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Find Louis Pommery England online.
PLEASE DRINK RESPONSIBLY.

Produced in the distinctive terroir of southern England, where 

chalk is the dominant element of the soil, this English Sparkling 

Wine was made using the thoroughly classic and traditional 

method, building on the internationally renowned grape 

varieties that are Chardonnay, Pinot Noir and Meunier. The blend 

incorporates a majority of Chardonnay, contributing to its finesse 

and elegance, as well as a large proportion of Pinot Noir, which 

produces fruit and structure, and a touch of Pinot Meunier. After 

the necessary ageing time on lees to reach the desired maturity, 

the sparkling wine is disgorged to remove any yeast deposits 

that achieved their purpose and gave the wine all of its fullness.

IT IS THE POMMERY STYLE, 
EXPRESSED THROUGH THE ENGLISH TERROIR

Tasting Notes

At first glance, the colour is a pretty scintillating pale yellow, in which 
the bubbles express themselves perfectly as they continuously rise, 
giving the impression that life exists in this wine. 

To the nose, the key word that comes to mind immediately is freshness 
but also finesse from the emerging aromas of lime. This finesse is 
beautifully coated in the second nose with aromas of blackcurrant and 
white fruit topped with a hint of honey. 

These characters, perceived to the nose, follow through and are 
heightened on the palate, o  ering a beautiful balance and rich harmony. 
Its finish is long and sapid without harshness, with a well-controlled 
dosage conceding no sweet sensation. It is righteous and of great honesty. 
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Ministerial visits resume,  
progress on climate change
Trade minister signs deal—our first VIP here for eight months

by paul madden cmg
british ambassador to japan 
 
photos: © british embassy tokyo

D uring my time here, I have had the pleasure of welcoming many 

senior British Cabinet ministers to Japan. But this year we had 

no VIP visitors, following the Foreign Secretary’s February trip. 

So, it was a great pleasure to have Secretary of State for International Trade 

Liz Truss here in October. And even more so, because it was for the historic 

signing of our new trade deal, the UK–Japan Comprehensive Economic 

Partnership Agreement.

Fortunately, the Japanese government exempted SOS Truss and her 

small party from the compulsory two-week self-isolation for arrivals from 

Liz Truss also undertook a range of press engagements and met Japanese 

business representatives, including leaders of the Keidanren, whilst her lead 

trade negotiator, Graham Zebedee, briefed the British Chamber of Commerce 

in Japan (BCCJ) and British businesses. Having now worked out a formula for 

the logistics of VIP visits during the coronavirus pandemic, we are hoping for 

further ministerial visitors.

overseas, but set very strict Covid-19 

protocols around what they could do 

here. Essentially, they were confined 

to meetings at the ministries and 

my Residence.

Nevertheless, she had a very 

full programme. After the signing 

cere mony with Foreign Minister 

Toshimitsu Motegi (pictured right), 

we had lunch at the Foreign Ministry 

Guest House, Iikura House,  where we 

discussed reform of the World Trade 

Organization and the UK’s plans for 

our G7 presidency next year.

She also called on Minister for Economy, Trade and Industry Hiroshi Kajiyama 

to discuss UK–Japan business cooperation, and on Cabinet Office Minister 

Yasutoshi Nishimura (right), who is a familiar face from our TV screens here, 

as lead minister on the Covid-19 response. He is also responsible for the 

Comprehensive and Progressive Agreement for Trans-Pacific Partnership 

(CPTPP). He undertook to do every thing possible to advance the UK’s interest 

in joining the CPTPP during Japan’s presidency of the process next year.

Having now worked out a formula for the logistics 

of VIP visits during the coronavirus pandemic, 

we are hoping for further ministerial visitors.
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Prime Minister Suga commits to net zero carbon emissions by 2050

We were also delighted by PM Yoshihide Suga’s announcement—in his speech 

at the opening of the extraordinary Diet session on 26 October—that Japan 

would commit to zero greenhouse gas emissions by 2050. This represented 

a significant policy shift, and one that Britain had long been pressing for—

together with like-minded partners within Japan—as we prepare to host the 

United Nations Climate Change Conference (COP26) next year.

PM Boris Johnson, together with French President Emmanuel Macron 

and UN Secretary General António Guterres, is hosting on 12 December a 

virtual Climate Ambition Summit, at which PM Suga will speak, to mark the 

fifth anniversary of the historic Paris Agreement.

We now look forward to hearing Japan’s detailed plans for implementing 

this commitment, including, hopefully, a full phase-out of support for coal. 

PM Suga has quickly got into action on the international scene. Following 

early phone calls with PM Johnson and other world leaders, he made his 

first overseas visit as PM—to Vietnam and Indonesia—in October.

The Trade & Investment team has turned our 

conference room into a well-equipped virtual 

boardroom from where we can stream events … 

and give visitors a bit of the red-carpet treatment.

Making a “virtual” virtue of necessity

In Japan, the second wave has had less-devastating consequences than 

elsewhere, and our progress towards a new business as usual has 

continued. We have more staff and visitors coming into the embassy, 

and our team is able to get out and about more. But the requirement 

for social distancing means that we are not going to be hosting our 

usual larger events for a while yet. So, thinking creatively, the Trade & 

Investment team has turned our conference room into a well-equipped 

virtual boardroom from where we can stream events to a wide online 

audience and give visitors a bit of the red-carpet treatment. This will 

include a series of events on the Future of Mobility, such as autonomous 

driving, low emissions and smart cities, as part of our UK in JAPAN 

campaign. We are also using the venue for virtual meetings between 

Japanese and UK businesses.

Back in the UK, as Covid-19 position tightens

Just before SOS Truss’s visit, I had made a brief visit to the UK, my first 

since the spring. I called on the Defence Secretary, Ben Wallace, to talk 

about the continued deepening of the UK–Japan security relationship, 

which has been going from strength to strength. I also met senior officials in 

a range of Whitehall departments. We discussed the UK’s Integrated Review 

of Security, Defence, Development and Foreign Policy, which is currently 

underway. It is not clear at the time of writing when, exactly, this will be 

published. But it is expected to feature a significant shift of emphasis towards 

this region, sometimes described as an Indo–Pacific tilt.

I also caught up with my counterpart, Ambassador Yasumasa Nagamine, 

and with British Paralympic Association Chief Executive Mike Sharrock. The 

postponement of the Tokyo 2020 Olympic and Paralympic Games to 2021 has 

created a number of logistical and financial challenges for Mike and his team—

just as it has for the organisers in Japan. But they are very much looking 

forward to coming to Tokyo to compete next year.

Whilst I was in London, the city went 

into Tier 2 of the government’s Covid-19 

designation. I was still able to do business 

meetings but, when meeting up with our 

children, we had to remain outside as we were 

not part of their immediate households. It 

was strange to see central London so quiet. 

As the second wave hits Europe, moving into 

the winter, many governments are having to 

tighten up lockdown measures, often at a city 

or regional level. England has subsequently 

moved into full lockdown. Once again, it is 

a very worrying situation, but hopefully the 

healthcare systems are a bit more prepared for it this time round. And academia 

and the pharmaceutical industry continue to make progress towards vaccines.

With Defence Minister Nobuo Kishi

Christmas in Japan

As the evenings draw in, thoughts begin to turn towards Christmas. 

As a diplomat, I’ve experienced Christmas in various ways in different 

countries: beach holidays in Australia; fake snow in Singapore shopping 

malls; schmaltzy decorations in America. It’s always a bit different in 

non-Christian Japan, where it’s not even a public holiday. But those of 

us who do celebrate it always manage to make it a special time here, 

too. The BCCJ’s British Business Awards usually feel like one of the first 

signs of Christmas. This year, that too was a virtual event. And for the 

first time in nearly 30 years, travel restrictions mean Sarah and I won’t 

be spending Christmas with any of our three children. No doubt many 

of you are similarly affected. I hope you still manage a happy and 

peaceful Christmas. And I’m sure we’re all hoping that things will 

look brighter in the new year. 
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I’d like to devote my column this issue to one 

of Japan’s most gutsy and giving resident Brits, 

as she celebrates three decades of rescuing 

neglected dogs, cats, pigs, rabbits, horses and other 

pets. When fellow West Country native Elizabeth 

Oliver MBE  founded Animal Refuge Kansai (ARK) 

in 1990, it started her long and difficult journey as a 

leading advocate in Japan for aware ness, education, 

volunteerism and donations to improve the sad 

plight of pets, tighten the weak laws governing the 

industry—and to rescue about 3,300 dogs and 

1,400 cats so far and still counting. She has battled 

stubborn bureaucrats and ruthless gang sters to 

create a safe haven, clearing house and forever 

home for thousands of pets whose owners either 

can’t or won’t provide decent treatment, respect, 

accommodation, food, love and company. 

In the week that saw 164 underfed and 

neglected dogs being hoarded under terrible 

condi tions in Shimane Prefecture, ARK marked 

its 30th anni versary on 7 November by unveiling 

ARK has been supported by a wide network of  

advocacy groups, volunteers, donors and  

collaborators throughout Japan and the world.

an exhibi tion of photo graphs and artworks at 

The Foreign Correspondents’ Club of Japan, 

in Marunouchi, Tokyo.

When tragedies strike, ARK is often there to 

help, as they are in Shimane now and were in 1995, 

when the Hanshin Awaji Earthquake devastated a 

large area of Kansai. This prompted ARK to rescue 

about 600 animals reported lost or homeless—

and facing euthanising.

Oliver, from Weston-super-Mare in Somerset, 

recalled: “Extensive media exposure led to an army 

of volunteers, many celebrities amongst them, 

arriving from across the country. The ensuing 

media frenzy was not only a breakthrough for ARK 

but a game changer for Japan’s public awareness 

towards the prevention of cruelty to animals”.

Soon after, she explained, an unprecedented 

pet boom swept Japan, with negligible regulatory 

infrastructure to protect the surging number of pets 

sold. Many of these were supplied primarily from 

unlicensed and untrained “balcony breeders” who 

followed the cues from media to anticipate the 

next flavour-of-the month and send makeshift 

mills into overdrive.

In August 1998, ARK was authorised by Osaka 

Prefecture as a non-profit organisation (NPO) and 

became an accredited Nintei NPO in 2016.

According to the ARK exhibition: “There are 

hundreds of thousands of animals born, and not 

accounted for in official statistics, which are now 

being euthanised by the mills and pet shops. 

During the early 2010s, Britain averaged over 

1,300 cases of cruelty being prosecuted annually, 

while Japan, with twice the population, averaged 

13. Prevention of cruelty and advocacy for better 

protection remains predominantly in the hands 

of private citizens and welfare groups”.

ARK has been supported by a wide network of 

advocacy groups, volunteers, donors and collabora-

tors throughout Japan and the world over its 30 years.

Oliver said: “It does indeed take a village to 

rescue animals, to house and care for them, to find 

them forever homes. More work and funding are 

needed to expand our educational and regulatory 

advocacy activities and to complete our Sanctuary 

in Sasayama”. 

Simon Farrell is an ARK board member.

simon farrell |  simon@custom-media.com

PUBLISHER

ARK marks 30 years
Somerset expat’s NPO has saved thousands  
of pets in Japan since being founded in 1990

From left: ARK board members Hiromi Uchida and Mary Corbett, exhibition organiser, 
with Elizabeth Oliver pictured right, at The Foreign Correspondents’ Club of Japan. 
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It Takes A Village: A Visual Journey Through ARK’s 30 Years in Support of Animals 

is on until 4 December at The Foreign Correspondents’ Club of Japan and is open  

to non-members who wish to see the exhibition. 

WARNING: Beware of online scams by those promising to give away  
or sell dogs at a low cost. Use caution when responding to ads.
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The ever-popular ARK calendars are a great way to get set for 2021.

Two sizes are available—wall (¥1,000) and desk (¥800)—and each 

purchase is a donation that helps save the lives of animals! https://arkonline.thebase.in



MEDIA These summaries of media reports are in the public domain 

and reproduced under the general principle of “fair dealing”.

UK–JAPAN NEWS

10  bccj acumen, nov/dec 2020

5G boost

Building out the UK’s next-generation communications network will get 

a boost from Japan’s NEC Corporation, according to Capacity magazine. 

The Department for International Trade tweeted on 23 October that Truss 

and NEC Chairman Nobuhiro Endo “talked about NEC’s 5G deployment 

and collaboration in the UK, including the establishment of the 5G Open 

RAN Centre of Excellence. The UK–Japan Comprehensive Economic 

Partnership Agreement is expected to further develop digital partnerships 

with Japanese firms”.

Better fit for rag trade

Rules of origin outlined in CEPA should be a better fit for British clothiers, 

the UK Fashion and Textile Association (UKFT) said on 9 November.

“A clothing producer could sew together imported fabrics into a coat, and 

then export the final product to Japan under tariff preference, as long as 50% 

of the inputs are sourced domestically,” UKFT explained. “This change may 

allow high-value producers of goods including knitwear, suits, gloves and 

coats to increase their exports to Japan”.

To make trade easier, the UK and Japan have agreed to allow self-

certification of origin, so that importers from either country do not need a 

certificate from their customs authority. This will give firms more options.

Bring on the digestives

The trade deal is also being well received in the East Midlands where 

Ashbourne, Derbyshire’s Artisan Biscuits sees easier exports and higher sales 

in the announcement. Last year the firm signed a £57,000 agreement with a 

Japanese importer.

“Japan is a sophisticated market that values quintessential British products 

such as our biscuits, which Japanese consumers like to have with certain 

The UK–Japan Comprehensive Economic Partnership Agreement (CEPA) was 

signed on 23 October in Tokyo, media reported, ensuring smooth bilateral 

trade beyond 1 January, 2021, when the UK’s departure from the European 

Union (EU) means Britain will no longer be covered by Japan’s trade deal 

with the EU.

Media said that CEPA is very similar to the EU–Japan Economic Partnership 

Agreement, but is more finely tuned to the concerns and collaboration potential 

of Japan and the UK. It also includes a chapter on digital trade.

CEPA BOOST FOR KEY SECTORS

types of teas,” Director John Siddall told the newspaper Derbyshire Live 

on 1 November. “A free trade agreement could make it easier to export our 

biscuits as we continue to grow in the country over the coming years”.

Two-way trade

Snacks benefit the other way as well, with the import tax on Japan’s 

popular chocolate-covered biscuit sticks being cut by 31% once CEPA 

comes into force, according to The Japan Times. That’s a sweet deal for 

Osaka-based Ezaki Glico Co., Ltd., which produces the snack.

Pocky is not alone. British import tariffs are also set to drop on bluefin 

tuna (22%), Kobe beef (60%), soy sauce (6%) and udon noodles (13%).

Selling sand to Arabs

Tuna isn’t the only fish that can benefit from CEPA. Japan is already one of the 

UK’s key destinations for seafood, with 2,006t—worth £16.6mn—exported to 

the country in 2019. Among the most popular species are mackerel, herring, 

sardines, crabs, lobsters and, of course, Scottish salmon (page 39), according 

to Fish Farmer. With tariffs on seafood being liberalised over a 15-year period 

and becoming duty free in 2036, a stream of opportunities should lie ahead 

for the industry.

Bilateral benefits

Over the next 15 years, as a result of CEPA, British exports to Japan are 

expected to rise by 17.2% (£2.6bn or ¥356bn) while Japanese exports to the 

UK should get a 79.9% (£13bn or ¥1.8tn) boost.

Media noted that Prime Minister Boris Johnson set the future in motion 

on Twitter, saying it was “a historic moment as we formally sign the UK–Japan 

Comprehensive Economic Partnership Agreement, marking a new era of 

friendship between our nations”.

The signing was the culmination of a major negotiation effort—and an 

efficient one, considering the challenges of the pandemic—by both sides.  

Emblematic of the obstacles overcome was the gift that Liz Truss, 

Secretary of State for International Trade and President of the Board of Trade, 

presented to Japanese Foreign Minister Toshimitsu Motegi at the signing: 

a jar of Stilton cheese.

With much to gain on both sides, ACUMEN rounded up some key 

benefits of CEPA across a range of industries.
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The relationship between Wales and Kumamoto 

Prefecture has remained strong following last 

year’s Rugby World Cup (page 25). NHK reported 

that, on 10 November, Ursula Bartlett-Imadegawa 

(second left), president of the St David’s Society 

Japan, and Yoko Kobori (left) from the Welsh 

Government, visited the prefectural office to 

present Vice Governor Takeshi Kimura with a 

donation of ¥200,000. The money—collected 

with help from Gareth Lewis of the Welsh social 

media platform St David’s World—is meant to 

assist with recovery efforts following this year’s 

heavy rainfall, which killed at least 77 people 

and destroyed more than 15,000 buildings.

Bartlett-Imadegawa thanked the many people 

and groups who donated, including Brits at 

Lunch and the St David’s Society committee and 

members. Messages of support for Kumamoto 

also came from former Minister for International 

Relations and the Welsh Language Eluned Morgan, 

members of the Welsh Parliament, rugby players, 

three former presi dents of the St David’s Society 

and the Friends of Wales congressional caucus 

in the United States.

WELSH HELP FOR FLOOD-HIT KUMAMOTO

The Great British Bake Show, a competition 

programme that challenges home bakers to 

create dishes according to themes, has been 

burned by its Japanese Week episode, which 

aired on Netflix on 30 October. The Independent 

reported on 28 October that the contestants’ 

creations were criticised for having little or 

no connection to Japan, instead making use of 

As part of measures introduced following the Great East Japan Earthquake 

and Tsunami of 11 March, 2011—and the subsequent disaster at the 

Fukushima Daiichi Nuclear Power Plant—Japan asked Britain to reprocess 

spent nuclear fuel.

According to a 9 November NHK World report, plans are for utility firms 

to begin accepting in April the reprocessed waste stored in Aomori Prefecture. 

Plutonium extracted from this material will be turned into special fuel to be 

used in Japan’s nuclear power plants. Shipments from the UK have stopped 

since 2016 while the Aomori facility undergoes screening and preparations.

TV: GREAT BRITISH BAKE OFF BURNED

UK TO RESUME SHIPPING  
NUCLEAR WASTE TO AOMORI 

N E WS  B R I E F S

FROM SOHO 
TO TORANOMON
Ian Schrager, the mind behind The London 

Edition hotel in Soho, has brought his vision to 

the newly opened Tokyo Edition, Toranomon, 

saying: “I just had to do a hotel in Tokyo. I’ve been 

very influenced by Japan from the start. Their 

aesthetic, their spirituality, their cleanliness, 

their refinement”. (The Telegraph, 31 October)

BILATERAL TIES BLOSSOM  
ON SOUTH-EAST COAST

A great white cherry tree, donated by Japanese 

businesses, was planted in Eastbourne’s Hampden 

Park on 4 November. The addition is part of the 

Sakura Cherry Tree Planting project, which aims 

to place more than 1,000 cherry blossom trees 

across the UK as a symbol of friendships between 

the nations. (Eastbourne Herald, 9 November)

REGENT STREET STORE  
TO SELL PREMIUM TENT
Japanese outdoor gear producer Snow Peak has 

launched a new premium tent in the UK. The firm’s 

central London store on Regent Street is offering 

the Minute Dome Pro.Air 1 solo camping tent that 

weighs less than 4kg—ideal for carrying on a bike 

and perfect for a socially distanced getaway to 

nature. (Out & About Live, 7 November)

The Sakura Cherry Tree  

Planting … aims to place more 

than 1,000 cherry blossom  

trees across the UK

ingredients and flavours from Chinese and 

Indian cuisine. Many viewers voiced their 

feelings that the show was supporting the 

tendency to dump all Asia cultures into one 

pot. Japanese pastry chef Tomoko Kato, 

however, told Insider that she believes 

“there is room for both traditional and 

non-traditional in baking”.



A s we near the end of a year that will, 

undoubtedly, be logged in the history 

books as one with more twists and turns 

than we could ever have imagined, it is important 

that we reflect on how incredibly resilient and 

innovative our society has proven itself to be. 

Global social and economic disruption has forced 

individuals and organisations to adapt and evolve, 

in how we live and conduct business. It is to honour 

this endurance and forward thinking, that we 

created this year’s British Business Awards (BBA) 

tagline: Meeting challenges, making changes.

To echo the words of British Ambassador 

Paul Madden CMG at the BBA (page 6), “When 

the pandemic is over, and we look back, I think 

the thing that we will remember most will be the 

huge out pouring of kindness during this time, and 

I hope that will be the lasting memory”.

This is certainly true for us, and it has been a 

genuine privilege to work with this year’s generous 

sponsors, without whom the BBA would not have 

been possible. We thank Robert Walters Japan K.K. 

for sponsoring this year’s virtual gala, Kate Thomson 

at Ukishima Sculpture Studios for donating all seven 

exquisite marble trophies, LIFE.14 for their media 

support and transforma tion of the BCCJ office 

space and Louis Pommery for donating a bottle 

of sparkling wine to each of the 37 nominees. On 

top of this, we were overwhelmed by the support 

of this year’s 10 prize sponsors, who helped raise 

¥342,000 for our chosen two charities: Refugee 

Empowerment International and Shine on! Kids.

Another highlight was the unique audience. 

Taking advantage of the online nature and timing 

of the event, we were joined by a number of long-

time chamber supporters, including former BCCJ 

presidents and Executive Committee members 

who are now back in the UK. Thank you to everyone 

who made time to contribute and attend, and also 

to those who took the time to write in afterwards. 

As we turn our attention to the 2021 BBA, any 

feed back you have on how we can improve is very 

much appreciated.

Coming up at the BCCJ

One of the many benefits of joining the BCCJ is 

the strong relationships that are built through 

involve ment in chamber activities. We have started 

delivering virtual networking events, including 

a collabo ra tion with the American Chamber 

of Commerce in Japan on 17 November and, 

on 24 November, our third EduGroup event, 

entitled Education 2020: Crisis Driven Change, 

in collaboration with Talk Education Tokyo and 

the Royal Society for the Encouragement of Arts, 

Manufactures and Commerce.

Next year, we will also be incorporating some 

in-person and hybrid events to cater to the diverse 

preferences of our members (evident in our 

recent survey).

Please keep a close eye on the British Chamber 

of Commerce in Japan website for all upcoming 

events and activities.

Once again, on behalf of the BCCJ team, a huge 

thank you to everyone who contributed to the 

success of our first (and hopefully last!) completely 

virtual BBA. Since this is the final issue of ACUMEN 

for 2020, I would like to thank all those members 

who have supported the BCCJ over this past year, 

and also for the kind welcome I received when 

joining the team. I’d like to wish you all the best for 

a wonderful festive season, and we look forward to 

seeing you in 2021. 

It is important that we reflect on how incredibly resilient  
and innovative our society has proven itself to be.

Unique BBA a virtual success
 
sarah backley

ASSOCIATE DIRECTOR



PRESIDENT

Brighter, more hopeful 2021 
david bickle  |  @BCCJ_President

I n the months since January, we have experi-

enced what it is like to live in a volatile and 

uncertain world. The pandemic has taken 

a terrible toll on human lives and livelihoods, and 

the path to recovery is uneven. We should be 

confi dent though that journey will take us into a 

brighter and more hopeful 2021.

For the British Chamber of Commerce in Japan 

(BCCJ), there have been challenges but also 

upside surprises—most recently the 2020 British 

Business Awards (BBA) on 5 November. With stellar 

nominees and outstanding judges, the quality of the 

awards was always assured. The decision to deliver 

virtually, however, was a leap of faith. Challenges 

were different to those of hosting a gala dinner for 

400 guests, but no less daunting, and the organising 

team (led by BCCJ Executive Committee member 

Heather McLeish) far exceeded expectations.

Incredible achievements

For business, this is an exciting time to be involved 

in UK–Japan relations. Crucially, the ingenuity and 

stamina of negotiating teams from both govern-

ments has produced the UK–Japan Comprehensive 

Economic Partnership Agreement, providing 

essential continuity for bilateral trade and commer-

cial interaction. This is, of course, not the first trade 

agreement between the countries—the original 

being signed in 1613, thanks to the good offices of 

There have been challenges  
but also upside surprises— 

most recently the 2020  
British Business Awards.

William Adams, the first Englishman in Japan. 

A fitting reminder that this year marks the 400th 

anniversary of his death!

Resilience was a key theme of this year’s BBA, 

and sports fans will forgive me recalling the achieve-

ment of Wales rugby captain Alun Wyn Jones, 

who, the previous week, became the world’s most 

capped interna tional player of all time. The Welsh 

Rugby Union has done incredible work to develop 

relation ships with Japan, and business is building 

on that—most recently with a Welsh Government 

virtual trade mission.

Nine of Jones’ caps have been for the British & 

Irish Lions—incredible, yet short of the record 17 

earned by former Lions captain Willie John McBride. 

McBride hails from Northern Ireland, which has 

become an important destination for Japanese 

technology investment into the UK (Rakuten Inc. 

established its Blockchain Lab there in 2016). 

Educational and research links flourish, too, with 

recent collaboration between Queen’s University 

Belfast and Hiroshima University in the field of 

conflict resolution and peace studies.

Eyes to the sky

Education and research are UK-wide strengths—

particularly in Scotland, with three universities 

dating back to the 15th century. Prior to the BBA, 

though, one of its newer institutions—Edinburgh 

Napier—was mourning the loss of its most famous 

honorary graduate, the actor Sir Sean Connery. 

Iconic as fictional spy James Bond, his fifth film, 

You Only Live Twice, opens with a rocket ship 

capturing another in Earth orbit and returning with 

it to land in a volcano in Japan! In the spirit of such 

ground-breaking ingenuity, I like to think Connery 

would be proud of the University of Glasgow’s  

current collaboration with Japan’s Astroscale 

and Fujitsu on a UK Space Agency-funded 

project to make space debris removal missions 

commercially viable.

England also has its share of world class 

uni versities, and there is no more vital work at 

this time than the  University of Oxford’s pursuit 

of an effective vaccine for Covid-19. We hope for 

their success and applaud, through the BBA, the 

achievements of their industry partner in Japan—

AstraZeneca K.K., BBA Company of the Year 2020. 

Congratulations to them, and to all of this year’s 

winners and nominees, at the unique—and very 

special—virtual 2020 BBA. 
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BCCJ VIRTUAL EVENT

T o connect members to a future of innova-

tion and inclusion while staying true to 

the chamber’s mission of strengthening 

business ties between the UK and Japan, the British 

Chamber of Commerce in Japan (BCCJ) launched a 

vision project in 2019 entitled BCCJ 5.0. Supporting 

the scheme are three pillars:

• Diversity and inclusion

• Digital and tech innovation

• Responsible business

It was the last of these that took centre stage 

on 17 September as the BCCJ presented the first 

instalment of its Responsible Business Forum. Called 

Planet, the virtual session focused on the environment 

and was moderated by Executive Committee (Excom) 

member and EY Japan Director Heather McLeish.

Setting the stage

Guests were welcomed by Excom member Tove 

Kinooka, who leads the chamber’s Responsible 

Business Task Force and is also director of sustain-

ability integration consultancy Global Perspectives 

K.K. She said the session’s interactivity—which ties 

into the second BCCJ 5.0 pillar of digital and tech 

innovation—reflected the collaborative approach 

needed to achieve a greener future.

Sue Kinoshita, minister counsellor for economic 

diplomacy at The British Embassy Tokyo, spoke 

before the panel discussions. She said that “the 

principal role of government is to set direction, set 

ambition and set targets—to be clear on where we 

should be going domestically and internationally,” 

emphasising the UK government’s desire to set an 

example and lead the way. The country will host 

the United Nations Climate Change Conference 

(COP26) in Glasgow, Scotland next November.

“We aim to ramp up ambitions right across 

the world towards a climate-resilient, zero-carbon 

RESPONSIBLE  
BUSINESS FORUM

PART 1: PLANET 
BY C BRYAN JONES

economy,” she said. “We want as many as countries 

are possible to sign up to reaching net-zero emis-

sions as soon as possible”.

The UK was the first major economy to legislate 

for becoming net-zero by 2050 and has welcomed 

the pledge in October by Prime Minister Yoshihide 

Suga for Japan to hit the same target.

Challenges and solutions

Following these introductions and updates on 

governmental efforts, attention was turned to a 

panel of three industry leaders: Tadashi Tago, Japan 

country head of FTSE Russell; Jennifer Sakaguchi, 

general manager for corporate relations at Rio Tinto 

Japan Ltd.; and Katsuhiko Manabe, president of 

Renewable Japan Co., Ltd.

Sakaguchi began the panel portion by out  lining 

Rio Tinto’s efforts to produce the materials essential 

to a low-carbon future, partner to reduce emissions 

through the value chain, enhance the firm’s resil-

ience to physical climate risk and reduce their own 

carbon footprint.

She said that Rio Tinto stopped all fossil fuel 

extraction two years ago and 76% of power used 

at its managed operations now comes from 

renewable sources.

Tago pointed out how such steps are a key 

part of corporate strategies. His firm provides 

bench marks, analytics and data solutions, and 

aggregates more than 40 climate change indi cators 

into environmental, social and governance (ESG) 

scores which are crucial for firms and inves tors as 

they gauge the effectiveness of ESG efforts.

Tago, who is also the London Stock Exchange 

Group’s head of information services for Japan, 

explained how his firm’s new Green Revenues 2.0  

data model, which was introduced in 2019, can 

help identify the “many shades of greenness” in the 

market. The model includes criteria such as the use 

of new energy and greater efficiency.

Manabe cited three factors that must be consid-

ered when charting a course to a sustainable future:

• Natural disasters

• Potential rate hikes

• Government policy

Speaking about the last, he explained how a 

decrease in feed-in tariffs (FITs) has put negative 

pressure on the market. When FITs were introduced 

in 2012, the expected return for solar projects was 

above 5%—but today it is about 3%. 

The Japanese government continues to promote 

renewable energy, however, and the efforts 

have received a boost in the first months of the 

Suga administration.

Breakout sessions

Although the event took place online, the Zoom 

platform’s room feature made it possible for small 

groups to brainstorm, allowing attendees to take 

what they had learned from the panellists and 

generate ideas. Among the suggestions were:

• Climate-change education at all levels of schooling

• Stronger engagement on television programmes

• Diversification of renewable energy sources

• Cross-party political support and cooperation

• Community-level initiatives to change behaviours

In closing, BCCJ President David Bickle turned to 

the current health crisis and how it has opened eyes.

“Covid has made us realise how vulnerable we 

are in terms of [health] and greater environmental 

changes. The way we’re going to recover from Covid—

and thrive—is to reimagine what our business could 

look like”.

And the ideas that emerge from this process will, 

no doubt, guide us into a more sustainable future. 

“We aim to ramp up ambitions right across the world  

towards a climate-resilient, zero-carbon economy”.
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BY JULIAN RYALL

As has been traditional for people arriving at BBA 

ceremonies, members who logged on to the British 

Chamber of Commerce in Japan (BCCJ) website for 

the Zoom event were welcomed with music, this 

year provided by the London Symphony Orchestra, 

who were obliged to postpone a four-city Japan tour 

that had been planned for September and October.

Master of ceremonies Guy Perryman MBE—

another familiar fixture on awards night—got the 

online ball rolling by greeting well over 100 online 

participants from Japan and Britain.

Resilience and transformation

The themes of this year’s awards were, appro-

priately, resilience and transformation, with 

BCCJ President David Bickle using his address to 

welcome members and a number of well-known 

guests, including British Ambassador to Japan 

Paul Madden CMG and former BCCJ President 

Phil Gibb, who took part from the UK.

Bickle conceded that 2020 has been an 

extremely challenging time for everyone, both 

personally and professionally, but expressed 

optimism that positives can still be drawn from 

the shared experience of the coronavirus crisis. 

“I genuinely believe this is a fantastic time to be 

involved in the UK–Japan business ecosystem,” 

Bickle said, adding that everyone with a stake in 

bilateral trade would have been “delighted” at the 

recent signing of the UK–Japan Comprehensive 

Economic Partnership Agreement (CEPA).

The agreement is not the first of its kind between 

the two nations, he said, pointing to the 1613 pact 

that was championed by William Adams, the sailor 

who was the first Briton to arrive in Japan when his 

ship was wrecked off Kyushu in 1600.

Emphasising the celebratory mood of the 

occasion, Bickle added: “We should try to look 

forward positively, even when things are very 

difficult; and we are celebrating with all of our 

nominees tonight”.

Diplomatic dialogue

In an address from the British Embassy Tokyo, 

Ambassador Madden, who will be stepping down 

in the early part of next year, applauded the work 

of the BCCJ and all the nominees over the course 

of 2020. He also expressed his personal sorrow at 

BBA

T here was no red carpet. No chandeliers 

twinkled in the ballroom lights. The 

Champagne and banter could not be 

shared around the table, the music could not be 

delivered live and winners of the British Business 

Awards (BBA) 2020 were not able to shake hands 

and slap each other on the back before crowding 

the stage to hoist their trophy.

Yet, in a year of unprecedented turmoil for 

individuals, organisations and firms, the BBA gala 

went ahead on 5 November, further cementing 

its tradition of being one of the brightest and 

best nights of the year for the British business 

community in Japan.

Adversity famously brings out the very best in 

Britons, and so it proved again at an event which—

due to the coronavirus pandemic—moved into the 

online world for the first time in its 13-year history. 

But that unlucky number was no impediment. 

Selected by a panel of objective judges, the winners 

of the six categories were chosen from among 

an impressive 37 nominees, compared with 32 

nominees last year and 33 in 2018. Five categories 

were up for grabs in both years.

Full report:  

winners, VIPs, nominees, speakers, judges, guests, sponsors and more
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the “tragic loss of life” caused by the pandemic, and 

commended his staff at the embassy for the way 

in which they have risen to the tasks presented to 

them as a result of the health crisis. This includes 

the successful evacuation of British nationals 

from the Diamond Princess cruise ship, docked in 

Yokohama, in the early stages of the outbreak.

The ambassador added that he hoped the Tokyo 

2020 Olympic and Paralympic Games will be able to 

go ahead as scheduled next summer, along with 

the planned visit to the UK by Emperor Naruhito.

He also expressed high hopes for CEPA, which 

goes further than a similar trade pact with the 

European Union in a number of notable areas—

including financial services—and is expected to 

help smooth the way for the UK to join the 11-nation 

Comprehensive and Progressive Agreement for 

Trans-Pacific Partnership.

“We have all experienced many emotions this 

year, including frustration, sadness and disappoint-

ment. But when the pandemic is over, and we look 

back, I think the thing that we will remember most 

will be the huge outpouring of kindness during this 

time, and I hope that will be the lasting memory 

of this year,” the ambassador concluded.

The chamber also managed to obtain a video 

message to the ambassador from former Secretary 

of State for Foreign and Commonwealth Affairs 

Jeremy Hunt, who communicated his gratitude “for 

doing so much to foster the great relations between 

Britain and Japan”. He wished Ambassador Madden 

“all the best” after he leaves the Embassy in 2021.

Sponsors

This year’s BBA was sponsored by some of the 

biggest names in the British business community 

in Japan, including Robert Walters, Jaguar Land 

Rover Japan, GlaxoSmithKline K.K. and Refinitiv, 

while photo and video studio LIFE.14 inc. provided 

audio-visual support for the event. Vranken 

Pommery Japan Co., Ltd. donated a bottle of their 

Louis Pommery sparkling British wine to each of 

the nominees, and Kate Thomson of the Ukishima 

Sculpture Studio donated the seven trophies.

Jeremy Sampson, managing director of Japan 

& Korea at recruitment firm Robert Walters, told 

ACUMEN that his firm was a proud sponsor, 

as it shares the awards’ “purpose of recognising 

excellence and promoting success and innovation 

across all industries”.

“The BBA also celebrates important social 

contributions made in areas such as social and 

environmental responsibility, as well as diversity 

and inclusion—in all of which Robert Walters Japan 

places great value,” he added. “We believe it 

is a great way for companies to be recognised 

within the global business community in Japan, 

and for accomplishments that—in most cases—

may not be visible or recognised in day-to-day 

business activities”.

And that, Sampson said, is even more important 

this year.

“The Covid-19 pandemic has impacted almost 

every aspect of our lives, pushing us to continuously 

adapt and grow. But more than focusing on the 

difficulties the pandemic presents, I prefer to view 

the crisis as an opportunity for companies to truly 

showcase their strengths and potential,” he added.

“There is more to be said for organisations 

that are able to thrive during challenging times 

than when conditions are optimal. In a world 

of online meetings and events, and reduced 

human interaction, it is even more challenging for 

companies to demonstrate this. But the BBA are 

a great way to help shine a light on the achieve-

ments for many companies”.

Responsible business

Turning to the main event, the first award of the 

evening was for Responsible Business, with no 

fewer than nine firms nominated.

The award went to Barclays Securities Japan 

Ltd. for its Covid-19 Charity Aid Programme to 

support vulnerable communities that have been 

affected by the pandemic.

Accepting the award virtually, President 

Kentaro Kiso said he was “overwhelmed” at the 

chamber’s recognition of his team’s work and efforts 

to alleviate the stress that so many people are feeling.

BBA

“There is more to be said for 

organisations that are able 

to thrive during challenging 

times than when conditions 

are optimal”.
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BBA

Crafting the trophies

For 10 of the past 12 years, Scotland-born artist 

Kate Thomson has sculpted eye-catching 

trophies for the BBA winners to hold aloft on 

the stage. Due to the coronavirus pandemic, 

this year’s BBA became an online event—

and it appeared that tradition would have 

to be abandoned.

But Thomson, co-founder of the Ukishima Sculpture Studio in Iwate Prefecture, 

believes that tactile confirmation is key and donated the seven trophies that were passed 

on to the winning firms and individuals in the days after the virtual gala.

“It seemed so sad to me that, especially as this year has been so tough for so many, 

there would not at least be tangible trophies for the winners to treasure as a symbol and 

reminder of their success,” she said.

Determined to play her part for the chamber and the British business community in 

Japan, Kate then spent four weeks crafting the seven marble sculptures. Their design has 

been different every year, yet they all share a similar theme.

“Ever since I started sculpting the trophies in 2009, I wanted them to have a sense of 

aspirational upward movement,” she said.

“This year I also wanted to acknowledge the unprecedented challenges of 2020, so I 

referenced the circular image of the coronavirus and shifted the perspective to transform 

it into a window of opportunity”.

Diversity and inclusion

Three firms were shortlisted for the Diversity and 

Inclusion Award, which went to EY Japan’s Women 

Athletes Business Network, which has expanded 

globally to enable EY business mentors to “help 

unlock the leadership potential of women athletes 

and support the transition from sports to careers in 

business and entrepreneurship”.

Janelle Sasaki, who heads the initiative, said 

she was honoured to accept the award, adding 

that the research now supports the claim that if a 

firm wants to be successful in business, it should 

focus on employing athletes.

Digi-tech

Eleven firms vied for the Digi-Tech Innovation 

Award, with start-up Bisu, Inc. emerging victorious. 

The firm has developed a health-tracking device 

that provides personalised diet and lifestyle advice. 

Co-founder and Chief Executive Daniel Maggs said: 

“We are a small company with big dreams, and we 

believe very much that Japan is the place to run 

start-ups. We are very excited to bring the product 

to market next year”.

Entrepreneur

The award for Entrepreneur of the Year was con tested 

by five nominees, with Catherine O’Connell, founder 

of Catherine O’Connell Law, winning the trophy for 

her creation of a unique, boutique law firm.

Accepting the award, O’Connell encouraged 

others who might be thinking of starting a business, 

saying: “It was a risk for me to set up the firm, 

but I would encourage any one with a twinkle of 

entrepre neurship in their eyes to just do it. Japan is 

a paradise for entrepreneurs”.

Partnership

The UK–Japan Partnership of the Year award was 

shared by The Alan Turing Institute and the Toyota 

Mobility Foundation for their collaboration on 

some of the world’s most pressing mobility needs.

Representing the institute, Research Project 

Manager Will Taylor said he was “delighted to 

be recognised” for the alliance with Toyota and 

vowed to continue to work to “improve mobility 

outcomes for everyone”.

As is the tradition, the final award of the night was 

for the much-coveted Company of the Year, with the 

field narrowed to six similarly impres sive nominees.

This year’s award went to AstraZeneca K.K. for 

showing “extraordinary business resilience in a year 

of unprecedented challenges,” as well as its impres-

sive response to the coronavirus pandemic, the 

donation of 300,000 masks to the Japanese govern-

Thomson said she used the direction of the Balkan white 

marble’s soft grain to accentuate a sense of growth.

“I hope the sculpted trophies will help winners to celebrate 

and sustain their achievements, drive and resilience for years to 

come,” she said.

Although their 2020 exhibitions in Japan and London were 

cancelled, Kate and her husband, Hironori Katagiri, have 

completed several commis sions this year. They include five 

sculptures out  side Leafia Tower Ebina, a set of three for a firm 

in Tokyo, and a sculpture that will be set at the British Embassy 

Tokyo in November to comme mo rate the links forged between 

the UK and Japan by William Adams, who arrived in 1600 as the 

first Briton to set foot in Japan.

ment to pass on to healthcare professionals and a 

commitment to provide 120mn doses of coronavirus 

vaccines in a UK–Japan non-profit collaboration. 

It was their third straight win in the category.

Surrounded by jubilant colleagues, AstraZeneca 

Japan President Stefan Woxström expressed his 

gratitude for the judges’ decision, but was quick to 

congratulate the other nominees for their achieve-

ments in this very testing year.

Virtual raffle

After the announcement of the awards, Heather 

McLeish of the BCCJ Executive Committee 

conducted a draw for numerous prizes, which 

included stays at many of Tokyo’s top hotels, bottles 

of Champagne and gift vouchers for life coaching 

classes and food outlets. The ¥342,000 raised through 

the raffle at #BBA2020 are being shared between 

Refugee Empowerment International (formerly 

Refugees International Japan) and Shine On! Kids. 

Thank you to every one who bought a raffle ticket 

or made a separate charitable contribution.

The awards segment of the evening concluded 

with the world premiere of the music video for 

“Christmas Hummingbird,” by Tokyo-based band 

The Watanabes. Guests then were invited to partake 

in an after-party using an innovative virtual plat form 

called SpatialChat that simulates the experience 

of being in a the ballroom—a fitting reflection 

of 2020. 
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❶ It’s a wonderful way to keep up-to-date with 

the many firms who are developing successful 

businesses between Japan and the UK. This year 

❶ I believe that businesses fundamentally shape 

society and have the power to tackle some of 

society’s most pressing social and environmental 

issues—from diversity in the boardroom to the 

Anna Dingley
Founder of Japan Connect Ltd. and non-executive 

director at Nihon M&A Centre Inc.

Robin Takashi Lewis
Co-founder of mymizu and representative director 

at Social Innovation Japan

JUDGES IN  
THE SPOTLIGHT

T he year 2020 will be remembered as among the most challenging 

in living history, not least for the firms striving to get through the 

pandemic-induced downturn. Yet, there are most definitely positives 

to be gleaned from the UK–Japan business relationship, and it fell on the 

shoulders of the talented panel of judges for the 13th annual awards to select 

those who had performed at the very top of their game. To judge the judges, 

ACUMEN quizzed them on how they intended to choose from the nominees:

❶ Why did you want to be a BBA judge?

❷ What criteria will you use?

❸ What professional experience will you draw on?

❹ What challenges does the pandemic present?

❺ What is the outlook for UK business in Japan?

climate crisis. I am happy to be a judge at the BBA to help identify those 

businesses that are going above and beyond, and can serve as role models.

❷ Judges use specific criteria for each category, based on the BBA’s values of 

success, innovation and ethics.

❸ After studying business at university, I have spent the past 10 years working 

across corporate, non-governmental and intergovernmental sectors, with 

a focus on social and environmental challenges. I now run my own social 

venture, and work with leading companies and local governments to 

enhance their societal impact, including the reduction of single-use plastics.

❹ Many businesses are undoubtedly facing severe challenges right now, but 

this may also be an opportunity to re-think, re-assess and re-invent. Despite 

the tragic circumstances, there are many businesses who are innovating and 

stepping up, whether by strengthening their digital offerings or pivoting in 

a different direction altogether.

❺ The nominees I assessed were extremely impressive! I was amazed at the 

breadth of industries, the levels of innova tion in response to the pandemic and 

the overarching commitment to fostering stronger ties between the two nations.

has brought particular challenges across the spectrum of industry, and 

the awards provide an opportunity to stop and reflect on the firms who have 

found success despite the difficult conditions. I always believe it’s important 

to celebrate milestones and wins of any size.

❷ I will use the rigorous process laid out by the BCCJ committee to score the 

nominees against particular criteria.

❸ I’ve been fortunate to work across the sectors of government, finance and 

industry over my 25-year career working with Japan, so I will bring relevant 

elements from all those times to support my decisions.

❹ The global health crisis may well have changed priorities, and many firms 

have been fighting just to stay afloat. However, long-term performance 

often depends on a rock-solid culture, work ethic and brand. If a firm can 

stick to their core values and maintain trust with customers, then this crisis 

will actually have created a strong opportunity to demonstrate excellence.

❺ I am an optimist by nature, and I’m delighted to say the nominees have made 

me even more positive regarding the depth and breadth of opportunity for 

British business in Japan. The historic UK–Japan Comprehensive Economic 

Partnership Agreement will provide a solid base for even more collaboration. 

The awards will be a great opportunity to recognise this and look forward 

to a bright future as we near the end of a challenging year.

❶ I want to see more UK investment in Japan, and 

these awards encourage more British businesses 

to come and work here.

Koji Tsuruoka 

Former Japanese Ambassador to the UK (2016–20)

❷ I look for facts rather than statements. A track record of activities is evidence 

of the firm’s work. I also value what they aim to achieve through business.

❸ While I was in the UK, I visited many Japanese firms. I found that those who 

do well not only keep their customers happy but also their staff. Teamwork 

is the key to success.

❹ To succeed on foreign soil is challenging. The pandemic is one more addition 

to the difficulties, and being a success demands creativity on the part of 

firms since there is no precedent. The staff must be united to address health 

challenges, and management must exercise strong leadership.

❺ I was happy to see the candidates doing well and showing commitment to 

continuing business in Japan. The UK offers unique quality that can lead to 

commercial success. I have no doubt that, with the newly agreed UK–Japan 

Comprehensive Economic Partnership Agreement, more British businesses 

will come and enjoy success in Japan.
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❶ I wanted to be a judge because I have established 

strong relationships with various British businesses as 

a leader of Japanese industry for more than 40 years, 

❶ Who wouldn’t want to join the illustrious list of BBA 

judges? My mission in my current job is to create 

the right environment for UK and Japanese firms to 

Susumu Kaminaga
Former president 

Sumitomo Precision Products Co. Ltd.

Sue Kinoshita
Minister counsellor for economic diplomacy

The British Embassy Tokyo 

and I have spent many years as a member of the BCCJ’s Executive Committee.

❷ I will look at how British businesses find advantages in being based in Japan 

to strengthen relationships between British and Japanese businesses and 

to grow in the global marketplace.

❸ As a leader of a Japanese firm, I have been involved with business develop-

ment from R&D to commercialisation, often working with British firms 

ranging from large to small and medium-sized enterprises, and across 

various sectors. This experience will serve as the basis of my decisions.

❹ One of the most essential challenges in the ongoing crisis is to be able 

to present strategic views to grow a firm’s excellence with a long-term 

perspective. Demonstrating sustainability will lead to success after the 

health crisis, or even if the coronavirus continues.

❺ The outlook is very promising, as I have seen a high degree of excellence 

among the nominees which will contribute to much stronger ties between 

the UK and Japan. 

succeed, so I was interested to get this glimpse into the realities facing so many 

businesses, and their responses.

❷ I’ll be looking at how firms have sought to make a genuine difference 

within their particular sphere of influence—whether it’s a multinational 

corporate behemoth or a one-person band.

❸ I will draw on over 30 years of involvement in UK–Japan relations, about a 

third of that specifically working to generate and support business relations.

❹ In theory, you’d think it would be immeasurably harder. For sure every 

organisation has, this year, had to dig deep into its reserves of creativity, 

resilience and loyalty from employees and partners. But, in the process, 

as all the nominees demonstrate, many firms have discovered hidden 

strengths, seized new opportunities and achieved truly remarkable things.

❺ Quite apart from Covid-19, the business environment is undergoing some 

pretty seismic shifts: digitalisation, decarboni sation, changing global trade 

patterns. The nominations that I read suggest that British businesses are 

clear-headed about the challenges and proactive in adapting and innovating 

to meet them, so I’d say there are plenty of reasons to be cheerful!

❶ In 2018, Japan House London won the UK–Japan 

Partnership Award. I want others to share the 

wonderful feeling of encourage ment and motiva-

tion that comes from the projects and achieve-

ments recognised by an interna tional audience.

Kaori Hida
Japan House London

Carolyn Burnett
Japan House London

❶ Japan House London was very fortunate to receive the 2018 BBA for UK–Japan 

Partnership. Kaori and I were delighted to be able to contribute as judges to 

these highly prestigious international awards and the excellent work that the 

BCCJ does to support and strengthen business partnerships.

❷ The categories have clearly defined criteria, and I will be looking for 

nominees who provide clear evidence to show how they meet or exceed those. 

I will also be looking for nominees who demonstrate how their work under-

pins the BBA core values of success, innovation and ethics.

❸ I hope to bring my cumulative business knowledge, which I have gained over 

a number of years across sectors, from information technology and the arts 

to busi ness start-ups and cultural organisations, to the judging process, with 

particular focus on strategy, growth opportunities and global teamworking.

❹ The pandemic has been challenging for firms. Many have shown resilience, 

adapted and risen to these challenges. Those who succeed are the ones 

which remain focused on their core values but are also flexible and find 

creative solutions.

❺ The recent signing of the UK–Japan Comprehensive Economic Partnership 

Agreement demonstrates a strong  bilateral commitment. Many of the 2020 BBA 

nominees highlighted plans and opportunities to further develop and strengthen 

their partnerships and businesses in Japan, which demonstrates the value of 

UK–Japan relationships and the positive outlook for British businesses in Japan.

❷ We will never forget 2020. We have witnessed the scourge of Covid-19, 

natural disasters, worldwide protests and more. But it has also been a year 

of renewed hope as individuals and communities pull together. I want to 

look at how the nominees use their ingenuity, creativity and innovation in 

adapting and contributing to how we will live in a changed world.

❸ I hope to bring a uniquely cultural perspective to the judging process. 

My focus is always on how my organisation connects to its audiences by 

building relationships in Japan and other countries. In my view, cultural 

understanding between people is the foundation for successful business.

❹ It has always been challenging for businesses to respond to rapid and unex-

pected changes in markets and technologies. The new challenge is changing 

our mindset. We must question every thing we have taken for granted and 

find creative and innova tive solutions to societal and business problems.

❺ As the UK is leaving the European Union, UK–Japan business relationships 

will be more important than ever. Further strengthening intercultural ties will 

be the key to a successful outcome for both countries.
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DRINK

ENGLISH FIZZ
Louis Pommery adds sparkle to the BBA

BY C BRYAN JONES

Inspired by BBA

To keep the annual British Business Awards (BBA) 

going amid the coronavirus pandemic, the British 

Chamber of Commerce in Japan had to innovate 

and turned to a fully virtual format. That drive and 

dedication is one reason Vranken-Pommery chose 

to sponsor the event, even though there would 

be no in-person gathering with sparkling wine 

bringing excitement to the dozens or tables that 

normally dot the ballroom.

“Mr. Louis Pommery was a pioneer when he 

established the Champagne Pommery brand back 

in 1836, in Champagne, Reims. We believe that new 

launches should be linked with dynamic entrepre-

neurs,” Moroi said, referring to the release of Louis 

Pommery England Brut.

The firm donated a bottle of the critically 

acclaimed sparkling wine to each of this year’s 

37 BBA nominees.

Asked about the outlook for 2021, he said: 

“English wines and sparkling, in Japan, are still 

on the path where customers need education to 

understand more deeply what it is about. I see 

good opportunities for English sparkling to surf 

on the rather high maturity of the Champagne 

market and the establishment of the well-known 

British brands, and to improve its market share”.

Flavourful winter

The BBA also marks the crisp days of autumn and the 

approach of winter each year, and seasonal foods are 

top of mind for many. While gatherings may not be on 

the menu this year, treating yourself to delicious meals 

and drink is a great way to keep your spirits, focus 

and drive high during this time of social distancing.

Moroi shared a few ideas for doing just that.

“Louis Pommery England Brut is elegant, yet 

delivers notes of berries and hazelnuts,” he said. 

“I see it well paired with sautéed scallops, a foie 

gras mousse or mushroom tempura”. 

I see good opportunities for 

English sparkling to surf …  

the establishment of the  

well-known British brands,  

and to improve its market share.

The chalky soil of Hampshire, with similarities 

to that of France’s Champagne region, has 

been drawing the attention of sparkling 

wine producers in recent years. Vranken-Pommery 

Monopole turned its eyes to the area in 2016 

when the firm partnered with the award-winning 

Hattingley Valley Wines.

The collaboration bore fruit in February 2018 

with the release of Vranken-Pommery’s first English 

sparkling wine, Louis Pommery England Brut, 

which is made using the traditional method with 

no oak. Named in honour of Pommery’s founder, 

it is a blend of Chardonnay (55%), Pinot Noir (37%) 

and Pinot Meunier (8%).

It was the first time an English wine had been 

sold by a French Champagne house, and was the 

start of bigger plans for Vranken-Pommery.

“We are moving forward more independently, 

with 20ha of vineyard in Hampshire, at Pinglestone 

Estate,” Vranken Pommery Japan Co., Ltd. Asia–

Pacific Export Director Ken Moroi told ACUMEN. 

“The first harvest was this year”.

Vranken-Pommery was the first Champagne 

house to plant vines in the UK and will be producing 

sparkling wines at its Pinglestone Estate vineyard—

where it is growing Chardonnay, Pinot Noir and 

Pinot Meunier—in the coming years.
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DIPLOMACY

On 21 September, 1975 Wales defeated 

Japan 56–12 in a match at Hanazono 

Rugby Stadium in Osaka. In attendance 

was Koji Tokumasu, and the experience changed 

his life, setting him on a path that would lead to 

his appointment this autumn as an envoy of the 

Welsh Government in Japan.

That day in Osaka came after Tokumasu had 

graduated from International Christian University 

(ICU), where he took part in intramural rugby 

games and become a member of the ICU Rugby 

Club. He was so moved by the Wales–Japan match 

that he flew to the UK in 1977. What was planned 

to be a two-week stay turned into two years as a 

research student at Cardiff College of Education, 

now Cardiff Metropolitan University.

Rugby remained an important part of his life 

while in Wales and, in 1979, he decided to return 

to Japan and become an English teacher and to 

coach the rugby team at Meikei High School in 

Ibaraki Prefecture. Within a decade, he had led the 

team to a championship, winning the 1989 National 

High School Rugby Tournament.

Since 1995, he has worked for the Japan Rugby 

Football Union and played a key role in bringing the 

Rugby World Cup 2019 to Japan. He was selected as 

one of the 50 most influential rugby figures in the 

world in 2017 by Rugby World magazine.

Following his September appointment as an 

envoy of the Welsh Government in Japan, ACUMEN 

“My life has been greatly 

influenced by Welsh rugby, 

and I would like to spread 

this wonderful experience  

to children”.

spoke with Tokumasu about what the role means  

to him.

Tell us about your new job and time in Wales.

I accepted it with a sense of mission. On 2–3 November 

I travelled to Oita Prefecture with Robin Walker, 

the Welsh Government representative to Japan. 

It was the first mission for me as an envoy of the 

Welsh Government.

I visited the city of Beppu, where Wales and 

the All Blacks of New Zealand held their training 

camps for the Rugby World Cup 2019. The Mayor 

of Beppu, Yasuhiro Nagano, has done a wonderful 

job by creating a tremendous training venue. Beppu’s 

famous hot springs have also led to this success. 

We have been talking about providing this venue to 

the Japan Top League teams, and we realise that 

our efforts will finally bear fruit; it became a part 

of a legacy.

The reason I took on this mission is that Wales 

has significant meaning in my life. I went to Wales 

for the first time when I was 25. Ever since I saw 

the Wales national team in 1975, I was deeply 

moved by the beautiful rugby. I was fascinated by 

their style—one I had never seen before—and 

decided then and there that I wanted to go to this 

country to learn how they play rugby.

I arrived in Cardiff with no job, no plan and 

nowhere to live. I intended to stay for a few weeks, 

but fell in love with the country and stayed for two 

years. Crucially, I was able to make a connection at 

Cardiff College of Education, being given permis-

sion to attend sports science lectures in return for 

translating Japanese textbooks on gymnastics.

When I eventually returned to Japan, I brought 

with me everything I had learned about Welsh rugby 

and its training methods. I employed them to great 

effect as a rugby coach in Ibaraki Prefecture, guiding 

my school’s team to the national championship.

NEW WELSH  
ENVOY TO JAPAN

Lands of my fathers and rising sun share culture and rugby
BY CUSTOM MEDIA
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Oita Rugby School U12s

Tokumasu (left) with Robin Walker, the Welsh Government 
representative to Japan.
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Wales and Oita are two of the most unforget-

table places I have lived, and they changed the 

course of my life dramatically. I actually lived in 

Oita for two years when I was an elementary school 

student, and have taught rugby to local kids at Oita 

Rugby School. This year’s visit was very emotional 

for me because of these past experiences—I felt like 

I was back at the beginning.

The connection with Oita Prefecture was very 

impressive for my first mission as an envoy, and 

I was very glad to meet the local people again 

after so long.

The dates were also memorable: 2 November 

was when the Rugby World Cup 2019 final match 

was held and 3 November, Culture Day, reminded 

me of last year’s Wales x Oita Friendship Exchange.

During the trip, I met Oita Governor Katsusada 

Hirose and visited the Oita Prefectural Art Museum. 

Now, a year after the Rugby World Cup 2019 success, 

we are about to take a next step for Wales and Oita. 

The two regions will begin new exchanges through 

music, education, sport and art, and I have a feeling 

there will be great interaction beyond rugby.

I also gave a speech to students in Beppu about 

the importance of never giving up. Looking back at 

the Rugby World Cup 2019, I remember that I was 

very impressed by the elementary school students 

in Oita, who sang the Welsh national anthem. It has 

been a year, but, wonderfully, they still remember 

the lyrics. The students singing in Welsh impressed 

everyone, and I am confident that the international 

exchange with Wales has had a very positive 

impact on them.

My mission so far has been to bring the Rugby 

World Cup to Japan. For 16 years, since 2003, 

I travelled around the world and, ultimately, 

succeeded in this goal. My next mission is to 

work hard as an envoy of the Welsh Government, 

because I am here today thanks to the encounter 

so many years ago with Wales and their rugby.

How would you describe the Welsh people?

The Welsh personality is friendly and unique. 

They have a strong “folk love” and love their friends 

as if they are family.

Amongst other things, the lyrics of the Welsh 

national anthem reflect a deep history of perse-

cution. There used to be many miners in Wales, and 

they played rugby as a distrac tion from hard labour. 

For Welsh people, rugby is self-expression. They play 

with a free spirit and their style is unconventional. 

Welsh rugby is said to be “flair” rugby—played at 

will. It is like music without sheet music. I learned 

rugby in Wales, where indivi  duality is important, 

and I am now practicing and teaching this lesson 

at various rugby schools. My life has been greatly 

influenced by Welsh rugby, and I would like to 

spread this wonderful experi ence to children.

The Welsh national anthem is also filled with 

the Welsh soul. Welsh people are very fond of their 

country. They always remember the first time 

they played rugby—and the people and lands that 

raised them—and they sing the national anthem 

while remembering all those people and places.

What are you favourite aspects of Welsh culture?

It is often said that the Welsh people have three 

favourite things: rugby, singing and beer. Through 

rugby, Wales, which had not been well known in 

Japan, was widely recognised here. The children of 

Kitakyushu drew a picture of a red dragon for the 

Wales national team, and the Welsh national team 

players were very impressed when 15,000 Kita kyushu 

citizens came to see the practice wear  ing the Welsh-

team T-shirts three days before the tournament.

Wales has its own special culture. Celtic music 

is unique, and there are many beautiful old castles. 

Due to the historical charm of Wales, when you are 

there, you will feel like you are walking in a foreign 

country in Britain. The Welsh people often use the 

word “Cymric,” which is what they call themselves 

in Welsh. Even after use of the Welsh language was 

banned, it remained active to preserve historical 

and cultural traditions.

What do Wales and Japan have in common?

Both have a spirit of hospitality. Wales is similar to 

Japan in that the people have a strong love for the 

locals. During this time of pandemic, I am happy to 

have been able to make a visit to Oita as an envoy 

of the Welsh Government. And I am very much 

looking forward to continuing to explore the charm 

of Wales in the future. 

DIPLOMACY

“The students singing in Welsh impressed everyone,  

and I am confident that the international exchange  

with Wales has had a very positive impact on them”.

Tokumasu and Walker on local TV news. Tokumasu and Welsh rugby legend Gareth Edwards (second left) in Cardiff.
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SCIENCE

NOT ROCKET  
SCIENCE

JAXA’s Elizabeth Tasker studies  
the sun, stars, galaxies and planets

BY SIMON FARRELL

A s a theoretical astrophysicist specialising 

in the formation of stars and planets, 

University of Oxford graduate Dr Elizabeth 

Tasker brings British science to Japan. An associate 

professor at the Japan Aerospace Exploration 

Agency (JAXA), Institute of Space and Astronautical 

Sciences, she works with Japanese scientists to 

explore our solar system and worlds beyond.

Tasker has given public talks at the Royal Institute 

in London, European AstroFest, the Perimeter 

Institute in Waterloo, TEDxHokkaidoU and ELSI 

Origins, and her articles have been published by a 

wide range of magazines and news sites, including 

Scientific American, Astronomy Magazine, Nautilus, 

space.com, The Conversation and ROOM, the space 

journal of Asgardia. Her book The Planet Factory: 

Exoplanets and the Search for a Second Earth was 

published in 2017 by Bloomsbury Sigma.

ACUMEN spoke with Tasker to learn more 

about her fascinating field and what it is like to 

work, as a Brit, in Japan’s national space agency.

Wow, a rocket scientist! In lay terms, what do  

you do?

I have to confess that I do not have nearly enough 

practical skills to be an actual rocket scientist. 

My research is in theoretical astrophysics. This 

mouthful is a fantastic conversation stopper when 

I am talking to people on aeroplanes, but actually 

means I use computers to model how stars and 

planets form.

For example, my graduate student has been 

exploring how young planets might change their 

orbit shortly after formation. Planets are born in 

discs of dust and gas that surround newly formed 

“Being a native English speaker with a strong interest  
in communication does allow me to bring rarer skills  

to the table than in a US or European institute”.

stars. Eventually, this disc dissipates to leave the 

planets orbiting the star, like in our own solar 

system today. But, before it disappears, the gas can 

drag on the planets and change their positions.

Astrophysicists believe this motion is responsible 

for gas giants, similar to Jupiter, that have been 

discovered orbiting very close to their star. We have 

been using computer simulations to model how 

fast this gas drag can move the planet.

What’s it like working at JAXA, as a woman and 

foreigner? Is the industry hard to enter anywhere?

As with any research career, the training can be very 

long. To take a faculty position (e.g., assistant, 

associate or full professor) at a university or research 

institute such as JAXA, you need to have your PhD 

and then do several short-term (normally one to 

three years each) postdoctoral positions where you 

gain experience with research in different groups.

As a Brit working in Japan, I obviously have the 

added challenge of language. I remain embarrass-

ingly dreadful at Japanese. This is not a problem 

for my actual job, as researchers around the world 

all publish in English journals to share their work 

globally. But it does make it more difficult to attend 

meetings and talks, where the preferred language is 

Japanese. On the other hand, part of my position at 

JAXA is to help with the global science communi-

cation. Being a native English speaker with a 

strong interest in communication does allow 

me to bring rarer skills to the table than in a US or 

European institute.

Although it is true that Japan struggles with 

gender equality, I have never had any issues myself.

What’s a typical day for you?

It’s definitely a desk job as I am glued to my 

computer; adequately prepared for by a child-

hood of computer games. But the tasks vary quite 

considerably. If I am working on research, I may be 

programming or rotating a graph by 180 degrees 

to see if it makes more sense upside down. Or, I 

might be writing a research paper or preparing 

a presentation.

Alternatively, one of the JAXA missions might 

have an important update. Those days, I help with 

the Japanese translation. Although my language 

abilities are still weak, I can use tools such as 

Google Translate to ensure I understand the overall 

meaning. I then can rewrite this to produce an 

article or press conference material to share what 

we have discovered. This process is also sometimes 

reversed, and I talk to the researchers directly to 

make the first article in English that my colleagues 

then translate into Japanese.

For space missions—or, really, science in 

general—I think it is very important that the results 

are shared in both Japanese and English. JAXA has 

many international partners and the discoveries are 

important to all of us. For example, the Hayabusa2 
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“Although it is true  

that Japan struggles with  

gender equality, I have  

never had any issues myself”.

asteroid explorer, which is returning to Earth in 

December, has collected a sample from an asteroid 

that may reveal details of how the Earth became 

habitable. Everyone should be able to share in 

that discovery!

You write books, appear on panels and make 

speeches about space and astrophysics, don’t you?

I really enjoy writing and science communication. 

It is not possible to specialise in everything once we 

leave school, but that shouldn’t mean that we have 

to give up being interested in other subjects.

The field of planet formation and exoplanets 

is particularly exciting right now. It has only been 

30 years since we found the first planets outside our 

solar system, and now we’re building telescopes 

to probe what their surfaces might be like—and 

even if they could harbour life. That’s an incredible 

journey. In my opinion, it’s the journey of our 

genera tion to discover how many diverse rocky 

planets like the Earth might be in our galaxy. No one 

should miss out on a second of it.

Do you enjoy Star Trek, Doctor Who and  

The Hitchhiker’s Guide to the Galaxy?

I’m currently through a huge marathon of Star Trek: 

Voyager, having recently finished Star Trek: 

Deep Space Nine! The cat and I are glued to 

several episodes each night while eating dinner. 

Has anyone else noticed that the most dangerous 

weapon onboard these vessels is the holodeck?

I also enjoy Doctor Who and The Hitchhiker’s 

Guide, although I hate to break it to you, fellow 

Brits: the Japanese may be even better than us 

at queuing.

What do you do to relax?

Despite my previous comment about the dangers 

of holodecks, I do have a virtual reality (VR) headset 

that I love! I use VR fitness programmes when on 

my exercise bike—it’s far more fun when your 

bike is turned into a steampunk pedal-powered 

spaceship and drives through a colony around 

Saturn—and I also play VR games. I even attended 

Tokyo Halloween celebrations in VR this year, as 

the city had made a virtual recreation of Shibuya—

one of the main areas where people gather for 

Halloween—to protect people from the spread of 

Covid-19. I also play tennis, in real life, and enjoy 

watching animé.

Who is your space/science/astrophysics hero?

It would be hard to pick out a single person, but I 

really admire science journalists such as Ed Yong, 

a fellow Brit who has written outstanding articles 

on the Covid-19 pandemic. A couple of years ago, 

I also met—please excuse the big name drop 

coming up—Brian May at the European AstroFest 

in London. Although May is incredibly famous 

for music, he has so much passion for science 

communication and developing stereoscopic 

images that allow you to see places such as the 

Moon or asteroids in three dimensions. He is also 

a truly nice person!

Will we ever find life in space?

No. Okay, I don’t truly believe that. But, for me, 

jumping to the true-or-false discovery of life misses 

everything we’re going to find out in between.

Identifying life on another planet is going to be 

immensely difficult. Even with future telescopes, 

we will be detecting gases in a planet’s atmos-

phere and trying to decide if they could be formed 

abiotically (i.e., without life) or not. Since no planet 

will be exactly like the Earth, it’s going to be tough 

to rule out what different planetary geologies 

could produce.

But this hunt will involve examining planets 

very different from our own, and detecting 

environments likely far more alien than what we 

have seen in science fiction. I think that is going to 

be amazing. After all, when it comes to the Earth, 

Monty Python would say, “We’ve already got one”.

What is the holy grail for you in your career?

I would really like to understand why Venus is 

so different from the Earth. The two planets are 

almost the same size, yet surface temperatures 

on Venus can melt lead. The planet is closer to 

the Sun, but not so much closer that this can be 

easily explained. I believe that if we really want to 

seek out habitable planets around other stars, we 

need to first understand why the two Earth-sized 

planets in our solar system are so different.

I think to uncover this, we need to return to 

Venus. Currently, JAXA’s Akatsuki is the only 

spacecraft orbiting Venus. Akatsuki is exploring 

the crazy climate that occurs on Venus due to its 

thick carbon-dioxide atmosphere. But we also 

need to brave the surface and find out what is 

going on within the planet itself. I would like to be 

involved in such missions, either as a scientist or 

as a communicator, to share the results that could 

explain our place in the universe. 
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C ovid-19 has had wide-ranging effects on a 

number of industries, so it should come as 

no surprise that the business of executive 

recruitment took a hit in the wake of the pandemic.

However, despite the initial difficulties—which 

included sharp decreases in placements for several 

months—recruiting firms are finding their feet as 

they adjust to the new business environment.

Tight competition

That doesn’t mean the first months 

of the outbreak weren’t without 

their challenges. Ryan Yasunari, 

president and chief executive of 

Envision Co., Ltd., said there was a “significant 

slowdown in the volume of hiring, with a large 

proportion of our clients freezing headcount almost 

immediately after the start of the pandemic”.

One crucial component of the recruitment 

equation—people seeking new employment—

will face challenges in the year to come, despite a 

fore casted improve ment in the global economic 

landscape. Yasunari explained that this will 

mean that job-seekers will experience “difficulty 

securing new opportu nities as competition for a 

limited number of positions remains intense”.

He added that, even if the global economy 

improves, the recruitment industry will continue to 

RECRUITING  
RECOVERY 

An industry comes to grips with  
the effects of a global health crisis

BY ALEC JORDAN

“Organisations who understand that the pandemic  

is temporary are shaping their recruitment strategies 

based on long-term hiring needs”.

HR

face major challenges. “There are significant head-

winds in the long term, particularly associated with 

the increased prevalence of recruitment solution 

services, including recruitment process out  sourcing 

and direct sourcing services. Increased job board 

participation and the introduction of artificial 

intelligence and recruitment technology also 

threaten the traditional recruitment-agency model”.

Adjust quickly

Similar to other businesses facing 

drastic changes due to the pandemic, 

recruit ment firms have adapted 

quickly. As Jeremy Sampson, managing 

director of Robert Walters Japan K.K.—which 

sponsored the British Business Awards this year—

explained, firms across the industry have moved 

rapidly to conduct interviews and place new 

hires virtually. In fact, according to a survey they 

conducted in May, 90% of firms have shifted to 

remote interviews.

The silver lining to the changes on the global 

economic landscape is that new horizons have 

appeared, Sampson said. “Covid-19 has opened 

new opportunities for businesses in technology, 

e-commerce and healthcare. We have seen an 

increased demand for services that support remote 

working environments and online education 

as a result of rapid adoption of digital tools,” 

he continued.

“The digital and technology sectors have 

always experienced a shortage of highly skilled 

professionals. And with increased digitalisation, 

it is likely that demand will only grow stronger”.

He is optimistic that, even when the pandemic 

abates, the demand for highly skilled, bilingual 

professionals will remain steady—and is even 

likely to increase.

Market needs

One of the defining factors of recruitment in Japan, 

Sampson said, is that there is a “chronic talent 

shortage”. This creates an opening for firms who 

will be hiring in the new normal.

“Organisations who understand that the 

pandemic is temporary are shaping their recruit-

ment strategies based on long-term hiring needs. 

Businesses in industries that are experiencing 

particularly acute talent shortages are seizing the 

opportunity by actively hiring when the competi-

tion for talent is not as tight,” he explained.

One of the dynamics that makes recruiting a 

difficult business at any time in Japan is that there 

is a marked disparity between the talent available 

and the demand for it. “Japan continues to be one 

of the most challenging markets in which to secure 

talent,” he explained. The steady greying of Japanese 

demographics is also not improving the situation.

However, an upside still remains. In both the 

short and long terms, promising bilingual profes-

sionals will find their stock rising—and plenty of 

firms will be willing to go the extra mile for them. 
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The A-List of Recruitment

Envision is the preeminent provider of recruitment process outsourcing (RPO) services 
in Japan. Our integrated approach to hiring enables our clients to reach unsurpassed 
levels of recruitment success—both in terms of candidate quality and cost-efficiency.

We provide you with an exclusive team of seasoned corporate talent acquisition 
professionals that embeds itself in your organisation and recruits solely on your behalf, 
keeping your best interests in mind and helping you consistently outperform your 
hiring objectives.

FIRM SPECIALISATION 
Envision’s mission is to help our clients create substantial value through sustainable 
improvements in their hiring performance, including:

• Developing robust, on-demand talent pipelines 
• Significantly reducing recruitment agency spend 
• Creating a comprehensive and optimised candidate experience 
• Improving new-hire retention and workforce productivity 
• Enhancing employer brands

Envision Co., Ltd.
Kudan Minami Terrace 9F

2-4-12 Kudan Minami, Chiyoda-ku, Tokyo 102-0074

Ryan Yasunari, president and CEO
03-3868-2578

info@envision-jpn.com
www.envision-jpn.com

RGF Executive Search Japan is a leader in bilingual executive search and recruiting 
services. Since 1998, we have built an unparalleled track record of sourcing, attracting 
and securing the best talent for our clients, from start-ups to multinational corporations. 
As part of the Recruit Group, we have been a trusted partner on search assignments for 
C-suite and senior to mid-level management roles for more than 20 years. 

Our experienced consultants, based in Tokyo and Osaka, execute assignments with 
a proactive and targeted approach that presents our clients’ businesses and overall 
objectives effectively to qualified professionals. 

We are proud to have been recognised as Japan’s Executive Search Company of the Year 
on four occasions since 2014.

FIRM SPECIALISATION 
• Technology
• Digital media and services
• Consumer goods and retail
• Healthcare and life science
• Real estate and property service
• Industrial and manufacturing

 
• Financial services
• Professional services
• Finance and accounting
• HR and GA
• SCM
• Legal and compliance

RGF Executive Search 
New Horizon Ebisu Bldg.  

3-14-20 Higashi, Shibuya-ku, Tokyo 150-0011

Struan McKay, representative director and CEO
03-4563-1700

struan.mckay@rgf-executive.com
www.rgf-executive.jp

Headquartered in Tokyo, ReachExt is one of the leading recruitment and executive 
search firms, offering contingency recruitment services as well as RPO services in 
Japan and Asia–Pacific. 

We focus on helping our clients reach out to bilingual professionals, and help 
candidates meet their career aspirations. We work across all industry sectors, and 
our client spectrum includes established multinational firms, start-ups and those 
looking to enter the Japanese market.

FIRM SPECIALISATION 
Contingency recruitment and RPO services in the following areas:

Functions 
• Information technology 
• Sales and marketing 
• Finance 
• General management 
• Back office and human resources

ReachExt K.K.
5-12-11-903, Shimbashi, Minato-ku, Tokyo 105-0004

Naoko Takahashi, managing partner
03-6453-0361

info@reachext.co.jp
www.reachext.co.jp

Domains 
• Insurance 
• Banking 
• Finance and securities 
• Supply-chain and manufacturing



The A-List of Recruitment

RGF Professional Recruitment Japan is part of the bilingual recruitment arm of 
Recruit Group, Asia’s largest recruiting and information services company.

By combining the power and infrastructure of the Recruit brand with our wide-ranging 
international recruiting expertise, we are able to cover all business sectors from a 
functional perspective, attract the best bilingual Japanese candidates on the market 
and forge long-lasting relationships with market-leading clients.

Through our wide-ranging resources and dedicated consultants, we want our clients to  
feel a tangible difference in the level of quality we can deliver compared to our competitors.

RGF Professional Recruitment
6th Floor ThinkPark Tower

2-1-1 Osaki, Shinagawa-ku, Tokyo 141-6006

Benjamin Cordier, managing director
03-6422-4400

benjamin.cordier@rgf-professional.com
www.rgf-professional.jp

FIRM SPECIALISATION 
• Enterprise technology 
• Consumer technology 
• Consulting and professional services 
• Financial services 
• Healthcare and lifescience 
• B2C 
• Sales and marketing 

• Industrial and manufacturing 
• Energy and infrastructure 
• Robotics 
• F&A 
• HR and GA 
• Legal, compliance and risk 
• Supply chain and procurement

Robert Walters Japan K.K.
Shibuya Minami Tokyu Bldg. 14F  

3-12-18 Shibuya, Shibuya-ku, Tokyo 150-0002

Jeremy Sampson, managing director
03-4570-1500

info@robertwalters.co.jp
www.robertwalters.co.jp

Robert Walters is one of the world’s leading specialist professional recruitment consul-
tancies for permanent and contract recruitment.

Robert Walters Japan possesses the distinct advantages of size and a proven track record, 
allowing you to tap into an unparalleled global network that enables clients and candidates 
to come together in the most efficient and productive way possible.

Our Tokyo and Osaka offices are active in building integrated partnerships with clients 
and bilingual professionals. We consistently deliver the most relevant match of skills 
and culture—our ultimate goal.

FIRM SPECIALISATION
• Accountancy and finance
• Banking and financial services
• Legal
• Compliance and risk
• Engineering
• Chemical
• Automotive
• Manufacturing and components
• Energy and infrastructure

• General management and consultancy
• Human resources
• Technology and digital
• Sales and marketing
• Retail
• Luxury and consumer goods
• Healthcare
• Supply chain
• Logistics

www.injapantv.com

RE/MAX by IREA:
A Global Franchise
In Japan TV sat down with the RE/MAX Amistad and 
IREA team to fi nd out how they help their clients. If 
you’re interested in kick-starti ng your own real estate 
career, be sure to watch our video!

To be featured on In Japan TV, please contact: Edvard Vondra • 03-4540-7730 • edvard@custom-media.com

WATCH NOW
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E ven for long-time Tokyo residents, there’s 

always something new to be found in the 

city—you just need to be willing to step out 

of your everyday routes with a sense of adventure. 

And when you can combine urban exploration with 

the chance to support charities, you’re getting the 

best of two worlds.

That’s the experience Tokyo Yamathon has 

been offering since 2010. Established by the 

International Volunteer Group, a non-profit organi-

sa tion (NPO) that runs fund raising and aware ness 

events around Japan, Tokyo Yamathon is based 

on a simple concept: teams of three or four walk 

the entire loop of the Yamanote Line and must 

complete the circuit within 12 hours.

A nominal participation fee is charged, of 

which 100% goes to charity.  Teams regularly 

set up fund raising pages to help them further 

contribute to the charities that Tokyo Yamathon 

supports. Over the years, the event has raised 

funds for organisations such as Oxfam Japan, 

Nadia Japan and Plan International. Since 

last year, Tokyo Yamathon has supported the 

Yokohama Children’s Hospice Project, which is 

dedicated to opening the first children’s hospice 

in the Kanto region. In its inaugural year, the 

event drew 110 parti cipants and raised ¥129,000. 

Last year, about 1,100 walkers raised ¥3.8mn.

Unique club for a greater good

Koji Oishi, chief operating officer for Tokyo 

Yamathon, explained that while the event is 

based on a simple concept the influence it has on 

those who take part runs broad and deep. “It’s an 

opportunity to build relationships with members 

of your team, challenge your navigation skills and 

see another side of Tokyo”.

Mark Legard, the Tokyo Yamathon’s NPO 

advisor, went further: “You feel like a part of a 

unique club that only people who have taken part 

can understand,” he said. “There’s that slight smile 

of agreement that comes to people’s faces when 

they talk about having done it. No two Yamathons 

are alike. It is a great opportunity to connect with our 

charity partners and volunteers and become a part 

of their dreams and aspirations, too”.

Addressing the question of why more than 

1,000 people would choose to spend a day on a 

walkathon, Operations Director Heena Sinha said 

that the answer is rooted in the transformation the 

event engenders.

“It is a passion to bring about positive change in 

the community around you, in a long-lost friendship 

or a relationship with a colleague you have been 

sitting beside for so many years. Also, a positive 

change within yourself that comes with that crisp 

feeling of taking up a challenge and finishing it”.

Engaging corporate employees

Tokyo Yamathon teams are often arranged by firms, 

who can also serve as sponsors. In this new working 

environment—where colleagues may rarely interact 

in person—an activity such as Tokyo Yamathon can 

WALK STRONG
Tokyo Yamathon moves people for a worthy cause

THE ULTIMATE URBAN CHALLENGE

GUNMA KOKUSAI ACADEMY: JAMES TAYLOR
The students had a great time and gained a huge amount from the experience. 

For the participants, it was a chance to challenge themselves and see whether 

they had the perseverance and grit to complete the course with their teammates. 

For the volunteers, they were able to experience first-hand the satisfaction 

that comes from helping others and contributing to something bigger than 

themselves. We can’t wait to come back next year.

VOLUNTEER PARTNER TESTIMONIAL

• 3–4 members per team

• Walk 30 stations in 12 hours

• 100% of fee goes to charity

• Half-Yamathon option (20km)
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SALESFORCE.COM: TAKASHI ITOH
Yamathon was a great charity event, and the support 

of our team and volunteers was remarkable. It was 

an unforgettable team-building activity and all 

Salesforce employees who participated enjoyed it 

tremendously. Thank you very much and we hope 

our activities will help the children.

ADOBE: YOKO SAITO
For everyone who participated in the event, it was 

a great accomplishment. We definitely showed our 

Adobe spirit and teamwork. We had 10 teams last 

year and we were all proud of ourselves for helping 

to raise funds for the Yokohama Children’s Hospice 

Project. Let’s do it again next year!

J.P. MORGAN: TSUYOSHI NAKAI
We are happy to see the Tokyo Yamathon gaining 

more popularity each year. Last year was certainly 

another rousing success, and we are excited to see 

that people are having a great time while helping a 

meaningful charity. Since 2013, J.P. Morgan has 

been supporting the International Volunteer Group, 

and we hope to see Yamathon as a platform to 

support our society in the years to come.

CORPORATE SPONSOR TESTIMONIALS

help boost morale and a connection to the firm, 

Chief Strategy Officer Mitsuhiro Honda pointed out.

“Employees are not just working for money; 

instead, they want to contribute to something 

and feel like a member of a community,” he said. 

“The Tokyo Yamathon is an excellent opportunity 

for employees to connect with their workmates, 

whom they might not typically be meeting face 

to face, with people from different departments 

and with those from different generations, such as 

senior board members”. He added that, because of 

the positive internal response they get from taking 

part in the Tokyo Yamathon, sponsor firms almost 

always repeat their support.

And for the organisations that receive funding 

through the event, the support is invaluable. 

Hisato Tagawa, director of the Yokohama Children's 

Hospice Project, explained that once the hospice 

opens—which should be next autumn—it will rely 

on donations to fund the estimated ¥40mn in 

annual operating costs, as there is no institutional 

system that financially supports children’s hospices 

in Japan. “This is why support from the Yamathon 

means so much to us. In addition to its donations, 

it has helped increase our exposure to foreign-

affiliated firms, which are quick in acting to solve 

social issues, have many fundraising ideas and are 

open-minded to ‘new’ initiatives such as ours,” 

Tagawa said.

This year, the Tokyo Yamathon was scheduled 

for 3 October but was cancelled due to Covid-19. 

IVG’S MAJOR 
PROGRAMMES
私たちの主なプログラム

ORGANISING THE TOKYO YAMATHON
A charity challenge in which teams of three or four people 
compete to walk around Tokyo’s JR Yamanote Line in under 
12 hours. 100% of team registration fees and any extra 
donations will go to our partnering charity.

東京ヤマソンは3人～4人のチームでJR山手線沿線を12時間以内に 
1周歩いて回るチャリティイベントです。参加費の全額及び追加の寄付を 
パートナーシップを持つ慈善団体に寄付しています。

COAST-TO-COAST CHALLENGE (C2C)
C2C is a fundraising challenge for which participants walk or 
cycle from one coast to another. The challengers create their 
own course plan and finish the route in a designated time.

C2Cは海岸から海岸へ徒歩またはサイクリングで陸地を横断する寄付調
達型の長距離チャリティチャレンジです。挑戦者たちは自分でルートを設計
し目標時間内にゴールすることを目指します。

EMPLOYEE DEVELOPMENT WORKSHOPS 
FOCUSING ON SOCIAL IMPACT
Helping sponsor companies to organise employee 
engagement programmes in social development.

私たちの活動にご協賛いただく企業の社員の皆様に向けて社会貢献活動
の活性化を促すワークショップやプログラムを提案、提供いたします。

BUSINESS DEVELOPMENT PROGRAMME
Harnessing the creative network of sponsoring companies 
and developing unique mutual business opportunities through 
open innovation leadership.

ご協賛企業間の交流を促し、相互のビジネスチャンスにつながるイベントを
開催します

CREATING VALUE 
FOR SOCIETY
社会への価値創造に向けて

Our History of Fundraising

¥35,000,000 

raised over the last 10 years
過去10年で3500万円の資金調達により寄付を実施

MAJOR CONTRIBUTIONS / 主な支援

 Yokohama Children’s Hospice Project NPO 
 NPO横浜こどもホスピスプロジェクト

 Tohoku earthquake disaster relief  
 東日本大震災の支援

 Built two classrooms and toilet facilities for a school 
 in Vietnam 
 ベトナムの学校に2つの教室とトイレの建設を寄贈

 Built an ICT lab in Sri Lanka 
 スリランカの学校でのIT教室の設置に協力

 Helped build two elementary schools in the Philippines 
 フィリピンに2つの小学校を建設するプロジェクトに協力

 Assisted Oxfam Japan’s Syria relief efforts 
 Oxfam Japanに協力しシリアへの救済に協力

COMPANIES WE WORK WITH

SUPPORTING COMPANIES
HP Inc.  CASIO Computer Co. Ltd.  Mitsubishi Tanabe Pharma 
Corporation  Mitsubishi Jisho Property Management Co. Ltd.  
Hilton Tokyo  P.C.M. Pub Cardinal Marunouchi  An Solas

VOLUNTEER PARTNER ORGANISATIONS
British School in Tokyo  Canadian International School Tokyo  
Gunma Kokusai Academy  いそはた接骨院  Key Club International

A BIG THANK YOU TO  
ALL OUR CORPORATE 
SPONSORS  FOR YOUR 
SUPPORT DURING THIS 

DIFFICULT YEAR!

However, the 2021 Tokyo Yamathon is already 

being planned, and organisers are looking forward 

to sharing the event’s spirit of togetherness, explora   -

tion and growth with another enthusiastic group 

of participants as they circle the city. 

Rendering of Yokohama Children's Hospice

www.tokyo-yamathon.com

RGF PROFESSIONAL RECRUITMENT: 
BENJAMIN CORDIER
One of our core values is teamwork, so we entered 

10 teams in the 2019 Yamathon. All teams completed 

the course and had a great experience seeing new 

parts of Tokyo. We were also happy to take the top 

three places in the half course. It was wonderful to 

help raise funds for such an important cause and we 

are very much looking forward to the next event.
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*Please be aware that some off ers are only available on a limited-time basis.

GoConnect is developed by Custom Media, an award-winning content-creation and digital marketing agency.

gugu sleep company
Sleep better with a 20% special 
discount on all mattresses

Wholesum Japan Co.
10% discount on your fi rst online 
store order

Tokyo Coding Club
Free trial lessons to experience 
a variety of unique tech courses

Halekulani Okinawa
Get up to 35% o�  a luxurious 
Okinawa getaway

Animal Refuge Kansai
Care for neglected animals
and help them fi nd new homes

Evergreen Outdoor Center
20% discount on an unforgettable 
Hakuba adventure

GoConnect, our rebranded digital platform, 
is an award-winning shared marketplace that 
helps entrepreneurs, small businesses, and 
other local companies get the word out about 
their products, services, and experiences. 
We also introduce volunteers and interns to 
local NPOs and companies. 
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UK vs JAPAN
In digits, charts and graphs

test and trace

SOURCE: TESTING DATA FROM OFFICIAL SOURCES COLLATED BY OUR WORLD IN DATA, CONFIRMED CASES FROM ECDC

Covid-19: daily tests vs. daily new confirmed cases (per million people)
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Knowledge Technology Future Readiness

most innovative cities

Connectivity

1   Tokyo

2   New York

3   London

4   Paris

Creativity 

1   Tokyo

2   Prague

3   London

4   New York

Education

1   Tokyo

2   London

3   New York

4   Seoul

SOURCE: AMBER EYEWEAR
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Use discount code goconnect
to get 10% off your fi rst order*

Sign up to our newsletter
for regular monthly offers

Quality worth forking out for
Great British artisan produce shipped direct to Japan.

Find us on Facebook and Instagram: @thomasgreentokyo  |  www.thomasgreen.tokyo
*Excludes tableware, chocolate and confectionary items

ONLINE BRITISH DELICATESSEN
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W hile summertime activities were 

curtailed this year due to Covid-19, 

we had hopes that winter would find 

friends and family gathering once again for 

delightful banter and delicious British flavours. 

We’re not out of the woods yet, so social distanc-

ing still plays a role in our culinary lives. But that 

doesn’t mean the season’s delights are off the table. 

ACUMEN checked in with some of Japan’s best 

F&B purveyors to get tips for the holidays.

Set the mood

“To my mind, nothing tops a great 

Sunday roast when it’s cold and grey 

outside,” said Adrian Jones, founder of 

online British delicatessen Thomas & Green. “I first 

started cooking them for our family when we lived 

in the UK, and it’s a quintessentially British tradition 

that has followed us here to Japan”.

Thomas & Green specialises in high-quality 

artisan products shipped direct from the UK and 

offers nationwide delivery in Japan. Jones said that 

he started the business because he wanted to help 

spread the message that there’s much more to 

the contemporary British food scene than cream 

teas and fish ’n’ chips. “British food has been 

much maligned over the years, but that has really 

changed over the past couple of decades,” he said. 

“I think we can be justly proud of the range and 

quality of British-produced food now available”.

Many of the condiments imported from the 

UK are great accompaniments for fish, particularly 

salmon. And while there are many choices in 

Japan—including that imported from Norway 

or the homegrown fall chum of Hokkaido—it is 

sustainably raised Scottish salmon that is making 

waves with Japanese chefs.

As the Scottish Salmon Company’s Japan 

Representative, Hiroshi Kawasaki, explained, 

“Scottish salmon is farmed in very cold and clean 

water, so there is no risk of parasite and it is good 

for sashimi use”.

Sales have grown substantially over the past few 

years, and Japan is now the fourth largest export 

market outside the European Union, worth £9.2mn.

HOME GROWN 
For many Brits, it’s their first Christmas in Japan

BY C BRYAN JONES

Popular flavours

“Our range of hand-blended stuffings for roast 

dinners have proved popular with expats, as have 

traditional British favourites such as mint sauce and 

creamed horseradish,” Jones said. “Other popular 

lines include our traditional pickles, piccalilli and 

chutneys, and a range of rapeseed-based dipping 

oils and dressings from Yorkshire-based Charlie 

& Ivy’s. Also very popular is our extensive range of 

vegan and gluten-free produce, which includes 

biscuits and confectionary as well as ingredients”.

Ian Gibbins, founder of the 

Swan & Lion deli catessen and 

bakery in Chiyoda Ward, is looking 

forward to the holidays and gearing 

up for a busy season of online sales.

“Christmas is our busiest time of year, with 

Christmas puddings, mince pies and brandy butter 

easily topping our sales numbers. We have a special 

pie with the tastes of UK Christmas—roast chicken, 

our homemade ham with sage and thyme in an 

infused béchamel sauce—and we have added 

a cranberry sauce to our seasonal line-up this 

year,” he said.

“With so many of us being unable to return 

home this holiday season, we are currently working 

on a Christmas lunch pack to help people celebrate 

Christmas properly at home, with limited oven 

space. Roast turkey breast, stuffing, pigs in blankets, 

gravy and cranberry sauce—all cooked in our 

kitchen the proper way. We will deliver frozen with 

easy reheating for the customer. Stay tuned to our 

social media for details”.

Gibbins added that they will be offering a take-

out Christmas lunch box at the shop leading into the 

25th, something he said is always hugely popular 

with Japanese lunch customers.

Seasonal suggestions

Jones echoed Gibbins’ wish to help people celebrate 

Christmas properly at home, saying that part of 

Thomas & Green’s mission is to share some of the 

cooking tricks and tips they’ve picked up over the 

years. “We’ve written about roasting before, and 

we’ll be adding a lot more content in the run-up to 

Christmas on topics such as cooking roast potatoes 

and roasting turkey. All the content is free, and 

visitors can sign up to our regular newsletter for 

more tips and monthly special offers”.

As part of a special Christmas collection, Thomas 

& Green will be adding seasonal items such as 

advent calendars and curating regularly available 

stuffings, sauces, condiments, cheese accompani-

ments and more.

And for those who prefer fish, the Scottish Salmon 

Company’s Hiroshi Kawasaki told ACUMEN that 

his favourite dish for this time of year is Salmon 

Wellington. “This is the best menu for me in winter, 

and it feels like being in Scotland”. He also recom-

mended Scottish salmon grilled with butter and herbs 

for Japanese diners looking for a taste of Scotland 

this winter.

Whatever you choose to serve at your holiday 

table, don’t forget to pair it with a delectable wine. 

We cover one such option, Vranken-Pommery 

Monopole’s sparkling Louis Pommery England Brut, 

on page 23. 

“British food has been much maligned over the years,  

but that has really changed over the past couple of decades”.

FOOD

Swan & Lion Christmas pudding



Can You Rely on 
Your IT Support
 and IT Security?

TOKYO    HONG KONG    SHANGHAI    SINGAPORE

� Onsite Support and Managed Services
� On-Call and Remote Support
� IT Security Vulnerability Assessments 
   and Remediation
� Data Center Support Operations
� IT Infrastructure and Data Center Design
� Relocations and Re-stacks
� Technology Upgrades
� Cloud Solutions
� IT Strategy Analysis and Consulting
� Business Continuity Planning
� ISO-27001 Certified

EIRE Systems

EIRE Systems can provide 
the solutions to grow and 
protect your business.

International Best Practices.
Local Expertise.

www.eiresystems.com

2020–2021 
PRESCHOOL–GRADE 12
ADMISSIONS OPEN
APPLY TODAY:
WWW.HORIZON.AC.JP
25 MINUTES FROM TOKYO—IN THE HEART OF YOKOHAMA

For more info and bookings, contact Custom Media: 
03-4540-7730 or inquiries@custom-media.com

Set your event in motion 
with a dash of London fl avour. 
• Custom rides for staff, visitors or clients 

• Vehicle wraps for product launches and 
media promotions

Our creative services draw all eyes to you.Our creative services draw all eyes to you.
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PUBLICITY

On 8 November, The British School in Tokyo 

(BST) Principal Paul Tough had the privilege 

of attending the Remembrance Sunday 

Service at the Commonwealth War Cemetery in 

Yokohama. He was accompanied by Head Prefects 

Ilina and Erina, who laid a wreath to commemorate.

Remembrance Day itself was 11 November, and 

BST honoured the occasion with an assembly and 

two minutes of silence.

The school is proud to share a few photos of the 

remembrance displays which were made for the 

LEST WE FORGET
Remembrance honoured at BST

tutor room doors across the Secondary School 

at the BST Showa campus. This was organised by 

our History Ambassadors:

• Luna Miyajima

• Ronan O’Driscoll

• Luke Pain

• Jamie Perring

• Sakura Tanaka

• Lucas O’Connor

• Zoya Subramanian

“They shall grow not old, as we that are left grow old:  

  Age shall not weary them, nor the years condemn”. —Laurence Binyon  
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ARTS UK CULTURE IN JAPAN
COMPILED BY: 
MISA YASHIRO 
coordinator@custom-media.com

1

OPENS 4 DECEMBER
Love Sarah

In this romantic comedy by British director Eliza Schroeder, a young 

woman seeks to fulfil her mother’s dream of opening a bakery on 

Notting Hill in London.

Human Trust Cinema Yurakucho

2-7-1 Yurakucho, Chiyoda-ku, Tokyo 100-0006

03-6259-8608 

https://nottinghill-movie.com 

◉ FREE TICKETS: We have two pairs of tickets for this film.

2

UNTIL 6 DECEMBER
Tomoo Hamada: Imaginings on St Ives, England

The Japanese artist shares his hopes for a bright future through 

150 works, including sculptures specially made for this exhibition.

Gallery St Ives

3-5-13 Fukasawa, Setagaya-ku, Tokyo 158-0081

03-3705-3050  |  mail@gallery-st-ives.co.jp 

www.gallery-st-ives.co.jp

3

UNTIL 31 DECEMBER
Prince Hotels British Fair 2020: Timeless UK

Dip into a world of famous spy novels, experience a recreation of the 

delights from Downton Abbey, and enjoy original recipes from the 

executive head chef of the five-star Prince Akatoki London.

Eight Prince Hotels across Tokyo  

www.princehotels.co.jp/tokyocityarea/british_fair2020

4

UNTIL 11 JANUARY
KING & QUEEN from the National Portrait Gallery, London

Explore some 90 portrait paintings and photographs of the five British 

dynasties—from the House of Tudor to the current House of Windsor.

The Ueno Royal Museum

1-2 Ueno Park, Taito-ku, Tokyo 110-0007

03-5777-8660  |  www.kingandqueen.jp 

◉ FREE TICKETS: We have five pairs of tickets (valid 1–31 December).

5

NOW SHOWING
The Keeper

This British–German biographical film tells the true story of a former 

member of the Hitler Youth who becomes a soccer star in England.

Shinjuku Piccadilly

3-15-15 Shinjuku, Shinjuku-ku, Tokyo 160-0022

03-5367-1144 

www.menemshafilms.com/keeper

1

2

◉ To apply for giveaways, please send an email with your name, 

address and telephone number to: coordinator@custom-media.com 

Winners will be picked at random.

5
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Creating
future innovators
to change the world 
for the better.

Laurus International 
School of Science

Children living in this turbulent era of rapid change require 
the ability to solve unanswered problems. We are dedicated 
to providing children with the ability and skills to pioneer their 
future, and to be innovators who can contribute positively to 
the world and society in this uncertain time. 

Our original Science and STEM curriculum is based on our 
experience as a science school, characterized by literacy, 
science, STEM and programming education. 

SCIENCE

PROGRAMMING

ENTREPRENEURSHIP

www.laurus-school.com
Primary school: 03-6722-6310   •   FBR Mita Bldg. 4-1-27 Mita, Minato-ku, Tokyo 108-0073

Preschool/Kindergarten: 03-5422-7375   •   3-4-17 Shirokanedai, Minato-ku, Tokyo 108-0071

New location

KARATE

STEM

Sign up for
Winter 
School
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Time for an upgrade 
Time for MORI LIVING

An English-speaking concierge who helps you 

book a table at one of Tokyo’s hottest restaurants. 

Starting the day off with a delicious, freshly made 

breakfast. On-site gym facilities that let you keep 

fit around the clock. With MORI LIVING’s serviced 
apartments, there’s no reason to settle for less. www.moriliving.com

MORI-Living_A4.indd   1 2019/06/20   7:10




