitate 

conversations at events that may spark action”.

BCCJ Responsible Business Forum

The event on 25 March—with interactive and 

informa tive sessions with expert panellists and 

UN SUSTAINABLE DEVELOPMENT GOALS

But for everyone to do their part, it is first 

necessary to understand what being carbon neutral 

really means for different types of businesses. Only 

then can the right path be found. Kinooka hopes 

that the forum will help clarify matters for BCCJ 

member firms as well as the wider community 

of businesses and consumers at every level of the 

supply chain.

“It is sure to deepen our understanding of the 

issue and lead to discussions of best practices that 

will move us all towards a carbon-neutral future”. 

BCCJ Responsible Business Forum 

25 March | 11:00am–2:00pm

Tokyo American Club

Members: ¥7,000 

https://bccjapan.com/events

SUSTAINABILITY

The British plan is one of the most ambitious in the 

world, and UK firms in Japan have an opportunity 

to lead the transformation locally.
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 TOKYO 2020 OLYMPIC AND PARALYMPIC GAMES

F rom supplying back-up electricity genera-

tors and building the temporary triathlon 

venue to delivering large Lego-like blocks 

that whip up white water on the canoe and kayak 

course, UK firms—with the help of the Department 

for International Trade Sports Economy sector 

team at the British Embassy Tokyo —are playing 

major behind-the-scenes roles in this summer’s 

Tokyo 2020 Olympic and Paralympic Games. Two 

better-known names in the business, Aggreko 

Events Services and ES Global Ltd, were able to 

leverage their track records at previous Games 

to win contracts.

Glasgow-based Aggreko signed a $200 million 

deal to provide a range of temporary energy 

delivery systems and related services, including 

2,500km of cable, 5,500 distribution panels and 

mobile electricity generators at the Olympic 

Village, the International Broadcasting Centre 

and 44 sports venues—just in case there’s a power 

grid failure during the Games. Organisers will 

also rely on Aggreko’s power units during the 

opening and closing ceremonies to ensure there 

are no interruptions in the television broadcast to 

millions of viewers worldwide.

Jumping hurdles

Aggreko has been a fixture at the Olympics for 

years, going back to the 1988 Summer Games 

in Seoul. In Tokyo, it is the only British-linked 

firm among the 66 official Olympic partners 

and sponsors, which are split into four levels 

with Worldwide Olympic Partners such as The 

Coca-Cola Company, Toyota Motor Corporation 

and Visa Inc. at the top. Three tiers of mostly 

Japanese firms beneath are given varying degrees 

of permission to use Olympic branding and, in 

some cases, exclusive rights in certain types of 

businesses, such as Aggreko’s category: temporary 

electricity generation.

At past Olympics, including London 2012, 

Aggreko typically faced intensely competitive 

bidding to win contracts. For Tokyo, discussions 

with organisers started in 2015 and involved 

numerous meetings over 

three years to identify 

solutions for the supply 

of temporary electricity 

generation to the Games, 

said Managing Director 

Robert Wells. Only after Aggreko’s proposed 

solutions had been put through a rigorous 

procurement and benchmarking process—and 

the parties had agreed on the terms of appointment 

FIRMS BID  
FOR GOLD

UK wins Olympic work
BY MALCOLM FOSTER

ES Global constructed the Water Polo Arena for London 2012.
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“It’s clearly prestigious” 

to win the Olympic bid. 

“The legacy’s there”.
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 TOKYO 2020 OLYMPIC AND PARALYMPIC GAMES

as an official supporter—was it able to secure 

a supply agreement without entering a tender 

process, he said.

The firm had also earned a favourable image 

in Japan in the aftermath of the Great East Japan 

Earthquake and Tsunami of 11 March, 2011, when 

it deployed its mobile power generators around 

the disaster zone.

“We had a huge track record in delivering these 

types of games—not just the Olympics, but Super 

Bowls, Ryder Cups and Commonwealth Games,” 

Wells said. “But we still had to convince them, we 

still had to pass”.

Official support

As part of its contract, Aggreko offered Tokyo 

organisers a value-in-kind on its services in 

exchange for becoming a Tier-3 official supporter, 

Wells told ACUMEN. This permits the firm to 

participate in Tokyo 2020’s Marketing Programme 

and be given rights to use certain of Tokyo 2020’s 

Olympic and Paralympic designations and imagery, 

including emblems, mascots and slogans. Aggreko 

cannot, however, display its logo on products 

during the 24 July–9 August Games. That is a right 

reserved for only the top partners.

The biggest reason for becoming an official 

sponsor, Wells said, was for exclusivity. Being the 

sole provider of temporary electricity generation 

at the Games reinforces the firm’s link to the 

Olympics, strengthening its case for future bids.

“We can market our association with the 

Olympic Games. And when you become an official 

supporter, you are in effect part of the Games 

family,” Wells said. “I’m already working on Beijing 

[host of the 2022 Winter Games]. So, one of the 

reasons we do it is for that handover from one 

Games to another”.

Sustainable building

ES Global, which builds and tears 

down temporary venues—

called “overlay” in Olympic 

parlance—beat out four or five 

competitors to win contracts 

in Tokyo, explained Director 

Jeff Burke. The London-based firm will be involved 

in building and dismantling for six events.

Such overlay projects are a growing trend in 

the Olympics so as not to leave “white elephant” 

structures that sit unused. For example, materials 

for the London water polo arena were later used 

to build a temporary training facility at the Sochi 

2014 Winter Games. That was then dismantled 

and rebuilt as a permanent cycling velodrome 

in Jakarta, Indonesia. “It’s a very sustainable way 

of delivering large Olympic venues,” Burke said.

The firm, which got its start setting up stages 

for the Rolling Stones in the late 1970s, has been 

involved in every Olympic Games since Sydney 

in 2000, except for Beijing in 2008. But Tokyo is ES 

Global’s biggest Olympics so far. For the triathlon, 

the firm has 10 days to set up the 10,000m2 transi-

tion deck in Odaiba and five days to dismantle 

it—a feat Burke is confident his staff can pull off, as 

they have done it many times and successfully ran a 

test build in Tokyo in August. Screw piles—anchors 

that screw into the ground and can later be with-

drawn—are being used for the Tokyo overlay.

Bidding process

ES Global won all the bids in which it participated. 

While the firm is under non-disclosure agreements 

and cannot reveal contract details, Burke said that 

the bidding process was “open and transparent”.

Bidders’ questions were submitted through a 

single portal and planners’ answers were sent back 

to everyone. All bidders submitted a financial bid 

and a technical bid, which were opened in front of 

all the bidders “so there’s no mystery,” Burke said. 

ES Global won the financial bid in each case and, 

after a careful review of the technical bid for any 

gaps or inconsistencies, was granted the contracts.

Aggreko had also earned a 

favourable image in Japan 

during the Great East Japan 

Earthquake and Tsunami.

Temporary electricity generation is critical for events such as the Olympics.

Aggreko was a power partner to London 2012.
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“Everybody is hugely respectful of the process,” 

Burke said. “You can’t circumnavigate it”.

ES Global plans to set up its Asian base in Japan 

instead of leaving after the Games, as it generally 

has done after past events. From Japan, the firm 

is aiming for contracts at several major upcoming 

events in Asia, including the Beijing 2022 Olympic 

and Paralympic Games and the World Expo 2025  

in Osaka.

“We’re not packing up and going home after the 

Olympics,” Burke said. “We’re building our Asia–

Pacific business around what we’re doing in Tokyo”.

Making waves

Another UK firm that did have success is 

RapidBlocs. The small outfit based in Cumbria, 

northern England, makes the obstacles that 

generate the waves and currents in artificial white-

water channels used for rafting and the Olympic 

sport of canoe slalom. Director Andy Laird said 

the firm got its break at London 2012. Since 

then, RapidBlocs has won contracts to supply 

the obstacles—but not the course design—for 

 TOKYO 2020 OLYMPIC AND PARALYMPIC GAMES

Rio 2016 and now Tokyo 2020. The blocks are 

also installed in the course that will be used in 

Paris 2024.

Laird started his business in 2008 after refur-

bishing a white-water course in the UK. Seeing 

what he felt were shortcomings in a dated system 

used there, he decided to design his own.

“The window of opportunity was London 2012,” 

he said. “I won the channel design there—it was 

a design and build. We rushed through a patent, 

prototyped it, went crazy working right through the 

night at times. We installed it and, since then, it’s 

been the incumbent system globally”.

For Tokyo, it was a two-way competition 

between RapidBlocs and Hydrostadium, owned 

by the French energy firm EDF Group, Laird said. 

Before submitting his bid, Laird made a couple 

of trips to Tokyo for meetings with his agent, 

the Tokyo Metropolitan Government, the civil 

engineering firm that designed the course and 

the British Embassy Tokyo, which offered a 

letter of support and was hugely encouraging 

and helpful, he said.

After winning the bid, RapidBlocs shipped the 

equipment to Japan. It was installed in the concrete 

course in Kasai Rinkai Park, near Tokyo Disneyland.

Laird won’t disclose the size of the contract, 

saying only that it was “substantial, but not our 

biggest”. That distinction goes to one for a white-

water course in Oklahoma. “It’s clearly prestigious” 

to win the Olympic bid. “The legacy’s there—we’re 

doing four Games”. 

Bidders’ questions were submitted through a single portal 

and planners’ answers were sent back to everyone.

OTHER UK FIRMS  
HELPING TOKYO 2020

BSI Group

Non-profit that sets thousands of global 

standards and helps firms implement 

best practices.

Unusual Rigging

Stage engineers that specialise in 

suspending, elevating and moving 

equipment and people.

RapidBlocs are used to create waves and currents on the course. RapidBlocs Director Andy Laird
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Unusual Rigging rejuvenated the Victoria Palace Theatre’s flying system for the musical Hamilton.
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I t is a promising time for the defence industry 

and Japan’s cooperation with the rest of the 

world. In January, it was announced that the 

country plans to choose a partner to develop the 

next generation replacement for the Mitsubishi 

F-2 jet fighter. And when the choice is revealed—

probably this summer—UK firms, including BAE 

Systems plc., are expected to be in the running.

This comes in the wake of Japan’s reinterpreta-

tion of its constitution in 2014. Dubbed the Three 

Principles on Arms Exports, the change liberalises 

rules around the country’s ability to export arms 

and advances international defence and security 

collaboration. Japan has also increased its defence 

spending to a record high $46bn.

Open for business

Last autumn, the Defence and Security Equipment 

International (DSEI) event was held in Japan for 

the first time. Based in London, DSEI is one of 

the largest fully integrated, large-scale defence 

and security exhibitions in the world.

Planning for DSEI Japan began about four 

years ago, shortly after the reinterpretation of the 

PARTNERS IN ARMS
UK firms eye Japan defence business

BY JOHN AMARI

constitution. During that time, approvals for 

the event were secured from Japan’s Ministry of 

Defense (MOD), the Ministry of Economy, Trade 

and Industry, and the Ministry of Foreign Affairs.

“Once we had that sort of involvement, we felt 

comfortable that this was the year to launch the 

show and start exploring the Japanese defence 

market, to help bring international firms into Japan 

and help Japanese firms interface with their over-

seas partners within a technology exchange basis,” 

said Alex Soar, the international development 

director at Clarion Events Limited, a London-based 

events production firm which organises both DSEI 

and DSEI Japan.

The event welcomed 200 exhibiting firms—

many of which are small and medium-size 

enterprises (SMEs)—as well as 16 regional pavilions 

and about 10,000 visitors. Dignitaries from the UK 

and Japan, including Japanese Minister of Defense 

Taro Kono, were among the 

invited guests.

“The inaugural DSEI 

in Japan exceeded all 

expecta tions by bringing 

SMEs and global giants together. It provided the 

ideal environment for the seeds of collaboration 

and sales to be sown,” DSEI Japan Vice President 

Richard Thornley CBE, who is a BCCJ Executive 

Committee member, fellow of 

the Royal Aeronautical Society 

and an aerospace and defence 

consultant, told ACUMEN.

Vote of confidence

Thornley said the fact that the defence minister and 

his two deputies attended demonstrates Tokyo’s 

desire to make DSEI the premier defence show 

in Asia to help Japan’s defence industry boost 

its exports and collaborations. “The numerous 

foreign military delegations underscored the 

interest in Japan’s defence equipment as well as 

that of other nations”.

“The inaugural DSEI in Japan 

exceeded all expectations by 

bringing SMEs and global 

giants together”.
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The UK Department for International Trade 

Defence and Security Organisation (DIT DSO) was 

also pleased with the turnout. “The exhibition was 

an excellent opportunity for UK firms to promote 

their capabilities in the defence sector and to 

meet Japanese firms to explore potential areas for 

collaboration,” said a spokesperson at the event 

who requested anonymity.

Martin Rowse, of the Defence Growth Partnership, 

agreed. “I think it’s great to see the Japanese defence 

industry really taking DSEI Japan on board. I’ve 

heard from British and Japanese firms that they’re 

starting a really good dialogue. Everyone’s been very 

open. There’s a really positive feeling about where 

we can work together”.

The DIT DSO spokesperson shared similar 

sentiments. “Japan hosting a major defence 

exhibition with delegations from across the world—

including the UK—is a significant event, given the 

recent changes in Japanese government policy 

to allow defence exports.

“The UK and Japan have defence industries 

with a long historical connection dating back more 

than 100 years, and DSEI Japan was an important 

event for renewing existing ties and building new 

relationships between our countries in this field”.

Tech transfer

The first day of DSEI Japan featured six 30-minute 

presentations by non-Japanese contractors. Shorter 

presentations by 20 Japanese SMEs—from logistics 

to production and maintenance to security and 

technology—followed on the second day. Speakers 

included representatives from the government, 

military and diplomatic corps. The third day offered 

a forum where SMEs could network.

In a DSEI Japan press release, James Angelus, 

president of the consultancy International Security 

Industry Council (ISIC Japan), spoke of a security 

renaissance for business between Japanese contrac-

tors and their foreign counterparts. ISIC Japan aims 

to strengthen Japan’s defence and security capacity 

through business-to-business collaboration.

“As military threats rise in East Asia, and US and 

Japanese defence budgets increase to meet them, 

prime contractors in America, Australia and Europe 

are building networks of smaller subcontractors in 

Japan to strengthen their supply chains. Local SMEs 

are anxious to go global”.

Speaking to ACUMEN, 

Andy Love, head of interna-

tional partnering at the UK 

Defence Solutions Centre 

(UKDSC), noted: “It’s really 

interesting the way the Japanese 

have embraced this show and are actually starting 

to demonstrate some capability, which makes the 

dialogue a little bit easier.

BAE Systems’ Team Tempest is helping develop the 
Future Combat Air System for the UK and Italy.
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We held the defence 

industrial dialogue … [and] 

saw an unprecedented level 

of interaction between UK 

and Japanese firms.

“We held the defence industrial dialogue here 

yesterday, for the whole of the afternoon. We saw 

an unprecedented level of interaction between UK 

and Japanese firms”.

Based in Farnborough, Hampshire, UKDSC 

is part of the Defence Growth Partnership, a 

government–industry collaboration with a goal of 

promoting the competitiveness and sustainability 

of the UK defence sector.

“We look for defence-related intellectual 

property established in the UK with a view to 

creating opportu nities to develop it further 

through collabo ra tive activities with offshore 

partners,” Love said. “The other thing we do 

is identify new and interesting technologies 

that are offshore that we can bring back for the 

benefit of the UK domestic defence user”.

Fast forward

Twenty-six defence and security firms with a foot-

print in the UK attended DSEI Japan, including:

• MBDA, the UK’s lead manufacturer for 

complex weapons

• Avon Protection, a world leader in rebreather 

technology for naval divers

• IMI Truflo Marine, who deliver custom-

engineered valves, actuation and control 

systems for defence

• Leonardo, whose helicopters are in service 

with the Japan Maritime Self-Defense Force

As Nick de Larrinaga, the UK head of media 

relations at MBDA, explained: “We’re working 

on supporting programmes between the UK 

and Japanese governments, and looking at a 

cooperation on air-launched missiles called 

JNAAM [Joint New Air-to-Air Missile] and SPEAR 

[Select Precision Effects At Range].

“That was mentioned extensively yesterday 

in the conference programmes as an exemplar 

programme in a multinational corporation 

involving Japan. That’s obviously very positive 

from our perspective”.

More widely, he added, MBDA is focusing on 

armaments for Lockheed Martin’s F-35, known 

as the Lightning II in the UK, a multi role stealth 

combat aircraft—the UK-affiliated firm makes three 

weapons systems for the fighter. With Japan set 

to become the second-largest user of the F-35, 

MBDA is keen to promote its system in the country.

The DIT DSO actively supports UK industry 

initiatives. “Our governments will continue to 

develop our strategic partnerships where we 

can share technologies and transfer capabilities. 

We look forward to working with the Japanese 

government and industries as both our armed 

forces modernise to meet the future challenges 

facing both countries”.

Soar shared a similar view and added words of 

encouragement for readers of ACUMEN. “I think, 

moving forward, as the Japanese government 

and the Japanese Ministry of Defense become 

increasingly used to working with overseas 

partners and finding new partnerships overseas, 

the scale of the show will increase dramatically.

“And as it does, the number of opportunities for 

the British Chamber of Commerce in Japan to get 

involved—and for their members and their partners 

to find opportunities to develop new revenue 

streams, to find supply chains that they can fit into 

and to get involved with the technology partner-

ships that we’re talking about—will increase”.

Soar summed up the feeling in the defence 

sector when speaking about feedback from DSEI 

Japan attendees. “It’s been enormously positive. 

It has been absolutely fantastic to see so many of 

our Japanese industry and military [colleagues] 

engaging with their overseas counterparts”.

DSEI Japan was held at the Makuhari Messe 

convention centre in Chiba Prefecture on 18–20 

November. The biennial event is scheduled to 

return to Japan in May 2021. 
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Hiroshi Yamakawa, president, Japan Aerospace Exploration Agency
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SON OF BONO
U2 scion fronts BBC sound of 2020 band

BY GUY PERRYMAN MBE

A s we step into a new year, a new decade 

and, indeed, the new Roaring Twenties, 

it is appropriate that one of my first 

interviews of the year is with a fresh new rock 

group, with members all born in the 21st century. 

Inhaler are from Dublin, Ireland, and have been 

making headlines in global music media—their 

euphoric sound was boosted by being included in 

the BBC Sound of 2020 list. I interviewed all four 

members via telephone on my radio show live 

in Tokyo while they were in a studio in London 

recording their new single.

Lead vocalist Elijah Hewson, pictured front 

centre, did most of the talking and opened the 

conversation by saying that London has been home 

during the recording sessions. He also said that the 

city could have an impact on upcoming releases as 

the band have always acknowledged the influence 

British rock music has had on their sound.

Influences

Joining Hewson to form Inhaler are Josh Jenkinson 

(guitar), Robert Keating (bass) and Ryan McMahon 

(drums). I was curious to know what music the 

four members were immersed in as children in 

their family homes. Now is probably the time 

to mention that Hewson’s father is Bono, of U2. 

Did the famous rock star have an influence on 

his son’s musical taste?

“I didn’t really listen to the type of music my dad 

was into, to be honest. I don’t think any kid really 

does. I discovered music on my own, through the 

lads, really. I think that was kind of the funny thing. 

When we met, we all discovered the same music 

at the same time. We all discovered that passion 

of wanting to be in a band.

“I think the first kind of bands for us were 

The Smiths and The Stone Roses, The La’s, that 

kind of thing. And then we all kind of evolved 

and listened to all kinds of things as we were 

growing up. We listened to all kinds of rap music 

as well. I think our band has a wide array of 

influences. We are inspired by a lot of that kind of 

older-decades music, but we don’t wanna be a 

throwback band. We are interested in pushing 
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“I didn’t really listen to the type of music my dad 

was into, to be honest,” says Bono’s son.

music forward. We also listen to a lot of current 

artists as much as feel-good bands from the past”.

Coming together

Discovering music with like-minded friends is a 

rite of passage for youth. So, how did the members 

of Inhaler meet?

“Rob, Ryan and I met in school, and we stole 

Josh from another band. We had heard of this 

mystical guitar player. We found him and some-

how convinced him to join our band”.

Bucking the current trend of computer-created, 

minimal, inward-looking “millennial music,” 

Inhaler are creating music with a bigger, rockier, 

more energetic feeling. (Perhaps Hewson has 

been more influenced by his father than he’d 

rather admit.)

Inhaler do not deny the mood of their music. 

Hewson states on their website, “I’m just trying to 

write about the joy of being alive”. This prompted me 

to ask him about making euphoric happy music.

“Yeah, I think we just feel that it’s an important 

subject—especially that the world’s falling apart. 

I think it’s good to have a little bit of joy in there”.

I also wanted to know what is of concern to 

young people today. Are Inhaler addressing their 

worries in their music?

“This new song that we’re doing deals with 

the different sides of emotion, the good things 

and the bad things. I think, for teenagers these 

days, we’re all growing up in this crazy world 

that’s on fire, with viruses and earthquakes and 

volcanoes. It feels like the world’s about to end, 

really. And I think that is so mad for us, because 

we just feel like we’re beginning our lives and 

discovering this career. I think that’s what we’re 

trying to write about”.

As an old geezer, I assured them that life 

some times gets better and better as you get older. 

Hewson laughed and said, “I’ve heard the opposite”.

As with all musician interviews, I talked with 

Hewson about the power of music. He said, “Music 

is like your best mate, like therapy in a way. I think, 

especially for being on tour, you do turn to music 

a lot. You can switch off and put your headphones 

on and listen to your favourite tunes. It’s a good 

remedy for being on the road”.

Coming to Japan

Inhaler had been on the road a lot heading into 

2020 and, when we spoke, they were very much 

looking forward to their first trip to Japan. They 

played Shibuya Stream Hall on 8 February.

“We’ve never been, so we’re all buzzing. We’re 

all very, very excited, aren’t we lads?” A big cheer 

erupted in the background.

They shared more on-the-road experiences. 

“We’re all 20 except one—Rob’s 19, so he can’t 

drink in the States”. A disappointed-sounding group 

“awww” followed when I said, “Not in Japan either”. 

My point was proven that life gets better as you 

get older!

With Inhaler’s live repertoire expanding—

and the number of shows increasing around the 

world—I asked Hewson what he loves about 

performing live.

“It’s probably the best thing on Earth, to put it 

mildly. I don’t know … the whole overall experience 

of it all, I think. Winning people over is definitely 

a really satisfying thing. Now that people are getting 

to know us, and we’re putting more music out, 

we’re going on stage feeling accepted right away 

instead of going on stage and feeling accepted at 

the end of it. That’s a good feeling for me, knowing 

that people are enjoying the music and responding 

to it. That’s a massive compliment. Yeah, we’re 

honoured by that”.

Road ahead

With the thrill of being included in the BBC Sound 

of 2020 list as a good start to the year, I wanted to 

know what else Inhaler are excited about coming up.

“Everything man! It’s going to be a big year for 

us. We’re just buzzing. That announcement was a 

big honour for us. Being from Ireland, we hadn’t 

really heard about it much. But as soon as we got 

added, we were told about the importance of it. 

We really did feel a massive impact from it over 

Christmas. Things have just gotten crazy, and the 

plan for this year is just to put out a great album, 

to do loads more tours, see more of the world and 

convince more people to come to our shows, really. 

It’s just going to be a good year”.

Inhaler are positively glowing right now and it 

will be fascinating to follow their story and possibly 

see a rock-and-roll baton being passed from one 

generation to the next. 
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UNTIL 19 MARCH
Michael Kenna: Beyond Architecture

This engaging exhibition showcases the work of English-born 

photographer Michael Kenna. In his new book of the same title, 

Kenna—best known for his black-and-white landscapes that explore 

the relationship between nature and the structures that humans 

have placed on Earth—attempts to visualise the memories, traces 

and atmospheres that are present in human absence.

PHOTO: LONG WALL, BERWICK, NORTHUMBERLAND, ENGLAND. 1991 © MICHAEL KENNA/RAM

Gallery Art Unlimited

1-26-4, 3F Minamiaoyama, Minato-ku, Tokyo 107-0062

Price: Free 

03-6805-5280  |  www.artunlimited.co.jp/en/current

info@artunlimited.co.jp 

2

UNTIL 6 APRIL
Queen Exhibition: Bohemian Rhapsody

Celebrate Queen’s love affair with Japan and the special bond 

that has existed between Japanese fans and the legendary band 

since their arrival in Tokyo in April 1975. Rare and previously unseen 

historical items—including 11 original costumes shipped from 

Europe and a collection of never-before-seen photographs from 

the Shinko Music Publishing archive—will be on display.

Yokohama: Until 22 March, Asobuild

Osaka: 25 March–6 April, Osaka Takashimaya S.C.

Nagoya: 18 April–10 May, Nagoya Matsuzakaya

Price: ¥1,800 (¥1,700 advance)  |  ¥1,400 (students, ¥1,300 advance)

www.queen-exhibition.jp

◉ FREE TICKETS: We have one pair of free tickets for this event.

3

22 FEBRUARY–1 MARCH
Kenneth Macmillan’s Manon

One of Britain’s most defining ballets, Manon, by Sir Kenneth 

Macmillan, is based on Abbé Prévost’s 1731 novel Manon Lescaut. 

It follows the story of a young socialite who is caught between true 

love and her luxurious lifestyle. The ballet is notable for its complex 

and exciting choreography.

PHOTO: HIDEMI SETO

New National Theatre Tokyo, Opera Palace

1-1-1 Honmachi, Shibuya-ku, Tokyo 151-0071

Price: ¥1,650–13,200

03-5352-9999  |  www.nntt.jac.go.jp/english/ballet

◉ FREE TICKETS: We have three pairs of free tickets for the 

29 February event at 2:00pm.

1
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To apply for giveaways, please send an email with your name, 

address and telephone number to: coordinator@custom-media.com

Winners will be picked at random.
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28 FEBRUARY
Brit Floyd

Billed as “the world’s greatest Pink Floyd show,” Liverpool-

based tribute band Brit Floyd returns to the stage to perform 

its new production Echoes 2020, which includes highlights 

from The Wall, The Dark Side of the Moon, Wish You Were 

Here, Animals and The Division Bell. Also featured is a show-

stopping, 23-minute, note-for-note performance of the iconic, 

era-defining “Echoes” to mark the song’s 50th anniversary.

LINE CUBE Shibuya

1-1 Udagawacho, Shibuya-ku, Tokyo 150-0042

Price: ¥9,900

050-5533-0888  |  https://linecubeshibuya.com/event/1470

5

29 FEBRUARY
My Body Welsh

To celebrate St David’s Day (1 March), a bilingual one-man 

play featuring Welsh actor Steffan Donnelly, who also wrote the 

play with Tara Robinson, will be staged in Tokyo. Nominated 

for two Wales Theatre Awards in 2018, My Body Welsh explores 

mysterious skeletons found at the bottom of a well.

PHOTO: THE INVERTIGO THEATRE

Daito Bunka Kaikan Hall

2-4-21 Tokumaru, Itabashi-ku, Tokyo 175-0083

Price: ¥1,000 (advance) ¥1,200 (at the door)

080-5533-1726  

nihoncymrugakkai@gmail.com

◉ DISCOUNT TICKETS: Five readers can receive 50% off.

St David’s Day Dinner (after the play)

Capricciosa, AEON Itabashi Shopping Centre

2-6-1 Tokumaru, Itabashi-ku, Tokyo 175-0083

Price: ¥5,000 (children ¥2,500) 

japancds@gmail.com

6

14–29 MARCH
Sunset Boulevard

A famous story of faded glory and unfulfilled ambition, the 

musical Sunset Boulevard is based on the 1950 Billy Wilder 

film of the same title. Featuring music by Andrew Lloyd Webber 

and lyrics by Sir Christopher Hampton CBE and Don Black OBE, 

this presentation will feature an all-Japanese cast.

Tokyo International Forum, Hall C

5-3-5, Marunouchi, Chiyoda-ku, Tokyo 100-0005

Price: ¥5,500–13,500

03-3490-4949  |  https://horipro-stage.jp/stage/sunsetblvd2020

5
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T he finalists, shortlisted photographers and grant 

recipients for the Sony World Photography 

Awards 2020 have been announced, and British 

talent is prominent. Hosted by the World Photography 

Organisation, the competition received 340,000 entries 

from 203 territories. Finalists from the UK are:

• Jonathan Walland, Structures.  

A minimalist black-and-white series depicting 

modern constructions. 

• Luke Watson, Witness Objects.  

Images of pinhole cameras made using historical 

objects from the Bosnian War. 

• Hugh Kinsella Cunningham, Invisible Wounds.  

Communicating the suffering caused by a viral 

Ebola outbreak.

Two photographers from Britain, and one each 

from Japan and Finland—all chosen as finalists in the 

2019 awards—received the Sony Professional Grant. 

Yan Wang Preston (UK), Edward Thompson (UK), 

Kohei Ueno (Japan) and Tuomas Uusheimo (Finland) 

were each given $7,000 and the latest Sony digital 

imaging equipment to create entirely new works or 

develop long-term projects.

Works will be displayed at Somerset House in 

London on 17 April–4 May. 

1 © FRANCESCO FANTINI, ITALY, ENTRY, OPEN, STREET PHOTOGRAPHY, 
2020 SONY WORLD PHOTOGRAPHY AWARDS

2 © MOLLY PERCY, UNITED KINGDOM, SHORTLIST, PROFESSIONAL,  
STILL LIFE, 2020 SONY WORLD PHOTOGRAPHY AWARDS

3 © PAUL FUENTES, MEXICO, SHORTLIST, PROFESSIONAL, STILL LIFE, 
2020 SONY WORLD PHOTOGRAPHY AWARDS

4 © JOSEPH FORD, UNITED KINGDOM, SHORTLIST, PROFESSIONAL, 
CREATIVE, 2020 SONY WORLD PHOTOGRAPHY AWARDS

5 © EDWARD THOMPSON, UNITED KINGDOM, SONY PROFESSIONAL 
GRANT, 2020 SONY WORLD PHOTOGRAPHY AWARDS

6 © EDWARD THOMPSON, UNITED KINGDOM, SONY PROFESSIONAL 
GRANT, 2020 SONY WORLD PHOTOGRAPHY AWARDS

7 © TOM WINGFIELD, UNITED KINGDOM, ENTRY, OPEN, LANDSCAPE,  
2020 SONY WORLD PHOTOGRAPHY AWARDS

STRUCTURES,  
OBJECTS  

AND WOUNDS
Brits among finalists at the  

Sony World Photography Awards 2020
BY C BRYAN JONES
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1

From left: British Chamber of Commerce in 

Japan (BCCJ) President David Bickle, Executive 

Committee member Heather McLeish, 

Economist Corporate Network Associate 

Director Dimitry Rakin and BCCJ Executive 

Director Lori Henderson MBE. Rakin spoke 

at the BCCJ 2020 Global Forecast event on 

30 January.

UK–JAPAN EVENTS 

2

The St. David’s Society Japan Committee attended 

Kumamoto Night on 13 February at the Foreign 

Correspondents’ Club of Japan. Kumamoto Mayor 

Kazufumi Onishi (third right) introduced the city’s 

attractions and ongoing reconstruction efforts, 

and guests tried local cuisine, sake and shochu.

3

Swedish illustrator and author of young adult 

novels Peter Bergting visited The British School in 

Tokyo (BST) on 29 January for a day of wonderful 

talks and workshops with hundreds of students 

in Years 6–9.

1

32
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BCCJ ACUMEN readers are welcome to 

email recent UK–Japan event photos 

with captions and credits for the editor to 

consider: publisher@custom-media.com

4

BST celebrated Funky Sock Day—thought up by 

their Shibuya Student Council—on 31 January 

as a fundraiser to support wildlife charities 

helping animals affected by the recent Australian 

bushfires. The event raised ¥220,803 for the 

World Wildlife Fund.

5

The BST Under-11 and Under-13 football 

teams were in Bangkok on 16–19 January 

to take part in the Harrow 7’s International 

Football Tournament with many other top 

international schools. The U11s finished fifth 

and the U13s came second.

6

The ACUMEN creative team from Custom 

Media took part in a team-building exercise in 

Shinjuku on 10 February.

7

Japanese educational technology was on 

display at the British Educational Training and 

Technology Show in London. Ten Japanese 

firms exhibited at the event on 22–25 January 

as part of Tokyo’s efforts to raise awareness of 

the country’s innovations.
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W ith a deafening squeal of rubber on 

tarmac that produces billows of blue-

black smoke, Andy Gray is gone. His 

Toyota JZX100 Chaser, with a preposterous amount 

of power underneath the bonnet, hurtles down 

the track and appears to these untrained eyes to be 

heading for a nasty accident as he approaches the 

first bend.

Just as it appears disaster is unavoidable, the 

front wheels turn away from the bend and the tail 

begins its controlled slide, producing the high-

pitched screech and smoke that are the hallmarks 

of drift racing.

Local roots

Japan is the spiritual home of drifting. The sport can 

trace its roots back to the 1970s, with a number of 

manga stories further popularising the techniques 

and drama of the track.

The Ebisu Circuit in Fukushima Prefecture 

is one of the most iconic tracks for the sport in 

Japan. It is also where Gray, who is originally from 

Edinburgh but first came to Japan in 2005, bases 

his twin businesses.

In one, he hosts drift racing events for everyone 

from novice drivers upwards and selling specialist 

racing cars through his Power Vehicles firm. 

And then there’s the small business of 

currently being among the best drift 

racers in Japan.

“We had a firm that imported 

Japanese cars to the UK, so we would 

come to Japan to buy stock fairly 

regularly,” the 41-year-old Gray told 

ACUMEN. “Then we decided it would 

be better to move over here to sell cars 

world wide from the supply source”.

At that point, he admits, he had not 

been bitten by the drifting bug.

“Maybe a year after coming to Japan 

and watching many events, I bought 

a car and started to take part in track 

races. After D1 Street Legal, he muscled into the 

D1GP, at the time the top national series in Japan.

After this, Gray made the switch to the more 

internationally recognised Formula Drift Series.

He is the first non-Japanese racer to work up 

from the very bottom of drifting in Japan to obtain 

the most advanced license. Over the past five 

years, his team has lifted the Formula Drift Japan 

THE DONUT PRO
Ebisu-based Scots drift star is also  

global go-to guy for track cars
BY JULIAN RYALL

We had a firm that imported Japanese cars to the UK 

[but] decided it would be better to move over here.

days because I discovered there were so many 

tracks to drive,” he said. “I picked it up quickly and 

got a massive taste for drifting”.

Pole position

Starting at the bottom of the racing ladder, he 

began with small, local competitions; but soon he 

worked his way through the ranks to D1 Divisional 
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Championships an unprecedented four times, 

in 2015–17  and again last year.

Asked the most important attributes of a 

successful drift racer, Gray is blunt. “Handling 

pressure. You do a lot of waiting, then you have 

to perform at the highest level for a short, intense 

time. Then you regather your focus to do it again. 

Mistakes can be very costly. You have to drive 

instinctively. You have to be mentally strong”.

Japanese power

Gray’s recent victories have all come in Toyota 

Chasers and Mark IIs, but he will open the 2020 

season in a new Lexus RC powered by a JZA80 

Supra 2JZ engine that produces more than 

1,000 horsepower.

“The old car was a great mix of huge power 

and good mechanical grip, meaning the car was 

always fast around the track. The aggressive looks 

and massive amounts of smoke it produced—

along with my aggressive driving style—always 

made it stand out from the crowd,” he said.

“My new car is a bit heavier, but it has a much 

more modern chassis, so we hope to develop it 

to be as good as the old platform that we have 

already had so much success in”.

Gray’s team welcomes drift drivers from all 

over the world for track days at the Ebisu circuit. 

The majority are in their twenties, but the drivers 

go all the way up to their fifties. Many buy a car 

from Gray, drive for a week and then put the 

vehicle in storage until they can get back again. 

The firm also arranges corporate days out, with 

everything from ride-alongs designed to give a 

passenger a taste of just what the cars can do to 

full-on, one-on-one experiences.

Gray is also able to source specialist drift racing 

cars and has been selling modified Japanese 

classics, such as Nissan Skylines and Silvias as 

well as Mazda RX-7s, for more than 15 years. 

The business may be down in terms of sheer 

numbers—a consequence of rising prices for the 

best examples—but there is still strong demand 

from trade clients all around the world.

Gray even sells luxury European cars back to 

Europe because Japanese drivers tend to keep 

their vehicles in immaculate condition and often 

put very few kilometres on the clock.

Evolving race

The biggest challenge to drift racing in Japan, 

Gray believes, is generational change.

“Kids are not into cars so much now as they 

used to be, and it’s possible the sport has peaked 

here,” he said. “Overseas, however, the sport is 

still young and growing. It is massive in countries 

such as Russia, Ireland, the United States and 

anywhere that has a thriving car culture”.

And change is an opportunity, he believes.

“We will continue to evolve. As prices climb 

and good cars become harder to find, we will be 

able to rely on an unrivalled list of contacts and 

awesome customers, making sure that we can 

find the best cars that Japan has to offer.

We will continue to make people’s dreams 

of drift driving in Japan come true, and we are 

looking to expand our services into motor racing 

as well as drifting”. 
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OPINION

S o, Brexit is “done”. Or it has just begun, 

I suppose. What happens next is still very 

much anyone’s guess. All this reminds me 

of the first time I lived in the UK for an extended 

period, in the early 1960s.

At that time, the UK was not even a member 

of the European Community (EC), as it was then 

called. Britain’s entry into the EC —or Brentry —had 

not yet happened. It would not do so until 1973. 

“I don’t hold with the common market” was a 

phrase that often cropped up in Agatha Christie 

novels written during that period. It could be heard 

in the tele vision series Coronation Street, too, 

I suspect, although I have no precise recollection.

Not being a part of the common market nor 

the common agricultural policy meant that the 

UK’s non-homegrown fruits and vegetables—

of which there were very many—all seemed to 

come from Israel. My mother used to complain 

of the lack of choice when it came to things such 

as aubergines and green peppers. Al dente was 

a non-existent concept in pasta cooking in the 

UK during those years. Indeed, the word pasta 

itself had not entered the pre-Brentry lexicon, 

if I remember correctly. All people talked of was 

spaghetti. On toast. Totally overcooked. Topped 

with a fried egg.

The Continent

Having become a thoroughly committed Beatle-

maniac overnight as a little girl, I naturally started 

to take an interest in the rock scene in continental 

Europe— not least because the Beatles used to 

perform in Hamburg before Beatlemania took off. 

And yet, “the Continent” was still somewhere you 

went on holiday. Indeed, “Europe” meant “the 

Continent” and vice versa. You had to cross the 

channel to go to Europe.

My mother accompanied my father to the 

UK in 1980–82 for his second posting there as a 

businessman. I did not go with them because 

I was already working with my first employer, 

the Mitsubishi Research Institute. In those pre-

email days, my mother and I corresponded by 

post and talked over the phone every five days 

or so. She reported vividly of the changes and 

non-changes she detected in the Brentered UK. 

Aubergines were now available—although, in 

hindsight, not quite as readily as they are now. 

Not only green peppers, but red and yellow ones 

had also started to appear in stores. Everything 

was still overcooked, but not quite to the extent 

of the pre-Brentry days. The quality of coffee had 

improved somewhat. Beer was still warm.

Still unsure

Then came my own second stint living in the UK. 

This was in 1990–98 as a representative of 

Mitsubishi Research in London. I marvelled at 

the transformation from my girlish Beatlemaniac 

days. Britain of those years still had the feel of an 

industrial nation. Now it was a place thriving on 

tourism and finance. In the 1960s, Stonehenge was 

a vast emptiness in which the stone circle itself 

was the only thing in sight. Now it had become 

a theme park. Cold beer had finally arrived. 

London had become immensely multicultural.

And yet the ambivalence about EU member-

ship was still detectable. For one thing, there was 

the turmoil over membership of the exchange rate 

mechanism (ERM) of the European monetary 

system. The UK catapulted itself into the ERM in 

1990 and hurled itself out again in 1992. To refresh 

your memory, the ERM was a complex system of 

fixed exchange rates that the EC had adopted prior 

to the introduction of the euro. It was launched 

in 1979. After a turbulent start, the ERM was 

actually beginning to work rather well as a de facto 

Deutsche Mark-pegged currency regime towards 

the end of the 1980s.

All this, however, came to an abrupt end with 

German unification. The great Deutsche Mark 

had become the single currency of unified Germany, 

where East and West found it very difficult to 

meet in eco nomic harmony. As a result, the new 

German Mark became a highly volatile and unpre-

dictable currency. Other members of the ERM 

had an extremely hard time keeping track of its 

erratic behaviour. This played havoc with their 

monetary policies.

Sense of timing

The UK joined the ERM in the midst of all these 

lively developments. This impeccable lack of 

timing is somehow remarkably British. So, too, was 

the timing of Brentry, come to think of it. Could it 

be that the timing of Brexit shares this Britishness? 

In any event, the UK left the ERM in 1992 and did 

not join in the euro project. The rest is history.

As I left London in September 1998 to come 

back home, people still could not make up their 

minds about whether the UK was semi-detached 

from, or semi-attached to, the EU.

So, what is it to be now that Brexit is a reality? 

The pre-Brentry days of the 1960s? The gradually 

Brentering 1980s? The half-in half-out 1990s? Will 

the UK become the DK, the Disunited Kingdom? 

Fascinating. Simply fascinating. 

What is it to be now that Brexit is a reality?  
The pre-Brentry days of the 1960s? The gradually  

Brentering 1980s? The half-in half-out 1990s?

FROM BRENTRY  
TO BREXIT

(AND BACK AGAIN?)
BY NORIKO HAMA
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