
S I N C E  2 0 0 9

HEALTH 
ECONOMY 
DIVERSITY 

INNOVATION 
OPINION

STATS
SME
CSR
FTA
Q&A 

SPORT 
MEDIA 

DIPLOMACY 
and much more

MEDIA 
SPECIAL

30

bccjacumen.com

£1 = ¥148–152

The magazine of the 

British Chamber of 

Commerce in Japan

March/April 2021   |   ¥900

British firms  
debut at Foodex 

23 26
BCCJ event:  
Women in Trade

21
Sake brewer makes  
BBC 100 Women list

NEW BRITISH   
AMBASSADOR  

TO JAPAN
JULIA LONGBOTTOM CMG 16

We develop communities by building 
and nurturing neighborhoods for a 
sustainable future.

Our Homat Series has been offering the best in 
modern and stylish rentals in top locations for the 
international community since 1965. 

From high-rises with sweeping panoramic views, 
such as Homat Viscount in Akasaka, to low-rise 
designs in quiet and green neighborhoods such 
as Kara Blanc in Minami-Azabu, we continue to 
develop luxury rentals for expat families living 
and working in the center of Tokyo.

Communicating 
with people, 
creating the city

www.nskre.co.jp/english

Homat Viscount in Akasaka

Kara Blanc in Minami-Azabu Homat Virginia in Minami-Azabu

2018-08_Nippon-Steel-Kowa_FP.indd   1 2018/07/06   11:51

A
C

U
M

E
N





Mar/Apr 2021
VOLUME 12, ISSUE 2

8

16

7 PUBLISHER

Put your passion into action

People and non-profits need  

each other now 

simon farrell

8 MEDIA

UK–Japan news

10 UK BRANDS

Great British products

12 EXECUTIVE DIRECTOR

The difference one year makes 

lori henderson

13 PRESIDENT

Taking inspiration from Tohoku 

david bickle 

15 MONEY

Tokyo–London 

financial seminar

Two fintech hubs join forces

megan casson

16 EMBASSY

H.E. Julia Longbottom CMG

First female British Ambassador 

to Japan

simon farrell

21 INTERVIEW

BBC picks sake expert

Top Hiroshima brewer  

among 100 inspiring  

and influential women

simon farrell

23 FOOD & DRINK

Eat your heart out

Healthy dairy and premium booze 

debuts for UK at Foodex

julian ryall

26 BCCJ EVENT

International Women's Day:  

Women in Trade

megan casson

29 SCIENCE

Biotech buy-in

London’s 4BIO lands Kyowa Kirin’s 

first venture fund investment

c bryan jones

31 BCCJ EVENT

Business and economic 

conditions after Covid-19

megan casson

33 CHARITY

How KIWL helped  

beat my demons

Cyclist reveals how  

he manages ADHD

andrew edsall

36 COMMUNITY

38 HISTORY

What’s past is prologue

Fascinating account of Jardine 

Matheson’s critical role in trade 

and other ties with Japan 

eiichiro tokumoto

41 ARTS

UK culture in Japan

(free tickets)

42 CREATIVE

Sony World Photography  

Awards 2021

Britons named as finalists

megan casson

INDUSTRY

Media

30 A-list

23

36

COVER PHOTO: TIA HAYGOOD

33

PHOTO: TIA HAYGOOD PHOTO: CRAIG EASTON42

8 26PHOTO: TOKYO NIGHTS

PHOTO: ANDREW PARSONS / NO 10 DOWNING STREET8



Publishers of BCCJ ACUMEN for the 

British Chamber of Commerce in Japan, Custom Media is 

a digital content-creation and communications agency. 

Our focus is on print and digital publications, marketing 

solutions, social media, branding, websites, apps and 

videos in three areas: strategy, creation and digital.

Toranomon Hills Business Tower 15F

1-17-1 Toranomon, Minato-ku, Tokyo 105-6415

03-4540-7730

www.custom-media.com

To advertise or order BCCJ ACUMEN: inquiries@custom-media.com

WARNING/DISCLAIMER

Custom Media and the BCCJ will not accept liability for any damages 

caused by the contents of BCCJ ACUMEN, including, but not 

limited to, any omissions, errors, facts or false statements. 

Opinions or advice expressed in BCCJ ACUMEN are not  

necessarily those of the BCCJ or Custom Media.

© 2021 Custom Media K.K.

PUBLISHER 

Simon Farrell

CEO 

Robert Heldt

ART DIRECTOR 

Ximena Criales

EDITOR 

Megan Casson

SENIOR GRAPHIC  

DESIGNER 

Michael Pfeffer

GRAPHIC DESIGNER

Charlotte Boisdequin

ADVERTISING SALES 

MANAGER 

Garreth Stevens

ACCOUNT MANAGERS 

James Greer

HwaJin Lee

STRATEGIC 

ACCOUNT DIRECTORS 

Jody Pang 

Megumi Okazaki

BUSINESS DEVELOPMENT  

DIRECTORS 

Kotaro Toda

Edvard Vondra

WEB DEVELOPERS 

Brian Susantio 

Devin Surya Putra 

MEDIA COORDINATOR 

Misa Yashiro

PROJECT COORDINATOR 

Toshiya Haraguchi

Printed on paper certified by the US Forest Stewardship Council with 

UV vegetable oil ink certified by The Japan Printing Ink Makers Association.

The British Chamber of Commerce in Japan 

BCCJ MISSION 
To strengthen business ties between Britain and Japan, promote 

and support the business interests of all our Members, and actively 
encourage new business entrants into the Japanese market 

as well as Japanese investment into the UK.

LEADERS 
President: David Bickle OBE 

Deloitte Tomatsu Tax Co.

EXECUTIVE STAFF 
Executive Director: Lori Henderson MBE 

Associate Director: Sarah Backley 
Operations Manager: Sanae Samata 

Marketing and Communications: Sam Maddicott 
Events Coordinator: Noriko Mita 

Senior Adviser: Graham Davis

EXECUTIVE COMMITTEE 2020–21 
Alison Beale | University of Oxford Japan Office 

David Bickle | Deloitte Tohmatsu Tax Co. (President) 
James Dodds | KPMG 

Iain Ferguson | Lloyd’s Japan Inc. 
Ken Katayama | Individual Member 

Tove Kinooka | Global Perspectives K.K. 
Kentaro Kiso | Barclays 

Junko Kubokawa | Croda Japan 
Paul Lirette | GlaxoSmithKline K.K. 

Richard Lyle | Intralink KK 
Heather McLeish | EY Japan 

Sven Palys | Yuzu Kyodai 
Reiko Sakimura | Clifford Chance Law Office 
Richard Thornley, CBE | Individual Member 

Haruhiko Tsuyukubo | Rolls-Royce Japan Co., Ltd.

EX OFFICIO 
Chris Heffer | British Embassy Tokyo 
Matt Knowles | British Council Japan

BCCJ ACUMEN 
Editor in Chief: Simon Farrell

HONORARY INDIVIDUAL MEMBERS 
Hiroaki Fujii 

Sadayuki Hayashi GCVO 
Kazuko Kon MBE 

Robin J Maynard MBE 
Masaki Orita

British Chamber of Commerce in Japan 
Ark Hills Front Tower RoP 

2-23-1 Akasaka, Minato-ku, Tokyo 107-0052 
Tel: 03-6426-5739  |  Fax: 03-6426-5749 

info@bccjapan.com  |  www.bccjapan.com

BCCJ ACUMEN is the magazine of 
the British Chamber of Commerce in Japan



Ximena Criales

Art director for BCCJ ACUMEN

CO
N

T
R

IB
U

T
OR

S
Simon Farrell

Publisher and editor-in-chief of 

BCCJ ACUMEN and co-founder of  

Custom Media (pages 7, 16 and 21)

Julia Longbottom CMG

British Ambassador to Japan 

since March 2021 (page 16)

/BCCJapan

/BCCJapan

/BCCJ Company Page

/photos/bccjapan

David Bickle OBE

A tax partner with Deloitte 

Tohmatsu Tax Co. and president 

of the British Chamber of 

Commerce in Japan (page 13)

Lori Henderson MBE

Executive director of the British 

Chamber of Commerce in Japan 

since February 2011 (page 12)

Megan Casson

Custom Media’s editor of 

BCCJ ACUMEN  

(page 15, 26, 31 and 42) 

Graham Davis

Senior Adviser to the British 

Chamber of Commerce in Japan  

(page 12)

Mark Schreiber

Author and translator based in 

Tokyo since 1966, Schreiber is a 

former media analyst in market 

research (page 38)

C Bryan Jones 

Award-winning writer and 

26-year veteran of media and 

publishing (page 29)

Julian Ryall

The Daily Telegraph correspondent 

in Japan (page 23)

Miho Imada 

Acclaimed Japanese chief sake 

brewer featured on BBC list of 100 

inspiring and influential women 

around the world (page 21)

Andrew Edsall

Marketing specialist and member 

of Knights in White Lycra charity 

cycling team (page 33) 



Find Louis Pommery England online.
PLEASE DRINK RESPONSIBLY.

Enjoy this beautiful spring season with a refreshing glass of 
English Sparkling Wine. Produced in the distinctive terroir 

of southern England, where chalk is the dominant element of 

the soil, this wine was made using the thoroughly classic and 

traditional method, building on the internationally renowned grape 

varieties that are Chardonnay, Pinot Noir and Meunier. The blend 

incorporates a majority of Chardonnay, contributing to its finesse 

and elegance, as well as a large proportion of Pinot Noir, which 

produces fruit and structure, and a touch of Pinot Meunier. After 

the necessary ageing time on lees to reach the desired maturity, 

the sparkling wine is disgorged to remove any yeast deposits 

that achieved their purpose and gave the wine all of its fullness. 

IT IS THE POMMERY STYLE, 
EXPRESSED THROUGH THE ENGLISH TERROIR

Tasting Notes

At first glance, the colour is a pretty scintillating pale yellow, in which 
the bubbles express themselves perfectly as they continuously rise, 
giving the impression that life exists in this wine. 

To the nose, the key word that comes to mind immediately is freshness 
but also finesse from the emerging aromas of lime. This finesse is 
beautifully coated in the second nose with aromas of blackcurrant and 
white fruit topped with a hint of honey. 

These characters, perceived to the nose, follow through and are 
heightened on the palate, off ering a beautiful balance and rich harmony. 
Its finish is long and sapid without harshness, with a well-controlled 
dosage conceding no sweet sensation. It is righteous and of great honesty. 

20210330_Vranken-Pommery_FP.indd   120210330_Vranken-Pommery_FP.indd   1 3/30/21   14:263/30/21   14:26
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PUBLISHER

simon farrell |  simon@custom-media.com

Put your passion into action
People and non-profits need each other now

A s we enter the next phase of Covid-19, 

many non-profits still need volunteers, 

interns, paid help and vice versa. This 

kind of work offers useful skills, vital experience, 

industry know-how and great connections—

prime assets in a tough job market. Employers 

benefit from keen labour and fresh perspectives—

while both parties test each other in the real world 

before taking the next crucial step. 

Many of these organisations are founded, 

managed or staffed by British expats. The work 

is varied, involving anything from mucking out 

kennels, handing the homeless food and blankets, 

to marketing, fundraising and organising fun events. 

If you’d like to help, but you’re not sure how, you 

can put your soul and passion into action with 

like-minded people through GoConnect. 

This free digital platform won the Best Corporate 

Social Responsibility gong at the 2020 Best Business 

Awards in September for helping local businesses 

and charities affected by Covid-19, and has just 

celebrated its first anniversary: 

https://goconnect.jp/category/charity-npo

GoConnect is developed by Custom Media,  

which publishes BCCJ ACUMEN. For great  

offers and experiences:  https://goconnect.jp

Animal Refuge Kansai needs volunteers to help unwanted, abused and 

homeless animals.

Bass Handcrafted Sanitizers is recruiting marketing volunteers to help 

expand their service to the Japanese public.

Grama Seva Japan is looking for volunteers to help provide food and 

shelter for homeless people in Tokyo.

HOPE International Development Agency needs help to help communities 

that need access to clean water, agriculture and food security.

Kasumi Refugee Support Youth welcome volunteers to help raise awareness 

about the plights of refugees, immigrants and asylum seekers in Japan through 

various activities.

Mirai no Mori, which supports marginalised youth, is recruiting volunteers 

and interns.

Mymizu’s mission is to change consumption behaviour from unsustainable to 

environmentally responsible. They are looking for volunteers and partners.

Refugee Empowerment International (formerly RIJ) is looking for 

volunteers who can do translation, marketing and event organising.

SEGO Initiative is looking for volunteers skilled in communications, video and 

photography, fundraising, IT and web design.

Shine On! Kids is looking for a bilingual intern to support its Hospital Facility 

Dog Trainer.

YouMeWe’s primary mission is to help children growing up in orphanages to 

become fully capable and financially independent young adults. Help them!

Animals • Health • Minorities 

Environment • Advocacy • Faith

Victims • Justice • Resources • Hunger

Homelessness • Politics • Rights

Principles • Business • Education

Culture • Training • Arts

The work is varied, involving anything from mucking  

out kennels, handing the homeless food and blankets,  

to marketing, fundraising and organising fun events.
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The UK and Japan have agreed to a research collaboration to help with nuclear decom-

missioning. According to a 20 January press release issued by the UK government, the 

£12m robotics project will assist in the safe decommissioning in Japan of Tokyo 

Electric Power Company’s (TEPCO’s) Fukushima Dai-ichi reactors, as well at Sellafield, 

the multi-function nuclear site in the UK north-west. The project has been named 

LongOps, reflecting the plan to develop robotics-related technologies—such as long-

reach arms—to carry out safe and efficient decommissioning of nuclear plants. 

The Express reported on 3 April that the new UK–Japan Comprehensive 

Economic Partnership Agreement (CEPA) is showing impressive results. 

The agreement—signed by Secretary of State for International Trade Liz Truss 

in October 2020—was predicted to boost the value of business between the 

two countries by £15.7 billion. The Department for International Trade (DIT) 

began a new virtual series of business-focused UK –Japan Trade Missions called 

Partnering with Japan: Spring ’21 Free Trade Agreement series, to mark the 

MITSUI TO INVEST IN  
SCOTS CARBON PROJECT
According to a Reuters article posted on 3 March, Mitsui & Co., Ltd 

has announced its investment in a British carbon capture and 

storage (CCS) project, and has taken a 15.4 percent share in Storegga 

Geotechnologies Ltd. The latter firm is developing projects to store 

carbon dioxide emissions in empty oil and gas reservoirs. A wholly 

owned subsidiary of Storegga Geotechnologies—Pale Blue Dot 

Energy—will lead the project, which is expected to be up and 

running by the mid-2020s. The project is expected to capture 

about 340,000 tonnes of CO2 emissions at the St Fergus gas 

terminal in Aberdeenshire, Scotland. 

ROBOTICS DEAL BOOSTS 
BILATERAL NUCLEAR TIES 

CEPA EVENTS 
GAIN EARLY RESULTS

St Fergus gas terminal in Aberdeenshire
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new chapter in relations. It was said that 600 companies attended the virtual 

launch on 2 March, and more than 1,600 have taken part so far. As a result, 

it has been revealed that the agreement is already paying dividends. 

In her keynote speech at the UK– Japan Free Trade Summit in January, 

Truss said, “Japan was instrumental in making this high standards agree-

ment happen through its vision of a group of like-minded nations wanting 

to shape global trade in the right way”.

PHOTO: TEPCO

Adrian Simper, group strategy and 

technology director at the UK’s Nuclear 

Decommissioning Authority (NDA) said: 

“Robotics offers us new ways to tackle 

our complex work safely, securely and 

cost-effectively. This unique international 

collaboration allows us to pool expertise 

and experience from Japan, working 

together and investing in cutting-edge ways 

to find solutions to our shared problems 

and benefit our clean-up mission”. The 

collabora tion, to be funded by UK Research 

and Innovation, the NDA and TEPCO, 

is expected to last four years. 
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N E WS  B R I E F S

UDON CHAIN TO 
DEBUT IN LONDON
Famous Japanese restaurant Marugame Udon—

which has more than 1,000 eateries in Japan—will be 

making its way to the UK this summer. The Japanese 

restaurant chain will be opening a 372-square-metre 

establish ment on Liverpool Street, London.  

(Eater London, 22 March)

GILTS: BUY, BUY, BUY!
In January, Japanese investors bought UK govern-

ment bonds at the quickest pace on record. The  

investors bought £5bn worth of gilts, the biggest  

monthly figure recorded since 2005 by the business,  

market news, data and analysis provider Bloomberg.  

This followed the Brexit deal. (Financial 

Times, 12 March)

HITACHI STARTS WORK  
ON NORTH-EAST TRAINS

Hitachi Rail has begun welding passenger trains in 

the town of Sedgefield, after investment in the north-

eastern UK factory climbed to £110m. The trains, 

to be used for intercity transport by East Midlands 

Railway and Avanti West Coast, will have high-tech 

aluminium carriage shells. (Press release, 5 March)

GLOBAL RELEASE 
FOR ISHIGURO BOOK
Now available in book stores across the world is 

the first novel since 2015 by the award-winning, 

Japanese-born British writer Kazuo Ishiguro. Titled 

Klara and the Sun, it is a dystopian science fiction 

novel that centres on Klara, an artificial intelligence-

powered robot. (NHK WORLD-JAPAN, 2 March)

TOKYO DATA 
CLAIMS BREXIT 
SHIFT TO EU

RUGBY INSPIRES YAKITORI CHEF IN WALES

Tokyo Nights, a yakitori restaurant based on Barry 

Island, Wales, is planning to expand by opening a 

street food stall in Cardiff. According to an article 

on 22 March by Barry & District News, chef Oliver 

Bryant was inspired by his trip to Japan for the 

Rugby World Cup in 2019. “I saw an opportunity 

in Wales, as yakitori was pretty much unknown. 

I spent most nights during lock down practising 

my Japanese chicken butchery skills acquired by 

watching YouTube videos and cooking up the 

skewers on a rubbish electric grill I bought on eBay”, 

Bryant revealed. 

PH
O

TO
: T

O
K

YO
 N

IG
H

TS

A 9 March article, posted by the political 

news organisation Politico, reveals that, 

between 2014 and 2019, the number of 

Japanese firms in the UK fell 12 percent: 

from 1,084 to 951. This is in contrast with the 

growing number of Japanese firms moving 

to EU countries, such as the Netherlands, 

Germany, France and Italy. The figures are 

derived from Japanese Ministry of Foreign 

Affairs (MOFA) data analysed by Rudlin 

Consulting. Managing Director Pernille 

Rudlin said, “Given that this is against the 

trend elsewhere in Europe, it is hard to avoid 

the conclusion that it is a reaction to Brexit”.

CHAMP’S RETURN 
ENDS WITH DEFEAT 

Badminton champion Kento Momota was 

knocked out of the All England Open quarter finals 

in Birmingham by Malaysian Lee Zii Jia, according 

to a 20 March story in The Asahi Shimbun. It was 

Momota’s first competition after a year-long 

absence, following a January 2020 car crash when 

he fractured his nose and right eye socket. “I did 

not play well and I was rushing through the points 

and that’s why I couldn’t play my game”, he said. 
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FEVER-TREE DRINKS  
fever-tree.com

If three quarters of the drink is the mixer, mix with the best. Fever Tree 

began in 2003 with one simple premise—to create a premium mixer that 

complements the world's finest spirits. Our story is about going to the 

ends of the earth in pursuit of the finest, naturally sourced ingredients. 

No artificial flavours or sweeteners are used. Our mission is to bring quality, 

flavour and choice back to mixers. In Japan there are six products available: 

Elderflower Tonic Water, Mediterranean Tonic Water, Indian Tonic Water, 

Ginger Ale, Ginger Beer and Soda Water. 

Fever Tree is now available to purchase online on Amazon or Rakuten, 

department stores such as Isetan, and of course local liquor shops.

UK BRANDS

GREAT  
BRITISH  
PRODUCTS

With the new UK–Japan Comprehensive Economic Partnership Agreement set to  

strengthen bilateral trade between the two countries, BCCJ ACUMEN is introducing  

a new section to showcase the high quality and diverse UK brands available in Japan.  

If you would like to be included in this, please contact acumen@custom-media.com

NYETIMBER SPARKLING WINE 
nyetimber.jp #Nyetimber #PerfectlyBritish

Nyetimber uses only the finest estate-grown fruit from their 

vineyards in the south of England to craft award-winning, 

world-renowned wines. Produced using the traditional method, 

their meticulously crafted English sparkling wines combine 

science and artistry—all in the pursuit of perfection.
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UK BRANDS

COSTA COFFEE  
costacoffee.jp | Instagram: costacoffeejp

The Costa Coffee story started over 50 years ago in London with two Italian 

brothers, Sergio and Bruno Costa. A lot has changed since then, but their 

values and commitment to crafting the finest quality coffee hasn’t. What 

started as the UK's favourite coffee shop is currently operating across 

41 countries, and now they are bringing their premium coffee to Japan. 

The Costa Coffee Japan team is preparing for their imminent national 

brand launch with PET bottled coffee. So far the brand has been introduced 

in Tokyo mainly through countertop machines, Costa Express machines, 

food trucks and pop up stores. 

 

Visit the pop up shop in Ginza Loft, on the first floor of Loft Foodlab.

Open every day at 11am–8pm for delicious handcrafted coffee.

CATERHAM CARS  
caterham-cars.jp

Penned by Lotus founder Colin Chapman in 1957, the Super Seven 

models have been in continuous production at Caterham Cars 

since 1973. The latter company was purchased outright by Japanese 

car dealer giant VT Holdings Co., Ltd. in April. They hope to build 

on the success of the Caterham Seven 160; the first foreign-built car 

designed specifically to meet Japanese mini-car specifications. 

As exhaust emission laws become more stringent around the world, 

surely a Caterham “sEVen” must feature in the future of this new 

UK–Japan partnership.

THE SCOTTISH SALMON COMPANY  
scottishsalmon.com

The Scottish Salmon Company produces Scotland's finest quality fresh 

and smoked salmon, operating across the western Highlands and Islands 

of Scotland. They are highly regarded for their quality products, excellent 

service and Provenance Guarantee trademark. They are also the proud 

recipients of multiple industry awards, recognising their commit ment to 

Scotland, the industry and their staff. The company supplies Scotland's finest 

salmon to discerning customers in more than 26 countries around the world, 

and they are now introducing this quality product to Japan. 

 

For more information, please contact hirokawasaki@scottishsalmon.com

MOLTON BROWN  
LILY & MAGNOLIA BLOSSOM  
moltonbrown.co.jp

It’s time to celebrate the beauty of beginnings with our collection. 

Lily & Magnolia Blossom is a fresh, white floral fragrance, beautifully 

capturing a Cornish woodland and its enchanting wildflowers. 

Crisp, luscious and succulent, you’ll find notes of creamy magnolia 

mingling with dewy lily of the valley and warm sandalwood.



A fter a year of maternity leave, I’m thrilled 

to be back in the British Chamber of 

Commerce in Japan (BCCJ) hot seat. 

I’m busy soaking up the latest UK–Japan news, 

on-ramping back into chamber business, and 

catching up on develop ments from members and 

other stake holders in the private and public sectors. 

Settling in

My first day back “at the office” (my dining room 

table) was energising and intriguing. With the 

kids on their way to nursery, I dived into a whole 

new world of lingo: digital transformation, the 

Comprehensive Economic Partnership Agreement, 

Sparkup, and Zoom backgrounds.

Work and life have changed immeasurably 

since I gave birth to my son in March last year. 

It’s been inspiring to see our chamber members and 

executive team rising to the challenges presented 

by 2020 and 2021—not least the rapid digital trans-

forma tion of the workplace and business.

Since the pandemic took hold, the chamber has 

been proactively championing digital innova tion 

and delivering high-quality member services—

including events and B2B promotion—in associa-

tion with trusted partners such as the UK govern-

ment and Export to Japan. 

We’re now laying the groundwork for an exciting 

spring / summer season, reviewing and bolstering 

our membership value proposition—particularly 

in the areas of innovation as well as diversity and 

inclusion—and working to advance bilateral com-

mercial interests, while remaining flexible as we face 

the ever-evolving public health situation.

Looking ahead 

The chamber is also evolving. I’ve transitioned the 

executive director role to a four-day work week, 

and will be focused on the strategic leadership of 

the chamber. I’m delighted that Sarah Backley can 

continue as full-time associate director, ably taking 

care of day-to-day operations alongside our digital 

genius Sam Maddicott, and our super administrator 

Sanae Samata. Sincere thanks go to Graham Davis 

for his commitment to the team over the past year 

in the capacity of senior adviser.

Over the coming weeks, I look forward to recon-

necting with you and your teams, and to stand ing 

alongside you throughout this year in the pursuit 

of sustainable growth for your business, and the 

wider UK–Japan partnership. It will not always be 

easy, but I have faith in the power of our network.

As ever, it’s a privilege to serve you, our members, 

and to support your ambitions, especially during 

these challenging, yet promising, times. 

What do you need from the chamber to further 

your business interests in 2021? Let me know:  

lori@bccjapan.com

Thank you very much for your ongoing support 

of the BCCJ.

A warm farewell
graham davis

I cannot believe it has been a full year of involve-

ment with the British Chamber of Commerce in 

Japan (BCCJ) and that my time here is at an end. 

I’d like to thank Associate Director Sarah Backley, 

Marketing and Communications’ Sam Maddicott, 

Operations Manager Sanae Samata, and Executive 

Director Lori Henderson at the BCCJ office for 

having made it such a rewarding experience. I must 

also extend my gratitude to David Bickle OBE and 

the BCCJ Executive Committee, who provide the 

chamber with excellent leadership.

My stint here has coincided almost exactly with 

the coronavirus pandemic. Despite this, BCCJ 

activities have benefitted from being able to bring in 

speakers and audiences from anywhere. There has 

been no need to wait for interesting people to visit 

Tokyo; we have been able to involve them seamlessly 

in our digital event formats.

For the BCCJ, it has been a great opportunity 

to partner with other chambers in the Asia–Pacific 

region and with parties in the UK.

When I think about the village I live in, there are 

people in the community I have not seen in the past 

12 months. It has been similar with business. On one 

level, it has been possible to maintain relation ships 

digitally, but missing are the additional contacts: 

chance meetings and quick introductions, which 

are useful for starting and developing relationships.

A village is definitely not the same without its 

community activities, but I am not worried about 

the village here, or the BCCJ. Both are healthy and 

adaptive bodies, keen to renew relationships and 

connections. The village welcomes new births and 

people moving in; the BCCJ has new platforms, 

members and opportunities. I’m excited to see 

what happens next. 

The difference  
one year makes
 
lori henderson mbe

EXECUTIVE DIRECTOR



PRESIDENT

Taking inspiration from Tohoku 
david bickle obe  |  @BCCJ_President

T he magnitude 9.0 earthquake that occurred 

off Japan’s Pacific coast on 11 March, 2011 

was the most powerful ever recorded here. 

It caused the Earth to spin faster, tilt on its axis, 

and shunted Japan’s main island of Honshu 

2.4 metres to the east. Scientists estimate that the 

resulting tsunami that inundated coastal areas of 

the Tohoku region were up to 40 metres high.

Finding closure

In the town of Higashi-Matsushima in Miyagi 

Prefecture, more than 1,000 residents perished. 

Poignantly, this grim tally increased by one last 

month, with the discovery of skeletal remains on 

one of the prefecture’s beaches. It was identified 

through dental records and DNA as belonging to 

a mother who went missing on that day 10 years 

ago—consumed with so many other lives by the 

unimaginable and obliterating destruction of 

the tsunami.

According to the UK newspaper The Guardian, 

that mother’s family have at last found some 

measure of relief and closure. “This will allow me 

to get my emotions in order and move forward”, 

her son is quoted as saying. For others, particularly 

the families and friends of the 2,500 people who are 

still officially listed as missing following the disaster, 

the anguish continues. 

There are good reasons to be 

optimistic about the future  

of UK–Japan business.

In Japan, 11 March will forever be an anniversary 

on which people solemnly reflect on the triple 

disasters: earthquake, tsunami and nuclear melt-

down. It is also the day, 12 months ago, on which 

the World Health Organization labelled Covid-19 

a pandemic. This time last year in my March 2020 

column for BCCJ ACUMEN, I informed members of 

the British Chamber of Commerce in Japan (BCCJ) 

that the chamber’s immediate goal was to preserve 

the wellbeing of its personnel, members, and the 

community of which we are a part. I further noted 

that at the end of February 2020, we had decided to 

postpone face-to-face events for two weeks.

New normal

One year on, we are still living with the pandemic, 

and have not yet returned to the face-to-face event 

format. We have learned that recovery will require 

vigilance and lifestyle changes over a much longer 

period. At the time, however, a two-week mora-

torium was a prudent and proportionate part of 

the BCCJ’s initial response. It also reflected our 

optimism that the BCCJ will weather the difficulties 

whilst continuing to serve its members.  

Although we have had to recalibrate our time-

line, our sense of optimism remains undiminished. 

There are good reasons to be optimistic about the 

future of UK–Japan business, as signalled by the 

resounding success of the launch of a series of 

UK–Japan virtual trade missions on 2 March. 

Organised by the British Embassy Tokyo and 

BCCJ partner organisation Export to Japan, I was 

fortu nate to address the audience of more than 

550 people alongside trade specialists from the UK’s 

Department of Trade and Industry. Participants 

were able to hear from business leaders including 

designer Paul Smith, and the chief executive officers 

of dynamic UK companies Darktrace, What3Words, 

Hotel Chocolat and Balfour Winery, all of which are 

achieving success in Japan.

There is undoubtedly much to be positive about, 

and I hope that BCCJ members will be encouraged 

to remain steadfast in their determination to achieve 

their goals. To benefit from upswings in economic 

growth and business confidence, we must inevitably 

weather the dips that precede them. It’s at those 

times that we need to be resilient and remain 

optimistic. That is not always easy, but when in need 

of inspiration we need look no further than to the 

remarkable people of Tohoku. 
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The UK and Japan have a long history of 

collaboration across varying sectors and 

industries. In 2017, the Memorandum 

of Understanding Between the City of London 

Corporation and Tokyo Metropolitan Government 

was signed, with both cities agreeing to take steps to 

further strengthen the collaborative relationship. 

In keeping with the memorandum’s stated 

goal of deepening the exchange and collaboration 

of both cities in the area of financial services, the 

Tokyo–London Financial Seminar 2021 was held 

virtually on 12 February. Based on the theme of 

fintech, the seminar featured talks by members 

of the City of London Corporation, the Tokyo 

Metropolitan Government, as well as British and 

Japanese financial experts.

In finance

Opening the seminar was Vice 

Governor of the Tokyo Metropolitan 

Government Manabu Miyasaka. He 

began by touching on the corona virus pandemic, 

saying: “In the new normal, we have to conduct 

no-contact, virtual meetings. Therefore, there is a 

growing interest in fintech. The Tokyo Metropolitan 

Government has been under taking various meas-

ures to grow the fintech industry. In 2018 we created 

the Tokyo Financial Award, so we can celebrate the 

people and companies who have come up with 

innovative financial products and services”. 

The award was introduced in collaboration 

with the national government, private sector, and 

others to advance initiatives for the revitalisation 

of the financial sector, to win back Tokyo’s position 

as the top global financial city in Asia.

Miyasaka noted how Tokyo is supporting foreign 

businesses entering Japan. “We are providing offices 

for people who really want to come to Tokyo and 

start business here. We really want to make Tokyo 

an international financial hub”. 

William Russell, lord mayor of the 

City of London, followed Miyasaka. 

He spoke about the collective effort 

that is needed to aid the global economy’s recovery. 

“There is no better time than now for the UK and 

Japan to cement their fintech partner ship”, Russell 

stressed. “Fintech has proven itself to be invaluable. 

From contact less cards to online and mobile pay-

ments, from block chain to open banking, all of these 

developments have given people unprecedented 

power to manage their personal finances. This has 

allowed them to react quickly to the rapidly changing 

financial picture”. 

Japan is already leading the way in the fintech 

industry, with the market expected to be worth 

¥1.2 trillion by 2022. “The UK is well positioned”, 

Russell noted, “to partner with Japan to support its 

fintech ambitions. 

“There are now more than 1,600 fintech firms in 

the UK, a figure expected to double by 2030. And we 

have an impressive fintech adoption rate of 42 per -

cent, well above the global average of 33 percent.

“As Tokyo seeks to affirm its position as a world-

leading fintech hub, the City of London stands ready 

to support you in whatever way it can”. 

Fintech solutions

Akira Nozaki, the director for 

Organizational Strategy and Human 

Resources Policy, and director of the 

Fintech and Innovation Office, Financial Services 

Agency Japan, spoke on the reasons to support 

digital innovation. Social problems, such as Japan’s 

ageing society, could benefit from fintech services. 

“In Japan”, Nozaki explained, “there are so many 

small to medium-sized enterprises that are managed 

by families, that have very high levels of skills, and 

are a source of Japanese technology and eco no mic 

growth. However, many of the ageing business 

owners cannot find a successor and decide to give up 

on the business. Therefore, we decided to promote 

the Fintech Association of Japan”. 

The owners of these SMEs to which Nozaki re-

ferred, as well those starting businesses, can become 

members on the platform and gain access to a pool 

of information and even find business successors. 

Open access 

Kazuhiko Yoshimatsu, the general 

manager of FinCity.Tokyo—the Tokyo-

based organisation aiming to magnify 

the city as a financial hub—offered insight into some 

of the business practices Japan is using to increase 

globalisation and accessibility for foreign firms. 

“We have worked to eliminate business practices 

that are unique to Japan, and promote the use of 

the English language”.

In addition, he mentioned that global compe-

ti tion among financial hubs has encouraged 

FinCity.Tokyo to converse with policymakers to 

boost Tokyo’s presence as a global financial centre. 

“What I would like to emphasise to you here 

is that we have made advancements in issues 

such as tax and visa requirements—that were 

previously thought to be extremely difficult 

to change—all in such a short period of time”, 

Nozaki said. 

“It is about making sure that regulators and 

policymakers make a considerable effort to make 

things happen. It also shows clear commitment and 

a strong message of increased development by the 

Japanese Government”, he concluded.

Last word

Closing the event was Sir Roger Gifford. 

The former lord mayor of the City of 

London is also chair of the Green Finance 

Institute, a British company that works with global 

finance experts to push the transition to a green 

economy.  “This event is a symbol of the ongoing 

engagement between Tokyo and the City of London. 

It is a demonstration of the partner ship upheld by 

the Memorandum of Under standing signed by our 

two cities in 2017.

“I think we have the goodwill and the trust that 

we need to take this agenda forward”, he concluded. 

“We just need to find practical ways to do it. Fintech, 

asset management data and green finance are key 

areas where we both feel there’s a chance—a good 

chance—for growth”. 

TOKYO-LONDON 
FINANCIAL SEMINAR

Two fintech hubs join forces
BY MEGAN CASSON
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H.E. JULIA LONGBOTTOM CMG
First female British Ambassador to Japan

BY SIMON FARRELL

J ulia Longbottom CMG formally became 

British Ambassador-designate to Japan on 

29 March and will become Ambassador 

once she presents her credentials to Emperor 

Naruhito. She joined the Diplomatic Service in 

1986. Most recently she was Director of Consular 

Affairs, running the UK’s global consular network 

from August 2016 to January 2020, and then 

spent six months as a Director of the Foreign 

& Commonwealth Office’s Coronavirus Task 

Force. Julia previously served as Deputy Head 

of Mission at the British Embassy Tokyo until 

summer 2016, which was her second posting 

to Japan. Her first was 1990–1993, as Second 

Secretary in the Political Section. Her other 

Asia-focused roles have been Head of China / 

Far Eastern Department (2009–2012) and Head 

of Section for Nationality and Immigration in 

the Hong Kong Department at the time of the 

handover to China (1994–1997). Her other over-

seas postings were to Poland as Consul General 

and Director of Trade & Investment in Warsaw 

(2002–2006), and to The Hague (1998–2002). She 

was Strategy Director for UK Trade & Invest ment 

in London (2006–2009). She is married to 

Richard Sciver, and they have three grown-

up children.

16  bccj acumen, mar/apr 2021
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Please tell us about your work and interests.

I joined the Foreign & Commonwealth Office after 

graduating with a degree in modern languages. 

At my girls’ grammar school in Bradford, West 

Yorkshire, I had been drawn to foreign languages. 

I picked up a fascination for other countries and 

their different cultures from my father. Learning 

languages was a way to find out more about both. 

But I had never heard of the Diplomatic Service 

until a chance conversation at university. Once I 

had I was immediately attracted.  

Finding myself one of a lucky 30 who got into 

the Diplomatic Service Fast Stream that year, I had 

little concept of what the work would entail, or 

where my career might take me. But when the new 

recruits were told that one third of us would need to 

learn a ‘difficult’ language, I was keen to volunteer. 

After a brief debate with my boyfriend (now my 

husband, Richard), I opted for Japanese. The culture 

and language were a draw. Japan was also the 

world’s economic powerhouse, and we gauged that 

Richard’s chances of finding a job in international 

business in Japan were better than elsewhere. 

Japan and East Asia have been notable building 

blocks of my career. I’ve witnessed some of the 

ten-year anniversary brought back vivid memories 

of helping lead our response from London, and of 

the suffering and resilience of the Tohoku people.

Variety is a feature of any Foreign & Common-

wealth Office career, and I have enjoyed my share. 

A highlight has been working to deliver frontline 

public services—in consular roles, and in support 

of business. My first business-facing job in Warsaw, 

as Director of Trade & Investment, led me to take on 

the role in UKTI headquarters as Strategy Director, 

responsible for the then-new strategy and change 

programme. Things have moved on since then, with 

the creation of the Department for International 

Trade, and the UK government now in charge of 

our own trade policy and negotiations. High-level 

support for business remains a key responsibility of 

the Ambassador to Tokyo, and I’m looking forward to 

putting my energy into that over the next four years. 

My personal interests include travel, culture, 

modern art, and food—especially Japanese. Our 

biggest passion, shared with our three children, is 

sport and outdoor adventure. We all enjoy playing 

tennis and golf, skiing, jogging and hiking. Several 

members of our family play a lot of cricket, football 

and some rugby. I’m good at cheering them on! 

We enjoy a physical challenge. Richard ran two 

Tokyo marathons when we were last here. I was 

persuaded by the Knights in White Lycra to join 

their three-and-a-half day 500km charity bike ride 

to Minamisanriku in May 2015, an experience I 

wouldn’t have missed for anything. 

Why were you offered the role of Ambassador?

I applied for the job in 2019. All Head of Mission roles 

are advertised within the Foreign, Common wealth & 

Development Office and across government. Candi-

dates have to convince the selection panel through a 

written application and an interview that they have 

the leadership, experience, skills and competences to 

succeed, and that they are the best person for the job. 

I guess that’s the answer to your question.

What will be your major tasks over the next 

few months?

A major priority will be ensuring effective imple  men-

ta  tion of, and promoting the business opportu  nities 

flowing from the UK–Japan Comprehensive Economic 

Partnership Agreement both for UK exports to Japan 

and for strategic Japanese investment in the UK. 

Membership of the Comprehensive and Progressive 

Agreement for Trans-Pacific Partnership (CPTPP) 

is the next goal in our sights, working with Japan as 

CPTPP Chair this year. 

This is a big year of international leadership for 

the UK, as Chair of the Group of Seven (G7) as well 

as the United Nations Climate Change Conference 

(COP 26) in Glasgow in November. The UK and 

Japan share an ambition to strengthen the G7. 

Prime Minister Boris Johnson is determined to 

use it to reinvigorate international cooperation on 

the most pressing global problems. This includes 

Work to address climate change will be a big personal priority … 

Business has a key part to play … where I hope to work  

with BCCJ members. 

region’s historic moments: the bursting of Japan’s  

eco nomic bubble in 1989; the hand over of Hong Kong 

in July 1997; China overtaking Japan as the world’s 

second-largest economy in 2010; and the stunned 

reaction in Japan to the Brexit vote in 2016. Not to 

mention the triple disaster of the Great East Japan 

Earthquake and Tsunami in March 2011.  The recent 

After the Knights in White Lycra 500km charity bike ride to 
Minamisanriku in 2015 that raised ¥7.4 million for local children.

At a consular reception in London with Foreign Secretary Dominic Raab MP in 2020. With the UNHCR Refugee Agency Special Envoy and actress Angelina Jolie at the opening of the 
“Preventing Sexual Violence Against Women” event in 2013 at the UN University, Tokyo.
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leading the global recovery from coronavirus, 

promoting our future prosperity by championing 

free and fair trade, tackling climate change and 

preserving the planet’s biodiversity, as well as 

championing our shared values. This provides 

a rich agenda for our collaboration with Japan 

in areas of shared concern, from global health, 

and ensuring a resilient, green recovery, to cyber 

security, green finance, and collaborations in 

science and technology.

Work to address climate change will be a 

big personal priority. The UK government has 

welcomed Prime Minister Yoshihide Suga’s target 

of zero carbon dioxide emissions by 2050. We will 

be working closely with Japanese government 

partners as they work up the details of their plan, 

including an enhanced nationally determined 

contribution that will support our shared ambition 

to deliver on the Paris Agreement. Business has a 

key part to play in this—an area where I hope to 

work together with BCCJ members. 

Added to that will be our continuing work to 

build an ever closer defence and security relation-

ship, developing our ability to work together in 

operations to support international peace and 

stability, as well as deeper collaboration in defence 

technology. The planned visit to the region before 

the end of the year of HMS Queen Elizabeth and her 

carrier strike group will be a demonstration of the 

UK’s renewed engagement with the Indo-Pacific 

region, and the importance of the region to our 

economy, security and global ambition to support 

open societies. It will be an opportunity to elevate 

Japan–UK defence cooperation to a new level. 

We are hoping to see the 2020 Tokyo Olympic 

and Paralympic Games go ahead this summer, 

even if in an altered form. We look forward to 

welcoming strong contingents of British athletes 

for both, and to Tokyo putting on a spectacle of 

sport to raise the collective spirits of the world. 

We will use the spotlight on the games to complete 

our UK in JAPAN campaign—with thanks to our 

sponsors for their staying power. There is much to 

look forward to in the cultural calendar, including 

an installation by the Jason Bruges Studio in Ueno 

Park that will bring together arts and technology.

How does it feel to be the first female British 

Ambassador to Japan?

I always aspired to be an Ambassador but had no 

idea where, or how senior that post would be. It feels 

very special to have achieved my ambition in Japan, 

which is such an important partner of the UK, and 

the place where I started my diplomatic career—and 

my family. Everything I have done in my career so 

far—the experiences, learning and achievements—

feels to have prepared me for this role.

On the question of being the first woman, I feel 

I am in good company.  Other countries have sent 

well-qualified female ambassadors to Japan, and 

I look forward to joining that impressive network.  

As of 31 December 2020, around 30 percent of UK 

Heads of Mission around the world are female.  We 

currently have female ambassadors to all-but-one of 

our G7 partner countries, China, Russia, NATO and 

the UN. This is testament to the determination of the 

FCDO Board to create a diverse talent pipeline for our 

top jobs.  So whilst I may be the first female British 

Ambassador to Japan, I know I won’t be the last. 

Do you have any advice for ambitious young 

women in government?

In London, ambitious young men are as likely to ask 

me for advice as ambitious young women. They have 

the same concerns about combining a career in the 

world of foreign policy and development with holding 

down a relationship and having a family. My advice 

is to seize any opportunity—you never know where it 

might lead you or how things might work out. 

I would advise both women and men not to fix their 

sights too determinedly on a particular career path. 

People take many different routes to achieve their ambi-

tions. This might include time to have a family, or to fit 

in with a partner’s career. Lastly, I would advise them to 

be themselves. There is no single persona or style you 

need for success as a leader. Our organisation is all the 

richer for the diversity and self-awareness of our people. 
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This Mirror Challenge wall in the Foreign Office showed in 2018 that half of its top jobs 

had never been done by a woman, each represented by a mirror. Female colleagues were 

invited to look in the mirror and imagine themselves in one of those jobs. The mirror is 

swapped for a photograph whenever a woman fills one of the posts for the first time.
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What sectors or issues will you focus on over 

the next four years?

We have an ambitious agenda in Japan over the 

coming four years, which can be captured under 

these headings:

• Stepping up our trade with, and strategic 

investment from, Japan

• Deepening our security and defence relationship

• Closer partnership in science, innovation, 

education and data

• Action on climate change and biodiversity

• Joint work to strengthen the resilience of our 

open economies and societies, at home and 

around the world

• Expanding people-to-people links, including 

educational and cultural exchange, and proactive 

support for vulnerable British people in Japan 

I’ll be relying on the expertise of our fantastic 

teams in Tokyo and Osaka, and working with 

partners in Japan and the UK to make progress 

in these areas. 

What might be your biggest challenges and most 

pleasant tasks?

One of the biggest challenges will be managing the 

recovery from Covid-19, on both a personal and 

professional level. It has been a tough time, with our 

expectations of life, work and travel turned upside 

down. Many of our former certainties have taken a 

knock. The lines between work and home life have 

become blurred. Teams or Zoom meetings with 

colleagues in London and around the world have 

become a regular feature of our evenings here. 

I want to place a greater emphasis on the wellbeing 

of our teams and on supporting resilience—not 

least because of the great expectation we have for 

the busy year ahead. 

I also want us to learn from the innovation the 

pandemic has forced on us. Whilst travel has been 

almost impossible, we have used online technology 

to negotiate a bilateral trade agreement, continue 

much of our UK in JAPAN campaign, hold our 

2+2 Defence and Foreign Ministerial talks, and run 

the biggest-ever trade promotion event, hosted by 

Export to Japan, to highlight the opportunities of 

the new UK–Japan free trade agreement. For two 

countries separated by 9000kms, with an eight- or 

nine-hour time difference, we have developed a host 

of new ways of working and engaging with people. 

My pleasant tasks, I expect, will be to do with 

people. The enduring UK–Japan relationship is built 

on personal connections. I look forward to meeting 

and reconnecting with the many people who have 

played a vital role in creating and sustaining this 

wonderful network of relationships. I also hope to 

create new connections between people in the UK 

and in Japan, not just among the high achievers and 

the elite of our economies and societies, but among 

the young, the artistic, the innovators, the diverse 

and creative, the academic, the campaigning, and 

the multi tude of extraordinary ‘ordinary’ people 

of our two countries. The future of our countries, 

and the sustainability of our relationship, will be in 

their hands.  

How can you and the British Chamber of 

Commerce in Japan help each other? 

We already collaborate on many fronts, but I sense 

we are standing on the threshold of an era of even 

more intensive partnership with Japan, where 

many of the policy issues we are working on have 

important application in industry, technology 

and services. Businesses in both countries will be 

indispensable for delivering the solutions. I hope 

to see us collaborate across many sectors—from 

artificial intelligence and data, to the nuclear 

industry, from the imperative of clean growth, 

to the challenge of an ageing population, from 

partnership in scientific enterprise, to the future 

of mobility, and from shared development in 

education, to a revolution in cyber security. In all 

these areas, partnership will be key. 

How do you see the UK–Japan relationship 

developing?

The pace of change and increased competition in 

geopolitics, in the global economy, in the security 

environment and in technology, mean that we need 

to work together more than ever. I expect to see us 

developing a dynamic and future-focused partner-

ship, to design and influence the new interna tional 

standards and to harness new advanced industries 

and technologies in an open yet secure way. Our 

task is to confront and manage together such 

I expect to see us developing a dynamic and future-focused 

partnership, to design and influence the new international 

standards and to harness new advanced industries and 

technologies in an open yet secure way. 

transnational challenges as climate change, global 

health risks and terrorism.

The British Prime Minister has set out his long-

term, strategic vision for Global Britain following 

our departure from the EU, in the Integrated Review, 

published on 16 March. That vision is for a stronger, 

more secure, prosperous and resilient United Kingdom. 

A problem-solving and burden-sharing nation with 

a global perspective, adapting to a more competitive 

world. The report highlights the growing importance 

of the Indo-Pacific region to global prosperity 

and security, and the UK’s intention to engage 

more actively in this region, working closely with 

partners who share our values. It is going to be an 

exciting period.

Is there anything else you would like to say to the 

British community and Anglophiles in Japan? 

It’s fantastic to be back in Japan. I’m looking forward to 

working with you all to make the most of the opportu-

nities ahead of us. Before I left, I heard a lot about the 

latest developments in the UK. There are of course real 

challenges, not least those wrought by the Covid-19 

pandemic and the resulting fiscal and economic 

challenges. But there is exciting innovation happening, 

too. Hydrogen islands in Scotland’s Orkneys, a 

Commissioner for Future Generations in Wales, 

government carbon dioxide reduction targets driving 

a transition to zero emission technologies, and the 

development of smart grids and subsea technologies. 

Both our countries need to be future-ready. 

Together, we have all the potential we need to 

ensure that. 

CMG investiture at Buckingham Palace in January 2020.
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The sake industry in Japan is typically male-

dominated, with only a small number of 

female brewmasters. However, according 

to records dating back to the sixth century, it was 

women who originally produced sake. It is said 

they would chew and spit out rice grains, and that 

it was from this that they would brew alcohol for 

Shinto rituals. 

Due to social and cultural shifts, men came to 

the fore in the industry during the late 16th and early 

17th centuries. But, in recent years, a few women 

have been taking sake production back to its roots 

by reclaiming their positions in the industry. 

Miho Imada is an acclaimed Japanese sake toji 

(chief brewer) and has been recognised interna-

tionally for making some of the best sake in the 

world. Her family company, Imada Shuzo, is based 

in Hiroshima Prefecture, and has been in business 

since 1868. In November, Imada featured on a BBC 

list of 100 inspiring and influential women around 

the world.

“Right now, we have an employee from Scotland and at the beginning of 

last year the owner of Kanpai, a craft sake brewery in London, visited us. 

Recently more sake breweries have been opening in England”. 

INTERVIEW

How did you feel when you heard you had won 

the BBC award?

It made me acknowledge, and pay my respects 

to, the forefathers who had devoted themselves 

entirely to sake brewing. I felt that I would continue 

to perform my duties honourably.

How does it feel to be chosen with other inspiring 

and influential women?

I was very surprised that they selected a small 

countryside sake brewer like me. I strongly believe 

this is not my personal achievement but, rather, 

Japan’s traditional food and sake culture that have 

attracted global interest. But I do appreciate the 

BBC staff and thank them for their recognition. 

What made you enter the traditionally male 

world of sake brewing?

I did so because sake brewing is my family’s 

business. I love the job!

Have you found gender discrimination 

or favouritism?

I have encountered gender discrimination in 

general in Japanese society, but not specifically 

in the sake brewing industry. Rather, I have been 

judged by the flavour technology of the sake 

and the success of business in different areas. 

If anything, I would say that being a woman has 

been a benefit to me.

How has the UK taken to sake and is demand 

growing? Is your sake sold there?

Right now, we have an employee from Scotland and 

at the beginning of last year the owner of Kanpai, 

a craft sake brewery in London, visited us. Recently 

more sake breweries have been opening in England 

and EU countries. I believe the potential for Japan’s 

sake industry is expanding. 

Our products are being exported to European 

nations, including France, Spain, Switzerland, 

Germany and Italy, but unfortunately not yet to 

the UK. We are looking for a partner there, so if you 

know of any prospective firms, please let me know.

What advice have you for women aspiring to lead 

in a male-dominated industry?

Never forget to respect your job. Cherish your 

friends, team and colleagues, and take your time. 

Don’t rush the process. 

The Japanese government recently launched 

a bilingual website to promote sake and other 

alcoholic drinks: https://tourism2020.nta.go.jp

BBC PICKS  
SAKE EXPERT

Top Hiroshima brewer among  
100 inspiring and influential women

BY SIMON FARRELL
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EAT YOUR HEART OUT
Healthy dairy and premium booze debuts for UK at Foodex

BY JULIAN RYALL

I n spite of arguably the worst economic 

conditions in living memory and all the 

complications of doing business caused 

by the ongoing coronavirus pandemic, British 

companies are still working hard to bring high-

end food and drink to the Japanese market.

Different picture

In stark contrast to the event two years ago, Foodex 

2021 was a far quieter affair, with the vast majority 

of foreign businesspeople unable to attend. The 

exhibition has evolved into the largest and most 

important food and drink show in Asia but, due to 

the government’s restrictions on inbound travel, 

visitor numbers were far lower and the frenetic 

energy that had become a hallmark of the event 

was missing.

But exhibitors were quick to point out the upside 

of that situation. Fewer passers-by and potential 

new partners jostling for samples, business cards or 

a casual conversation about a company’s products 

and services meant there was more time to have 

discussions likely to lead to a meaningful business 

relationship down the line. And many were simply 

relieved that the event was able to go ahead at all 

after last year’s cancellation due to the pandemic. 

With UK-based representatives unable to 

make the journey this year, the task fell to existing 

local partners and distributors to communicate 

the appeal of Scottish seafood, Welsh cheese, 

butter, whisky and gin, plus English sparkling wine, 

rose and craft beers.

Expat audience 

“We started imports in 2019, at the same time as the 

Rugby World Cup was being played here, because 

we realised that, while not too many Japanese 

people know a great deal about the Welsh, they 

would certainly know more about them by the 

end of the tournament”, said Clifford Chung, who 

is marketing cheese and butter produced by the 

Calon Wen co-operative comprising more than 20 

organic farms in Pembrokeshire, Wales.

With Wales making it all the way to the semi-

finals of the tournament and winning over legions 

of Japanese fans, that marketing ploy turned out to 

be inspired. Calon Wen is now importing a limited 

but sought-after selection of products, according 

to Chung. The extra mature organic cheddar and 

Rossett Red are attracting a firm following among 

expatriates tired of the processed cheeses that are 

the staple in Japan.

“Our cheeses are definitely at the premium end 

of the market, but it has quickly become clear that 

a lot of Japanese people have only tried processed 

cheese and really have little understanding of just 

how good real cheese is”, he told BCCJ ACUMEN. 

“And that means that once they do try it, they are 

surprised at the difference.

“As well as the expat market, we are popular 

with Japanese people who have lived abroad and 

have returned to discover that they can’t find a good 

mature cheddar, for example”, he said. He added 

that much of his task in the early stages of promoting 

Calon Wen products is simply educating Japanese 

consumers about what they have been missing.

The company’s spreadable butter—the only 

product of its kind in Japan—is also the only 

European dairy product to have been awarded 

the Japan Ministry of Agriculture, Forestry and 

Fisheries’ organic certification. “Being able to have 

that certifi cate displayed along side our products in 

supermarkets such as National Azabu or depart ment 

stores like Isetan Shinjuku and Matsuya Ginza has 

given us a huge boost because it is recognised and 

appreciated by Japanese consumers”, Chung added.

Inevitably, he admits, there have been bumps in 

the road. The tax on imported butter, for example, 

is 40 percent, since Japan wishes to protect its 

manufacturers. Thus, when combined with the cost 

of shipping, the price of a 250-gram pack comes to 

¥2,500, which is 15 times the UK price, Chung said, 

explaining that “people still want it and they are 

willing to pay for it”.

As a result of changing growing conditions, counties along the 

southern coast of the UK are nearing the perfect environment 

for producing champagne. 
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Spread the word

Lammas, a high-end delicatessen in the Sangenjaya 

district of Tokyo, has been working with Neal’s 

Yard Dairy in London since 2019 to import British 

farmhouse cheeses.

“We are the only store in Japan to import 

from Neal’s Yard Dairy, who were really keen to 

come to Japan and partner with us to market their 

cheeses”, said Seika Chevallier, the manager of the 

Sangenjaya store. “Before the pandemic, most of our 

customers were restaurants, but that has changed”, 

she explained. “With restaurants closed or limited 

in the hours that they can operate, we are now 

doing more direct retail business. We are also seeing 

that people do appreciate real, traditionally made 

cheese”, she said.

As with other companies, part of the challenge 

in Japan lies in convincing consumers that, for 

example, the veins of blue Penicillium roqueforti 

that run through the rounds of cheese are there 

deliberately, safe to consume, and add to the flavour. 

“We spend time explaining in detail that the blue 

veins are quite normal and we give people samples 

to show them just how good it is”, said Chevallier, 

who is, ironically, married to a French national.

British tipple

UK beers, wines and spirits were 

also well repre sented at this year’s 

Foodex, including a selection of 

British sparkling and rose wines 

produced by vineyards in Kent, 

Sussex and Hampshire.

London wine and spirit merchants Berry Bros. 

& Rudd are promoting their range of high-quality 

wines in Japan, emphasising that while French, 

Italian and Spanish vineyards used to enjoy all the 

attention of consumers here, there is an increased 

understanding that growers in southern Britain 

are taking advantage of rising temperatures. 

Within the past four decades or so, climatic 

conditions have been ideal for growing grapes. And, 

as a result of changing growing conditions, counties 

along the southern coast of the UK are nearing the 

perfect environment for producing champagne.

Award-winning Welsh brewery Tiny Rebel was 

also present with a range of eight beers, including 

their popular Easy Livin’ Pale Ale, Key Lime Lager 

and Stay Puft Marshmallow Porter.

Whisky from Wales

Although drinkers here have plenty of excellent 

vari eties of their own, whisky is synonymous 

with Scotland as far as Japanese drinkers are 

concerned. But Yoshinari Matsuda is out to 

change that perception.

In a recent blind taste test, 200 Japanese whisky 

experts were shocked to discover that the one 

the majority selected as being their favourite was 

Penderyn, a Welsh brand aged in a sherry cask: 

that is, a cask that has held the fortified wine sherry.

“The experts concluded that this whisky works 

for Japanese people because it goes with our cuisine”, 

Matsuda said. “They were just surprised to discover 

that it comes from Wales”.

The Penderyn Distillery, in the southern reaches 

of the Brecon Beacons, is the result of a discussion, 

in the late 1990s, in a village pub among a group of 

friends. Benefitting from a spring of natural water 

ideal for whisky, the distillery opened on St David’s 

Day 2004, with Prince Charles present. It produces 

drams that are fresh, fruity and full of flavour.

In the intervening 17 years, Penderyn has won 

more than 50 gold medals in competitions and the 

whisky is now available in more than 40 countries.

“Penderyn whisky is well known in Wales but 

less so in Japan”, said Matsuda. “We are trying to 

communicate to restaurants, bars and hotels that 

this whisky suits the Japanese palate perfectly, 

and we have high hopes for the market in the 

near future”.

Fresh and flavourful

Macduff Shellfish Ltd, based in Peterhead, Scotland,  

processes more wild shellfish than any other 

company in Europe and is keen to export more 

scallops, langoustines, crabs and whelks to a nation 

that famously has a taste for seafood. The pandemic, 

however, has had a serious impact on Japan’s restau-

rant trade and impacted imports. “The food service 

industry has been hit hard by the pandemic, with 

lots of shops closing early and others finding it hard 

to stay in business”, said Akira Senaui, key account 

manager in charge of Macduff Shellfish for the Japan 

office of Canadian firm Clearwater Seafoods Ltd.

“A lot of our business has traditionally been with 

the food service sector, such as kaiten sushi restau-

rants. But as that has weakened, we have discovered 

that sales to the public through high-end grocery 

stores and other outlets has increased”, he said.

And he remains positive that, when the product 

is this good, the business will come back.

“It has been difficult and [the pandemic’s] not 

over yet”, he added, “but I am sure the industry 

will get out of this and be just as strong”. 

In a recent blind taste test, 200 Japanese whisky 

experts were shocked to discover that the one 

the majority selected as being their favourite was 

Penderyn, a Welsh brand aged in a sherry cask.
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INTERNATIONAL WOMEN'S DAY:  

WOMEN IN TRADE
BY MEGAN CASSON

I n honour of International Women’s Day on 

8 March, the British Chamber of Commerce 

in Japan (BCCJ) and the British Embassy Tokyo 

held a panel discussion to explore the difficulties 

faced by women in Japanese and British business 

and trade. 

The conversation is particularly relevant given 

that the UK and Japan have recently agreed to 

a stand alone chapter on Trade and Women’s 

Economic Empowerment in the UK–Japan Compre-

hen sive Economic Partnership Agreement (CEPA).

CEPA came into force earlier this year, solidi-

fying a shared ambition to support and enhance the 

role of female employees and business leaders in 

the global economy. 

With words from a collection of esteemed 

panellists, moderated by Sue Kinoshita, chargé 

d’affaires at the British Embassy Tokyo, the event 

provided a forum in which current challenges, 

best practices and potential solutions for both the 

UK and Japan were discussed. 

Global efforts

Graham Zebedee, the UK’s chief negotiator for 

the UK–Japan CEPA, opened the event with a pre-

recorded speech. He addressed problems of gender 

inequality in international trade, suggesting how 

trade policy might help tackle the issues. 

“As we all know, the world is emerging from the 

Covid-19 pandemic and it’s not affected everyone 

equally”, he said, adding, “many studies have shown 

that women are likely to be disproportionately 

affected by its economic impacts. To respond to this 

crisis, we need policies which recognise the vital 

role that women, as workers and business owners, 

play in driving growth and recovery.

“It’s very clear that there’s a real-world problem 

to address here,” he said, explaining that only 

one in three entrepreneurs in the UK are women. 

If women started businesses as often as men did, 

that would be over a million extra businesses in 

Britain. “But women often face extra barriers to 

starting businesses and scaling them up, such as less 

access to capital and credit. Globally, for example, 

businesses led by women collected less than 

three percent of global venture capital in 2017. 

That means that they, in turn, participate less in 

international trade”.

As regards women’s role in trade and leader-

ship, Zebedee stated: “The Trade and Women’s 

Economic Empowerment chapter of our trade 

agree ment commits us to work together to increase 

the ability of women—both as business owners 

and as workers—to access the benefits of the 

agree ment. We’re convinced that, together, we can 

promote initia tives that increase women’s access 

to tech no logy, markets and finance; as well as 

develop women’s business networks and promote 

work place flexi bility, high lighting the importance 

of advancing women's leadership”.

Japan’s efforts

Whilst gender equality has increased in the 

Japanese workplace, old habits are slow to change. 

Nami Katagiri, assistant to general manager for 

human resources (HR) at Sumitomo Corporation, 

discussed what the firm has been doing to fight 

gender inequality. 

“On top of global HR, I’m also working on 

transforming and driving equality in the workplace. 

When you hear about a company like this one, you 

would assume that it is heavily male-oriented or 

male-led. Until about 20 years ago, women mainly 

were hired for some of the indirect office support 

functions. But more recently, Sumitomo has been 

actively hiring and developing women for more 

active professional and managerial roles. Our 

future challenges are how can we encourage female 

employees to maintain a high level of ambition, and 

how can we help them build their capabilities so 

they can achieve their aspirations?”

Katagiri went into detail about her own experi-

ences, having been a part of Sumitomo for more 

than 15 years. Before joining the HR Department, 

Katagiri was employed in the business operations 

section of the Mineral Resources & Chemicals 

Division, working on deals and working for extended 

periods of time in countries in South America and 

Africa. “I have always felt that Japanese corporations 

have challenges when it comes to global standards. 

“If we’re not using the full potential of 50 percent of our 

population, surely we’re missing out. It matters that women can 

see other people like themselves in leadership, and understand 

that they can play these roles in the future”. 
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We think diversity and inclusion are especially 

relevant and important for Japanese corporations. 

I think that the same applies to gender issues 

in Japan. We want to make the company—and 

Japanese society—stronger, more diverse and 

more resilient”.

Conscious change

Yasunori Takeuchi, the chief executive officer (CEO) 

of Standard Chartered Bank, Japan, who is also 

responsible for diversity and inclusion (D&I) at the 

bank, spoke on the firm’s role in supporting and 

maintaining D&I. 

He explained that Standard Chartered is 

promoting D&I as part of their leadership role 

through the use of specialised programmes. “In our 

hiring process, we ensure that we have both men 

and women on the panel. We offer a mentor ship 

programme for women to develop their skills within 

our company. We were also a sponsor of the 25th 

International Conference for Women in Business 

last year”.

Standard Chartered has developed an educa-

tion programme called GOAL, designed for girls 

aged 12 to 18 living in developing countries. 

“So far we have had 646,000 girls complete the 

programme. We are aiming for one million to 

complete it by 2023”.

Providing insight into the role of women in 

trade was Noriyuki Shikata, assistant minister and 

director-general at the Economic Affairs Bureau 

of the Ministry of Foreign Affairs (MOFA) of Japan. 

“In my view, the Trade and Women’s Economic 

Empowerment chapter in the UK–Japan CEPA 

shows the importance of long-term investment in 

future female business leaders and profes sionals. 

For instance, 56 percent of those joining MOFA 

on the management track this year are women. 

It is critical that we explore these new potential 

strategic areas of bilateral cooperation in close 

partnership with the business community, educa-

tional institutions and other stakeholders in both 

countries”. He also spoke to the importance of 

fostering educational exchanges—an area ripe 

for further collaboration. 

Best practices

Mika Nabeshima, the general manager for global 

HR at Tokio Marine Holdings Inc., spoke on 

behalf of 30% Club Japan. Founded in the UK, 

the 30% Club is a global campaign actively seeking 

to increase gender diversity at board and senior 

manage ment levels by 30 percent. 30% Club Japan 

began its activities on 1 May, 2019. A cross-company 

team of large Japanese corporations worked 

together to gather insights into different kinds 

of barriers women face in the workplace, and 

discussed a two-pronged approach to increase 

the amount of women in senior roles. The first is 

commitment to promoting women into senior 

leader ship positions, and the second is working to 

over come unconscious bias for fair evaluation and 

development opportunities for women at all levels. 

While each company has been working on its 

own initiatives—and making clear progress—the 

collective effort of 30% Club Japan has developed 

into a move ment to accelerate change in the country.

Pictured from left:

Sarah Backley, associate director, British Chamber of Commerce in Japan

Graham Zebedee, chief negotiator, UK–Japan CEPA 

Sue Kinoshita, chargé d'affaires, British Embassy Tokyo

Nami Katagiri, assistant to general manager for HR, Sumitomo Corporation

Mika Nabeshima, general manager for global HR, Tokio Marine Holdings Inc.

Yasunori Takeuchi, chief executive officer, Standard Chartered Bank, Japan

Julia Longbottom CMG, British ambassador-designate to Japan, British Embassy Tokyo

Noriyuki Shikata, assistant minister and director general,  

Economic Affairs Bureau of the Ministry of Foreign Affairs of Japan 

“If women started businesses 

as often as men did, that 

would be over a million extra 

businesses in Britain”. 

She also spoke on the practices we can take away 

from promoting D&I in business. “When we think of 

women in business, there are so many barriers that 

still exist.  For example, there’s an unconscious bias 

of what women are good at.  We are incorporating 

various sets of training to eliminate that unconscious 

bias. This has to be a continuous effort, not just 

one-time training. We also need to make sure that 

we are providing women with opportunities to 

gain experience through challenging projects and 

assignments, instead of automatically giving those 

to men, in order to strengthen the pipeline of talent”. 

Positive forward

New British Ambassador-designate to Japan, 

Julia Longbottom CMG, concluded the event with 

some thoughts on her role as the first female British 

ambassador to Japan, and how important it is to 

encourage gender diversity in prominent positions 

of leadership. “Throughout my four-year tenure, both 

my deputy and my consul-general in Osaka will also 

be women. I want to give you my commitment that 

we will be placing an emphasis on mainstreaming 

gender issues throughout every thing that we do”.

“If we’re not using the full potential of 50 per-

cent of our population, surely we’re missing out. 

It matters that women can see other people like 

themselves in leadership, and understand that they 

can play these roles in the future”. She concluded 

by addressing the women attending: “You can do 

anything. There are no limits to what we can do”.  
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BIOTECH BUY-IN
London’s 4BIO lands Kyowa Kirin’s  

first venture fund investment
BY C BRYAN JONES

I nnovation in cell and gene therapies, as well as 

ribonucleic acid (RNA) platforms, originating 

in the Asia–Pacific region has garnered inter-

national recognition. This includes the seminal 

discovery in 2007 of induced pluripotent stem 

cells—an achievement for which Shinya Yamanaka 

and Sir John Gurdon shared the 2012 Nobel Prize 

for Physiology or Medicine.

Japan’s scientific prowess makes it a potential 

powerhouse in the field of advanced medicines, but 

the country is often overlooked by global investors. 

London-based 4BIO Capital is looking to change 

that. Established in 2014, the international venture 

capital firm focuses solely on the advanced therapies 

sector with the objective of investing in, supporting 

and growing early-stage firms that develop treat-

ments in areas of high unmet medical need. The 

ultimate goal is to ensure access to these potentially 

curative therapies for all patients.

Invest and advance

Specifically, 4BIO looks for viable, high-quality 

opportunities in cell and gene therapy, ribo-

nucleic acid-based therapy, targeted therapies 

and the micro biome. Advanced treatments, 

including modalities such as cell and gene therapy, 

have the potential to cure chronic disease and 

eliminate the need for lifelong, sub-optimal and 

expensive treatments.

In fact, RNA technology is playing a critical 

role in the current global health crisis, as some of 

the authorised vaccines are based on it. Instead of 

using a weak or inactive form of a virus to trigger 

an immune response, RNA vaccines use the virus’s 

genetic code against it.

Advanced biotherapeutics are key to addressing 

the challenges of modern-day healthcare, such as 

the spiralling cost of long-term chronic illness and 

a lack of cures, and present a significant investment 

and impact opportunity.

The 4BIO Ventures II LP Fund’s first close 

was completed in September 2019, with more 

than $50mn committed, and the final close goal 

is $100mn. Through the fund, 4BIO will invest in 

eight to 12 private firms around the world.

Japan and beyond

Last June, Kyowa Kirin Co., Ltd. announced a 

commit ment of up to $10mn. It was the first 

invest ment into a venture capital fund for the 

Japanese pharmaceutical and biotech firm, 

headquartered in Tokyo.

The investment will provide Kyowa Kirin with 

access to the advanced therapies space across the 

UK, Europe and the United States through 4BIO’s 

investment team. 4BIO will gain access to Kyowa 

Kirin’s scientific and R&D teams to better inform 

its ongoing investment in the space.

“4BIO’s Ventures II fund, and its sole focus on 

advanced therapies, gives us a fantastic opportunity 

to support early-stage companies in what we believe 

is the fastest-growing and most important field 

of medicine”, said Kyowa Kirin Executive Officer 

and Director of Corporate Strategy & Planning 

Takeyoshi Yamashita. “We share 4BIO’s vision of 

ensuring sustainable access to potentially curative 

therapies for all patients and contributing to the 

health and well-being of people around the world. 

This investment underlines our shared ambition 

to do so”.

The collaboration is a big step towards 4BIO’s 

goals in Japan, which partner Kieran Mudryy says 

is to nurture innovation. “There is a lack of access to 

early and seed funding in Japan. In the UK and US, 

in particular, the idea of incubators and access 

to early grant money from universities and local 

governments is really established. In Japan, that all 

exists, but it’s tiny compared with elsewhere. We 

believe that, by building up a network with other 

funds, we can spot opportunities early enough and 

be the early risk-takers”.

Local experience

Assisting 4BIO with connections in Japan is 

Philippe Fauchet OBE, the former president and 

representative director of GlaxoSmithKline K.K., 

who went on to serve as chair from April 2017 to 

February 2019. He is also a past member of the 

British Chamber of Commerce in Japan Executive 

Committee. Fauchet joined 4BIO as a Japan-based 

venture partner in September 2019.

“Japanese companies are difficult to penetrate. 

They try to maintain a kind of ecosystem where they 

collaborate within their own networks”, Fauchet said. 

“So, we must recognise this very courageous decision 

that Kyowa Kirin took to make an alliance with a rather 

young organisation. 4BIO is not a BlackRock or any one 

of those big names that everybody knows. It’s a young 

fund that is focusing on very advanced therapies”.

But this pursuit of things that are not the primary 

focus of other funds is a unique characteristic of 4BIO, 

he added, and one that Kyowa Kirin found attractive.

“They saw the benefits—the fact that there is 

big experience available inside the company and in 

the UK, even the capacity of 4BIO to provide some 

training, if needed, to collaborators from Kyowa Kirin”, 

Fauchet explained. “Trust has been based on those 

various ingredients, and also because the 4BIO team 

came regularly to Japan to explore and visit, to get 

know each other”.

Govt help

The original groundwork for the collaboration 

between 4BIO and Kyowa Kirin was laid by the 

British Embassy Tokyo. As 4BIO Managing Partner 

Dima Kuzmin explained: “This is actually another 

excellent example of the UK government’s support. 

We met Kyowa Kirin before we met Philippe, and that 

was through the efforts of the British Embassy Tokyo 

and the Department for International Trade, who 

introduced us to Philippe as well. We’re incredibly 

thankful to them for that.

“This is one of the largest Japanese direct 

invest ments in the UK-based venture capital life 

sciences funds and a substantial participation 

of Japanese strategic involvement in a fund that 

builds new companies in the UK. We think that’s 

really important”. 

This is one of the largest ever 

Japanese direct investments 

in the UK life sciences and 

… in a fund that builds new 

companies in the UK.
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In our digital world, video has become the key tool for marketing, recruiting, networking 
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Featuring the best and latest of Japanese lifestyle and business such as culture, 
food, entertainment, sports and much more, In Japan TV’s exciting mission is to 
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FIRM SPECIALISATION
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E verybody has had to adjust to life in the 

ongoing pandemic. Lockdowns and restric -

tions have not just impacted our daily 

lives, but also have affected global and national 

economies. Now, with vaccination programmes 

being rolled out, business people can tentatively 

plan for a post-pandemic future. 

On 2 March the British Chamber of Commerce 

hosted a virtual event in which financial and 

economic experts examined the impact Covid-19 

has had globally and looked ahead to what this year 

may have in store for Japan, its economy and the 

rest of the world. 

Look back to learn

Takuji Okubo, the North Asia director of The Economist 

Corporate Network, shared his predic tions regarding 

Japan’s economic recovery after the pandemic. He also 

compared the immediate future with the nation’s 

recovery from the global financial crisis of 2008 

caused by the Lehman shock. “So many economists, 

including the Economist Intelligence Unit, tend to 

feel that it’s going to be a slow recovery”. 

He compared Japan’s economy before that 

disaster to its current state resulting from the pandemic. 

“I think one big difference between now and then 

is the strength of the yen. The value of the yen 

strengthened a lot between 2007 and 2011. The yen 

was actually as weak as ¥130 per dollar between 

2006 and 2007. In 2011 and 2012, it strengthened to 

as much as ¥80 to the dollar. For Japanese exporters, 

it was very painful. So, I think this time around, 

fortunately for the Japanese economy, the yen 

remains stable. I think that’s actually a plus for the 

Japanese economy”, he said. Okubo explained that 

the recovery should only take three years. 

Global role 

Okubo also addressed the potential changes in 

geopolitics this year, highlighting China’s role in 

this. “Globalisation will continue, but at a slower 

pace”, indicating the acceleration of slowbalisation, 

namely, the slowdown of global integration. “China 

wants to continue to integrate with the global 

economy. I personally think we will be seeing 

deglobalisation or a decoupling of the Western 

economies with China’s economy”. 

Dimitry Rakin, associate director at The 

Economist Corporate Network, North Asia, broke 

down China’s presence in the global market, 

noting some positive attitudes toward China by 

foreign countries. “Companies could feel a little 

bit more positive towards the business environ-

ment in China because of the way China handled 

the pan demic, and because of the way that the 

economy has been developing in China. We also 

saw from survey data that an over whelming majority 

of the companies are still planning to invest more 

in China, and that is the main destina tion in Asia 

for investment.”

Echoing Rakin’s sentiments, Okubo agrees on 

China’s role in leading the international economy 

during the pandemic. “Pretty much everywhere in 

the world—except China—suffered negative growth 

year on year”. He added that the world economy had 

shrunk 3.3 percent; Japan’s was down 5.3 percent, 

while that of the UK—with one of the steepest 

declines globally—was down 9.9 percent. The only 

country to experience economic growth was China, 

with a 2.3 percent year-on-year increase. 

Digital switch

Another side effect of the pandemic has been the 

switch to digital. Working from home has been 

adopted by countless firms throughout the world. 

Japan, typically known for its paper transactions 

in banking and business, has also made changes 

to adapt. 

Yoshinao Tahara, country head of Transaction 

Banking at Standard Chartered Bank, Japan, said that 

one of their priorities is digital banking. “We have 

established visible success as a front runner in the 

digital banking world. We expect to see more inno-

vation and development in the digital banking space”. 

“We are reducing traditional paper-based 

production as a bank, internally and externally. This 

is a critical initiative for the efficiency of business. 

Not only for the bank but also for clients”. As well 

as adapting to digital banking, Standard Chartered 

has also adjusted to working from home. “Our work 

from home rate is 50–70 percent, in accordance with 

government guidelines and the state of emergency”.

Tahara also welcomed the Japan–UK Compre-

hensive Economic Partnership Agreement, as well as 

the UK’s application to join the Comprehensive and 

Progressive Agreement for Trans-Pacific Partnership. 

“The UK and Japan can take up important 

roles and business opportunities here”, Tahara 

said, “and Standard Chartered can help those 

companies on the ground through our networks 

in trade finance, cash management and foreign 

exchange management”. 

The world economy had shrunk 3.3 percent; Japan’s was down 5.3 percent,  

while that of the UK—with one of the steepest declines globally—was down 9.9 percent.

BUSINESS AND  
ECONOMIC CONDITIONS  

AFTER COVID-19
BY MEGAN CASSON
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HOW KIWL HELPED  
BEAT MY DEMONS

Cyclist reveals how he manages ADHD
BY ANDREW EDSALL

O ne of my favourite sayings, borrowed from 

the Chinese, has always been: “A journey 

of 10,000 miles begins with a single step”. 

Many of those kilometres, for me, were on a bicycle. 

I still remember the feeling of utter joy the first time 

I learned how to ride my first bike. It is more than a 

bunch of metal, plastic, and rubber. It is a happiness 

machine and how I dealt with undiagnosed 

attention deficit hyperactivity disorder (ADHD) 

for nearly 30 years.

Getting diagnosed

ADHD is a condition that can cause persistent 

behavioural problems such as hyperactivity, 

impulsivity and difficulty paying attention.

The signs were always there. When my 

symptoms started to show, a teacher decided that 

the best way to deal with them was by repeating 

the school year. Thankfully, other teachers saw 

potential in me and enrolled me in Gifted and 

Talented school programmes, where I was able 

to use my creative energies towards problem-

solving projects. 

After completing a high school exchange pro-

gramme in Tokyo via the non-profit organisa tion 

AFS Intercultural Programs, I attended university in 

the United States. I returned to Tokyo in 2002, and 

for the 10 years that followed, I felt like something 

was off. I often struggled to complete executive 

tasks, as well as the myriad of complex processes 

that occupy adult life.

In 2019, a friend sensed I was having some 

difficulties focusing. The reality is that those 

challenges were always present and had followed 

me my entire life. Many people would say, “You 

have so much potential, if only you applied yourself”. 

They saw the symptoms but did not question or 

understand the cause. After researching ADHD—

particularly how it manifests in adults—the pieces 

of the complex puzzle that is life started to fall 

into place.

While many people experience symptoms 

of ADHD from time to time, there are varying 

degrees, symptoms, and other possibilities to 

examine before reaching an official diagnosis. 

I was diagnosed at 40 years old, and since then I 

have taken an incremental approach to managing 

my ADHD. There are different ways to cope with 

the symptoms including a combination of exercise, 

routine, diet, sleep and medication.

While awareness of ADHD in Japan is increasing, 

there is a negative stigma surrounding mental 

CHARITY

health. If not cared for, ADHD can be a monster 

with tentacles that eventually choke and destroy 

everything—work, education, family and friends, 

finances, income, and all the things you hold 

most dear. 

In addition to the other methods, cycling has 

helped me to keep that monster at bay. Research 

suggests that ADHD is related to the production 

and regulation of the neurotransmitter dopamine. 

As I started cycling more, I noticed that I had more 

motivation and could focus better, making it easier 

to get work done.

Biking benefits

In 2013, a good friend invited me to join Tokyo Cranks, 

a group that meets early on Sunday mornings for 

a bike ride and coffee. The weekly ride gradually 

developed a life of its own—especially after I moved 

from a big, heavy mountain bike to a fast and 

light carbon road bike. This quickly became part of 

my weekly routine and had a positive impact on 

my ADHD, which was still undiagnosed.

I first read about Knights in White Lycra (KIWL)—

the charity cycling team made up of amateur cyclists 

If not cared for, ADHD can be a monster with tentacles that 

eventually choke and destroy everything…you hold most dear. 
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of all ages and abilities—in a 2015 magazine article. 

Riders train rigorously to complete a four-day, 

500km cycle ride through Japan to raise funds and 

awareness for a chosen charity. 

John Stanton, a founding member of KIWL, 

joined Tokyo Cranks on one of our weekly Sunday 

rides. There I introduced him to one of the founders 

of the non-profit organisation (NPO) Mirai no Mori. 

KIWL then went on to raise money for Mirai no 

Mori from 2016–2018.

Facing challenges

As someone who knows first-hand the importance 

of education and overcoming challenges, one of 

the things I appreciate most from the annual KIWL 

rides is how we tackle obstacles.

During our 2016 KIWL ride to Ichinoseki, 

Iwate Prefecture, I was on the team led by KIWL 

Chair and cofounder Rob Williams. We rode along 

the coast, which was still a bleak wasteland, five 

years after the 2011 Great Tohoku Earthquake and 

Tsunami. Some groups rode in circles because GPS 

units had yet to be updated. 

Once we got on the main road, it was bumper-

to-bumper traffic, with colossal dumper trucks 

and verges over which it was impossible to ride, so 

we rode along the tiny roads between rice paddies.

The night before we embarked on our 2018 ride,  

I discovered a team member had a medical condi  tion 

that required care and attention during the ride. Once 

we were on our way, we climbed a mountain and it 

started raining during the descent. Cold, wet, and 

miserable, an erratic driver knocked a team member 

with his car mirror and nearly took out others as well.

NHS information

The UK’s National Health Service (NHS) defines 

ADHD as a condition that affects people’s 

behaviour. The exact cause of ADHD is not fully 

understood, although a combination of factors 

is thought to be responsible. These range from 

genetics, brain function and structure; to those  

born prematurely, with epilepsy or with 

brain damage.

As ADHD is a developmental disorder, it is 

believed it cannot develop in adults with out 

it first appearing during childhood. By the 

age of 25, an estimated 14 percent of people 

diagnosed with ADHD as children still have 

full range of symptoms, and 65 percent still 

have some that affect their daily lives. As these 

signs generally tend to change or lessen over -

time, it is trickier to diagnose ADHD in adults. 

Symptoms in adults are:

• Carelessness

• Starting new tasks before 

finishing old ones

• Poor organisational skills

• Inability to focus or prioritise 

• Losing or misplacing things 

• Forgetfulness 

• Mood swings 

• Inability to deal with stress

• Impatience

For adults living with ADHD, the NHS 

recommends the following advice:

• Make lists, keep diaries, set reminders and 

allot time to plan what you need to do

• Regular exercise 

• Find ways to help you relax

• Discuss your condition with your 

employer, and discuss anything they can 

do to help

• Join a local or national support group

There are ways to manage ADHD, such as 

cognitive behavioural therapy and medications. 

If think you may have ADHD, the NHS recom-

mends you see your general practitioner to 

discuss your symptoms.

As someone who knows first-hand the importance of education and overcoming challenges,  

one of the things I appreciate most from the annual KIWL rides is how we tackle obstacles.

From left: Keen cyclist Simon Childs, KIWL veteran David Street and myself on a Friday-afternoon ride along the Tama river.

In 2019, ours was one of the first teams to leave 

Niigata Prefecture and head inland. As we left  

the city and headed across miles of rice fields,  

a freak wind storm made it impossible to ride safely. 

We regrouped, rode to the nearest station, and took  

a local train into the hills. 

Those are the memorable bad moments and, 

frankly, there are too many good moments to list.  

I would not trade any of those experiences for anything. 

KIWL offers friendship, camaraderie, goals and 

purpose—not to mention an incredible feeling of 

accomplishment when we reach our final destination.

Cross fingers for 2021

This year, KIWL is proud to sponsor YouMeWe for 

the third consecutive year. YouMeWe is an NPO 

that provides a variety of support for about 30,000 

children living in institutions across Japan. The 

charity helps children learn essential career skills, 

such as creative problem-solving through coding 

and design challenges. This gives them employable 

skills and new levels of confidence in the digital age.

In 2020, the annual 500km ride was postponed 

due to Covid-19 concerns. This year, the ride will 

be going ahead in June, providing all riders and 

support staff can provide proof of negative PCR 

tests before the ride takes place. Precautions will 

be in place to maintain social distancing, such as 

smaller riding groups and separate hotel rooms 

for all riders. 

I am looking forward to my fourth ride, and 

the third time as a leader. There are many kilo-

metres ahead, but it all starts with a single step—

or pedal stroke. 
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1

From left: BCCJ ACUMEN Publisher 

Simon Farrell; outgoing British Ambassador 

Paul Madden CMG; Sarah Madden; British 

Chamber of Commerce in Japan (BCCJ) 

Associate Director Sarah Backley; President 

David Bickle OBE, and Executive Director 

Lori Henderson MBE, on 8 February at 

the British Embassy Tokyo. Ambassador 

Madden held a lunch to thank the BCCJ, 

ACUMEN and its publisher Custom Media 

for their support during his four-year term. 

2 3

1

2

Knights in White Lycra (KIWL) cyclists met on 

27 February for training in preparation for the  

June 500km charity ride that will support the 

YouMeWe NPO. Starting at Ebisu Station, they  

set off on an 80km round  trip to Kanagawa 

Prefecture, which required them to climb a few 

tough hills. From left: Custom Media Video 

Producer Miho Sainoki, KIWL Chair and 

co-founder Rob Williams, YouMeWe founder 

Michael Clemmons, and cyclist Emi Tzuneizumi.

3 

Ambassador Madden met Minister of the 

Environment Shinjiro Koizumi on 15 February 

to discuss climate change. He presented the  

Minister with a book of poems titled Fried 

Octopus, Instead of Sticks of Rock that he wrote 

reflecting on his time in Japan.

COMMUNITY
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BCCJ ACUMEN readers are welcome to email recent  

UK–Japan event photos with captions and credits for  

the editor to consider: publisher@custom-media.com

4 

Cardiff-native Morgan Paul Williams performed 

Welsh and Irish classics at the Foreign Correspon-

dents’ Club of Japan in Chiyoda-ku on 19 March 

for the weekly Saturday Night Live event.

5 

On 13 February, British School in Tokyo (BST) 

students and parents joined the first of three 

university webinars in which BST alumni studying 

at a range of institutions were interviewed. With 

that month focusing on UK universities, the 

evening gave students and parents an opportunity 

to ask questions about entering university. It was 

most useful for those interested in going to study 

in the UK.

6 

The St David’s Society of Japan combined their 40th 

anniversary celebrations and their annual St David’s 

Day event on 28 February. What had been planned as 

an exhibition and reception was turned into a creative 

Zoom event, featuring video messages from expats in 

the Welsh community.

4

6

75

7 

As part of the “Express Yourself” week at the BST, 

primary pupils came on 12 February wearing 

clothes that expressed their personalities and 

made them feel comfortable, happy and confident.
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An excerpt from an article originally published 

in the 12, 19 November, 2020 issues of the weekly 

news magazine, Shukan Shincho.

My great grandfather did organise the 

Meiji Restoration. But I’m a merchant 

and am much more interested in what 

business can be done today”.

On 3 July, 2019 at a house in a quiet residential 

area in the City of Westminster, close to the Houses 

of Parliament, the elderly man looked back nostal-

gically on the past. As bright sunlight streamed into 

the window, in a quiet, carpeted room, time seemed 

to stand still. Seated on a sofa, with his back toward 

the window and holding a cane to his side, he began 

speaking in a modulated tone. He resembled the 

classic image of a good old man.

“When Chinese burned the opium, we asked 

the British government to send gunboats to destroy 

and punish them,” he said. “And the reparation 

treaty and Hong Kong—we don’t justify or pretend 

that it didn’t happen. It’s unfortunate history and, 

at that time, the standard was quite different”.

His name was Sir Henry Keswick, and he was 

80 years old. One of the wealthiest individuals in 

Britain, he held the title of chairman emeritus in the 

multinational conglomerate Jardine Matheson. For 

many years, he had been a “good friend” enjoying 

close ties with Taro Aso, the deputy prime minister 

and minister of finance in the cabinets of Japan’s 

two most recent prime ministers, Shinzo Abe and 

Yoshihide Suga.

The Jardine Matheson trading firm was estab-

lished in Guangzhou (Canton), China in 1832 by a 

pair of Scottish traders, William Jardine and James 

Matheson. Initially, the firm had traded in Chinese 

tea and Indian opium. When China’s Qing rulers 

banned the illegal trade in opium and ordered the 

stocks to be destroyed in 1839, Britain’s Parliament 

ordered the Royal Navy to mount a punitive expe-

di tion the following year. The events are known as 

the first Opium War, which continued until 1842.

The Chinese forces were soundly defeated, 

and Hong Kong was ceded to Britain. From its new 

headquarters in Hong Kong, Jardine Matheson 

subsequently expanded into other fields, including 

WHAT’S PAST IS PROLOGUE
Fascinating account of Jardine Matheson’s critical role in trade and other ties with Japan 

BY EIICHIRO TOKUMOTO 
TRANSLATED BY MARK SCHREIBER

“

shipping, transport, finance and real estate, eventu-

ally becoming a multinational conglomerate. The 

firm’s presence in Japan predated the beginning of 

the Meiji Period, and it helped to arm the power ful 

clans of Satsuma and Choshu with modern weap-

onry that enabled them to over throw the Tokugawa 

shogunate. Therefore the firm can be said to have 

played a behind-the-scenes role in bringing about 

the Meiji Restoration.

Jardine Matheson can truly be said to have 

changed the course of world history. Control of the 

firm later moved to the Keswick family, and the 

gentle man seated before me, Sir Henry, was the 

fourth-generation Keswick to head the firm. Starting 

in Yokohama in the mid-19th century, family ties 

over several generations led to the present ties to 

Taro Aso. These extend back through Aso’s mother, 

Kazuko, who was the daughter of former Prime 

Minister Shigeru Yoshida.

Arrival in Japan

In July 1859, the schooner Troas arrived in Yokohama. 

From it disembarked a young Scottish man named 

William Keswick. Some years earlier, he had 

travelled to China and taken up employment at 

Jardine Matheson.

In August 1858, five years after the US Navy’s 

East India Squadron, under the command of 

Commodore Matthew C. Perry, had forced the 

opening of Japan to US trade, Britain concluded 

the Anglo–Japanese Treaty of Amity and Commerce. 

Foreign merchants, full of the spirit of adventure and 

ambition, flocked to Japan. Among the first to arrive 

was Sir Henry’s great grandfather, William Keswick. The 

office he opened in Yokohama for Jardine Matheson 

was called Ei Ichiban-kan (English House Number 1).

By autumn 1868, the year of the Meiji Restora tion, 

the port of Yokohama had been transformed into a 

thriving mercantile centre with rows of Western-style 

brick buildings. Kenzo Yoshida, a young retainer of the 

Fukui clan who had studied English in Nagasaki, took 

up employ ment with Jardine Matheson and, through 

lucrative transactions with the Japanese government, 

earned large remuneration. Kenzo was eventually to 

become the adoptive father of Shigeru Yoshida.

Kenzo left employment with Jardine Matheson and 

struck out on his own, becoming a highly success ful 

businessman. But in 1889, at the young age of 40, he 

succumbed to illness, leaving a considera ble fortune—

equivalent today to some ¥3bn—to his adopted son, 

Shigeru, who at that time was only 11 years old. Shigeru, 

alas, completely squandered his inheritance. As Taro 

Aso was to write in a book about his family’s history:

“I was told that, after receiving his adoptive 

father’s inheritance, my grandfather lived in such 

regal splendour and was an eye-grabber. Even 

while a student, he owned a house in Tokyo and 

commuted to the university on horseback.

Sir Henry Keswick: “Our policy is to do long-term, right decision”.
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“My mother wondered what happened to 

the money grandfather inherited from the Yoshida 

family. She once told me, ‘I had tried to ask him 

about it, but ended up failing to do so.’ What 

became of the money will remain a mystery, but it’s 

safe to say that grandfather squandered it before 

entering politics”.

Young Shigeru was not in the habit of carrying 

a wallet and instead wrote out cheques for his 

expendi tures. He also hated being treated by 

others, and always paid for frequent geisha parties 

out of his own pocket. This does not suggest that 

he squandered his entire inheritance on geisha 

parties, but the seed money of his inheritance had 

been received as a monetary reward from Jardine 

Matheson. If it was these experiences that bestowed 

Shigeru Yoshida with the sense of pride and nerves 

of steel that served him well as prime minister, 

then perhaps it can be said his free-spending ways 

proved to be a good investment.

Kawagoe clan

The long-standing mystery as to why young Kenzo 

wound up being employed at Jardine Matheson 

was solved with the discovery of declassi fied docu-

ments at the British National Archives in London. 

Just after the Meiji Restoration, when the city name 

of Edo was changed to Tokyo (Eastern capital), 

Kenzo Yoshida had been charged as complicit in 

a case of fraud. The case, involving the defrauding 

of a large amount of money, led to a major diplo-

matic spat between Japan and Britain.

It seems that in November 1870, the Yokohama 

office of Jardine Matheson received a business 

proposal from the Kawagoe clan, which at the time 

ruled the region around what is now Kawagoe City, 

in Saitama Prefecture. A man named Joichi Amano, 

who claimed to be the clan’s chief controller, placed 

an order to purchase a steamship. By the end of 

the year, a contract had been drawn up and the 

firm waited for receipt of payment from the clan. 

However, the entire transaction was fraudulent.

According to archival documents in the Foreign 

Office, the Kawagoe clan denied it had authorised 

Amano to enter into a contract on its behalf, and 

it appears likely that Amano was attempting to 

conduct the transaction to profit personally. Jardine 

Matheson petitioned Sir Harry Parkes, the British 

Consul General in Japan, to demand payment from 

the Kawagoe clan, which refused, and the dispute 

ended up being tried in a Japanese court.

Kenzo Yoshida, who had acted as interpreter for 

Amano, wound up being charged as complicit in 

the fraud. A record of Kenzo’s testimony in English 

remains, in which he told the investigator:

“I had previously heard from Joichi that [the 

steamship] was intended to carry on an extensive 

trade to Yezo (Hokkaido) and Osaka. I never heard 

before that Joichi was merely borrowing the name 

of the clan … I regret very much having interpreted 

so carelessly”.

Jardine Matheson had no cause for complaint 

against Kenzo Yoshida, whose only role had been 

translator. In spring 1872, the court ruled that 

the Kawagoe clan was not liable for the breach of 

contract. Amano was sentenced to two-and-a-half 

years’ imprison ment and seizure of his assets. 

Yoshida was let off with a light sentence: home 

confinement for a period of 30 days.

Modern day

The British Charge d‘Affaires who tried to arbitrate 

the dispute, in a report to the Foreign Secretary in 

London, wrote, “If the representative in Yokohama 

of the English firm had been a little more careful 

in his enquiries before he entered even into the 

preliminary contract with Amano Joichi, he would 

have found the real position of this man”.

This incident of 150 years ago was a learning 

experience for Jardine Matheson, which came 

to understand the importance of exercising due 

diligence when examining the credibility of potential 

customers. Given the fact that the firm hired Kenzo 

just after the fraud case, it would be natural to reason 

that Jardine Matheson hoped that he would play 

the role of advisor.

So, ironically, thanks to the confidence man 

called Joichi Amano, Jardine Matheson and 

Kenzo Yoshida were brought together, and the 

huge inheritance left to Shigeru Yoshida became 

the cornerstone of ties between the Yoshida–Aso 

family and the Keswicks. This lesson has come 

to span multiple generations.

“I have very good advisors,” Sir Henry told me. 

“Having clever people working for me is very 

important, and the whole Aso family are my personal 

friends. If we have a big problem in Japan, we might ask 

for Taro’s advice. Finance minister and deputy prime 

minister are very powerful positions. But we don’t 

have a big problem at the moment, as we do joint 

ventures with Japanese companies in Southeast Asia”.

In 2018, Sir Henry Keswick—the fourth in his 

family line since William Keswick, who had arrived in 

Japan at the end of the Edo Period—retired as chair-

man and was succeeded by his nephew, Ben Keswick. 

Rumours are that Taro Aso, who has also turned 80, 

will soon retire from politics. Among the potential 

candi dates for Aso’s successor is his daughter, Ayako.

After graduating from the University of Tokyo, 

Ayako studied in Britain and subsequently wed a 

Frenchman. When Ayako visits Britain, the Keswick 

family looks after her.

“Ayako now lives in Paris, and we look after her 

when she comes to England. I have observed that 

Ayako is very smart and mentally tough. I would 

expect she will become a powerful politician and hope 

that one day she will be prime minister of Japan”.

Close to Yamashita Park on Yokohama’s water-

front is the Osanbashi Pier, a passenger termi nal for 

luxury cruise ships. On the corner in front of the Silk 

Center stands a commemorative sign that reads, in 

English and Japanese, “Former site of Ei Ichiban-kan”. 

It marks the location of what was formerly the office 

of Jardine Matheson and testifies to the view that 

“what’s past is prologue”. 

The case, involving the defrauding of a large amount of money, 

led to a major diplomatic spat between Japan and Britain.

Kenzo Yoshida William Keswick



Can You Rely on 
Your IT Support
 and IT Security?

TOKYO    HONG KONG    SHANGHAI    SINGAPORE

� Onsite Support and Managed Services
� On-Call and Remote Support
� IT Security Vulnerability Assessments 
   and Remediation
� Data Center Support Operations
� IT Infrastructure and Data Center Design
� Relocations and Re-stacks
� Technology Upgrades
� Cloud Solutions
� IT Strategy Analysis and Consulting
� Business Continuity Planning
� ISO-27001 Certified

EIRE Systems

EIRE Systems can provide 
the solutions to grow and 
protect your business.

International Best Practices.
Local Expertise.

www.eiresystems.com

Transforming valuable moments into an asset for the future.
We believe that visual documentation 
is an asset in one’s brand.

Our team at LIFE.14 works closely with 
embassies, international organisations 
and global conferences.

We are not just camerapersons, 
we are your professional partner 
to provide high-quality photographs 
and footage to broaden your possibilities 
for the future.

Event coverage specialists - Photographers & Videographers

www.life14.com
contact@life14.com
03-6709-9442

Global Visual Production

For more info and bookings, contact Custom Media: 
03-4540-7730 or inquiries@custom-media.com

Set your event in motion 
with a dash of London fl avour. 
• Custom rides for staff, visitors or clients 

• Vehicle wraps for product launches and 
media promotions

Our creative services draw all eyes to you.Our creative services draw all eyes to you.



ARTS UK CULTURE IN JAPAN
COMPILED BY: 
MISA YASHIRO 
coordinator@custom-media.com
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UNTIL 30 MAY
Constable: A History of His Affections in England

Coming to Japan for the first time in 30 years is a collection of works 

by English landscape painter John Constable. Comprising large-scale 

landscape and portrait oil paintings, this exhibition at the Mitsubishi 

Ichigokan Museum in Tokyo will show Constable’s focus on his own life 

through paintings of areas such as Salisbury, Hampstead and Brighton.

◉ FREE TICKETS: We have one pair of tickets for this event.

Mitsubishi Ichigokan Museum, Tokyo

2-6-2 Marunouchi, Chiyoda-ku, Tokyo 100-0005

03-5405-8686 |  https://mimt.jp/constable

¥1,900

22 APRIL–26 SEPTEMBER
Another Energy: Power to Continue Challenging

This impressive exhibition celebrates 16 female artists who began  

their contemporary art careers between the 1950s and 1970s.  

Newly commissioned work from the successful British artist 

Phyllida Barlow CBE is featured. 

◉ FREE TICKETS: We have five pairs of tickets for this event.

Mori Art Museum

53F, Roppongi Hills Mori Tower

6-10-1 Roppongi, Minato-ku, Tokyo 106-6150

050-5541-8600  

www.mori.art.museum/en/exhibitions/anotherenergy

Adults: ¥2,000 (Prices vary on weekends and holidays) 

29 APRIL–16 MAY 
Spring Collection 2021

This exhibition will be showcasing recently acquired works from 

talented British and Japanese studio potters alongside the gallery’s 

permanent collection. 

Gallery St Ives

3-5-13 Fukasawa, Setagaya-ku, Tokyo 158-0081

03-3705-3050 |  www.gallery-st-ives.co.jp

12–29 MAY 
All’s Well That Ends Well

The Sainokuni Shakespeare Series is a project to perform all of 

Shakespeare’s plays in Japanese. It was started in 1998 by the late 

Japanese director and actor Yukio Ninagawa. This performance 

of All’s Well That Ends Well is the last performance of the project. 

Members of HoriPro Stage may make advance bookings from 21 March.

Saitama Arts Theater

3-15-1 Uemine, Chuo-ku, Saitama-shi, Saitama 338-0014

048-858-5500  |  https://horipro-stage.jp/en

¥6,000–¥10,000 

◉ To apply for giveaways, please send an email with your name, 

address and telephone number to: coordinator@custom-media.com 

Winners will be picked at random.
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CREATIVE

T he finalists in the Sony World Photography 

Awards 2021and shortlisted photo gra-

phers have been announced. This year 

professionals from the UK have proven to be strong 

contenders, particularly in the Portraiture division. 

All Britons, the three finalists in this category are:

• Jane Hilton, Drag Queen Cowboys. 

The images were taken just before the Covid-19 

pandemic reached the US in February. They were 

inspired by John Houston’s 1961 film, The Misfits. 

• Julia Fullerton Batten, Looking Out from 

Within, 2020. 

Capturing existence during lockdown, seen 

through a window of the subject’s home.  

1 © JANE HILTON, UNITED KINGDOM, FINALIST, PROFESSIONAL, PORTRAITURE, 2021 SONY WORLD PHOTOGRAPHY AWARDS
2 © JULIA FULLERTON-BATTEN, UNITED KINGDOM, FINALIST, PROFESSIONAL, PORTRAITURE, 2021 SONY WORLD PHOTOGRAPHY AWARDS
3 © CRAIG EASTON, UNITED KINGDOM, FINALIST, PROFESSIONAL, DOCUMENTARY PROJECTS, 2021 SONY WORLD PHOTOGRAPHY AWARDS
4 © LEVON BISS, UNITED KINGDOM, SHORTLIST, PROFESSIONAL, WILDLIFE & NATURE, 2021 SONY WORLD PHOTOGRAPHY AWARDS
5 © WILL BURRARD-LUCAS, UNITED KINGDOM, SHORTLIST, PROFESSIONAL, WILDLIFE & NATURE, 2021 SONY WORLD PHOTOGRAPHY AWARDS
6 © GRAEME PURDY, NORTHERN IRELAND, FINALIST, PROFESSIONAL, WILDLIFE & NATURE, 2021 SONY WORLD PHOTOGRAPHY AWARDS

SONY WORLD PHOTOGRAPHY AWARDS 2021
Britons named as finalists 

BY MEGAN CASSON

2 3

• Craig Easton, Bank Top. 

A collaboration with writer and academic 

Abdul Aziz Hafiz, the images examine the 

representation and misrepresentation of 

communities in northern England. 

In the Nature & Wildlife category, three Brits 

were recognised for their impactful images. 

Levon Biss was shortlisted for his series titled 

The Hidden Beauty of Seeds & Fruits, which displays 

1

4

the carpology collection of the Royal Botanic Gardens 

Edinburgh. Also shortlisted was Will Burrard-Lucas 

with his series Night of the Leopard, taken in the 

cosmo po litan Kenyan county of Laikipia. 

One of the artists in the category, Graeme Purdy 

from Northern Ireland, has been chosen as a finalist. 

His photo-series, titled Raw Nature, was taken with 

wide-angle lenses and wireless triggers, placing the 

audience within proximity of some of nature’s most 

impressive animals in the wild. 

5 6



Your serene Hokkaido retreat

Chalet Ivy Jozankei  231 Jozankei Onsen Higashi 3-Chome, Minami-ku, Sapporo 061-2302 Japan  Tel: 011-595-2088  chaletivy.com

Hirafu  I  Jozankei  I  Weiss (2023)

Discover modern Japanese luxury in historical Jozankei Onsen

 

Jozankei Onsen is a small yet luxurious hideaway nestled at the edge of Toyohira River, offering the perfect combination of

Japanese tradition and modern Western amenities. Unwind in a 150-year-old onsen as you discover the glorious colours of the  

seasons in Hokkaido, with floral springs, green summers, red autumns and white winters.

Relax at our traditional ryokan-style hotel, where you can appreciate the
rich and beautiful nature of Japan. All of our 26 rooms include a private  
river-view bath, where you can take in the scenery while you soak in warm 
onsen water anytime you want. Delicious contemporary Japanese cuisine is 
served at our restaurant, ZUI. We guarantee that your stay with us will be 
the experience of a lifetime. 



We develop communities by building 
and nurturing neighborhoods for a 
sustainable future.

Our Homat Series has been offering the best in 
modern and stylish rentals in top locations for the 
international community since 1965. 

From high-rises with sweeping panoramic views, 
such as Homat Viscount in Akasaka, to low-rise 
designs in quiet and green neighborhoods such 
as Kara Blanc in Minami-Azabu, we continue to 
develop luxury rentals for expat families living 
and working in the center of Tokyo.

Communicating 
with people, 
creating the city

www.nskre.co.jp/english

Homat Viscount in Akasaka

Kara Blanc in Minami-Azabu Homat Virginia in Minami-Azabu

2018-08_Nippon-Steel-Kowa_FP.indd   1 2018/07/06   11:51




