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WILLIAM ADAMS: diplomat, trader, navigator,  

mariner, adviser, negotiator, translator, shipbuilder,  

captain, teacher, adventurer
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DESPATCHES

Industry and innovation … 
and Christmas best wishes
by paul madden cmg
british ambassador to japan  
photos: british embassy tokyo

We had a big industry and innovation focus at the embassy during 

November. Secretary of State for Business Energy and Industrial 

Strategy Greg Clark was here, with his Permanent Secretary 

Alex Chisholm, for a busy three days. He met his counterpart Ministry of 

Economy, Trade and Industry Minister Hiroshige Seko, Japan Business 

Federation President Hiroaki Nakanishi, and a range of big Japanese investors 

in the UK, including three car makers. He outlined the terms of the Brexit 

deal and the next steps in the legislative process.

Mr Clark also addressed a seminar on the UK’s industrial strategy 

and the opportunities it offers for collaboration with Japan on big shared 

challenges, such as energy and the ageing society. Later in the month I 

hosted a couple of more industry-specific seminars at my residence: one 

on aerospace, with Rolls Royce CEO Warren East as guest of honour, and 

one on the rail sector.

Big science

I had a fascinating visit with my science team to the Super Kamiokande 

particle physics research project in Gifu Prefecture. The UK is one of the 

leading international collaborators in this “big science” project, which has 

already garnered two Nobel prizes. At the project I met researchers from 

Oxford, London and Liverpool Universities. We drove far inside an abandoned 

zinc mine deep in the mountains near Toyama, then were lowered down on 

ropes into a huge 40m-deep tank lined with photo receptors. We were lucky to 

be visiting during an overhaul period, when the water had been emptied out 

for the first time in 12 years. It was impressive and surprisingly beautiful.

Waseda University hosted a Birmingham University in Waseda day 

to mark the very successful, 18-year collaborative relationship between 

the two establishments. I visited to open a joint academic conference, 

which ranged from robotics to literature: Birmingham has its Shakespeare 

Institute at Stratford-upon-Avon, and Waseda was the home of Professor 

Shoyo Tsubouchi (1859–1935), who compiled the first complete translation 

of The Bard’s collected works into Japanese.

International conferences

My wife Sarah and I were invited to a wedding reception for Princess Ayako, 

along with hundreds of others. It was a lovely occasion and the young 

couple were clearly radiantly happy. We bumped into Tokyo Governor 

Yuriko Koike there. She was just back from a trip to London where she had 

visited London’s Queen Elizabeth Olympic Park for briefings on our 2012 

experiences, and had met the Lord Mayor Peter Estlin to discuss financial 

services cooperation, and London Mayor Sadiq Khan to exchange views on 

running a big metropolis.

We like to keep the Ambassador’s Residence busy with events, from 

business to politics and culture. I was delighted to co-host an event with 

Chatham House, or the Royal Institute for International Affairs, to give the 

distinguished London think tank its proper title. The theme was W20, the 

international conference on women’s issues which will take place here as part 

of G20 next year. I couldn’t resist saying that our seminar would be following 

Chatham House Rules, the widely followed international convention where 

participants agree not to attribute any comments made at a meeting to named 

individuals. It enables more open discussion.

Many congratulations to Osaka ...   
Britain had strongly supported  

their candidacy.

Ambassador Madden with Greg Clark, visiting Japanese investors British Embassy science team at Super Kamiokande research centre, Gifu
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DESPATCHES

The Foreign Secretary’s Special Representative on Climate Change 

Nick Bridge gave a presentation to business at the Ambassador’s Residence 

as part of a busy programme of calls. Japan’s climate change commitments 

have been challenged by the shutdown of its nuclear power stations following 

the Fukushima tragedy. Only a few nuclear power plants have been restarted 

so far. But as Prime Minister Shinzo Abe recently set out in a Financial Times 

article, Japan remains committed to meeting the targets it signed up to at 

the 2015 United Nations Climate Change Conference held in Paris.

Barclays Bank kindly brought the English Premier League Trophy (which 

they sponsor) to the embassy for some photographs, accompanied by the 

former Liverpool, Real Madrid and Manchester City star Steve McManaman. 

Later in the month the Chelsea CEO Guy Laurence was in town with 

football legend Didier Drogba, for some events with their shirt sponsor 

Yokohama Tires. They announced that Chelsea would be playing a match 

here next summer.

There was a big meeting in Tokyo of the Association of National Olympic 

Committees, so we met the British Olympic Association CEO Bill Sweeney, 

and the new vice president, former Olympic rower Annamarie Phelps. We 

also assisted with the visit by the Olympic Committee member from the 

British Virgin Islands, a British dependency. They only have a population 

of 70,000, but have a realistic medal prospect for 2020, which would be a 

fantastic achievement.

World Expo

Many congratulations to Osaka. It was announced in November that they had 

won the competition to host the World Expo in 2025. As I mentioned last time, 

Britain had strongly supported their candidacy.

On 5 November, my home town in Devon, Ottery St Mary, hosts a big 

bonfire night festival, where men run through the streets carrying burning 

“tar barrels”. This year a delegation from their Japanese namesake village of 

Otari in Nagano Prefecture, were over in the UK to watch it. It is nice to see 

the friend ship between the two communities still going strong 25 years on.

Sarah and I had a couple of pleasant weekends away to enjoy the autumn 

foliage. For me it’s the most beautiful time of the year in Japan. We were up at 

Lake Chuzenji, staying near the former British Embassy villa there. And we 

went to the historic city of Kanazawa, with its stunning Kenrokuen Garden, 

and the thatched roof villages around Shirakawa.

No sooner is Halloween over than Christmas is all around us. Our very 

first event of the season was the Parliament Christmas dinner, for the various 

Diet members who are Christians. It was a fun event with Christmas music 

played on traditional Japanese instruments.

As we approach the end of our second year back in Japan, Sarah and I 

and the staff of the British Embassy Tokyo and Consulate General Osaka 

send all ACUMEN readers our best wishes for the Christmas season, and 

a Happy New Year. 

Former England midfielder Steve McManaman visited the British Embassy Tokyo with the Premier League Trophy

Autumn in Kenrokuen Garden, Kanazawa Shirakawa is famous for Gassho-style houses





PUBLISHER 

As 2018 rolls to a close, we mark the end 

of the 70th anniversary of the British 

Chamber of Commerce in Japan (BCCJ) 

with the final chapter in our popular series on 

the history of the organisation. None other than 

Robin Maynard MBE—honorary life-time BCCJ 

member—writes about the first Briton to visit 

Japan, in 1600 (page 27). As president of the 

William Adams Club, Maynard is a great source 

of knowledge on the humble adventurer who—

among many other achievements—played a key 

role in composing the two nations’ first bilateral 

trade and diplomatic agreement.

Those with an interest in such historical 

documents—including the first-ever printed map 

to show Japan and rare English books brought 

The End of History
Name for niche, quality, tradition helps UK goods in Japan

simon farrell |  simon@custom-media.com

here during the bubble era in the 1980s—should 

enjoy our account of antiquities from both nations 

offered for sale and auction in London and Tokyo. 

Is it a buyer’s or seller’s market? For the answer, 

turn to page 22. 

Finally, we mark 100 years since the end of 

World War l, with Two Minutes of Silence on 

page 38. Indeed, our history series has covered 

many angles—business, culture, sport, diplomacy, 

politics, media, VIPs, industry, entertainment, 

trade, advocacy, war and death. We’ve enjoyed 

very much putting the series together, and I’d 

like to especially express my gratitude to the late 

Ian de Stains OBE and Sir Hugh Cortazzi GCMG, 

both of whom generously helped me and passed 

away in the past 12 months.

Fashion meets history

This issue features a subject that—at first glance—

could not be further from history: fashion. But 

with an element of both and strong British roots, 

luxury perfumes (page 18) and very expensive 

handcrafted shoes (page 20) dominate the global 

niche markets of British traditional skills and 

knowledge, while helping maintain long waiting 

lists and Royal Warrants.

Rob Williams—gonged

Too late for full details in this issue, the Japan-

British Society honoured a Briton and a Japanese 

on 4 December, at its annual honours gala event. 

The January issue of BCCJ ACUMEN will carry the 

full details. Many of you will know at least one of 

the individuals: Rob Williams, of Knights in White 

Lycra fame. The charity fundraising cycling team 

Williams manages and motivates has benefited 

from a number of BCCJ members, volunteers and 

sponsors since its founding in 2012. On behalf of 

his wide and varied network of contacts in Tokyo, 

I’d like to warmly congratulate him on his latest 

award, presented to him by Princess Akiko of 

Mikasa at the Imperial Hotel Tokyo. 

Craftsmanship to last a lifetime 
Exquisite handmade knives since 1923. 

10am–6pm | 03-3841-4205 | kap-kam.com
Shop online or visit our Kappabashi store, just 8 minutes from 
Tawaramachi Station. Free engraving service available. 

Our history series has covered many angles—business, culture, 

sport, diplomacy, politics, media, VIPs, industry, entertainment, 

trade, advocacy, war and death. We’ve enjoyed very much 

putting the series together.
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Hitachi to help charge London
One of the biggest obstacles to widespread adoption of electric vehicles is a 

lack of charging stations. According to The Japan Times, Japanese tech giant 

Hitachi Ltd., together with US-based Uber Technologies Inc., is under taking 

a trial in London that will use 3,000 electric vehicles to gather data on driving 

habits and journeys over the next three years. The aim is to determine the best 

structure for an effective network of charging points in the city. The trial also 

involves electricity distributor U.K. Power Networks and will extend to rural 

areas surrounding the city. The UK was chosen for the study because of the 

government’s support of the technology and target of 60 percent of new car 

sales comprising electric vehicles by 2030. 

For more than half a century, the Hankyu British Fair in Fukuoka and 

Osaka has been offering Japanese guests a chance to enjoy the best 

of British culture. Despite Britons consuming and producing more 

cosmopolitan and complex cuisine these days, one simple British 

classic is still loved by many: fish ’n’ chips. The Press newspaper in 

York reports that popular Miller’s Fish and Chips—chosen as the UK’s 

best at the 2018 National Fish and Chips Awards in London—was 

invited to take part in this year’s event, which drew more than half a 

million visitors. “We were blown away by the enthusiasm and demand 

for British produce”, founder Nick Miller said. “On average, we were 

serving over 1,000 portions of fish and chips every day with queues 

growing to 150-deep”. Miller’s broke the record for most fish and chip 

portions sold at the fair.

York chippy batters
rivals at Osaka fair
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Takeda to buy Shire  
The $58.3b acquisition of UK-founded, Dublin-based drug maker 

Shire by Japan’s Takeda Pharmaceutical Company Ltd. took a key step 

forward on 5 December when shareholders of both firms approved 

the deal. Takeda shareholders also approved the issuance of new stock 

to finance the purchase. Although concern over an increase in debt 

has been expressed by some investors, the move—expected to be 

completed on 8 January—will make Jersey-registered Takeda one of 

the world’s 10 largest pharmaceutical firms in terms of revenue.

British museum to  
host biggest manga expo

of the topics covered in manga stories. 

Curator Nicole Rousmaniere told the 

Evening Standard: “It is almost visual 

storytelling, it’s not just relying on words, 

it is images. Words support the story, 

but the images are central, and manga 

is part of the future because we are going 

towards that Instagrammable, image-

led world”.  

One of Japan’s best-known cultural exports, 

manga, enjoys a global following. In May, the 

British Museum will host the largest exhibition 

dedicated to manga ever held outside Japan, 

bringing comics, cosplay, films, games and 

graphic novels to UK fans. The range of the 

genre is much wider than many people out-

side Japan realise, and this exhibition offers a 

chance to explore the depth and seriousness 

Red Rhino enters market
Grantham, Lincolnshire-based Red Rhino Crusher (UK) Ltd., which 

produces mini crushers and screeners used in recycling around the 

world, is making its first foray into the Japanese market. The Construction 

Index industry journal reports that the firm has signed an agreement with 

Nikko Co., Ltd. granting exclu sive distri bu tion rights for Red Rhino mini 

crushing and screening equip ment in Japan. The first shipment of RR 

7000+ and RR4000 mobile crushers, RR3000 electric and RR2000 static 

crushers, and an RR mobile screener went out in late October. All Red 

Rhino products are manufactured in the UK.

Cat café craze  
comes to Redcar
There is no shortage of places to hold and pat animals in Tokyo. And 

while the critters on call range from hedgehogs to penguins to owls, 

it’s the everyday housecat that is best known. In the county of North 

Yorkshire, Julie Hatch, owner of the Circles of Life Community Interest 

Company in Redcar, has brought the concept to the seaside resort 

town. She sees her C.A.T. (Coffee and Therapy) Café. She sees it 

as a way to help those facing mental issues, loneliness or learning 

challenges. “If anyone needs a boost, there’s nothing better than 

chilling out with a cup of coffee, listening to music and stroking a cat,” 

Hatch told the Teesside Live news site.
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A s we begin to wind down our 70th 

anniversary, we can reflect on what 

has been a memorable year for the 

British Chamber of Commerce in Japan (BCCJ).

Last month’s British Business Awards, the 

largest event in the BCCJ’s history, was a fitting 

crescendo to our celebrations and we can be 

proud that the scale, professionalism and delivery 

of the evening has been widely applauded 

by stakeholders. Next year’s gala will offer a 

completely different experience for members 

and guests, so keep your eyes peeled for exciting 

updates on the BCCJ website in the new year.

Vibrant variety

Spread across more than 40 value-add events, 

the diversity of the BCCJ business networking 

experience—format, location, speaker line-up 

and content—continually pointed to our vibrant 

DNA this year.

As an example, our five “can do” hacka thons 

were well-received by BCCJ members and external 

participants, who enjoyed rolling up their sleeves 

and hacking out practical solutions to issues facing 

our member companies in the Japan market.

We will, of course, strive to deliver additional 

enriching opportunities for you and your teams 

next year, serving to connect, motivate and inspire 

people across industries and sizes of firms.

Spotlight

Looking to 2019, we can rest assured it’s going to 

be an exceptionally important year for UK–Japan 

relations, packed full of growth opportunities for 

BCCJ members. Our team pledges to effectively 

champion the bilateral relationship amid the 

excitement of the Osaka G20 Summit in June—

the first time the gathering will take place in 

Japan—and the Rugby World Cup, which will 

run from September to November.

In addition, the eyes of the world will turn to 

the Japanese Imperial transition, with Emperor 

Akihito set to abdicate on 30 April. This event 

will mark the end of the Heisei period and the 

start of a new era on 1 May, with Crown Prince 

Naruhito’s enthrone ment ceremony to follow 

on 22 October.

Get set

As for our 2019 events calendar, we kick off on 

17 January with an annual favourite: the Shinnekai 

or New Year’s Party. This year we will celebrate in 

the elegant surroundings of the Palazzo Ducale 

Azabu, a little-known venue with big impact 

nestled in the heart of Tokyo. In addition to the 

usual festivities, we’ll also reveal on that night 

plans for an exciting new BCCJ vision project for 

the year ahead, aimed at promoting sustain able 

economic growth in the UK and Japan.

On 22 January, “Forecast 2019”, led by BCCJ 

Excom member Florian Kohlbacher of The Econo-

mist Group, will set the scene for the business 

year ahead. Also in January, we’ll assess how UK 

education providers are helping shape Japan’s 

educational future.

Large-scale events during the first quarter 

include our International Women’s Day session 

on 8 March, which will be run in association 

with financial services sector partners Barclays 

and SMBC, as well as our second of three Rugby 

Alliance receptions at the end of March.

In addition to our active events calendar, 

we will also unveil new digital experiences and 

ways to engage with the Chamber online—

including our business concierge service and 

information services.

Reflection

Year-end also leads to thoughts of those we have 

lost. It has been almost a year since the passing of 

Ian de Stains OBE, who served as executive director 

of the BCCJ from 1997 to 2011. Throughout this 

milestone year, Ian has never been far from our 

minds. I like to think that he would be proud of the 

Chamber that he, you and we have created.

Thank you for your commitment to the BCCJ 

during our platinum celebrations, and I wish you 

all a peaceful and enjoyable festive season. 

EXECUTIVE DIRECTOR

Milestone Memories
And a mega year ahead 
lori henderson mbe
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Looking ahead

The text of the UK Withdrawal Agreement, and the 

Political Declaration on the UK’s future relation-

ship with the European Union, was agreed to by the 

UK and European Commission on 25 November. 

A vote in the British Parliament is pending this 

month on whether to approve the Withdrawal 

Agreement, and businesses will be looking forward 

to additional clarity on the environment in which 

they will find it necessary to operate.

With the situation changing rapidly, impacted 

businesses may find it useful to stay abreast of the 

publicly available analyses on the expected impact 

of Brexit on different industries, such as those 

prepared and updated by the British Chambers 

of Commerce and the Confederation of British 

Industry. Links to this material can be found on 

the BCCJ’s website.

The need to cope with change is a constant 

challenge for businesses and their managers. 

As BCCJ members reflect on 2018, I hope they 

will conclude that they navigated their journey 

well, and that they can take a positive approach 

to tackling the obstacles—and inevitable 

opportunities—that 2019 will bring. 

PRESIDENT

O n 31 October, the World Bank released 

the 2019 edition of Doing Business, 

its annual report that investigates 

regulations that enhance or hinder business in 

190 countries. The analysed rules cover 11 areas 

that affect the life of a business:

• Start-up

• Dealing with construction permits

• Getting electricity and credit

• Registering property

• Protecting minority investors

• Paying taxes

• Trading across borders

• Enforcing contracts

• Resolving insolvency

• Labour market regulation

Analysis of these areas is used to develop an 

ease of doing business (EDB) score that serves as 

a basis for ranking economies according to their 

business environment. The score shows a country’s 

absolute position with respect to regulatory best 

practices, and its ranking compared with the 

rankings of other economies surveyed.

Rankings

The stated goal of the report is to provide objective 

data for governments to use when designing sound 

business policies. According to the World Bank, 

economic activity benefits from the existence 

of clear and consistent rules that are effective in 

promoting growth and development. The econo-

mies that rank highest in the survey are those 

with business regulations that are consistently 

well designed, or with regulatory environments 

that have thrived, thanks to years of compre hen-

sive reform.

The top-ranked countries exemplify a business-

friendly environment, and it is efficiency and 

quality of regulation that matter most.

Overall, the UK ranks ninth in the EDB index, 

the third-highest place among European econo-

mies. It comes behind Denmark and Norway, 

and is one spot behind the United States.

Japan was in 39th place, although the aggregate 

figure masks the country’s top position in terms of 

resolving insolvency—a metric that evaluates the 

time, cost and outcome of insolvency proceedings, 

together with the strength of the legal framework 

for liquidation and reorganisation proceedings.

To maintain their ranking, countries need to 

remain constantly vigilant and alert. For Japan, 

there is significant upside potential, as the country 

works to improve its attractiveness as a destination 

for inward investment. In the case of the UK, 

it will be interesting to see how the country fares 

in next year’s survey, in the wake of ongoing 

Brexit negotiations.

Business: Enhance or hinder
Helping government design sound policies

david bickle  |  @BCCJ_President

Overall, the UK ranks ninth 
in the EDB index.

Brighten your wall or desk, 
and make a difference in 
the lives of rescued pets.

Filled with beautiful photos, the 2019 Animal Refuge Kansai 
calendar brings you 12 months of loving companions to keep 
your schedule on track.

Your purchase ensures health checks, vaccinations, food, and 
shelter for animals in search of a good home.

To order:
online www.arkbark.net/en/about/news/16275
email calendar@arkbark.net  |  phone & fax 050-1557-2763

www.arkbark.net

¥1,000 (wall)
¥800 (desk)
tax included,
shipping separate

PHOTO: SHE KODAMA
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A CUT ABOVE
Styling hair in Mayfair  

and Minamiaoyama
BY FABIO ALFANO

My career as a hairdresser has taken 

me to London and brought me to 

Tokyo. Both cities have similar tastes 

and synergy when it comes to hair styling, and 

they have influenced my approach and guided 

my career.

The requirements of my clients in Tokyo 

are almost the same as back in London, where 

I worked in the Mayfair area. The majority of 

our regular clientele there were entrepreneurs, 

diplomats, businessmen, housewives and artists. 

It is about the same here in Tokyo at our FA Salon.

Outside the salon, however, things are different. 

In terms of hair-related events, such as educational 

sessions, backstage work, or photo shoots, the 

Japanese hairdressing industry is—as one would 

expect—culturally more tailored to Japanese tastes.

The industry in London offers hair stylists of 

different nationalities more—or perhaps is more 

welcoming. This allows hair dressers there to 

express themselves more and to develop different 

styles. As a result, British hairdressing is more 

competitive and distinctive.

In London, there is a wider range of hair 

types than in Tokyo, where it is mostly about 

Asian hair. However, what is suitable for Japanese 

and other Asian hair differs from what is best 

for Western hair. The local Japanese hairstylists’ 

preferences seems always to skirt natural Asian 

beauty, working with matte and light colours. 

Meanwhile, the other non-Japanese stylists and 

I value and even prefer to work with the innate 

Japanese beauty.

Getting started

My first visit to Japan was in 2004, and my curiosity 

for exploring new things related to hair gave me the 

impetus to look around. I wanted to see what the 

hairdressing industry was like here, what it offered. 

A few times, I came across something interesting, 

such as traditional volume used for hair-setting or 

super vibrate or crazy colours. But, many times, the 

things I found were not to my taste or inspiring.

I come from a small city in Italy called Giffoni, 

located just inland on the Amalfi Coast. The 

city is known for one of the most famous film 

festivals for children. It was in Giffoni that I began 

my hairdressing life, helping my father during 

summer holidays. This kept me off the streets 

during school breaks.

I wasn’t inspired to become a hairdresser. 

The job chose me, but later became my passion. 

My father and I used to travel around Italy for 

hair competitions and seminars, since he was 

also the art director for an academy back home. 

At the age of 18, I was travelling to Florence with 

a friend when, for fun, I walked into a hair salon 

to see if there were any job vacancies. They 

offered me a junior stylist position right away. 

Soon after, I left the job at my father’s salon 

and moved to Florence, where I stayed for six 

The industry in London … allows hairdressers there to 

express themselves more and develop different styles.

From left: Stephen Jones Millinery and Guido Palau style a model backstage at the 2017 Dior SS17 Haute Couture Show at Ginza Six. PHOTO: VOGUE JAPAN

Alfano in Room Service magazine, September 2004
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months before moving to Bologna to join a new 

hairdressing firm.

I worked in Bologna for five years and greatly 

advanced my skills and career. One day, the firm 

got a job for the BBC television drama, The Best of 

Both Worlds, which was being filmed in Bologna. 

The salon owner sent me to join the UK team. I did 

hair backstage, and it was a great experience that 

motivated me to learn English and discover the 

British hairdressing industry.

London bound

After doing some research, I decided in early 2001 

to move to London. Within a few months, I had 

learned enough English to go for an interview at 

the head office of famed hairdressers Toni&Guy. 

I soon took a test to enter their academy and, 

after six weeks of assessments, became a stylist. 

I was assigned to their flagship salon in Mayfair. 

I worked there with the family—Toni Mascolo 

and his brother Anthony—and other amazing 

hairstylists for about five year. This included two 

years as an instructor at their London academy.

In December 2005, I got a job offer to work in 

Tokyo as a hairstylist, but did not consider it since 

I wasn’t inspired to 

become a hairdresser. 

The job chose me, but 

later became my passion.

my career in London was going well, at both the 

salon and the academy.

That year I got married in London. My wife was 

just finishing her course in aromatherapy, and we 

had plans to either start a business together in Italy 

or stay in London. But, before we could decide, 

something inside me told me to try Tokyo. So, we 

moved to Tokyo in spring 2006. After a couple of 

years, the city became home and I got very busy 

at work. The opportunity gave me many different 

experiences, including running an international 

hair salon and doing the hair of famous people for 

events in Japan. One of the biggest events—and my 

very first—was the U2 concert at the Saitama Super 

Arena, in December 2006.

Client mix

When it comes to client tastes, they have 

remained more or less the same for me since I 

opened the FA Salon in 2016. Western clients 

represent about 95% of our clientele. Many of 

them—especially blond women—feel frightened 

when approaching a hair salon in Japan.

Our customers return because we are 

constantly updating our offerings to keep pace 

with what is happening globally. I occasionally 

work for hair shows, such as those involving 

Dior, Miu Miu and Valentino, which allow me to 

bring more Western knowledge to our salon.

This is especially true in terms of hair colour. 

When it comes to blond hair, we are very busy 

working with balayage, a technique in which the 

colourist paints highlights—including blond, 

platinum and pastel colours—in such a way as 

to create a graduated, natural-looking effect.

We stay up to date, study new techniques 

and provide the best hair care products, which is 

what keeps our clients coming back. They travel 

to and from major cities around the world, so it 

is imperative that we be competitive. I always 

tell my staff that we are not just a salon that is 

client-friendly because we speak English. We 

must offer the best service and techniques to 

allow each customer to embrace the cut and 

colour that best suits them.

Of course, we have Japanese clients as 

well, and they look for what we offer as an 

international salon. We always accommodate 

their requests and welcome them. 

Alfano used Babyliss Pro products to style contestants in the Miss Universe Japan pageant in 2016.

Alfano teaching at a hair seminar and workshop in Gunma Prefecture.

www.fabio-alfano.com | 03-6721-0889
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MAKING SENSE OF SCENTS
Niche, history and quality personify the perfume market

BY JULIAN RYALL

Every family has its secrets and its skeletons 

in the cupboard. And the quintessentially 

Victorian characters whose stories have 

been woven together to create the Penhaligon’s 

Portraits Collection have more to hush up than most.

Take Lord George, for example. Outwardly a 

wealthy and respected man, he appears to embody 

the noblest values of the British aristocracy. The 

decora tive cap, depicting a stag’s head, of the eau de 

parfum that bears his name reflects that standing 

in society—although the cleverly concocted notes 

of brandy, shaving soap and tonka bean hint at 

undisclosed depths.

Ruthless rogues

Similarly, the Countess Dorothea is “a most 

ferocious matriarch” with a sharp mind and hidden 

fondness for scones and the company of younger 

men, alluded to through bergamot, red ginger oil 

and sherry-cashmeran. Duke Nelson, meanwhile, 

married the day’s most coveted girl in London, the 

Duchess Rose. Yet he is known to be eccentric and 

unusual. His scent combines floral yet masculine 

woody tones, and rumours abound that his 

marriage has yet to be consummated.

Other characters in this rogue’s gallery of British 

society include “Clandestine Clara”, Lady Blanche—

who is out for revenge—and “Roaring Radcliff” 

and the shadowy Monsieur Beauregard.

Combined, they make up a compelling tale and 

marketing campaign that has caught the attention 

of Japanese connoisseurs of fragrances, and who 

may coincidentally be fans of Downton Abbey and 

other British period dramas.

Fragrant history

“Penhaligon’s is a very traditional British brand 

that dates back to 1870. So it has that image 

and history, but also a strong sense of design 

and quality”, said Mari Faynot, brand manager 

for Penhaligon’s at Bluebell Japan Ltd., which 

regained the import licence for the London-

based firm’s products in 2015.

“It is also known for a sense of eccentricity and 

humour throughout its range. That comes through 

particularly clearly with the new Portraits collection”, 

she told BCCJ ACUMEN.

“The way this has been done—the use of people, 

each with different characters and secret lives, the 

creation of a story and the use of graphics—is really 

fun, provocative and interesting for consumers”, 

she added.

Penhaligon’s is the story of a Cornish barber 

who moved to London to seek his fortune in the 

1860s and opened a shop in Jermyn Street, among 

the city’s finest tailors. Inspired initially by the 

scent of neighbouring Turkish baths, William 

Penhaligon created his first fragrance, Hammam 

Bouquet, in 1872.

He quickly earned a following, including among 

the politicians and business leaders of the day, 

and even became the court barber and perfumer 

to Queen Victoria.

With a Royal Warrant to his name—the firm 

now has two—his reputation was assured, and 

the firm expanded to new premises. The original 

buildings in Jermyn Street were destroyed in 

the 1941 Blitz. Purchased in the 1950s by the 

Mari Faynot 
brand manager for  

Penhaligon’s at  

Bluebell Japan Ltd.
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The use of people, each with different characters and 

secret lives, the creation of a story and the use of graphics—

is really fun, provocative and interesting

Geo F. Trumper luxury gentleman’s barbers and 

perfumers, Penhaligon’s was later sold to Spanish 

fragrance firm Puig International SA.

Global success

Today, Penhaligon’s has a flagship store in 

Covent Garden as well as outlets in Burlington 

Arcade, Regent Street, Mayfair and the Kings 

Road, while other stores have been opened in 

Edinburgh, Cambridge and Chester. Overseas, 

the firm has outlets in Paris, New York, Hong 

Kong, San Francisco and Singapore. Now, the 

brand is available at more than 50 locations in 

Japan, including department stores and specialist 

perfume shops, and also has two flagship locations 

in Tokyo, at the Ginza Six retail complex and the 

Mitsukoshi department store in Ebisu.

“The perfume sector can be defined as being 

made up of two categories: the ‘fashion fragrances’ 

of the mainstream, fashion-oriented brands that 

produce large quantities of well-known perfumes 

and put on huge PR campaigns; and the ‘maison 

fragrance’ sector”, Faynot said.

The latter “are niche brands that pay a great 

deal of attention to the quality of their products 

and their history, and produce in small quantities, 

as the title ‘maison’ indicates”, she said. “And 

Penhaligon’s was one of the pioneers behind that.”

Local love

Bluebell Japan does not disclose sales figures, 

but Faynot says Penhaligon’s is building its 

reputation in this market and has a number of 

dedicated fans.

“The fragrances are sophisticated and work 

for all age groups, but I believe the eccentricity 

of the brand appeals to customers here in Japan, 

although many people do like the fact that 

Penhaligon’s has two Royal Warrants because 

that does underline the quality of the brand and 

its products”, Faynot said.

Today, Penhaligon’s has Royal Warrants from 

Prince Philip and Prince Charles, with their crests 

prominent on the firm’s promotional literature 

and outlets.

At present, 19 Penhaligon’s fragrances for men 

are available in Japan, along with 19 scents for 

women and an additional 12 grooming items. Two 

or three items are added to the range each year.

And Faynot believes that contemporary and 

fashionable fragrances such as Penhaligon’s are 

slowly changing Japanese people’s aversion to 

using scent.

“Traditionally, Japanese do not like to stand 

out in a crowd, and a scent that is unusual will 

do just that”, she said. “But more people are now 

beginning to pay attention to perfumes and 

attitudes are gradually changing. People want to 

express themselves and their individuality, and 

that is good news for the fragrance market and a 

brand like Penhaligon’s, because these scents are 

very interesting”. 
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A pair of gentleman’s Oxfords on display in 

the showroom of shoemaker Yohei Fukuda 

has been burnished to a flawless finish. 

The leather is a deep, dark red and a swirling design 

of holes has been punched in the upper leather. The 

laces are twisted into a perfect bow and a shoe tree 

ensures the shoes retain their perfect shape.

At least 120 hours of work has gone into hand-

crafting this single pair of shoes, a reflection of 

Fukuda’s footwear philosophy. Style, he says, never 

goes out of fashion.

Unexpected steps

Originally from the coastal city of Toyama, in the 

Chubu region along the Sea of Japan, 38-year-old 

Fukuda opened his workshop and showroom 

in Tokyo’s Aoyama district in 2011. He had just 

completed an apprenticeship at the Tresham 

Institute in Northampton, the UK’s most presti gious 

college for aspiring shoe designers and makers, as 

well as with a number of the British industry’s most 

famous names, including John Lobb, Edward Green 

and Church’s.

Crafting bespoke shoes was not, however, the 

career he had initially planned.

“When I was in high school in Toyama, I 

thought it would be a good idea to go abroad to 

Inspired by London

Opportunities for Fukuda to wear such formal 

attire while a student at a private language school 

in Brighton were few and far between. But, he 

did make forays to London to purchase more 

shoes. The reputation of British shoemakers for 

quality, he said, extends worldwide.

The reputation of British 

shoemakers for quality,  

he said, extends worldwide.

study English. So, instead of going to university, 

I went to the UK in September 1999”, he told 

BCCJ ACUMEN.

“I was already interested in English traditions 

and clothing—and my image of England then was 

of a country of gentlemen—so, I packed my best 

pair of shoes and my suit”, he said.

STYLISH  
STEPS

Northants-trained shoemaker 
in Tokyo has two-year wait list

BY JULIAN RYALL
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Virtually all components are 

imported from Britain.

A friend who was interested in studying shoe 

design invited Fukuda to join him on a visit to 

the Tresham Institute. On their way back through 

Northampton, they visited the city’s museum, 

much of which is devoted to the county’s historic 

links to the shoemaking industry.

“Before then, I still was not really interested in 

going to college to make shoes”, Fukuda said. “But 

then I saw a pair of black Oxfords that had been 

made in 1910. They were beautiful. I was inspired 

and thought that, if I became a shoemaker, then I 

might also be able to make such wonderful shoes”.

Fukuda was also partly motivated by an inability 

to find shoes that fit his own short but broad feet. 

Becoming a shoemaker, he reasoned, would allow 

him to make his own bespoke footwear.

The first year at the Tresham Institute included 

courses that involved everything from cutting 

patterns to sewing uppers and shaping soles. He 

then spent a year at local shoe factories putting his 

new-found skills to the test.

After his studies, Fukuda started to work for 

world-famous shoemaker George Cleverley. 

As his skills improved, he began to make shoes 

for John Lobb, James Taylor & Son and other big 

names in the bespoke shoe industry.

Coming home

In 2006, Fukuda decided to return to Japan and 

start his own business. It was clear, however, that 

bespoke shoes were not in much demand in 

Toyama Prefecture, so he moved to Tokyo and 

began working from an apartment. But he lacked 

business nous and admits that he struggled initially 

to be recognised. That changed after Fukuda was 

introduced to the owner of a high-end watch shop 

who was looking for similarly crafted products to 

be displayed in his store in Shirokanedai.

Thanks to word-of-mouth recommendations, 

Fukuda’s reputation swiftly grew and he built up 

a loyal following. His shoes are now available 

at Isetan department store and he regularly 

displays at shoe exhibitions around the world. 

And, one day, he would like to open his own 

shoe shop in London.

His second ambition, he adds, is to earn a 

Royal Warrant.

“I am happy every time that I finish a pair of 

hand-made shoes, of course, but I also cannot 

help but think how I could have made them 

better and how I can incorporate that into my 

next pair”, he said. “I can never be completely 

satisfied with my work. I think that if I was ever 

satisfied then I would retire”.

Fukuda now employs four full-time shoe-

makers, producing about eight pairs of bespoke 

shoes every month as well as an estimated 15 pairs 

of ready-to-wear shoes. Virtually all components 

are imported from Britain. The upper leathers 

and shoe trees come from Northampton, and the 

sole leather comes from J&FJ Baker & Co Ltd, 

a leather firm that has been creating oak-bark 

treated leather in the Devon town of Colyton for 

2,000 years.

And the popularity of his work—driven largely 

by word-of-mouth recommendations—means 

that first-time customers must wait fully two years 

from first fitting to delivery. Custom shoes range 

from ¥300,000 to ¥450,000.

“Shoes, to me, are often a reflection of their 

owner’s character”, he said. “A person does not 

have to wear expensive shoes, but, if you take care 

of them, they will last a long time. In the same way, 

a person who cares for friends and family will have 

long-lasting relationships.

“You can tell a lot about a person from 

his shoes”. 

Email info@yoheifukuda.jp

Custom shoes 
range from 

¥300,000 to 
¥450,000.
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Despite—or due to—technology,  
collectors covet rare texts and charts

BY JULIAN RYALL

BOOKS
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This year’s Tokyo International Antiquarian 

Book Fair attracted dealers, collectors and 

enthusiasts from around the world. But 

the undisputed star of the show was not books 

but a collection of nearly 850 maps of Japan and 

surrounding parts of Asia dating from 1522 to 

1960, with 220 dating from before 1800.

The Jason C Hubbard Collection is being sold 

by Daniel Crouch Rare Books, based in London’s 

St James’s, and has a price tag of ¥300 million.

“Jason has been a long-standing friend 

and customer, and when he intimated to me 

last year that he wanted to sell the collection en 

bloc, I agreed to represent him”, Crouch told 

BCCJ ACUMEN.

Treasured maps

“He is a former executive of Polaroid who has 

spent more than 40 years building up the 

collection, and there are believed to be only 12 

maps of Japan printed before 1800 that are not in 

the collection”, he said.

The collection includes the only known 

example of a map engraved by Christophoro 

Blancus and Inácio Moreira, dated 1617, that is 

a remarkably accurate rendering of the islands 

given the rudimentary equipment they would 

have been using. Also included is Engelbert 

Kaempfer’s book The History of Japan, which 

includes a fold-out map, which was produced 

in London in 1727.

“There has been a great deal of interest in the 

collection, although the problem is that, when 

you sell [collections] en bloc, a lot of serious 

collectors already have examples of a lot of the 

maps”, Crouch said.

“A number are unique, and several others 

are very rare, but it is something that ought to 

be sold to an institution.

“We do have several interested parties, but it 

is a lot of money, and state funding for purchases 

of this kind is becoming harder to come by. So, 

we are hoping for a philanthropic gesture to keep 

the collection together”, he confirmed.

Market surge

Daniel Crouch Rare Books was one of several 

specialist firms from the UK taking part in the 

book fair, held earlier this year at the Tokyo 

Traffic Hall in Yurakucho. The event coincided 

with a conference of the International League of 

Antiquarian Booksellers.

“The antiquarian map market is thriving at the 

moment, and I think that might be because we are 

encountering cartography more in our everyday 

lives than we did, say, 100 years ago”, said Crouch.

“People are travelling much more, maps are 

more accessible than they were and they also 

We are hoping for a philanthropic gesture  

to keep the collection together.

La féerie et le royaume (Fernand Mourlot, Paris, 1972): ¥3.078m First printed map to show Japan (Venice, 1511): ¥15m

Henry D. Thoreau’s The Writings  
(Houghton Mifflin/Riverside Press, Boston, 1906): ¥2.7m
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The Jason Hubbard Collection

Daniel Crouch Rare Books is proud to offer for sale the Jason C. Hubbard Collection.

The collection comprises a comprehensive survey of Japan in European cartography and 
literature from the fifteenth to the nineteenth centuries, put together over a lifetime of acquisition 
and scholarship.

The collection contains nearly 850 items, including 400 maps of Japan, from 1522 to 1960, with 
220 of those maps printed before 1800. There are also nearly 150 regional, city and road maps of 
Japan, including manuscript ephemera. 

The main collection is supplemented by a broader collection of Asian maps featuring Japan, 
giving extensive coverage of eastern Asia: 65 maps of Asia; 69 maps of China and Tartar; 23 maps 
of the East Indies; and 6 maps of the Kuril Islands. There is also a collection of 82 sea charts 
covering southeast Asia.

Over 100 books from the seventeenth to the twentieth century including atlases, geographies and 
travel accounts complement the cartographic collection, many containing scarce maps of Japan.

Highlights include the only known example of Christophoro Blancus and Inácio Moreira’s map 
of Japan, the most accurate representation of the country at the time of engraving; a rare and 
exquisite sea chart of the Indian Ocean by Hendrik Doncker; and a set of proof maps, an unusual 
survival, prepared by Nicholas de Fer for Jacques Robbe’s geographical text.

300,000,000 JPY

BLANCUS, Christopher and MOREIRA, Inacio. Iaponia. 1617.

Daniel Crouch Rare Books
info@crouchrarebooks.com    crouchrarebooks.com

London: 4 Bury Street, St James’s, London SW1Y 6AB  +44 (0)20 7042 0240

New York: 24 East 64th Street, New York, NY 10065  +1 (212) 602 1779

The first printed map to show Japan 

PTOLEMAEUS, Claudius; Bernadus SYLVANUS. 
[Cordiform world map, printed on vellun]. [Venice, 1511].

15,000,000 JPY

Daniel Crouch Rare Books

201

Booth No. 34

Japanese university libraries and 

institutions have been important 

buyers of Western rare books for 

many years now.

lend themselves to modern decorations and 

contemporary art”.

The market for antiquarian books is a little more 

complicated at the moment, he said, with collectible 

items at the lower end of the market now being 

sold on the Internet rather than through specialist 

dealers. This means that books that were not long 

ago considered rare are now much easier to locate 

anywhere in the world and are, therefore, less rare.

Pom Harrington, owner of Peter Harrington 

Limited, with its showroom on London’s Dover 

Street, was also in Tokyo for the event. It is the 

sixth time he has attended in the past 15 years.

Local buyers

“In truth, the Tokyo event is a small affair”, 

Harrington said. “However, Japanese university 

libraries and institutions have been important 

buyers of Western rare books for many years now, 

so it’s an excellent chance to meet those clients 

and forge new relationships.

“We sell throughout the year to Japan and use 

this as an opportunity to meet those customers who 

aren’t able to visit our London shops regularly—

or at all”.

According to Harrington, Japanese collectors 

were “huge buyers of rare books” during the peak 

years of the nation’s economic bubble in the 

1970s and ’80s, with many valuable and much 

sought-after items finding their way to Japan. 

Now, however, there are increasing opportunities 

to buy some of those books back for the US and 

UK markets. Such books include classic works by 

Jane Austen, first editions of economics tomes 

and important private press books kept by William 

Morris, the English textile designer, poet, novelist, 

translator and socialist activist.

Among the books that Harrington displayed 

in Tokyo were a first Kelmscott Press edition of 

Jane Austen as well as The Works of Geoffrey 

Chaucer, dating from 1896 and one of only 425 

copies on paper and still with its original cover 

boards. The book was priced at ¥9.1 million.

UK interest

And Harrington is upbeat about the state of the 

antiquarian books market in the UK.

“Right now, we are finding the UK market to 

be strong”, he said. “We sell worldwide, and being 

in London is very helpful on that front because it 

is the centre of the profession.

“There is an enviable quantity and quality of 

material going through London at the moment. 

The Antiquarian Booksellers Association has 

more than 200 members, and both professional 

booksellers and the major auction houses all see 

important book sales in any given year.

“And the outlook is healthy”, he suggested. 

“There has been renewed interest in the printed 

book and the history of books. Auctions have 

been buoyant, and we are seeing a new, younger 

generation of book collectors.

“The digital age has revitalised the book as a 

concept in itself and made it more interesting to 

a wider collectors’ audience”, he added. 

Iaponia. Christophoro Blancus and Inácio Moreira’s map of Japan (1522–1960): ¥300m

George V. Jones specially bound Pictorial Family Bible and Brass Lectern (Boston, 1882) ¥2.484m
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FIRST BRITON IN JAPAN
William Adams (1564–1620)

BY ROBIN JAMES MAYNARD MBE

Nestled between the Rugby World Cup 

2019 and the opening ceremony for the 

Tokyo 2020 Olympic and Paralympic 

Games is another important event. On 16 May 

2020, the William Adams Club will commemorate 

the 400th anniversary of the death of English 

mariner and navigator William Adams at Hirado, 

in Nagasaki Prefecture.

Adams was baptised on 24 September 1564 

at Gillingham in Kent, his unrecorded birth date 

being a few days earlier.

His subsequent achievements include: being 

the first Englishman to land in Japan, on 19 April 

1600; becoming a samurai and adviser to the first 

shogun, Tokugawa Ieyasu; and, together with 

Captain John Saris of the East India Company, 

negotiating the first Japan–British diplomatic and 

trade agreement in September 1613.

By any standard, these are laudable achieve-

ments, but especially so in regard to the relatively 

humble background of the Adams family. He 

qualified as a mariner, became a pioneering 

navigator and could communicate in both Dutch 

and Portuguese. Later, in Japan, he mastered 

Japanese and became the interpreter preferred 

by Tokugawa Ieyasu, founder of the Tokugawa or 

Edo shogunate (1603–1867). All this was founded 

upon innate qualities as a brave adventurer and 

skilful diplomat.

Setting sail

At the tender age of 24, Adams played a meaning ful 

role as captain of the supply ship Richard Duffield, 

in the 1588 defeat of the Spanish Armada by Lord 

Howard and Sir Francis Drake. Ten years later, he 

signed up as a navigator on one of five ships in a 

fleet that set out from Rotterdam on a Far Eastern 

trading venture. At departure from Rotterdam, 

the fleet had a complement of about 500 men. 

On the way, his brother Thomas was killed by 

savages, and only the Charity managed to reach 

Japan. Upon arrival, only Adams was coherent 

and standing; and while some 24 crew members 

were alive, six were dying.

Enduring continuous threats to his life 

by Portuguese Jesuits, who were jealous and 

concerned about the increasing reliance of 

Tokugawa Ieyasu on Adams for advice—especially 

in respect to foreign affairs—he melted into a 

Japanese way of life and dressing and married 

Oyuki Magome, who bore Joseph and Susannah. 

(In England, Adams had a wife and daughter, 

being Mary and Deliverance).

His multifarious achievements in Japan 

included building ocean-going ships for the Shogun 

and teaching Tokugawa Ieyasu mathematics, 

geography and gunnery. The highlight, however, 

HISTORY

Japanese Red-seal trading ship from the 1600s

The stage play Anjin: The Shogun and The English Samurai tells the story of Adams and Tokugawa Ieyasu. PHOTO BY TAKAYUKI ABE
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was the conclusion of the first diplomatic and trade 

agreement—the Shuinjo—in September 1613, 

together with Captain Saris, at the behest of the 

East India Company and on behalf of King James I 

(1566–1625). A copy of the Shuinjo hangs on one 

of the walls at the British Embassy Tokyo.

Club creation

In the summer of 2015, I was stung into action 

by the realisation that the 400th anniversary of 

the death of William Adams at Hirado was due 

on 16 May 2020, and that the British community 

had not erected any monument in Japan in 

recognition of his major historical achievements. 

This is the case despite the fact that the activities 

of Adams are taught in Japanese schools, and 

that monuments have been established in towns 

with an Adams connection, such as Hirado 

and Yokosuka.

I contacted my old friend Ian de Stains OBE, 

and invited him to my home for dinner on 

24 September, 2015, being the 451st anniversary 

of the baptism of William Adams at Gillingham 

in England. The William Adams Club was formed 

that night to remember and promote the life and 

times of this English hero. Sadly, Ian’s health soon 

deteriorated and he passed away on 18 December, 

2017. He was a long-term executive director of the 

British Chamber of Commerce in Japan (BCCJ).

Early in 2016, a visit to Hirado was undertaken 

that resulted in working links with the Hirado City 

Council. Subsequently, the William Adams Club 

provided substantial funds for the refurbishment 

of the very large hilltop William Adams Memorial 

site, in readiness for the local commemoration 

scheduled for 31 May, 2020.

In Tokyo, the club received strong support and 

encouragement from Sir Tim Hitchens CMG LVO, 

former British ambassador to Japan (2012–16), 

who is a founding member.

Such enthusiasm has been clearly maintained 

by Paul Madden CMG, the current British 

ambassador to Japan, who has kindly allocated 

an ideal setting within the embassy compound 

for the William Adams Club to erect a memorial 

monument that will commemorate the 400th 

anniversary of the death of our hero on 16 May, 

1620 at Hirado.

The memorial will be a sculpture produced by 

Kate Thomson, whose works already feature in 

the embassy compound. The cost thereof will be 

¥5.4mn. Having generously supported Hirado, 

which, like many outlying cities, suffers from a 

declining birthrate and, therefore, has a shrinking 

population, the club is selectively seeking dona-

tions to help with the cost of the sculpture.

Future plans

I should explain that the William Adams Club has 

no formal constitution, with all executive duties 

being undertaken completely on a pro-bono basis. 

The membership comprises some 23 fellows, 

being a combination of Japanese and British, plus 

a single US national. The common interest is the 

life and times of William Adams and, three times 

a year, we hold celebratory dinners. It recently 

dawned on me that we are not really a club, but 

rather a task force to ensure that William Adams 

gets the recognition he so richly deserves at both 

Hirado and in the embassy compound.

My vision is that, after May 2020, the William 

Adams Club will become a much more formal 

and organised institution, open to one and all 

who are interested in British history as relevant 

to Japan. Youth of both genders, of whatever 

nationality, will be encouraged to participate. 

And, although the name of the club will doubtless 

remain, I see expansion of focus to embrace 

other influential characters such as Sir Ernest Satow 

and Thomas Glover.

Ideally, I envisage an expansion of relation ships 

to include all Japanese cities with a William Adams 

connection—including Yokosuka, Ito and Usuki—

in addition to Hirado. I foresee bilingual younger 

persons being made individually responsible for 

cultivating ongoing bilateral relation ships with the 

local govern ments of the towns to which they have 

been allocated. In turn, they would report to the 

standing committee of the organisation.

In the meantime, the current dedicated small 

group will concentrate on getting the scrum across 

the line, in both Hirado and at the embassy, to 

ensure that the 400th anniversary of the death 

of such a key person in Japan–UK relations is 

properly commemorated.

History is important because it tends to repeat 

itself, and we can learn therefrom. Sir Winston 

Churchill once stated: “The farther back you can 

look, the farther forward you are likely to see”. It’s 

a pity that current politicians seem unaware of 

this, but that is a subject for another time and 

another place. 

His multifarious achievements in Japan included building ocean-going ships 

for the Shogun and teaching mathematics, geography and gunnery.

HISTORY

A trade pass for the Dutch East India Company  
issued by Tokugawa Ieyasu on 24 August 1609.

Adams’s memorial in Hirado, Nagasaki Prefecture
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It looks as though the film Bohemian Rhapsody, 

about legendary British rock group Queen, 

formed in 1970, and the iconic Freddie Mercury 

(1946–91), is now real life mirroring art mirroring 

real life.

Both the band and the film experienced 

turbu  lent times. They ultimately went on to 

become crowd pleasing, monu men tally profitable 

entertainment juggernauts despite having suffered 

overblown production moments and internal 

crea tive disputes, with core members refusing to 

give in to their critics.

On a chilly morning in November, just prior 

to the film’s Japan release, I attended a press 

BEHIND THE MIC

conference at Tokyo Midtown’s garden terrace. 

The presser featured three of the lead actors: Rami 

Malek, who impeccably portrays Freddie Mercury; 

Gwilym Lee, cast as guitarist Brian May; and 

Joseph Mazzello, in the role of Queen’s original 

bass player John Deacon, who retired in 1997.

Taking the stage

Malek opened the press conference, saying: “We 

are exceptionally proud to be here and to celebrate 

this film with you in Tokyo. Queen were so 

embraced by the Japanese people, and Japanese 

culture became part of the fabric of their DNA. 

One of my favourite photos of Freddie Mercury 

is of him wearing a gorgeous kimono on stage, 

and one thing I got to keep—and treasure—is a 

kimono that I wore in the film”.

The three actors talked about the challenges 

of portraying such well known performers with 

an immense and loyal fan base.

Malek on Freddie Mercury: “I thought he’s the 

most spontaneous enter tainer I’ve ever seen, not 

only on stage but in his personal life. And you 

get this feeling that, what ever’s happening for 

him, every second is happening in the moment 

and that’s why he captivates your attention like 

no one else.

TURBULENT TIMES
Bohemian Rhapsody movie press conference

BY GUY PERRYMAN MBE

PHOTO: ALEX BAILEY. TM & © 2018 TWENTIETH CENTURY FOX FILM CORPORATION
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“And, just a small anecdote about that. I 

remember that I picked something out of one of 

John’s performances—he did a little dance during 

a performance of Bohemian Rhapsody, and I said, 

‘I’ve got to put that into the role, I’ve got to do that 

move’—and it’s in the trailer of the film.

“On social media, someone commented, Oh, 

I’ve never seen John move like that’. And, in an 

instant, 10 people responded saying, Montreal 

1981’. They knew the exact concert, the exact day, 

the exact move, and it was in that moment that I 

was, like, ‘That is why I’ve put so much work into 

this.’ That is the exact reason, because I know 

people would care that much about this”.

The actors acknowledged that the film has 

changed their lives and, probably, the lives of 

the audience.

Malek: “When I finished playing Freddie 

Mercury, and through the course of playing 

Freddie Mercury—and I think this goes for all of 

us—I felt quite liberated. I felt I could do things 

I never quite felt possibly comfortable enough to 

do, not only on stage but as a human being.

“I think what Freddie Mercury and Queen 

do on stage, and the way they connect with their 

audience, and through their music, is this ability to 

allow everybody to feel accepted and appreciated 

for exactly who they are. What Freddie did and 

what Queen did is live their most authentic lives”.

BEHIND THE MIC

They just had a real 

courage in their 

convictions, a real 

belief in their talent 

and they took risks.

“I thought I have to be as spontaneous as he 

was, so I never worked with a choreographer. 

I worked with someone who could articulate 

his movements, I listened to his mother talk, 

so I could understand where his accent really 

came from. I never tried to copy him. I tried 

to understand what the evolution of Freddie 

Mercury was. And, as we all said, we are trying to 

do justice to these human beings and make this 

as close to exceptional as [the original artists]”.

Lee on Brian May: “Yes, it was a real weight of 

responsibility. We felt the pressure not just to try 

and do justice to the stories of the characters, 

but also to the fans. And there was certainly a 

great list of tasks. For me, it was trying to play 

guitar to the level that Brian does. But what 

was very liberating, very early on in the process, 

is that we had Brian and Roger Taylor at our 

disposal. And to have their full blessing—they 

never cast any critical or judgmental eye on us 

at all. It was always from a place of support and a 

place of love, so to have that for me, personally, 

gave me a great sense of freedom”.

Mazzello on John Deacon: “I’ve never played 

anyone this famous so, in this case, I—and 

we—didn’t just feel responsibility to the people 

we were playing, but to the families and to the 

massive Queen fandom.

From left: Joseph Mazzello, Rami Malek and Gwilym Lee at the Tokyo press conference on 8 November in Tokyo Midtown.
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BEHIND THE MIC

Lee: “The thing that always appealed to me 

about Queen is the unashamed celebratory 

nature to their music. They didn’t concern 

themselves with what critics thought or whether 

they were deemed to be the coolest rock band. 

They just had a real courage in their convictions, 

a real belief in their talent and they took risks.

“They didn’t tie themselves down to a specific 

genre, and I think that’s really inspiring. It was 

inspiring to me, playing this character, because 

it gave me confidence. It gave me the courage of 

my convictions as well. It encouraged me to take 

risks and to be whoever I want to be. I hope it has 

this effect on audiences. What’s beautiful about 

this film is people around the world go and see it, 

families are going, parents take their children and 

there’s a sense of pride and joy. They’re passing 

on their passion to their children”.

Musical impact

The comment I personally found most profound 

was Malek reflecting on the impact Mercury has 

now had on him.

“I remember when I got the role. I thought, 

‘How am I going to fill Freddie’s shoes?’ I opened 

the script, and got to page 22, and the scene said, 

‘Freddie Mercury plays the piano upside down’! 

And I thought, ‘How could it get any harder?’ 

Here is a man who held hundreds of thousands 

of people in the palm of his hand—and I thought 

he’s super human—and I have to find a way just 

to bring him down to a mortal status. I thought he 

can hold thousands in the palm of his hand but, at 

the same time, there was a man who just wanted 

to be held in someone’s hands himself. And that 

was the way I thought I could connect with him: 

a human being who was struggling with very 

human complexities and complications, struggling 

to identify himself as an immigrant from very 

humble beginnings—he only came to London at 

the age of 18.

“My family immigrated to the United States 

from Egypt. I don’t think they would ever have 

thought I would be in Tokyo giving a press 

conference about playing Freddie Mercury in front 

of all of you. So, I think there is just a sense that 

anything is possible. It is an overwhelming task, 

but it is something that can be accomplished. It 

gave me great hope and great faith”. 

Queen were so embraced  

by the Japanese people,  

and Japanese culture 

became part of the fabric  

of their DNA.

PHOTO: ALEX BAILEY. TM & © 2018 TWENTIETH CENTURY FOX FILM CORPORATION

PHOTO: ALEX BAILEY. TM & © 2018 TWENTIETH CENTURY FOX FILM CORPORATION
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ARTS UK EVENTS IN JAPAN
COMPILED BY:

MEGAN CASSON 
megan@custom-media.com

MISA YASHIRO
coordinator@custom-media.com

1

DECEMBER 1–JANUARY 27

Michael Kenna, A 45-Year Odyssey 1973–2018

One of the world’s most successful British landscape 

photographers, Michael Kenna has selected 169 works 

from his 45-year career, printed by the artist himself, for 

exhibition at the Tokyo Photographic Museum.

BIG BEN AND WESTMINSTER ABBEY, LONDON, ENGLAND (1975)
PHOTO: © MICHAEL KENNA / RAM

Tokyo Photographic Art Museum

Yebisu Garden Place

1-13-3 Mita, Meguro-ku, Tokyo 153-0062

Adults: ¥1,000

https://topmuseum.jp

03-3280-0099

◉ Free tickets

We are giving away two pairs of tickets to this exhibition.

2

DECEMBER 13–23

Happy Families—A Greek Tragedy in London

The Agency for Cultural Affairs will be presenting the play 

Happy Families, about a couple in their thirties and forties. 

Written by British actress and playwright Deborah Lavin, 

the events of this drama unfold over the course of 24 hours 

in a one-bedroom luxury flat in Hampstead. (Presented 

in Japanese.)

PHOTO CREDIT: © KEN OIKAWA

Westend Studio

5-1-1 Arai Nakano-ku, Tokyo

Various show times

Adults: ¥4,500

www.studio-life.com/stage/happyfamilies2018

03-5942-5858

3

DECEMBER 14

The Grinch

A new animated version of the classic Christmas movie, 

The Grinch stars the seven-time BAFTA Award nominee 

Benedict Cumberbatch.

PHOTO: © 2018 UNIVERSAL STUDIOS

Toho Cinemas Roppongi (among other venues)

6-1-2 Roppongi, Minato-ku, Tokyo 106-0032

www.grinch.jp 3

21
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◉

To apply for free tickets, please send an email with your 

name, address and telephone number by 31 December to: 

coordinator@custom-media.com

Winners will be picked at random.

4

5

6

4

DECEMBER 16–24

The Nutcracker and the Mouse King

Featuring fast-paced choreography by Wayne Eagling and 

performed by the National Ballet of Japan, this presentation 

of Tchaikovsky’s famous adaption of the classic holiday 

story by German author E.T.A. Hoffmann is the perfect way 

to celebrate the festivities of the season.

PHOTO: © TAKASHI SHIKAMA

The New National Theatre, Tokyo

1-1-1 Hon-machi, Shibuya-ku, Tokyo

Various show times

03-5352-9999

www.nntt.jac.go.jp

5

JANUARY 25

Victoria & Abdul

A biographical drama depicting the real-life relationship 

between Queen Victoria, played by Dame Judi Dench, and 

her Indian servant Abdul Karim, played by Ali Fazal.

© 2017 FOCUS FEATURES LLC

Bunkamura Le Cinema

2-24-1 Dogenzaka, Shibuya-ku, Tokyo 150-8507

Price: ¥1,800 

www.bunkamura.co.jp/english/cinema

03-3477-9264

◉ Free tickets

We are giving away two pairs of tickets to this film.

6

JANUARY 31

“John Williams” Windorchestra Concert

This concert, conducted by Kazumasa Watanabe and 

performed by the Tokyo Kosei Wind Orchestra, will feature 

music from the seven-time British Academy of Film and 

Television Arts (BAFTA) Award-winning composer John 

Williams, who has created some of the most recognisable 

and critically acclaimed film scores in cinematic history.

PHOTO CREDIT: © ATSUSHI YOKOTA

Suntory Hall

7pm

Adults: from ¥4,000

www.kyodotokyo.com/jw2019

0570-550-799  
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COMMUNITYCOMMUNITY

UK–JAPAN EVENTS 

1

Ryohei Yanagi, chief financial officer of Eisai Co., Ltd. (center right), spoke 

at the BCCJ breakfast event entitled “Corporate Governance: Japan’s 

Inconvenient Truth”, on 27 November at the Shangri-La Hotel Tokyo.

2

Former players spoke at the 2018 Media Party Rugby Appreciation Night 

on 3 December at the Foreign Correspondents’ Club of Japan.

1

2 3

4

3

British Chamber of Commerce in Japan member firms joined a BCCJ 

workshop to discuss agile working, which is defined by UK institutions 

such as NHS England as “a way of working in which an organisation 

empowers its people to work where, when and how they choose, to 

optimise their performance”. The event was held on 21 November at 

Mitsui Fudosan’s Work Styling Tokyo Midtown.

4

Chris J Reed, bestselling author and global CEO and founder of  

Black Marketing, presented a mini masterclass about LinkedIn on  

4 December at Oakwood Premier Tokyo Midtown.
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COMMUNITYCOMMUNITY

5

Japan-British Society 2018 award winners Rob Williams (second left),  

founder of Knights in White Lycra fundraising cyclists, and 

Miyako Yoshida OBE, former principal guest artist at the Royal Ballet, 

are flanked by Custom Media President Robert Heldt (left) and 

Publisher Simon Farrell, on 4 December at the Imperial Hotel Tokyo.

6

EY held its annual Winning Women event on 3 December at Tokyo Midtown. BCCJ ACUMEN readers are welcome to email recent  

UK–Japan event photos with captions and credits for  

the editor to consider: publisher@custom-media.com

5

76

7

Shangri-La Tokyo Director of Sales and Marketing Jade Woon (left) and 

General Manager Marcus Bauder (right) with British Chamber of Commerce in 

Japan Executive Director Lori Henderson MBE at the hotel on 30 November.
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TWO MINUTES  
OF SILENCE

Strong turnout marks end of WWI
BY JULIAN RYALL

A t cemeteries in France and Belgium, 

simple white headstones stand in long 

rows. Numbering in the hundreds 

of thousands, they mark the graves of British 

soldiers who lost their lives in World War I.

In Japan, in contrast, just a single grave—at the 

Commonwealth War Cemetery in Yokohama’s 

Hodogaya District—honours a British serviceman 

who died here during The Great War.

Colonel W.R. Morton was in the Royal 

Engineers and was serving as the military attaché 

to the British Embassy in Japan when he died on 

27 November 1917, at the age of 56. Japan was 

allied with Britain in that conflict.

Personal connections

While the annual Remembrance Day ceremony 

on 11 November honoured every one of the 

1,555 men of Commonwealth nations who are 

interred at the cemetery, the two minutes of 

silence—starting at precisely 11am—to mark 

100 years since the end of World War I was 

particularly poignant for those who lost family in 

the conflict that was meant to be “the war to end 

all wars”.

Colonel Morton’s grave is identical to the 

others in the peaceful hilltop cemetery, and the 

brass plaque attached to the plinth gives his 

name, rank and regiment. Beneath, in a message 

from his family, are the words “Till he come”.

The colonel was the only British serviceman 

buried in Japan for well over two decades, until 

another global conflagration claimed millions 

more lives. Today, the cemetery is the last resting 

place of thousands of Allied servicemen.

The colonel lies in an immaculately tended 

plot, with rose bushes and lavender plants, 

flanked on both sides by plinths that bear the 

always sobering: “A soldier of the 1939–1945 war. 

Known unto God”.

Timely message

This year’s service was organised by the 

Embassy of New Zealand, Tokyo, with the 

traditionally strong turnout boosted further by 

about 100 crew from two Canadian warships—

the destroyer HMCS Calgary and the navy supply 

ship Asterix—that were paying a port call to the 

US naval base at Yokosuka.

In his address, New Zealand Ambassador to 

Japan Stephen Payton paid tribute to “ordinary 

men and women who responded in extra-

ordinary ways in extreme times” at the outbreak 

of hostilities in Europe in 1914, stepping forward 

to serve their countries in the summer of 1914 

with the firm belief that they would be “home 

for Christmas”.

Payton added that four years of brutal conflict 

later saw the death toll among service personnel 

and civilians reach 16 million, and that many 

of those victims will never be found and lie in 

unknown graves at sea or on land, a long way 

from their homes. “The scale of their sacrifice is 

truly staggering”.

Lessons learned

Despite its billing as “the war to end all wars”, it 

was nothing of the sort, he said.

“It is timely here and today to acknowledge 

not only the losses and tragedy of war, but also 

the lessons of war”, he said, adding that it is our 

duty to ensure that the virtues that previous 

generations fought for—democracy, human 

rights, the rule of law, the right to live in dignity 

and free from tyranny—“are not eroded”.

Achieving that “is an important and essential 

tribute” to those who paid the ultimate sacrifice, 

the ambassador said.

Commemorative observances were 

delivered by representatives of the Anglican, 

Hindu, Islam and Buddhist faiths before 

Lieutenant Commander Colleen O’Brien read 

John McCrae’s poem “In Flanders Fields”.

After a reading of Laurence Binyon’s famous 

war poem “For the Fallen”, with its line “They 

shall not grow old”, the bugler sounded the 

“Last Post” before the traditional two minutes 

of silence. After the sounding of “Reveille”, 

representatives of embassies, the Japanese 

government and other organisations laid wreaths 

at the base of the Cross of Sacrifice as Scotland-

born Frank Hunter played a series of laments on 

the bagpipes, including “Amazing Grace”.

The British Chamber of Commerce in Japan 

(BCCJ) was represented by Executive Director 

Lori Henderson MBE and Will Farquhar of Aston 

Martin Japan Ltd., who is a member of the BCCJ’s 

executive committee.

“I have been coming here every year since 2010, 

except for 2016 when I was in the UK, and I always 

went every year when I was growing up in the UK”, 

Farquhar told BCCJ ACUMEN.

“I’m from a military family and, although I 

never served myself, I had relatives in the forces 

and, therefore, attending the Remembrance Day 

service was something that we always did to pay 

our respects”.

The occasion is also a personal one, he said, as 

a close personal friend, Major Alexis Roberts, was 

killed in 2007 serving in Afghanistan with The Royal 

Gurkha Rifles, a regiment of the British Army.

“He is part of the reason that I am here, but 

I’m also here to make sure that all the other men 

and women who died serving their country are 

not forgotten”. 

MEMORIAL

It is timely here and today 
to acknowledge not only the 

losses and tragedy of war, 
but also the lessons of war.
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Inspired by Fraserburgh-born merchant 

Thomas Blake Glover, who arrived in 

Nagasaki in 1859 and founded his own firm, 

Glover Trading Co., the Order of the Scottish 

Samurai Awards celebrates those who serve 

and excel.

Glover, who helped found Mitsubishi 

Corpora tion and build Japan’s first modern 

ship yards, was the first foreigner decorated 

by the Japanese government. In 1908, he was 

awarded the Order of the Rising Sun (2nd Class). 

Because of his impact on Japanese society and 

the respect he earned, Glover became known as 

the Scottish Samurai.

Wishing to have a reciprocal honour, and 

being stirred by Glover’s story, Ronnie Watt OBE 

created the Order of the Scottish Samurai in 1994. 

The award comes in two categories—Samurai 

and Shogun—and is given annually. This year, 

at a ceremony held at the British Embassy Tokyo 

on 23 October, British Chamber of Commerce 

in Japan Executive Director Lori Henderson MBE 

received the Shogun award while British 

Council Director Matt Burney and Ambassador 

to Japan Paul Madden CMG were given the Great 

Shogun award.

“It’s a fabulous and special honour to receive 

something that connects your home country and 

the country that’s become your home”, Henderson 

told ACUMEN. “I think that’s even more relevant 

at a time when Japan is in the global spotlight. 

To have a delegation come over from Scotland 

with no business agenda—no agenda other 

than to celebrate the great relationships that 

the two countries have, not least with the rugby 

World Cup on the horizon—is such a heart-

warming thing”.

Winning is more than just a one-time honour. 

It is akin to becoming part of a family as past 

ORDER OF THE  
SCOTTISH SAMURAI

Expats honoured for ties with Japan
BY C BRYAN JONES

HONOURS

recipients play a key role in choosing who receives 

the Scottish Samurai Award. Each year, they are 

invited to nominate those who they believe are 

worthy. A committee then examines the work 

and achievements of the nominees and selects 

winners in each category. While the award was 

originally created to strengthen friendship and 

links between Scotland and Japan, recipients need 

not be Scottish nor Japanese. 

SAMURAI
Given for distinguished service in any area of activity, 

whether local, national or international. The recipient will have 

demonstrated a commitment and dedication rarely seen and 

played a conspicuous role in their field. They will have made 

a distinguished contribution to their area of expertise, where 

their work far exceeds what would normally be expected.

SHOGUN
Recognising the ultimate achievement in a particular field, 

the Shogun is given to someone who has made a pre-

eminent contribution in any area of activity, whether local, 

national, or international. Their work will be recognised as 

both inspirational and significant, as well as demonstrating 

sustained commitment and leadership.
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The island of Kyushu is home to specta cular 

diversity, from bustling cities to unspoiled 

nature. Because it is far away from many 

of the most-popular tourist spots on the main 

island of Honshu, many travellers leave it off their 

list. But a 90-minute flight from Tokyo means that 

Kyushu is much easier to reach than most people 

realise and it deserves to be explored.

PUBLICITY

LAND TO EXPLORE
Experience the wonders of Kyushu

SAKURAJIMA

Sakurajima is an active volcano situated on a peninsula that 
juts into Kagoshima Bay. It is one of the symbols of Kagoshima 
Prefecture and is perhaps the region’s most memorable sight. 
Sakurajima used to be an island, but lava flows from a large 
eruption in 1914 connected it to neighbouring Osumi Peninsula. 
The volcano erupts about 400 times a year, although most 
eruptions are minor. Sakurajima is a short ferry ride from 
Kagoshima Port and, once on the slopes of the volcano, you 
can enjoy an onsen and foot baths, as well as hiking trails that 
enable you to better explore this picturesque landmark.

3

HIDDEN CHRISTIAN SITES

Brought vividly to life in Martin Scorsese’s 
2016 film Silence, the story of Japan’s 
“Hidden Christians” is a fascinating part of 
the country’s history. Nagasaki Prefecture 
is one of the best places to see where 
Japanese Christians practiced their faith in 
secret during the severe ban on Christianity 
from the 17th century to the 19th century. 
There are a number of sites where visitors 
can explore this history, including Oura 
Cathedral in Nagasaki City. Built in 1865, 
it is the oldest existing wooden church in 
Japan, and also an important symbol of 
Nagasaki Prefecture’s Christian history.

1 2

5

1

3

KAGOSHIMA

KUMAMOTO
NAGASAKI

SAGA

FUKUOKA

4

In addition, the Kyushu prefectures of 

Fukuoka, Kumamoto and Oita will be hosting 

Rugby World Cup 2019 action, so a trip to the 

region next autumn can be combined with 

watching world-class rugby. And while you’re 

between matches, there’s no better way to 

enjoy Kyushu than the seven locations that 

we’ve selected here.

MOUNT ASO

Standing 1,592m tall, Mount Aso is the 
biggest active volcano in Japan and one 
of the largest in the world. The massive 
caldera has a diameter of 25km and a 
circumference of some 100km. Near 
the middle of the caldera are volcanic 
peaks, the most impressive of which is 
Mount Nakadake. You can visit the top 
of its crater—as long as it isn’t too active, 
because the volcano can produce signi-
ficant quantities of noxious gas when it is. 
Close to the crater is a plain where cows 
and horses graze.
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YOSHINOGARI HISTORICAL PARK

Just a short train ride from Saga City’s centre, 
Yoshinogari Historical Park allows visitors to 
step back in time to the Yayoi period (300 BC–
300 AD). The park contains the country’s 
largest Yayoi ruins, which include relics, burial 
mounds, and building remnants. On the 
expansive grounds of the park you will find 
replicas of dwellings and items used in daily life 
all those years ago. Throughout the park are 
iconic wooden towers, which visitors can climb 
to gaze out on the surrounding landscape and 
imagine what the area looked like when the 
people of the Yayoi times lived there.

5 6

OBI

Obi, sometimes called the Kyoto of Kyushu, 
is a city that proudly maintains its connection 
to the past. In the town’s historical section, 
moats filled with brightly coloured carp line 
the streets and stately buildings hark back to 
days of old. Without a doubt, Obi’s claim to 
fame is the lovingly preserved Obi Castle, the 
origins of which date back to the 15th century. 
Although the castle deteriorated over the 
centuries, it was painstakingly restored during 
the 1970s. The main gate was reconstructed 
using traditional building methods and local 
Obi cedar.

YANAGAWA

Fukuoka City is Kyushu’s largest city and is quite fast-
paced. But get out of town and you will find that life is 
slower. One of the nicest ways to just take things easy is 
a boat tour, and perhaps the best place to enjoy such an 
experience is the old castle town of Yanagawa. Ride the 
waterways that run through the city in a boat known as a 
donkobune and—depending on the time of year—take in 
a variety of sights, from spring’s blooming flowers to the 
changing leaves of autumn. And in the winter, you can 
enjoy a warm, cosy ride on a kotatsubune, or a boat with 
Japanese heating equipment.

ONTAYAKI POTTERY VILLAGE

Located in the Oita Prefecture city of Hita, the village of 
Onta has been a thriving centre of ceramics production 
since the 18th century. The village gained global attention 
after the celebrated British potter Bernard Leach took 
lessons at pottery studios there in the early 20th century. 
The sturdy, geometrically patterned kitchenware produced 
here is popular throughout Japan. The village of Onta 
is home to 10 pottery studios, which all produce Onta 
ware using methods that have not changed in centuries. 
Although a bit out of the way, Onta is definitely not to be 
missed by pottery lovers.

KYUSHU

4

7

2

6

7

MIYAZAKI

OITA

Tokyo
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RUGBY
RESPECT
Brave Blossoms’ Yoshikazu Fujita 

on his UK rugby days 
text and photos by lily fukuoka

SPORT
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T wenty-five-year-old Yoshikazu Fujita, 

the Japanese rugby star born in Kyoto, 

played at Higashi Fukuoka High School 

and Waseda University—both known for the sport. 

At the age of 18, the winger and fullback became 

the youngest Japanese player to play abroad. As 

we look to the Rugby World Cup (RWC) 2019, 

BCCJ ACUMEN sat down with Fujita to learn 

about his career and dreams.

Tell us about your time in the UK.

I feel a deep affinity with the UK. I went there three 

times in one month. The first week, I went for 

the RWC 2015 inspection tour. The second week, 

I went to the Rugby Sevens World Series. And 

the third week, I went to play for the Barbarians. 

Immigration stopped me that third time. I said, 

“I’m here to play for the Barbarians.” But the 

officer didn’t believe me and said, “Don’t lie”.

I knew that the style of rugby played in the UK 

was different, but most surprising to me was the 

attitude of the fans. They appreciate and applaud 

good plays even when made by the other team. 

When I saw this, in the country where rugby 

was born, I truly understood the meaning of the 

term “no side”. This is such a good culture. I was 

immensely impressed.

When I played in Australia and New Zealand, 

I didn’t feel this. But when I play in the UK, I feel so 

good. The audience is united, and everyone knows 

rugby. The day after we defeated South Africa in 

2015, everyone in town applauded us. People in 

the UK respect the sport and value it greatly. When 

I felt this culture, I understood why rugby really is a 

gentleman’s sport.

What drew you to rugby?

When I first started playing, I had a friend whose 

older brother was taking baseball lessons. If I went 

to their hands-on course, I could get a hamburger! 

So, I went there and they asked me to join their 

baseball team. I was ready to start, but my father, 

who had played rugby for a long time, didn’t 

want me to. When I told him that I would take up 

baseball, he said, “Wait.” Soon after, we were in 

front of a shop selling rugby goods. “If you start 

rugby, I will buy you everything here”, he said. 

Because I wanted him to buy those things for me, 

I chose rugby.

How did it feel to beat South Africa in England?

I’ve never cried that much. I was very moved. It is 

proof that all our efforts were fruitful. The things 

we had done to that point were right, the previous 

four years were right. For those four years, we all 

wanted to change the history of rugby in Japan—

and there were times when our hearts ached. 

So, it was a moment that has a huge impact 

on me. I will remember it forever. Although I 

couldn’t be on the field at that moment in 2015, 

my teammates won against one of the strongest 

teams in the world. The experience will have a 

positive influence for the rest of my life, I’m sure.

Which of the RWC 2019 teams and players do 

you most fear or respect?

Since I was little, I have respected Stephen Larkham. 

He is a former professional rugby stand-off who 

played for the Australia national rugby union 

team, the Wallabies. Currently he is the team’s 

attack coach.

I have always been more interested in 

international rugby than Japan Top League, so 

I used to watch Super Rugby a lot. I also watch 

Scottish stand-off Finn Russell, since I stayed 

with him when I was in New Zealand for the 

rugby study abroad programme. He is now in 

France, but should be back for the RWC 2019. 

As a team, I’m conscious of England, because 

our former Japan coach—Eddie Jones—is now 

their coach.

How can Japan boost interest in rugby?

After the RWC 2015, we couldn’t sustain the 

surge in popularity, so we will have to surprise 

the world with our play at the RWC 2019. We 

must try to make rugby part of the sport culture 

in Japan. Everyone knows about the FIFA World 

Cup, but many people do not know that there is 

a Rugby World Cup and that it will take place in 

Japan in 2019. The event will help us gain more 

attention and so the sport’s popularity will grow.

What do you do when you aren’t playing?

When I have free time, I hang out with friends 

and we usually go to a café and chat over coffee. 

I also enjoy travelling. As I’m originally from 

Kyoto, I like visiting temples and shrines. They 

make me feel relaxed.

I try to eat three times a day and, even when 

I eat out, I first have a salad at our clubhouse. 

Of course, for maintaining muscle tone, I train at 

the gym every day.

What can be learnt from rugby?

There are not many sports in which you see 30 

people on the field at the same time. We all have 

to help each other, so learning to be resourceful 

is most important. Rugby helps us learn to do this 

and to share our feelings, so that we connect from 

the heart. Rugby is a very tough sport, and through 

it we bond with each other.

Any advice for children who want to be like you?

I would like to continue playing rugby for as 

long as I can. One of the reasons is that the game 

embodies the hopes and dreams of children. I 

hope that I can help motivate them—not only 

by playing, but also by joining in their activities. 

Of course, I have my own dreams and goals and 

must put a great deal of effort into attaining them. 

But, no matter what we each choose to do, I 

believe we should do it because we enjoy it.

Any messages for our readers?

For the upcoming RWC 2019 and Tokyo 2020 

Olympic and Paralympic Games, please visit 

Japan. Feel and touch our beautiful culture. 

Come and find beautiful things in Japan, and 

see the Japanese rugby players. I hope you will 

remember us.

My dream is to play for a team in the Super 

Rugby competition. Before I retire, I would also 

like to play for one of the European teams. Since 

I played for the Highlanders in New Zealand this 

year, I would like to experience playing for other 

rugby teams around the world. When I finally join 

one of those teams, please remember my name 

from this article in BCCJ ACUMEN.  

But when I play in the UK,  

I feel so good. The audience 

is united, and everyone 

knows rugby.

SPORT



As soon as you set foot 
on the immaculately kept 
grounds of Kinmonco,  

you feel as if you’ve stepped 
into a tiny forest village. 
In the midst of the oak 

trees, the ryokan captures 
the beauty and warmth of 
nature. Exquisite course 

meals, beautifully furnished  
rooms, private hot springs, 
and extraordinary service 
await you in a supremely 
tranquil environment.

460-6 Yufuin-cho, Kawakami,  
Yufu-shi, Oita-ken 879-5102

0977-28-8828 
www.kinmonco.com/en

Shiroyama Hotel Kagoshima 
41-1 Shinshoin-cho, Kagoshima-shi, 
Kagoshima 890-8586
Telephone: +81-99-224-2200
www.shiroyama-g.co.jp

� e Highest Standard
Experience the ultimate in luxury at Shiroyama Hotel Kagoshima. � e � nest 
is around every corner, whether you’re enjoying a wide variety of expertly 
prepared cuisine, relaxing in the elegantly appointed rooms, or basking in 
an open-air hot spring as you gaze out at the hotel’s spectacular view.
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It is no exaggeration to suggest that 2019 and 

2020 will offer Japan a chance to assume the 

title of “world sport capital”—at least for a time. 

Here at The British School in Tokyo (BST), we are 

taking advantage of that window of opportunity 

to build something lasting and truly meaningful 

for young people who are lucky enough to find 

themselves here in Tokyo at this very special time. 

To do so, we devised our 19:20 Project.

Launched as part of our 25th Anniversary 

celebrations during the 2014–15 academic year, 

the project is unashamedly ambitious. Our aim is 

to take advantage of three major global sporting 

events—the Rugby World Cup (RWC) 2019 and the 

Tokyo 2020 Olympic and Paralympic Games—to 

strengthen links with the local community, create 

additional learning opportunities for all students, 

and establish an enduring educational legacy.

“The support from BST and their 19:20 Project 

has been instrumental in helping us to establish 

the Shibuya International Rugby Club in order 

to foster cross-cultural friendship in a safe and 

enjoyable sporting environment”, said Koji 

Tokumasu, the club’s president and director of 

the RWC 2019 Organising Committee.

The plan

We began with a hearts-and-minds approach, 

building interest across our own school community 

and beyond by inviting guest speakers, setting up 

workshops and launching our Twitter account. 

Visitors included Bill Sweeney, CEO of the British 

Olympic Association, and Koji Tokumasu.

We began to build on these foundations 

with a series of workshops for students. In 

2015–16, Andy Barrow, former captain of the 

British Wheel chair Rugby team and three-time 

Paralympian, was invited to Japan and spent a 

week in the school working with primary and 

secondary students. That visit was repeated 

in 2016–17.

Meanwhile, a team of student journalists 

began producing a series of articles based on 

interviews with athletes—both able-bodied 

and physically challenged. We also arranged 

school visits to a range of events—including the 

Blind Football World Grand Prix, held by the 

International Blind Sports Federation (IBSA), 

and an international wheelchair basketball 

tournament—at which students met British teams.

“The England Blind Football squad was 

warmly welcomed by BST students and staff while 

competing at the IBSA Football World Grand 

Prix 2018. The young journalists interviewed 

a number of players, and it was clear they had 

done their research thoroughly.

“The final article captured the culture and 

work ethic we share as a team to compete on the 

international stage. The visit certainly enhanced 

our experience during our time in Tokyo and 

I know it will have a lasting impact”, said Ayser 

Hussain, national physical performance manager 

for the England Blind Football Team.

Partnership

The next phase focused on leadership, community 

relations and infrastructure. In 2017, we appointed 

Roisin Campbell, the current double European 

Karate champion, to a part-time role directing the 

project. Now that we are in a crucial phase of the 

initiative, she is working full time.

Then, with the help of the mayor of Kawasaki City 

and the British Embassy Tokyo, we identified a site 

on which to develop a new sports facility within a 

30-minute drive of our main school campus. Con-

struction is now underway, and the new ground will 

open in January 2019.

One year ago, we became the first international 

school ever to gain affiliation to the Japan Schools 

Rugby Football Union before going on to commit 

to formal partnerships with Kawasaki City, the 

University of Tsukuba and the newly formed Shibuya 

International Rugby Club.

“From the outset, the school had a clear vision: 

to create practical learning tasks for students to 

understand both the physical and mental barriers 

that exist for those with disabilities and to show 

them that sport can be inclusive for all. This 

special project will offer a meaningful legacy for 

BST students, helping them to develop an active 

voice on the many issues surrounding disability 

in society,” said Professor Yukinori Sawae of the 

University of Tsukuba.

Today, with the Rugby World Cup less than 

a year away and excitement building for 2020, 

the 19:20 Project is in full swing. To learn more, 

please visit the relevant pages on our website at 

www.bst.ac.jp/school-life/bst-1920-sports-project 

Or follow us on Twitter @BST_Tokyo1920

If you would like to get involved, please 

contact Roisin Campbell: rcampbell@bst.ac.jp 

19:20 PROJECT
The British School in Tokyo 

builds community through sport

PROJECT GOALS
• Extending our links to the community 

in Tokyo and further afield, both in and 

beyond Japan

• Creating an awareness of, and promoting 

interest in, a range of new sport, including 

for those with physical challenges

• Finding and developing an off-site sport 

facility that allows us to interact more 

closely with Japanese schools
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OPINION

ANIMAL INSTINCTS  
IN THE YEAR  
OF THE BOAR 

BY NORIKO HAMA

May needs all the dexterity of 
a seasoned monkey ... in her 

many-faceted battles over Brexit.
A ccording to eto, the Japanese cycle 

of zodiac signs, 2019 is the year of 

the boar. The cycle comprises 12 kanji 

characters, each representing an animal. In 

order of progression, these are: mouse, ox, tiger, 

rabbit, dragon, snake, horse, sheep, monkey, 

bird, dog and boar.

It is something of a national pastime to specu-

late on what fate the year’s creature is likely to 

bring us. Many also like to find out other people’s 

signs. It can be great fun to learn that a large and 

burly gent was born under the sign of, for example, 

the mouse or the rabbit.

Feeling boorish?

Let’s put this to the test and see where it gets us. 

As we go from dog to boar, are good or bad things 

in store? I think we can all agree that there is a 

lot of tension in the air as we move from 2018 to 

2019. Trade wars seem to have become a global 

leitmotif. The grand opera of Brexit keeps getting 

messier and noisier as the epilogue approaches. 

And monetary policy looks to be nearing yet 

another tricky stage everywhere, from the United 

States to emerging markets.

Is the boar the type of animal that can cope 

well with these wobbly goings-on? By all accounts, 

the answer would seem to be no. Greek mythology 

depicts the Erymanthian boar as an angry, impa-

tient and easily provoked animal—a creature that 

handles stress rather badly.

As for the Japanese image, there is a phrase 

everybody automatically thinks of when the 

animal is mentioned: “To charge in a straight line 

like a boar”. Say “boar” to any Japanese friend and 

that phrase will pop up straight away—as straight 

as a boar’s charge, in fact. The idea is that a boar 

can do nothing else. All it does is charge forward 

with enormous energy. It does not stop to think. 

It has no strategy.

Think again

This does not seem a very wise approach in a year 

of tense uncertainty. An animal that can only 

hurl itself forward is liable to end up in a heap of 

something unpleasant. That could turn out to be 

yet another financial crisis or a never-ending war 

of attrition in the trade arena. In such a climate, 

it is better to be equipped with the cunning of 

a serpent rather than the straight-line footsteps 

of the boar.

Alas, however, as the eto line-up indicates, 

the snake will not appear again for some six 

years. Heaven knows what will have happened 

in the interim. The boar could well have charged 

straight into economic oblivion by then. It is an 

uncomfortable thought, and yet not unrealistic 

given the nervousness that seems to be building 

in global markets.

Leader signs

This may be a good point at which to turn to the 

second national exercise of finding out who’s 

who in the zoological calendar. Or, to be precise, 

who’s what.

Let us do this for the people who are causing the 

economic uncertainty: US President Donald Trump, 

Chinese President Xi Jinping and UK Prime Minister 

Theresa May. We will also throw in Japanese Prime 

Minister Shinzo Abe for all the naughty things—

at least to my mind—he is up to in economic 

manage ment in Japan. Here is what we find.

• Trump: dog

• Xi: snake

• May: monkey

• Abe: horse

So, Trump doggedly tries to outwit Xi. 

Meanwhile Xi resorts to the serpent’s cunning 

to have the last laugh at Trump’s expense. May 

needs all the dexterity of a seasoned monkey to 

flit from precarious branch to precarious branch 

in her many-faceted battles over Brexit. And Abe 

should stop sitting on his high horse, refusing 

more courteously and sincerely to answer the 

opposition’s questions in parliament.

Trump might be interested to learn that the 

Japanese like to say that even dogs will eventually 

get lucky and bump into a pole. That may help 

Trump wake up a little to the realities of global life. 

May might like to know that the standard Japanese 

saying for monkeys is that even they fall off trees. 

Better be prepared.

Just in passing, I should like to say that I was 

born in the Year of the Dragon—the only mythical 

creature in the whole eto line-up. It is invincible. 

So there. 
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