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Vision
To be the leading bilingual communications agency

and content creator for helping global business prosper
in Japan and abroad.

To inspire and innovate digital and print solutions for
clients to communicate and succeed.

Values

Our qualified, experienced, and honest team members
listen to clients first and provide ethical, high-quality
advice and service on time, within budget, and to clients'
entire satisfaction. We strictly follow global and local
best practices in corporate governance, diversity, and
sustainability. And we practice and promote competition,
volunteering, innovation, sharing, and respect through
partnerships, training, mentoring, and helping.

Diversity

Custom Media aims to attract stakeholders (including
staff, vendors, clients, and investors) who are diverse
and inclusive by representing, celebrating, promoting,
embracing, and understanding all races, cultures,
orientations, genders, ages, disabilities, and minorities.
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We are an award-winning,
bilingual, digital content creation and
communication agency in Tokyo.

INTEGRAT

COMMUNICATION DESIGN DIGITAL PUBLISHING
Research & Consulting Marketing Collateral Web Design & Development Catalogs & Directories
Public Relations Presentations Email Marketing Custom Publications
Editorial Advertising Social Media Annual Reports

Events Branding Video Magazines
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Design

Advertising | Branding
Marketing Collateral | Presentations

With a diverse crew of multi-talented experts,
innovation is the core of our success. From
creating brands to working with existing brand
guidelines, we become an extension of our
clients, working closely with them to create
thought-provoking advertising campaigns and
bilingual marketing, promotion, and sales
material. With an impressive 70% of repeat
business, we are our clients’ trusted partners

in long-term relationships. Mori BUIldIng
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“Congratulations to Custom Media on their 10th anniversary! Mori Building has enjoyed a long and rewarding relationship
with Custom Media. Their team plays an important role in sharing our vision for Tokyo's urban redevelopment with
the community and in helping us meet business challenges through spot-on creative. We trust their ability to take full
responsibility for major projects and to apply deep multicultural understanding and insight to the work they do for us.”
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Masa Yamamoto | Corporate Planning Department | MoriBuilding Co., Ltd.




Conrad Tokyo

Multimedia collaboration with one
of Tokyo's top luxury hotels

» Publishers of the brand’s in-room
dining magazine, which generates
more than ¥12mn in ad revenue

» Delivered on time, on budget,
and across multiple-format
communications tools

* Launched a video blog
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British Embassy Tokyo's
Department for
International Trade

Brand creation for Export to Japan, an
online platform to help British companies
succeed in Japan

e Created branding, including colors,
design elements, and map

» Produced extensive range of corporate
collateral for internal and external use

» Established branding guidelines
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Tokyo Institute
of Technology
@) EXPQRT TO
g‘/ JAPAN Print, online and logo design academic

project to firmly establish visual identities of

HELPING
UK COMPANIES
UCCEED

HELPING SuccEED the Department of Transdisciplinary Science
UK COMPANIES and Engineering (TSE) and related programs
SUCCEED » Created customized and comprehensive

IN JAPAN website for the Global Scientists and

For expert advice, ... i Engineers Program
tzi!i‘f:;?ggf;”;“;ﬁf * Developed series of appealing logos for
TSE and its graduate major

=N  Produced informative and attractive series

of bilingual brochures for TSE's programs
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www.exporttojapan.co.uk

Randstad Workmonitor
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| Randstad Workmonitor

Randstad

Editorial and design support to create

localized content for a global leader in

HR services

 Creating English-language press
releases from Japanese originals using
original infographics and snappy,
fresh designs

 Achieved a wider distribution of press
releases thanks to dynamic visuals
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Digital

Video | Web Design & Development
Email Marketing | Social Media

Evolving with the rapidly changing digital nature
of the media industry, our unique digital solutions
help clients communicate with today’s tech-savvy
consumers. Social media, for example, is redefining
the way businesses communicate and connect
with audiences. We take the time and effort to
know our clients’ challenges to help create the
best strategy.

Our comprehensive video service—from
professional pre-production planning, coaching,
and shooting to editing, narration, graphics, and
prompt delivery—allows you to say exactly what
you want, and—most importantly—be heard by
the right people.
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Swiss Delice Rosti

Campaign featuring consultation, brand development and
online / offline marketing activities aimed at increasing
reach and boosting B2B and B2C audiences for this global
Swiss food brand

» Design and development of Rosti-kun, a new mascot
prominently placed on the Rosti website and other
prime spots

e Exciting social media campaign for Swiss Delice

» Developed slick video and website for this very
successful campaign
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“Custom Media took the time to understand our brand and product, and helped us adapt to the needs of
Japanese consumers. Their out-of-the-box ideas, integrated marketing solutions, sales support, and prompt
service have given us a step up in the market, and opened the door for our Swiss Delice brand.”
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David Chalk | Managing Director | M-Industry Japan K.K.




In Japan TV

injapantv.com

In Japan TV features the best and latest
of Japanese lifestyle and business such
as culture, food, entertainment, sports
and much more.

» Over 100 videos have been created
e Over 130,000 views to date
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MIPIM Japan

Provided video and photography
services for the largest real estate event
joining Japanese and international
stakeholders from all asset classes
to meet and do business across the
Asia-Pacific region
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Malaysia Airlines

Launched social media coverage and
engagement for an international airline
in Japan

¢ 800% increase in Facebook likes
 Steady growth in airline bookings

¢ Achieved highest engagement rates in all
of airline’s markets (including Malaysia)
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Watch the video here: bit.ly/cm-malaysia-airlines
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Aoba-Japan
International School

japaninternationalschool.com

Redesigned a bilingual website to
showcase everything that one of Tokyo's
leading international schools has to offer

Improved the structure of the website,
making it easier to navigate

Brought the website up to date with
modern web trends, featuring video and
vivid images

Created an interactive map that shows all of
the school’s campuses in a single interface

Wrote a comprehensive site manual that
will allow the school’s staff to maintain
website themselves
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Incoco

incoco.jp

Created a fast-loading, responsive
website to improve the user
experience and bring campaigns to
market faster

e e-commerce website tailored to
the Japanese market

e Customized customer-facing and
administrative functions

* Built using WooCommerce CMS

» Multiple systems integration
including payment gateway and
inventory systems
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Communications
& Public Relations

Research & Consulting | Public Relations

Events | Editorial

Our total service—for foreign firms entering

or expanding in Japan and Japanese firms
targeting global markets—completes our
extensive media solutions. From staging high-
profile press conferences and discreet events
to creating timely press releases, managing the
media, and conducting press office functions,
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we help firms exploit the power of effective
media communications.
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» Engaged international schools and families by o
successfully inviting them to participate ¢ AV —F23FIRI—IVICESEREZDRFEAD AR
=50

» Produced stunning video for Business in Japan TV

» Designed informative and colorful promotional content * BUTVTRRTZ70E—> 3> ET 4 ORIF

for the monthly The ACCJ Journal and BCCJ ACUMEN
magazines that we publish for the American and British
chambers of commerce in Japan, respectively

¢ AFIEEACCJ Journal & BCCJ ACUMENZNZNT, A5 7L
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State Government of Victoria

Crafted media opportunities and managed press
inquiries about Victoria across a wide variety of
industries and sectors

* Wrote and translated 14 bilingual press releases

o Contacted 156 journalists

e Secured editorial in food and wine travel magazines
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Crown Worldwide Group

Created promotional materials for Crown Worldwide
Group, a global relocation management group

e Produced an executive spotlight interview for BIJ.TV
with the company’s founder and CEO

» Covered events for print publication

e Interviewed executives to be featured in media
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JAMES E. THOMPSON cis

CHAIRMAN
CROWN WORLDWIDE HOLDINGS LIMITED
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JMEC (Japan Market
Expansion Competition)

Media partner, since 2008, for an innovative business
training program in Tokyo centered on a business plan
writing competition

« Creating event buzz among members of the
domestic and international press

e Crafting press releases and stimulating media
coverage post event

» Produced a brochure outlining key aspects of the
project for participants, sponsors, and supporters
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Publishing

Annual Reports | Catalogs & Directories

Magazines | Custom Publications

With experience in Japan since 1987, we have
the most prolific and creative writers, editors,
photographers, translators, and designers to
produce truly unique bilingual publications.

From custom lifestyle magazines and foreign
chamber of commerce publications to annual
reports, white papers, and catalogs—we produce
truly bilingual bespoke publications in a large
variety of formats.
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“A hearty congratulations and thank you to Custom Media for almost a decade of producing BCCJ ACUMEN magazine.
The Custom Media publishing team, led by Publisher Simon Farrell and President Robert Heldt, has supported the
BCCJ not only through the magazine since 2009, but also with a variety of editorial and design projects related to the
annual BCCJ British Business Awards. We are very pleased and proud that BCC) ACUMEN helped lay the foundation for
Custom Media’s success over the past 10 years, and wish the team many happy returns!”
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Lori Henderson MBE | Executive Director | British Chamber of Commerce in Japan (BCC))




The ACCJ Journal
RELAUNCHED BY CUSTOM MEDIA
journal.accj.or.jp

The authority on global business in
Japan—the American Chamber of
Commerce in Japan’s monthly magazine,
in print and online

e Sent with The Wall Street Journal to
VIP subscribers in central Tokyo

e Read each month by 50,000
business executives

¢ ONLY magazine distributed to all
ACCJ members

e Airport lounges in Haneda, Narita,
and Singapore
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BCCJACUMEN
LAUNCHED BY CUSTOM MEDIA
bccjacumen.com

Key communication tool of the British
Chamber of Commerce in Japan, as
well as UK-Japan business and the
wider community, in print and online

e Sent with the Financial Times to key
subscribers in central Tokyo

» Readership each month of 60,000

¢ ONLY magazine distributed to all
BCCJ members

e Airport lounges in Haneda, Narita,
Hong Kong, and London Heathrow
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THE BIG TOP'S
IN TOWN!

The Canadian

thecanadian.cccj.or.jp

The quarterly flagship publication for the
Canadian Chamber of Commerce in Japan
(CCCJ) features interesting and unique
articles, opinions and news on bilateral
business, political and cultural links

e Custom Media launched The Canadian
with a very special edition to celebrate the
150th anniversary of the Confederation
of Canada

 Quarterly readership of 10,000 senior
business leaders and decision makers

e ONLY magazine distributed to all
400-plus CCCJ members
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INTOUCH

Creation of advertisements and advertorials
for high-quality monthly magazine that is
distributed to members of Tokyo American
Club and features news, events, and
fascinating articles about Japan

 Exclusive advertising and sponsorship
agency for INTOUCH

 Creation of wide range of eye-catching
adverts for a variety of clients

* ONLY magazine distributed to all
3,700 members of TAC
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Corporate Social Responsibility (CSR) ==

Animal Refuge Kansai (ARK)

Since 2011, we have created a variety of media for this
organization that shelters and re-homes abandoned dogs,
cats and rabbits in Japan. This has included articles in
BCCJ ACUMEN about ARK, and regular advertisements in
our magazines, featuring dogs and cats up for adoption and
promoting for sale ARK's original calendar.
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Knights in White Lycra (KIWL)

For three years, we have produced videos for the organization.
Most recently we created an emotionally compelling video
that expressed the feelings of volunteer cyclists as they took
part in a 550-kilometer ride from Tokyo to Ichinoseki that
raised more than ¥9 million for Mirai no Mori.
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Mirai no Mori

We created a powerful website that achieved two main
goals for an NPO that creates outdoor programs for abused,
neglected, and orphaned youths in Japan: raising awareness
about the organization'’s activities and increasing its trust and
credibility with sponsors, donors, and children’s homes. We
also set up a payment system to drive increased donations.
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Bhten your wall
or desk, and make
difference in the lir
of rescued pets.

Creating
opportunities
for a better
future
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Refugees International Japan (R1J)

Since 2009, we have done pro bono work for this NPO, which
helps destitute victims of war and conflict. We have rebranded,
designed and edited its bilingual marketing collateral, and
created a wide range of media for it. We were chosen as

a partner that supported RIJ’s needs but also cared about
its cause.
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Shine On! Kids

We have continually supported this foundation for children with
cancer and other serious illnesses in Japan and their families
since 2008 through promotion, event production, and website

and application development. We have assisted in the relaunch
of its website, and have been the production and media partner
for the Executive Fight Night VIl and VIII charity events.
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TELL

We designed an impressive new website to help this mental
health organization share its message and help people to
receive the support that they need. The website aims to
increase awareness of mental health issues and support the
community with valuable information and resources, including
a directory of English-speaking services.
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Clients 45172~ Corporate Profile auig=

Every project we undertake starts by consulting with clients to understand the Name Custom Media K.K.
core aspects of their business—competition, challenges, and immediate marketing Established March 2008

requirements. We then provide total services as required to make the most of our Partners Robert Heldt (President and Representative Director)

clients” marketing spend, boost productivity, and increase revenues and profit. . ‘ _
Simon Farrell (Publisher and Executive Producer)

WHMREHHFBTATOTOS T M. IS4 T RNEEDTIVHILT AV EEL. 8BS (CES Masashi Kamimura (Director of Corporate and Business Development)
B DRECENEDB BN T VU ICRBREEZREICTBIET 717V MEED Capital ¥23,000,000

ESRROBOEEBIDENSIRFEVES. V1T NOY—T T4 U FHEZ+HERL. Employees 30

AENZE LS INAFEOEMICFIRGRENGT —ERZZREVLET. Main Bank MUFG Bank, Ltd.

HQ Address Toranomon Hills Business Tower 15F

Our clients include: HHDU 147 MEZE:

* Real estate developers o THERXESE 14, ARG AT 4 TR DA

e Universities & colleges o KEHLIVEKX v 2008438

* Consumer-goods makers o HEMA—N— T AREEES ON—k - ~AJLR

¢ International airlines o NEBRMZESL HTE HAEY-T7LIL

* Luxury hotels o BEATIL WEE E BEERAY BN 2%

* Member organizations o REMHEM Hh 23,000,000

* Government departments / bodies o BNFFEBFI/H4RE frs B 304,

e NGOs / charities / fundraisers o NGO/REMK/FEEE Y3045 =sURJEG

¢ Financial institutions o ETRIFERS - —~105-6415

e Experts in lobbying, advocacy, o OE—JEEN. RREAXE /FI1-17-1
government relations 7 RRAY —RUBAREFROERR R/MeI YR 249 7—15F
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