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Know when our loved ones are home

home camera with face recognition

Welcome-ACUMEN-singlePages.indd   1 7/6/15   6:34 PM



discrete but effective, the neTaTmo welCome security camera instantly tells you, 
wherever you are, who is home or at the door, with revolutionary face-recognition technology.

Privacy and security
Customise privacy settings by disabling recordings and notifi cations for individual people. 

all video is securely stored on the camera’s local sd card.

Seamless experience
easy wi-Fi connection, full high-defi nition video and extra wide view, both day and night. 

an outstanding camera with a sleek, minimalist design

Free, unlimited access
no extra fee and no contract required. 

access your videos and live stream through the app - anytime, anywhere.

Created in 2011, netatmo is a dynamic and innovative French company 
developing consumer electronics for a better and connected lifestyle.

www.netatmo.com

Identi� es face of family members and regular visitors
You know as soon as kids or eldery parents arrive home.

monitor domestic help, babysitter, tradesmen, carers, deliveries.

neTaTmo welCome 
is now available in Japan at:
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time to refresh?
we thought so.

be inspired by 
our new website.

Contact us:     

unique@custom-media.com 

www.custom-media.com

We seek enthusiastic, ambitious and goal-oriented sales 

account managers with a proven sales track record to 

join our dynamic and growing advertising team.

For more information please visit:

www.custom-media.com/careers

Advertising Account Managers

A global team
With a diverse crew of multi-talented experts, innovation is the core of our success.
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EDITOR

W hile the New National 

Stadium for the 

Tokyo 2020 Olympic 

and Paralympic Games may 

be a concern for the Japanese 

government, it is not only the 

physical infrastructure that has 

their attention, but the services it 

will provide, too. 

The use of foreign human 

resources in the field of healthcare 

to cater for Japan’s declining 

and ageing population has been 

discussed for some time. However, 

as 2020 nears, the idea of foreign 

doctors treating residents and 

visitors seems to be gathering pace. 

At a forum in February, experts 

called for the easing of rules 

that place restrictions on if, and 

how, foreign doctors practice in 

Japan. Last month, the Japanese 

government said it would allow 

five foreign doctors to practice in 

selected Tokyo hospitals (page 11). 

Meanwhile, as the government 

focuses on training translators to 

make English-language health 

services available for the Games, 

one British firm in Tokyo recognises 

the move as one that could bring 

growth in the sector (page 30).

Past success, future potential

In trade, Scotland’s strong ties 

with Japan were boosted further 

last month with the inaugural 

providing Japan with high-quality 

equipment, such as cranes, for 

heavy industry, its current skills 

are wide-reaching—and growing. 

Thus, using its cutting-edge 

technology, green power expertise 

and experience of hosting major 

events, Scotland has immeasurable 

potential to meet Japan’s needs 

(page 18). One only has to take, as 

an example, the work of Scots such 

visit to Japan by the Scottish 

Government’s Cabinet Secretary 

for Culture, Europe and External 

Affairs Fiona Hyslop. 

Seeking to enhance exports to 

Japan in the food and drink, life 

sciences, and renewable energy 

sectors, Hyslop spoke of Japan’s 

importance to Scotland, both in 

the past and today. While Scotland 

is well known for its long history in 

kathryn wortley

kathryn@custom-media.com

Find the gaps

Meeting needs for business success

Professional Network of 

Knowledge

Tel: +81-3-3512-7707

info@jbacc.com

www.jbacc.com/english/

Accounting and Bookkeeping:
Daily bookkeeping
AR/AP/bank operations and reconciliation
Reporting packages (US/IFRS/Japan GAAP)
Payroll (calculation, payment and reporting)

Tax Services:
Corporate and Individual (compliance and advisory)

Accounting & Tax Professional Firm

Japan Business Assurance Co., Ltd.

JBA TAX Co., Ltd.

JBA BPO F&A Practice has a full suite of services 
and solutions from transactional processing to 
higher-end services with bilingual professionals 
to serve you:

as Thomas Glover—who helped 

lead the industrialisation of Japan.

Another Scot marks the first 

of a new entrepreneur column in 

this issue. Alan Edwards is making 

his foray into the Tokyo antique 

sector and shared his hopes for the 

growth of his fledgling business 

(page 26). If you know of a firm with 

an innovative product or service to 

offer, let us share this success.

Cultural spirit

As people look forward to joining 

traditional festivals, performers 

across Japan will no doubt be 

stepping up their rehearsals. 

Also perfecting her art will be 

Jessica Brown, a taiko drummer 

and former participant of the 

Japan Exchange and Teaching 

Programme who has performed 

throughout the UK. Her experience 

in Japan has set her on a journey 

that enables her to showcase, and 

foster others’ interest in, Japanese 

culture (page 29).

Good luck!

All the best to the British blind 

sailing team as they depart 

for Chicago to take part in the 

IFDS Blind Sailing World and 

International Championship 2015 

(page 36). Their 2013 wins in Japan 

show they have both the skill and 

determination to succeed. 

FT Weekend advert for BCCJ
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UK–JAPAN NEWS

Midlands hosts 
tourism delegation

Firms and organisations in Herefordshire have 
welcomed a cultural delegation from Japan led 
by The University of Tokyo’s professor of green 
tourism, the Hereford Times reported on 8 July.

Some 15 tourism representatives, lecturers 
and students joined Shinji Aoki to mark his 
26th visit to Lowe Farm, where he presented a 
magnolia tree to its owner Juliet Williams and 
met heads of regional businesses.

Aoki said Japan’s economic issues are similar 
to those of Herefordshire: rural farms need 
support to diversify, and young people need 
help to make careers outside large cities.

Tokyo creative gets wildlife art award

Atsushi Harada has won a competition 
held by the David Shepherd Wildlife 
Foundation for his watercolour portrait of 
a snow leopard, The Japan News reported 
on 13 July.

The artist took the title of 2015 Wildlife 
Artist of the Year in the endangered 
wildlife category for White Ghost.

Launched in 2007 by British artist and 
conservationist David Shepherd CBE to 
raise funds and awareness of endangered 
animals, the competition has raised more 
than £150,000 (¥28mn) to date for the 
foundation’s projects.

Trip to glean facts 
on clean energy sources

Consul General of Japan in Edinburgh Hajime Kitaoka has visited the 
Outer Hebrides on a fact-finding mission for the country to harness 
wind and wave power, The Scotsman reported on 4 July.

In addition to looking at small-scale renewable energy projects, he saw 
some local cultural and heritage sites. 

Before departing, he said the visit could be one of the most significant 
he has undertaken. “I am very much looking forward to visiting sites 
relating to renewable energy, which is now of the utmost importance for 
the future of Japan since the nuclear disaster caused by the tsunami in 
2011”, he added.

Driverless car test firm  
to go global with Horiba
Industrial group Horiba has acquired Mira, a partner in UK Autodrive—
one of the groups carrying out tests of driverless cars under a £19mn 
government scheme—for an undisclosed sum, the Financial Times 
reported on 14 July.

Mira operates one of the largest independent testing grounds in the 
world, used by manufacturers of motorised vehicles.

George Gillespie, chief executive of Mira, said the deal would allow 
the firm to invest in its facilities, including a technology park in the 
Midlands that it wants to turn into Europe’s biggest transport hub by 
2022. “Having a parent who is global will accelerate the globalisation 
of what we do”, he added.

Swindon’s Honda comes home
Honda Motor Europe Ltd. is to export the firm’s Civic Type R hot hatch 
to Japan from its manufacturing plant in Swindon, Auto Express reported 
on 6 July.

The Wiltshire facility is the only one in the world to produce the hot 
hatch, Honda’s flagship performance model in the Civic range.

The export news builds on the announcement that the plant is set 
to receive £200mn in investment to enable it to become the global 
production hub for the next generation Honda Civic 5-door.

White Ghost is a watercolour. • PHOTO: ATSUSHI HARADA
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Call to lords makes history
An A-bomb survivor has spoken about the 
blast to members of the House of Lords in 
the first Internet telephone testimony to the 
legislative body of a country in possession of 
nuclear weapons, The Japan Times reported 
on 17 July.

Yoshiko Kajimoto, 84, addressed some 70 
people in the parliament building. She was 
making airplane propellers 2.3km from ground 
zero when the bomb exploded.

A Hiroshima City official said the conference 
was a landmark event that, it is to be hoped, 
will raise awareness, particularly given this year 
is the 70th anniversary of the bombings of 
Hiroshima and Nagasaki.

Fashion, lifestyle brand  
buys back Japan business
Cath Kidston has bought its Japanese shops from conglomerate TSI 
Holdings Co., Ltd., which was running them as franchises, The Telegraph 
reported on 14 July.

There are 31 shops in Japan—compared with 65 in the UK—but 
Kenny Wilson, chief executive of Cath Kidston, said over time the firm 
hopes to increase this number to between 50 and 55.

Wilson added that the business had enjoyed “new energy and new 
knowledge” since Baring Private Equity Asia bought a substantial stake 
in it last year to boost its expansion in Asia.

British doctor to  
join Tokyo hospital
The Japanese government plans to allow a British doctor to work at a 
Tokyo hospital—treating non-Japanese patients who pay costs in full—
The Japan Times reported on 19 July.

The move, which includes the addition of three doctors from the US 
and one from France, is part of a “special zone” deregulation initiative to 
enable non-Japanese to live in Tokyo without anxiety (see page 30).

The British doctor, whose area of expertise is yet to be announced, 
will practice at Keio University Hospital in Shinjuku Ward.

UK leads in soft power
The UK has been ranked 
first, and Japan eighth, in 
the world in terms of soft 
power according to a study 
by Portland Consulting 
Engineers, The Japan Times 
reported on 15 July.

The firm defined soft 
power as a country’s 
ability to harness 
attraction and persuasion 
to pursue foreign policy 
objectives. It analysed 
soft power resources in 
50 countries across six 
categories: government, 
education, culture, 
enterprise, engagement 
and digital.

Japan ranked third in 
enterprise and fourth in 
education, while the UK 
scored particularly well 
in culture, education 
and digital.

Music deal offers  
new website, events
Time Inc. UK’s music and entertainment brand 
NME is to partner with Kyodo Tokyo Inc, a concert 
promotions and live events firm, www.fipp.com 
reported on 14 July.

The partnership will see the launch of 
www.nme-jp.com and a series of live NME-branded 
music events in Japan. 

Jo Smalley, publishing director of NME, said it 
was “a brilliant opportunity to deliver our content 
to an appreciative Japanese audience”, while Yoshito 
Yamazaki, president of Kyodo Tokyo, said he is 
excited to work with “an innovative and renowned 
media brand with a long history”.
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EXECUTIVE DIRECTOR
 

Last month, I was told, 

“I know you are into 

diversity, but there are just 

not that many women who can 

(insert verb). This sent me storming 

back to the British Chamber of 

Commerce in Japan (BCCJ) office 

to take stock of our progress on 

increasing female participation. 

Research shows that diverse 

teams return better results: 

embracing diversity is not only 

the right thing to do, it’s good 

for business.

Boosting participation

When we launched our diversity 

and inclusion (D&I) events 

programme in 2012, we did so 

to share learning from firms 

that had rolled out successful 

initiatives in Japan and/or globally. 

We quickly found that our D&I 

events attracted higher numbers 

of women—and Japanese—

participants than did our other 

offerings. In fact, the D&I events 

tended to be better attended than 

BCCJ luncheons or breakfast 

meetings, even though there was 

a shorter marketing lead time. 

There is clearly an appetite for 

information on the topic.

In 2013, we elected the 

BCCJ’s second female president 

in the history of the chamber 

while, in 2014, we reached 40% 

Diversity

Where are we now?

lori henderson mbe

female participation on the BCCJ 

Executive Committee (Excom). 

Sadly, the number of women 

involved has declined in 2015.

While corporate membership 

of the chamber is increasing, 

the number of women members 

is under 30%. And, although 

almost 50% of our 2015–16 

chamber year’s events to date 

have featured female speakers, 

female attendance at events has 

decreased slightly. 

Our work in this area is 

promising but there is still much 

to do.

The good and the bad

Last month, I was one of seven 

female delegates in a room of 300 

at a conference in Tokyo run by a 

global brand. Of some 24 speakers, 

EXECUTIVE DIRECTOR

two were women. As a result, I 

have been in dialogue with the 

organisation’s regional and global 

teams on how best to address the 

issue of gender equity in Japan.

Meanwhile, I had a very 

positive experience as a panellist at 

the 20th International Conference 

for Women in Business on 26 July. 

Speakers included Prime Minister 

Shinzo Abe and other politicians, 

as well as a championship race car 

driver and an astronaut.

BCCJ actions

On 10 September, our D&I 

programme will continue 

with a showcase of UK–Japan 

perspectives on gender diversity. 

Our event will feature Mariko Oi 

of the BBC, Haruno Yoshida of BT 

Japan and senior representatives 

from the British Embassy Tokyo.

Meanwhile, congratulations 

to BCCJ Excom member Philippe 

Fauchet OBE and his team at 

GlaxoSmithKline K.K. for electing 

three female members to a board 

of six. This is no mean feat—

particularly in Japan.

Is your firm implementing 

concrete actions to support the 

development of diverse groups 

in the workplace in Japan and 

on a global scale? Let us know, 

so we can learn from, share, and 

celebrate your achievements. 

icon-partners.com
TEL: 03-4530-9600

GOING THE EXTRA MILE

Our level of understanding, matching accuracy, 
tailored services and timely short-listing and 
introduction of candidates are just some of the 
reasons why Icon Partners leads the industry 
in supply chain management recruitment.

Icon Partners
Supply Chain Talent Specialists

S.C.M.  •  LOGISTICS  •  FACILITIES MANAGEMENT  •  FINANCE

Nominee, 2014 British Business Awards
Company of The Year
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JAPAN NEWS
BY MARK SCHREIBER

beef enjoys strong demand
Japan’s per capita beef consumption is on the 

rise. It initially shot past 26kg per year around 

1992, a year after Japan liberalised imports and, 

by 2000, it was nearly 28.5kg per year. However, 

a BSE scare occurred in September 2001, 

followed by an outbreak of foot-and-mouth 

disease in Miyazaki Prefecture, and multiple 

cases of illnesses brought on by consumption 

of raw beef. Each tragedy brought a drop 

in demand. 

Now, reports the Nikkei Marketing Journal 

(1 July), beef consumption is enjoying 

unprecedented popularity. Part of the new 

appeal is credited to the serving of cuts that 

undergo dry ageing. One restaurant that offers 

such cuts is the 180-seat Wolfgang’s Steakhouse 

in Roppongi, which opened in February 

2014. Its current monthly turnover of ¥130mn 

is reported to be nearly double the initial 

projections, spurring the operator—the WDI 

Group—to proceed with the opening of two 

more branches, in Marunouchi and Osaka. 

In addition to male customers, female 

customers have been ordering generous cuts 

of 300g on the bone. With an average outlay of 

¥13,000 per customer, WDI Group President 

Ken Shimizu attributed the restaurant’s 

popularity to “fulfilling consumers’ latent 

needs for high-quality meat”.

Statistics from the Ministry of Internal Affairs 

and Communications note that, in households 

of two or more people, demand for beef began 

to rise around 2013. At that time, average per 

capita consumption reached 29.8kg, and has 

continued to rise, even since the April 2014 

increase in the consumption tax rate from 

5% to 8%. 

In the year from June 2014 to May 2015, 

barbecue speciality restaurant chain Gyu-Kaku 

reported that revenues at existing outlets rose 

year-on-year in nine of the 12 months. 

According to Yukata Okudaira, managing 

director of Starzen Co., Ltd., a major meat-

processing firm, the expanding customer base 

among seniors and females is a driving force 

behind the increase. Scenes of women dining 

together consuming meat and wine, he said, 

are also serving to promote demand. 

“Red meat has had a reputation for being 

tough”, said Keiji Sano of Yorozu Co., Ltd. 

“But people have come to realise that when 

it’s dry aged, it becomes juicy and tender”. 

The Nikkei Marketing Journal cites statistics 

from the Ministry of Health, Labour and 

Welfare, which is reportedly encouraged by the 

growing consumption of fresh meat products 

by seniors. Between 2010 and 2014, average 

monthly outlays for meat rose about 10% to 

¥6,578 among those in the 50–54 age group; 

about 10% to ¥5,808 in the 60–64 age group; 

and 20% to ¥4,742 in the 70-and-over age group. 

Supermarkets, meanwhile, have been 

promoting meat for consumption at home. 

In April, the Daiei chain launched a niku-pa 

(meat party) campaign, encouraging 

customers to enjoy home barbecue parties, 

and reported year-on-year sales increases 

of 50% or greater. 

Future challenges will be to secure sources 

of beef at stable prices, while determining 

standards—particularly for dry-aged meat—that 

will ensure quality and safety. Shimizu said 

there is a need for the prompt adoption of safety 

guidelines, and warned that another crisis could 

throw cold water on the current boom. Dry aged cuts of beef are proving popular.

Wolfgang’s Steakhouse in Roppongi opened in February 2014.
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shopping centres aim to draw foreign visitors 
In addition to duty-free shops 

aimed exclusively at international 

travellers, one of the biggest 

beneficiaries of the current boom 

in tourists to Japan have been so-

called outlet malls. 

J-Cast News (19 July) 

introduced the Mitsui Outlet 

Park in Oyabe City, Toyama 

Prefecture, which opened 

for business on 16 July. It is 

located nearly equidistant from 

Kanazawa and Toyama, two major 

regional cities serviced by the 

Hokuriku Shinkansen, which was 

completed in March. 

Billed as the first of its kind 

in the Hokuriku region, the centre 

features 173 shops—of which 

81 represent the operators’ first 

launch in the Hokuriku region—

and parking for 2,800 vehicles. 

While it has adopted an 

enclosed design to protect visitors 

from the area’s heavy snowfalls in 

winter, it nonetheless includes a 

Ferris wheel and other amusement 

park rides for children. In efforts 

to appeal to foreign visitors, 

amenities include Wi-Fi spots, 

automatic currency conversion 

machines and prayer rooms. 

In addition to familiar UK 

brands such as Harrods/Old 

England and Wedgwood, fashion 

firms United Arrows Ltd., Nike 

and Birkenstock, and furnishings 

firm Francfranc, are represented. 

Mitsui Fudosan Co., Ltd. 

upgraded its outlet mall at 

Makuhari in Chiba City, adding 

57 shops and relocating 34 to 

now offer 137 outlets in total. 

This makes the Mitsui Outlet 

Park Makuhari one of the largest 

malls in Japan situated next to a 

commuter rail station. 

Makuhari also boasts the 

largest international exhibition 

facilities in Japan, and efforts have 

been made to improve access 

to Narita International Airport 

and Tokyo Haneda International 

Airport. Among the new arrivals 

is Matsumoto Kiyoshi Co., Ltd., 

a drugstore chain that is highly 

popular with foreign visitors. The 

move is the firm’s first shop to be 

located in an outlet mall. 

According to Mitsui Fudosan, 

foreign customers at its large-

scale shopping facilities (defined 

as those to which customers are 

transported aboard tour buses) 

increased 1.5 fold year-on-year 

during 2014. 

Last month, one of Japan’s 

largest outlet malls, the Gotemba 

Premium Outlet, located near 

Mount Fuji, observed the 15th 

anniversary of its opening. Its 

operator, Mitsubishi Estate Co., 

Ltd., reported an increase in the 

number of foreign visitors on 

tours, mostly from other parts of 

Asia and particularly China. Their 

number rose from 250,000 in 2013 

to 435,000 in 2014. 

While the fall in value of the 

Japanese yen has resulted in 

an increase in foreign visitors, 

another factor is the greater 

efforts by the mall operator over 

the past 10 years to promote the 

centre abroad. Reflecting this, the 

outlet organised an “international 

marketing team” in the 2014 

financial year. 
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eateries tailor to location and consumer
Innovative ways to pursue “undeveloped 

markets” in central urban areas is the topic 

of a feature in Nikkei Business (13 July). One 

example is family restaurants, which were 

first established in the suburbs, typically in 

independent buildings with parking facilities or 

at street level, thus enabling patrons to visibly 

confirm if the eatery is busy or not.

Since 2014, Gusto and Jonathan’s (brands 

of the Skylark Group) have been moving into 

locations that require patrons to take a lift, in 

some cases as high up as seven floors. Many 

of these restaurants have moved into spaces 

formerly occupied by izakaya (Japanese-style 

pub restaurants). 

While some 77% of the Skylark Group’s 

restaurants are in suburban areas, it has hopes 

of opening more “floating” outlets, such as 

those situated on the upper floors of buildings 

in urban areas near railway stations with high 

pedestrian traffic. To succeed, they will also 

have to break the mould of being eateries for 

“parents plus children”, the typical patrons of 

family restaurants, and develop ways to appeal 

to a more diversified customer base. 

The article also features sushi belt conveyer 

speciality chain Akindo Sushiro Co., Ltd. as an 

example of how chain restaurants can vary their 

product mix according to location and customer 

demographics. Its Akasaka branch focuses on 

set courses to appeal to the comparatively larger 

number of businessmen and foreign visitors 

who dine there. Outlets at other locations 

in Tokyo, however, patronised by a high 

percentage of young, working females, offer 

completely different menus. A family restaurant in Shibuya Ward • photo: gusto shibuya
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These days, innovation is 

a word that is practically 

guaranteed to pique 

the interest of those involved 

in business. Whether you are 

a producer or a consumer, it 

promises something novel 

and exciting. 

The term can mean different 

things to different people, and it is 

of course not limited to products. 

Process innovation, or simply 

doing things better, has the power 

to fundamentally change the 

way in which firms produce and 

deliver their products or services. 

At the extremes, innovative change 

may involve delicate refinement 

and tuning or a revolutionary 

and destructive paradigm shift 

that gives rise to an entirely new 

business model. 

Success story

Of what we can be certain is that 

a spark of innovation is more 

likely to come from those who 

are blessed with an open and 

inquiring mind. The August 2015 

issue of Wired illustrates this 

beautifully with a fascinating 

article on collaboration between 

British Chamber of Commerce in 

Japan (BCCJ) platinum member 

GlaxoSmithKline and McLaren 

Applied Technologies. This 

partnership is in Maidenhead, 

Welcome change

Shaking up your business for success

Lessons for business

This kind of fresh and insightful 

thinking is a treasured commodity 

in business and something that 

the BCCJ would like to encourage 

and see flourish. For this reason 

we are proud to have introduced 

a new category of excellence 

at this year’s British Business 

Awards (BBA), with an award for 

innovation. I hope you will take 

the opportunity to congratulate the 

winner by joining us for the gala 

evening on 13 November at the 

Palace Hotel Tokyo.

Upcoming events

We look forward to welcoming you 

back when the chamber resumes 

its activities in September. Please 

mark your diaries for upcoming 

events featuring Robert Walters, 

founder of the eponymous 

recruitment firm, and Lord Chris 

Patten, former chairman of the BBC 

Trust. In addition, our Community 

Hub event will again be presented 

in the compelling and highly 

entertaining PechaKucha format. 

We will also have the unrivalled 

pleasure of enjoying the hospitality 

of our friends at the Ireland 

Japan Chamber of Commerce. As 

always, this promises to be one 

of our most popular events, with 

solace from the late summer heat 

guaranteed. 

david bickle

@BCCJ_President

Berkshire, where Formula 

1-thinking was employed to boost 

efficiency of a toothpaste factory.

According to the article, 

McLaren saw similarities 

between the changing, cleaning 

and retooling of a production 

line, and an F1 pit stop. To 

the firm, downtime is not 

dead time; they see a pit stop 

as an opportunity to win a 

race. Taking on board their 

perspective and through a 

process of planning, simulation, 

debriefing and continuous 

improvement, the factory workers 

were ultimately able to slash 

production line changeover 

time by 60%, which resulted 

in the capacity to manufacture 

an additional 20mn tubes of 

toothpaste per year.

PRESIDENT
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Scots’ solid links  
promise Japan growth  

Minister celebrates bilateral heritage and promotes further exports

by kathryn wortley

TOP STORY

The Scottish Government’s Secretary for Culture, Europe and External Affairs Fiona Hyslop met custodians of Thomas Glover House and Gardens in Nagasaki Prefecture.
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W ith Scotland’s exports to Japan 

worth £295mn and Japanese 

inward investment across the 

country on the rise, the bilateral relationship is 

continuing to bloom. 

In her first visit to Japan, the Scottish 

Government’s Cabinet Secretary for Culture, 

Europe and External Affairs Fiona Hyslop set 

out plans to strengthen further those business 

and trade ties, and said Edinburgh was 

committed to encourage the “many existing 

relationships and cultural links”.

Indeed, numerous Scots may feel Japan’s 

influence keenly. Over the past decade, Japan 

has accounted for 5.8% of all inward investment, 

and, in 2014, it was the fourth-biggest source 

of foreign direct investment. Some 80 Japanese 

businesses with a combined turnover of £1.4bn 

are currently operating across the country, 

employing more than 4,500 people. 

Meanwhile, between 2012 and 2014, Scottish 

firms secured six new projects with Japan, 

creating more than 150 jobs and securing more 

than 220 others.

Yet, speaking at events in Tokyo and 

Nagasaki Prefecture during her trip on 

29 June–2 July, Hyslop said more could, and 

would, be done. The Scottish government is 

seeking to develop Scotland’s exports to Japan, 

focusing on the food and drink, life sciences 

and renewable energy sectors.  

Food and drink
Worth £90.3mn in 2014, food and drink exports 

are on the rise, up from £81.9mn in 2013. As 

2015 is Scotland’s Year of Food & Drink, the 

boom is expected to continue. Speaking to 

an audience of some 40 hoteliers, chefs and 

retailers in Nagasaki to celebrate the campaign, 

Hyslop said she wants to get more Scottish 

produce stocked in shops and featured on 

eateries’ menus in Japan.

“Scotland’s fantastic larder boasts some 

of the best natural produce in the world”, she 

said. “We are working hard to showcase the 

unrivalled provenance of our products; our 

unspoiled landscapes, fertile land and clean 

air … and our understanding of the growing 

demand for health-enhancing, functional and 

premium foods”.

To assist with promotion, that effort 

includes the addition of an in-market food 

specialist employed by Scottish Development 

International, the international trade arm of the 

Scottish government.

Technology
In Nagasaki harbour, Hyslop presented digital 

data of the Giant Cantilever Crane to Hiroshi 

Yokota, senior vice president of Mitsubishi 

Heavy Industries, Ltd. and head of Nagasaki 

Shipyard and Machinery Works, Koichi Shiota of 

the cabinet secretariat and Shirou Ejima of the 

National Congress of Industrial Heritage. 

The data, which was documented with laser 

precision by a specialist team from the Scottish 

Ten project, will aid the crane’s conservation 

and management, while also serving as an 

educational resource.

A collaboration between Historic Scotland, 

the Glasgow School of Art’s Digital Design 

Studio, and non-profit organisation CyArk, 

Scottish Ten is digitally documenting UNESCO 

World Heritage Sites connected to Scotland—

as well as those in the country—to build 

partnerships based on cultural links. In this 

case, the crane was designed by the Glasgow 

Electric Crane and Hoist Company and built in 

1909 by Motherwell Bridge Company. It is still in 

TOP STORY

Staff at Nagasaki harbour 

briefed Fiona Hyslop on 

the Giant Cantilever Crane.

In 2014, [Japan] was the 

fourth-biggest source of 

foreign direct investment 

[in Scotland].
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As part of her visit, Hyslop spoke to some 45 

people at a British Chamber of Commerce in 

Japan breakfast on 30 June, addressing the 

topics of Scotland’s links with Japan, and its 

position in the world. 

She began by calling attention to the 

year 2014: “an historic year for Scotland, a 

year which captured imaginations and shone 

an international spotlight on our nation”. 

This was the year in which Scotland held 

its referendum on independence from the 

UK, which Hyslop said was “a remarkable 

demonstration of democracy at its best”. 

But it was also a year of events: the Glasgow 

Commonwealth Games and the Ryder Cup 

at Gleneagles, as well as the Edinburgh 

International Culture Summit.

Hyslop said the 84.5% voter turnout for the 

referendum demonstrated that people “are not 

indifferent to politics by nature”. 

Noting that Japan had voted in the Diet to 

lower the minimum voting age from 20 to 18 in 

time for the 2016 upper house election, she said 

the Scottish Government’s decision to lower the 

voting age had paid off. 

“The numbers spoke for themselves; 90% of 

16- and 17-year-olds in Scotland registered to 

vote in the referendum”, she said.

International engagement
Stressing the Scottish government’s strong 

commitment to engagement in the international 

scene, Hyslop said that, in order “to have a 

good international narrative to tell, you must 

have the right social and economic conditions 

at home”.

She went on to spell out Scotland’s key 

domestic priorities, which focus on creating 

more and better-paid jobs in a sustainable 

economy, as well as passing power to people 

and communities. Scotland’s Economic 

Strategy, published in March, identifies 

internationalisation as an integral strand in 

ensuring that Scotland builds a “fairer and more 

equal society, at home and abroad”.

Hyslop pointed to four strategic international 

objectives: “we [intend to] strengthen our 

external relationships, roles and networks; build 

our reputation and international attractiveness; 

boost our trade and investment; and encourage 

engagement with the European Union [EU].

A SUSTAINABLE ECONOMY, GENDER EQUALITY AND MORE TRADE By Ian de Stains OBE

use, alongside three industrial sites with similar 

Scottish links: Kosuge Dock, No. 3 Dry Dock and 

Hashima Island.

Speaking at the presentation ceremony, 

Hyslop said the Giant Cantilever Crane is “the 

sister to cranes on the River Clyde, including the 

“Titan” Crane in Clydebank”.

Energy
Hyslop opened a new facility at Nagasaki 

Dejima Incubator designed to help Scottish 

firms and stakeholders get a foot in the door in 

Japan’s offshore renewable and marine energy 

market. The aptly named Scotland House will 

provide space at no charge.

seek Scotland’s expertise. Indeed, the Consul 

General of Japan in Edinburgh Hajime Kitaoka 

recently undertook a visit to the Outer Hebrides 

to research wind and wave power (see page 10).

Hyslop said the work would build on 

the legacy of famous Scots such as Thomas 

Glover (1838–1911), who played a key role in 

the industrialisation of Japan. Glover helped 

found a shipbuilding firm, the forerunner of 

the Mitsubishi Group, and was involved in the 

establishment of Japan Brewery Company, 

which later became Kirin Brewery Company 

Ltd. Such are his achievements that he was 

the first non-Japanese to be awarded, by the 

emperor of Japan, the Order of the Rising Sun.

“This new hub will open doors for the 

Thomas Glovers of today [who are] looking 

to use their green energy expertise and build 

business links in Japan at this exciting time”, 

Hyslop said.

Obtaining energy from clean and sustainable 

sources is a high priority for Japan’s government 

and people following the triple disaster of 2011 

and the subsequent controversy over the re-

launch of the country’s nuclear power stations. 

Tokyo has pledged more than £200bn to assist 

the transition to new forms of power, and moves 

to deregulate the electricity market to speed up 

the development of these new powers are also 

being considered.

With record levels of green energy 

generation in 2014 and almost half of all 

electricity used coming from renewables, 

Scotland is particularly strong in this field. 

Edinburgh is, therefore, hoping Tokyo will 

Fiona Hyslop visited 

wind energy sites in 

Nagasaki Prefecture.
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“The benefits of our EU membership 

clearly [outweigh] any perceived negatives … 

engagement with the European Union and its 

institutions has been, and will remain, a core 

priority for our government”, she added.

This is hardly surprising, since the EU is a 

vital export market for Scottish firms. In 2013, 

for example, exports to the EU accounted for 

46% of Scotland’s international exports, worth 

almost £13bn annually.

Gender equality
On the subject of economic growth, Hyslop said 

it is clear that women in Scotland make a huge 

contribution. Yet issues remain. 

“We know that many are not able to reach 

their full potential in the labour market and we 

are determined to do what we can to address 

this”, she said.

One point to note is the Scottish 

government’s policy on childcare. The level 

of entitlement to free childcare has been 

extended to a total of 600 hours per year (about 

16 hours per week during term time) for three- 

and four-year-olds as well as two-year-olds under 

kinship care orders or whose parents receive 

benefits. In addition, there is a commitment 

to a further extension, to 30 hours per week, 

in the next parliament should the government 

be re-elected. 

Another initiative is encouragement of 

all public, private and third-sector boards to 

work towards a 50:50 gender balance of their 

membership.

Trade and investment
In 2013, Scotland’s exports—excluding oil 

and gas —stood at around £27.9bn. Not 

surprisingly, much of this can be attributed 

to produce.

“We export seafood to over 100 countries, 

and whisky to over 200”, Hyslop said. 

Japan, of course, is an important part 

of that trade landscape. For Scotland, the 

country ranks 18th as a food and drink 

export destination. As well as success in food 

and drink, she added, “we’re also seeing 

success in areas such as life sciences and 

renewable energy”.

She acknowledged the role of Scottish 

Development International, which has a staff of 

nine in Tokyo, in this success.

Culture
Glover’s contribution to the Japan–Scotland 

relationship will be coming to life through a new 

exhibition at the Aberdeen Maritime Museum, 

as well as a booklet and trail. Hyslop presented 

copies of the cultural collateral to custodians 

of the Thomas Glover House and Gardens in 

Nagasaki Prefecture. 

Designed to feature Aberdeenshire locations 

that are associated with his life, the trail is 

intended to interest more Scots in learning 

about Glover and Scotland’s links with 

Japan, as well as inspire Japanese tourists to 

visit Scotland.

“We are very proud in the North-East 

of Scotland of our connections to Thomas 

Blake Glover”, said Aberdeen Lord Provost 

George Adam. “He came from humble 

beginnings and forged an amazing life and 

career in Japan”.

Sport
Keen to promote Scotland’s experience in 

successfully delivering major events such as 

the Glasgow 2014 Commonwealth Games 

and the Ryder Cup 2014, Hyslop attended 

private strategic meetings in Tokyo to discuss 

Japan’s upcoming sporting events. She 

said Edinburgh is looking for business and 

investment opportunities related to the Rugby 

World Cup 2019 and Tokyo 2020 Olympic and 

Paralympic Games.

Meanwhile, on 12–20 July, St Andrews, 

Fife, was host to The Open Championship 

2015, where Yuta Ikeda, champion of the 2014 

Japanese Open, played as Scotland’s first 

Goodwill Golf Ambassador. Ikeda accepted the 

appointment by Hyslop at a ceremony at the 

British Embassy Tokyo. 

Sporting a jacket by Lochcarron of Scotland, 

a leading maker of wool tartans and tweeds, 

presented for him to wear during his visit, he 

said he was honoured to accept the position, 

describing Scotland as “the birthplace of golf”. 

Katsuji Ebisawa, chairman of the Japan 

Golf Tour Organization (JGTO)—which Ikeda 

represents—said, “We at JGTO look forward to 

broader and deeper communication between 

Scotland and Japan through the game of golf”. 

Yuta Ikeda is Scotland’s first Goodwill Golf Ambassador.

With record levels of green 

energy generation in 2014 . . . 

Scotland is particularly strong 

in this field.
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by julian ryall

Prime Minister Shinzo Abe 

underlined the economic 

achievements of his 

administration over the past 12 

months at The Economist’s Japan 

Summit 2015, pointing to buoyancy 

in the stock exchange, the decline 

in the unemployment rate and tax 

revenues climbing to a 21-year high.

Abe also expressed optimism 

that the budget deficit can be 

halved in the near future, 

explaining that more women 

are employed, productivity is 

undergoing “a revolution”, and the 

time is ripe for more foreign firms 

to set up shop in Japan.

He also took the opportunity 

to dismiss suggestions that his 

Abenomics policies have run 

out of steam—although analysts, 

who addressed the audience at 

the 9 July event after his keynote 

speech, were more measured in 

their assessments of progress to 

date. And some were scathing 

in their criticism of his pet 

economic policies.

Elements of Abenomics have 

come under the spotlight for failing 

to deliver so far, notably, the “third 

arrow” of meaningful structural 

reform. Yet Abe was bullish as 

he spoke at the event, held at the 

Hotel Okura Tokyo.

“At the end of last year, I called 

a snap election, asking the voters 

to endorse Abenomics”, he said. 

“One year ago, it was beyond my 

wildest imagination that such a 

thing would come to pass”.

Emphasising that his policies 

had “garnered a clear mandate 

from the voters, which was 

most helpful”, Abe expressed his 

determination to ensure that the 

third arrow hits its target.

“I will accelerate my growth 

strategy at an even greater pace”, 

he said. “I will all at once break 

through the regulations, systems 

and conventions that are like solid 

bedrock and have hindered Japan’s 

growth for many a year”.

He said that his administration 

is not preoccupied with the 

debate over national security 

and reiterated the improvements 

that can be seen in the Japanese 

economy since he addressed The 

Economist’s Japan Summit 2014, 

last April.

The earnings of firms listed 

on the Tokyo Stock Exchange 

have surpassed the ¥20trn 

(£107.2bn) level for the first time 

in history, Abe said. At the same 

time, the ratio of job offers to job 

seekers has hit a 23-year high, 

while Japanese corporations 

across the board raised wages by 

more than 2% at the start of the 

financial year.

The three-percentage point 

hike in the consumption tax rate 

ABENOMICS UNCOVERED

PM and analysts consider the economy at Japan conference

in April 2014 caused “a dip” in the 

economy, Abe said, adding that 

this is in the past. Now, corporate 

profits are on the increase, 

and “those profits are getting 

cycled back into growth of jobs 

and wages.

“Call it a virtuous cycle of 

economy, which has finally been 

set in train”, he said, adding that 

the Japanese economy is at present 

growing at an annualised rate 

of 9%.

The government’s tax revenues 

for 2014 hit a 21-year high of ¥54trn 

(£289.1bn)—which exceeded the 

government’s own expectations 

by ¥4bn (£21.4bn)—and the 

2015 budget includes measures 

designed to halve the nation’s 

primary deficit, he added.

“See?” Abe said. “Our economic 

policies have stopped providing a 

point of contention. Little wonder 

the opposition stopped debating 

Abenomics. The more they discuss 

it, the greater value they will have 

to admit in the improved numbers 

and figures”.

ECONOMY

Elements of Abenomics have come under 

the spotlight for failing to deliver so far . . . 

meaningful structural reform.

Prime Minister Shinzo Abe addressed delegates.
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And he insisted that Abenomics 

is “picking up acceleration”.

Legislation to reform 

agriculture cooperatives has 

passed the lower house of the Diet 

and is being debated in the upper 

house; more than 2,000 publicly 

traded firms have adopted Japan’s 

Corporate Governance Code in the 

past two years, and the number 

of firms appointing independent 

non-executive directors roughly 

has doubled.

“A new mindset that has been 

embraced should encourage the 

people of Japan to look beyond 

their home country at the far wider 

world, and set sail vigorously into 

the rough waters of international 

competition”, he said. “That, 

fundamentally, sums up my own 

belief that is at the base of my 

growth strategy”.

Not everyone, however, was 

completely won over by Abe’s 

rosy picture of the state of the 

national economy.

“There were some very upbeat 

assurances there on the economy 

and structural changes, but my 

feeling is that the prime minister 

is somewhat on the back foot 

when it comes to the economy, as 

he focuses on the key issue of the 

security bills that are before the 

Diet”, said Andrew Staples, director, 

Economist Corporate Network, 

North Asia.

Ensuring the security 

legislation passes will inevitably 

use up some of Abe’s political 

capital, which he will still need 

to tap to ensure the success of 

Abenomics, Staples said. He added 

that citing increases in foreign 

direct investment into Japan as 

evidence of successful policies is 

somewhat disingenuous, because 

inbound investment starts at such 

a very low base.

Richard Katz, editor-in-chief 

of The Oriental Economist Report, 

was even less impressed by Abe’s 

comments, singling out the annual 

target of 2% growth in annual GDP.

“Ninety-five percent of 

economists do not believe that 

the Bank of Japan will be able to 

achieve that 2% growth—and, 

even if they do so, I believe that 

Abenomics is broken and needs to 

be fixed”, he said.

Of Abe’s three arrows, only his 

policies to curb the strength of the 

yen can be classed as a complete 

success, Katz said, with the fiscal 

stimulus measures hampered by 

having “one foot on the accelerator 

at the same time as having one foot 

on the brake”.

Critically, none of the three 

arrows work without the other 

two being effective, and the failure 

of Abenomics can be seen in the 

fact that GDP has not managed to 

recover to levels seen before the 

global economic crisis of 2008, 

Katz said.

Asked what steps he would 

suggest to Tokyo to trigger real 

improvements in the economy, Katz 

identified three moves that would 

have an immediate impact.

Ensuring equal pay for equal 

work would encourage more 

women to return to the workforce 

and, at the same time, ensure that 

staff in temporary or non-contract 

positions earn a decent wage. 

That, in turn, would encourage 

consumption. 

Second, he proposed 

abolishing the agricultural 

sector’s monopolistic control 

of the food and drink industry, 

and encouraging imports of 

cheaper food. Finally, he said, 

the regulations against maternity 

harassment that are currently 

generally ignored—despite being 

on the statute books—need to 

be enforced. 

ECONOMY

The Economist’s Japan Summit 2015 was held at the Hotel Okura Tokyo.

Richard Katz, editor-in-chief of The Oriental Economist Report



It is perhaps no surprise to discover an 

elegant antiques dealership in the select 

Tokyo district of Denenchofu but the precise 

location of Alan’s Antiques may cause a raised 

eyebrow or two. It is on the busy thoroughfare 

Kanpachi-dori where traffic roars by, there are 

no parking spaces and—on the day of my visit, 

at least—there are few pedestrians.

None of this appears to deter the proprietor, 

Alan Edwards, a genial gentle Highlander with 

a cheerful disposition and an obvious love for 

what he does. 

“I like dealing with the goods”, he told 

BCCJ ACUMEN. “I like dealing with the people”.

The shop is a real treasure trove for anyone 

with a taste for European antiques of all kinds. 

Here are teacups, decanters, a hunting horn, 

clocks, spoons, silverware of all kinds, golf 

clubs, crystal items and a striking wind-up 

gramophone with a horn. All the items were 

sourced in the UK. 

“I feel like I’m the custodian of the goods”, 

said Edwards. “Each of the items tells its own 

story. We need to look after them and I don’t 

think they are looked after well enough. That’s 

really important to me”.

He opened the Denenchofu shop in the 

winter of 2014, but building recognition and 

developing a following have been slow in 

coming. Placing ads is of little practical use, 

he said; the key is word-of-mouth, and that 

takes time. But he is no novice at the antiques 

business. In 2003, he and his wife set up a 

dealership in Karuizawa, Nagano Prefecture, 

that is now a thriving business with a large base 

of repeat customers. Now Edwards’s dream is for 

the Tokyo shop to be the first of many. 

ENTREPRENEUR

Timeless  
treasures
Scots custodian of history sets up in Tokyo

by ian de stains obe
photos by nino ellison

Scot Alan Edwards is proprietor of Alan’s Antiques.
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“I’d like to train people to run them, to give 

people a long-term future and an exciting life”, 

he said.

Edwards’s life has been eventful. A graduate 

of the University of Stirling in central Scotland, 

he was drawn to Japan to teach English. After 

some time he returned to the UK where his wife 

accepted a position as a translator/interpreter, 

while he worked for an oil firm. 

His first foray into dealing with antiques 

was over the Internet, on which, for a while, his 

business flourished, since he had significant 

contacts in Japan and the United States. This, 

together with online changes and modifications 

to the way in which he is able to ship items 

overseas, encouraged him to consider setting 

up a physical outlet. After years of planning, the 

couple arrived—with their two children—in 

Karuizawa, where Edwards was keen to have the 

children explore their Japanese heritage, having 

already experienced their Scottish one. 

“To this day I have no idea really why we 

ended up there; it was a question of talking with 

people who knew Japan and asking where they 

thought was appropriate”, he said. “Luckily, as 

it turns out, it was just the right place, though it 

took a while [to build the business]”.

Progress at first was very slow, and the 

shop was closed when the family returned to 

Scotland for the birth of their third child. After 

coming back to Japan, they opened a second, 

larger shop, which quickly became a success. 

Then, in 2006, came the chance to buy 

what Edwards describes as “a dream house”. 

Japanese buyers, 

according to Edwards, 

buy [antiques] to use. 

A large structure with an enormous garage, he 

recognised immediately that it would make a 

perfect showroom. It is here that the business is 

located today.

Back in the Tokyo shop, Edwards is 

enthusiastic about what he is selling. As well 

as European antiques sourced in the UK, the 

occasional Japanese item can be found.

“I’m always interested in bringing unusual 

items back to Japan to see if there is any interest. 

A lot of them were exported during the Meiji 

Era”, he said. “But I’ve never sold many Japanese 

items; there’s much more interest in Europe and 

America which, in a way, I think is a bit sad. 

“Really the market here is for European 

antiques and it’s taken me a long time to learn 

that. So with each container I ship I have a 

lot more knowledge and a lot more ability to 

understand what will actually sell”, he added.

Japanese buyers, according to Edwards, buy 

to use.

“There’s virtually no market for investment 

collecting in Japan”, he said. “If someone buys 

a chair it’s because they want to sit in it; if they 

buy a teacup it’s because they want to drink 

tea from it. This is completely different from 

Europe, say, where people collect to invest. 

There may be [investment collecting] at a 

different level, but not at the level I work at; you 

don’t need a fortune to come in and buy here”. 

Edwards holds up an exquisite hand-painted 

coffee cup and saucer in duck egg blue: “¥3,000”, 

he says, “and people will actually use it and I 

think that’s important”. 

ENTREPRENEUR

A vintage stereograph (circa 1900) and slides

A wind-up gramophone with a hornThe shop’s goods are sourced from the UK.



Perhaps Netatmo, the French 

firm behind the revolutionary face-

recognition home video camera, 

designed it with this in mind. 

Image is important, particularly 

for those who do not want to 

compromise the style of their 

home for a gadget or accessory. 

The Netatmo Welcome’s clean, 

slender lines and fashionable 

shape make it a stylish addition for 

any home, be it a modern urban 

apartment or a traditional house in 

the country.

In terms of technology, the 

device does what it promises and is 

easy to use. 

By placing the Netatmo 

Welcome at the main entrance 

to the home, it records real time 

images of family members—or 

intruders—entering and leaving. 

Using the settings, the name of 

each family member or regular 

visitor can be registered as 

“known faces”. Once this process 

is complete, the device’s smart 

software gets to work familiarising 

The Netatmo Welcome 

would not be out of place 

atop an antique wooden 

table or alongside a contemporary 

steel picture frame; it blends in. 

In fact, such is the unobtrusive 

quality of the device, it can be 

placed anywhere without upsetting 

the eye. 

itself with what those faces 

may look like in daylight and 

darkness, as well as when wearing 

accessories. Constantly learning, 

the Netatmo Welcome can even 

recognise someone who has 

undergone an extreme haircut 

or grown, or shaved off, a beard. 

It also, of course, will remember 

people as they age.

PUBLICITY

In an additional step, the 

settings of each person registered 

can be customised. For example, 

teenagers may delight in the 

fact that, once at home, their 

movements can be set to not be 

recorded and parents can select 

to not be notified in the morning 

when children depart for school. 

More important than 

convenience and usability, 

though, the Netatmo Welcome 

provides peace of mind. An app 

connects the device to the user’s 

smartphone, providing immediate 

alerts about what is going on at 

home. And, with 1,080p full HD 

resolution, night vision and all the 

personal data stored in the device 

rather than on the cloud, the family 

can sleep soundly in the knowledge 

that they are secure—both in the 

real and the virtual world. 

custom media
photos by masaki okumura and nicolas demeersman

STYLISH AND PRACTICAL

Providing peace of mind on all fronts
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An app connects the device to 

the user’s smartphone.

The device can be customised for each family member.
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by jessica brown

W hen I first heard about 

the Japan Exchange 

and Teaching (JET) 

Programme  I was studying at King 

Alfred’s College, Winchester, and 

was on my way to becoming a 

primary school teacher. 

I had worked one summer 

at Camp America and enjoyed 

the experience. On returning to 

university I signed up for a course 

in teaching English as a foreign 

language. The lecturer said she 

would conduct the lesson in 

Japanese but none of us had any 

experience of the language and we 

felt completely overwhelmed. 

Yet, by the end of the lesson our 

teacher had demonstrated, very 

effectively, how to teach a language 

to complete beginners without 

using any of their native language. 

I realised I was hooked on learning 

Japanese and on finding out more 

about Japan. One day, I found out 

about the JET Programme and 

decided to apply.

My placement was as an 

assistant language teacher in 

Taketa City, Oita Prefecture, where 

I worked for three years, then the 

maximum duration of the position. 

During my time there, I worked at 

10 elementary schools, four junior 

high schools and two high schools. 

I was asked to run activities at 

nurseries and evening groups for 

adults. Due to my interaction with 

these different age groups I most 

likely taught someone from nearly 

every family in the city. 

As I became well known to 

residents, I received invitations 

to city-based cultural events and 

was very involved in taking part 

in taiko drumming, community 

theatre, karate and festivals. My 

involvement in two casual taiko 

groups led to my becoming good 

friends with the local professional 

taiko team. 

After completion of the JET 

Programme, I accepted an offer of 

a taiko apprenticeship. I lived and 

trained with Wadaiko Tao for four 

months, but found the monastic 

lifestyle too intense. I returned 

to teaching English and joined a 

casual taiko team. However, having 

had the experience of training with 

professionals, I knew that I was 

WHERE ARE THEY NOW?

An unexpected cultural journey

looking for a professional team 

without the extreme lifestyle of 

Tao. I decided to return to the UK 

to pursue my taiko career.

I joined the Mugenkyo Taiko 

Drummers, based in South 

Lanarkshire, Scotland. I sought 

out the JET Alumni Association 

(JETAA) in the area to meet former 

JET participants and joined their 

committee. The combination 

of involvement in JETAA and 

Mugenkyo paid off, and I toured 

the UK, Ireland and Ukraine before 

performing in the Edinburgh 

Festival Fringe in 2009.

Due to my involvement in taiko 

and JETAA as well as my work to 

support JET promotions run by 

the Consulate-General of Japan 

in Edinburgh, I came to know 

many people within the Japanese 

community in Scotland. So, when 

a job became available at the 

consulate, my friends suggested 

I apply. Happily, I got the job 

and currently work in the culture 

department. 

I volunteer with the JETAA 

UK and Scotland committees, 

and am in charge of organising 

JETAA Japanese language courses 

in Scotland. I also run Nihongo 

Scotland, a free drop-in Japanese 

language club and drama group 

that meets in Edinburgh. I started 

the group as an accompaniment 

to the JETAA lessons because I 

felt participants could benefit 

from meeting between classes to 

practice what they had learned. 

But, as interest grew, I opened up 

the group to anyone and invited 

native Japanese speakers to be our 

teachers. Now, the club has been 

running for over a year.

Thanks to the community in 

Taketa City, I currently spend 

my days developing Japan as a 

tourist destination, showcasing 

its cultural aspects and, best 

of all, promoting the JET 

Programme. I would never have 

imagined that my life would have 

been changed so much by the 

programme and the people of 

Taketa City. It is to be hoped that 

my experience demonstrates the 

way in which the programme can 

enrich dreams as well as career 

possibilities. 

JET

Now in its 27th year, the Japan Exchange and Teaching (JET) Programme 

has welcomed more than 55,000 people from 62 countries to deliver 

grassroots international exchange between Japan and other nations. Tenth 

in our series, this column features former JETs, both in the UK and Japan, 

who keep the idea of fostering mutual understanding firmly at heart.

Mugenkyo Taiko Drummers are based in South Lanarkshire, Scotland.
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by lucy alexander

T o say that Japan needs immigration is 

an understatement. With a shrinking 

and rapidly ageing population, the 

world’s third-largest economy is already facing 

a labour shortage that will soon become severe. 

Healthcare is one of the industries that will be 

worst affected—so why is it still so difficult for 

foreign medical professionals to work in Japan?

Foreigners in Japan account for only 1.6% 

of residents, a proportion that is gradually 

increasing, as is the number of tourists: 

13.4mn last year, with a target of 20mn 

by 2030. However, Japan’s poor levels of 

English, and the relative difficulty of learning 

Japanese, impede integration. According to 

a 2014 English proficiency index produced 

by EF Education First, a leading private 

international education firm, Japan was ranked 

26 out of 60 countries. This language barrier 

makes access to healthcare a serious problem 

for non-Japanese speakers. 

Meeting demand

At a forum on 25 February organised by the 

Ministry of Foreign Affairs, the International 

Organization for Migration (IOM) and 

Katsushika City, entitled “Foreign Nationals 

and Foreign Human Resources in the Field of 

Medical Care”, Yasuhide Nakayama, the state 

minister for foreign affairs, said that, with “more 

foreigners and more elderly people, medical 

issues become very important” and promised to 

consider “foreign human resources”.

Dr Khaled Reshad, an Afghan doctor in 

Shimada City, Shizuoka Prefecture, told the 

Tokyo forum that his area was experiencing 

a shortage of doctors. The number of foreign 

residents was growing, he said, and language 

was becoming “a severe problem”.

The issue is particularly acute in the field 

of elder care. Nearly 40% of Japanese people 

will be over 65 by 2050, by which time the 

population will be falling 1% a year. Within 

10 years, there is expected to be a shortfall of 

300,000 careworkers.

In 2008, the government agreed to admit 

limited numbers of carers and nurses from the 

Philippines, Indonesia and Vietnam. There are 

currently more than 2,300 of them in training 

in Japan, but they must return home if they 

fail an exam in Japanese—which currently has 

a pass rate of 10.6% for nurses and 36.3% for 

careworkers. 

As for British doctors in Japan, those who 

have qualified abroad are not permitted to 

accept Japanese health insurance, effectively 

barring them from treating Japanese patients. 

British physicians with a Japanese medical 

licence are allowed to treat non-Japanese 

patients who use private health insurance.

GLOBALISING JAPAN’S 
MEDICAL CARE

Trials and chances for British doctors and firms

Japan regulates foreign medical 

professionals under a series of bilateral treaties, 

including one with the UK that dates back to 

1964. According to the British Embassy Tokyo, 

there are only five British doctors working in 

Japan, compared with 58 Japanese doctors 

working in the UK. 

“A Japanese medical licence is accepted in 

the UK”, said Julia Longbottom, deputy head of 

mission at the British embassy. “They only have 

to pass a standard English language test, which 

takes less than a month to process on average”.

Overcoming challenges

In comparison, Britons applying to work as 

doctors in Japan face an expensive endurance 

test. The Ministry of Health, Labour and Welfare 

(MHLW), will not accept questions in English, 

and there is no information available on its 

HEALTHCARE

Julia Longbottom, deputy head of mission at the British Embassy Tokyo, spoke at a healthcare forum.

• Foreign medical professionals 

regulated under bilateral treaties

• Application for doctors to work 

in Japan long and detailed

• Tokyo to focus on training 

translators in lead up to Games
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website. English-speaking doctors applying to 

work with English-speaking patients must apply 

in Japanese.

One British general practitioner, who 

began an application to work in Japan in 

March 2014 told BCCJ ACUMEN, “I had to get 

about 30 forms professionally translated and 

then re-translated back into Japanese, at a 

cost of about £1,000. The certificate they gave 

me when I passed the medical exam was in 

Japanese. Maybe I should have asked them to 

translate it”.

The doctor, who prefers to remain 

anonymous, holds a degree from a well-known 

UK medical school and two internationally 

recognised postgraduate qualifications, the 

MRCGP and MRCP, yet these are not recognised 

in Japan. In addition to the forms, the MHLW 

asked for the original printed prospectus of her 

university medical school; a detailed account 

of the curriculum, including modules and 

number of hours taught; the number of full and 

part-time academic staff; live births delivered; 

“corpses used for test autopsies”; and the size of 

the building in square metres.

“My old university office stated that they had 

never come across an application that required 

so much detail”, she said. In December 2014, 

she passed the exam, at which she was the 

only candidate, and received her licence three 

months later. She was finally permitted to start 

work in June, 15 months after beginning her 

application.

“We recommend the recognition of existing 

professional qualifications”, said Longbottom, “if 

the Japanese government wants to attract more 

highly skilled doctors from abroad”.

That’s a big if. An MHLW spokesman would 

only confirm that it “may” decide to “relax the 

bilateral agreements of mutual accreditation of 

doctors’ licences”, but only within six “national 

strategic special zones” (see page 11). 

Improving language skills

Instead, the government has chosen to focus 

on training translators. By the time of the 2020 

Olympic and Paralympic Games, the Tokyo 

Metropolitan Government reportedly hopes to 

make English-speaking staff available around 

the clock at all eight municipal hospitals. A 

government-funded think-tank, the Japan 

Institute for Global Health, will begin offering 

a telephone interpretation service called 

mediPhone, with on-call specialist medical 

translators. The Ministry of Internal Affairs is 

currently testing voice translation apps that it 

hopes will be able to translate spoken phrases in 

10 or more languages in real time by the time of 

the Games. 

Yet even the best translation is inadequate, 

according to a British general practitioner who 

has worked in Tokyo for several years. “You can 

only ever get across about 80% of the necessary 

information. Medical consultation is a face-to-

face business that requires the doctor to pick up 

on nuances. Educated Japanese people such as 

doctors have studied English for years at school, 

so it might be better to get them to focus on 

their English”.

But trying to change working practices in 

Japan inevitably invites opposition from vested 

interests; Japanese doctors and nurses do not 

welcome the prospect of foreign competition. 

As in many countries, opposition to migrant 

workers, even the highly skilled variety, runs 

deep. However, calls for the racial segregation 

of immigrants by a former member of the 

prime minister’s education reform panel in 

February show that the parameters of what 

is considered acceptable public discourse on 

immigration differ in Japan from those of most 

developed nations.

William Swing, director of the IOM, called 

for “large scale immigration” at the Tokyo 

forum. “Foreign healthcare workers are critical, 

given Japan’s demography”, he said. “We need 

laws that allow dual nationality, permanent 

residency and a clear path to integration”. At the 

moment, Japan is focusing only on translation 

apps for Olympic tourists. 

HEALTHCARE

While most of the translation 

agencies that stand to benefit 

from an increase in business are 

Japanese, one British firm believes 

it is well placed to offer global 

expertise in medical interpretation. 

thebigword, a Leeds-based 

translation business, is the leading 

provider of interpretation services 

to the NHS, and has an office in 

Tokyo where it currently translates 

corporate material for Japanese 

medical organisations. 

“It will be interesting to see how 

far the plans will be taken”, said 

James Smith, director of Tokyo 

operations. “For example, will 

translation services be provided 

NHS VENDOR HOPES TO EXPAND IN JAPAN

only for emergency services, 

or will they extend to telephone 

consultations, pharmacies 

and drug warnings in multiple 

languages?”

Smith believes the fragmented 

nature of the Japanese healthcare 

system presents challenges for 

non-Japanese providers, but 

“if there is a genuine top-down 

initiative to implement telephone 

interpreting across all front-line 

services, it could be interesting.

“At the moment there is very 

little formal provision in Japan for 

non-Japanese speakers, so it is 

definitely a potential growth area”, 

he added.

“We recommend the 

recognition of existing 

professional qualifications . . .  

to attract more highly skilled 

doctors from abroad”.

PHOTO: THEBIGWORD
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The A-List of Pharma, Life Sciences & Healthcare

We are a science-led global healthcare company with a mission: to help people to 

do more, feel better and live longer. We research, manufacture and make available a 

broad range of pharmaceuticals, vaccines and consumer healthcare.

Our products can improve people’s health and well-being, ultimately helping them to 

live longer and contribute to the prosperity of their communities.

We have a significant global presence with more than 100,000 people working in 

115 countries, commercial operations in more than 150 countries, a network of 84 

manufacturing sites in 36 countries and large R&D centres in the UK, USA, Spain, 

Belgium and China. 

Millions of people have no access to basic healthcare and suffer from everyday 

ailments, and there are thousands of diseases without adequate treatments. We are 

changing the way we do things, working to develop tomorrow’s medicines and find new 

ways to get them to everyone who needs them.

GlaxoSmithKline K.K.

GSK Bldg. 

4-6-15 Sendagaya

Shibuya-ku, Tokyo 151-8566

Yukimi Ito

03-5786-5030

yukimi.2.ito@gsk.com

glaxosmithkline.co.jp

AREAS OF EXPERTISE

• Medicines for respiratory diseases, CNS disorders, allergy, viral infections and other 

areas

• Leader in area of vaccines 

• Marketing consumer healthcare products in both OTC and oral healthcare

Asca Corporation

Shibaura TY Bldg. 4F

1-14-5 Shibaura, 

Minato-ku, Tokyo 105-0023 

Kaoru Sasaki

03-6459-4174

kaoru.sasaki@asca-co.com

www.asca-co.com

Asca Corporation is a leading life science-focused information service provider. Since 

1995, we have provided specialised translation and proofreading services in medicine, 

healthcare, biotechnology, chemistry and related domains. Nowadays, we cover the 

entire spectrum of the sector’s activities, from basic research, clinical studies, drug 

formulation and regulations to marketing and publicity, from translation to medical/

scientific writing.

ASCA is your partner for all life science solutions.

AREAS OF EXPERTISE

• Translation

• Proofreading

• SME review

• Medical writing

• Transcreation

• Clinical trial registration

• Marketing support

• Interpretation

• Seminar organisation

Comprised of the combined operations of Michael Page, Page Personnel and Page 

Executive, the Page Group is a worldwide leader in specialist recruitment, with 155 

offices in 35 countries worldwide. We began operating in Japan in 2001 and in that 

time have developed an unrivalled level of local market expertise, which is backed 

by our global strength.

In Japan we specialise in recruiting for both multinationals and local Japanese firms 

on a permanent, contract and temporary basis. We pride ourselves on delivering 

an exceptional quality of service, which is demonstrated by the fact that more than 

90% of our business comes from referrals and repeat clients.

Michael Page

Kamiyacho MT Bldg. 15F 

4-3-20 Toranomon  

Minato-ku, Tokyo 105-0001

Basil Le Roux, managing director

03-5733-7166

tokyo@michaelpage.co.jp

www.michaelpage.co.jp

AREAS OF EXPERTISE

We specialise in recruitment in the following areas:

• Accounting

• Banking & financial services

• Engineering & manufacturing

• Healthcare & life sciences

• Human resources

• IT

• Legal

• Marketing

• Procurement & supply chain

• Retail

• Sales

• Secretarial & office support

• Temporary/contracting positions
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by dr tom lomax

A significant contrast 

between hospital care 

in Japan and the UK 

is the length of hospital stays; a 

large difference in the number 

of each country’s hospital beds 

may contribute to this. According 

to a study by the Organisation 

for Economic Co-operation and 

Development in 2013, the UK has 

2.8 hospital beds per 1,000 of the 

population—slightly below average 

for a developed country—while 

Japan is endowed with the highest 

density of the countries surveyed, 

at 13.3 beds per 1,000. 

As a result of the way Japanese 

social healthcare remunerates 

hospital admissions, there are 

financial benefits for hospitals to 

admit patients for a longer period 

of time. The average hospital stay in 

the UK for all causes is seven days, 

while Japan is the outlier with the 

longest average hospital stay of any 

developed country, at 17.2 days.

In a 2009 report, global 

management firm McKinsey & 

Company said that excess bed 

capacity and extended hospital 

stays are a costly inefficiency within 

the Japanese healthcare system. 

However, although more resource 

efficient, the UK model of fewer 

beds and shorter stays has its own 

set of issues. Doctors in the UK may 

feel under pressure to send patients 

home as quickly as possible. Stories 

abound in the British media about 

problems caused by unsafe or 

poorly coordinated discharges. 

Likewise, long waits in emergency 

units or patients spending time 

on trolleys in hospital corridors 

are a direct consequence of fewer 

available hospital beds.

Foreign patients in Japan 

typically have mixed reactions to 

this difference in hospital culture. 

Women staying in hospital after 

childbirth often comment that 

a longer stay helped them to 

recover better after the delivery. 

Other patients complain that they 

have to stay one or several nights 

in hospital for straightforward 

minor surgical procedures that 

would be offered as a day case in 

another country. 

For orthopaedic emergencies 

(typically broken bones), though, 

there are particular problems. 

Although admission to a hospital 

bed after such an injury is generally 

straightforward, if an operating 

theatre is unavailable some patients 

may wait on a hospital ward for 

a week or longer for an urgent 

SHORTER HOSPITAL STAYS?

The pros and cons of inpatient and outpatient care

procedure that might be performed 

within 24 hours in the UK.

Funabashi Orthopaedic 

Hospital in Chiba Prefecture 

has taken a different, innovative 

approach. Dr Hideaki Shiratsuchi, 

deputy hospital director, said that 

visiting doctors from France and 

Germany expressed surprise at 

Japan’s comparatively long hospital 

admissions. In most Western 

countries, long stays after surgery 

are seen as undesirable because 

they increase the risk of hospital-

acquired infections. In addition, 

encouraging patients to mobilise 

soon after surgery helps to preserve 

muscle function and reduce the 

risk of deep vein thrombosis.

After discussions with foreign 

orthopaedic surgeons, the hospital 

management at Funabashi 

instigated progressive steps to 

shorten admissions. In 2004, at the 

start of this process, patients spent 

14 days in hospital after a knee or 

hip replacement, which was typical 

or below average for Japan at the 

time. This period was gradually 

reduced to the point where, in 

2014, hospital stays for the same 

operations had been reduced to 

five days, the normal duration 

of admission in most European 

hospitals. At the same time, more 

minor procedures such as joint 

arthroscopies were offered as day 

cases: highly unusual for Japan.  

The cumulative effect of this 

was that the hospital dramatically 

improved its productivity. Between 

2006 and 2014, with no increase in 

the number of hospital beds, the 

volume of operations performed 

was more than doubled and the 

average hospital stay was reduced 

from 8.6 to 5.2 days. At the same 

time, care was taken to ensure 

patient satisfaction remained high 

and outcomes were not affected. 

Avoiding long hospital stays means 

that beds become available more 

quickly, leading to shorter waiting 

times and better availability for 

patients who need emergency 

treatment after trauma. 

Time will tell whether this 

type of approach can serve as 

a template for other Japanese 

hospitals. Japan’s long-term aim 

is for up to one-third of acute 

hospital beds to be gradually 

converted to long term care use 

between now and 2025 as the 

population ages. This may require 

hospitals to make more efficient 

use of a reduced number of beds 

for acute care. 

HEALTH

• Financial benefits to admitting 

patients for longer exist in Japan

• Western countries think extended 

stays increase risk of problems

• Short stays can boost hospital 

productivity and patient rehab



Pharmaceutical and medical 

firms in Japan have been 

recruiting aggressively 

for the past few years, and the 

healthcare industry continues to 

represent a growth market. Factors 

include an ageing population and 

a rise in chronic diseases. As a 

result, many healthcare specialists, 

from multinational pharmaceutical 

firms and medical device makers 

to newly established start-ups, are 

trying to expand their business in 

Japan. These firms are continually 

seeking talent with the appropriate 

skill set and qualifications. 

“It has been more difficult 

than ever to fill open positions”, 

said Goro Yoshimura, manager 

of the healthcare team at Robert 

Walters Japan. “While there is 

significant demand for healthcare 

professionals in Japan, the 

candidates our clients are looking 

for are highly specialised and 

there is a severe talent shortage. 

Our healthcare recruitment team 

focuses on bilingual specialists 

so the market we operate in is 

even tighter”.

Academic background in 

the relevant field, medical 

qualifications and work experience 

within the pharmaceutical or 

medical-device industries are 

usually required for roles in the 

fields of clinical research, medical 

affairs, quality assurance and 

regulatory affairs. Although exact 

requirements vary, all positions 

require highly specific knowledge 

of pharmaceutical and medical 

products. This is a major reason 

it is not easy to source candidates 

with backgrounds in different 

industries. 

The healthcare team has been 

growing rapidly since its official 

launch in 2009. Over the years, 

its relationships with clients and 

candidates have become stronger 

and deeper. 

“I want to make sure that 

we’re always positioned as a 

trusted partner for our clients 

and candidates by maintaining 

a long-term outlook and solving 

our clients’ hiring problems 

through innovative solutions”, 

Yoshimura added. 

03-4570-1500

info@robertwalters.co.jp

www.robertwalters.co.jp

GROWING HEALTHCARE TEAM 
GOING ALL OUT TO FILL GAPS
Specialist profile: Goro Yoshimura

by miyuki seguchi
senior pr and communications executive

PUBLICITY

Suits from $395 (¥47,000) 
Blazers from $275 (¥32,500)
    

       
 

Tuxedos from $595 (¥71,000)
Trousers from $135 (¥16,000) 

       
 

Overcoats from $650 (¥77,500)
Ladiesʼ suits from $395 (¥47,000)
       
 

Shirts from $69 (¥8,200) 
— minimum four shirts

Other superfine quality suits from $550 (¥65,500) to $2,600 (¥309,500)    All prices in USD (excluding shipping); delivery within two weeks
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by elena omura

After 13 years living in 

England, Lowell Sheppard 

was at ease when he 

departed Japan for London to 

set up a UK branch of HOPE 

International Development 

Agency in 2001. Currently Asia-

Pacific director of the non-profit 

organisation that helps people 

living in some of the world’s 

poorest areas achieve self-reliance, 

Sheppard is working to ensure 

people receive the support they 

desperately need.

This year is both HOPE’s 40th 

anniversary and 40 years since the 

start of the Cambodian genocide, 

carried out by the Khmer Rouge 

during 1975–1979. To mark the 

progress of the charity, Sheppard 

and his colleague Kim (Ly) 

Phealy, international director 

of HOPE’s Cambodia office, 

share their experiences in the 

region. Meanwhile, Paul Dupuis, 

HOPE Japan board member, was 

encouraged to get involved in the 

charity by Sheppard.

Omura: Ly, you were 12 years old 

when you had to leave your home 

in Cambodia. What was life like?

Phealy: We lost everything. 

Everyone was forced to leave 

the city; many people died and 

children couldn’t attend school. 

It was a big tragedy to see people 

suffering and not know what to do 

to survive. We were in a very sad 

and hopeless situation.

How were you involved?

Sheppard: I was dispatched to 

Thailand in 1978 to organise 

FROM WAR TO  
SELF RELIANCE

Charity gives hope to Cambodians

small self-help projects in 

refugee camps. Looking over the 

border with Cambodia, I asked 

myself, “when will I be able to 

help people there?” At that time, 

Ly, my future colleague, was 15 

years old and in the Cardamom 

Mountains, undergoing 

forced migration. 

When did HOPE arrive 

in Cambodia?

Phealy: HOPE came in 1991, 

when the civil war was on-going 

and the Khmer Rouge was in the 

jungle. It wasn’t safe, but HOPE 

staff went into Pursat Province in 

the west to assess needs and begin 

work. Since I joined in 1995, we 

have installed some 1,300 wells, 

set up sustainable development 

programmes, and built more than 

40 schools. 

Generous supporters of HOPE 

Japan have funded several of these 

schools; we cannot say thank 

you enough. I know the hell that 

we lived in, and to be able to do 

something to help my country, to 

see tears transform into smiles, is 

a great gift.

Why do you provide support?

Dupuis: HOPE works with people 

on the ground to help them 

become self-reliant. But, like 

many people, I wondered if the 

money really got there. So Lowell 

said, “Come to Cambodia and see 

for yourself”. Once I saw HOPE’s 

projects and their impact, and met 

Ly and her team, I thought it was 

incredible. 

One man showed us around 

his home in the jungle. He had 

benefited from the projects 

and had taken out a micro 

loan to purchase a solar panel. 

Connecting what looked like 

tweezers together, the light came 

on and he said, “Now my kids can 

study at night”.

How does HOPE raise funds?

Sheppard: We do it through 

people’s generosity. Our work 

in Japan is largely focused on 

reaching out to people who are 

interested in helping others 

in need. 

Dupuis: HOPE is not about giving; 

it’s about facilitating people to 

become self-reliant. We always 

welcome new friends to enable us 

to support more people. 

How can people help?

Dupuis: One way is to participate 

in our 11th HOPE charity dinner 

in Tokyo on 25 September, which 

will raise funds for our projects 

in Cambodia. Please contact us 

if you are interested in joining or 

sponsoring it this year. It will be a 

fun event, where you will have a 

chance to learn more about HOPE, 

connect with great people and 

have fun. 

www.hope.or.jp

www.hope.or.jp/events/tokyo-

dinner-2015

CSR

HOPE supporters (from left) Paul Dupuis, Kim (Ly) Phealy and Lowell Sheppard

• Global charity to celebrate its 

40th anniversary

• Funds provided for wells, 

sustainable growth and schools

• Dinner in Tokyo will allow people 

to support important work
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The competition took place in Kanagawa Prefecture.

V ictory in the intensely fought IFDS 

Blind Sailing World and International 

Championships 2013, held in Japan, 

has served as a springboard for the Great 

Britain team, now preparing for the next 

championships in Chicago on 9–13 September.

In races organised by the International 

Association for Disabled Sailing (IFDS) held 

over five days at the Seabornia Yacht Club 

in Kanagawa Prefecture, the British sailors 

defeated teams from Australia, New Zealand, 

Canada, the United States and Japan to claim 

the top accolade in the sport.

Great Britain had teams entered in all 

three sight categories, which range from B1 

for athletes who are completely blind to B3 

for athletes who are partially sighted, having 

conditions such as tunnel vision. 

Each team is made up of four sailors: two 

who are visually impaired and two who are 

sighted. The visually impaired sailors control 

the helm and work the mainsheet of the yacht 

with the support of a sighted crew member and 

tactician, all working together as a team. 

Skippered by Sharon Grennan, the British 

B1 team lifted The Colin Spanhake Trophy. The 

B2 team, skippered by Lucy Hodges, also placed 

first, while the B3 boat, with Liam Cattermole 

at the helm, came a close second to the New 

Zealand boat, helping to seal the Squadron Cup 

for the team.

“I can’t really believe that we did so 

well and that my boat won at my first 

world championship event”, Grennan told 

BCCJ ACUMEN. 

“All of the training leading up to the event 

paid off and this is the first time that GB has 

won medals in all three categories and won the 

B1 trophy”, she said. 

In the two years since that victory, Team GB 

have been busy honing their skills and keeping 

up to date with regular changes in race rules. 

Meanwhile, the publicity that the wins received 

has also attracted a new group of people with 

visual impairments who want to enjoy an active 

outdoor lifestyle.

“We have seen an increase in the number 

of younger people interested in taking up the 

sport, which is great news for us”, Grennan 

said. “We are training hard and learning from 

each other”. 

A selection weekend for the team was held 

in April ahead of the competition in Chicago, 

with places for 12 people on the three boats 

up for grabs. 

Heightened senses and teamwork

Grennan works in London as a practice 

development lawyer for Freshfield Bruckhaus 

Deringer, and has been sailing for only five 

years, making her one of the least experienced 

sailors on the team. 

Prior to the 2013 championships, she sailed 

with Blind Sailing UK, attended a series of 

selection weekends held in 2012 and took part 

in intensive training and regattas with the GB 

Paralympic squad to get race experience in 

her team.

Grennan, who was born with poor 

eyesight that deteriorated when she was 

SPORT

Sagami Bay  
success  
bolsters team
British blind sailors learn 
from Japan experience 

by julian ryall
photos by masakazu toyama

“As a blind sailor, I am reliant 

on feeling the wind direction 

on my face, listening for the 

sails flapping . . .”
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Skipper Sharon Grennan 

met a shishimai (lion 

dance) performer.

The Great Britain 

team enjoyed a 

cultural experience 

at the event.

a teenager leaving her with only light 

perception, has to use a different set of skills 

to sighted sailors. 

“As a blind sailor, I am reliant on feeling the 

wind direction on my face, listening for the sails 

flapping, and feeling the heal of the boat and the 

pressure on the tiller”, she said. 

“I can’t see the shape of the sails or the 

tell-tell ribbons, the wind direction indicator 

on the mast or patterns of approaching wind 

on the water”, she added. “Sailing in fleet 

racing with a sighted crew requires a lot of 

skill and teamwork for the sighted tactician 

to communicate wind patterns, the course, 

tactical manoeuvres and so on”.

Sailing conditions on Sagami Bay over 

the five days of the event ranged from light 

wind and flat water to strong winds with 

accompanying substantial waves. Racing was 

cancelled on one day because conditions were 

too rough. 

“The home team had the advantage in 

the lighter wind conditions at the beginning 

of the regatta, but the GB team coped 

particularly well with the stronger wind 

conditions, because our only training in 

J24 keelboats had been in strong wind in 

Weymouth”, Grennan said. 

Lake Michigan, the location of the 2015 

championships, is likely to offer different 

conditions for the team to manage. To be held 

at the Chicago Yacht Club, the event will bring 

together some 20 teams from over the world, 

promising the British team another cultural 

experience.

 Speaking of the Kanagawa event, Grennan 

said, “this was my first trip to Japan”, adding that 

the people were welcoming and the destination 

and food both interesting. 

“It was a little daunting getting around and 

ordering food in restaurants without speaking 

any Japanese, but we seemed to manage 

with the generous help of local people who 

would step in to help interpret or offer other 

assistance”, she added. 

SPORT
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ARTS
1

UNTIL 4 OCTOBER

Kubbe Makes an Art Museum—

by seeing, gathering, studying 

and exhibiting

Organised with cooperation 

from bodies including the British 

Council, this exhibition is designed 

to reflect the joy of categorising 

objects and sharing them with 

others. Nearly 300 pieces of thrown 

pottery—which became popular 

in the UK in the 1960s and ’70s 

after the introduction of mass 

production—selected by British 

artist Alan Kane will be showcased.
ARTWORK: Home of Orphaned Dishes, 
Alan Kane, 2011
PHOTO: COURTESY OF BRITISH COUNCIL 

COLLECTION © ALAN KANE

Tokyo Metropolitan Art Museum

8-36 Ueno-Koen Taito-ku, Tokyo

9:30am–5:30pm (open until 9pm 

Fridays, except for 11 and 18 

September); closed Mondays; 

open 21 September

Adults: ¥800

»www.tobikan.jp/en/exhibition/

h27_kubbe.html

03-3823-6921

◉ Free tickets

We are giving away five pairs of 

tickets to this event.

2

27 AUGUST

John Owen-Jones Concert in Japan

Wales-born John Owen-Jones will 

give this special performance. 

An award winning actor, he is the 

youngest performer to play the 

role of Valjean in the West End 

production of Les Miserables and 

UK EVENTS IN JAPAN
COMPILED BY 
KANA SHIMOYOSHI

is the only British actor to have 

played the role in both the West 

End and on Broadway. He is also 

well known for his performance in 

The Phantom of the Opera. 

Tokyo Metropolitan Theatre

1-8-1 Nishi-Ikebukuro

Toshima-ku, Tokyo

7pm (doors open at 6:30pm)

Adults: From ¥8,700

»http://info.yomiuri.co.jp/

event/2015/05/post-608.php

03-3216-8500

3

FROM 5 SEPTEMBER

Danny Collins

Inspired by a true story, this film 

stars Al Pacino as 1970s rocker 

Danny Collins, who cannot give up 

his hard-living ways. On reading 

a 40-year-old undelivered letter 

to him from John Lennon, Collins 

embarks on a journey to rediscover 

his family, love and begin a second 

act in this heartfelt tale.
PHOTO: DISTRIBUTION AND PR BY KADOKAWA

©2015 DANNY COLLINS PRODUCTIONS LLC 

Kadokawa Cinema Yurakucho 

(among other locations)

Yomiuri Hall 8F, 1-11-1 Yurakucho, 

Chiyoda-ku, Tokyo

Various show times

Adults: ¥1,800

»www.deardanny.jp

03-3514-1556 (Kadokawa)

◉ Free gift

We are giving away three 

brochures, not available for sale, 

related to this production.

3

2

1
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◉

To apply for free tickets or gifts, please send an email with 

your name, address and telephone number by 31 August to: 

coordinator@custom-media.com.

Winners will be picked at random.

4

12–21 SEPTEMBER

The Royal Opera House’s Macbeth 

and Don Giovanni

The Royal Opera House will return 

to Tokyo to perform these two 

classics following a successful tour 

in 2010. Macbeth will be directed 

by British film and theatre director 

Phyllida Lloyd CBE, and feature 

baritone Simon Keenlyside CBE, 

while bass Matthew Rose will 

perform in Don Giovanni.
PHOTO: ROH/CLIVE BARDA, 2011

12–21 September 

Macbeth

Tokyo Bunka Kaikan 

5-45 Ueno Koen, Taito-ku, Tokyo

13–20 September

Don Giovanni

NHK Hall

2-2-1 Jinnan, Shibuya-ku, Tokyo

Various show times

Adults: From ¥26,000

»www.roh2015.jp

english@nbs.or.jp

5

28 SEPTEMBER

London Symphony Orchestra

This special concert by the London 

Symphony Orchestra will be 

conducted by Bernard Haitink, 

principal conductor of the London 

Philharmonic Orchestra (1967–79) 

and music director of the Royal 

Opera House (1987–2002). Piano 

will be performed by Murray 

Perahia KBE, and the programme 

will include Mozart’s Piano 

Concerto No. 24 in C minor and 

Gustav Mahler’s Symphony No.4 in 

G major.
©TODD ROSENBERG

Suntory Hall

1-13-1 Akasaka, Minato-ku, Tokyo

7pm

Adults: From ¥9,000

»www.kajimotomusic.com/en/

concert/k=454/

0570-06-9960

◉ Free gift

We are giving away three 

programmes related to this event.

6

30 SEPTEMBER– 
12 OCTOBER

Top Hat

British actor and dancer Alan 

Burkitt stars in this romantic 

comedy musical, featuring 

London-based Charlotte Gooch-

Biog. Top Hat is the winner of 

three Laurence Olivier Awards 

including Best New Musical, Best 

Theatre Choreographer and Best 

Costume Design. 

Tokyu Theatre Orb

Shibuya Hikarie 11F, 2-21-1 

Shibuya, Shibuya-ku, Tokyo

Various show times

Adults: From ¥5,000

»www.umegei.com/tophat_

musical/english.html

0570-077-039

◉ Free gift

We are giving away two drink 

tickets worth ¥700 each that can 

be used at the venue.

6

5

4
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UK–Japan events

1  |  TRADE

The Scottish Government’s Cabinet Secretary 

for Culture, Europe and External Affairs Fiona 

Hyslop (centre) joined guests at a golf-related 

event at the British Embassy Tokyo on 29 May.

2  |  BCCJ EVENT

Pheigi Sugahara Macdonald, British Chamber of 

Commerce in Japan (BCCJ) individual member, 

and Graham Davis, BCCJ  Executive Committee 

(Excom) member, attended the BCCJ’s event 

“Breakfast with the Scottish Government” at the 

Shangri-La Hotel Tokyo on 30 June.

3  |  BUSINESS

Trevor Webster,  BCCJ Excom member, 

Lori Henderson MBE, executive director, and 

David Bickle, president, joined an information 

session for 15 foreign chambers of commerce on 

the development of Tokyo Bay on a boat cruise 

in the bay on 4 June.

4  |  DIVERSITY

Jo Verrent, senior producer for Unlimited— 

a project that celebrates the work of disabled 

artists as part of the London 2012 Cultural 

Olympiad—spoke to attendees of the British 

Council Japan’s public forum on arts and 

disability at The National Art Center Tokyo 

on 17 June.
© KENICHI AIKAWA

COMMUNITY

1

3 4

2
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5  |  EVENT

Lori Henderson MBE and a delegation from 

the BCCJ’s Back to Business Initiatives in 

Ishinomaki City, Miyagi Prefecture, attended the 

Queen’s Birthday Party at the British Embassy 

Tokyo on 11 June.

 

6  |  SPORT

Hiroyuki Koyama, executive director of Chuo 

Rugby Football Union, and Nina Oiki, the BCCJ’s 

global sporting events assistant, attended a 

street rugby event in Nihonbashi in Chuo Ward 

on 5 July.

7  |  EDUCATION

Families and staff of The British School in Tokyo 

(BST) took part in the school’s End of Year 

Picnic in the Park in Yoyogi Park, Shibuya Ward, 

on 28 June.

8  |  MUSIC

Students of BST took part in a Summer 

Concert in celebration of the students’ musical 

accomplishments in Hitomi Hall on the school’s 

Showa campus in Setagaya Ward on 30 June.
PHOTO: MICHIKO OKADA

9  |  SOCIAL

Attendees of the British Council Japan’s 

English Summer Night took part in a lucky dip 

at Hub Ichigaya in Chiyoda Ward on 6 June.

COMMUNITY

5 6
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Japan’s ignominious end is being triggered 

by a lack of romance. This retarded romantic 

environment is whittling away vital procreation 

efforts, which in turn is creating shortages of 

corporate fodder for the captains of industry. 

The end of the world is nigh. Well that is what 

is being served up to us, following the Cabinet 

Office’s June release of statistics, which show 

nearly 40% of twenties and thirties singles, 

the prime marriage target group, do not want a 

romantic partner. Relationships are bothersome, 

according to 46.2% of those singles surveyed. 

Who knew?

Drivers for this end-of-epoch trend are long 

working hours for the young, insufficient leisure 

time, 70% of women quitting work to have babies 

and not returning to the workforce, and less face 

time—because we have screen time instead. 

The surge in part-time workers means young 

guys not in the mainstream are the working poor. 

Given young women say they will only marry 

someone with income of over ¥5mn a year, 

that is a bit of a downer for a big chunk of the 

youth population. 

In Japan, it is sometimes hard to connect 

the dots. Porno seems pretty big here, from 

the hard-core commute manga to the free 

graphic Internet video, there is a lot aimed at 

men. Watching thousands of young blokes 

enthusiastically waving light sticks at a big 

eyed, long-legged, micro mini-skirted, fulsomely 

endowed Hatsune Miku hologram in concert is at 

one level tremendously disconcerting, but it does 

show there is a need somewhere. Where is the 

baby boom?

The nakodo (go-between for marriage-

seeking singles) system is not as dominant as 

it was many years ago. So how can the heavens 

coalesce and bring sweethearts together? 

Modern alternate services are attempting to link 

young people but it would appear to be difficult if 

the fundamental interest is not there.

Modesty and shyness are characteristics 

making it difficult for fostering romance. Part 

of the problem seems to be the inability to 

initiate a conversation with people we don’t 

know. At networking events in business it is 

rare to see Japanese business people walking 

up to strangers and striking up a conversation. 

They tend to talk to their colleagues and to the 

contacts of their contacts.

Being shy is not a Japanese monopoly. I 

was painfully shy when I was younger. In our 

communication training courses we often hear 

the same comments: I don’t know what to say 

to people I meet for the first time; I don’t know 

how to engage someone in conversation; or 

what do I say after hello? Engaging others is 

a skill and it can be learnt. I am an introvert 

who has learnt to become extroverted in public 

situations. Dale Carnegie pioneered training in 

communication and here are some principles we 

can all apply.

Principle number 7: “Be a good listener. 

Encourage others to talk about themselves”. 

By asking questions, we can engage people we 

don’t know and through their answers discover 

points of commonality, agreement or likeability. 

“What brought you here tonight?” is a simple 

starter to get things rolling. “How long have you 

been at your company?” “What do you do at your 

company” “Is Tokyo your home town?” The list 

is endless. We can use Principle number 4 at 

the same time: “Become genuinely interested in 

other people”. The key word there is “genuinely”. 

That means not engaging in fake interactions. 

Principle number 8: “Talk in terms of the other 

person’s interests”. Take the focus off us, inviting 

them to talk. 

The art of conversation is being lost thanks 

to our sordid device fixation. The ubiquity of 

distractions thanks to apps and social media 

has isolated us all to an extent civilisation has 

not experienced before. Look at how separated 

we are becoming from each other, as we all 

brazenly whip out our screens at every chance. 

Japanese singles and many business people 

could benefit from improving abilities to strike 

up conversations with new people. It is trainable 

after all.

PUBLICITY
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by ian de stains obe

Sukeyoshi Yamamoto 

OBE, who has died at the 

age of 75, was the first 

Japanese elected to the Executive 

Committee (Excom) of the British 

Chamber of Commerce in Japan 

(BCCJ). He served from April 2000 

to March 2012 and rarely missed 

a monthly meeting. He was also 

a regular attendee at chamber 

events and took part as often as 

possible in executive briefings 

for visiting businesspeople and 

government officials, bringing 

his valuable perspective to the 

proceedings.

Yamamoto was an Anglophile 

par excellence. He developed 

this strong affection as a result 

of having lived for eight years in 

the UK, where in the early 1970s, 

he oversaw the setting up and 

management of the first Japanese 

direct investment in the North-East 

of England. It was a plant for NSK 

Bearings Europe Ltd. in Peterlee, 

County Durham. Even years after 

returning to Japan, Yamamoto 

could turn a Geordie phrase with 

consummate ease. 

In 1999, he was awarded an 

Honorary OBE for over 20 years of 

service to Japan−UK relations at 

grass roots level. But he also has 

much earlier family connections 

with the UK.

Yamamoto hailed from a 

distinguished family, though he 

never knew his father Yuji, a rear 

admiral in the Japanese navy 

who perished in the 1945 sinking 

of the Yamato, when Sukeyoshi 

was just four years old. Yamato 

and her sister ship the Musashi 

were considered the epitome of 

Japanese naval strength. 

It was Sukeyoshi’s lifelong 

quest to discover as much 

information as he could about 

his father and his ship. The navy 

was in his blood; his maternal 

grandfather was Admiral Teijiro 

Toyoda, who for a time served 

as naval attaché to the Court of 

St James’s, the royal court for the 

British sovereign. Toyoda had 

studied at Oxford and would 

become deputy minister of the 

ANGLOPHILE  
PAR EXCELLENCE

A lifetime of service to Japan−UK relations

navy and secretary of state for 

industry in the cabinet of Prime 

Minister Fumimaro Konoe. He also 

served in the same administration 

as secretary of state for foreign 

affairs and later for transport and 

ammunition. 

Toyoda’s daughter, Yamamoto’s 

mother, served as a lady-in-waiting 

to the Imperial Household.

Despite his distinguished 

background, Yamamoto was 

a modest man who generally 

shunned the spotlight. He always 

attached importance to the 

Anglo-Japanese relationship 

and was proud to serve on 

BCCJ Excom, for whom he wrote 

a much-appreciated monthly 

“weather report”. 

This was an economic summary 

of what was happening in Japanese 

business and industry, expressed 

in terms of weather conditions 

by sector: “Manufacturing: sunny 

periods”; “Construction: overcast”; 

“Pharmaceuticals: heavy rain”, and 

so on. 

Many recipients found the 

“weather report” extremely useful 

in giving briefings to their head 

office and, indeed, in local internal 

meetings. Yamamoto presented a 

report at each monthly gathering 

of the Excom and continued his 

preparation even after ill health 

prevented him from attending and 

forced him to step down.

At the BCCJ Annual General 

Meeting in April 2012, Yamamoto 

announced his retirement 

from Excom.

“I wish the BCCJ continued 

success, not just in increasing its 

members but in its quality. Please 

continue to keep British identity 

and British dignity at events and 

show that the BCCJ is different in 

quality from any other chamber”, 

he said.

The UK and all things British 

were close to Yamamoto. At 

heart he remained a proud and 

distinguished Japanese gentleman, 

who will be missed by all who 

knew him well. 

He is survived by his widow, 

Kimiko, and daughter, Yumiyo. 

OBITUARY

Sukeyoshi Yamamoto OBE and the BCCJ’s Sanae Samata
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by roberto de vido

The most common reason 

expatriate postings 

are unsuccessful is an 

unhappy spouse. Next on the 

list are the children, who have 

difficulty adjusting to their new 

environment. 

A trailing spouse may have 

made career sacrifices to enable 

the move, and may not be able 

to find work in the new country 

of residence. Not only can it be 

frustrating to have put one’s career 

on hold, but no longer being able 

to contribute to the household 

income can also sap confidence.

In almost every case, the 

expatriate is the focus of his or 

her organisation and abundant 

resources are expended to ensure 

that he or she has a soft landing. 

This is to ensure productivity can 

be achieved as quickly as possible. 

Spouses and children get far 

less help adjusting to their new 

environment.

Understandably, organisations 

offer practical support to staff and 

their families who are relocating. 

They may provide property 

services in both the country of 

departure and the country of 

arrival, language classes, as well as 

visa and tax consultancy. 

Yet, fewer provide professional 

support to trailing spouses. Ideally, 

spouses should be offered career 

counselling prior to the move 

and support with a job search—

including the obtaining of a work 

permit—once they arrive.

Social support is offered 

by even fewer organisations. 

Fortunate expatriate families find 

themselves welcomed into their 

expatriate and local colleagues’ 

social circles. However this does 

not always occur, and it is unfair 

to expect that it will happen 

organically. Organisations that 

really want to make overseas 

postings succeed make efforts to 

arrange social activities for new 

arrivals, including their families, 

and provide information about 

networking groups for expatriates 

and spouses.

It is easy to make a list of 

what organisations should do 

to help expatriates and their 

families adjust, but regrettably, 

many organisations don’t do all 

of those things. Frequently, an 

overseas assignment is looked at in 

economic terms. If the expatriate 

is being well compensated 

financially, the organisation may 

think it has done enough. After all, 

money makes the world go round, 

THE INVISIBLE EXPATRIATES

Support for trailing spouses and children

and it is only a couple of years 

they will be spending in their new 

location, right?

The expatriate certainly 

can survive a couple of highly 

compensated years of long 

working hours and frequent 

international travel, but the trailing 

spouse and children don’t have 

the distraction and stimulation of 

assignments, travel experiences 

and new colleagues with whom 

to interact. 

Instead, they may experience 

long periods of separation from 

the working family member. 

This may be exacerbated by 

having few friends and adapting 

to household management and 

schooling in a country in which 

communication in the local 

language is difficult and cultural 

mores are unfamiliar. 

As a result, trailing spouses 

can find themselves struggling 

psychologically. Depression is 

a common problem for people 

battling cultural adjustment issues, 

and the difficulty of adapting 

to life in a new country can 

put relationships under stress, 

compounding any stresses that 

existed within the family prior to 

the move.

In addition, children with 

development, behaviour or 

learning issues—and their parents, 

especially the trailing spouse, who 

may provide much of the day-to-

day care—may need extra support, 

which might be difficult to find 

in English.

There are many ways of coping 

with the stress of an overseas 

move, starting with basic self-care 

measures such as maintaining 

exercise routines and healthy 

eating habits. 

Learning the local language is 

a big step, as is finding friends who 

share interests. Sport, for example, 

is a shared language understood 

around the world; I have run in 

50 countries, and made running 

friends in many of them, even with 

little shared vocabulary.

Finally, if professional support 

or counselling is needed, don’t 

hesitate to seek it out. TELL was 

founded as an English-language 

lifeline for Japan’s international 

residents, many of whom found it 

difficult to access mental health 

services in Japanese. Some 42 

years later, the lifeline has served 

many tens of thousands, and we 

have expanded to offer a wide 

range of clinical counselling 

services. Call us any time. 

HELP

The expatriate is the focus 

of his or her organisation 

and abundant resources are 

expended to ensure that he or 

she has a soft landing.
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IS JAPAN READY FOR  
SAME-SEX MARRIAGE?

IF YOU ASK ME

Certain local authorities have begun 

looking at these issues. While none to date have 

broached the subject of marriage per se, some 

are considering measures that are “gay friendly”. 

In March, for example, Shibuya Ward became 

the first local government in Japan to adopt an 

ordinance establishing same-sex partnership 

certificates. In July, Setagaya Ward announced 

that it, too, would start issuing certificates in the 

autumn. These are steps in the right direction, 

but the certificates are not legally binding, so 

just how effective can they actually be? Other 

local authorities such as Yokohama City and 

Takarazuka City, in Hyogo Prefecture, have 

also spoken of measures to protect the rights of 

same-sex couples. 

Meanwhile, same-sex marriage is a 

reality in the UK—except Northern Ireland, 

where the executive has stated that it does 

not intend to legislate for the practice. 

Being a devolved issue, differences exist in 

legislation and timing, but politicians have 

been quick to put in place measures permitting 

same-sex marriage. 

The Marriage (Scotland) Act 1977 and The 

Marriage (Northern Ireland) Order 2003 stated 

there was a legal impediment to marriage if 

the partners were of the same sex. Yet, just a 

decade after the latter, Queen Elizabeth gave 

royal assent to the Marriage (Same Sex Couples) 

Act 2013, which legalised same-sex marriage 

in England and Wales. One year later, in 2014, 

Scotland legalised the practice.

There will be many in Japan who are 

watching developments carefully and hoping 

that changes in legislation here can be made 

with similar speed. So far, the government 

opposition parties have largely welcomed the 

moves towards easing restrictions while, not 

surprisingly, the Liberal Democratic Party has 

voted against any such freedoms. 

Federation of Bar Associations requesting the 

legalisation of same-sex marriages and claiming 

that Japan’s refusal to comply constitutes a 

violation of human rights. 

The petition claims that the country’s 

failure to recognise same-sex marriage is also 

unconstitutional as it contradicts the principle 

of equality and individual dignity. This lack of 

recognition, the petitioners claim, “exposes 

couples to a wide variety of disadvantages in 

life, thus robbing them of the right to pursue 

happiness as stipulated in the constitution”.

Some of the complaints cited in this regard 

include discrimination by landlords who 

refuse to let to same-sex couples, the denial of 

visitation rights in hospitals, and the refusal 

by some social and athletic clubs to accept 

partners in “family benefits schemes”. There is 

also the vexed question of inheritance rights.

On 26 June, almost 42 years to the day 

after a riot at the Stonewall Inn in New 

York heralded what would become the 

gay rights movement, the US Supreme Court 

ruled that states across the nation could not ban 

same-sex marriage. Opinion was divided (5–4 

in favour), but sufficient to create a new human 

right and clear the way for hundreds, or perhaps 

thousands, of couples to embrace what Justice 

Anthony Kennedy, writing for the majority, said 

was a union that “embodies the highest ideals of 

love, fidelity, devotion, sacrifice and family”.

The ruling made news around the world, 

including here in Japan, where activists in the 

lesbian, gay, bisexual and transgender (LGBT) 

communities expressed the hope that it might 

encourage officials here to consider similar 

moves. It also led to an unprecedented filing by 

almost 500 individuals in July with the Japan 
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around the 5th century: the period 

between the exit of the Romans 

and the arrival of the Anglo-

Saxons. It is a time of an uneasy 

and enforced peace between 

Saxon and Briton; a peace that 

will, before long, come to a brutal 

end in a sort of wave of ethnic 

cleansing that will lead the English 

to dominate:

“The giant, once well 

buried, stirs. When soon he 

rises, as surely he will, the 

friendly bonds between us 

will prove as knots young 

girls make with the stems of 

small flowers. Men will burn 

their neighbours’ houses by 

night. Hang children from 

trees at dawn. The rivers 

will stink of corpses bloated 

from their days of voyaging”.

But for now, in this fragile peace, 

an elderly couple, Axl and Beatrice, 

live a sort of Hobbit-like existence 

in a dark chamber within a warren 

dug into the side of a hill. Their 

small private space is a long way 

from the great hall and the fire 

that burns there. They have been 

deprived of a candle for reasons 

that are not entirely clear.

Theirs is largely a world of 

darkness made all the more 

threatening by the existence 

outside of ogres, pixies and beasts 

of other sorts—even dragons. 

However, there is something 

closer at hand that compounds 

their sense of being cut off. The 

land is plagued by a curious mist, 

which causes people to lose their 

memories of things. The couple 

have come to a decision to travel 

some days to visit their son of 

whom they have only a vague 

memory, yet they are unsure of 

why they have been estranged for 

so long.

Here we are in classic Ishiguro 

territory: memory and loss are 

recurring themes throughout 

his oeuvre. Often the loss is 

deeply personal, the memories 

likewise. Here there is a more 

general loss that affects all and 

which seems to beg the question: 

what if the mist were to clear and 

memories returned? 

This is a question for Axl and 

Beatrice. If they are unable to 

face their dark memories, how 

can they know that their love for 

one another is not false. But the 

question is of a more general 

concern. On their travels to reach 

their son, the couple encounter 

a number of individuals, none of 

whom will turn out to be really 

what they seem to be. There is 

the warrior Wistan and the young 

Master Edwin. Also to be found is 

Sir Gawain, nephew of King Arthur, 

a shadow of his former self but 

still a proud knight of the Round 

Table—even if his armour has seen 

better days—set to slay dragons. 

Or is he?

Ishiguro appears to be 

constantly advancing the theory 

that there are buried giants all 

around. Speaking in Canada 

during his world tour when the 

book was first published, he 

pointed to just a few of them: 

the Rwanda genocide, the fall of 

Yugoslavia and post-apartheid 

South Africa. And here again the 

question seems to be to what 

extent should we remember and to 

what extent should we be prepared 

to forget? 

BCCJ ACUMEN has one copy of this book to give away. 

To apply, please send an email by 31 August to: editor@custom-media.com. 

The winner will be picked at random.

Faber and Faber 

£20.00

Kazuo Ishiguro’s new novel—

his first in a decade—is unlike 

anything that has gone before. It 

is dark and uncomfortable, even 

at times gloomy. Here a nod to 

J R R Tolkien, there to C S Lewis 

but, finally, it is Ishiguro’s voice 

that prevails.

It is a voice that takes a while 

to get used to. The narrative, 

especially the dialogue, seems 

somehow slightly foreign, while the 

syntax is rather stilted as if in an 

attempt to lend to the strangeness 

of the times we are in. It is a 

post-Arthurian Britain of perhaps 
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