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DESPATCHES

An historic few weeks
Farewell Shinzo Abe, friend of Britain

by paul madden cmg
british ambassador to japan 
 
photos: © british embassy tokyo

P rime Minister Shinzo Abe’s decision to stand down due to ill health took 

the world by surprise. The longest-serving Japanese prime minister ever, 

he had become a fixture on the world stage and at the G7 summits—

second in longevity only to German Chancellor Angela Merkel. Including his 

first period in office, 2006–07, he overlapped with five British prime ministers. 

It’s usually the other way round.

It’s for history to judge the legacy of Abenomics, his international 

diplomacy—building personal relations with US President Donald Trump 

and other leaders—and his gradual changes to Japan’s defence posture. But, 

certainly, he will be remembered as one of a small number of Japanese leaders 

with widespread name recognition in the West.

PM Abe was quick to spot that the UK’s departure from the European Union 

would lead to opportunities to strengthen our bilateral defence and security 

relationship at a challenging time in the Asia–Pacific region. He has been very 

committed to this, as I have seen at the many meetings between Abe and senior 

British politicians that I have attended. At the time of writing, it looks as if we are 

in for a significant measure of continuity from the new Japanese administration, 

and we look forward to working with PM Yoshihide Suga.

Historic new trade deal

On 11 September, Trade Secretary Liz Truss and Foreign Minister Toshimitsu 

Motegi reached an agreement in principle on a new UK–Japan Comprehensive 

Economic Partnership Agreement (EPA). This was an historic event as the 

first new trade deal the UK has struck since regaining sovereignty in trade 

matters. It will ensure that UK and Japanese businesses continue to enjoy the 

access to each other’s markets, contained within the EU–Japan EPA. But it 

also brings important new benefits by going further in areas such as financial 

services, digital and data. And it is a key first step towards UK accession to the 

Comprehensive and Progressive Agreement for Trans-Pacific Partnership, 

a move Japan has pledged to support.

It is probably the first-ever trade agreement to be negotiated almost entirely 

virtually, by video conference. Such a wide-ranging negotiation is a massive 

undertaking, involving more than 100 British civil servants in 19 working groups 

participating from a combination of home and office. Our team at the Embassy 

under Trade Counsellor Sophie Dyer made a huge contribution.

Abe was quick to spot that the UK’s 

departure from the European Union 

would lead to opportunities to 

strengthen our bilateral defence and 

security relationship.
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Pol-Mil talks

In September, the annual talks between top foreign and defence ministry 

officials from both countries took place, this year virtually. There was a wide 

measure of agreement on the joint challenges we face, and commitment to 

even more active practical cooperation. The British side briefed on our current 

Integrated Review of Security, Defence, Development and Foreign Policy, which 

aims to define our strategies for the decade ahead. Also, in September, the 

Foreign & Commonwealth Office merged with the Department for International 

Development. This will enable greater alignment of our policies and spending 

programmes in these areas, though the direct impact on staff at the Embassy 

here in Tokyo is much less than in some other countries.

Travel in western Japan

In early August, I attended the Atomic Bomb memorial ceremonies 

in both Hiroshima and Nagasaki. This year they were somewhat pared 

down due to Covid-19, with fewer attendees, but remained a deeply 

moving experience.

Whilst in Nagasaki, Sarah and I made a side trip to the island of 

Hirado, scene of the first British settlement in Japan, under a trade agree-

ment, signed in 1613, between the Shogun Tokugawa Ieyasu and King 

James I of England. William Adams, known in Japan as Miura Anjin, was 

involved in the nego tiations, and it felt very fitting to pay our respects at 

his grave there in this the 400th anniversary year of his death. Our visit 

was arranged by the 41st Lord Matsura, whose ancestors had welcomed 

Adams. Hirado is a beautiful island, with well-preserved traditional 

buildings and some fascinating traces of the Hidden Christians who 

continued to practice their faith for centuries after it had been banned.

On the way down, we had made a brief side trip to the serene 

temple complex at Koyasan in Wakayama Prefecture. Together with 

a trip to Akita earlier in the summer, I have now visited 46 of the 47 

prefectures during my time as Ambassador. Just Okinawa to go, in case 

you were wondering.

During a brief trip to Nagano Prefecture, I took up a long-standing 

invitation to visit the wonderful Barakura English Garden, with its 

fabulous display of mature British trees, plants and flowers, and sampled 

the tasty British food at its restaurants and shop.

Life under Covid-19

In Japan and Britain, life is returning to a new normal as we all learn to live with 

Covid-19. Many travel restrictions and new social practices remain in place, 

and, for most of us, work will remain a mixture of office and work-from-home 

for some time to come. Personally, I have found that much of my normal work 

has returned, and I am pretty busy. The big difference is that I am not hosting 

or attending the many official dinners, receptions and other events that are a 

normal part of diplomatic life.

I know that many British long-term residents of Japan have found it a 

frustrating time, unable to return to Japan if they left, making it impossible to 

get back to see family and friends. Many felt they were being unfairly treated, 

as Japanese nationals were free to come and go. Along with other G7 embassies, 

we regularly lobbied the Japanese government on this and were pleased to see 

the rules finally relaxed in August.

Changes in senior Embassy staff

We’ve had a few changes over the summer. My Deputy Head of Mission 

Dr David Ellis left Tokyo in August to prepare for his first ambassadorship 

elsewhere. Minister Counsellor Economic Sue Kinoshita will be taking 

on his role for the next year. Director of Trade Esther Williams is returning 

to the UK, to be succeeded by Marie-Claire Joyce, returning for her third 

posting here. Consul Andy Ziardis is being replaced by Martin O’Neill. 

Climate change

Like the Tokyo 2020 Olympic and Paralympic Games, another casualty of 

Covid-19 was the major UN Climate Change Conference (COP26), which the 

UK was due to host in November. It has been postponed to November 2021 but 

remains a top priority for the Embassy as we seek to persuade Japan to make 

more ambi tious commitments, including an end to the financing of coal projects 

in third countries. I have had a number of meetings on this with Environment 

Minister Shinjiro Koizumi and senior officials in different ministries.

The British Council organised a climate change essay contest for Japanese 

high school students. We were looking for the Japanese Greta Thunberg. 

I’m not quite sure we achieved that, but Taisei Yamashita and Shiho Igarashi 

were worthy winners, and Minister Koizumi was kind enough to invite them 

in for a chat.
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PUBLISHER

Expats in action

We have interviews with some diverse 

and niche British characters in Japan 

in this issue. We have a senior journalist 

who has become the first woman president of a 

major media organisation on page 16, Bellamy Hunt 

is a vintage camera broker with a global client list 

(page 36) and Scotsman Iain Maloney brought on 

in me a wave of nostalgia about country life with 

his book The Only Gaijin in the Village, featured 

on page 38. The author says he has never regretted  

moving to the sticks. I’m not so sure everyone 

would embrace the lifestyle so much, although city 

and country both have draws and disadvantages. 

In 1970s’ Somerset, we had little time for townies, 

as we called them, and their city ways. This was 

illustrated to me the last time I went back “home”; 

I spent a pleasant hour drinking scrumpy with 

an old friend telling me about his perfect and 

peaceful village life during the past 30 or so years, 

especially trout fishing and his new teeth. When 

the conversation got closer to me and the world’s 

most exciting city, his eyes quickly glazed over as 

he made his excuses and left me with the bill. 

Well, that was fun.

Best Business Award for CSR

It’s great to see the British Business Awards survive 

the virus, albeit in digital form only. More details 

on the British Chamber of Commerce in Japan’s 

(BCCJ) showcase of business excellence on page 14. 

The annual awards season seems to arrive fuller 

and earlier every year, but we’re not complaining: 

Apologies for blowing our own trumpet, but 

Custom Media—publisher of ACUMEN—has just 

won the Corporate Social Responsibility gong at 

the 2020 Best Business Awards (not to be confused 

with the BCCJ British Business Awards) for our 

Connect initiative to help firms, charities and other 

organisations affected by Covid-19 (page 20):

https://connect.custom-media.com

The event is presented by Awards 

Intelligence, which is headed by 

its eccentrically mustachioed 

founder Mark Llewellyn-Slade 

who is occasionally interviewed 

as an expert on the govern ment’s 

and Queen’s honours and awards by BBC TV 

News, BBC Radio and Sky News.

Early signs?

With a name like Llewellyn, he must be Welsh, 

which reminds me that the first post-virus non-

webinar UK event in Tokyo that I have heard 

about was held on 13 September, when the St 

David’s Society Japan gathered at Senzokuike 

Park for a socially distanced picnic. President 

Ursula Bartlett-Imadegawa (fourth from right) tells 

me the society is fundraising for the Kumamoto 

flood relief and rebuild initiative. “The people of 

Japan, who so enthusiastically embraced Wales 

and hosted the Welsh rugby team, urgently need 

our help now. During the Rugby World Cup, the 

locals in Kumamoto and Kyushu sang our songs 

and waved our flag. The hospitality they showed 

left a lasting impression, and Wales left a legacy.”

Please help:

https://stdavids.world/help-needed-relief-

effort-kumamoto-city-japan 

Letter to the Publisher 

In the March–April edition of ACUMEN, I was 

intrigued by Noriko Hama’s Shifting Society 

piece. Based on The Great British Class Survey 

by the BBC, a group of social scientists con-

cluded that the UK is now a society consisting 

of seven classes. If I were a British taxpayer, 

I would like to know the motives and expendi-

ture committed to such a survey, which social 

scientist authors analysed more than two years 

to declare:

• Elite

• Established middle class

• Technical middle class

• New affluent workers

• Traditional working class

• Emerging service workers

• Precariat (apparently from precarious 

and proletariat)

And here’s my version:

• Worker—anybody who works

• Non-worker—anybody who doesn’t work

Non-worker categories:

• Very wealthy and not interested in work

• Previous worker, now pensioner

• Cannot work (serious disability or carer)

• Unemployed, but wants to work

• Unemployed, but doesn’t want to work

My system is classless and clear, meaning 

that being employed as a publisher classifies 

you as a worker. In which of the seven classes 

do you fit?

— Robin Maynard 

During the Rugby World Cup, the 

locals in Kumamoto and Kyushu sang 

our songs and waved our flag. The 

hospitality they showed left a lasting 

impression, and Wales left a legacy.
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BORIS HAILS ABE
During his two stints as Japanese prime minister, Shinzo Abe 

worked with four British counterparts—three during his second, 

record-setting term of almost eight years. After his announcement 

on 28 August that he would step down due to health reasons, Abe’s 

service was praised by British Prime Minister Boris Johnson, who 

said on his Twitter account the same day that Abe “has achieved 

great things as PM of Japan—for his country and the world. Under 

his stewardship the UK–Japan relationship has gone from strength 

to strength in trade, defence and our cultural links. Thank you for 

all your years of service and I wish you good health”.

UK IN JAPAN CAMPAIGN 
RESUMES WITH TECH 
The UK in JAPAN campaign, which launched last September, was 

paused while delivery partners focused on the coronavirus pandemic. 

The British Embassy Tokyo announced on 25 August that the campaign 

would be restarted. CreativeTech GREAT Season—beginning with the first 

ever, all-virtual London Tech Week from 1 to 11 September—kicked off the 

campaign which will continue into 2021. Much of the activity will focus 

on a green and resilient recovery from Covid-19—a particular priority as 

the UK prepares to host the United Nations Climate Change Conference 

(COP26) in Glasgow, Scotland on 1–12 November, 2021.

UK Secretary of State for International Trade Liz Truss and Japanese Foreign 

Minister Motegi Toshimitsu (pictured above) announced during a video call 

on 11 September that the UK–Japan Comprehensive Economic Partnership 

Agreement was agreed in principle and that businesses will benefit from 

tariff-free trade on 99% of exports between the countries.

In its press announcement, the Department for International Trade (DIT) 

said, “The deal is tailored to the UK economy and secures additional benefits 

beyond the EU–Japan trade deal, giving UK companies exporting to Japan a 

competitive advantage in a number of areas”. DIT estimates that the deal 

will boost UK trade with Japan by £15.2bn and noted that this is an important 

step towards the UK becoming part of the Comprehensive and Progressive 

Agreement for Trans-Pacific Partnership.

LONDON AND TOKYO AGREE TRADE DEAL FOR 99% OF EXPORTS

Nikkei reported that the agreement provides for a staged lifting of 

UK tariffs on Japanese autos starting in 2021 to zero in 2026—progress on a 

sticking point that has long concerned the Japanese side. Some Japanese 

railcar exports to the UK will also be tariff-free shortly after the agreement 

goes into effect.

On another highly publicised matter, Japan agreed to a staged reduction 

of the hard-cheese tariff, down to zero by 2035.

Truss said: “This is a historic moment for the UK and Japan as our first 

major post-Brexit trade deal. The agreement we have negotiated—in record 

time and in challenging circumstances—goes far beyond the existing EU deal, 

as it secures new wins for British businesses in our great manufacturing, food 

and drink, and tech industries”.
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N E WS  B R I E F SENGLISH WINE SALES
GROW FAST IN JAPAN 
Norway, the United States, Canada, Australia and 

Japan topped the list of countries with a growing 

appetite for English wine according to data shared by 

the Department for International Trade and WineGB —

the national association for the English and Welsh 

wine industry—on 8 September. Wine exports from 

the UK totalled 550,000 bottles in 2019—double that 

of 2018—and accounted for 10% of the 5.5mn bottles 

sold for the year at home and abroad. Japan stood out 

as one of the fastest-growing markets for UK wine, 

with 6% of 2019 exports going to the country that is 

already the third-largest market for Champagne.

NEC, FUJITSU EYED FOR 5G
Having banned Chinese tech firm Huawei, Britain 

is looking to Japan for help in building its next-

generation 5G wireless network. The Japanese firms 

will be asked to bid against others such as Sweden’s 

Ericsson and Finland’s Nokia Corporation.  

(Economic Times, 21 July)

SOFTBANK MAY LOSE  
JOBS AT GLASGOW OFFICE
With the SoftBank Group selling its British 

chip maker ARM Limited to US-based Nvidia 

Corporation for $40bn, 21 positions in the firm’s 

Glasgow, Scotland office may be eliminated. 

SoftBank acquired ARM in 2016 for $32bn. 

At the time it was the largest foreign takeover by 

a Japanese firm. (The Herald, 5 September)

LAND ROVER DEFENDER 
SUV ON LOCAL MARKET
British Chamber of Commerce in Japan Platinum 

member Jaguar Land Rover Limited announced 

on 28 August that its iconic Defender SUV will 

now be available in Japan. (BCCJ, 28 August)

CIVIC MOVE TO SAITAMA
With Honda closing its Swindon plant in 2021, 

the carmaker is preparing to move portions of 

its Civic production to its Yorii plant in Saitama 

Prefecture. (Just Auto, 27 August)

£4.7MN BOOST FOR BRITISH BEEF
The coronavirus pandemic has slowed growth 

in many markets, but export of British red meat 

is not one of them, according to a 25 August 

story by FarmingUK. Overall numbers are 

down year on year, but ship ments of beef bound 

for countries outside the European Union 

are up 21%. Japan accounts for much of the 

demand. Ranking third among destina tions, 

the country has received 1,369t of beef from the 

UK so far this year, resulting in a £4.7mn boost 

for the industry. The 23-year ban on UK beef 

was lifted in January 2019.

Already working with AstraZeneca on domestic development 

and delivery of a Covid-19 vaccine (page 24), Japan is teaming 

up with the UK, as well as Germany, France and the European 

Union, to create an alliance aimed at securing vaccine supplies. 

The Nikkei Asian Review reported on 11 August that the £15.5bn 

pool, called Covax, is meant to assist nations that cannot nego-

tiate the same kinds of one-on-one deals with drugmakers as the 

United States and China. About 75 countries have expressed 

interest in joining. The alliance aims to procure 2bn doses of 

corona virus vaccine by 2021.

UK, JAPAN, OTHERS AIM TO 
CREATE VACCINE ALLIANCE 
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UK BUSINESS NEWS

DEPARTMENT FOR INTERNATIONAL TRADE (JAPAN)

新型コロナウイルス感染症の影響で中断を余儀なくされていた日英交流年
「UK in JAPAN」が9月から再開されます。ビジネス・科学・教育・文化・芸術
分野を通して日英連携を推進する様 な々イベントを予定。まずは今秋開催の
CreativeTech GREAT Seasonで英国のクリエイティブなテクノロジーや 
デジタル・イノベーションにご注目下さい。

The UK in JAPAN campaign that was temporarily halted due to 

the coronavirus pandemic restarts in September, with a variety of 

events covering business, science, education, culture and the arts. 

The first, CreativeTech GREAT Season, will highlight the UK’s 

digital innovation.

RESTART OF THE UK IN JAPAN CAMPAIGN

YAMATO–DODDLE DELIVER NEW PARCEL SERVICE

Yamato Holdings Co., Ltd. has announced a tie-

up with the UK start-up Doddle Parcel Services 

Ltd. to launch an e-commerce delivery service as 

part of the new normal. For Yamato, which holds 

a 42% market share of Japan’s parcel deliveries, 

it is the first venture with an overseas start-up.

ヤマトホールディングスは英国スタートアップ企業
Doddle社と連携し、ニューノーマル時代に向けた
新たなEC商品の受け取りサービスを11月からス
タートすることを発表。国内宅配便市場の42％を
占める同社は、初めて海外のスタートアップ企業
と協力し、Doddle社が持つ最先端テクノロジー
を活用することで日本の顧客により便利な受け取
り体験を提供します。

JAPAN AND UK CREATE ROBOT ARM FOR REACTORS

BUSINESS NEWS

Veolia Nuclear Solutions, Inc., the International 

Research Institute for Nuclear Decommissioning 

and Mitsubishi Heavy Industries, Ltd. have together 

developed a robot arm that will be used to survey 

fuel debris in the highly contaminated environment 

of the disabled Fukushima Unit 2 Reactor.

英国のVeolia Nuclear Solutionsが国際廃炉研究
開発機構 （IRID）、三菱重工業と共同開発したロボット 
アームが、福島第一原子力発電所２号機原子炉内の 
燃料デブリの性質と位置の調査に使用されることにな
りました。英国は、経済産業省と協力して東京電力の 
廃止措置の取り組みを支援するため、豊富な経験を 
共有しています。

EVENT

SCOTLAND FINTECH
7 September–5 October

Scotland, which has been certified by the 

European Secretariat for Cluster Analysis as 

an excellent fintech cluster, is hosting this 

month-long festival during which numerous 

online events related to the most advanced 

finance and technology will take place.

英国第二の金融サービス集積地であるスコッ
トランドで、 9月7日〜10月5日「スコットランド・
フィンテック・フェスティバル」が開催されます。
スコットランドは今年、欧州産業クラスター分 
析局より最優秀フィンテック・クラスターに認定
されました。フェスティバル期間中、最先端の 
金融とテクノロジーをテーマとした数々のオン 
ラインイベントを予定しています。
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GET UK BUSINESS NEWS BY EMAIL

These excerpts come from a bimonthly, Japanese-language newsletter published by the British Embassy Tokyo. If you would  

like to receive this with links to full stories, visit: https://www.events.great.gov.uk/ehome/ukinjapan/Newsletter-Sign-Up

ALOK SHARMA APPEARS IN THE ASAHI SHIMBUN

GREEN NEWS

UK CYBERSECURITY SITE HELPS JAPANESE FIRMS

As increased teleworking has raised the risk of cyberattack, the Trade and 

Investment Section at the British Embassy Tokyo has updated their webpage that 

helps Japanese businesses work with British cybersecurity firms based in Japan.

テレワークでサイバーリスクが高まる中、テレワーク先進国の英国は世界最先端の
サイバーセキュリティの取り組みを行っています。新サイトでは進化し続ける英国の
サイバーセキュリティのエコシステムの最新事業や日本に拠点を置く英国のサイバ
ーセキュリティ企業を紹介しています。是非ご覧ください。

TARA BARNERD DESIGNS ZENTIS

The new Zentis Osaka Hotel held its opening on 15 July, revealing interior 

design by London-based interior design firm Tara Bernerd & Partners. 

This is their first project in Japan and the concept, which adopts a basic 

tone of natural materials and colours, is “a place where sensibility can be 

breathed deeply”.

世界中のラグジュアリーホテルやプライベート邸宅をデザインするタラ・バーナード
の日本初進出プロジェクトであるZentis Osakaが7月15日に大阪で開業。この事
業は株式会社パレスホテルが、「感性が、深呼吸する場所」をコンセプトに開発。自
然な素材と色を基調としたデザインが特徴で、国内外からのゲストを迎えます。

UK Secretary of State for Business, Energy and Industrial Strategy The Rt 

Hon Alok Sharma MP penned an article that appeared on page four of the 

27 August edition of the Japanese national newspaper. He voiced his views on 

the post-pandemic green recovery and cited clean transport and adoption of 

clean energy.

8月27日付の朝日新聞第4面に英国のシャルマ ビジネス・エネルギー・産業戦略
相が寄稿した記事が掲載されました。コロナ危機後からの経済復興をより環境に
配慮したものにするグリーンリカバリーについて提唱しており、輸送のクリーン化と
クリーンエネルギーについて言及しています。

BUDGET FOR GREEN RECOVERY ANNOUNCED

The UK, which will host the 2021 United Nations Climate Change Conference 

(COP26), has announced the budget for its green recovery, an environmentally 

conscious project. Some £3bn will be invested in the creation of green 

employment and improvement of buildings’ energy efficiency.

2021年にCOP26を開催する英国は自然環境に配慮した復興計画であるグリ
ーンリカバリーに向けた予算を発表。グリーンな雇用創出と建築物のエネルギ
ー効率改善に£30億を投資、うち£10億を公共施設の脱炭素化に投入します。
また美しい自然を守るための基金を設立し、2050年迄のCO2排出量ネットゼ
ロ達成を目指します。

NISSAN TESTS BIDIRECTIONAL BATTERY CHARGING

Nissan Motor Corporation announced that it has tested a vehicle to grid (V2G) 

bidirectional electric supply system in the UK. The V2G connects an electric 

vehicle (EV) with the electrical supply network. Not only can the system 

recharge EVs, it can also receive and store power from vehicles leading to 

a reduction in CO2 emissions.

日産自動車は、電気自動車(EV)と送電網間で双方向に電気を供給するビークル・
トゥ・グリッド(V2G）のテストを英国内にて実施すると発表。V2Gは、EVを充電する
だけでなく、充電された電力をシェアしたり、電力需要が高まった際にEVから送電
網に送電することが出来るシステムで、CO2排出量削減にも繋がります。

MARUBENI AND CARBON CLEAN SOLUTIONS PARTNER

Through an investment in the UK’s Carbon Clean Solutions Ltd., Japan’s 

Marubeni Corporation is supporting technology for the efficient and low-cost 

capture of CO2. The two will collaborate on the development and construction 

of a sustainable business model for CO2 capture and resource reutilisation.

丸紅株式会社は、火力発電所および産業プラント等で発生する排ガスから高効
率・低コストでCO2を回収する技術を有する、英国のCarbon Clean Solutions 
Ltd（CCSL社）に出資しました。丸紅はCCSL 社と共同で、CO2の回収・有効利
用・再資源化というサステナブルなビジネスモデル（CCU 事業）を開発・構築す
ることを目指します。



A t the time of writing, Japan has just come 

out the other side of Typhoon No. 10, 

which, down in Kyushu where I have been, 

meant a long night of piercing emergency alerts as 

it passed through. Following our summer break in 

August, with what we hope is the worst of this year’s 

weather now passed and myself on the mend after 

a minor accident in July, the British Chamber of 

Commerce in Japan (BCCJ) team is back—and we 

are raring to go. All details of upcoming events can 

be found on the BCCJ website.

Paralympics

Following the success of last year’s Rugby Alliance, 

the BCCJ has kickstarted the Paralliance, an 

initiative to support Japan’s delivery of the Tokyo 

2020 Paralympic Games.

Alongside 19 other international chambers of 

commerce in Japan, the BCCJ played lead host 

for the inaugural Paralliance event on 24 August 

to mark one year to go until the start of the 

Paralympics 2020, in 2021 (page 21). We welcomed 

Interna tional Paralympic Committee (IPC) 

President Andrew Parsons, Governing Board 

Member Yasushi Yamawaki and Chief Brand & 

Communications Officer Craig Spence to share 

their insights on both the positive and negative 

impacts of the Tokyo 2020 postponement, and what 

the IPC hopes the upcoming Games will achieve.

The speakers demonstrated how previous 

Paralympic Games have been a catalyst for societal 

change—awareness of parasport and people’s 

perceptions of disability, better educational oppor-

tunities and increased employment of people with a 

disability, as well as improved accessibility in public 

spaces, to name just a few. The BCCJ will continue 

to work alongside our Paralliance partners to ensure 

the values that the Games represent are upheld in 

Japan’s delivery next year.

BBA

The flagship event on the BCCJ calendar each year 

is the British Business Awards (BBA). After months 

of toing and froing between a socially distanced 

gathering and cancelling altogether, we are pleased to 

announce that the BBA 2020 will take place 7–8:30pm 

on 5 November and will be held entirely digitally.

This time will be without the tuxedos, ballgowns 

and endless flow of drinks, but rest assured we are 

working hard to deliver a unique twist on what has 

become a staple and tradition for so many of us. The 

principle behind the event will remain the same: 

to recognise, celebrate and reward business success 

and bilateral relations between the UK and Japan.

This year’s tagline is “Meeting challenges, making 

changes,” and our six carefully selected judges will be 

looking for winners who have showcased excellence 

and best practices accordingly, throughout what has 

been a challenging year. The categories are:

• Company of the Year

• Entrepreneur of the Year

• Diversity & Inclusion

• Digital Tech & Innovation

• Responsible Business

• UK–Japan Partnership

The nomination period is 16 Sept–23 Oct. 

We invite you to nominate your  selves as well as 

your favourite organisations and individuals for 

a BBA trophy by completing the online form at: 

bccjapan.com/events/BBA-2020

A full overview of the event and news of this 

year’s winners will feature in the November/

December issue of ACUMEN. 

We are pleased to announce that the BBA 2020 will take place 

on 5 November … and will be held entirely digitally.

Meeting challenges,  
making changes
 
sarah backley

2020–2021
PRESCHOOL–GRADE 12
ADMISSIONS OPEN
APPLY TODAY:
WWW.HORIZON.AC.JP

25 MINUTES FROM TOKYO–IN THE HEART OF YOKOHAMA

ASSOCIATE DIRECTOR
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Bilateral trust,  
trade and opportunity 
david bickle  |  @BCCJ_President

For 72 years, the mission of the British Chamber 

of Commerce in Japan (BCCJ) has been 

to promote bilateral trade and invest  ment 

between Japan and the UK, contributing to sustain-

able economic growth in our two countries. 

In line with that, one of the chamber’s goals is 

the creation of trust and opportu nities in bilateral 

Japan–UK business. At a more granular level, 

the BCCJ believes this can be achieved through 

the promo tion of increased digital and techno-

lo gical innova tion, proliferation of responsible 

business practices and greater diversity in a more 

inclusive workplace.

There is growing consensus that these positions 

have a disproportionately positive impact on 

sustainable growth, and they are areas in which 

UK businesses, together with like-minded partners, 

are making important contributions to best practice. 

The themes are beacons around which Japanese 

and UK firms can rally. By exchanging their 

experi ences—both good and bad—these firms 

can stim ulate trust and, in the process, generate 

commercial opportunities.

Change at the top

More fundamentally, however, the purpose of the 

BCCJ is that its members make great connections 

with people who matter. For a start-up or new 

market entrant, that might mean access to a peer 

group network or new customers. For a global 

multinational, it might be a platform from which 

to tell their corporate story to business leaders and 

influencers. Regardless of size, however, all BCCJ 

members have an interest in Japanese government 

policy and the process for making that policy 

(which in turn shapes the business environment).

The announcement, therefore, that Japan’s 

longest-serving prime minister, Shinzo Abe, will 

be stepping down has inevitably been the focus 

of intense scrutiny and speculation about the 

impact on the Japanese economy and business. 

At such a time, it is natural to seek trusted insights, 

and the BCCJ was delighted to deliver on its 

purpose on 8 September with an event featuring 

Abe’s biographer, Tobias Harris. As a leading 

commentator on Japanese politics, Harris is, in 

this moment of transition, undoubtedly a person 

who matters.

Trade support

In years to come, historians will forensically 

dissect and evaluate Abe’s legacy. Domestically, 

looking back at the three arrows of Abenomics, 

and attempts at constitutional reform, there will 

likely be a sense of unfinished business. On the 

global stage, however, Abe can be credited with 

placing Japan at the heart of international orga  ni-

sa tions, championing the rules-based system and 

brokering a number of important trade agreements. 

The impressive list includes:

• EU–Japan Economic Partnership Agreement

• Comprehensive and Progressive Agreement 

for Trans-Pacific Partnership

• Regional Comprehensive Economic 

Partnership (currently under negotiation 

with China, India, ASEAN and others)

• Bilateral free trade agreements (FTAs) with 

Australia and the United States

From the perspective of businesses that are 

focused on the Tokyo–London axis, though, the 

inking of one final FTA between Japan and the 

UK is a marvellous, and most welcome, way to 

bow out. 

The inking of one final FTA between Japan and the UK  
is a marvellous, and most welcome, way to bow out.

For more info and bookings, contact Custom Media:  
03-4540-7730 or inquiries@custom-media.com

Set your event in motion 
with a dash of London fl avour. 
• Custom rides for staff, visitors 

or clients 

• Vehicle wraps for product launches 
and media promotions

Our creative services draw all eyes to you.
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DIVERSITY

ISABEL  
REYNOLDS

Historic media institution elects  
its first British woman president

BY SIMON FARRELL 
PHOTOS: MIKI KAWAGUCHI / LIFE.14
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E ver since Howard Handleman of the 

International News Service took on the 

role of president in 1945, there have 

been 76 journalists who have led the Foreign 

Correspondents’ Club of Japan (FCCJ)—but 

never a British woman. That changed in August 

when Isabel Reynolds was elected.

The Wantage, Oxfordshire, native, who attended 

the University of Manchester, first came to Japan 

in 1990 on the Japan Exchange and Teaching 

Programme. After returning to the UK and earning 

a master’s degree in Japanese Studies, she began 

working in the London news bureau of the Tokyo 

Broadcasting System before returning to Tokyo 

to write for The Daily Yomiuri. She then spent 

11 years covering markets, firms and general news 

at Reuters before moving to Bloomberg, where 

she currently works as a government reporter.

ACUMEN sat down with Reynolds to learn 

more about the FCCJ and her passion for leading 

it, challenges and opportunities for women 

journalists and more.

Please tell us about the Foreign Correspondents’ 

Club of Japan (FCCJ).

From its beginnings as a kind of hostel for reporters 

who needed a place to live in the rubble of 1945 

Tokyo, the FCCJ has become one of the city’s great 

institutions—providing a forum for journalists 

and people from all walks of life to meet, and also 

to come into contact with Japanese politicians and 

other prominent figures. It plays an important role 

as a place for reporters to work, as well as a social 

club where you can bring friends and business 

contacts for a meal or drink.

Why did you join the FCCJ and run for president?

I joined many years ago as a way to meet other 

journalists and to attend events with newsmakers 

and experts to build up the knowledge needed to 

cover Japan effectively. I ran for the board because 

I wanted to make a contribution to an institution 

that’s helped me so much over the years. This was 

the right moment for me—I have more time to offer 

because my daughter graduated from high school 

earlier this year, and really wants me out of her hair!

What about diversity and inclusion at the FCCJ?

The FCCJ undoubtedly started as an almost com-

pletely male-dominated organisation, as you can 

see if you look back at some of our early photos. 

For a time, there was even a bar that didn’t admit 

women. While we have gradually changed over the 

years, there’s plenty of room for progress in terms of 

gender diversity.

We have achieved a leap forward with four 

women on the 11-strong board this year, and 

we hope to build on that to attract more female 

members, as well as more young people and more 

people from other parts of Asia. That’s why we’ve 

just established a new Diversity Committee. 

If you’re interested, take a look at the current issue 

of our in-house publication, No. 1 Shimbun, which 

focuses on the women of the club.

What are the main challenges the FCCJ faces?

Right now, the main challenge is the same one 

everybody else in the world is facing. We need to 

protect the health of our staff and members, which 

means limiting our events. But we’re livestreaming 

our press conferences and are aiming to bounce 

We have achieved a leap forward with four women on the  

11-strong board this year, and we hope to build on that  

to attract more female members, as well as more young  

people and more people from other parts of Asia. 

The Magazine of The Foreign Correspondents’ Club of Japan
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The “Virtual Selling” Mastery 
Programme runs:
November 5, 12, 19 & 26 
December 3

Free “Virtual Selling” Mastery LIVE 
On Line Preview Sessions available:
October 1 & 15

Dr. Greg Story,
our Corp rate Coachin Tr in n u   

President, Dale Carnegie Training Japan

Dale Carnegie Training Japan
Akasaka 2-chome Annex 5th Floor, 2-19-8 Akasaka, Minato-ku, Tokyo 107-0052

TEL:  0120-987-099, 03-4563-1963 weekdays 9:00~18:00, closed Sat/Sun/Holidays
FAX: 03-4563-1964

Full details on all courses and training schedules at ENJAPAN.DALECARNEGIE.COM

“Virtual Selling” Mastery

Invest in Your 
People Today!

Are your salespeople stuck?  
Are they producing low to no results in this new 
Covid-19 world of selling?  
How long can you sustain continued poor results?  

This “Virtual Selling” Mastery programme is designed for today’s realities.

Learn how to:
• Really engage your clients to buy when interacting online
• Give compelling value heavy virtual solution presentations
• Clarify key buyer precise needs and wants
• Develop strong trust and solid relationships, even when online

Each of the programme’s five sessions are 3 hours long & are delivered LIVE On Line.
Email contact@dale-carnegie.co.jp for more information.
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back as soon as it’s safe to do so. Incidentally, we 

usually wear masks at the club—I just took mine 

off for the photos.

I mostly write about politics and diplomacy, 

which usually means dividing my time between 

various ministries, the prime minister’s office and 

parliament, as well as the Bloomberg office, just up 

the road from the club. Since the pandemic began, 

I’ve been working from home a lot, which has made 

things more difficult. Talking to people on the 

phone is never quite the same. But I’m gradually 

starting to venture out for interviews again, as 

Japan’s case numbers tail off and the risks seem 

more manageable.

What challenges do foreign and woman 

journalists face in Japan?

I think being foreign can play both ways in journal-

ism, much like other aspects of life in Japan. Often 

you can be left out, but occasionally you get special 

treatment. There’s no denying that Japanese women 

have a tough time of it as reporters. Foreign media 

benefit from that, because we get a lot of the talented 

female journalists who hit the bamboo ceiling at 

Japanese firms and then look for greener pastures.

What would you say to potential members?

Join us, of course! There are so many opportunities 

to get involved. The FCCJ is a news and informa-

tion centre as well as a social hub. Many associate 

members are businesspeople who work in the 

vicinity and find the club to be a convenient spot. 

Members from all walks of life can meet and 

exchange ideas over a drink in our bar. Our dining 

facilities are spacious, and members have told me 

they are comfortable dining and hosting business 

meals at the club even during this challenging 

time, because they feel sufficiently distanced from 

others and safe. There’s even free live music, 

often jazz, on most Saturday evenings, and you 

don’t have to be a journalist to join the FCCJ.

News stories often break during press confer-

ences held at the club. We also host author talks for 

new books as well as movie premieres featuring a 

press conference with the director. These are rare 

opportunities to meet such individuals. We hope 

that, in the near future, circumstances will allow 

other cultural and social events to restart.

The FCCJ has a fascinating history, but there’s 

no need to be intimidated by it. Our future depends 

on our members and how they want to shape it. 

There’s no denying that Japanese 
women have a tough time of it as 
reporters. Foreign media benefit 
from that, because we get a lot of 

the talented female journalists 
who hit the bamboo ceiling at 

Japanese firms and then look for 
greener pastures.
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MEDIA STATEMENT FOR IMMEDIATE RELEASE

CUSTOM MEDIA  
WINS BEST CSR AWARD

LONDON, UK, 21 Sept 2020— Tokyo-based 

Custom Media has been named overall winner of 

the Best Corporate Social Responsibility category 

at the 2020 Best Business Awards, for its Connect 

initiative to help local businesses and charities 

worldwide affected by Covid-19. 

The Best Business Awards has a large and 

diverse panel of independent expert judges who 

select winners according to strict criteria for each 

category, industry and sector. Judges include the 

multi-award winning entrepreneur and political 

reformer Lord Rami Ranger CBE and corporate, 

political and institutional leader Sir Michael Lockett 

KCVO, who spearheaded campaigns for the London 

and Rio Olympic and Paralympic Games.

Connect is a free dedicated digital shared 

market place for SMEs, NPOs, volunteers, entrepre-

neurs, independent businesses and other organisa-

tions in Japan. In early September, it reached 100 

offers and positions since launching in March 2020: 

https://connect.custom-media.com

The judges said in a statement: “With many 

people’s livelihoods lost because of the global 

pandemic, Custom Media in Japan came to the 

rescue with the launch of Connect, a free digital 

marketing platform that offers companies, charities 

and individuals a unique chance to promote 

them selves to new audiences. Connect has put 

businesses and individuals in touch, created a 

total reach of 5,000 plus on social media, helped 

raise funds for charities, and generated dozens of 

business leads. This is a brilliant effort by Custom 

Media that has given Japan a real boost in these 

challenging and unprecedented times.”

Custom Media CEO and Connect creator 

Robert Heldt said: “It is an honour to win this 

prestigious global award. Dedication to volun-

teerism, charity and community is at the heart of 

what we do at Custom Media. I am very proud of 

our team who, despite their personal challenges 

brought on by COVID-19, gave their time and effort 

to quickly launch Connect to support others and 

continue to do so.”

Custom Media Publisher Simon Farrell added: 

“Sourcing worthy causes and attracting keen 

volunteers to Connect was as simple as contacting 

friends in our wide and diverse NPO network. 

Note for editors:

For more details or interviews,  

contact Kate Morgan-Tolworthy:

kate@awardsintelligence.co.uk

www.bestbusinessawards.co.uk/index.asp 

@awardsintel

01444-230130

Custom Media

https://custom-media.com

https://connect.custom-media.com

inquiries@custom-media.com

03-4540-7730

Word soon spread and offers poured in, which 

shows the spirit of community and volunteerism.”   

Founded in 2008, Custom Media publishes 

printed and online magazines for the American, 

British and Canadian chambers of commerce in 

Japan. It also produces In Japan TV, which features 

entertaining and informative videos for a global 

audience about Japanese lifestyle and business 

such as culture, food, entertainment, sports and 

much more. 

As a multiple award-winning creative digital 

media and market-entry agency, Custom Media 

specialises in innovative integrated marketing 

solutions, websites, apps, videos, podcasts, social 

media strategy, and other key communications.

The Best Business Awards is one of the UK’s 

highest accolades, and winning recognises the 

quality of successful nominees. The Awards attract 

a wide range of entries from all sectors—including 

large global corporations, the public sector, dyna-

mic entrepreneurs and innovative SMEs. 

The Best Business Awards is administered by 

AwardsIntelligence, the world’s leading provider 

of business awards, which offers information 

and support to progressive, global individuals 

and organisations. 

“I am very proud of our team, who, despite their  

personal challenges brought on by Covid-19,  

gave their time and effort to quickly launch  

Connect to support others, and continue to do so”. 
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BCCJ VIRTUAL EVENT

TOKYO 2020 PARALYMPICS:  
ONE YEAR TO GO

A discussion with the International Paralympic Committee
BY C BRYAN JONES

A t the beginning of this year, 

coming off the great success of 

2019’s Rugby Alliance, a group of 

20 international chambers of commerce 

formed the Paralliance to support 

Paralympic-related activity in Japan. On 

24 August, the group, which includes the 

British Chamber of Commerce in Japan 

(BCCJ), hosted a webinar to discuss the 

challenges, plans and opportunities that lie 

ahead for the postponed Games.

“In exactly one year’s time we should all, 

Covid permitting, be sitting here in Tokyo 

enjoying the opening ceremony of the Tokyo 

2020 Paralympics,” said BCCJ Vice President 

Alison Beale as she welcomed attendees and 

noted the 8pm start. Beale, who is also director 

of the University of Oxford Japan Office, then 

introduced the three-person panel of International 

Paralympic Committee (IPC) President Andrew 

Parsons, IPC Chief Brand & Communications 

Officer Craig Spence and Yasushi Yamawaki, an 

IPC governing board member and a vice president 

of the Tokyo 2020 Organising Committee.

During the one-hour discussion, Parsons, 

Spence and Yamawaki shared why it was important 

to postpone the Tokyo 2020 Paralympics to ensure 

safety, talked about the ongoing rescheduling 

efforts and expressed hope that next year’s Games 

will bring awareness of physical challenges and 

a meaningful change to attitudes as well as the 

city’s infrastructure.

Sudden shift

“When the decision was made to postpone the 

Tokyo 2020 Games, I think most of the 2020 staff 

and partners, including me, were very much 

surprised and shocked,” Yamawaki said. “But, 

at the same time, they realised that postpone-

ment was better than last-minute cancellation—

especially for the athletes who had been working 

so hard to get into the Games”.

He noted that most staff and partners were 

very happy one week later when it was announced 

that the Paralympics would be rescheduled for the 

same dates and venues in 2021, giving them a clear 

roadmap from which to work for one more year. 

“But I don’t think they realised how hard it would 

be to reschedule at the moment they received that 

news,” he added, pointing out that it is a huge job 

to renegotiate thousands of contracts one by one 

to secure the same venues, volunteers, transport 

and accommodations for the same dates next year.

The IPC alone, Spence added, had to review 300 

contracts—including television contracts with 164 

broadcasters—in the space of two weeks, and that 

each impacted the cash flow of the IPC for 2020.

Scale down

“The safety of athletes is our number-one priority. 

Everything else related to the Games will be down-

scaled to save costs,” said Parsons.

Saying that the Games cannot be disconnected 

from the rest of the world—that all nations have 

been affected by the coronavirus, and even delivery 

of a vaccine tomorrow won’t solve all challenges—

he explained some of the changes we will likely see.

“One of the principles we have agreed with 

Tokyo is that it will, first and foremost, be about 

sport. So, everything that directly is involved 

with the performance of the athletes, or with the 

well-being of the athletes, will remain untouched. 

Everything else, we are agreeing with Tokyo in 

reducing and downscaling the operations. We have 

identified, already, more than 200 opportunities 

and we are discussing these with Tokyo, and our 

understanding is that this can become 

a blueprint for the future.

“One of the positives that we can 

take from this situation is how we can 

find a way to deliver Games that are 

more rational from a spending point 

of view and cut, basically, everything 

that does not have a direct impact on 

the running of the Games—and we 

could not have chosen a more reliable 

organising committee to do that”.

Barrier-free

The Paralympics also drives improvements to 

infra structure, and 99% of Japan’s rail stations are 

expected to be barrier-free by the start of next 

summer’s Paralympics, up from 75% when Tokyo 

was named the host city seven years ago.

Past Games have shown that education and atti-

tudes are also changed in communities which host 

the Paralympics, and Yamawaki talked about pro-

gress that he has already seen. Some 36,000 primary 

and secondary school children have taken part in 

education programmes at the Nippon Foundation 

Paralympic Support Center, where he is chairman.

“We have seen significant change in realising 

the awareness of parasports and people’s percep-

tions of disability,” he said. “Children who learn 

from this unique, never-seen-before programme 

will become future leaders who help create an 

inclusive society after the Paralympics. And they 

will teach their parents, too”.

Spence said: “People with disabilities always 

find innovative ways to beat the challenges they 

face on a daily basis, so they can bring creativity to 

business and add significant value to the bottom 

line. We want everyone to see the opportunity and 

value of diversity”.

Asked how the foreign business community in 

Japan can get involved, Parsons called on firms to 

look not only to Tokyo 2020 but to the legacy the 

IPC wants to create, and to find ways in which they 

can become more accessible and inclusive. Even 

small steps, he said, can make a real difference. 

Clockwise from top left: Parsons, Yamawaki, Beale and Spencer
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OLYMPIC BUSINESS: ON HOLD
From horse ambulances to slalom obstacles, optimistic UK suppliers delay deals 

BY JULIAN RYALL

B ritish businesses with contracts to 

provide services and equipment for the 

Tokyo 2020 Olympic and Paralympic 

Games say they were not surprised when the 

organisers announced in March that the entire 

event was being put back by one year as a result 

of the coronavirus pandemic. But most are now 

optimistic that the Games will go ahead in 2021, 

and are working to ensure that happens without 

further hiccups.

“We have to stay positive, 

and what we are hearing at 

the moment is reassuring,” 

said Robert Wells, managing 

director of Aggreko Events 

Services. “I’m even more hopeful 

because lots of other sporting events are happening 

now—Formula One racing, the US Open in tennis 

and so on—and I sense there is a real will to make 

the Olympics happen”.

Aggreko, which is headquartered in Glasgow, 

is the only British firm among the 66 official 

Tokyo Olympic partners and sponsors. The firm 

provides power generators at venues and has been 

working with the Games since Seoul in 1988. Their 

initial contract for the Tokyo event was valued at 

$200mn, the BBC reported, and was likely to rise 

to about $250mn.

“Our contract does not automatically roll over, 

but neither have we been asked to re-tender or bid,” 

said Wells. “We are in very close and productive talks 

on the schedule for 2021 and how we, along with the 

organising committee, can deliver the requirements”.

Optimism

All the British firms interviewed for this story and 

involved in the colossal—and unprecedented—task 

of delivering a successful, but delayed, Games said 

that communication with the Tokyo Organising 

Committee of the Olympic and Paralympic Games 

(TOCOG) has been smooth and frequent.

“We have daily meetings with 

different TOCOG departments,” 

said Olly Watts, joint chief 

executive of ES Global Ltd., 

which installs temporary 

venues for events, including 

the shooting, golf, tennis and rowing facilities 

in Tokyo. “These meetings are about agreeing 

financial details—for settling the current and 

future contracts—but, yes, we are confi dent that 

we will be involved again so long as the Games 

do occur next summer”.

And while the coronavirus has played havoc 

with the London-based firm’s domestic business 

this year—about 60 events had to be cancelled—

Watts believes there is light at the end of the tunnel, 

and his firm is bidding on contracts for the 2022 

Commonwealth Games in Birmingham, the FIFA 

World Cup Qatar 2022 and the Paris 2024 Olympic 

and Paralympic Games, among others.

Just in time

A number of very specialist UK-based firms also 

won contracts for Tokyo 2020, but appear to have 

been spared the worst of the fallout from the pan-

demic, as they were able to complete their required 

tasks before the postponement was announced.

RapidBlocs makes sculpted blocks that are 

used in the construction of courses for canoe 

slalom events. The first two shipments of equip-

ment arrived in November 2018 and construction 

was carried out by two engineers in March 2019—

nearly a full year before the pandemic struck.

Andy Laird, founder of the 

Cumbria-based firm, said, 

“We were paid promptly 

upon goods being shipped 

and soon after our time in 

Tokyo for the installation work”. 

He added that the course performed exactly as it 

was designed to during a test event last October.

“If the Games do not go ahead, we will have  

lost two years of turnover”.
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Laird admits that he was “not surprised, in the 

circum stances,” when the Games were cancelled, 

but that had no impact on the firm. The whitewater 

obstacle system has already been installed for the 

Paris 2024 course, he said. Laird is, however, “very 

disappointed for the athletes,” such as Bradley 

Forbes-Cryans, the British slalom canoeist whom 

RapidBlocs sponsors in the men’s K1 class.

Rescue ready

Bill Fellowes, who set up Equisave to provide 

horse ambulances in 2000 and has a contract for 

six air-conditioned trailers at the Tokyo Games, 

had also largely completed his commitments 

before the postponement was announced.

“We are one of only a handful 

of non-Japanese firms to 

supply Tokyo 2020, and feel 

very privileged that we have 

products that they couldn’t 

source in Japan,” Fellowes told 

ACUMEN. “Although we are a very small firm, we 

have supplied a number of other countries, and 

exposure at an Olympic Games can only widen 

our contacts”.

Equisave delivered horse ambulances for 

the London 2012 Games and followed that up 

by manufacturing and selling nine units to the 

Rio de Janeiro event in 2016.

For Tokyo 2020, two ambulances were dis-

patched for the test event at the venue in 2019. 

The four remaining units were due to be shipped in 

April, but that was put on hold. Fellowes negotiated 

with the organisers and it was decided that the best 

thing would be to keep the vehicles in the UK until 

next spring.

The firm had already been paid in full, with the 

only additional costs being storage and insurance 

for the extra 12 months, Fellowes said. He is looking 

forward to being able to return to Tokyo next year.

“As most countries are relatively inexperienced 

in using horse ambulances—and the Olympics only 

come round every four years—I had a role in the 

training and management of the horse ambulance 

teams at both London and Rio, and I carried out 

this role at the test event in 2019 as an Olympic 

official,” he said. “I am obviously very keen that the 

Games can go ahead next year, and I look forward 

to joining the team again in July 2021”.

Marketing matters

Things have been significantly 

more complicated for TrueGold 

Communications, an agency 

that helps technology sponsors 

and sporting organisa tions with 

their Olympic marketing programmes, said Len 

Olender, who has worked on no fewer than 13 

previous summer and winter tournaments.

The decision to postpone was “the safest and 

the most realistic,” he said, but it does mean that 

the firm has had to renegotiate each contract, and 

some partners have decided to delay until next 

year or—in some cases—not to continue with their 

original plans.

Arrangements for spectators and showcasing 

projects are largely on hold, and others will not 

resume until after the New Year, with operations 

almost entirely shut down since March.

“If the Games do not go ahead, we will have 

lost two years of turnover,” Olender confirmed. 

“Many of our contracts are paid on completion 

of the job or activate during the last few months 

before the Games. We have invested over the 

past three years on projects with only minimal 

compensation along the way”.

Yet the firm has been sufficiently nimble to over-

come crises at previous Olympics. There was the 

Zika virus at the Rio Games as well as terrorism and 

late delivery at Athens, which was also impacted by 

low crowd numbers. All turned out to be successes 

from a sporting perspective, Olender said.

“Every Games has a major challenge. For Tokyo 

there is Covid-19, which is bigger than most,” he 

said. “However, our experience helps our clients to 

plan for unlikely scenarios, navigate such challenges 

and mitigate the risks”.

Opportunity

Olender is certain the Games will go ahead and 

that his firm will play a leading role.

“The silver lining is the work that we will soon 

be doing to mitigate spectator participation with 

artificial intelligence and other new technologies,” 

he said. “We also hope to help our clients under-

stand, and take on board, the opportunities of being 

part of the 2021 edition of the Tokyo 2020 Games, 

which will celebrate that sport can bring the world 

together no matter what nature throws at it. The key 

aspects will be showcasing new technologies and 

new ways of interaction between fans and athletes”.

Firms with a stake in Tokyo 2020 will have been 

further buoyed by comments from John Coates, vice 

president of the International Olympic Committee, 

who said on 7 September that the Tokyo Games will 

start on July 23 next year “with or without Covid,” 

and that they will go down in history as “the Games 

that conquered Covid”. 
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FOR HEALTHY 
MINDSETS

AstraZeneca President Stefan Woxström  
on improving the lives of patients  

in Japan by innovation
BY C BRYAN JONES
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C ambridge-based AstraZeneca PLC has 

been at the forefront of news during the 

coronavirus pandemic for its advances 

in the search for a vaccine—as well as its caution 

to ensure safety—and its strengths have garnered 

the attention of the Japanese government. The 

biopharmaceutical firm, named Company of 

the Year in 2018 and 2019 at the British Chamber 

of Commerce in Japan (BCCJ) British Business 

Awards, is not only leading the way in development 

of treatments for Covid-19 but also in corporate 

social responsibility (CSR). ACUMEN sat down 

with AstraZeneca Japan President Stefan Woxström 

to learn more about the firm’s commitment to 

healthcare, innovation and sustainability in Japan.

How must healthcare evolve?

For me, there are two components: society and 

technology, and how these are changing at the 

same time. If you look at Japan, it’s a fast-ageing—

also called super-ageing—society, where you will 

have more elderly and fewer workers in the future. 

And we also know that the elderly population is 

consuming more healthcare resources compared 

with younger people.

That’s a big challenge, but there are also oppor-

tunities to use new technologies and innova tions 

for healthcare. We can’t focus only on our products; 

we need to focus on helping Japanese health care to 

evolve. I think we’ve already started doing that with 

lives of Japanese patients through innovation. 

That’s our new vision.

To ensure that everyone on the team really 

under stands this, we gathered the whole firm—

3,300 employees—in one place last November. 

We rented the football stadium in Kobe and 

brought everyone together to launch this strategy. 

We wanted everyone to understand where we are 

going. It was a full day, and we also had tablets that 

each person could use to contribute ideas. I was 

thinking that, with 3,300 employees, if everyone 

had three ideas, we would get 10,000. But we 

gathered 28,000. Imagine the value of so many 

ideas. It’s enormous.

What next steps does Japan need to take?

The Japanese government is building towards 

Society 5.0, which is also called the super smart 

society, and connected patients could be a part 

of that. Maintaining the access to healthcare that 

we have today while making it more efficient is 

important. This access is a key reason why people 

live long lives in Japan. We need to keep that, but 

the system must be more efficient to take care 

of everyone.

Why choose AstraZeneca for a Covid-19 vaccine?

That’s a good question. Why would anyone want to 

work with us? What makes us believe we can create 

the vaccine? The University of Oxford chose to work 

with AstraZeneca, and I think the reason is that we 

can really accelerate and drive development of new 

medicines. That’s key experience that we have. We 

also have the capability to scale up manufacturing 

very quickly, which is needed in this case, and to 

drive broad, equitable access to the vaccine across 

the globe. That’s something we absolutely can do 

and is one of our core competencies.

How is the development progressing?

We’re talking about what the requirements will 

be for the regulatory process, as well as carrying 

out the development process and trials in Japan. 

This is key to making sure that we can provide a 

safe and effective vaccine to Japanese patients. 

That’s number one.

When you really release all the ideas that you have in  

all your employees, this is when you can move as a firm.

the launch of a new corporate strategy in which 

we are focusing less on what we have to sell—our 

medicines—and instead more on patient needs. 

That is guiding us in the right direction.

We’re also finding new opportunities to use  

technology. To give you one example, we’re support-

ing the government by monitoring the Covid-19 

patients at one of the hotels in Tokyo. It’s only 

the milder patients, of course, but it is quite time 

consuming for the government to put a lot of 

people there. We had quite nice technology to 

monitor those patients remotely and have provided 

that assistance.

What are AstraZeneca’s contributions in Japan?

Number one is establishing breakthrough therapies 

in lung cancer, ovarian cancer and severe asthma, 

to name just a few. We have evolved in that area and 

are collaborating with several prefectures to analyse 

data to see how it can be used to make decisions 

on treatments. We feel that we can contribute with 

a lot of new treatments and establish new standards 

of care in Japan. 

We have also changed our vision and aim to 

become the number-one pioneer to improve the 
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The next step is manufacturing. We’re trying 

to do most of the manufacturing in Japan—drug 

substance and filling, as well as delivery—because 

we want that capability to be available in Japan, and 

we don’t want to be dependent on regulations and 

other things that could occur outside the country 

when you start shipping substances and things 

across the globe. That’s going to be very important 

for us, to be sure that we can do this inside Japan.

Why do you feel CSR is important?

CSR is very important. And because it is so impor-

tant we want to be more specific, so we have 

renamed it in the firm. We call it sustaina bility, 

and we have divided that into three parts:

• Access to healthcare

• Environment

• Ethics and transparency

We want to make sure that we can be very clear 

and deliver on each of these.

I think the ethics and transparency aspect is 

self-explanatory, but, looking at the others, access 

to healthcare is very important. We have launched a 

very tangible thing called the Zero Yen programme. 

For cancer patients, every day counts. When you 

have a new cancer medicine and it is approved by 

regulators, it then takes 60–90 days before you have 

a price and patients can get access to it. During that 

period, we have the Zero Yen programme through 

which we can provide the medicine free of charge 

so that patients can access it immediately when 

there are no other alternative treatment options.

We also want to be very specific about the 

environment, so, in January, at the World 

Economic Forum in Davos, our CEO launched a 

new strategy called Ambition Zero Carbon. We’re 

going to be carbon neutral by 2025. On top of that, 

by 2030, we’re going to be carbon negative. This 

means we need to absorb more carbon than we 

emit. That is a very nice challenge, but it calls for 

a sense of urgency. How do you become carbon 

neutral in five years?

We’re taking a lot of initiatives in that direction. 

First of all, you need to analyse where you are, what 

kind of carbon footprint you have, and then you 

need to address it. We are going to try to reduce our 

carbon output as much as possible up to 2025. What 

we can’t reduce, we will offset, and our plan is to do 

that by planting trees, which is absolutely possible.

How do you achieve all this?

We need to change as a firm. We start with the fact 

that everyone needs to know where we’re going. 

That’s why we gather everyone, so each member 

of the team can be immersed in our vision and 

our strategy. How can you contribute if you don’t 

know the strategy?

The other question is, How do you enable 

people to innovate every day? Speaking up is so 

important. Firms can only innovate when people 

can speak up. When you really release all the ideas 

that you have in all your employees, this is when 

you can move as a firm. If innovation and thinking 

only come from—or is recognised from—a few 

people, it doesn’t work.

Everyone has something important to say, and 

that’s why I encourage each person to speak up if 

they have an idea. You should be able to share that 

idea, and have it listened to, regardless of who’s 

in the room. It can’t be blocked by a manager or 

someone higher up. Rank, tenure, these things 

should not get in the way of releasing—or at least 

telling people about—your ideas.

That is very important if you are to achieve 

this mindset. The whole firm needs to change. 

That’s why we also have removed all offices for 

everyone. I don’t have an office. I go sit in open 

space next to anyone. I don’t have an addressed 

seat. So, when I sit next to people who I might not 

have met before—or don’t know so much—we 

always chitchat about what we’re going to do over 

the weekend, how life is going and such. That tears 

down barriers between people so they understand 

that we’re all human beings, we’re all the same. 

We can’t just focus on only  

our products; we need to 

focus on helping Japanese 

healthcare to evolve.
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THE BLITZ SPIRIT!
F&B and NPOs inspire British business to defy the virus

BY JULIAN RYALL

W ith steady economic growth and 

rising numbers of tourists visiting 

Japan—a situation that was certain 

to be boosted by the Tokyo 2020 Olympic and 

Paralympic Games—British-owned firms and 

organisations across the country greeted this 

year with broad optimism. Nine months later, 

with the coronavirus pandemic lingering over 

every endeavour, things look very different.

Yet, in these most testing of times, those same 

firms and entrepreneurs have responded with 

innova tion and hard work—and are holding 

their own in the face of unanticipated adversity.

Sudden stop

“Financially, last year was 

an excellent one for us, but 

this year we have gone from 

$20mn worth of business 

to essentially zero,” said 

Paul Christie, founder of guided tour provider 

Walk Japan.

The firm also provides consulting services 

and works with a publisher, so some money has 

come in, but Christie has been forced to dig into 

strategic reserves that were wisely established after 

the Great East Japan Earthquake and Tsunami of 

11 March, 2011.

“The reserve was designed to support us for 

six months in the event of a repeat of the Tohoku 

disaster, but we now plan to stretch that out to more 

than 18 months, partly by cutting costs dramat-

ically,” he said.

The firm’s Tokyo offices have been shut down 

and most staff in Japan and Hong Kong have 

switched to the respective governments’ furlough 

schemes. Christie and the remaining staff have all 

taken pay cuts, he said, adding, “We were already 

pretty lean as a business, but we have become a 

lot leaner”.

Walk Japan has been using the forced time off 

to develop a number of new routes that Christie 

plans to start promoting later this year, but he does 

not anticipate client numbers to recover until the 

latter half of 2021.

Mark Spencer, owner 

of the Hobgoblin chain of 

British pubs and a firm that 

imports a range of foreign 

beers, freely admits that 

business has been “terrible” since the crisis broke. 

“People immediately started staying away, especially 

from bars in traditional entertainment areas such as 

Roppongi and Shibuya, so we were hit badly”.

He was quick to respond, however, and pubs 

began opening at lunchtimes within a matter of 

weeks after the scale of the health crisis became 

apparent. Hobgoblin outlets also dramatically 

ramped up their offerings through Uber. Spencer 

said he was fortunate to be an existing customer 

for the food delivery service, as the sudden surge 

in demand among restaurants meant there was a 

waiting list to join.

The Legends bar in Roppongi has fared better 

than many, as it has a large outdoor terrace where 

people are able to keep their distance, Spencer 

said, and he has high hopes that the falling 

infection numbers indicate that the worst may be 

over. “As the number of cases decreases, people 

are becoming more confident and are coming 

back out,” he said. “But the only way this is really 

going to end is when they have a vaccine and 

people feel completely safe again”.

Comfort food

Graham and Shoko Davis opened their café and 

Cottage Davis on Yakushima in 2013, but this year’s 

accommodation bookings are down 50% compared 

with 2019 and they have had to halt restaurant 

services entirely. But being nimble and switching to 

take out and delivery lunches has paid off, with the 

restaurant business “pretty much tracking last year”.

“September is normally quite a 

busy month for us,” said Graham, 

who is also senior adviser to the 

British Chamber of Commerce 

in Japan. “Typhoons apart, it’s 

a good season to visit Yakushima. 

I would expect this September to be down on 

previous years, but I don’t think it will be too bad”.

The Davises are out in the car making lunch-

time deliveries around the island, with the new 

tactic sufficiently successful that they have taken 

Ian Gibbins at September’s Mitsukoshi British Fair. Maki and David Carmichael at The Hole in the Wall.
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which do not go away just because of a global 

pandemic. When it is safe to do so, we intend to 

relaunch our various events and give our sponsors 

the exposure they richly deserve”.

Similarly, when this year’s 500km cycle ride 

had to be cancelled, almost every rider asked to 

keep their place for next year’s event, and some 

even donated their deposits.

As chief executive of Refugees International 

Japan (RIJ), Jane Best OBE has similarly been busy 

and is over seeing a strategic move away from an 

over reliance on events to raise much-needed cash, 

as well as reorganising and renaming the organisa-

tion Refugee Empowerment International—a 

change that will take effect at the end of September.

“We have been looking at new ideas and new 

initiatives, and that is a good thing because it brings 

us to the attention of new people,” she said.

Typically, September would be a busy month 

for the charity, with the Formula One Race Night 

and a school music concert. But with those events 

shelved, Best has had an opportunity to review 

RIJ’s operations. The shift to a new name means 

that process has included designing a new logo 

and updating branding guidelines.

But the shortfall in funds has “been tough,” 

she said. Best has stopped taking a wage, and one 

part-time member of staff has become a volunteer. 

On the positive side, “everyone has been very 

supportive, and we have had more enquiries than 

usual—perhaps because people now have the 

time to look at their lives and consider what they 

want to do”.

As a result, RIJ’s team of volunteers has trebled 

and Best is no longer able to accept interns 

for positions.

“Looking forward, I’m optimistic,” she said. 

“We are getting a lot of recognition for the work 

that we are doing, and as long as we can hang onto 

that then I think the future can be very positive”. 

VIRUS

on some part-time kitchen staff to help with 

food preparation.

“I think customers have reacted well,” he told 

ACUMEN. “People are nervous about travelling 

and eating out, so they see what we are doing; and 

I hope they feel comfortable coming to us and can 

enjoy what we are doing.

“The important thing, from now on, is the 

trajectory of recovery and confidence in tourism. 

We are off the bottom, and domestic tourism is 

showing some signs of life, so we’ve got a base 

on which to build,” he added. “We need to keep 

working at this frenetic level and we will be fine”.

Back in Tokyo, Ian Gibbins at the Swan & Lion 

delicatessen and bakery in Chiyoda Ward said sales 

are down and there has been no catering or event 

work since late February. But he has been buoyed 

by the two-week British Fair at the Nihombashi 

Mitsukoshi Main Store, running 1–13 September.

“I was expecting customer numbers to be well 

down, but that has not been the case,” he said. 

“And that suggests the upcoming fair at Isetan 

Shinjuku will also be good, which is important to 

us both financially and for our brand awareness 

and expansion”.

Gibbins has been working hard to increase 

the Swan & Lion’s online exposure and launched 

a monthly newsletter to “increase awareness of 

British food and culture generally, and to drive 

more business through our online store”. The free 

time has also been channelled into creating a range 

of limited-edition pies: Thai green curry, barbecue 

pork, teriyaki chicken and mapo tofu.

Gibbins is confident the business will survive, 

but added: “We need a good run into Christmas, 

our busiest time of year, although we are predicting 

very few—or no—end-of-year catering, parties or 

other events. So we will be heavily reliant on our 

customers’ support online”.

Business has similarly dipped at The Hole in 

the Wall pub in Nishi-Ogikubo, said owners David 

and Maki Carmichael.

“At the beginning, we decided to open every 

day, including for lunch,” David explained. “We 

managed that through April and May, but it became 

too much, so we had to stop—although I do think it 

had a positive impact, because we only opened in 

March last year and this helped to raise our profile”.

The business has also profited from starting a 

takeout service of its signature pies, including to a 

number of neighbourhood office luncheon events.

The Carmichaels plan to “keep ticking along 

for as long as it takes,” and they hope the situation 

improves soon.

Donations down

Charitable organisations have also had to adapt to 

the vastly changed circumstances, with Rob Williams 

confirming that the Knights in White Lycra has not 

been able to raise as much cash so far this year as 

they had hoped.

“Right now, we would usually be gearing up for 

our autumn sporting events, the marathon run and 

the golf day,” he said. “We have already decided to 

make our marathon a ‘virtual’ event, with runners 

being set a target to meet in November, be that on 

a treadmill or outside. As for the golf in November, 

we hope to hold a scaled-down version this year 

but that remains to be seen”.

The forced inactivity has, however, permitted the 

organisation to take stock of how it is progressing 

and make plans for its future, Williams explained.

And even though individuals and firms are expe-

riencing difficulties of their own, they have stuck by 

KIWL, he added.

“What has amazed and humbled me is that, 

despite their own business challenges, our sponsors 

have still donated and continue to recognise the 

needs of the children in the care homes—needs 

KIWL has had to cancel this year’s ride.

Jane Best OBE (centre) is positioning RIJ to be more resilient.
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Nishimachi International School has been known for our innovative international educational
excellence in Japan for 70 years. Conveniently located in central Tokyo, we are a co-educational
Kindergarten through Grade 9 school. Our mission is to develop learners and leaders who
know, care and take action to bring value to others and to make a positive impact on the world.

A Nishimachi education is much more than academic programs or subject offerings. What
makes our school special is the community and our culture of respect, the way we embrace
diversity, our focus on active learning, trust, and communication, and our strong commitment
to language learning, in both English and Japanese.

Nishimachi International School  |  2-14-7 Moto-Azabu, Minato-ku, Tokyo 106-0046 
03-3451-5520  |  admissions@nishimachi.ac.jp  |  www.nishimachi.ac.jp
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When then-Japanese Prime Minister 

Shinzo Abe announced on 28 August 

that he would be stepping down for 

health reasons, GR Japan was ready with a detailed 

briefing for its clients. In the brief, the government 

relations firm indicated that Chief Cabinet Secretary 

Yoshihide Suga was best placed to succeed Abe 

and outlined the significance of those developments 

for businesses and operations in Japan. When Suga 

was appointed prime minister on 14 September, 

GR Japan issued another client brief mapping out 

the changes in and implications of the new admin-

istration’s policy direction.

Providing such insights and helping clients to act 

on them is now routine for GR Japan’s co-founders, 

Jakob Edberg and Philip Howard. By combining 

their experience in Japanese policy, politics and 

government—Edberg is a former policy director 

at the European Business Council and Howard 

a former diplomat in the polit ical section of 

the British Embassy Tokyo—the duo have built 

GR Japan into the leading and largest government 

relations firm in Japan.

The GR Group team now numbers about 70, 

including former members of the House of 

Representatives, former ministry officials, and 

others with first-hand experience in government 

and policymaking. This is the key to the effective-

ness of the firm’s advocacy—the team’s direct expe-

rience with and knowledge of Japan’s political 

machinery, including national and local policy-

making processes, combined with sector special-

isation and business acumen.

Fifty members of the GR Japan team work 

from its flagship Tokyo office, located near the 

Diet Building and the Prime Minister’s Office 

in Nagatacho. The firm also has offices in Osaka, 

London, Washington, DC and Seoul, making 

it one of the largest government relations con-

sultancies in the Asia–Pacific region. UK and 

European clients are supported by a bilingual 

team of five in the London office.

Decade of achievement

This year, the firm celebrated its 10-year anniversary. 

Over those years, GR Japan has steadily built up 

connections throughout the upper echelons of 

Japanese politics, with ministers, vice-ministers 

and party leaders frequently taking time out to 

discuss topical issues and speak at its events.

Most recently, former Japanese Deputy Foreign 

Minister Koji Tsuruoka, Japan’s Ambassador to 

the UK from April 2016 to last November, joined 

the GR Japan team as senior adviser. Ambassador 

Tsuruoka was one of several experts participating 

in a recent webinar of the GR Group’s International 

Policy Forum, held two days after the selection of 

the first Suga Cabinet, at which the implications 

of the political changes for different areas of policy 

and business were analysed.

As Edberg, the firm’s chief executive, explained, 

“GR Japan’s expertise is in government decision-

making, so our work naturally covers a wide range 

of sectors, including healthcare, energy and envi-

ronment, and IT, to name a few”.

Blue-chip clients

GR Japan’s client list includes many world-leading 

multinationals, including a number of UK firms, 

such as AstraZeneca, Reckitt Benckiser, GSK, 

Viiv Healthcare and GW Pharmaceuticals.

The firm is also retained by industry associ-

ations, major international foundations and 

non-governmental organisations, as well as 

national and regional governments. Recently 

completed is a three-year public diplomacy pro-

ject to increase understanding of the Japan–EU 

Economic Partnership Agreement among Japanese 

stakeholder groups, including policymakers, local 

governments and affected industries.

Clear vision

There may be many changes ahead for Japanese 

politics, but the GR Group knows what it wants to 

achieve. “We have a vision, warmly embraced by 

our colleagues, to be the best government relations 

firm in the world,” said Managing Director Philip 

Howard in an interview with ACUMEN. “We aspire 

to be the best at what we do, using our expertise and 

experience to help clients achieve their goals”.  

Philip Howard Jakob Edberg

GOVERNMENT  
RELATIONS

POWERHOUSE
GR Japan provides expertise in 

changing policy landscape

Japan

info@grjapan.com | grjapan.com

Members of the GR Group in the London office
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Established in 1989, The British School in Tokyo (BST) has developed a reputation for 
high-quality education. Rated excellent by an independent inspection, our community 
is warm, friendly and offers the highest standards of pastoral care. Unique in Japan, 
BST follows the English National Curriculum from Nursery to A Level, preparing pupils 
for entry into universities worldwide. Our graduates continually achieve results well 
above the UK national average.  

Students know that education is about more than passing exams; sport, the arts, 
community service and adventurous activities are woven into the fabric of school life. 
Students are given countless opportunities to develop independence and resilience, 
enabling them to take the next step in their education and lives with confidence.

The British School in Tokyo
1-21-18 Shibuya

Shibuya-ku, Tokyo 150-0002

Lowly Norgate, communications manager
03-5467-4321

comms@bst.ac.jp
www.bst.ac.jp

PROGRAMME/CURRICULUM

• Co-educational
• English National Curriculum from 

Nursery to Year 13
• More than 1,000 students
• Outstanding academic results
• Full programmes for sport, adventurous 

activities and creative arts

• Students place at top universities 
around the world

• Awarded excellent in all areas in 
a recent Independent Schools 
Inspectorate review

Aoba-Japan International School
Hikarigaoka-Campus

7-5-1 Hikarigaoka, Nerima-ku  
Tokyo 179-0072

inquiry@aobajapan.jp
www.aobajapan.jp

Hikarigaoka Campus
03-4578-8832

Meguro Campus
03-4520-2313

Aoba-Japan International School (A-JIS) is a leading international school in Tokyo. 

We are dedicated to developing globally minded, compassionate, collaborative young 
people inspired to learn, take risks and lead positive change in the world. As an 
International Baccalaureate (IB) World School, we successfully deliver the Primary, Middle 
and Diploma programmes to provide our young people —from Kindergarten to Grade 12—
with an exceptional education. As well as a strong IB Japanese programme for fluent 
speakers at A-JIS, we have extensive provision for non-native Japanese speakers.

A-JIS provides students with a rigorous international education for them to become 
responsible global citizens and help them build the necessary knowledge and skills to 
become lifelong learners in this ever-changing world.

Located 12 minutes from Hikarigaoka Station, exit A5.

EF Academy International Boarding Schools
Shibuya Cross Tower 27F

2-15-1 Shibuya, Shibuya-ku, Tokyo 150-0002

Maiko Ozaki, head of admissions
050-1743-1439

maiko.ozaki@ef.com
www.ef.com/wwen/academy

EF Academy International Boarding Schools offer a transformational high school 
education that empowers students to excel. Study with classmates from more than  
75 countries and open yourself to a future with no borders. 

PROGRAMME/CURRICULUM
• US high school education 
• International boarding schools 
• International Baccalaureate Diploma 
• International education 
• University guidance
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EXAM ANXIETY
A Level and GCSE pupils in Japan endure algorithm confusion

BY C BRYAN JONES

T he impact of Covid-19 on business is 

very clear, but the disruption caused by 

preventive measures have also been felt in 

education—and not simply in the shift to remote 

learning. Students sitting for Advanced Levels 

(A levels) and General Certificates of Secondary 

Education (GCSEs) found summer exams cancelled 

and their academic futures out of their hands.

The Department for Education (DfE) website 

published guidance for taking exams during the 

corona virus outbreak which stated: “On Monday 

17 August, [the Office of Qualifications and 

Examina tions Regulation] confirmed that there 

no longer would be a standardisation process for 

AS and A levels or GCSEs and instead all students 

will be awarded the centre assessment grade 

submitted by their school or college, unless it is 

lower than their calculated grade in which case 

the calculated grade will stand. Unless there is 

evidence that a processing error has been made, 

these grades will be final. Students will be able 

to use the grades they receive in the summer to 

move on to their next step”.

Local effect

That decision was felt not only across the UK but 

also here in Japan.

British School in Tokyo (BST) Principal 

Paul Tough said this “has been a difficult year 

and the strangest of times for A level and GCSE 

students. They, their parents and our staff have 

experi enced incredible and unnecessary anxiety 

caused by school closures, the exam grading 

fiasco and uncertainty over university offers,” 

he told ACUMEN. “In not sitting exams, this 

cohort have missed out more than any other in 

not having the ability to evidence all of their hard 

work and control their own destiny”.

Tough said that BST students also have not 

had the opportunity to end their time at the school 

and say farewell to their peers and teachers, with 

many of whom they have worked for nearly seven 

years, and that has been difficult.

Despite the situation, BST was able to have a safe, 

low-key ceremony for Year 13 students on 12 June, 

providing them with the experience of a graduation.

“Our students have demonstrated exceptional 

maturity in the way they have conducted them-

selves throughout this period, and the school is 

proud of all our students and the outcomes they 

have achieved,” Tough said. “The maturity, resolve 

and resilience they have shown over the past six 

months has been hugely inspiring. They have 

achieved exceptional outcomes in extraordinary 

circumstances”.

Algorithmic outcome

As for the grading controversy that swept the UK 

in August, Tough said, “In essence, the system was 

flawed because it would not take into account the 

different abilities in school cohorts on a year-to-

year basis”.

The British government’s decision to cancel A 

levels and, instead, rely on teacher assessments of 

a student’s potential—and to then process this data 

using an algorithm that also took into account the 

historic performance of each secondary school—

sounded alarms.

“The algorithm had two main aims. The first was 

to prevent grade inflation and thereby ensure the 

exam results in 2020 would be broadly equiva-

lent to exam results in previous and future years. 

The second was to ensure there was no unconscious 

bias by teachers in the awarding of grades,” Tough 

explained. “This sort of made sense. However, it is 

fundamentally unfair for students to be awarded 

grades not on their own performance but on the 

performance of previous cohorts at their schools”.

While the move was well intentioned, the results 

highlighted the risk of using artificial intelligence in 

matters that significantly impact an individual’s life. 

Outcry from those who received grades that might 

disqualify them from their first-choice universities, 

and accusations of socio-economic bias, forced a 

quick adjustment.

“Algorithms can be part of the assessment of 

a student’s aptitude. However, the most weight 

should be given to the teacher’s assessment. The 

current method used by Cambridge has worked 

for us,” said Edward Gilbreath, head of school at 

Little Angels International School (LAIS) in Mitaka. 

“There has been no controversy with the results at 

LAIS. Cambridge accepted results posted by our 

teachers. They requested backup information for 

one score and awarded our score based on the 

support materials that we submitted”.

Tough said: “I am pleased that the students’ 

hard work and the professional judgements of 

their teachers were ultimately recognised, and 

that the vast majority of students have achieved 

the outcomes they deserve. While the means 

by which results were derived were very unusual, 

students have had the support of their friends and 

families, and their teachers are no less proud of 

their achieve ments at BST”.

Although the situation has been resolved 

for many students, some may not be satisfied. 

According to the DfE: “Students who do not feel 

their final grade reflects their ability, or who were 

not able to receive a grade in the summer, will have 

the opportunity to sit an exam in the autumn term. 

AS and A level exams will take place in October 

and GCSE exams in November”.

Kirsten O’Connor, founder and director of 

educa tional services and tutoring firm Quest 

Tokyo, said: “School leaders, teachers and students 

will be seeking early reassurance and clarity from 

the DfE that procedures for examinations in 2021 

will be reliable and transparent. Future Covid-19 

challenges notwithstanding, it is essential that 

A-level and GCSE results are accurate and—most 

importantly—fair in August 2021”. 

BST held a graduation ceremony on 12 June.
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MEES International School
3-23-6 Sendagi, Bunkyo-ku, 2F 

Tokyo 113-0022 

Euft van den Berg, Principal 
03-4400 9963
mail@mees.jp 
http://mees.jp

The world is changing rapidly. With new technology being developed every day, it is 
necessary to prepare our children for the challenges ahead. The world 20 years from 
now will demand different skills than it does now.

Taking the Montessori Method and the Reggio Emilia Approach as its starting points, 
MEES is continually developing its curriculum, putting the needs of the child at the 
centre. At MEES we strive to give children the ability to develop their individual skills 
in a creative, lively and flexible environment filled with music, art and technology. 
We aim to build confidence and plant the seed for enjoyment of learning.

PROGRAMME/CURRICULUM

• Confidence and responsibility
• Creativity and independent thinking
• Technological awareness
• Learning at your own pace
• Sensory learning
• Mixed-age groups
• Specialised teachers

At Jinseki International School (JINIS), the highest educational standards are inspired by the 
four seasons and our natural surroundings. We offer a dual-language, multicultural British–
European boarding experience with support for other mother tongues. JINIS follows the 
National Curriculum for England, enhanced through key elements of Japanese education 
and culture. Our pupils also benefit from our unique location, set in the world-famous region 
of the Setouchi Inland Sea—a hub for culture, arts, leisure and food. The New York Times 
ranked the Setouchi region seventh globally for places to visit in 2019. 

PROGRAMME/CURRICULUM

• Offering outstanding learning through an enhanced dual-language experience
• Preparation for the best UK and US boarding schools
• A full boarding experience
• A broad range of affiliated activities, including golf, horseback riding and skiing
• Promoting confident, yet humble, internationally minded students with strong values
• Real-life practical learning experiences that prepare pupils for the future
• Teaching through an enhanced UK curriculum inspired by the natural world
• Truly embracing the five senses in everyday life
• Focus on a healthy, balanced lifestyle
• Supporting pupils to independently follow their interests and passions 

Jinseki International School
Japan’s first junior international boarding school

+81-50-3646-9711
info@jinsekikogen.co.jp

https://jinsekikogen.co.jp/students

Laurus International School of Science
FBR Mita Bldg. 4-1-27 Mita, Minato-ku 

Tokyo 108-0073 

03-5422-6569
information@laurus-school.com

www.laurus-school.com

Laurus International School of Science gives students the opportunity to think scienti fically 
and to acquire critical thinking and problem-solving skills. Our mission is to create future 
innovators to change the world for the better. 
—Mami Hioki, head of school

Laurus International School of Science began as an English language school in 2001. 
Since then, we have expanded to include six established preschools and kindergartens 
in the Tokyo–Kanagawa area, and, in 2016, opened the only international science primary 
school in Japan with a focus on science, technology, engineering and mathematics (STEM).

Our original STEM education curriculum gives students opportunities to nurture their 
problem-solving skills as they are guided through exciting experiment-based educational 
experiences crafted by our highly qualified educators. We provide students with numerous 
opportunities to use cutting-edge technologies, such as 3D printers, robots and drones, 
as well as virtual- and augmented-reality devices. This also attracts the attention of 
future-minded parents. Laurus is a registered, Cambridge-assessed international school.
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Shinagawa International School
4-8-8 Higashishinagawa Shinkan Bldg.  

Shinagawa-ku, Tokyo 140-0002

School Admissions Office
03-6433-1531

shinagawa@sistokyo.jp
www.sistokyo.jp

Shinagawa International School (SIS) is International Baccalaureate (IB) Primary Years 
Programme-accredited school situated within walking distance of Shinagawa Seaside Station. 
The school offers preschool classes (ages 3 and 4), primary school (K–grade 6), and middle 
school class (Grade 7, 2020–21 Academic Year). 

SIS Vision: To foster passionate, independent, highly-motivated learners who actively 
contri bute to world peace. 
SIS Mission: To provide a multicultural learning community which nurtures a passion for 
academic, social and personal success. 
SIS Educational Philosophy: SIS aims to educate each of its students to be: inspired and 
independent life-long learners; academically, artistically, socially and physically balanced; 
inquirers and problem-solvers; multilingual communicators; responsible and principled 
internationally minded citizens; appreciative of our local community.

PROGRAMME/CURRICULUM

• IB World School
• Inquiry-based learning 
• Native homeroom teachers
• Low student-to-teacher ratio
• School bus service

• Diversity: more than 30 nationalities
• English as an additional language (EAL) support
• Japanese language instruction at Kokugo level
• Wide range of ASP programmes 
• Extended day-care service for working parents

Nishimachi International School
2-14-7 Moto-Azabu, Minato-ku 

Tokyo 106-0046 

03-3451-5520
admissions@nishimachi.ac.jp

www.nishimachi.ac.jp

PROGRAMME/CURRICULUM

• English-based curriculum
• Emphasis on Japanese language and culture
• Experienced teachers
• Multicultural approaches to learning
• Small and intimate community
• Conveniently located in central Tokyo
• Co-educational, non-sectarian kindergarten to grade 9
• Accredited by the Council of Interna tional Schools and  

the Western Association of Schools and Colleges
• Recognised by the Tokyo Metropolitan Government

Nishimachi International School has been known for our innovative international 
educational excellence in Japan for 70 years. Our mission is to develop learners 
and leaders who know, care and take action to bring value to others and to make 
a positive impact on the world.

Learning, love, laughter … that’s how one parent summed up her child’s experience at 
St. Alban’s Nursery, one of the longest-established international kindergartens in Tokyo. 
Small and intimate, with a quiet garden playground close to Tokyo Tower, our nursery 
offers each child his or her own choice of purposeful, fun-filled activities in a safe, 
structured, loving environment. Our aim is to promote learning and self-discovery, as 
well as the development of skills and self-confidence that will give each child a strong 
basis for moving on to his or her next phase in life.

St. Alban’s Nursery
3-6-25 Shiba-Koen, Minato-ku

Tokyo 105-0011 

Gilma Yamamoto-Copeland, director
090-6480-4542

gilma.yam@gol.com
www.saintalbans.jp

PROGRAMME/CURRICULUM

Led by Director Gilma Yamamoto-Copeland, our highly qualified staff offer an 
extensive range of materials and activities based on the Montessori method.  
We introduce the first steps of writing, number work and nature in a simple, 
enjoyable way. St. Alban’s emphasises creativity, providing daily opportunities for 
children to enjoy singing, dancing, making things, storytelling, simple drama and art.
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Oxford-born Tokyoite Bellamy Hunt has 

transformed his passion for photo graphy 

into a business that helps enthusiasts 

and collectors uncover past treasures. Through 

Japan Camera Hunter (JCH), he provides a range 

of services, from sourcing to repair, and proves that 

going niche can lead to entrepreneurial success. 

ACUMEN spoke with Hunt to learn more.

What do you do exactly?

I am primarily a camera broker. I only deal with 

film cameras and classic lenses. I find rare and 

special items for my international clients from 

the stores and private collectors in Japan. As the 

business expanded and evolved, I started making 

my own products, including photo  graphic film 

and accessories. As the JCH brand developed, 

I started collaborating with others to bring exclusive 

photography-related products to the market. 

Currently, we are working with the clothing brand 

glamb to make our own line of apparel.

How did it all begin?

After working for a couple of years at a Japanese 

firm, I found myself to be restricted in how I could 

progress. I understood that I would not be able to 

move any further in the organisation, so I decided 

to start my own business—with the blessing of the 

firm—sourcing cameras for professional suppliers 

in the West. After a short time, I realised this would 

not be enough, so I set up a website and started 

sourcing items for the general public. In the early 

years, I would spend days on end walking the streets 

to find items, but, over the years, I have developed 

relationships so I can work from my office.

Didn’t smartphones kill the camera business?

Well yes, they did, for the digital compact camera 

market, at least. All the major manufacturers 

have been facing issues over the past few years, as 

consumer use has changed. The major manufac-

THE CAMERA  
HUNTER

Who said film is dead?
BY SIMON FARRELL
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turers were slow to see the shift and adapt, which 

has cost them dearly. In terms of retail, the digital 

camera market is flooded, and it is very difficult 

to find an advantage—especially against the 

larger outlets.

But the focus of my business is photography 

and film cameras, which have seen a resurgence 

in recent years. Some readers may not know this, 

but Kodak are still in business and Nikon still make 

a professional film camera. There is an active and 

healthy community of film photographers, which 

includes some very famous actors and directors 

who still use film. The recent Star Wars movies 

were shot, in part, on film.

What are the most expensive or interesting 

cameras you have handled?

I cannot disclose the exact amount of the most 

expensive camera, due to client confidentiality, but 

it was in the $100,000 range. Rare and collectible 

cameras have moved into the same zone as collect-

ible timepieces. Two years ago, one of the earliest 

Leica cameras sold for $2.9mn at auction. One of 

my favourite cameras that I found was a Leica M2, 

most likely used by photojournalist Sean Flynn, 

who in 1970 was kidnapped while on assignment 

in Cambodia and never heard from again.

What is the holy grail for camera hunters?

I don’t really know what other people look for, but, 

for me, it is finding something that has not been 

seen for a very long time, or something that people 

didn’t know existed. I do have a couple of personal 

grail items, though I am reluctant to mention them 

as others will try to find them. But I would say 

that I would be made up if I could get my hands 

on [Swiss photographer and filmmaker] Robert 

Frank’s cameras.

Who are your best clients?

Client confidentiality prevents me from going into 

detail, but I have a small group of collectors who 

are extremely passionate about certain items and 

will always buy items if I find them. Some of them 

give me an open mandate to just get what they 

need, as I know their standards and requirements. 

But, really, the clients who buy from the web shop 

are the best and are the engine that keeps the 

business running.

Is Tokyo a camera hunter’s paradise?

It is in a manner of speaking. If you know what you 

are doing, and have the connections, then it is. But 

gone are the days of shelves heaving with gear and 

being able to walk into a store and find anything you 

need. Japanese sellers became more internet savvy, 

and overseas buyers found success in coming to 

Japan on buying trips. Nowadays, if you want to find 

the really special items, you have to know where to 

look—and the traders guard their sources jealously.

Is it difficult to buy film these days?

Not at all. I make my own—JCH StreetPan 400—

and many major stores in Japan, such as Yodobashi 

Camera, still carry film, and there are thousands 

of outlets worldwide that still carry and process it. 

While not as ubiquitous as in the past, film is still 

readily available if you know where to look. The 

main barrier for people now is the cost, as the prices 

have risen in recent years.

What entrepreneurial skills have you developed?

I started this business with a strong idea of what 

I wanted to do, but with very little in the way 

of understanding how I could convey that idea. 

Through trial and error, I developed the business 

and it has grown to the point that JCH is now a 

team with full-time employees.

Very early on, I realised that I would have to 

offer a service that set itself apart from other photo-

graphic businesses. Having the camera sourcing 

was already a specialism, but there had to be more 

generalised services as well.

Making the website into a resource for photo-

graphers was also an important step, as it has helped 

to establish the brand as an important part of the 

film photography world. To bring eyes to the website, 

I started producing my own branded products and 

collaborating with other brands. I have found that 

utilising social media, particularly Instagram, has 

been instrumental in expanding the business.

By my nature, I am rather an introverted 

person, but I had to move out of my comfort zone 

to raise the business profile. I have engaged in 

public speaking events, webinars, YouTube videos, 

and media interviews. This has really helped with 

showing people what JCH does and has made the 

website a popular portal for film photography.

For the initial years, I worked very hard and 

rarely took a break. This had a negative effect on 

my health, and I have now had to make sure that 

I maintain a clear work–life balance. That could be 

one of the most important things I’ve learned.

Has Covid-19 affected your business?

It has had a huge impact, unfortunately. Stores 

have been closed, so finding items has been very 

difficult. But the biggest issue we have faced has 

been shipping. We used Japan Post EMS for all our 

shipping, and that service stopped in April. So, we 

were forced to find alternative options, which come 

at a higher cost for us. We have also faced supply 

chain delays for many of our products, with some 

being held up for several months.

We are quite fortunate in that we still have 

customers—as our business is entirely online—but 

it has not been easy. We have used this time to work 

on new aspects of the business and new products. 

We have branched into YouTube to promote the 

business. JCH is still going and we are addressing 

the issues to bring quality items to our customers, 

even if it takes a bit longer than usual. 

One of my favourite cameras that I found was a Leica M2, most likely 

used by photojournalist Sean Flynn, who in 1970 was kidnapped 

while on assignment in Cambodia and never heard from again. 

japancamerahunter.com
instagram.com/japancamerahunter
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THE GOOD LIFE?
Scot in Gifu shares his life in the sticks

BY SIMON FARRELL

M any expats have shared stories of their 

lives in Japan, and they often sound the 

same. But Aberdeen, Scotland, native 

Iain Maloney found unexpected turns—and stories 

worth telling—when he made the shift from one 

prefecture to another in the Chubu region of central 

Japan. He has collected the tales in a book entitled 

The Only Gaijin in the Village.

Tell us about your book and why you wrote it.

In 2017, I began writing a monthly column for the 

website Gaijinpot based on my experiences of 

moving from an Aichi commuter town to a rural 

Gifu village. I’d lived in Japan for 12 years and 

had avoided writing much about my experiences, 

because the world has enough “foreigner in Japan” 

memoirs. Things changed when I moved to the 

village. My experiences are far from unique, but 

they have been written about much less, so I 

thought they might be of interest. The column 

quickly became a hit, and so the idea to expand it 

into a book naturally followed.

What is life like as the only foreigner in 

your village?

I’m writing this as the second wave of Covid-19 

is rising in Japan, so these days I have the same 

life style as most people, I guess. Being under lock-

down in the countryside is, of course, much easier 

than in the city—the very act of moving here was a 

kind of social distancing—but working from home 

hasn’t been easy. I teach at a university in Nagoya 

and, despite the distance, I need the psychological 

switch commuting provides. Online teaching 

is ersatz education, a Band-Aid rather than a 

prosthesis, so it’s been difficult.

Do you ever feel like just going “home”?

Not really. I miss friends and family, but a quick 

look at the UK news reminds me I’m better off 

where I am.

As a Briton married to a Japanese, is there an issue 

you’d like to take up with the UK government?

The list of issues I have with the current UK govern-

ment is long and contains strong language from 

the start, but of relevance to people in my situation 

is the racist immigration policies that have created 

Skype families, a term so widespread it is now in 

the dictionary. New rules brought in under the 

Conservative/Lib Dem coalition in 2012 made it 

much more difficult for British citizens to bring 

non-EU spouses into the country to live. It’s part of 

the “hostile environment” Theresa May began as 

home secretary and is, in effect, punishing Brits for 

marrying foreigners. We’d already decided to stay in 

Japan, so for us this is academic, if infuriating, but 

for many, many families around the world it has 

literally torn them apart.

Any advice for those considering living in the 

sticks in Japan?

Do it. Not just Japan, but anywhere. You don’t 

realise the negative effect urban life has on your 

mental health until you get away from it. If a week 

away from it all is restorative, imagine what 52 weeks 

can do. You can also help in revitalising dying 

communities. Covid-19 has shown that we don’t 

need to be clustered together to get our work done, 

and a more even spread of the population would 

alleviate a lot of the issues we see today—so do it. 

Don’t think of it as escaping, think of it as pioneering 

the next stage of human society: a post-urban world.

What frustrations, hurdles, lows and highs did 

you have while writing the book?

To be honest, writing this book was much easier 

than all the others I’ve done. Doing the columns 

You don’t realise the negative effect urban life has  

on your mental health until you get away from it.
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first really helped. You don’t usually get to send up 

test balloons and get real-world reactions to your 

book before it’s published, and by then it’s too late.

Will your next book also be about Japan?

I’m working on a couple of ideas for travel books, 

but, given the current situation, travel isn’t all that 

easy. I have a habit of making random sharp turns 

with my writing—my first book was a war novel, 

my second gothic horror, my third contemporary 

historical fiction, my fourth poetry, my fifth memoir. 

So, my sixth might be science fiction!

Who should star in any Hollywood version of 

your book?

In appearance, I’d have gone for Philip Seymour 

Hoffman; but, unfortunately, he’s passed on. I’m 

not sure he could have done the Scottish accent. 

I’ve always thought this book is much more suited 

to an anime adaptation, or maybe a TV series. 

It’s quite episodic in nature rather than following 

a single overarching narrative. My last novel, The 

Waves Burn Bright, is far more cinematic. Saying 

that, if anyone’s interested, the rights to all my books 

are available.

The list of issues I have with the 

current UK government is long 

and contains strong language 

from the start.

What’s something about the book or you that 

people don’t know?

No one has ever really asked about the cover. I’m 

immensely pleased with it. Books about Japan 

often fall victim to the clichéd cover—Fuji, cherry 

blossoms, a geisha or samurai—and authors 

usually have zero input into design. But I had a very 

strong idea of what I wanted—and didn’t want—

from the start, and the publisher was generous 

enough to trust me. The cover illustration was done 

by a friend of mine, Jessica Zoni Upton. She lives in 

Japan as well and is a fantastic artist. We had a chat 

about my idea, and she got the concept straight 

away. I couldn’t be happier with it. There are so 

many little details from the book hidden in that 

picture. You can see more of her art on Instagram 

at hollyzsketches.

Which authors and books are your favourites?

In terms of influences, Iain Banks, James Joyce 

and Virginia Woolf are hugely important to me. 

David Mitchell and Ali Smith are probably the two 

greatest writers at work today. There are great new 

books out by Kirstin Innes, Jane Alexander, Vicki 

Jarrett, Ely Percy and Irene Sabatini. For novels 

set in Japan, check out Pachinko by Min Jin Lee, 

Tokyo by Nicholas Hogg, A Dictionary of Mutual 

Understanding by Jackie Copleton and An Exquisite 

Sense of the Beautiful by J. David Simons. For 

Japanese fiction in translation, the easiest thing is 

to search by translator—anything done by Louise 

Heal Kawai, Allison Markin Powell, Ginny Tapley 

Takemori or Lucy North will be worth reading. 

ACUMEN has one signed copy of The Only 

Gaijin in the Village to give away. To apply, 

please send an email by 30 September to: 

publisher@custom-media.com

The winner will be picked at random.

Happy New Year from the only gaijin in the village (Chapter 11). Look into a glass onion (Chapter 7).
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TAILOR-MADE STYLE
Bespoke men’s and ladies’ fashion

EURO MERICAN 

For trip schedule visit: www.euromerican.com
Other superfine quality suits from $650 to $3,900     Prices in US dollars (excluding shipping); delivery in three weeks

 

suits from $450; blazers from $300; tuxedos from $650; overcoats from $750; trousers from $150; shirts from $69 (minimum of four shirts)
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TAILOR-MADE STYLE
Bespoke men’s and ladies’ fashion

EURO MERICAN 

For trip schedule visit: www.euromerican.com
Other superfine quality suits from $650 to $3,900     Prices in US dollars (excluding shipping); delivery in three weeks

 

suits from $450; blazers from $300; tuxedos from $650; overcoats from $750; trousers from $150; shirts from $69 (minimum of four shirts)

 

ARTS UK CULTURE IN JAPAN
COMPILED BY: 
MISA YASHIRO 
coordinator@custom-media.com

1

NOW PLAYING
Official Secrets

Directed by Gavin Hood and starring Keira Knightley and 

Ralph Fiennes, this is the true story of a British whistleblower 

who leaked information to the press about an illegal NSA 

spy operation designed to push the UN Security Council into 

sanctioning the 2003 invasion of Iraq.

PHOTO: NICK WALL © OFFICIAL SECRETS HOLDINGS, LLC

TOHO Cinemas Chanter

1-2-2 Yurakucho, Chiyoda-ku, Tokyo 100-0006

050-6868-5001

2

UNTIL 17 OCTOBER
Billy Elliot—Little Dancer

Based on the film about a working-class boy in Northern 

England who dreams of becoming a ballet dancer, this hit 

musical features songs by the legendary Elton John.

TBS Akasaka ACT Theatre

Akasaka Sacas, 5-3-2 Akasaka, Minato-ku, Tokyo 107-8006

Price: ¥10,000–14,000

03-3589-2277  |  https://horipro-stage.jp/stage/billy2020

3

UNTIL 31 OCTOBER
Imperial Hotel Tokyo: British Week

This year, the annual event will feature a special afternoon tea 

to mark the 130th birthday of both the hotel and English author 

Agatha Christie.

Imperial Hotel, Tokyo

1-1-1 Uchisaiwaicho, Chiyoda-ku, Tokyo 100-8558

03-3504-1111  |  www.imperialhotel.co.jp/e/tokyo

4

UNTIL 3 NOVEMBER
Cerith Wyn Evans Exhibition

The work of Welsh conceptual artist, sculptor and filmmaker 

Cerith Wyn Evans, renowned for using abstract materials such 

as light and sound to appeal to the senses, is on display at the 

Pola Museum of Art. It is Evans’ first solo exhibition in Japan.

PHOTO: KEN KATO

Pola Museum of Art

1285 Kozukayama, Sengokuhara, Hakone, Ashigarashimo, 

Kanagawa 250-0631

Price: Free (Atrium Gallery only)

0460-84-2111  |  www.polamuseum.or.jp/cerith

2
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SONY GONGS FOR UK PHOTOS
London claims World Photography Awards with Pixies, virus, war and design themes

BY SIMON FARRELL
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1

Tom Oldham beat nine others to score the Open 

Photographer of the Year, Portraiture category and 

collect the $5,000 prize for Black Francis, a black-and-

white portrait of US band Pixies front  man Charles 

Thompson, originally taken for Mojo Magazine.

How did it happen? After Oldham asked him 

about photo shoots, Francis offered “a perfect 

gesture of exasperation by digging his hands into his 

face”. The result ran as the lead image for the article.

Open celebrates the power of single images. 

Winning pictures are selected for their ability 

to communicate a remarkable visual narrative 

combined with technical excellence.

Oldham said: “It’s an incredible compliment 

to be chosen for this, as I’m still buzzing to have 

made it along side so much world-class talent. I 

never dreamt I could get anywhere in the Open 

compe ti tion, as the standard is so high, and this 

award will really take some time to realise. I thank 

Mojo Magazine for the commission, my brilliant 

team and, of course, Charles for offering up such a 

moment. I’m astonished and delighted”.

2

Royal College of Art student Ioanna Sakellaraki, 

from Greece, won Student Photographer of the Year 

and €30,000 worth of photography equipment for 

her London institute. She said: “My series Aeiforia 

enabled me to share a positive story on the theme 

of sustainability by capturing the landscape as a 

passage into the night ambiance of the Greek island 

of Tilos. I am also thankful on behalf of The Royal 

College of Art for receiving the excellent equipment 

Sony generously offers as it will help other students 

to realise new projects with it”.

3

Hugh Kinsella Cunningham’s project, which won 

third place in the Professional, Discovery category, 

aims to capture the invisible wounds of a viral out-

break of Ebola at North Kivu, Democratic Republic 

of Congo. Rumour, suspicions and violence were 

rife, with attacks on health workers.

4

This image taken by Luke Watson’s helmet pin-

hole camera won third place in the Professional, 

Creative category. It depicts buildings from the 

infamous sniper alley in Sarajevo, Bosnia and 

Herzegovina. The aperture for the pinhole camera 

was made from a bullet hole that most likely killed 

the wearer. The image performs a reversal of the 

trajectory of a bullet, “shooting” back at one of the 

sniper’s buildings.

5

For me, said Jonathan Walland, winner of second 

place in the Professional, Architecture category, 

minimalism is a way of enabling clarity. “I approach 

modern architecture in a way that eliminates 

distraction, keeping the viewer focused on the 

purest elements of photography: form, light, texture 

and the way that these components amalgamate. 

This body of work required rigid consistency to 

document the structural forms of each building”. 

1
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SONY WORLD PHOTOGRAPHY AWARDS 2021
Submissions are now being accepted for next year's competition: worldphoto.org/swpa



Creating
future innovators
to change the world 
for the better.

Laurus International 
School of Science

Children living in this turbulent era of rapid change require 
the ability to solve unanswered problems. We are dedicated 
to providing children with the ability and skills to pioneer their 
future, and to be innovators who can contribute positively to 
the world and society in this uncertain time. 

Our original Science and STEM curriculum is based on our 
experience as a science school, characterized by literacy, 
science, STEM and programming education. 

SCIENCE

PROGRAMMING

KARATE

STEM

ENTREPRENEURSHIP

www.laurus-school.com
Primary school: 03-6722-6310   •   FBR Mita Bldg. 4-1-27 Mita, Minato-ku, Tokyo 108-0073

Preschool/Kindergarten: 03-5422-7375   •   3-4-17 Shirokanedai, Minato-ku, Tokyo 108-0071

Registration 
for 2021 now 
underway

New location
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What science can do

Biologics in the treatment of asthma
Eosinophils are known to infiltrate the 
airways of some asthma patients and 
cause airway inflammation.  
AstraZeneca has developed a biologic  
that binds to the surface of eosinophils 
and recruits natural killer cells to  
remove them from circulation.
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