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EDITOR

W hile most household recycling 

systems in the UK have been 

introduced over the past 20 years, 

the country’s green thinking goes back much 

further. In the 19th century, the familiar figure 

of the rag-and-bone man was seen nationwide, 

collecting unwanted textiles, bones and other 

material from households. Towards the end 

of the period, charity shops were established. 

These enterprises called on the public to donate 

unwanted items to help support the needy. 

It is perhaps thanks to this legacy that 

more textiles are recycled in the UK than in 

some other advanced nations including Japan. 

However, given that 75% of the UK’s unwanted 

textiles are thrown away—according to the 

Ethical Fashion Forum—efforts in this area are 

still largely considered inadequate. 

Lynn Wilson of Zero Waste Scotland, a 

government-funded body, travelled around 

Japan to uncover what the UK can learn from the 

global leaders in recycling technology (page 16).

In the news

Japan’s ivory trade made headlines on 28 April 

with a BBC report on the existence of illegally 

poached ivory in the Japan market. We feature 

the findings of a report by the Environmental 

Investigation Agency, a non-profit group 

founded in London more than 30 years ago. It 

shows that the registration system put in place 

to identify and stop illegally obtained tusks from 

entering Japan instead is facilitating the trade 

(page 28). 

Global events

Ahead of the Group of Seven Summit to be held 

in Ise-shima, Mie Prefecture, on 26–27 May, 

BCCJ ACUMEN explores the hot topics that 

may make the agenda (page 45).

Murray Barnett of World Rugby spoke to 

members and guests of the British Chamber of 

Commerce in Japan in April. He outlined what 

makes the purpose of the Rugby World Cup 2019 

different from that of the 2015 tournament, and 

the reasons that Japan may embrace both the 

sport and the event (page 21).

Another Japan visitor, David Nelson of UK 

architecture firm London + Partners, considered 

the Tokyo 2020 Olympic and Paralympic Games 

in a speech in Minato Ward. He noted that, 

while the capital’s buildings are in harmony, 

there is a shortage of public spaces. In addition, 

he gave advice on the possible design legacy of 

Tokyo 2020 (page 38).

Community 

It is heartening to see the support from 

across the country that has been given to the 

people of Kumamoto Prefecture following 

the earthquakes that struck the area, 

commencing on 14 April. Involved, too, are 

those from overseas who now call Japan their 

home. We feature some recovery efforts on the 

ground and how you can help—and stay safe 

(page 24).

This month, as part of our “Where 

are they now?” series penned by former 

participants of the Japan Exchange and 

Teaching Programme, we feature an article by 

Sarah Parsons who, after a period of 20 years, 

returned to her Japanese hometown as part of 

the programme’s 30th anniversary celebrations 

(page 36).

As a result, she aims to further strengthen 

UK–Japan bilateral ties—a task in which, as this 

issue shows, many in business, sport, science, 

culture and other areas are excelling. 

Our environs
Local and global impacts

kathryn wortley  |  kathryn@custom-media.com



8  bccj acumen, may 2016

MEDIA

UK–JAPAN NEWS

Uni focus on D&I  
to help with Tokyo 2020
Delegates from the 
University of Worcester 
have visited Japan 
to provide advice on 
inclusive sport and 
legacy plans ahead of the 
Tokyo 2020 Olympic 
and Paralympic Games, 
according to a press 
release issued on 
19 April.

The university’s arena 
has accommodated 
regional, national and 
international sport 
fixtures and events for 
those with disabilities, 
while helping to break 
down barriers to 
participation in sport among all social groups.

The trip to Japan follows a visit to Worcester in 2015 by a delegation 
from the Tokyo 2020 organising committee, who observed the 
university’s inclusive approach to coach and teacher education.  

BAE bags GSDF deal
BAE Systems plc is to produce new Assault Amphibious Vehicles 
for Japan’s Ministry of Defense as part of ongoing developments to 
support amphibious capabilities within the Ground Self-Defense Force, 
according to a press release issued on 7 April.

The multinational firm will provide 30 new vehicles as well as tools 
and test equipment to support maintenance, and training aids for the 
Japanese military.

Production is expected to begin at BAE’s Pennsylvania, US, facility in 
August, with final delivery to Japan expected by the end of 2017.

Mitsui eyes London firm 
to help expand in Asia–Pacific
London-based data analytics firm Black Swan has received an investment 
of £3mn led by Mitsui & Co., Ltd. that is to support its expansion into 
Asia, www.growthbusiness.co.uk reported on 21 March.

The move follows Mitsui’s investment in predictive analytics and data 
science start-ups across the Asia–Pacific region. Junichi Shibuta of the 
firm said that utilising Big Data is becoming increasingly important to 
maintain and strengthen businesses.

Steve King, chief executive of Black Swan, said: “After three years of 
organic growth [the investment] is going to dramatically change the pace 
of our international plans”.

London museum feting writer to close

A museum in London dedicated to Soseki Natsume 
(1867–1916), a famous novelist who spent two years 
in the UK from 1900, is to close due to financial 
problems, The Japan Times reported on 5 April.

Ikuo Tsunematsu, museum director, will make 
the move in 2017, the year that marks 150 years since 
Natsume’s birth.

 The building houses more than 2,000 items 
related to Natsume, who was sponsored by the 
Japanese government to study English, and British 
literature during his time in London. 

In an unrelated event, Shinjuku Ward is to open 
a museum celebrating Natsume’s life in 2017, 
The Japan News reported on 9 May.

Professor David Green (right) spoke in Tokyo.

London’s Soseki Museum is set to close its doors.

Sherlock manga  
to hit UK shops
A manga, based on the hit BBC drama 
Sherlock starring Benedict Cumberbatch, is 
to be translated into English and sold in the 
UK, The Metro reported on 23 March.

Publisher Titan Comics made the move 
following the manga’s popularity since its 
launch in Japan four years ago.

The publication, due for release in 
June, will have an extended page count and 
new artwork by designer and illustrator 
Alice X Zang. The first issue tells the story 
of Sherlock Holmes and Dr Watson’s first 
encounter and adventure.
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Biometric system  
to help draw tourists

A new system using fingerprints to shop and check in at hotels is 
to be launched in the summer to encourage tourists to visit Japan, 
The Telegraph reported on 11 April.

Overseas tourists will be able to register their fingerprints and credit 
card information in airports or other public locations. During the test 
phase, 300 establishments in popular destinations, including souvenir 
shops, restaurants and hotels, will have a fingerprint-reading device.

It is hoped the data will help the Japanese government analyse 
the spending habits and patterns of tourists from overseas, thereby 
supporting the creation of tourism management policies.

More external chiefs in UK
According to a new study, the proportion of chief executives in the 
UK hired from outwith firms is double the global average, while 
Japan’s is negligible, The Financial Times reported on 19 April.

 The research, conducted by professional services network PwC, also 
found that the turnover rate of chiefs at the world’s 2,500 largest public 
firms rose from 14.5% in 2014 to 16.6% in 2015. Brazil, Russia and 
India topped the list for this turnover, followed by the UK and Japan.

Ashley Unwin, UK consulting leader at PwC, said: “Hiring a CEO 
from outside the company used to be seen as a last resort. That is not 
the case anymore”.

UK, Japan rank high 
on global aid budget list
A global study of the aid budgets of 28 industrialised nations has ranked 
the UK and Japan second and fourth, respectively, in terms of spend, 
The Daily Mail reported on 13 April.

The Organisation for Economic Co-operation and Development—
which works “to promote policies that will improve the economic and 
social wellbeing of people around the world”—found that, in 2015, the 
UK spent £12.2bn while Japan spent the equivalent of £6.1bn.

Meanwhile, the US was ranked first (£20.3bn), Germany third 
(£11.6bn), and France fifth (£6.0bn).

Travel firm to extend 
Japan cruise season

Princess Cruises UK is to offer its longest 
Japan cruise season in 2017, with a total of 
39 departures, Travel Daily Media reported 
on 6 April.

The Diamond Princess’ voyages, which 
range from five to 17 nights in length, will 
accommodate viewings of Mount Fuji and 
Hashima Island, which was the setting for 
scenes in the James Bond film Skyfall.

Guests can choose solely to travel around 
Japan or to incorporate other Asian countries. 
This reflects the fact that Asia is the second-most 
popular destination for the firm’s passengers.

Theme park home to popular site models

A theme park in Tochigi Prefecture is 
home to 120 replicas of famous sites 
around the world—including a number 
from the UK—created at a 1:25 scale, 
The Daily Mail reported on 13 April.

The replicas were made for Tobu 
World Square by Toho Eizo Bijutsu, 
the film production firm renowned for 
creating the sets for the blockbuster 
film Godzilla.

The British contingent includes 
Buckingham Palace, Dover Castle, 
Tower Bridge, Westminster Abbey, 
Big Ben and the Houses of Parliament.

Tobu World Square’s 1:25 scale Tower Bridge
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EXECUTIVE DIRECTOR

H eld at the Shangri-La Hotel Tokyo, 

our 2016 annual general meeting 

(AGM) was opened by a welcome 

from British Ambassador to Japan Tim Hitchens 

CMG LVO. He highlighted the successes 

enjoyed by the British Chamber of Commerce 

in Japan (BCCJ) and its members over the 

past year. 

He acknowledged the work of members 

in support of UK–Japan sport relations, 

explaining that the British Embassy Tokyo 

and UK Trade & Investment are delighted 

to continue collaborating with the BCCJ 

on projects related to the Rugby World 

Cup 2019 and Tokyo 2020 Olympic and 

Paralympic Games.

On behalf of BCCJ President David Bickle 

of Deloitte Tomatsu Tax Co., Jonty Brunner 

of British Airways, BCCJ vice-president, gave 

remarks on the 2015–16 chamber year. He 

thanked the chamber’s Executive Committee 

(Excom), office team, independent auditors—

Okamoto & Company—and Graham Davis, 

former chamber head of events and global 

sporting events, who has stepped down after 

serving eight years on Excom. 

Annual report

The president’s formal annual report outlined 

how the chamber has increased business links 

and networking opportunities for all members 

in 2015–16. This has included hosting a record-

breaking 45 high-value events, welcoming around 

2,650 attendees in total. A record number of non-

members and female participants attended. BCCJ 

membership has continued to grow by 10.1% 

year-on-year, to just shy of 900 members.

David Bickle was elected by acclamation as 

chairperson of Excom and president of the BCCJ 

for a third term. The new Excom, statement 

of accounts and appointment of auditors 

(Okamoto & Company) were all approved 

unanimously. 

Your Excom

For more information on the individuals who 

will serve on Excom for the new chamber year, 

as well as the roles they will undertake on your 

behalf, see www.bccj.com.

Q&A

A question was raised regarding the BCCJ’s 

position on the forthcoming referendum 

to determine the UK’s membership of the 

European Union. While the chamber takes a 

neutral position, there will be a poll of BCCJ 

members in the lead up to the once-in-a-

generation vote on 23 June, so please keep your 

eyes on your inbox. We will also host an event to 

tackle the issue, led by the British ambassador, 

and moderated by Dan Slater of the Delphi 

Network, on 14 June.

Over recent months, the UK government 

has worked with partners to inform Britons 

resident in Japan that they may be eligible to 

vote.  We hope BCCJ members have pledged 

to have their say on 23 June.

With gratitude

Thank you very much to all those who joined the 

AGM, and to the team at the Shangri-La Hotel 

Tokyo for their hospitality. 

Thanks also to Steve Dewire, general 

manager of the Grand Hyatt Tokyo, whose kind 

donation on the evening took us beyond the 

¥9mn total for our Books for Smiles programme. 

Supported by the 2016–2017 Excom, the 

secretariat looks forward to an active and 

exciting chamber year ahead. 

New chamber year begins
AGM highlights

lori henderson mbe

SUCCESS

WISDOM
LEADERSHIPLEADERSHIP
SKILL

INFLUENCEINFLUENCE

INSIGHTSTo be featured on BIJ.TV, please contact: Joy Fajardo  •  joy@custom-media.com  •  03-4540-7730

Evolving Toranomon Hills 
Urban landscape developer Mori Building Co., Ltd. has a plan to reshape the 

Minato Ward skyline, undertaking four redevelopment projects in the Toranomon 

Hills area centered on a concept they call the “Vertical Garden City.”

INFLUENCEINFLUENCEFor our full report: BIJ.TV

the first and 
only bilingual 
video channel on 
Business in Japan
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JAPAN NEWS
BY MARK SCHREIBER

changes reflect reality  

Advertising agency Dentsu Inc. estimates that there are about 10mn lesbian, 

gay, bisexual and transgender (LGBT) individuals in Japan, accounting 

for about 8% of the population. Yet, it was only in 2015 that articles about 

marketing to sexual minorities first appeared in the Nikkei Ryutsu Shimbun 

(a trade newspaper, also known as the Nikkei Marketing Journal) and 

other mainstream business publications. 

While the decision to proceed has not yet been finalised, in less than 

11 months, Japanese consumers may very well be looking at yet another 

mark-up in the consumption tax rate, from the current 8% to 10%. The 

Nikkei Marketing Journal (1 April) surveyed 1,000 adults via the Internet 

to ask about their kakekomi yosan (last-minute rush budget) for outlays 

ahead of the tax rate increase. 

In contrast with the 2013 survey—conducted ahead of the last rise 

(from 5% to 8%), and in which 21.1% of respondents said they planned to 

spend “up to ¥50,000”—this poll shows 46% of participants have planned 

minor splurges. 

While 68.1% of the sample said they did not anticipate any changes 

in their spending patterns ahead of the tax rate hike, 25.5% revealed 

that they did plan more outlays. Some 6.4% said they would reduce 

expenditures.

Possible outlays should not be disregarded. Data on mass 

merchandisers collected by the Ministry of Economy, Trade and Industry 

prior to the 2014 rise estimate that the total outlays by consumers over 

the January–March period reached ¥1.4trn. This total is 1.4-fold larger 

than the outlays for the same period a year later. 

One figure almost unchanged from the time of the previous rate hike 

is the percentage of those who said they expected to “restrain spending”. 

(The previous figure was 92%; this time it is 91%.) When asked in what 

ways this restraint might be achieved, the two most popular replies given 

(both at 62%)—with multiple replies accepted—were “to shop at stores 

offering lower prices” and “to reduce expenditures for eating out and 

travel”. Some 20% more people gave the latter two answers than in the 

2014 survey. 

The Nikkei Marketing Journal’s analysis considers the scenario of 

higher prices with no accompanying wage boost. Some 31% of the 

respondents said they expect their wages for 2017 to decline from 

the year before, while only 15% expected them to grow. A survey on 

household consumption, conducted by the Ministry of Internal Affairs 

and Communications, reveals that over the past three years, average 

monthly income had stagnated. However, as a result of the 2014 rise in 

the rate of consumption tax, the cost of living, particularly in terms of 

food items, has continued to increase. 

possible splurge before next tax rate hike

HOW WILL YOU ECONOMISE? 
(IN DESCENDING ORDER OF POPULARITY) 

1. Shop at stores offering lower prices

2. Reduce expenditures for dining out and travel

3. Refrain from impulse buying

4. Buy more during special sales or limited-time sales

5. Cut back on mobile phone use

6. Make larger purchases during sales

7. Seek a discount plan for electric power use

8. Take a positive approach to buying comparatively cheaper 

private brands

9. Give more consideration to price comparison

10. Buy more items that issue redeemable points 

11. Use more discount coupons

12. Use products or services less often

13. Purchase cheaper product grades, such as happoshu (sparkling malt 

beverages) instead of beer 

Source: Internet survey of 1,000 adults conducted by Macromil in March 2016

[The April 2016] poll shows 

46% of participants have 

planned minor splurges.
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changes reflect reality  
The 23 April issue of the Weekly Toyo Keizai features the move, in 

April 2015, by Tokyo’s Shibuya Ward to create a “partnership system” for 

LGBT couples. It became the first municipality in Japan to issue an official 

document recognising same-sex unions. As of the end of March 2016, 

eight couples had so registered.

Meanwhile, its much larger residential neighbour, Setagaya Ward, 

offers a Pledge of Partnership system whereby same-sex couples submit 

to the ward office an oath of their commitment. The ward office will then 

issue a certificate confirming receipt of it.

The cities of Iga in Mie Prefecture, Takarazuka in Hyogo Prefecture, 

and Naha in Okinawa Prefecture, are currently setting up a system similar 

to that of Setagaya.

In April 2016, a number of major Japanese corporations—

including Panasonic Corporation and the Dai-Ichi Life Insurance 

Company, Limited—adopted revisions of their work rules to allow an 

employee’s same-sex partner to be eligible for health insurance and 

other benefits. 

In October 2015, broadcaster NHK conducted its first nationwide 

survey of 2,561 LGBT adults, of whom 46.0% were in their twenties, 23.2% 

in their thirties and 14.4% in their forties. Nearly half (47.6%) said they 

had a partner, while 50.1% said they did not. Only 6.2% said they had yet 

to “come out”. 

When asked why they sought legal recognition of their 

union, the responses, in descending order, with multiple replies 

accepted, included: 

1. Wish to be treated as a family member when making medically 

related decisions

2. The first step to legal recognition as a family unit 

3. Wish for equal treatment by an employer, as related to family 

allotments, compassionate leave, etc. 

4. To clarify rights related to inheritance of a spouse’s assets

5. Consider it necessary in order to bring up children 

6. To facilitate legal status in Japan for a non-Japanese partner 

7. Other  

bargain taxi rates seek 
to blunt uber’s entry

On 5 April, according to Nikkei Business (18 April), Nihon Kotsu Co., Ltd., 

a major taxi firm, submitted an application to reduce its fare for the first 

kilometre of a journey to ¥410—from ¥730—in the 23 wards of Tokyo, as 

well as the cities of Musashino and Mitaka in greater Tokyo. If approved, 

the reduction would go into effect in April 2017. 

It is hoped that lower initial fares will take some of the bite out of 

tourists’ impressions that Tokyo’s taxis are overpriced. (Currently London’s 

charge the equivalent of ¥370 for the first 260 metres, while New York’s 

charge ¥270 for the first 320 metres.) 

Reducing fares for short rides may also appeal to seniors commuting 

between home and hospital, or home and shopping areas. 

For longer rides, however, the price would go up—a 10km ride would 

cost 3% more than current fares—leading some operators to voice 

opposition to any change to the status quo. 

Since it was founded in 2009, Uber’s ride-sharing service has expanded 

to some 70 countries. In 2013, the firm established a subsidiary in Japan 

but, in March 2015, the business shut down a ride-sharing trial in Fukuoka 

City after the government objected to the service on the grounds that 

it equates to having unlicensed taxis and is, therefore, illegal. Last year, 

however, Prime Minister Shinzo Abe showed a more constructive attitude, 

saying it might be put to use “as a means of transport for tourists”. 

Uber Japan has announced that, beginning in May, it would be 

conducting new trials in Tango City, Kyoto Prefecture. The starting fare 

would be ¥480 for the first 1.5km, which is substantially cheaper than the 

rates charged by conventional taxi fleets. 

Japan’s interest in the practice of ride-sharing appears to be growing, 

and the taxi industry is starting to show signs of nervousness. Hinomaru 

Kotsu, Nihon Kotsu and other major taxi firms have applied to the 

Ministry of Land, Infrastructure, Transport and Tourism to reduce their 

initial fares to under ¥500. 

Nikkei Business has described Uber as analogous to the “Black Ships”— 

a reference to US Commodore Matthew C. Perry’s fleet that, in the 1850s, 

forced Japan to emerge from its policy of national seclusion. Interviewee 

Kazuhiro Ota, professor at Senshu University, said that, “as user 

convenience keeps increasing, I suppose customers’ tendency to choose 

specific taxi firms will also increase”.

Initial fares of taxis in Tokyo may be reduced.
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    ooking for a truly authentic yet extraordinary 
wedding ceremony with your special loved one? Well, 
look no further, as it is now time to start planning your 
trip to Kyoto, Japan! The Hotel Granvia Kyoto is now 
offering an exclusive traditional Japanese wedding for 
same-sex couples from around the world! 

L

     orgeous Japanese traditional kimono wedding attire, 
a customized floral bouquet with that special touch of 
Japanese elegance, and the mystique of exchanging 
vows at a historical Japanese temple ‒ it will be the most 
memorable and romantic day of your lives together. 

G

     eautiful Kyoto attracts many visitors throughout the 
year. It is the city that is at the heart and soul of 
Japanese history and culture. Imagine a city that is home 
to 17 World Cultural Heritage sites! A living and 
breathing museum of everything that is fascinating and 
splendid about Japan, Kyoto is modern and ancient, new 
and traditional. The glory of Kyoto’s past and the vitality 
of its present make it a city that is unique and that truly 
should not be missed. 

B

    rue love deserves a resplendent romantic journey. Let us 
assist you in planning a truly unforgettable wedding 
ceremony and honeymoon in the ancient capital of Japan. 

T

Tradition Meets Modernity

Magnificent Gay Weddings
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F ollowing the powerful earthquakes 

that hit Kumamoto Prefecture in mid-

April, we urge members of the British 

Chamber of Commerce in Japan (BCCJ) to 

support organisations providing on-the-ground 

relief to the stricken communities affected. 

For those able to donate, please check the BCCJ 

website for details of some of the ways in which 

assistance may be provided.

Albeit with extreme concern for the 

welfare of those facing the challenges of 

recovery and reconstruction, beyond the 

affected areas, business and social routines 

continue as normal. For the BCCJ, this meant 

holding its annual general meeting (AGM) 

on 27 April.  

Key players

One of the privileges of being president is that I 

have the opportunity to use such occasions as a 

platform to publicly acknowledge the individuals 

who have contributed so much to the chamber. 

We have received tremendous support from 

members over the past year, and are very proud 

of our highly effective secretariat. Led by our 

executive director, Lori Henderson MBE, and 

supported by Sanae Samata, Joanna Lundt 

and our dedicated interns, we have a very 

capable team at the heart of chamber operations.

The chamber itself has continued to 

develop in terms of activities, participation 

and membership numbers. The Executive 

Committee (Excom) maintains its belief that 

a strong events programme provides a robust 

platform for networking and the sharing 

of different perspectives on business, the 

economy and current affairs. We hope this, in 

turn, enables our members to broaden their 

understanding of the Japanese market, and 

identify opportunities that are of benefit to 

their businesses. 

As a catalyst for that process, we will 

continue our efforts to present at events 

people who matter to you and your firms—

be they celebrity chief executives, political 

commentators or potential customers.

I would also like to thank the 2015–16 

Excom. Each member has unique talents that 

they have generously employed over the past 

year for the benefit of the chamber. 

Our membership task force, in particular, 

has worked diligently to develop our innovative 

“member get member” scheme, and related 

marketing collateral. We hope this will generate 

additional value for members who help to 

broaden the depth and breadth of chamber 

membership.

Key ties

Maintenance of close working relations with 

organisations that share common objectives, 

such as the British Embassy Tokyo, UK Trade & 

Investment and the British Council Japan, will 

continue to be important in helping the BCCJ 

support UK–Japan business. 

I am delighted that the strength of our 

relationship with the embassy was in evidence 

again this year by the presence at our AGM of 

Ambassador Tim Hitchens CMG LVO. For this, 

we are extremely grateful.

Lastly, on a personal note, I am honoured to 

have the opportunity to serve again as chamber 

president for the coming year. The BCCJ is, 

without doubt, one of the most active national 

chambers of commerce in Japan. For that we 

can thank our membership, and I look forward 

to working with the new Excom to make it 

even better. 

AGM round-up
Giving thanks and looking ahead

david bickle  |  @BCCJ_President
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Green  
fashion

Japan recycling tech for Scotland
BY KATHRYN WORTLEY

W ith a myriad of collection days and 

categories, not to mention detailed 

instructions on flattening, tying or 

de-labelling individual items, what newcomer 

to Japan has not been overwhelmed when first 

facing the task of having to recycle their rubbish. 

Yet the system delivers. According to the 

Japan Steel Can Recycling Association, in fiscal 

2013, the country’s rate of cardboard recycling 

was 99.4%, closely followed by steel cans 

(92.95%) and PET bottles (85.0%). Meanwhile, 

the UK recycled 60.9% of its steel and 31.6% of 

its plastic over the same period, according to 

TOP STORY

the Department for the Environment, Food & 

Rural Affairs. 

Considering Japan’s enviable recycling rates, 

it is surprising that residents in many areas are 

instructed to dispose of textile products as they 

would burnable rubbish. According to Japan for 

Sustainability, a non-profit organisation, 90% of 

such unwanted items are incinerated.

“In spite of technological advances, fibre 

keeps being burned and sent to landfill—2mn 

tonnes every year—and never seems to be 

recycled”, Michihiko Iwamoto, co-founder of 

recycling firm Jeplan, Inc., told BCCJ ACUMEN. 

According to Lynn Wilson of Zero Waste 

Scotland, a Scottish government-funded body, 

Japan leads in recycling technology but “the 

challenge is keeping the materials in circulation 

[in order to be recycled]”. In the UK, she told 

BCCJ ACUMEN, it is commonplace for the 

public to donate their unwanted textiles to 

charity shops on the high street, but Japan 

doesn’t have such a network. 

Jeplan aims to change that. Its Fuku-fuku 

project appeals for the public to bring their 

used textiles to the premises of a wide network 

of brands such as Patagonia, Muji and Lexus. 

Jeplan organised a project to run a DeLorean in Tokyo, in October 2015, fuelled by textile donations from the public. • PHOTO: JEPLAN
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Rather than send them abroad for reuse as 

such firms as Uniqlo do, Jeplan recycles these 

donations into bioethanol, coke, hydrocarbon 

oil and other products. 

In December 2015, Jeplan completed a 

further scheme that sought to fuel a DeLorean 

car on energy produced by clothing collected 

from events nationwide. The inspiration was the 

30th anniversary of the film, Back to the Future, 

in which a car runs on organic waste.

“We wanted to make the DeLorean run 

with biofuel on the exact date shown on the 

dashboard when the car in the film travelled to 

the future”, Iwamoto said.

Wilson was among those who came to see 

the car being driven in Tokyo on that date: 

21 October, 2015. With more than 20 years served 

as a knitted-textile designer and tutor, and 

experience developing micro-textile businesses 

in Botswana, her interest was professional. 

She also visited firms and organisations 

across Japan as part of a one-month, fact-

finding mission on the country’s recycling 

technology, funded by a Winston Churchill 

Travelling Fellowship.

Wilson wants to use her experience in Japan 

to “really encourage Japanese companies, such 

as Jeplan, to look at Scotland as a good place 

to set up a plant or a company”. Central, too, 

is promoting—across the UK—those Japanese 

technologies she has uncovered.

“From a textile perspective, Japan has some 

of the leading technology in the world that 

will enable circular manufacturing processes”, 

she said. Her aim is to apply that know-how in 

Scotland—while also sharing it with the UK—to 

support a circular economy whereby products 

and materials are reused continually.

One such technology is Teijin Limited’s 

ECO CIRCLE®: “It is a perfect example of a 

closed-loop, whereby clothing made from 

polyester can be used, returned, reprocessed 

and made back into a garment”, she said. “These 

are the kind of models that we are looking for”. 

Aside from offering a dramatic reduction 

in both CO
2
 output and waste, Eco Circle 

guarantees no compromise in quality or 

variation, challenging the commonly held 

view that recycled products are inferior to 

new ones.

Wilson believes the technology could work 

well in public procurement. For example, 

disposable gowns and gloves used in the UK’s 

National Health Service could be recycled rather 

than incinerated or placed in landfill sites. 

But there are limitations. While Scotland is 

home to one of the UK’s biggest textile recyclers, 

in order for a project such as Eco Circle to work, 

textiles would need to be gathered from the whole 

of the UK: “There needs to be a critical mass of 

material otherwise it is not viable”, she said.

Meanwhile, Wholegarment, a revolutionary 

system produced by Shima Seiki Mfg., Ltd., 

focuses on limiting waste in the manufacturing 

process. Typically, a garment consists of 

separate parts that are sewn together, but the 

Wholegarment machine makes it in one piece, 

three-dimensionally.

“It is zero waste technology but companies 

in the traditional textile industry in the UK are 

reluctant to buy into it because they feel that it 

reduces the degree of employment needed in the 

process”, Wilson said. She believes, however, that 

it would be “a great opportunity for small start-

ups that are struggling”.

TOP STORY

Christopher Lloyd, who played 

“Doc” in Back to the Future, 

signed the vehicle.

PHOTO: JEPLAN

Weavers at Okujun’s kimono workshop in Tokyo



Move Management Specialists
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Harris tweed, kimono silk

During her visit, Wilson drew a number of 

parallels between the textile industries of 

Scotland and Japan, not least of which is 

their strong heritage yet somewhat uncertain 

future. “Each country is struggling to find the 

next generation of skilled workers”, she said. 

“Everyone wants to be a designer; nobody wants 

to be a technician”. 

She met representatives of Okujun K.K., a 

firm established in 1907 as a kimono maker and 

wholesaler, and the patrons of which include 

members of the Imperial Household. Okujun’s 

Yuki-tsumugi silk fabric production technique, 

which uses some 40 different small processes, is 

listed as an Intangible Cultural Heritage by the 

United Nations Education, Scientific and Cultural 

Organization. Yet the family business, unable 

to find an adequate number of skilled staff, has 

been forced to outsource production overseas.

Similarly, in Scotland, Wilson said that while 

Harris Tweed is a very successful fabric in terms 

of sales, it is “very difficult to see how there will 

be sustainability and succession in terms of who 

is going to maintain the skills”. She pointed out 

that silk weavers in Japan are the average age of 

Harris Tweed weavers in Scotland: 45–65. 

The Scottish textile industry’s issue, 

explained Wilson, is that manufacturing of 

brands such as Harris Tweed, Macintosh and a 

number of cashmere and knitwear firms, can’t 

keep up with demand. Due to costs and staffing, 

some firms are sending their iconic made-in-

Scotland materials to China to have the bulk of 

their product made or finished. 

To support onshore manufacturing, 

she is encouraging businesses to adopt 

such practices as micro-manufacturing, 

employing up to 10 staff, and small batch runs. 

New firms could, therefore, be supported to 

invest in Japan’s Wholegarment technology, 

she said.

She called for the UK textile industry to 

identify an environmental impact tool to 

strengthen the made-in-the-UK narrative of 

provenance, quality and sustainability. “When 

Japanese come to Scotland, they want to see 

the very sheep that the [Harris Tweed] yarn 

comes from and that becomes the cloth. That is 

not possible”, she said, adding that there needs 

to be “understanding and transparency in the 

supply chain”.

Clothes for life

Wilson is working on setting up skill exchange 

workshops in Tokyo for British pattern designers 

and Japanese kimono makers. This will be 

followed by an exhibition in the UK about the 

traditional costumes of Scotland and Japan. 

With kimono being a zero waste design, and 

a kilt also having a very minimal amount of lost 

material, there is much know-how to be shared. 

“We can learn from our heritage about having 

sustainability in textiles”, she said. 

Culturally, too, both traditional costumes are 

designed as a product for life that transcends 

generations, being “lovely examples of the 

sharing economy”, according to Wilson. 

Emotional durability is the key, she said, 

pointing out that if a product lasts, it will be 

used and loved—and then passed on.

“Circular Economy Wardrobe is my vision 

for the future of fashion, where we have less 

stuff in our wardrobes but more experiences 

with clothing. We can still enjoy the creative 

expression of fashion without the rest of the 

world paying the price”, she concluded. 

TOP STORY

Lynn Wilson, a Scottish designer and closed-loop expert, visited the Costume Museum in Kyoto.

Students study kimono 

design and construction 

at Tokyo Fashion Institute.
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W e can control our attitude, but often 

we don’t. There are few things we 

can manage completely, but our 

attitude has to rank at the top of the list of things 

we can. So, you would think we would all be 

brilliant in this area, but we aren’t. Why do we 

have problems? 

Part of the issue can be allowing past failures 

to sap our mental fortitude. In our mind, we 

mentally re-run the film of things we regret 

or events we don’t want to remember, but do 

anyway. No amount of self-discipline seems 

able to shield us from the past. We seem drawn 

to flashbacks, re-living past episodes where we 

fell short or failed.

We are really creative, too; we don’t just 

allow the past to wipe out our positive attitude, 

we inject the future. We project and start 

imagining all sorts of failures and issues we 

might suffer, before they ever occur. 

The combination of past realities and future 

possibilities can be a powerful mix to drag us 

into a downward spiral, where the world seems 

bleak and dark—and we are hopeless. No matter 

how many self-affirmations we do or how 

positive we try to make ourselves, these fears 

weigh us down.

Think in the present

What can we do about it? Try to “live in day-

tight compartments”. This means we focus 100% 

of our energy and attention on what is facing 

us today and don’t allow the past and future to 

impinge on our attitude. 

Here is the crucial mental shift we 

have to make. Don’t try to block out what 

happened in the past—it’s not possible. 

Instead, recall it but don’t worry about it. That 

is the crucial difference: acknowledge the 

past happened, but don’t worry about it. We 

can’t go back and change it. Keep the focus 

totally on today—on what we can control—and 

concentrate our energy and efforts there. 

The same applies to the future. Of course 

we should consider what might happen in 

the future—it is to be hoped we will be spending 

quite a bit of time there. Again, consider, and 

prepare for, the future, but don’t worry about 

it. The difference between the two approaches 

is huge. 

Flick the switch and look at what is right 

in front of you now. Work on that. Random 

thoughts about the future will wander into 

our consciousness, so write them down and 

capture the issues. Call them out and work on 

ameliorating them, but don’t worry about them.

Be positive

When we think about controlling today, what we 

read and to whom we speak will have an impact 

on our attitude. Find positive information, 

including in newspapers, magazines, books, 

articles, and on Facebook and LinkedIn posts. 

Be aware of the grubby details on everything 

ugly and negative, but skip them. That actually 

means skipping most of the news on television, 

because you can’t control what is coming up 

next. At least with written text—online and 

offline—you can control your intake. Let’s be 

very picky about what we feed our minds.

Mix only with good people

People are the other key consideration. As 

much as possible reduce the contact with, 

and influence of, negative people, avoiding  

complainers and those with a negative mindset. 

You may be forced into close proximity with 

negative people due to your workplace, but 

keep that exposure to a minimum. See them as 

radioactive and avoid all unnecessary contact. 

Find people who are positive and upbeat—

and spend time with them. There are fewer 

of this variety, but they are around; soak up, 

and contribute to, their positive vibe. Look for 

organisations where the positive congregate and 

join them.

Be focused

The past, the future and the negative erode our 

positive attitude so, as a priority, let’s organise 

our life to deal with these issues. When we do 

that, life gets easier, better and happier. “It is all 

in the mind” is ancient wisdom, but still true.

You’re the boss

It is quite interesting that our clients come from 

just about every industry you can imagine, but 

we have noticed some common requests for 

improving team performance.   

The four most popular areas are leadership, 

communications, sales and presentations. 

Although we started in New York in 1912, in 

Japan we deliver 90% of our training in 

Japanese. Also, having launched in Tokyo 53 

years ago, we have been able to master how to 

bring global best practices, together with the 

required degree of localisation.   

You’re the boss. Are you fully satisfied with 

your current results? If not, and you would like 

to see higher skill and performance levels in 

your organisation (through training delivered 

in Japanese or English), drop us a brief note 

at info1@dale-carnegie.co.jp 

by dr greg story
president, dale carnegie training japan

 
ATTITUDE CONTROL

THE LEADERSHIP JAPAN SERIES

PUBLICITY

Try to “live in day-tight 

compartments”. This 

means we focus 100% of 

our energy and attention 

on what is facing us today.
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BY KATHRYN WORTLEY

Japan’s performance at the Rugby World Cup 

(RWC) 2015 drew the attention of the rugby 

world. Aside from their astonishing victory 

over South Africa’s mighty Springboks, they 

became the first team to record three wins in the 

pool stage and yet fail to move to the knock-out 

stage. More important, though, their success 

made the general public in Japan take notice. 

That has made life easier for all those 

involved in organising RWC 2019, according to 

Murray Barnett, head of commercial, marketing 

and broadcast at World Rugby. Speaking to 

members of both the British and Australian and 

New Zealand chambers of commerce in Japan 

on 22 April, Barnett said concern about Japan’s 

unfamiliarity with the sport is long gone.

“Pre-world cup, the average top [television] 

audience [in Japan] for an international rugby 

match was around one million viewers. By the 

time Japan played Samoa [on 3 October, 2015], it 

was up to 25mn”, he said. 

Japan’s hosting of RWC 2019, he added, is a 

“very important step in the development of the 

sport” that World Rugby hopes will “build on 

2015 and reenergise the sport”. There certainly 

seems to be a solid foundation; Japan is ranked 

10th out of 102 teams globally, and the country’s 

professional team, the Sunwolves, attracted 

about 20,000 spectators for their Super Rugby 

debut at Tokyo’s Chichibunomiya Rugby 

Stadium in February 2016. 

“My personal measure of success is whether 

we have more people interested in the game 

[after RWC 2019] than we had at the start”, 

Barnett told BCCJ ACUMEN. While 2015 was 

about “trying to maximise returns”, the goal of 

2019, he said, is to see more adults and children 

in Japan attending professional games, playing 

in clubs and watching matches on TV.

As father of a young rugby player, Barnett 

knows first-hand the potential impact of the 

tournament. After the 2015 final, attendance 

at his son’s local club was up 50%. He hopes 

that Japanese will be attracted by the values—

integrity, passion, solidarity, discipline 

and respect.

“We are the sport of character—character 

being something that is very important to Japan 

as well”, he said. “It seems like a perfect fit to 

have the rugby world cup here”.

Mega sporting events

According to Barnett, it is vital for the 

tournament to be a financial success, given 

RUGBY: SPORT  
OF CHARACTER

Integrity, passion, solidarity, discipline, respect

that each world cup accounts for 90% of World 

Rugby’s revenues. During the 2009–16 period, 

this revenue allowed a £330mn investment 

in the sport. Not only is the world cup the 

pinnacle of the game from a promotional 

and broadcasting perspective, said Barnett, 

it is also World Rugby’s “shop window for a 

growing sport”. 

With only eight world cups held so far, 

the tournament is “the new kid on the block” 

compared with the FIFA World Cup and the 

Olympic and Paralympic Games, he added. 

He pointed out its advantages over the latter. 

First, it has greater potential for marketing 

since its duration is six weeks. Second, it has a 

wide economic and social impact, as a result 

of using venues nationwide. Third, World 

Rugby—rather than the taxpayer—pays for the 

infrastructure required.

Impact could be comparable, however. 

According to Barnett, World Rugby can trace 

about £900bn of direct benefit to the UK 

economy as a result of RWC 2015. It was the 

most successful to date, with 11 host cities, 42 

team bases, a host of spectaculars—branding 

campaigns using iconic British buildings and 

monuments—and a Festival of Rugby. While 

Barnett wants much of the same in 2019, he 

is looking for a unique tournament. He wants 

World Rugby to have “an idea of how it should 

look but take as much local knowledge as 

possible to build it”.

Describing the number of people on 

Japan’s organising committee at this stage as 

“phenomenal”, he said that “they are coming 

along in leaps and bounds in terms of their 

expertise in how to organise the event”.   

“England 2015 is still our greatest world 

cup ever but we are optimistic it won’t be for 

long—2019 is going to be really spectacular”, 

he concluded. 

• Hosting RWC 2019 is key to 

the growth of rugby in Japan

• Sport’s character-building 

qualities may appeal

• Tournament to tap previous 

experience, local know-how 

BCCJ EVENT

Murray Barnett of World Rugby spoke in Tokyo.

With only eight 

[rugby] world cups 

held so far, the 

tournament is “the 

new kid on the block”.
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BY LUCY ALEXANDER

The most common advice 

given to foreign firms setting 

up in Japan is that business 

relationships must be nurtured as 

assiduously as one might pamper 

Kobe Wagyu cattle. Few know this 

better than Jennifer Sakaguchi, 

general manager for external 

affairs and communications at the 

Japan office of Rio Tinto. She has 

built her career cultivating and 

cherishing connections among 

clients, suppliers, customers and 

colleagues.

As an American who has 

worked in New York and Tokyo, 

Sakaguchi is well versed in the 

disparities between Japanese and 

US business practices. “Japan is 

all about relationships”, she told 

BCCJ ACUMEN. “Our stakeholders 

here really appreciate that we 

won’t give our business to some 

other market just because it 

appears expedient at the time”.

In Japan, loyalty, consensus 

and deference to a hierarchical 

network of long-term business 

relationships is the basis of the 

corporate world, and these values 

are often given precedence over 

typical Western priorities, such 

as efficiency and merit. In order 

to succeed in Japan, foreign 

businesses must be prepared to 

invest in long-term relationships. 

The Rio Tinto Group is 

the world’s second-largest 

mining corporation. It began a 

partnership with Japan in the 

1960s, when Japanese steel mills 

signed long-term contracts to buy 

its iron ore. 

“The mine had not yet been 

developed, the infrastructure had 

not been created and there was 

no port”, said Sakaguchi. “But we 

were able to take those contracts to 

banks in the US and get financing 

to build everything. We have a 

IRON-CLAD TIES

Firm fetes 50 years since first Japan shipment

world-class iron ore business today 

thanks to Japan”. 

This year the Japan office is 

celebrating the 50th anniversary 

of its first shipment, which left the 

Pilbara region of Western Australia 

for the city of Kitakyushu in 1966.

The commodities giant, which 

has its headquarters in London, is 

a dual-listed multinational traded 

on the London Stock Exchange 

and the Australian Securities 

Exchange. It employs 55,000 

people across 40 countries. The 

products of the firm’s mines—iron 

ore, aluminium, coal, copper, 

diamonds, gold, titanium dioxide, 

borates, salt and uranium—go into 

everything, from manufactured 

steel items to household wiring to 

smartphone screens.

Rio Tinto takes its name from a 

Spanish river, tinted red by copper 

deposits that have been mined since 

around 3,000 b.c. The mines were 

sold by the Spanish government 

in 1873 to a syndicate led by Hugh 

Matheson, a Scottish industrialist.

Sakaguchi was hired by Rio 

Tinto Japan four years ago to 

manage its myriad relationships, 

after a career in advertising and 

marketing for organisations 

including De Beers and the 

Embassy of Botswana in Tokyo. 

Hailing from New York State, 

she took part in a high-school 

exchange programme to Malaysia, 

and then studied Japanese 

at Georgetown University in 

Washington D.C. 

Sakaguchi met her Japanese 

husband during a brief stint at 

Sony in the 1980s, where, at the 

time, women were often “hired 

to clean desks and serve tea”, she 

said. Over 30 years later, Japan still 

lags behind other industrialised 

nations in terms of gender equality 

in the workplace. 

BCCJ MEMBER SPOTLIGHT

A DAY IN THE LIFE: JENNIFER SAKAGUCHI

7am: Wake up, do yoga, check the news, have a breakfast meeting or breakfast with husband 

(fruit and yogurt, a smoothie or muesli)

8:30am: Take subway to work

Morning:  Read and answer emails and have a team meeting; work on key projects; monthly 

business report meeting, or monthly all-staff meeting

12:30pm: Lunch meeting or lunch at desk

Afternoon: Write reports; attend internal strategic and stakeholder meetings; plan visits by 

executives; join teleconferences with global media, regional external affairs teams, etc.

Evening: Pilates lesson, work events or dinner at home—but if it’s Friday, it’s date night with my 

husband

Night: Work, read, compile the next-day’s to-do list; lights out by 1am

• Loyalty, consensus, respect for 

hierarchy important in Japan

• Rio Tinto working to achieve 

diversity in male-dominated industry

• Industry struggling with global 

slump in commodities prices 



Sakaguchi feels that 

government and industry 

alone cannot close the gap. 

“Expectations within society and 

the home have to change. I’m 

fortunate to have a husband who is 

not only completely supportive of 

my career, but is equally involved 

in running the household”, 

she said. 

The mining industry is still 

heavily male-dominated, which 

Sakaguchi attributes to “a lack of 

girls in STEM education” and the 

“fly-in, fly-out” nature of working 

at remote mine sites. “It can be 

difficult to have a normal home life 

with children”, she added.

Rio Tinto narrowly missed 

its target last year for women to 

make up 20% of global senior 

management, and Sakaguchi is 

the sole senior female manager in 

the Japan office. However, women 

account for almost a third of the 

26-member team, which is unusual 

in the country’s resources industry. 

Japan is Rio Tinto’s third-largest 

market by value, after China and 

the US. The firm is Japan’s largest 

supplier of raw materials, having 

sold products worth ¥456bn to 

more than 100 Japanese firms 

in 2015.

“We supply all the steel mills 

in Japan, as well as power utilities, 

aluminium manufacturers, 

copper smelters, and chemical 

companies”, she said.

Rio Tinto in turn relies on 

Japanese technology, using a 

5,000-strong fleet of Toyota land 

cruisers, Bridgestone tyres, ships, 

shipping lines, Japanese steel for 

railways, and mining equipment 

such as Hitachi excavators. 

The corporation’s mines in 

Western Australia are patrolled by 

about 360 Komatsu haul trucks, 

73 of which are driverless. Over a 

dozen of its joint-venture partners 

globally are Japanese.

Today, Rio Tinto is, along with 

the rest of the mining industry, 

struggling with the global slump 

in commodities prices, driven 

by falling demand from China. 

Generally, Sakaguchi says, the 

industry is predictably cyclical. 

“When demand for a commodity 

outpaces supply, prices rise and 

people invest in the resources to 

produce it. But then as supply 

increases, prices fall and marginal 

producers leave the market. 

Supply and demand then come 

back into balance until you 

have a shortage—and the cycle 

starts again”.

According to Sakaguchi, the 

firm is pursuing improvements in 

productivity and cost cutting, to 

“take whatever waste we can out of 

the system without compromising 

our focus on safety. We are in a 

strong position to ride out the 

global slump, but it’ll be a little 

while before the market comes back 

to a good situation”, she added.

It is precisely during difficult 

economic times that Sakaguchi’s 

carefully nurtured connections 

are most vital. “This is when 

relationships are most important”, 

she said. “You can’t let up on 

making sure those links are strong. 

Our goal is to remain a stable, 

reliable, trusted partner for Japan”. 

BCCJ MEMBER SPOTLIGHT

[Rio Tinto] is Japan’s largest supplier of raw 

materials, having sold products worth ¥456bn.
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Quake: Brits lend  
helping hand

Firms, individuals and  

NPOs support Kumamoto

F ortified by knowledge and skills gleaned 

in the aftermath of the Great East 

Japan Earthquake in 2011, the British 

community swung into action immediately after 

the largest tremors since 1889 struck Kyushu 

in mid-April.

The epicentre of the initial quake, which hit 

on the evening of 14 April, was located near 

Kumamoto City. With a magnitude of 6.2, it 

caused widespread damage and resulted in the 

loss of several lives. The same region was rattled 

by a second tremor, of 7.3 in magnitude, less 

than 48 hours later.

Fifty people have been confirmed dead, most 

killed when buildings collapsed or when they 

were engulfed in massive landslides. As many as 

100,000 people were evacuated from towns that 

suffered the worst damage or were considered 

at risk due to continuous aftershocks.

The British Chamber of Commerce in 

Japan (BCCJ) immediately set up a page on its 

website to provide information for member 

organisations and individuals looking to help.

It states that officials in Kumamoto have 

asked individuals not to send items. Instead, 

cash donations would be appreciated for 

organisations, such as Peace Boat, Second 

Harvest Japan and Peace Winds Japan, which 

are assisting on the ground.

Donations will initially go towards meeting 

survivors’ immediate needs including food, fuel, 

clean water and shelter. Once those needs have 

been met, funds will be used to support longer-

term recovery efforts run by local organisations.

“We are in touch with the heads of four 

active NPOs on the ground that we worked 

with after the March 2011 disaster, and we are 

CSR

Teams based in Kumamoto assess community needs.

A Peace Boat volunteer 

plays with a child.



bccjacumen.com  25

keeping in touch with the British Embassy 

in Tokyo regarding messages from the UK 

government”, said Lori Henderson MBE, 

executive director of the BCCJ.

“We are also encouraging cash donations 

rather than aid because donations of things can 

really disrupt the local supply chain and impede 

the long-term recovery effort”, she added.

The local offices of British firms were among 

the first to offer assistance.

Within an hour of the first quake, Unilever 

had confirmed that all its staff and their families 

in Kyushu were safe and that no damage had 

been caused to the firm’s facilities in the region, 

according to Seikei Itoh, the Japan office’s head 

of communications. At the same time, Unilever 

contacted the local government in Kumamoto, 

Save the Children Japan and Peace Boat to offer 

emergency goods.

“We have already delivered 125,000 

products, such as shampoo, conditioner, hand 

soap and body wash, and we will continue to 

deliver goods in response to the needs of people 

in the affected areas”, Itoh told BCCJ ACUMEN.

“We have also placed donation boxes at all our 

sites in Japan, and we are asking our employees to 

support the people of Kyushu”, he added.

Management at GlaxoSmithKline K.K. 

was similarly quick off the mark, donating 

toothpastes, toothbrushes and denture products 

to evacuation centres through national dental 

associations and their local branches.

“Our employee–fundraising partner, Save the 

Children Japan, sent a disaster relief aid team 

to Kumamoto on 15 April to take care of people 

who had been affected”, said Shoko Honda, a 

spokesperson for the firm.

“GSK is also calling on employees for 

donations to support people who have been 

affected by the earthquakes through Save the 

Children, and their donations will be matched 

by the company”, she added.

Sumida Brokers & Consulting Inc., an 

accounting firm that is one of the BCCJ’s newest 

members, has been putting its skill set to use.

“We have been translating the national tax 

authorities’ advice on the easiest ways to make 

donations, as well as providing advice on how 

donations can be treated as deductible expenses 

for tax reasons”, said Naoko Sumida, president of 

SBC Group.

The British Embassy Tokyo was contacted 

by a “small number of British nationals seeking 

advice following the earthquakes”, but was not 

advised of any casualties.

The embassy, through updates to its travel 

advice, called on British nationals to heed the 

instructions of local authorities and to familiarise 

themselves with what to do in an earthquake. 

Some ¥100,000 in donations has been collected.

“We strongly encourage all British nationals 

in Japan to sign up for our Travel Advice alerts 

through the Gov.uk website to keep updated on 

any changes that may impact on them whilst in 

Japan”, the embassy said in a statement.

British aid workers have been among those 

helping on the ground, including Robin Lewis, 

international coordinator for the Peace Boat 

Disaster Relief Volunteer Centre.

“Our team was in Kumamoto just a few 

hours after the second quake and our initial 

efforts were focused on assessing the problems 

that existed: talking to local governments and 

survivors to see exactly what was needed”, Lewis 

told BCCJ ACUMEN. “It’s very easy to do the 

knee-jerk thing, but effective aid needs to be 

directed, and the only way to do that is to talk 

with the people involved and identify needs on 

the ground”.

Lewis’ team has been arranging coordination 

with other non-profit organisations in the area: 

a critical step to ensure that gaps in survivors’ 

needs do not exist.

“We—as part of the Japan Voluntary 

Oraganizations Active in Disaster alliance—have 

been holding coordination meetings every 

evening to get all the players together, to 

determine what resources we all have and to 

identify what is needed and where”, he said.

Peace Boat is also providing hot meals to 

survivors, many of whom would otherwise still 

be subsisting on rice balls or bread, and not 

receiving the nutrition that they require. Hot 

meals are important in providing psychological 

relief, he added.

Unfortunately, the scale of the disaster—as 

well as on-going aftershocks—means that work 

to identify those structures that are safe will take 

months. Rebuilding the homes, schools and 

hospitals that need to be pulled down, as well as 

roads and other infrastructure is going to take 

years, Lewis believes.

“The people are very pleased to see 

people from the outside, and extremely grateful 

for all the work that is being done to assist them”, 

he said. 

• www.gov.uk/foreign-travel-advice/japan

• www.bccjapan.com/news/2016/04/

kumamoto-earthquake-disaster-how-help/ 

CSR

Everyday goods are being distributed to those in need. Volunteers are serving hot meals to displaced people.
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BY JOHN AMARI

T he UK and Japan are 

developing new synergies 

in the area of rare diseases. 

That is according to delegates 

from the British Embassy Tokyo, 

GlaxoSmithKline K.K. and 

JCR Pharmaceuticals Co., Ltd. 

who spoke at a seminar about 

innovation in the field on 30 March. 

Keynote speaker Martin 

Andrews, senior vice-president, 

Rare Disease, GSK, said that 

partnership has strengthened 

in recent years, partly due to 

Japan’s increasingly favourable 

regulatory environment for 

regenerative medicines. 

“We see Japan as an absolutely 

critical place to help develop, 

commercialise and make these 

therapies available to patients to 

really make a difference [in their 

lives]”, added Sven Kili, vice-

president and head of gene therapy 

development at GSK.

The seminar was part of a series 

of events conducted under the 

UK government’s Innovation is 

GREAT campaign. Over the last 

year, the campaign has promoted 

partnership between the UK and 

Japan across a range of technologies 

and sectors including healthcare, 

Big Data, robotics and space.

Delivering the opening address, 

Julia Longbottom, deputy head of 

mission at the embassy, said the 

UK has a strong reputation in the 

healthcare and life science sectors, 

with GSK being an established 

global player.

Giving an outline of GSK’s 

work in rare diseases and gene 

therapy, Andrews explained 

the challenges in the field. 

First is a lack of awareness. 

“The world of rare diseases is 

somewhat mysterious”, he said. 

“The chances are that you don’t 

know anyone who suffers from a 

rare disease”.

There are between 7,000 

and 8,000 rare conditions 

such as blood disorders and 

immune deficiencies. But 

their rarity often leads to 

misunderstanding, resulting 

in sufferers enduring issues 

ranging from isolation and 

loneliness to misdiagnosis.

FIRMS UNITE TO FIGHT DISEASE

Bilateral tie-ups help study on rare conditions

Second is the burden on 

services and carers. Affecting 

10% of the global population, 

rare diseases place a significant 

stress on healthcare services, not 

to mention the patients and their 

families. Most of the diseases affect 

children, with around one-third of 

those diagnosed not seeing their 

fifth birthday.

Third, limited treatment 

exists for rare diseases. Many are 

genetically inherited and only 

around 5% have a known treatment.

Fourth, requisite international 

collaboration is not sufficient.

Andrews said there is a lack of 

published data in the field, and 

a need for cross-border medical 

• Regulatory conditions have 

produced new partnerships

• Lack of awareness, published 

data regarding rare diseases

• International collaboration 

key to finding treatments

registration programmes and other 

forms of standardised practices 

that can aid clinical trials and 

research. But, while expertise for 

such trials exists, the facilities 

in which to conduct a particular 

study may not.

International collaboration is, 

therefore, of critical importance. 

To this end, GSK has developed 

robust and innovative strategies to 

find solutions, Andrews said. The 

firm, for example, has 30 discovery 

units that focus on specific disease 

areas, some of which are rare.

GSK also works in collaboration 

with academia and businesses, the 

latter including that with biotech 

firm JCR. When the partnership 

began in 2009, it came as “a big 

surprise for the pharmaceutical 

industry, that a big global 

company like GSK would partner 

with a small, hardly visible company 

like JCR”, according to Takayo 

Egawa, corporate officer at JCR. It 

has enabled the firm to take “the 

first step in globalisation, opening 

the door to the world”, she added.

Since 2014, GSK and JCR have 

had a research collaboration 

focusing on modified enzyme 

technology—which affects the 

central nervous system—to pass 

through the blood–brain barrier 

in replacement therapy for 

metabolic disorders.

As Japan becomes a world 

leader in gene therapy, GSK wants 

more collaborations with domestic 

partners. 

SCIENCE

As Japan becomes a world 

leader in gene therapy, GSK 

wants more collaborations 

with domestic partners.

Martin Andrews, senior vice-president, Rare Disease, GSK
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ILLEGAL IVORY TRADE 
RIFE IN JAPAN: REPORT

London green group reveals fraud

• Hard ivory from rare species of 

elephant particularly sought

• System to detect illegal tusks 

in Japan market is ineffective

• Undercover operation found 

80% of firms acting illegally

ENVIRONMENT

A n under-cover 

investigation by a non-

profit environmental 

group founded in London 31 years 

ago has revealed widespread 

fraud that is fuelling Japan’s illegal 

trade in ivory. Authorities are 

accused of failing to live up to their 

commitment to ensure that only 

legally acquired ivory is bought 

and sold nationwide.

In a report issued in December 

2015, the group, the Environmental 

Investigation Agency (EIA), claims 

the system used in Japan to register 

tusks as legally obtained is “awash” 

with fraud, which encourages 

poachers and smugglers to carry 

on the slaughter of endangered 

elephants in Africa.

The report reveals that a 

suspiciously high number of tusks 

have been registered in recent 

years, with more than 5,500 of 

them having been certified as 

legally obtained and sold on the 

market in Japan over the past 

four years.

Under the terms of the 

United Nations Convention on 

International Trade in Endangered 

Species of Wild Fauna and Flora 

(CITES), Japan agreed to require 

that all whole ivory tusks imported 

prior to the 1989 international 

ban on ivory trade be registered 

with the government. The 

Japanese authorities also agreed 

to require proof of legal origin and 

acquisition.

An investigation carried out in 

the summer of 2015 by the EIA, 

however, indicates that the system 

is essentially useless, said Allan 

Thornton, president.

“The point of the scheme is to 

be able to detect illegal tusks that 

come onto the Japanese market”, 

he said.

The EIA began to become 

concerned at the increased 

number of tusks being registered, 

and set about “testing the integrity 

of the registration system”. The 

operation involved a woman 

contacting 37 firms that advertise 

themselves as ivory dealers. Her 

cover story was that she had 

inherited an unregistered tusk 

from her father. Critically, the 

woman told the dealers that it had 

been acquired after the CITES ban.

“We expected to find a few bad 

apples and some illicit activity, but 

we were shocked to find that 80% 

of the companies we approached 

offered to provide some sort of 

illegal activity”, Thornton said.

The illegal proposals included 

offers to falsify paperwork to 

make the tusk meet registration 

requirements, have the tusk 

registered under a false name or 

ask the trader to purchase the tusk 

and immediately cut it, reselling 

the finished works.

All that is required is a written 

statement by a person who owns 

a tusk to say where and when 

they acquired it, and a document 



supporting that claim, which can 

be as simple as a statement by a 

third party. Beyond that, there are 

no further checks conducted to 

verify the registration.

“It was quite shocking”, 

Thornton said. “The registration 

system was put in place to identify 

and stop these tusks coming onto 

the market [in Japan], but it is 

actually facilitating that trade”.

Even more worrying, the 

Japanese government has been 

aware of the loopholes in its 

system. In 2001, the Japan Wildlife 

Research Center provided the 

Ministry of the Environment with 

details of the ways in which the 

system could be abused.

“We conclude”, Thornton 

added, “that the government 

of Japan has not met its legal 

obligation that it agreed by signing 

the convention on the trade in 

endangered species”.

According to a government 

report, issued in May 2014, there 

were 7,570 registered ivory retailers 

in Japan, as well as 300 firms that 

made items from ivory and more 

than 500 wholesalers.

Much of the trade today is 

carried out over the Internet, with 

Yahoo! Japan and Rakuten Ichiba 

listing tens of thousands of ivory 

items for sale. A further study by 

the EIA monitored transactions on 

one site over 24 hours in August, 

and found more than 6,000 

adverts for ivory products—such 

as hanko (name seals), netsuke 

(miniature figurines) or bachi (the 

plectrum used to play the biwa 

and shamisen)—with a sales value 

of ¥559.2mn.

“There seems to be an almost 

complete absence of control 

over the ivory trade here, and 

companies are operating quite 

openly”, Thornton said.

The CIE has submitted a dossier 

on its study to the Japanese police 

and is calling for an investigation 

into the firms that are operating 

illegally. Similar dossiers have 

been given to the ministries of the 

environment, trade and foreign 

affairs, according to Thornton.

Asked what their reactions 

were, he said they seemed 

“surprised”.

Environmental groups have 

reported another upsurge in 

poaching in Africa, with an 

estimated 50,000 elephants killed 

for their tusks annually. The rarer 

forest elephant species, which are 

found in just six African countries, 

suffered a “catastrophic decline” 

of 65% between 2002 and 2013, 

according to the EIA.

The distinctive “hard ivory” 

from these species is particularly 

sought in Japan.

“The situation is dire”, the EIA 

report concludes. 

ENVIRONMENT

Allan Thornton, president of the Environmental Investigation Agency, spoke in Tokyo.



Grape tastes
FT expert’s wine test in Tokyo
BY JOHN AMARI

W ine relations between the UK and 

Japan are thriving, according to 

award-winning industry expert, 

author and journalist for The Financial Times 

Jancis Robinson OBE. If recent press reports and 

interest in Japanese wines among the British 

population are to be trusted, Robinson is right.

Trade publication The Drinks Business 

featured its Top 10 Wines in the UK Press in 

February 2015. Among them were two from 

Yamanashi Prefecture. The first, Grace Koshu 

Hishiyama Private Reserve, “looks ghostly, 

but … has the signature yuzu citrus freshness 

backed by solid stone”. Meanwhile, the second, 

Sol Lucet Koshu, was described as “light and 

bright, but with sufficient bite”. 

Speaking to BCCJ ACUMEN at the Tokyo 

American Club where she presented a wine 

tasting, Robinson had nothing but praise for 

Japan’s culinary heritage and viticulture. “I have 

a great deal of respect for the Japanese palate”, 

she said. “I think they are great on both food 

and wine”.

Robinson is the first non-industry person 

to be awarded the title of Master of Wine 

(MW), a qualification regarded in the wine 

industry as one of the highest standards of 

professional knowledge. She visited Tokyo in 

early February while on a five-leg tour of Asia 

and Australia. 

When Robinson visited Japan five years 

ago, she was “particularly exploring the 

Koshu grape”, which is the signature variety 

of Yamanashi Prefecture, an area dubbed the 

“Bordeaux of Japan”.

Koshu of Japan, an entity established by wine 

growers in the region, has promoted the grape 

in an annual campaign across Europe. London 

was the first part of that initiative, which is now 

in its seventh year.

Indeed, according to an entry in the 

2015 edition of The Oxford Companion to 

Wine, by Robinson and Julia Harding—an 

author, journalist and fellow MW on the 

JancisRobinson.com team—Koshu is “the best-

known indigenous grape variety in Japan”.

Further, “Koshu wine can rarely be accused 

of an excess of flavour but it can be a fine 

accompaniment to sashimi. Still, sparkling, 

sweet, and oaked versions are made”.

Robinson has written or edited over 20 books 

about the industry. Wine Grapes, by Robinson, 

Harding, and Jose Vouillamoz, is a 1,200-page 

tome that is being translated into Japanese.

FOOD & DRINK

Jancis Robinson OBE, an award-winning wine expert, spoke in Tokyo.
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Robinson is impressed with Japan’s wine 

culture, which she described as “very lively”. 

“The fact that the Japan Sommelier 

Association [JSA] has some 11,000 members 

is amazing”, she added. During her recent 

visit to Tokyo, she gave a lecture to some 

700 JSA members.

She also delivered a keynote address 

before wine enthusiasts at the Academie 

du Vin, a wine school in Minato Ward. 

Established in Paris in 1971 by British wine 

expert Steven Spurrier, the school opened its 

Tokyo arm in 1987. 

Academie du Vin is one of only a handful 

of places in Japan where students can take 

exams set by the Wine & Spirit Education 

Trust, the London-based global leader in wine 

and spirits education. In 2014, Robinson’s 

three-year stint as honorary president of 

the trust ended.

In a humorous speech at Academie du Vin, 

Robinson introduced six European wines, three 

white and three red. Attendees were able to 

sniff, sip, taste, and savour each one. 

What is the difference between drinking and 

tasting wine, one may ask? 

“Tasting is when alcohol is the enemy”, 

she said, adding that when tasting wine “the 

last thing you want is any effect of the alcohol. 

You spit everything out; you’re quite tense; 

you’re analysing; and you’re maximising your 

critical faculties”. 

And so, what of drinking wine? According to 

Robinson, “you’re relaxed; you don’t mind the 

effects of alcohol; you want the wine to show 

well, rather than criticizing it”. Drinking wine, 

she said, is what she does in the evening; tasting 

it is what she does during the day.

According to The Oxford Companion to Wine, 

there are about 200 domestic wineries in Japan, 

and domestic labels accounted for 32% of total 

wines sold nationwide in 2010. 

For Robinson, the wine industry in Japan 

may be light, but it is also quite bright. 

FOOD & DRINK

“I have a great deal of respect for the 

Japanese palate … I think they are great 

on both food and wine”.

We are giving away three signed copies of 

The Oxford Companion to Wine. To apply 

please email: editor@custom-media.com.
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BY JOACHIM STOBBS AND JASON GOLDSTEIN 

UK TAX CHANGES TO 
AFFECT HOMES MARKET

A look at the new status quo

T he UK residential property 

market has historically 

been an attractive 

proposition for overseas investors. 

Moreover, given the continued 

increase in the value of houses, 

expatriates with a plan to return to 

the UK in the future have generally 

retained their properties to keep a 

foothold in the market. 

In light of these increases, 

and to reduce the generosity of 

tax treatment of the buy-to-let 

sector, HM Treasury and HM 

Revenue & Customs have made 

a number of changes to the tax 

regime for property investors. 

These have potential implications 

for UK property owners who reside 

in Japan. 

Renting

Previously,  all landlords were 

able to claim a tax deduction for 

renewals expenditure through 

the Wear and Tear Allowance. 

This allowance broadly allowed 

landlords letting furnished 

properties to deduct 10% of their 

relevant rental amount when 

calculating the UK taxable profits 

from their property business. 

The relevant rental amount is 

defined as rental receipts less any 

expenses normally be borne by 

the tenant—such as council tax or 

utility bills—that are, in fact, paid 

by the landlord. 

As of April 2016, this relief 

has been abolished and replaced 

with a more accurate regime, 

whereby a tax deduction may be 

claimed based on actual renewals 

expenditure over the period. 

Since all landlords are able 

to claim tax relief for financial 

costs on borrowings used in their 

residential property business, their 

mortgage interest payments are 

currently fully deductible when 

calculating the UK taxable profit 

of landlords. 

In 2015, the UK government 

announced that the interest 

deduction would be limited to the 

basic rate, meaning that higher-rate 

taxpayers will have limited relief. 

Tax relief will be restricted to the 

basic income tax rate of 20%, rather 

than the higher rate of 40–45%. 

The restriction will be phased in. 

The percentage of total interest 

incurred that is capped at the basic 

income tax rate will be: 25% in the 

first year of the new system (until 

5 April 2018); 50% in the second; 

75% in the third; and the entire 

amount for all subsequent periods. 

Whether this has an impact on 

overseas property owners will 

depend on their level of UK rental—

and other UK source taxable—

income in any given tax year.

Selling

When UK individuals dispose of 

their main home, the gain on sale 

may be exempt from Capital Gains 

Tax. Main residence relief is likely 

to be available if the individual has 

lived in the property for the entire 

duration of ownership. 

• Wear and Tear Allowance replaced 

with tax deduction regime

• Changes put into effect regarding 

liability on gains from house sales 

• Property-related costs may be 

deductible for tax purposes

INDUSTRY—FINANCE



This relief also takes into 

account the fact that individuals 

may leave their property in certain 

circumstances before its sale. This 

is because an exemption may 

continue to be available for the last 

18 months of ownership, regardless 

of whether or not they continue to 

live there. However, if the period of 

absence is more than 18 months, 

the relief may not exempt the 

whole of the gain because only the 

proportion attributable to the final 

18 months is likely to qualify for 

the exemption. 

This 18-month period was 

reduced from 36 months for 

disposals on or after 6 April 2014. 

There is the potential to claim 

exemption for certain qualifying 

periods of absence if all relevant 

conditions are met. Detailed 

analysis should be undertaken in 

all cases with respect to periods of 

non-residence or non-occupation 

for any other reason.

Prior to April 2015, individuals 

who were not UK tax residents or 

were temporarily non-resident in 

the UK were not typically liable 

for UK Capital Gains Tax on any 

gains arising on the disposal of UK 

residential property in which they 

had invested. 

From 6 April 2015, however, 

such individuals have been liable 

on gains arising from the disposal 

of UK residential property. 

They will also have an 

obligation to file a non-resident 

Capital Gains Tax Return within 

30 days of the completion of the 

sale. Individuals may be entitled 

to the UK Capital Gains Tax-free 

annual exemption, which in fiscal 

2016–17 is £11,100. 

The final measure that has been 

taken to make the UK residential 

market less attractive for investors 

is the 3% stamp duty surcharge tax 

that investors purchasing additional 

residential properties are charged. 

Investors in Japan

For tax purposes, it is worth 

considering the impact of 

depreciation of a UK property 

above a certain age. This concerns 

only individuals who are 

permanent residents—from a tax 

rather than a visa perspective—in 

Japan, and who have been in the 

country for five of the past 10 

years, and only if the property is 

rented out. 

If, for example, you own a 

Victorian brick townhouse in 

London, the property may already 

have exceeded its useful life as 

defined by Japanese tax law. 

For example, the property may 

depreciate over the coming seven 

years so, if the relevant conditions 

are met, it may be possible for 

there to be an annual tax deduction 

in Japan of 14.3% of the property 

value, rather than the land value—

which should be taken out of the 

overall cost.

There are also other 

property-related costs that may 

be deductible for Japanese 

tax purposes. In terms of the 

possibility of double taxation 

on property income and gains, 

in both the UK and Japan, there 

is potential for double tax relief 

through the UK–Japan tax treaty 

of 2014 .

The interaction between 

the UK and Japanese tax regimes 

allows some scope for tax relief 

for those individuals seeking 

to invest in their own property 

in the UK residential market by 

renting it out while seconded 

in Japan. 

With respect to possible 

Japanese tax treatment, advice 

must be taken on a case-by-

case basis. You should confirm 

whether this treatment is 

available before claiming tax-

deductible depreciation on 

relevant properties. 

FINANCEINDUSTRY—FINANCE

2013 Company of the Year

Make an impact with us. We are an award-winning, 

bilingual, content-creation and communication agency. 

www.custom-media.com  |  www.bij.tv Contact us:     

social@custom-media.com   

Tap into social media

design • digital • communication • publishing

sourCes: Balihoo, FaCeBook, soCial media today, We are soCial 2015/2016

of social media 

users are more 

likely to purchase 

from brands that 

they follow online

Facebook  
adds6  

new profiles 
every second

of Japanese  
are active  
users of
social media

42%

More than of brands are 

using two or more social networks

90%



34  bccj acumen, may 2016

In Japan, it can be challenging 

for tourists, expats and even 

long-term residents to identify 

a trusted sports and lifestyle 

fashion provider with a wide 

stock of quality Japanese and 

international brands.

For some 30 years, Odakyu 

Department Store Co., Ltd. has 

offered a wide selection of high-

end brands for sports and travel 

enthusiasts. Haute couture lifestyle 

brands are also on offer.

And with the Tokyo 2020 

Olympic and Paralympic Games 

just around the corner, Odakyu 

is in the process of increasing 

its product and service offerings 

for non-Japanese visiting or 

living in Japan.

Accessible via the west exit of 

Shinjuku Station, the rooftop, first 

and B1 floors of the Odakyu Halc 

building are focused on sports and 

lifestyle attire, as well as related 

equipment and accessories.

Floor B1, for example, has 

a selection of outdoor sports, 

footwear and travel brands, 

in addition to accessories and 

items for dance and equestrian 

sports. The first floor, meanwhile, 

has a range of classic attire and 

accessories centred on golf.

“When it comes to golf 

wear and equipment, Odakyu 

provides arguably the largest 

range in Japan”, said Takashi 

Nagumo, senior merchandiser 

in the merchandise planning 

department at Odakyu.

The first floor also carries a 

wide selection of goods catering 

to runners, swimmers and fitness 

enthusiasts from brands such as 

Reebok, Nike, Adidas, Asics, Puma 

and Fred Perry.

Odakyu Halc Sports is the 

epitome of the firm’s goal of 

creating a “destination store” 

concept. This section of the shop 

focuses on casual and lifestyle 

brands that blur the boundaries 

between sportswear and high 

fashion. Products and services are 

designed to put mind, body and 

spirit at ease. They also support 

society at large by stocking items 

that encourage the participation of 

women and seniors in sport. 

Working with internationally 

known designers, the shop 

constantly seeks to innovate. In 

2012, for example, Odakyu Halc 

began to carry high-end items by 

Beams Golf, an in-line brand of 

Japanese fashion label Beams. 

Further, since 2013, Odakyu 

Halc has stocked Samantha 

Thavasa Japan Limited’s Under25 

and No.7 collections of golf wear. 

The stylish brand has augmented 

the shop’s offerings for women 

who are young at heart.

What is more, new styles are 

being explored at the department 

store for activities such as yoga 

and Pilates. The ultimate aim is 

PUBLICITY

FOR SPORTS AND 
LIFESTYLE CHOICES

Odakyu welcomes shoppers from abroad

The Halc Sports Golf 

School is on the roof of 

the Odakyu Halc building.

HALC SPORTS for bccj acumen readers

Valid until July 31, 2016 • HALC Sports Shinjuku B1, 1F, 2F • Excludes products already on sale 
Cannot be combined with other coupons • Please trim coupon and present at checkout

10% OFF

to create a new kind of customer-

focused shopping where sports, 

travel, fashion and lifestyle can be 

enjoyed in a single experience.

One of Odakyu Halc’s best 

open secrets—the Halc Sports Golf 

School—can be enjoyed on the 

rooftop. In line with the “destination 

store” concept, the school has a 

custom-made 27-metre driving 

range for the training of golf novices 

and enthusiasts.

Having pre-registered, 

visitors can try out a range of golf 

equipment, including branded 

golf clubs and clothing, while 

working on their putting stroke 

or golf swing. Expert male and 

female instructors certified by the 

Professional Golfers’ Association 

are available to give hands-

on advice. 

“There are plenty of golfing 

products conveniently located in 

our shop”, said Nagumo. “But we 

also have a world-class golfing 

facility on the roof. Even if you 

are a golfing beginner, you can 

start from here. We are ready to 

welcome you with open arms”.

Odakyu department stores are 

located within walking distance 

of Shinjuku and Machida Stations 

in Tokyo, and Fujisawa Station in 

Kanagawa Prefecture. The shops—

and the train lines on which they 

are located—are managed by the 

Odakyu Group, which includes 

firms providing public transport, 

finance, real estate, resorts and 

retail services. 
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As an outsourcing accounting partner, we are committed to becoming an integral 

part of our clients’ businesses by providing reliable and dependable accounting 

solutions. Our goal is to understand your specific needs and align our services to 

drive sustainable value at reasonable prices. Our bespoke approach leverages our 

knowledge, experience and international best practice to help you focus on the growth 

and expansion of your business.

JBA Group

Nissei Hanzomon Bldg. 6F

1-3 Kojimachi

Chiyoda-ku, Tokyo 102-0083

Ichiro Waki, managing director

03-3512-7707

information@jbagroup.co.jp

www.jbagroup.co.jp

AREAS OF EXPERTISE

• Accounting

• Bookkeeping

• Tax services

• Translation services

• Internal controls (English and Japanese)

• Sarbanes–Oxley Compliance

• GAAP Convergence (IFRS/US/Japanese)

• M&A advisory

• Staffing services (permanent and temporary)

• Accounting system integration (bilingual)

The A-List of Finance

Equity X Inc. is an online equity valuation tool developer whose software enables 

clients to save a significant amount of time and money by implementing the product 

into M&A, equity finance and/or investor relations operations. 

Equity valuation is a complicated and time-consuming task. With our product, you 

would no longer have to struggle with spreadsheets. This can result in a reduction 

of staff-related costs. All you need is to input the financial data. We offer a tailored 

financial data-input service to those who would like us to fill in a web-based application 

on their behalf. 

Equity X Inc.

Shinmaki-cho Bldg. 6F

1-8-17 Yaesu

Chuo-ku, Tokyo 103-0028

Akio Kurata, founder and chief executive

03-6667-5722

info@equity-x.com

www.equity-x.com

AREAS OF EXPERTISE

• Equity valuation

• Start-up investment

• Excellent financial analysis

Headquartered in Tokyo, Argentum is Japan’s premier financial planning and wealth 

management firm exclusively serving the foreign community. With branch and 

representative offices in Seoul and Hong Kong, we advise clients throughout Asia and 

the rest of the world.

At Argentum we look to build a personalised and long-lasting relationship between you 

and your advisor. Once you become a client we will continue to help and support you 

with advice and solutions as your needs change, wherever you are in the world. 

Please visit our website or call us to talk with one of our experienced advisors today.

Argentum Wealth Management

601 Hinoki Azabudai Bldg.

3-1-5 Azabudai

Minato-ku, Tokyo 106-0041

Lloyd Danon, CEO

03-5549-9099

advice@argentumwealth.com

www.argentumwealth.com

AREAS OF EXPERTISE

• Retirement planning

• Regular and lump sum investments

• Offshore tax planning 

• Children’s education fee planning

• UK/US/Australia solutions

• Life and health insurance

• Properties and mortgages

• Portfolio management

• Estate planning and asset protection

• Company structures and group 

solutions
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BY SARAH PARSONS

I am a lucky participant in 

the celebrations of the 30th 

anniversary of the Japan 

Exchange and Teaching (JET) 

Programme. Run by the Council of 

Local Authorities for International 

Relations (CLAIR), the JET 

Programme was set up to foster 

grass-roots exchange between 

Japan and other nations. So far, 

some 62,000 participants—myself 

being one—from 65 countries 

have helped support cultural 

understanding.

In November 2015, as part 

of the build-up to the main 

celebrations in 2016, I was one 

of 15 participants of CLAIR’s 

Satogaeri (homecoming) Project, 

who returned to the areas in Japan 

in which we had lived and worked. 

The aim was to re-establish 

connections, forge ties for the 

future, and promote our Japanese 

hometowns in our current 

countries of residence. 

My destination was Ota City in 

Gunma Prefecture, and it was my 

first visit since I had left in 1998. 

Through my work with British 

businesses that are seeking to 

invest in Japan or which have been 

acquired by Japanese firms, I speak 

with lots of people about Japan. 

Many want to travel in the country 

independently and visit places 

aside from those on the main 

tourist routes.

Due to the area’s proximity to 

Tokyo and the varied nature of 

attractions, including well-known 

hot spring resorts, Gunma is an 

accessible and worthwhile day-trip 

from the capital. Moreover, due to 

the upcoming Rugby World Cup 

2019 and Tokyo 2020 Olympic 

and Paralympic Games, there 

is noticeably more interest in 

Japanese popular culture among 

the British population. I therefore 

think there is a lot of potential to 

promote Gunma in the UK as a 

tourist destination, and I will make 

efforts to do so.

Local tourism

Accompanied by representatives 

from the tourism department 

of the Maebashi Prefectural 

Government and CLAIR, I visited 

Ikaho Hot Spring Resort, nestled 

in the mountains of the prefecture. 

We stayed the night at a traditional 

inn where we sampled the hot 

spring waters. I had not visited 

since 1997, so this was a very 

nostalgic trip. Thankfully, I had 

not forgotten the etiquette of a 

RETURN HOME FOR 
JAPAN CHAMPIONS

Global exchange project eyes future ties

• Part of JET Programme 

anniversary celebrations

• Aims to build on existing ties 

with participants worldwide

• Working to back local tourism, 

further cultural exchange

EXCHANGE

The aim was to re-establish 

connections, forge ties for the future, 

and promote our Japanese hometowns.
Gunma Prefecture’s Kajika Bridge is a popular tourist spot.
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Japanese hot spring, although I 

had forgotten how hot the water is.

The following day, we walked 

around Ikaho, admired the 

stunning display of autumn 

leaves at Kajika Bridge and tried 

the famous Mizusawa Udon, 

considered one of the three most 

delicious udon in the country. 

Afterwards, we went to 

Usaboru Museum, where kokeshi 

(handmade wooden) dolls are 

manufactured, painted and 

exported worldwide. The shop 

hosts an impressive selection 

including designs modelled on 

Star Wars characters. I had a go 

at making my own mini doll but, 

judging by the result, I won’t be 

getting a job there anytime soon. 

We then travelled across 

the prefecture to visit Tomioka 

Silk Mill, a UNESCO World 

Heritage Site and Japan’s oldest 

modern silk reeling factory. We 

were shown around by Damien 

Robuchon, a coordinator for 

international relations (CIR) for 

the JET Programme who has been 

seconded to promote the site. 

The mill was founded by 

a Frenchman and played an 

important part in Japan’s opening 

up to the world on many levels, 

since silk was one of the country’s 

main exports in the middle of the 

19th century. The silk mill fused 

French and Japanese technology, 

machinery and architectural 

structures, having been imported 

from France. Stories abound of 

how the Japanese initially thought 

that the red wine drunk by the 

French workers was the blood of 

the local factory workers. After 

this misunderstanding had been 

overcome, the mill became a major 

employer of Japanese women in an 

era when women didn’t normally 

work in factories, let alone in those 

owned by non-Japanese.

Our final destination was a visit 

to the Gunma prefectural offices 

in Maebashi City, where I was 

presented with locally made gifts 

and invited to join a dinner with 

assistant language teachers, CIRs 

and other staff. We were able to 

discuss my impressions of Gunma 

after an absence of 20 years, and 

swap business cards so we can stay 

in touch. 

Back to school

I returned to the junior high school 

in which I had taught 20 years 

earlier. Reassuringly, everything 

looked and felt exactly the same as 

I remembered; the school lunch 

was very similar and the students 

still did their daily cleaning. The 

only difference was the TV screen 

and Internet connection currently 

in the classroom. 

I had a chance to re-connect 

with the teachers with whom I 

had worked, as well as my former 

students, who are now in their 

thirties. Some of them are teaching 

at the school, while others have 

indulged their passion for English 

and lived abroad, or become 

translators. 

Much of the reminiscing with 

my former colleagues centred on 

the trips we had taken with the 

students, as well as our visits to 

Singapore and local hot spring 

resorts in our spare time. 

The Satogaeri Project really 

made me appreciate the grass-

roots experience I had had 

in Japan, thanks to the JET 

Programme. It was through this 

experience that I attained an 

understanding of Japan, which I 

now use in my UK business. 

I would like to extend my 

gratitude to CLAIR for organising 

the project, and to the hospitable 

people of Gunma who helped me 

cement my on-going connection 

with the prefecture. I will certainly 

be going back again soon. 

EXCHANGE

The hospitable people of Gunma … helped 

me cement my on-going connection with 

the prefecture.

The trip included visits to local traditional inns.

Luke Happle of CLAIR and Sarah Parsons tried making the prefecture’s famous dolls.
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Open,  
modern  
hubs for all
London expert reflects on Tokyo spaces

BY JULIAN RYALL

DESIGN

Tokyo needs to create more open 

spaces where visitors from overseas can 

mingle with local people and share the 

excitement of the Tokyo 2020 Olympic 

and Paralympic Games, according to 

David Nelson, senior executive partner 

and head of design for London-based 

architectural firm Foster + Partners.

Examples of Foster + Partners designs from around the world were exhibited at Sky Gallery in Roppongi Hills Mori Tower. • PHOTO: YUYA FURUKAWA, COURTESY OF MORI ART MUSEUM, TOKYO
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Nelson was speaking at a session titled, 

“Architecture, Urbanism, Innovation” at 

Academyhills in Roppongi. The event was held 

in conjunction with an exhibition—organised 

by the Mori Art Museum—of some of the 

renowned design practice’s work.

The six-week exhibition, which ran until 

14 February 2016, was supported by the British 

Council Japan and highlighted such iconic 

projects as the headquarters for the Hongkong 

and Shanghai Banking Corporation, the new 

Reichstag parliament building in Berlin, and the 

Sainsbury Centre for Visual Arts.

The displays also showcased projects in 

the pipeline, such as the creation of a new 

development—named Masdar City—in the 

United Arab Emirates, and Apple Campus 2 

in the US.

A frequent visitor to Tokyo over the 

years, Nelson admits to having a soft spot 

for the city.

“I’ve been coming here for so long that 

it feels a bit like home”, he said. “What is 

interesting to me is the marvellous richness 

and functionality of the building types. They 

may be very diverse, but in a strange way they 

harmonise”, he added. “And not all the buildings 

are beautiful—but I could say the same thing 

about London”.

Tokyo 2020 presents the perfect opportunity 

to redesign parts of the city, making them into 

central hubs where anyone without tickets for 

the Games can meet up to watch events on giant 

screens. After the hoopla is over, those same 

spaces can benefit residents of the congested 

and overwhelmingly grey metropolis.

“As you can see, I’m passionate about 

public space: areas where people can meet and 

interact”, he said. “Like many modern cities, 

Tokyo does not have many public spaces, but 

I think it would be very interesting to be able 

to think creatively and to design locations 

and venues where people can go to share the 

experience of the Games.

“Public spaces in the centre of Tokyo could 

be an important part of the legacy projects 

attached to 2020”, he added.

Founded in 1967 by Norman Foster, now 

Lord Foster, the firm is renowned for cutting-

edge designs, and has 140 partners. Since 

its establishment, the studio has created 

blueprints for more than 300 buildings and won 

international acclaim for melding function, 

flexibility and sustainability into its designs.

Citing the example of the 56-storey 

Commerzbank Tower in Frankfurt, Nelson 

said the intention was to create a structure 

that would incorporate a large atrium to 

provide a lot of light and eliminate the need 

for air conditioning for 60% of the year. 

Since opening in 1997, the building has 

been “tuned” to optimise its performance; it 

currently requires no heating or cooling for 

85% of the year.

Foster + Partners is also committed to 

preserving and repurposing older buildings that 

have fallen into disrepair—Nelson described 

this part of the firm’s work as “a very big part of 

our responsibility”—in order to give them “new 

life for new people”

Its work in urban design includes reworking 

the roads in Trafalgar Square so that traffic 

is rerouted from its north side, in front of the 

National Gallery, allowing it to be transformed 

into a pleasant pedestrian area. 

The Millennium Bridge—when it opened 

in 2000, the first new bridge over the Thames 

for more than a century—has dramatically 

increased pedestrian traffic across the river. 

It is no coincidence that, since then, nearby 

St Paul’s Cathedral has seen a 40% increase 

in visitors.

That sort of urban vision for Tokyo, believes 

Nelson, could transform the city as it celebrates 

hosting the world’s largest sporting event. 

DESIGN

“Public spaces in the centre of Tokyo could 

be an important part of the legacy projects 

attached to 2020”.

David Nelson of Foster + Partners 

gave a presentation in Tokyo.

PHOTO: SHINICHIRO MIKURIYA  
COURTESY OF MORI ART MUSEUM, TOKYO
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ARTS
1

FROM 4 JUNE 

A Royal Night Out

This British comedy drama tells the 

fictional story of young princesses 

Elizabeth and Margaret, who 

joined the public’s celebrations 

at the end of World War II on 

the night of Victory in Europe 

Day in 1945. Their decision to 

leave Buckingham Palace for the 

evening results in an adventure of 

excitement, danger and romance.
© GNO PRODUCTIONS LIMITED 

Cine Switch Ginza  

(Among other locations)

Hata Bldg. 4-4-5 Ginza 

Chuo-ku, Tokyo 

Various show times

Adults: from ¥1,800

»http://gaga.ne.jp/royalnight/

03-3561-0707

◉ Free gift

We are giving away three 

exclusive pamphlets related to 

this screening.

2

8–26 JUNE

’Tis Pity She’s a Whore

This is one of the most popular 

and frequently staged plays of 

English playwright John Ford, 

who scholars consider to be the 

last major dramatist of the English 

Renaissance period (late 15th–

early 17th century). The tragic 

story is about a brother and sister’s 

incestuous love.
PHOTO: TSUYOSHI ANDO 

UK EVENTS IN JAPAN
COMPILED BY 
KIYOKO MORITA

New National Theatre, Tokyo

1-1-1 Honmachi 

Shibuya-ku, Tokyo

Various show times

Adults: from ¥3,240

»www.nntt.jac.go.jp/english/

productions/detail_006187.html

03-5352-9999

◉ Free gift

We are giving away five vouchers 

that can be exchanged for exclusive 

pamphlets at the venue. 

3

10–26 JUNE 

Tell Me on a Sunday 

With dramatic music by 

Sir Andrew Lloyd Webber Kt and 

lyrics by Don Black OBE, this 

musical tells the story of a girl from 

London who journeys to the US in 

search of love. 

New National Theatre, Tokyo

1-1-1 Honmachi 

Shibuya-ku, Tokyo

Various show times

Adults: from ¥8,800

»http://hpot.jp/stage/sunday

03-3490-4949

1

2

3
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◉

To apply for free tickets or gifts, please send an email with 

your name, address and telephone number by 31 May to: 

coordinator@custom-media.com.

Winners will be picked at random.

4

11–12, 17–19 JUNE

Aladdin

This production was created 

in 2008 for the National Ballet 

of Japan by David Bintley CBE, 

artistic director of the Birmingham 

Royal Ballet. Featuring dream-like 

scenes with a flying carpet and 

lamp genie, it is suitable for all. 
PHOTO: HIDEMI SETO

New National Theatre, Tokyo

1-1-1 Honmachi 

Shibuya-ku, Tokyo

Various show times 

Adults: from ¥3,240

»www.nntt.jac.go.jp/english/

productions/detail_006165.html

03-5352-9999

5

15, 17, 21 JUNE 

International Organ Festival in 

Japan 2016

London-born organist Simon 

Nieminski, director of music at 

the Robin Chapel of the Thistle 

Foundation in Edinburgh, will 

make his debut in Japan with a 

performance of Scottish music. 

The international organ festival 

was founded in 1981 to promote 

cultural exchange. 

Kanagawa Kenmin Hall

3-1 Yamashita-cho, Naka-ku 

Yokohama-shi, Kanagawa

St. Mary’s Cathedral, Tokyo

3-16-15 Sekiguchi 

Bunkyo-ku, Tokyo

Mototerakoji Catholic Church

1-2-12 Honcho, Aoba-ku 

Sendai-shi, Miyagi

7pm (doors open 6:30pm)

Yokohama: ¥4,000

Tokyo: ¥5,000

Sendai: ¥3,000

»www.iofj.net/index.shtml

03-3375-0164

◉ Free tickets

We are giving away four pairs 

of tickets: two to a Yokohama 

performance and two to a Tokyo 

performance.

6

17–21 JUNE

26th Barakura Flower Show 

This special event features 

elements of UK lifestyles, as well 

as lectures by prominent British 

speakers. There also will be 

bagpipe and harp performances 

while fish and chips will be 

provided by staff of a Warwickshire 

shop, which has been voted one of 

Britain’s best.

Barakura English Garden 

5047 Kuridaira, Kitayama 

Chino-shi, Nagano

9am–6pm

Adults: ¥1,500 in advance; 

¥1,800 on entry 

»www.en.barakura.co.jp/events/

0266-77-2019

◉ Free tickets

We are giving away five pairs of 

tickets to this event.

4

5

6



42  bccj acumen, may 2016

COMMUNITY

1

British Ambassador to Japan Tim Hitchens 

CMG LVO welcomed guests to the BCCJ 

annual general meeting in Tokyo on 27 April.

2

BCCJ members witnessed the official business 

of the AGM.

3–5

Guests enjoyed networking before and after 

proceedings.

BCCJ AGM

1

3

4

2

5
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COMMUNITY

1  |  BCCJ EVENT

William Sposato (centre), writer and media 

advisor, spoke at the BCCJ event “Is Abenomics 

Dead?” in Tokyo on 5 April. 

2

Bill Emmott, writer and consultant on 

international affairs, spoke at the BCCJ event 

“Great European Disaster” in Tokyo on 12 April.

3  |  LITERATURE 

Two pupils dressed as characters from the 

Harry Potter series as part of The British School 

in Tokyo’s Dress as a Book Character Day 

on 29 April.

4  |  COMMUNITY

A group from The British School in Tokyo 

Nursery visited a local fire station to learn 

about fire safety on 13 April.

5  |  NEW BUSINESS 

Sir James Dyson OM CBE is pictured with 

the Dyson Supersonic™ hairdryer, which was 

launched globally in Tokyo on 27 April.
PHOTO: DYSON K.K.

UK–Japan events

1

2

3

54
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A unique, intricate and mesmerising combination of traditional 

dance, drama and musical accompaniment, Kabuki remains a 

quintessentially Japanese form of entertainment.

The language barrier, however, has sometimes made it difficult for non-

Japanese audiences to grasp all the nuances of an art form with a history 

that can be traced back more than four centuries, but which remains today 

the most popular form of traditional Japanese drama.

The National Theatre, located alongside the outer moat of the Imperial 

Palace, is aiming to make Kabuki more accessible by hosting a one-day 

appreciation event, Discover Kabuki, in June.

Kabuki came into existence around 1603 with the arrival in Kyoto of a 

troupe of dancing girls led by Izumo no Okuni, formerly a shrine maiden. 

Their dances created a sensation and were labelled kabuki, which, at 

that time meant unorthodox or eccentric. Such troupes of women were 

subsequently banned, as were those of the dancing boys that took their 

place. They were succeeded by groups of adult men whose performances 

developed into the Kabuki of today. In the process, the original Chinese 

characters of the word were changed to convey the meaning of song (ka), 

dance (bu), and technique/skill (ki).

Designed to give overseas participants a better understanding of the 

history, storylines and characters appearing in the plays, Discover Kabuki 

is divided into two parts. The first, “How to Appreciate Kabuki in English”, 

will be hosted by renowned Kabuki actor, Nakamura Mantaro, and TV 

personality Kisa Ayako. They will provide background information to set 

the stage for the second part, a live performance of Sakanaya Sogoro, part 

of the famous tale Shin Sarayashiki Tsuki no Amagasa. 

This play is a Sewamono, a Kabuki work based on the lives of 

tradesmen in the Edo Period, written by the great Kabuki dramatist 

Kawatake Mokuami. The distinctive feature of Mokuami’s literary style is 

its musical superiority. He effectively interwove Kiyomoto-style music 

with poetic speech in shichigocho (alternating verse lines of five and 

seven syllables) while realistically depicting the lives of 

common people in the Edo Period. During a career 

spanning almost 50 years, Mokuami created more 

than 350 works, including dance dramas, which still 

form a large portion of the Kabuki repertoire.

In Sakanaya Sogoro, the title character, 

Sogoro, has overcome a drinking problem. 

But when he receives news that his sister—

who has been taken as a mistress by 

her employer—was killed due to a 

misunderstanding, he has a relapse. 

Despite the efforts of those around him 

to prevent it, he turns violent and falls 

back into alcoholism. 

Mokuami’s musical mastery is 

on full display during the scene that 

depicts this action. The second act 

begins with Sogoro visiting his sister’s 

employer. The long, intoxicated 

speech that ensues is a highlight of 

the play.

With unparalleled value and 

quality of performance, this may be 

the perfect opportunity to see Kabuki for 

the first time. 

PUBLICITY

DISCOVER KABUKI

NATIONAL THEATRE (LARGE THEATRE)

FRIDAY, 17 JUNE, 2016

First performance: 2pm Students: ¥1,300

Second performance: 7pm Adults: first grade: ¥3,900; second grade: ¥1,500

• 20% discount is available for those with disabilities.

• Audio guide rental fee is included in the ticket price. Japanese, English, Mandarin Chinese and Korean guides are available.

• Sakanaya Sogoro will be performed in Japanese with English subtitles.

• Online Bookings: (Adult tickets only) http://ticket.ntj.jac.go.jp/top_e.htm 

 http://ticket.ntj.jac.go.jp/m (for mobile access, in Japanese only)

• Phone bookings: call 0570-07-9900 or 03-3230-3000 
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JAPAN HOSTS THE G7 

Hot agenda topics

IF YOU ASK ME

T he Group of Seven (G7) 

comprises Canada, France, 

Germany, Italy, Japan, 

the US and the UK: the countries 

reported to be the world’s major 

economies according to the 

International Monetary Fund. 

They represent 46% of global GDP. 

The 42nd G7 Summit will be held 

on 26–27 May at Ise-shima in 

Mie Prefecture. Other ministerial 

meetings focusing on specific 

policy areas are being held in 

various locations nationwide 

throughout the year.

The background of the G7 

lies in the Group of Six, which 

was founded ad hoc in 1975 

when Valéry Giscard d’Estaing, 

then-president of France, invited 

finance ministers and central 

bank governors from six countries 

to the Château de Rambouillet 

near Paris. Representatives had 

informal discussions on world 

issues. Canada became the 

seventh member of the group 

in 1976.

Global concern

The 2016 summit meets at a time of 

growing uncertainty in the global 

economy, affected by a range of 

factors including a slowdown in 

emerging markets, a sharp drop in 

oil prices and weakening trade. At 

Ise-shima, the leaders are expected 

to deliver a positive message 

to address challenges to global 

economic growth. Foreign policy 

issues will also be on the table. 

These include counter-terrorism, 

and issues in the Middle East, 

Ukraine and North Korea. 

In December 2015, the 

United Nations Climate Change 

Conference (COP21) adopted 

the Paris Agreement to replace 

the Kyoto Protocol. Japan’s 

commitment to increase its 

assistance to developing countries 

to ¥1.3trn in 2020 helped pave the 

way to reaching the agreement. 

The G7 will discuss how to build 

on COP21.

Ensuring energy security 

remains a major concern, so leaders 

at the G7 are expected to play a role 

in addressing energy policy.

The summit will be the first 

meeting of the G7 since the 

adoption of the 2030 Agenda for 

Sustainable Development, at the 

heart of which are Sustainable 

Development Goals. The G7 will 

need to take a proactive leadership 

role in this work; a global 

partnership that includes a range 

of stakeholders will be essential in 

implementing the agenda. 

Support for Africa

In August, Japan—with the 

United Nations, United Nations 

Development Programme, 

World Bank and African Union 

Commission—will hold the Sixth 

Tokyo International Conference 

on African Development, in 

Kenya. Japan sees this as an 

opportunity for the international 

community as a whole to discuss 

development in the region. It aims 

to secure the cooperation of the 

G7 in the work.

Infrastructure and health

Also on the agenda in Ise-shima 

will be the issue of quality 

infrastructure investment. There 

is a global demand–supply gap in 

infrastructure investment, which 

reportedly amounts to around 

¥108.9trn a year. For many years 

Japan has promoted quality 

infrastructure investment around 

the world. In May 2015, Prime 

Minister Shinzo Abe announced 

the Partnership for Quality 

Infrastructure. At Ise-shima, 

the leaders will discuss possible 

contributions by the G7.

This year, as in previous years, 

health issues will be firmly on 

the table. In 2000, at the 26th G8 

Summit in Okinawa Prefecture, 

the fight against infectious 

diseases was the major agenda 

item. Discussion led to the 

establishment of the Global Fund: 

a partnership aiming to accelerate 

the end of AIDS, tuberculosis and 

malaria as epidemics. 

Eight years later, at the 

34th G8 Summit in Hokkaido 

Prefecture, leaders agreed on the 

importance of comprehensive 

approaches to strengthen health 

systems. Agreement included 

the scaling up of programmes to 

control infectious diseases, and 

the improvement of maternal, 

newborn and child health. 

In 2016, the G7 will consider 

strengthening the response 

to public health emergencies, 

taking into account the lessons 

learned from previous outbreaks 

of disease, such as Ebola. 

Additionally, they will discuss 

ensuring the provision of 

lifelong healthcare services, 

from maternal, newborn 

and child healthcare to non-

communicable diseases and 

ageing, in the pursuit of universal 

health coverage.

Empowering women

Building on progress made in 2015 

at the 41st G7 Summit in Bavaria, 

Germany, several issues with 

specific relevance to women will 

also be on the Ise-shima agenda. 

These will include empowering 

women through education, 

promoting greater engagement in 

natural sciences and technology, 

and accelerating the international 

momentum for women to take 

on greater roles in a wider range 

of areas. 

The Ise-shima summit has a 

full and extensive agenda—and 

the eyes of the world’s media 

will be on the leaders attending. 

The 2016 summit meets at a time of 

growing uncertainty in the global economy.
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BY IAN DE STAINS OBEBOOK REVIEW

At over 600 pages, Michael 

Bloch’s authoritative account of 

Jeremy Thorpe’s life (1924–2014) 

is impressive and makes for 

compelling reading. 

Thorpe was born into a life of 

privilege. The son and grandson of 

Conservative MPs, he turned away 

from their politics and embraced 

the values of the Liberal Party, 

which he led from 1967 to ’76. 

During this time, the Liberal Party 

made a number of advances and, 

in the general election of 1974, 

won some 6mn votes. 

Neither the Conservatives nor 

Labour had a decisive majority, 

so Thorpe was in a very strong 

position. Conservative leader 

Edward Heath KG MBE offered 

him a Cabinet position if he would 

bring the Liberals into a coalition. 

But Thorpe’s price for doing so—

electoral reform—was too much to 

swallow for Heath, who resigned 

in favour of a minority Labour 

government.

This was arguably the high 

point of Thorpe’s political career, 

for soon afterwards rumours 

began to spread of his involvement 

in a plot to kill Norman Scott, a 

stable boy and former model with 

whom he had had an ill-advised 

relationship in the early 1960s.

Scott boasted of what he 

called an “affair” with Thorpe, and 

claimed he was treated very badly 

in it. This gave rise to a situation 

in which Thorpe was making 

regular payments to Scott. Thorpe 

eventually entered into a bizarre 

plot to shut him up for good. 

But the chosen assassin only 

managed to shoot Scott’s dog. 

Gradually, as public awareness 

of the circumstances grew, Thorpe 

was obliged to resign as leader of 

the Liberals, and lost his North 

Devon parliamentary seat, which 

he had held since 1959. He went to 

trial at the Old Bailey in London, 

charged with conspiracy to 

murder. While he was acquitted 

on all charges, the case ended his 

political career.

Bloch tells this story in a 

gripping way, but he puts it into the 

much broader context of Thorpe’s 

life and career, highlighting the 

many achievements of one of the 

most fascinating figures in British 

post-war politics. 

Thorpe was a showman: a 

flamboyant exhibitionist whose 

sharp wit and talent for mimicry 

made him many friends (and some 

enemies). But he was, undeniably, 

a successful parliamentarian. 

He was fiercely opposed to Ian 

Smith’s regime in Rhodesia 

(now Zimbabwe)—as he was to 

apartheid—and strongly in favour 

of human rights issues, including 

gay rights in the UK. He was a great 

believer in the Commonwealth 

and worked with Heath in relation 

to Europe, where he believed there 

should be integration.

As well as highlighting these 

aspects of his life, Bloch’s engaging 

biography demonstrates time and 

again how the urge to take risks 

was always there, threatening to 

precipitate a fall, as of course, it 

eventually did. 

BCCJ ACUMEN has one copy of this book to give away. 

To apply, please send an email by 31 May to: editor@custom-media.com. 

The winner will be picked at random.

Little, Brown 

£25.00



© Inter IKEA Systems B.V. 2016

IKEA BUSINESS members get exclusive access to our Interior 

Planning Service, handled by our specialized planning staff 

(Paid service, by Reservation). Your space designed from a wide 

range of IKEA products. Our planning staff will select the most 

suitable products in accordance with your business needs, style 

and budget to create the perfect layout.

Interior Planning Service
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Need help planning your space?
Leave it to us.

Visit us at 
www.IKEA.jp/business
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