
S I N C E  2 0 0 9

HEALTH 
ECONOMY 
DIVERSITY 

INNOVATION 
OPINION

TECH
SME
CSR

SPORT 
MEDIA 

COMMUNITY 
and much more

bccjacumen.com

£1 = ¥149–152

The magazine of the 

British Chamber of 

Commerce in Japan

Sept / Oct 2021   |   ¥900

GREAT BRITISH 
PRODUCTS

12

30, 32
Tokyo 2020: 
Business, volunteers

38
Community:
HMS Queen Elizabeth

6
Embassy: 
UK–Japan trade ties

BEING BLACK AND 
BRITISH IN JAPAN

This man helps Japan see Black in the Union Jack 17Located in the exclusive neighborhood of 
Minami-Azabu, HOMAT SHARON offers 
spacious units that harmoniously blend 
Western and Japanese aesthetics. 

Each unit has been designed with the utmost 
comfort in mind, and property amenities 
include a fi tness room with state-of-the-art 
equipment and bilingual concierge service 
that is available 24 hours a day. www.nskre.co.jp/english/business/lease

Brand New HOMAT SHARON

Welcome Home

A
C

U
M

E
N





Sept/Oct 2021
VOLUME 12, ISSUE 5

42

10

6 EMBASSY

UK–Japan trade ties

Raring to grow as we move  

out of the pandemic  

darren goff

9 PUBLISHER

Finding Black in the  

Union Jack (and Japan)

Last call for Tokyo 2020 and  

British Business Awards 2021  

simon farrell

10 MEDIA

UK–Japan news

12 UK BRANDS

Great British products

Nyetimber, Lonewolf Gin, 

Molton Brown, Scottish Salmon 

and Caterham Cars

14 EXECUTIVE DIRECTOR

Transform the norm

British Business Awards 2021 

lori henderson

15 PRESIDENT

Olympic inspiration 

david bickle obe

16 BLACK HISTORY MONTH

BCCJ Event

The BCCJ unveils  

plans for celebration

17  

Being Black and British in Japan

This man helps Japan see Black in 

the Union Jack

john amari

21

Why I choose Japan

And how I found my forte

john amari

23

Depicting diversity

BCCJ Excom and Diversity, Equity 

and Inclusion Taskforce member 

creates art inspired by his heritage

james nepaulsingh

30 OLYMPICS

Adversity brings out the best of 

British business at Tokyo 2020

How UK firms with Olympics 

contracts coped with Covid

julian ryall

 

32

Two views from Olympic volunteers

phil robertson 

karin hattori

38 COMMUNITY

41 STATS

UK vs Japan

In digits, charts and graphs

42 ARTS

UK culture in Japan

(free tickets) 6 PHOTO: NISSAN MOTOR CORPORATION

23

32

9

16

INDUSTRY

Education

28 A-list

COVER PHOTO: STEVE BUCHANAN

38 © CROWN COPYRIGHT 2013



Publishers of BCCJ ACUMEN for the 

British Chamber of Commerce in Japan, Custom Media is 

a digital content-creation and communications agency. 

Our focus is on print and digital publications, marketing 

solutions, social media, branding, websites, apps and 

videos in three areas: strategy, creation and digital.

Toranomon Hills Business Tower 15F

1-17-1 Toranomon, Minato-ku, Tokyo 105-6415

03-4540-7730

www.custom-media.com

To advertise or order BCCJ ACUMEN: inquiries@custom-media.com

WARNING/DISCLAIMER

Custom Media and the BCCJ will not accept liability for any damages 

caused by the contents of BCCJ ACUMEN, including, but not 

limited to, any omissions, errors, facts or false statements. 

Opinions or advice expressed in BCCJ ACUMEN are not  

necessarily those of the BCCJ or Custom Media.

© 2021 Custom Media K.K.

PUBLISHER 

Simon Farrell

CEO 

Robert Heldt

ART DIRECTOR 

Ximena Criales

EDITOR 

Megan Casson

DESIGN DIRECTOR 

Michael Pfeffer

GRAPHIC DESIGNER

Charlotte Boisdequin

WEB DEVELOPERS 

Brian Susantio 

Devin Surya Putra

ADVERTISING SALES  

MANAGER 

Garreth Stevens

ACCOUNT MANAGERS 

James Greer 

Yuka Sekiwa

STRATEGIC 

ACCOUNT DIRECTORS 

Jody Pang 

Megumi Okazaki

BUSINESS DEVELOPMENT  

DIRECTOR 

Kotaro Toda 

MEDIA COORDINATOR 

Misa Yashiro

PROJECT COORDINATOR 

Noriko Ogawa

Printed on paper certified by the US Forest Stewardship Council with 

UV vegetable oil ink certified by The Japan Printing Ink Makers Association.

The British Chamber of Commerce in Japan 

BCCJ MISSION 
To strengthen business ties between Britain and Japan, promote 

and support the business interests of all our Members, and actively 
encourage new business entrants into the Japanese market 

as well as Japanese investment into the UK.

LEADERS 
President: David Bickle OBE 

Deloitte Tomatsu Tax Co.

EXECUTIVE STAFF 
Executive Director: Lori Henderson MBE 

Associate Director: Sarah Backley 
Operations Manager: Sanae Samata 

Marketing and Communications: Sam Maddicott 
Events Coordinator: Noriko Mita

EXECUTIVE COMMITTEE 2020–21 
Alison Beale | University of Oxford Japan Office 

David Bickle | Deloitte Tohmatsu Tax Co. (President) 
James Dodds | KPMG 

Iain Ferguson | Lloyd’s Japan Inc. 
Ken Katayama | Individual Member 

Tove Kinooka | Global Perspectives K.K. 
Kentaro Kiso | Barclays 

Junko Kubokawa | Croda Japan 
Richard Lyle | Intralink KK 

Heather McLeish | EY Japan 
Sven Palys | Yuzu Kyodai 

Edward Weeks | HSBC

EX OFFICIO 
Chris Heffer | British Embassy Tokyo 
Matt Knowles | British Council Japan

BCCJ ACUMEN 
Editor in Chief: Simon Farrell

HONORARY INDIVIDUAL MEMBERS 
Hiroaki Fujii 

Sadayuki Hayashi GCVO 
Kazuko Kon MBE 

Robin J Maynard MBE 
Masaki Orita

British Chamber of Commerce in Japan 
Ark Hills Front Tower RoP 

2-23-1 Akasaka, Minato-ku, Tokyo 107-0052 
Tel: 03-6426-5739  |  Fax: 03-6426-5749 

info@bccjapan.com  |  www.bccjapan.com

BCCJ ACUMEN is the magazine of 
the British Chamber of Commerce in Japan



Ximena Criales

Art director for BCCJ ACUMEN

CO
N

T
R

IB
U

T
OR

S
Simon Farrell

Publisher and editor-in-chief of 

BCCJ ACUMEN and co-founder of  

Custom Media (page 9)

Darren Goff

Deputy Trade Commissioner for 

North East Asia, Department for 

International Trade at the British 

Embassy Tokyo (page 6)

/BCCJapan

/BCCJapan

/BCCJ Company Page

/photos/bccjapan

David Bickle OBE

A tax partner with Deloitte 

Tohmatsu Tax Co. and president 

of the British Chamber of 

Commerce in Japan (page 15)

Lori Henderson MBE

Executive director of the British 

Chamber of Commerce in Japan 

since February 2011 (page 14)

Megan Casson

Custom Media’s editor of 

BCCJ ACUMEN 

BCCJ members and writers are welcome to submit ideas for content,  

which will be reviewed by the publisher. simon@custom-media.com

Alec Jordan

Senior editor at Custom Media

Karin Hattori

Intern at Custom Media (page 33)

John Amari

Writer and researcher from the

UK who specialises in articles on

intellectual property and business

(pages 17 and 21)

Phil Robertson

Co-founder of translation and  

interpreting firm Honyaku Plus  

(page 32)

Julian Ryall

The Daily Telegraph correspondent 

in Japan (page 30)

James Nepaulsingh

Member of BCCJ Excom and its 

Diversity, Equity and Inclusion 

Taskforce, and senior associate at  

a law firm (page 23)



6  bccj acumen, sept/oct 2021

EMBASSY

UK–Japan trade ties
Raring to grow as we move out of the pandemic

by darren goff
deputy trade commissioner for north east asia,  
department for international trade, british embassy tokyo

I started as Deputy Trade Commissioner for North-East Asia (Japan, 

the Republic of Korea and Taiwan) at the British Embassy in Tokyo in 

August. I first moved to Japan in 2016 with my wife and two children, 

both of whom are in the British School in Tokyo.

My teams provide support to UK companies exporting to Japan and 

the wider region and to North-East Asian companies investing in the UK. 

We increasingly work hand in hand with those negotiating trade policy 

agreements, such as the UK–Japan Free Trade Agreement (FTA) and the 

Comprehensive and Progressive Agreement for Trans-Pacific Partnership 

(CPTPP) and on market access barriers.

We also work closely with our colleagues in the Devolved Administrations in 

Scotland, Northern Ireland and Wales, all of whom are now based at the British 

Embassy Tokyo, promoting trade and investment from all parts of the UK.

This is my second role at the British Embassy Tokyo having previously 

been the Head of Investment, where I supported Japanese companies to set 

up and grow in the UK.

Boosting trade and investment

There’s so much potential in the commercial relationship, it’s a great time to 

take on this role. Trade and investment between our two countries is already 

in a healthy position, despite the significant impact of the pandemic. Total trade 

in goods and services was £23.9bn toward the end of the first quarter of 2021, 

with UK exports to Japan (£12.2bn) and UK imports from Japan (£11.6bn) roughly 

equivalent. Japanese investment into the UK is also highly significant with a stock 

of £90.5bn, compared with the stock of UK investment into Japan of £5.2bn.

The UK–Japan FTA, which entered into force on 1 January, and the UK EU 

Trade and Cooperation Agreement (TCA), signed in December 2020, are 

bolstering opportunities for trade and investment. The UK Government ran the 

UK–Japan FTA campaign from March to July 2021, showcasing opportunities 

for UK exporters in a range of innovative webinars and other digital events. 

During the course of the campaign, we engaged with 1,100 UK companies and 

1,240 Japanese companies, with at least 370 British companies introduced to 

Japanese buyers.

Security, technology, R&D

Driven by shared values and mutual benefit, the UK and Japan’s relationship 

is growing closer in multiple areas.

Whether it’s shaping a global trading system, working together to improve 

economic security or increasing collaboration on innovative technologies 

and cutting edge research and development, the UK and Japan see eye to eye 

on a vast range of different areas.

The UK government committed in its recent Integrated Review to further 

step up its engagement with the Indo-Pacific, a region critical to the UK’s 

economy, security and commitment to open societies. Japan is at the heart of 

this “tilt” to the Indo-Pacific. 

The arrival of the Carrier Strike Group (CSG), including HMS Queen 

Elizabeth, in early September, was a powerful demonstration of the UK’s 

close and enduring partnership with Japan and the UK’s commitment to 

maritime security in the Indo-Pacific region. To celebrate the visit we held 

a high-profile virtual event to commemorate the Queen’s 95th birthday 

this year as well as the arrival of CSG. We were also able to hold some tours 

of HMS Queen Elizabeth for a small number of important stakeholders in 

Japanese and UK businesses, and for those focused on the defence industry

From left: Deputy Trade Commissioner for North East Asia Darren Goff, Ambassador Julia Longbottom CMG and Head of Investment Japan Harriet Loos aboard HMS Queen Elizabeth. 
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EMBASSY

The TCA between the UK and the EU provided Japanese companies 

operating in the UK with increased certainty on the UK’s future trading relation-

ship with the EU leading to an increase in confidence in the UK as an 

investment location.

A great example of this is Nissan Motor Corporation and Envision AESC 

announcement that they will be creating the UK’s first gigafactory to produce 

batteries for the automaker’s electric vehicles. There was a real sense of 

excitement and interest from UK companies about exporting to Japan. 

While it was recognised that Japan was not an easy market to break into, the 

high standards of quality and competitiveness were viewed as a positive 

challenge. UK companies with significant experience of trading with Japan felt 

the impera tive to “up their game” and had improved their business. If you can 

make it in Japan, you can make it anywhere!

Trade policy 

Of course, the UK’s ambitious trade policy in this part of the world does not 

stop with the signing of the UK–Japan FTA. The UK’s accession to the CPTPP 

continues to progress positively. On the UK–Japan FTA we are moving to 

implementation of the agreement, underpinned by a series of committees and 

working groups, which will act as the vehicles of implementation, enforcement 

and enhancement of the agreement.

We have identified specific areas, such as life sciences, food and drink, 

where we would like to cooperate further with Japan based on feedback from 

businesses. We are also keen to hear from any further British businesses with 

specific examples of where our trade policy could help improve access to the 

Japanese market.

AI, cybersecurity, fintech, digital 

Technology and innovation is another area where there is real congruence 

between Japanese and UK businesses. The UK is world leading in areas 

including artificial intelligence, 5G cybersecurity, fintech and digital health, 

where UK universities and scale-up companies are carrying out cutting edge 

R&D and innovation. There is considerable scope for large Japanese blue-

chip companies to gain a technological advantage by building partnerships 

with these UK businesses and universities.

Financial services

There are ambitious aims to make Tokyo an international financial centre, 

while the Expo 2025 Osaka offers an opportunity to increase the profile 

and success of Osaka’s financial services industry.

The UK has been increasing its partnership with Japan over the past 

few years with the City of London Corporation and Tokyo Metropolitan 

Government signing a memorandum of understanding in December 2017 

and bilateral trade in fintech has been increasing.

There’s clearly scope to increase this further through the annual dialogue, 

created as part of the UK-Japan FTA, between financial services regulators 

to further reduce regulatory friction. This framework will facilitate closer 

UK–Japan cooperation on financial services regulation in the future, supporting 

the reduction of market fragmentation and barriers, and increasing trade 

and investment.  

It’s an exciting time to be at the fulcrum of UK–Japan commercial relations, 

with opportunities across a range of different areas. We look forward to seeing 

many more UK companies make a success of their business in Japan and to 

supporting Japanese investment in the UK. 

Green revolution

The world is reaching a crucial point 

in its fight against climate change. 

Much progress has been made over 

the past year with both Japan and 

the UK making ambitious pledges in 

respect of decarbonisation.

The 2021 United Nations Climate Change Conference, also known as 

COP26—which takes place in Glasgow this November—has seen the UK 

Government take a leading role in supporting businesses and governments 

across the world to make more ambitious commitments.

Moving towards zero emissions requires a revolution in how we generate 

and use energy. This transformation offers significant economic opportunities 

in growing sub-sectors including floating offshore wind, hydrogen, carbon 

capture, nuclear and zero-emission vehicles. Over the past few years, we have 

seen Japanese businesses invest heavily in renewable energy. The Japan Bank 

for International Cooperation (JBIC) invested £700m into offshore wind in 

2018. Mitsubishi Corporation and Chubu Electric Power Co., Inc. are investing 

more than £1.5bn into the transformation, and Envision AESC is partnering 

with Nissan Motor Corporation to invest more than £1bn into the UK’s first 

gigafactory for electric vehicle battery production. In the lead up to COP26 

the Government will be holding a Global Investment Summit in the UK 

which will focus on strengthening opportunities in renewable energy.

In December 2020 Octopus Energy Group announced a major strategic 

partnership with Tokyo Gas Co., Ltd., which launched the UK firm’s brand in 

Japan and will provide renewable energy among other services. We’d like 

to see many more UK energy companies break into the Japanese market and 

support its decarbonisation agenda.

Prime Minister Boris Johnson visited Nissan Motor Corporation’s Sunderland plant in July.

My teams provide support to UK companies 

exporting to Japan and the wider region and to 

North-East Asian companies investing in the UK. 
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PUBLISHER

simon farrell |  simon@custom-media.com

Finding Black in the  
Union Jack (and Japan)
Last call for Tokyo 2020 and British Business Awards 2021

October is Black History Month. So who 

better than long-time BCCJ ACUMEN 

contributor John Amari to lead our 

editorial on this contentious and topical issue? 

The African-British writer interviews an out spoken 

Black academic from the UK with strong Japan ties 

(page 17) and pens a piece about his own journey 

in Japan (page 21).

John explains: “The best part about growing up 

and living in four countries across three continents 

is that you soon realise the importance of working 

in diverse groups, being adaptable and being able 

to learn new ideas and skills. In a fast-changing 

world, new, more optimal, and more flexible 

and imaginative business models than before 

are needed—be they for firms, organisations or 

teams within them. That’s the reason I love working 

across industry sectors and cultures, including 

in business, academia and the innovative and 

creative ecosystem”.

They think it’s all over

This is probably the last time we will mention at 

length the 2020 Tokyo Olympic and Paralympic 

Games, with the business and volunteerism sides 

well covered in this issue. 

Inspiration from two of our favourite Paralympic 

heroes couldn’t be better said for any potential 

nominees still wavering about entering the British 

Business Awards (BBA), scheduled for 5 November. 

Do you remember Maya Nakanishi?

“Even if you cannot achieve your goals and 

dreams despite working as hard as possible, you 

will still see results—and don’t even think about 

giving up at the beginning without any effort or 

challenging yourself”. 

In other words, if you aren’t innit, you can’t 

win it. So please get your BBA 2021 nominations 

in before 5pm on 18 October.

Sadly, the 36-year-old from Oita Prefecture 

didn’t taste gold at London 2012 and, again 

shrugging off critics of her unorthodox fund-

raising, she finished sixth in the Women’s Long 

Jump at Tokyo 2020. But this time Maya did score 

a major gong: a Distinguished Service to Sport 

award from the Japanese Ministry of Education, 

Culture, Sports, Science and Technology. 

Our other featured Paralympian, Afghan war 

veteran Philip Eaglesham, 39—whose mental 

health battles were detailed on this page in the 

previous issue of ACUMEN—ranked 14th, 15th 

and 21st in the three distances of the Air Rifle 

Shooting competition at Tokyo 2020. He also 

successfully launched on the global market a 

prototype of his space-age wheelchair, potentially 

improving the lives of thousands of disabled 

people worldwide. He said, “If you can help one 

person out, then that’s what makes the difference”. 

Very well done to both of them and hope to 

see you at Paris 2024. 

Unsung stars behind the scenes

Many thankless tasks of Tokyo 2020 were carried out 

by the approximately 80,000 official volunteers, plus 

30,000 recruited by other organisations. From teens to 

pensioners, about 60 percent of the volunteers were 

women and the same number under 30. We have two 

very different volunteers writing about their once-

in-a-lifetime experiences at this Games (page 32).

If you aren’t innit, you can’t win it. So please get your  
BBA 2021 nominations in before 5pm on 18 October. 

BBA 2021 JUDGES

Carolyn Davidson 

British Consul-General Osaka

Kathy Matsui 

Yumiko Murakami 

Miwa Seki 

MPower Partners

Hideo Tomita 

Representative Director 

Refinitiv Japan KK

Liza Chantelle Aono 

Cool Japan TV show

Adrian Gillespie 

CEO of Scottish Enterprise

Noel Thatcher 

Team GB’s most-decorated 

Paralympian

The BBA 2021 Raffle is selling tickets now: 

https://bccjapan.com/bba-raffle

Who were the other winners? Well, despite 

fears that British business would be sidelined, 

some UK specialist firms got a foot in the door, 

thanks largely to effective lobbying and their 

superior products and services (page 30).

Hope to see you at the BBA! 

She posed semi-nude wearing her prosthetic 

leg and sporting a few 

blushes in a calendar—

and on our front 

cover—to help pay her 

way at London 2012. 

She recently said: “It’s 

important to always 

try and, if you make 

a mistake, try again”.
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DEEPER DEFENCE TIES
In a statement released by the Ministry of Defence on 28 September, it was revealed that 

the UK and Japan have agreed to commence formal negotiations on a Reciprocal Access 

Agreement (RAA). As the UK seeks to engage more with the Indo-Pacific region—set out in 

the Integrated Review in March—this agreement will assist with that goal, and enable the 

two countries to deepen their defence ties. 

Defence Secretary Ben Wallace said: “Japan is Britain’s close security partner in Asia, 

with shared values and common strategic interests. This sends a clear signal about our 

determination to deepen bilateral defence cooperation and the UK’s commitment to the 

Indo-Pacific region”. 

Foreign Secretary Liz Truss said: “Deepening defence ties with Japan is an important part 

of our commitment to ensuring an open and secure Indo-Pacific and a clear demonstration 

of Global Britain in action.

“Our two island democracies believe in the same fundamental freedoms and a strong 

economic and security partnership with Japan is crucial to Britain’s long-term interests”. 

According to an article posted in The Japan Times on 30 September, 

Scottish multinational company, SSE plc, will pay ¥23bn for an 

80 percent stake in one of Japan’s largest renewable energy firms, 

Pacifico Energy, after primarily focusing in the UK. The company is 

developing the 3.6-gigawatt Dogger Bank project off the east coast 

of England. 

SSE revealed that output at its renewables unit in the UK fell 

32 percent in the first half, landing 11 percent below its own target.

The company spoke on the fall, saying: “This shortfall was driven by 

unfavourable weather conditions over the summer, which was one 

of the least windy across most of the UK and Ireland, and one of the 

driest in SSE’s hydro catchment areas in the last seventy years”. 

ARMS SHOW HINTS
AT TEMPEST TALKS  
Officials at the Japan DSEI arms show hinted that Japan 

could potentially be the next partner nation for the 

British-led next-generation fighter program, Tempest, 

which is being developed under the Future Combat 

Air System (FCAS) program. Japan has been involved 

with elements of the program since 2020, but according 

to a 16 September article posted by DefenceNews, the 

relationship is rumoured to develop further in the next 

few years. 

UK program director, Air Commodore Johnny 

Moreton, explained: “We’ve been in negotiation, 

conversations and some pilot projects—nothing 

necessarily too complex at the moment”.

SCOTS BUY STAKE  
IN WIND ENERGY FIRM
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LONDON AND TOKYO 
JOIN FORCES FOR 
MARKET RESEARCH 
London-based Market Research Society (MRS) 

and the Japan Marketing Research Association 

(JMRA) have recently partnered, strengthening 

the relationship between the two organisations. 

In a 5 October article on Research Live it was 

reported that this is MRS' first partnership with an 

Asia-based research association. 

Chairman of the JMRA, Shunichi Uchida, said: 

“For many years we have maintained contact with 

the global market by engaging with international 

market research organisations. This has become 

even more important as internationalisation 

has increased, and the pandemic has added 

to the need for us to be aware of global market 

conditions, trends and technical information”.

BELFAST  
CYBER JOBS
Nihon Cyber Defence, a Tokyo-based cyber-

security company, is branching into the UK by 

opening an office in Belfast, Northern Ireland, 

and offering services in both Ireland and the 

UK, according to an article posted on the tech 

website Siliconrepublic on 13 September. 

The CEO—Northern Ireland-born Cartan 

McLaughlin—described the move as a long-

term ambition. The new office will create 

10 new jobs and primarily focus on the legal, 

accounting and critical infrastructure sectors. 

This is not the first time Nihon Cyber Defence 

has employed Northern Irish workers. The 

company has placed multiple master’s degree 

students from the city of Belfast. Scotland Women will play  Japan on 

14 November, reported an October article 

in The Scotsman. This will be the Scots first 

home match in front of a crowd for two 

years due to Covid-19 restrictions. The 

matchcoincides with the COP26 Climate 

Change Conference in Glasgow, so will 

be held at Edinburgh Rugby’s new DAM 

Health Stadium. 

GSK DRUG 
GETS OK
In a 27 September The Japan Times article, 

it was reported that Japan has approved 

a mono clonal antibody-based treatment 

developed by GlaxoSmithKline PLC and 

US firm Vir Biotechnology Inc. after they 

applied to the Ministry of Health, Labour and 

Welfare of Japan. 

The drug is called Sotrovimab and is 

given intra venously as a single dose. This is 

the fifth medicine that has been approved 

in Japan to treat Covid-19 cases that require 

hospitalisation for longer than 24 hours. 

A clinical trial involving 1,057 patients showed 

that the drug reduced the risk of death by 

79 percent compared with a placebo.

N E WS  B R I E F S

PIANO PRIZES
Kaito Kobayashi, 25, wowed 

judges at the Leeds Interna tional 

Piano Competition. He took 

home the second place prize 

and the Marion Thorpe Silver 

Medal, as well as being awarded 

the Yaltah Menuhin Award. 

(Press release, 19 September)

ATHLETIA EXPANDS
E’quipe Ltd., a subsidiary of Kao Corporation, 

which launched the Japanese skincare and 

lifestyle brand, Athletia, in 2020, is now set to 

begin international expansion by making its 

debut in the UK in October.  

(Cosmetics Design Asia, 20 September)

GAME SHOW COLLAB 
Fuji TV and production and distribution company 

The Story Lab recently struck a co-development 

pact and revealed their new game show called 

The Spin. The companies worked alongside UK-

based firm Rumpus Media Limited, which retains 

production rights for the UK.  (Television Business 

International, 23 September)

LEEDS AND TOKYO SHOW
Ella Hickson’s Wendy and Peter Pan is being 

revived and will be showing from 18 November into 

January 2022 at Leeds Playhouse, England. The 

show was co-produced with the Bunkamura Theatre 

in Japan and co-directed by Jonathan Munby and 

Rupert Hands. (WhatsOnStage, 4 October)

 … is now set to begin 

international expansion by 

making its debut in the UK  

in October.

Scotland Women’s National Rugby Union Team

Belfast, Northern Ireland

RUGBY: 
SCOTS-JAPAN 
MATCH MOVED 
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UK BRANDS

With the new UK–Japan Comprehensive Economic Partnership Agreement set to  

strengthen bilateral trade, BCCJ ACUMEN Great British Products is showcasing the 

high-quality and diverse UK brands in Japan. If you would like to be featured,  

please contact acumen@custom-media.com

GREAT  
BRITISH  
PRODUCTS

NYETIMBER CUVEE CHÉRIE 
nyetimber.jp #Nyetimber #PerfectlyBritish

Shokuyokuno Aki is a Japanese expression to describe people's 

increased appetite during the season of Autumn. So, as the leaves 

change and the temperature drops, getting takeout sushi and 

staying at home will start to sound more appealing. Nyetimber 

recommends their Cuvee Chérie Multi-Vintage, an English 

sparkling wine that pairs perfectly with sushi. Made with food 

in mind, this Cuvee has the delicate sweetness of honey notes, 

balanced with pure citrus lemon and tangerine flavours—perfect  

with fragrant or delicately spiced dishes.

LONEWOLF GIN 
instagram.com/lonewolfgin

Lonewolf Gin—born from the now world-famous Brewdog Brewery 

in Aberdeen, Scotland—is an exciting new release. Carefully crafted 

at the carbon-negative distillery, Lonewolf Cloudy Lemon Gin is a haze 

of gin and sharp citrus. The gin is macerated in fresh Sicilian lemon 

peel for seven days before it is released, with other flavourful ingredients. 

Perfectly paired with Fever Tree Elderflower Tonic Water.

Lonewolf Gin is distributed by Whisk-E Limited: https://whisk-e.co.jp

Lonewolf Gin is available at Amazon, Rakuten and liquor shops 

such as Yamaya.
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THE SCOTTISH SALMON COMPANY  
scottishsalmon.com

Experience the magnificence of the Scottish Hebridean islands with 

The Scottish Salmon Company’s award-winning Native Hebridean 

Smoked Scottish Salmon. Unrivalled in quality and coveted by top 

chefs worldwide, it descends from the wild salmon of the rugged and 

remote Hebrides, and is exclusively raised and fully traceable to these 

islands. Native Hebridean Smoked Scottish Salmon is hand cured 

using the Traditional Island Recipe, before it is gently smoked using 

wood shavings of aged Scotch whisky barrels for a unique taste of the 

Scottish Hebridean islands. 

For more information, contact hiro.kawasaki@scottishsalmon.com

CATERHAM CARS  
caterham-cars.jp

Caterham Cars, which was taken over by Japanese 

car retail giant VT Holdings in April, has just launched 

their second model designed specifically to adhere to 

Japan's keijidosha (light weight vehicle) stipulations. 

Powered by the Suzuki Jimny's diminutive 660cc 

3-cylinder turbo engine, the new Seven 170 weighs 

just 440kg, making it the lightest car Caterham has 

ever produced.

MOLTON BROWN  
NEW NEON AMBER COLLECTION  
moltonbrown.co.jp

Molton Brown will delight your senses with a new fragrance: 

Neon Amber. This dynamic collection is a modern retelling that 

both celebrates and renews the traditional amber scents. 

New generation perfumer, Jérôme Di Marino, has reinvented one 

of the industry’s most iconic accords, Amber 83. Created in 1889 by 

the legendary perfume house De Laire, Amber 83 is built around 

vanilla, cistus labdanum and patchouli. The accord became the 

sophisticated, ground breaking base for warm, amber fragrances. 

In this new creation, Jérôme replaced the classic vanilla note with 

an over dose of tonka absolute to create the “new vanilla.” This warm 

and mysterious collection includes an Eau de Parfum, Eau de 

Toilette, Bath & Shower Gel, and Body Lotion.



F or 14 years, the British Business Awards 

(BBA), organised by the British Chamber 

of Commerce in Japan (BCCJ), has been 

acknowledging, celebrating and rewarding the best 

of UK–Japan business relations. 

I can remember attending my first-ever BBA at 

the Conrad Tokyo in November 2010, at the request 

of then-BCCJ President Phil Gibb. I was bowled over 

by the impressive line-up of winners and vibrancy 

of our business community.

Our gala event this year (BBA 2021) will be live-

streamed from another exciting venue in central 

Tokyo, on the evening of 5 November.

Supported by the BCCJ’s key partners, and 

a range of generous member firms and friends, 

the BBA 2021 provides a fantastic platform for 

firms and individuals to gain recognition for their 

achievements throughout the year.

You are invited

On the night of the BBA 2021 gala, you will be 

welcome to dress up, reflect and celebrate. This 

will be no ordinary event!

Ahead of the big bash, guests will receive options 

for joining BBA red-carpet action, including sump-

tuous food and beverage offerings from great BCCJ 

brands. And you will be dazzled by our array of digi-

raffle prizes donated by BCCJ members who, despite 

the challenges of the past year, remain gener ous 

and steadfast in their support of our chamber.

Transform the norm
British Business Awards 2021 

lori henderson mbe

EXECUTIVE DIRECTOR

Nominate

With just a few weeks to go until the BBA 2021 

nominations deadline on 18 October, you still have 

the opportunity to submit suggestions for firms and 

people who’ve shown great vision and commit ment 

to our community over the past 12 months. You can 

nominate your favourite firms and individuals to 

secure the prestigious title of BBA winner.

The BCCJ office is currently receiving nomina-

tions for firms and individuals across six award 

categories. The BBA 2021 categories are:

Company of the Year

Company of the Year nominees are required 

to show excellence and innovation across their 

organisation in Japan, focusing on outstanding 

transformations over the past year.

UK–Japan Partnership

Those nominated should be joint-ventures, alliances, 

or other partnerships that have made demonstrable 

contributions to the enhancement of the UK–Japan 

commercial relationship.

Entrepreneur of the Year

Nominees should be individuals who exemplify 

entrepre neurialism and have created commercial 

success through an entrepreneurial spirit. Nominees 

will typically be leading non-listed organi sa tions in 

Japan with 25 or fewer employees.

Responsible Business

Open to eligible firms that have driven exception-

ally effective responsible business (social / 

environ mental) programmes or initiatives in Japan. 

Nominees should not be NPOs.

Diversity, Equity and Inclusion

Open to eligible firms that have driven outstand-

ingly effective Diversity, Equity and Inclusion 

initiatives, services or solutions in Japan.

Digital & Technological Innovation

Open to eligible firms that have driven trans-

for mation through the delivery of effective 

Digital & Technological Innovation, services or 

solutions in Japan.

Why nominate?

BBA winners are acknowledged as industry leaders. 

Winning a BBA is a valuable measure of success 

that can be used in a variety of communications—

creating heightened credibility among your 

industry peers, investors, clients, customers and 

the wider community.

All BBA 2021 nominees will enjoy pre-event and 

on-the-night publicity, and winners will receive a 

variety of promotional benefits.

If you’d like to nominate a firm (even your own!) 

for a BBA 2021 trophy, please let us know. We’d love 

to celebrate your success. 

The clock is ticking ...

Honyaku Plus



PRESIDENT

Olympic inspiration 
david bickle obe  |  @BCCJ_President

T he UK–Japan Comprehensive Economic 

Partnership Agreement (CEPA) that came 

into force this year is expected to provide 

a major stimulus to bilateral trade and investment. 

Notwithstanding the current pandemic-induced 

hiatus, flows of goods, services, capital and informa-

tion are expected to be complemented by a fifth 

flow, that of people.

Business pursuit

The sheer scale of Japan’s market potential serves 

as a powerful force of attraction for people seeking 

business opportunities. Even the most successful, 

though, are likely to experience difficult conditions 

at times and unexpected challenges in the form of 

fierce competition, as well as unfamiliar language 

and business practices.

So, what to do when abrasive reality scuffs the 

most polished of business plans, as will inevitably 

happen at some point to a firm carving out a niche 

in this market? How can managers, entrepre neurs 

and leaders deal with the pressures, while maintain-

ing a steady course in pursuit of their business and 

personal goals?

Belief 

Much has been written about coping with pressure 

and the personal qualities that can help us to endure 

and hopefully excel. For me, however, an inspira-

tional summer of sport has thrown one quality 

The sheer scale of Japan’s 

market potential serves as a 

powerful force of attraction.

into sharp relief, revealed through the extraordi-

nary performances of two exceptional athletes. 

An indispensable weapon in everyone’s arsenal 

of resilience, this quality is belief. 

Speaking to the BBC after claiming a gold medal 

at the Olympic 4x100m mixed medley relay, Adam 

Peaty was asked what made Team GB’s swimmers 

special. His reply: “One word has changed the 

whole British team—belief. We believe we can win, 

we believe we can get world records. If you have 

belief you can build everything around that”.

Fast forward a few weeks to New York, and 

many in the UK stayed up late to watch Emma 

Raducanu turn orthodoxy on its head by winning 

the US Open tennis championship. Her remarkably 

measured response to those eager to hear the 

secret to her success: “The confidence comes from 

just inner belief. It’s not necessarily about telling 

everyone how good you are, but it’s about believing 

it within yourself”.

Fostering hope

Beguilingly simple, but how to nurture such belief? 

It turns out that, whilst the raw talent to be a 

champion is something with which very few are 

blessed, the anvil of belief on which it is hammered 

and honed to perfection is in large part forged 

from the crucible of preparation. Discounting luck, 

humans rarely rise to the occasion. Rather, when 

under pressure, we buckle back to our highest level 

of preparation. 

Peaty swims 200 lengths (10km) six mornings 

per week. Raducanu has been competing in tennis 

tournaments for two thirds of her life, since she 

was six years old. Their success is no accident of 

good fortune.

So what might businesses learn from this 

when it comes to operating successfully in Japan? 

That they need to be at their best, having done 

everything in their power to justify the deep reser-

voir of belief that they will need to draw on along 

their road to success. Unfortunately, there are no 

short cuts to putting in the hard yards of preparation 

and dedicated commitment. 

However, when things get tough, as they inevi-

tably will, I invite you to remember the credo of 

Austrian Paralympian, Andreas Onea. He inspired 

members of the British Chamber of Commerce in 

Japan, and allied chambers, on the eve of the 2020 

Paralympic Games, with his approach to adversity 

and personal challenge. “If I give up, I am the only 

one who loses”, he reflected, connecting the dots be-

tween persistence and preparation. This in turn is the 

bedrock for belief, and everything that can lead to. 

imsvisa.support/en
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BCCJ EVENT

UK BLACK HISTORY MONTH
The BCCJ unveils plans for celebration

October marks Black History Month (BHM) 

in the UK. The event was officially recog-

nised by the US government in 1976, and 

first celebrated in the UK in 1987.

People from African and Caribbean back-

grounds have been a fundamental part of British 

history for centuries. So, the event gives everyone 

the opportunity to share, celebrate and understand 

the impact of Black heritage and culture.

Black figures from the UK

BHM not only recognises the contribution and 

achievements of people of African or Caribbean 

heritage, but also is an opportunity for people to 

learn more about the adverse effects of racism and 

how to challenge negative stereotypes.

Over time, BHM in the UK has highlighted key 

moments in Black British history and key Black 

figures from the UK, including:

Walter Tull, the first Black officer to 

command white troops in the British 

Army and one of English football’s first 

Black players 

Malorie Blackman, a bestselling author 

and the first Black Children’s Laureate 

Olive Morris, a social activist who co-

founded groups such as the Organisation 

of Women of African and Asian Descent 

and the Brixton Black Women’s Group 

Dr Shirley Thompson, currently professor 

of music at the University of Westminster, 

and the first woman in Europe to conduct 

and compose a symphony within the 

past 40 years 

Sir Lewis Hamilton MBE HonFREng, one 

of the most high-profile motor racing 

drivers, as well as the first and, so far, only 

Black driver to race in the Formula 1 series

BHM is also celebrated in the community, 

in places such as museums, care homes and 

workplaces. The event covers a broad range of 

topics, from Britain’s colonial past to migration 

and music.

BHM at the BCCJ

This year, for the first time, the BCCJ is very pleased 

to be marking BHM.

Led by members of the BCCJ’s Diversity, Equity 

and Inclusion (DEI) taskforce, the chamber is 

launching a campaign that cele brates Black Brits 

doing busi ness in Japan (or who have another 

UK–Japan link), and showcases what we have 

learnt from those who are in Black, indigenous and 

people of colour (BIPOC) networks across BCCJ 

member organisations.

You will find related content on the BCCJ website.

Teaming up

On 27 October, the chamber is delighted to be running 

a BHM event in association with the University of 

Oxford. Please stay tuned for more details.

We also look forward to sharing stories from the 

UK’s Black History Month organisation, including 

views from business and government.

As The Rt Hon The Lord Paul Boateng of Akyem 

and Wembley PC DL says, “Black History Month is 

a good opportunity to reflect on what more needs 

to be done in order to ensure that our education 

system is fit for purpose”.

He continues, “The challenge is to prepare by a 

policy of inclusion rather than exclusion all young 

people to thrive in a diverse and multi-polar world 

in which no region or race holds sway over all 

other [races]”. 

Parker Review

In 2016, the Parker Review Committee, led by Sir John 

Parker, published its Final Report urging business 

leaders to improve the ethnic and cultural diversity of 

UK boards to better reflect their employee base and 

the communities they serve.

The report set out achievable objectives and 

time scales to encourage greater diversity, and 

provides practical tools to support board members 

of UK firms to address the issue. 

The Review’s recommendations noted the need to 

take the following three steps:

• Increase the ethnic diversity of UK boards by 

proposing that each FTSE 100 board have at 

least one director from an ethnic minority back-

ground by 2021 and that each FTSE 250 board 

to do the same by 2024

• Develop a pipeline of candidates and plan for 

succession through mentoring and sponsoring

• Enhance transparency and disclosure to record 

and track progress against the objectives

The work is ongoing.

Interested in getting involved?

Does your firm have a BIPOC network or specific leader 

or employee that we could highlight in the BCCJ’s first-

ever BHM? Let us know: info@bccjapan.com

To learn more about BHM in the UK, please visit: 

www.blackhistorymonth.org.uk
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B ritish researcher Warren A. Stanislaus first 

visited Japan in 2006. An alumnus of the 

International Christian University in Tokyo, 

where he graduated with a Bachelor of Arts in 

liberal arts, Stanislaus is currently a PhD candidate 

at the University of Oxford.

Previously he gained a Master of Philosophy 

(MPhil) in Japanese from the University of Oxford’s 

Nissan Institute of Japanese Studies, before returning 

to Japan and working at the British Council’s Tokyo 

office for a year. Stanislaus was also a researcher at 

the Asia Pacific Institute of Research, a Tokyo-based 

think tank.

In a wide-ranging interview with BCCJ ACUMEN, 

the academic-turned-social commentator speaks 

about his first impressions of living in the Japanese 

countryside as a young man, Black History Month 

and UK–Japan relations.

How did you end up in Japan?

My first route to Japan was on a gap year programme 

in 2006. Just after I had graduated from secondary 

school, my goal was to go to a university in the UK to 

do Japanese studies, but I had deferred that. I thought, 

‘Look, before I go to university, I should spend some 

time in Japan and try to pick up the language’.

I spent six months living and volunteering in a 

care home for the elderly in Aichi Prefecture for half 

of the week, and the other half I was volunteering 

in a kindergarten. Due to the nature of the work, 

I got exposed to Japan as it is for children and for 

people in the twilight years. It was a really cool first 

experience of Japan.

It was from those experiences—being in the 

kindergarten, for example, and seeing how the kids 

were learning the Japanese language and culture—

that I started to realise that, if I’m going to pursue 

Japanese studies, then it’s much better to be here, 

because there’s so much more to it than just the 

language: there is also the tacit communication and 

the different cultural aspects that you pick up by 

just being here.

bccjacumen.com  17

BEING BLACK AND 
BRITISH IN JAPAN

This man helps Japan see Black in the Union Jack
BY JOHN AMARI

It’s much better to be here, 

because there’s so much more 

to it than just the language.
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Please tell us about your first experiences in Japan.

It was in Aichi Prefecture, in a city called Nishio. 

The city itself has a population of around 100,000 in 

2006, so it’s not that small. But, coming from London, 

it felt like the countryside—there were fields every-

where. That shaped my first impressions of Japan.

Surprisingly, I actually found Japan to be quite 

diverse. In the school where I volunteered—and 

thinking about Aichi Prefecture and the firms there, 

such as Toyota and its related businesses—there 

were lots of Brazilians of Japanese heritage with 

children in the kindergarten. There were also a lot 

of Southeast Asian kids in there as well.

This was not something I had expected. I was 

quite surprised that I was first exposed to Japan as 

being a diverse place with lots of cultures … So 

that was a fascinating first experience for me.

More broadly, those first six months made me 

want to stay on longer. People were so friendly in 

terms of how they treated me and the other gap year 

volunteers. They treated us as their guests and they 

took us around to experience their culture and food.

The last thing I’ll say about my first impression 

of Japan is that, I think it was also shaped by the 

content to which I had been exposed while in the 

UK. For example, there was this TV show called 

Japanorama, with Jonathan Ross. It was about 

Jonathan Ross going around Japan to maid cafés, 

seeing cosplay in the streets, and all the stereo-

typical images of a wacky or futuristic Japan.

So, you come to Japan with those expectations, 

and you’re looking for that. Obviously, some of 

those things may have happened in the late-1980s 

or mid-90s, but coming here in the latter years of 

the 2000s, there wasn’t much of that going on.

Especially being in the country side, life was 

rather mundane. It was very quotidian and there 

was not a lot going on. That was quite a shock, 

for me … but it allowed me to develop new 

interests in Japan.

What can you tell us about being a foreigner here?

I think that some of the experiences will be quite 

similar to those that other foreigners mention about 

their time in Japan. For example, the challenges of 

renting an apartment, and being questioned about 

what nationality you are.

And then there are the times when people are 

hesitant about sitting next to you on the train. Or 

generally being treated like an oddity in some way—

and that can be a positive thing.

It also goes back to the point about Japanese 

hospi tality, and people treating you in a special way. 

For example, my simply saying I’m from the UK 

means I can get certain privileges, and be treated in 

a good way. On the other hand, being an outsider 

can be negative, for various reasons.

I think those are some of the similarities 

experi enced by many foreigners, regardless of 

nationality. I find that quite levelling, that you 

share these commonalities with non-Japanese 

people in Japan, regardless of race or background. 

That means you can connect with other people 

with whom you perhaps wouldn’t have shared 

commonalities had you just stayed in the UK.

Can you talk about your experiences here as a 

Black person?

I’ll compare them to my experiences in the UK. For 

example, when I was in Oxford fairly recently, at the 

start of my PhD, there was a student who, as we sat 

at a table during one of the welcome weeks and 

doing introductions, I was explaining how I had 

lived in Japan for a long time and that I was there 

doing Japanese history.

Five minutes later, he comes to me and says, 

“Oh, are you doing African studies like those 

guys as well?”—and by “those guys” he meant 

some Black students nearby. But they weren’t 

doing African studies either: one of them was 

doing Latin American studies and the other one 

was doing diplomatic studies. So, whatever I 

said, it’s as though the Blackness is what’s being 

understood; the Blackness speaks loudest and 

holds more meaning.

But in Japan, despite initial stereotypes—such 

as, “Oh, you can dance well, You’re good at sport”, 

or, “You have long legs”, all those types of things—

when you start to talk to people, whatever you 

say to them takes precedence, and informs their 

opinion of you, rather than your skin colour. That’s 

one big difference in terms of Japan in comparison 

with some of the negative experiences I have had 

in the UK.

What has been your connection to Black 

History Month?

It became more urgent, especially in the wake 

of the main streaming of the Black Lives Matter 

move ment last year and the death of George 

Floyd. That was a moment when people’s ears 

were more open to listening to discussions about, 

for example, Black History Month.

So, it was a good opportunity for me to reach 

out to the British Embassy Tokyo, and they were 

very happy to organise something around that. We 

produced [an article and video] in Japanese, and 

one of my focuses was to say, “We’re not talking 

about racism or Black Lives Matter here. We’re here 

to celebrate the achievements and contributions of 

Black Britons and Black British culture—whether 

that’s from the Caribbean, Africa or wherever—

in the UK”.

I also thought that we should not just focus on 

sportspeople and musicians, but other people like 

the writer and broadcaster Afua Hirsh, and the 

historian, writer and broadcaster David Olusoga, 

and other authors and politicians—the diversity 

of Blackness within the UK. That’s how I’ve been 

trying to get involved with Black History Month 

in Japan—by showing that there is a diverse Black 

presence in the UK.

What can you tell us about the history of Black 

people in Japan?

Beginning with the present day: first, when you look 

at media articles, especially in international media, 

You share these commonalities 

with non-Japanese people in Japan, 

regardless of race or background. 

Stanislaus while studying at ICU
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and talking about Black people or mixed Black-

Japanese people, there’s often a focus on issues 

around racism and how they are ostracised—or this 

constant problematising of Blackness. One thing 

that it leads to is a perception of constant distance 

between Black people or Blackness and Japan. 

Whereas, I think, when looking at the histories 

of Black people in Japan, there’s a lot more solidarity 

or imagined solidarity. Whether that’s going back to 

the 16th century and the recently popular discus-

sions about Yasuke the Samurai—a Black samurai 

who was accepted into Oda Nobunaga’s clan and 

participated in that period of history. That’s one 

form of connectivity or solidarity. 

Or, fast-forwarding into the 19th century 

and early 20th century, when you have people 

like W. E. B Du Bois and other African American 

intellectuals talking about Japan in a very positive 

light, as being the champions of the “darker races”. 

Even in the post-war period, where you have 

African American soldiers stationed in Tokyo, 

Okinawa and different places forming personal 

or romantic relationships—in Japan, usually with 

Japanese women. Okinawans, for example, felt 

like they’re not Japanese and so there was that 

opposition to the mainland.

Again, we see this solidarity, whether it’s real 

or imagined; there was some sort of solidarity 

because both Black people and Okinawans felt 

“othered” in some way. And so, there are all these 

forms of Black and Japanese connectivity, when 

you look into history, beyond this present day 

narrative of distance between Black people and 

Japanese people. 

Going forward, and I think I can contribute to 

this in some way, it will be important to illuminate 

some of the stories of Black British and Japanese 

connectivity. That’s something that I’m looking 

forward to doing in the future. 

How do UK–Japan relations tie into Black 

History Month?

Well, they tie into what we did with the British 

Embassy—speaking to a Japanese audience.

The whole time I’ve been in Japan, it gets a bit 

boring having to answer the question, “Where are 

you from?” I usually answer: “Can you guess where 

I’m from?” And every single time the guess starts 

off with America; then it’s Africa somewhere; then 

it’s France, Canada or Brazil. They go through every 

other region or country, and never get to the UK.

I think that’s really telling. It shows that, in terms 

of UK–Japan relations, “There’s no black in the 

Union Jack”, to quote sociologist Paul Gilroy’s book 

on the subject. That’s true whether it’s historical 

alliances, stories of the Brit William Adams arriving 

in the 16th century, Japanese leaders in the Meiji 

period going to the UK, or trade deals today.

And that’s Japan’s image of the UK: it has no 

Black life. There is no Blackness in Japan’s image of 

the UK, whether it’s Downton Abbey or Abbey Road; 

Harry Potter or Beatrix Potter; the Queen or Queen. 

Black Britain is hidden from Japan’s sight.

I think this speaks to that broader challenge of 

the UK’s public and cultural diplomacy. Britain’s 

diversity was celebrated at the Olympics, and there 

is this internal discussion about the promotion of 

diversity and inclusion, and yet, when it comes to 

outward facing activities in terms of public diplo-

macy, there is little focus on how we can show this 

multi culturalism in Britain. I think that is one of the 

challenges of UK–Japan relations. 

What are your current and future plans?

I’m working on my PhD, looking at political satire 

in 19th century Japan. I’m also doing part-time 

lecturing at Rikkyo University. 

One project that I hope to spend more time on 

after my PhD is based on a course that I developed 

last year, called Afro–Japanese Encounters.

For a whole term, we explored a lot of the things 

that we’re talking about today: the past and present, 

and imagining the future of Afro–Japanese and 

Afro–Asian connectivity. We’re looking at that with 

my students across different aspects: music, art and 

fashion. In the future, I hope to build that as my 

own research project. 

And lecturing at Rikkyo University

Stanislaus was named third in the 2019 Rare Rising Stars awards for the top ten Black students in the UK.
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WHY I CHOOSE JAPAN

R aised in Uganda, Kenya and the UK, 

I studied postgraduate law at BPP 

University and received a bachelor's 

degree in history at the University of London.

When I boarded a British Airways flight to 

Tokyo back in 2006, I had one plan in mind: to 

spend a year in Ibaraki Prefecture as an assistant 

language teacher (ALT) on the Japan Exchange 

and Teaching Programme (JET Programme), 

and then return to the UK.

JET Programme participants are recruited 

globally by the government of Japan and employed 

as English teachers in the grammar school system, 

or as international relations liaisons in prefectural 

governments around the country.

Fast forward

Fifteen years later I’m still in Japan. I’m no longer 

an ALT. Rather, I’ve carved out a career as a content 

creator and an innovation consultant. I wear a 

number of hats as a content creator in the private 

and public sectors, as well as in academia: journalist, 

copywriter, editor and brand communicator.

As a consultant, I work on open innovation 

projects, enabling collaboration between firms, 

venture capitalists and start-ups or creatives by 

matching programmes and creative events. That’s 

in addition to producing grassroots community 

plat forms that bring together global creatives from 

various fields.

The upshot is that thoughts of returning to 

the UK seem far away, unless I can some how 

close the circle by finding a way to connect my 

network in Japan to the UK. I worked in the UK 

Crown Prosecution Service as a clerical assistant, 

back when I had dreams of becoming a lawyer 

in London.

Early stage

I was an ALT for four years in two middle and two 

elementary schools in Itako City, Ibaraki Prefecture. 

My next step after the JET Programme was back in 

2010. It was then that I transitioned to a new position 

at the World Intellectual Property Organisation 

(WIPO), a specialised agency of the United Nations.

WIPO, which is headquartered in Geneva, 

Switzerland, manages global intellectual property 

(IP) treaties that cover international patents, copy-

rights and trademarks. As it turned out, the agency’s 

office in Tokyo was looking for a researcher and 

writer. Two and a half years later, my colleagues 

and I published more than 200 articles on their 

website, called IP Advantage, which shows how 

entrepreneurs use IP in their business strategy.

When that project ended, I started freelancing 

as a writer but, having no idea what freelancing 

entailed, I reached into my list of contacts and asked 

for help. It was then that someone I had met—a 

director of a British firm in Japan—recommended 

that I contact Simon Farrell, who is the co-founder 

of Custom Media, publisher of BCCJ ACUMEN.

In the same period, I reached out to the British 

Chamber of Commerce in Japan (BCCJ) to see 

if they could help, and they could. In particular, 

Lori Henderson, the executive director of the 

BCCJ, got back to me and recommended possible 

steps forward.

Growth stage

My first freelancing gig was for BCCJ ACUMEN and 

The ACCJ Journal, the monthly business publica-

tion of the American Chamber of Commerce in 

Japan (ACCJ), at the time published by Custom 

Media. And when the editor-in-chief at Custom 

Media took maternity leave, I joined the company 

to cover her.

I have since co-authored Startup Guide: Tokyo, 

a book that shares insights into the start-up and 

venture capital scene in Tokyo. I’ve consulted for 

a Japanese open innovation firm, and worked in 

the public relations office of the Kavli Institute for 

the Physics and Mathematics of the Universe, an 

institute of The University of Tokyo.

I’ve also co-founded and co-produced two 

grassroots communities: Millennials of Tokyo and 

Glug Tokyo. Both are platforms that, through casual 

networking, connect people from diverse areas, 

including corporate venturing; start-ups; science, 

technology, engineering, mathematics (STEM) 

fields; academia; and creatives.

Recently, I covered the Tokyo 2020 Olympics 

as a Tokyo-based correspondent for a UK national 

newspaper, The Independent. In addition, I write 

for the New York-based Global Finance magazine, 

sharing features and news items related to Japan’s 

financial sector.

Looking back, I’m glad I chose to launch my 

professional life here. While not all of it has been 

smooth sailing—working across disparate industries 

can be inspiring, but also challenging—it has 

allowed me to follow a number of passions: writing, 

STEM, creativity and innovation. 

And how I found my forte
BY JOHN AMARI

John in Ibaraki after completing the JET Programme

John presenting at a Glug Tokyo event
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Primary school: 03-6722-6310  •  FBR Mita Bldg. 4-1-27 Mita, Minato-ku, Tokyo 108-0073

Preschool/Kindergarten: 03-5422-7375  •  3-4-17 Shirokanedai, Minato-ku, Tokyo 108-0071
Laurus International 

School of Science

For more info

Laurus International School of Science 
operates six preschools and one primary 
school. We are the fi rst STEM international 
school in Japan. Our curriculum is based on 
two pillars, the Cambridge International 
Curriculum and our own STEM education 
system, with a strong focus on ICT, 
programming, entrepreneurship and 
SDGs education.

laurus-school.com

Creating
future innovators
to change the world 
for the better.

Grades 1–6

Winter School
20–24 December

LaurusIntSchool_FP-SEPT2021-design_v3.indd   1LaurusIntSchool_FP-SEPT2021-design_v3.indd   1 2021/10/07   15:562021/10/07   15:56
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BLACK HISTORY MONTH

DEPICTING DIVERSITY
BCCJ Excom and Diversity, Equity and Inclusion Taskforce  

member creates art inspired by his heritage
ARTWORK: © J. NEPAULSINGH, 2021

James Nepaulsingh is a senior associate at a 

magic circle law firm and a member of the 

British Chamber of Commerce in Japan’s (BCCJ) 

Diversity, Equity and Inclusion (DEI) taskforce.

“The BCCJ is celebrating the UK’s Black History 

Month for the very first time. The aim is to reflect 

Britain’s rich cultural tapestry to people in Japan, 

and the significant role Black people have played, 

and are playing, in shaping today’s Britain”, he said. 

Inspired by his Trinidadian heritage, Nepaulsingh 

has created a multitude of abstract artworks. 

Exploring hybrid cultures, identity and the conflict 

between form and primordial organic shapes, the 

paintings were shared by Nepaulsingh to kick off 

Black History Month (BHM). As a member of the 

BCCJ Executive Committee, as well as the DEI 

taskforce, Nepaulsingh is heavily involved with the 

BCCJ’s BHM efforts and has been a key figure in 

organising and planning events.

‘KAMON’ (2021), H 65 CM X W 53 CM (ACRYLIC AND INK ON CANVAS) ‘DRIPPING IN DREXCIYA’ (2021), H 65 CM X W 53 CM (ACRYLIC, INK AND 
MIXED MEDIA ON CANVAS) 

‘CHACONIA’ (2021), H 40 CM X W 30 CM (ACRYLIC AND INK ON CANVAS)

‘SAILING TO DREXCIYA’ (2021), H 73 CM X W 91 CM (ACRYLIC, INK AND MIXED MEDIA ON CANVAS)
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ARTISTIC APPROACH
British international schools provide a creative foundation for learning

Clarence Education Asia (CEA), the developer 

and operator of British international schools, 

set up Clarence International School (CIS) 

in 2016, in partnership with the Children & the Arts 

charity founded in 2002 by Charles, Prince of Wales. 

Recently, CEA opened a new school, Phoenix House, 

in the heart of Tokyo. BCCJ ACUMEN spoke with the 

leaders of these two impressive international schools 

about the importance of artistic expression, as well 

as what the schools can offer pupils and families.

Creative learning

CIS is a preschool located in Minamiaoyama, 

Tokyo, and welcomes children aged two to six. 

Head of School Daniel Barrett-Wood discussed 

the CIS approach to learning.

It is “fun and creative”, he said. “The children 

have plenty of opportunities to express themselves 

and be innovative, with the curriculum based on 

an artistic approach, underpinned by the early 

years foundation stage curriculum.

“When our young students learn early maths, 

for example the concept of numbers one to three, 

rather than giving them simple manipulatives to 

count, we would make an ice cream stand. The 

children can use their emerging language skills to 

say, “I want one scoop of vanilla and two scoops of 

pistachio ice cream”, and their classmates will make 

it for them. Then we can assess if they understand 

the concept of one, two and three”.

The CIS school campus resembles that of a 

classic British house. Lining the stairwells and rooms 

is wallpaper that can also be found in Buckingham 

Palace. The year groups are split into different rooms, 

all of which boast impressive reading materials, 

with pupils’ work adorning the walls.

New chapters

CEA most recently opened a new primary school in 

Tokyo—Phoenix House International School. The 

school delivers the National Curriculum for England 

and a newly appointed teaching team arrived from 

the UK in the summer. Head of School Claire Fletcher 

spoke on her experience: “My teaching career began 

in the United Kingdom, where I developed strong 

pedagogical foundations for what lay ahead”. After 

working in the Middle East and China, Fletcher 

expressed her excitement about leading the new 

team at Phoenix House.

“We have recruited an incredible group of 

teachers, trained and experienced in the National 

Curriculum for England, who both add value to, 

and share our school vision”. 

Fletcher spoke about how the curriculum engages 

and excites the pupils: “We have put together a 

creative, innovative and well-structured plan with 

units of study that really develop children’s curiosity 

and love of learning. We employ a spiral approach, 

which enables children to build on their previous 

learning as they move through school. We wish to 

use our curriculum to create young people who are 

confident academically, can work collaboratively, ask 

deep questions, and think critically using a thematic 
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FEI-FEI HU 
Co-founder of Clarence Education Asia 

speaks on his inspiration and future plans

Clarence Education Asia 

(CEA) is dedicated to 

developing and operating 

British international schools through-

out Asia. The firm was co-founded in 2004 by 

British-Chinese entrepre neur Fei-Fei Hu, who had 

lived, studied and worked in the UK for 10 years.

His time studying at the University of Oxford 

gave him a great admiration for British education. 

After graduation, Hu worked as an assistant to 

Charles, Prince of Wales from 2007 to 2015. During 

that time he also served as the secretary of The 

Prince’s Foundation (China), based in the royal 

residence Clarence House in London. Hu spoke 

to BCCJ ACUMEN about his time in the UK, the 

inspiration for CEA, and his desires for the future.

CEA’s roots

“I have spent 20 years in Japan, 10 years in the UK, 

seven years in China, where I was born, and three 

years in South Africa. That’s shaped my identity 

as a cosmopolitan multicultural, multilingual 

individual”, explained Hu.

When asked about his inspiration for CEA, 

Hu credited his time in the UK, where he met many 

different people. “I want future generations to have 

the opportunity to grow up in an environment 

where they can grow as strong individuals with 

character, competence and courage. The world is 

becoming increasingly borderless, so providing 

them with a multilingual environment at a 

young age is so important. That’s why I started 

this company”.

The firm is headquartered and registered in 

Hong Kong. “The vision is that we will create a 

group of schools across Asia. The idea was to 

open those schools and then share an enrich-

ment campus in Hokkaido.

“So, we wouldn’t be fixed on one campus. 

Pupils could come over the seven years of study 

to the enrichment campus. Pupils from Thailand, 

Singapore, China”, he explained. This is a way to 

encourage the children at the school to mix with 

people from different backgrounds and countries, 

encouraging the multilingual, multicultural goals 

that Hu has.

approach, naturally developing inquiry skills. 

Enrichment is at the very heart of everything we do”.

The newly renovated campus, located in Chiyoda 

Ward, has impressive facilities, including a new 

dance studio, with Harlequin flooring, a dining 

room, large library, well-equipped music and art 

rooms, as well as a large gymnasium.

Brilliantly British 

As a new school, Phoenix House has seized the 

opportunity to implement exciting ways to engage 

their pupils and offer an authentically British, 

language rich learning experience. “We are keen to 

develop the Phoenix House community and offer 

every opportunity for the children to develop their 

character and self confidence. An essential part 

of this is our house system, where children and 

staff join one of our four houses: Oak, Snowdon, 

Windsor or Rothesay”, said Fletcher. T   hroughout 

the year house events and competitions offer 

children the chance to collectively earn house 

points, culminating in the winning of the coveted 

House Trophy.

In addition to the house system, the school offers 

a club programme to all children, ranging from 

drama, debate and choir to puppet making, dance 

and the school newspaper. “We are also incredibly 

proud of our North Peak Enrichment Campus 

in Hokkaido. This huge space, encompassing a 

residential lodge, classrooms and wide open green 

space, allows children the freedom to explore the 

great outdoors with opportunities such as horse 

riding, archery and sustainable farming”.

Look ahead

Barrett-Wood discussed what his time at CIS has 

taught him. “I have learned so much working here. 

So many schools are really pushing STEM, especially 

coding at the expense of the arts. When I came here 

I saw that the pupils were really exercising their 

imagination. They’re confident and full of creativity, 

and if they get things wrong they are resilient and will 

try again with a new method. That really taught me 

how powerful an arts-based approach can be”.

Fletcher is excited to see how the curriculum, 

as Barrett-Wood said, will inspire creative and 

motivated children, equipped with the necessary 

skills to flourish. 

“Arts, culture and language are at the very heart 

of what we do at Phoenix House. We have a strong 

curriculum and wide ranging enrichment, but also 

the ambition to challenge children’s understanding 

of the world, their ability to eloquently articulate 

their ideas and experiment with their opinions, and 

embed strong values”. This is my way of giving back.

British base

Both CEA schools—Clarence International 

School (CIS) and Phoenix House—use 

British curriculums: Phoenix House the 

National Curriculum in England, and CIS the 

Early Years Foundation Stage. Explaining why 

he had chosen those curriculums, Hu said: 

“Prestigious British schools such as Eton and 

Rugby are so good at posing necessary deep 

questions to inspire change. I think that way of 

thinking must start earlier”.

When Hu and his wife had their first child, 

it pushed them to start their own school. “We 

didn’t have any big investors, so we started a small 

establishment in Aoyama. We started with three 

pupils—one of whom was my son—and our early 

approach to education was quite unique. We had 

the opportunity to work with an agreement in 

London, the charity Children & the Arts—formerly 

known as The Prince's Foundation for Children 

& the Arts.

“The aim of Children & the Arts is to encourage 

children’s early engagement with the arts, be it 

performing arts, visual arts, poetry, theatre, story- 

telling or music”.

Future school

The next CEA school to open in Japan will be Rugby 

School Japan, in Chiba Prefecture. Developed in 

partnership with Rugby School in Warwickshire, 

England, the school is set to open in September 2023 

and will be accepting day and boarding students.

“It’s a huge project”, said Hu. “I think our 

partnership with the Rugby School genuinely 

matters. It’s not just about borrowing the logo and 

creating the same uniform, I really want to bring 

the core value of Rugby School’s ‘Whole Person, 

Whole Point’ to Japan.

“I’m thrilled by the fact that, in the past five 

years, we were able to develop ideas and realise 

ideas, one by one, to something tangible. This is 

my way of giving back and contributing to the next 

generation—also to make Tokyo a more attractive 

place for companies, individuals and families to 

come and live. We look forward to adding to the 

tapestry of fantastic schools in Tokyo”. 
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E very summer, students in the UK—as well 

as at British international schools around 

the world—eagerly await the arrival 

of results day. The past two school years have 

presented education communities with challenges 

that couldn’t have been predicted. However, this 

year, in the face of continued adversity, students at 

The British School in Tokyo (BST) achieved stellar 

results at both the General Certificate of Secondary 

Education (GCSE), International General Certificate 

of Secondary Education (IGCSE) and GCE Advanced 

Level (A Level). 

As a non-selective, inclusive community school, 

BST’s results are extremely impressive and are equal 

to, if not better than, some of the UK’s best selective 

CONTINUED EXCELLENCE
The British School in Tokyo achieves outstanding exam results

schools, as well as various selective international 

school groups worldwide. 

Promising foundation

Students in Year 11 studied incredibly hard and 

tackled the challenges presented by the pande-

mic with integrity and wit. Once again, the GCSE & 

IGCSE results achieved at BST were outstanding. 

This year, the GCSE & IGCSE results were deter-

mined through a combination of examina tions 

& Teacher Assessed Grades (TAGs), which were 

subject to an extremely thorough internal and 

external quality assurance process before confirma-

tion by the exami na tion boards in the UK. 

These results will provide students with a 

solid foundation on which to build their A Level 

studies, and inevitably succeed in their further 

education after they graduate from BST. This year, 

an impressive five students attained nine A* grades 

in all of their subjects. 

While the academic results were tremendous, 

it is also important to note that for some students 

public examinations prove tough, and many 

The results are  

testament to the hard work,  

perseverance and 

dedication of the students.
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achieved results that were beyond their own 

expectations—all grades are cause for celebration. 

Paul Tough, Principal of BST, spoke on the pride the 

school feels towards all of the student’s. “As a non-

selective school, of course, we are equally proud of 

our students who may not have attained the highest 

grades on the scale but managed to attain or surpass 

their targets and challenges”. 

“These results are well-deserved, hard won and 

a testament to the dedication, resilience and ability 

of our students and teachers. I could not be prouder 

of their individual and collective efforts”.

Building for future

The A Level qualifications are academically demand-

ing, made even more so by the challenging circum-

stances presented this year through out the world. In 

spite of this, BST students performed exceptionally, 

producing an incredibly strong set of final grades.

The results are testament to the hard work, 

perseverance and dedication of the students, the 

support of their families, and the hard work of the 

teachers and all staff at BST. 

“As a school community we celebrate the success 

of all Year 13 students and are justifiably proud 

of their achievements”, said Tough. Similarly to the 

GCSEs & IGCSE results, A Level results were also 

determined by TAGs. “Congratulations to each and 

every one of them as well as sincere thanks to all 

BST’s Secondary staff for their sterling work in 

support of the students”.

Due to these impressive results, almost all of the 

2021 BST graduates are attending universities all over 

the world, including Oxford, Edinburgh, Imperial 

College London, UCL and Durham in the UK, Todai 

and Keio in Japan and many others such in Europe, 

USA, Canada and Australia.

 As BST settles in to the new school year the success 

of the summer still lingers, providing encourage ment 

and motivation for the students working towards their 

GCSEs, IGCSEs and A Levels this year. 
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Aoba-Japan International School
Hikarigaoka-Campus

7-5-1 Hikarigaoka, Nerima-ku  
Tokyo 179-0072

enquiries@aobajapan.jp
www.aobajapan.jp

Hikarigaoka Campus
03-4578-8832

Meguro Campus
03-4520-2313

Aoba-Japan International School (AOBA) is one of the only full IB World Schools in the Tokyo 
area and features the typical characteristics expected of an IB school. Aoba has also been 
honoured to be selected as the MEXT IB Consortium Chair in recognition of its expertise 
in IB curriculum and pedagogy. What sets Aoba apart from other schools, however, 
is the innovative, progressive approaches to learning we employ from Kindergarten 
through Grade 12. Aoba consistently features authentic team-based inquiry in all three 
IB programmes at the school: PYP, MYP, and DP. 

We take a multi-age, transdisciplinary approach to the IB that really brings the programmes 
to life for our students. Our students co-plan their learning with their teachers and 
are supported to truly take ownership of their studies whilst developing desirable 
marketplace skills and dispositions, as described in our Core Values. Students move 
beyond simply solving problems for themselves or even solving them for others. We seek 
to develop students that can create the conditions to empower others to solve problems 
for themselves, a more sophisticated and powerful mode of—as we say in our Mission 
Statement—leading positive change in the world.

The new Bunkyo Campus for our Senior Years students will be opening in 2022.

Educational Excellence is in Our Nature. 
The FIRST of its Kind, UNIQUE in Asia

Set amongst the mountains of Iwate Prefecture, Harrow’s first International School in 
Japan is unique in Asia—a place where world-class education is combined with stunning 
Japanese nature. 

Harrow Appi caters for 900 students aged 11 to 18 and, as a full boarding school, closely 
mirrors the experience of studying at Harrow School in the UK. Surrounded by the great 
outdoors, high achieving students excel both academically and physically. 

Building on Harrow’s British international curriculum, teaching is highly effective, ensuring 
academic outcomes are outstanding and that students have the opportunity to access the 
world’s best universities. An extensive co-curricular programme engages students in sport, 
creative arts, and service learning; sports academies offer particular specialisms in skiing, 
swimming, tennis, golf, and cycling.  

The stunning location provides a unique opportunity for the development of future leaders. 

Harrow International School Appi Japan
180-8 Appikogen, Hachimantai City

Iwate 028-7306

info@harrowappi.jp
www.harrowappi.jp

Phoenix House International School 
3-7 Yonban-cho, Chiyoda-ku

Tokyo 102-0081 

03-5530-7406
admissions@phoenixhouseschool.org

www.phoenixhouseschool.org

Phoenix House International School offers a creative and innovative British independent 
school-style education within the rich international culture of Japan. Our curriculum and 
house system prepare pupils with the fundamental skills and self-confidence needed to 
successfully navigate life and contribute to society. With campuses in Chiyoda-ku and 
Hokkaido, our students enjoy an environment in which to learn and grow, in closer 
affinity to the natural world.

PROGRAMME / CURRICULUM

• Primary/elementary education in Tokyo
• British curriculum
• Special educational needs
• Language-rich education
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QUEST TOKYO KK

090-9134-8733
gm@questtokyo.com 

www.questtokyo.com | www.questlst.com

QUEST TOKYO offers professional education services to families and schools in Tokyo, framed 
within the rigour and high standards of the British education system.

Simply put, the goal of QUEST's one-to-one tutoring and small group programmes is progress; we 
establish what pupils seek to improve and deliver a series of tailored lessons to meet that need. 
QUEST tutoring and exam prep services are designed to complement and underpin study at school.

Through QUEST schools can book teacher training sessions, customised to match identified 
focus areas of school development plans.

QUEST Learning Support and Therapy (QLST), launched in September 2021, is a new division within 
QUEST TOKYO, offering an additional suite of evaluation, therapy and support services for parents of 
children with learning difficulties, as well as training and support in this field for teachers in school.

PROGRAMME / CURRICULUM

• One-to-one tutoring across a range of subjects
• Entrance exam preparation
• English phonics group programmes
• Consultation on schooling both in and outside Japan
• Support services for children with learning difficulties
• In-school professional development training for teachers

Shinagawa International School (SIS) is an IB PYP-accredited school offering preschool classes 
(ages 3 and 4), a kindergarten and a primary school (G1–5) near Shinagawa Seaside Station. 
SIS is now an IB Middle Years Programme (MYP) candidate school implementing the MYP 
curriculum, a continuum of the IB Primary Years Programme. The Middle School Campus is 
located near Oimachi Station and offers Grades 6–8.  

SIS Vision: To foster passionate, independent, highly motivated learners who actively 
contribute to world peace.
SIS Mission: To provide a multicultural learning community that nurtures a passion for 
academic, social, and personal success.
SIS Educational Philosophy: SIS aims at educating each of its students to be: inspired 
and independent life-long learners and academically, artistically, socially, and physically 
balanced inquirers and problem-solvers.

PROGRAMME / CURRICULUM

• IB World School
• Inquiry-based learning 
• Native homeroom teachers
• Low student-to-teacher ratio
• School bus service

• Diversity: more than 30 nationalities
• English as an additional language (EAL) support
• Japanese language instruction at Kokugo level
• Wide range of ASP programmes 
• Extended day-care service for working parents

Shinagawa International School 
SIS Main Campus, 4-8-8 Higashishinagawa 

Shinagawa, Tokyo 140-0002 

www.sistokyo.jp

SIS Main Campus
03-6433-1531 

shinagawa@sistokyo.jp

SIS Oimachi Campus
03-6417-1020 

oimachicampus@sistokyo.jp

Learning, love, laughter … that’s how one parent summed up her child’s experience at 
St. Alban’s Nursery, one of the longest-established international kindergartens in Tokyo. 
Small and intimate, with a quiet garden playground close to Tokyo Tower, our nursery 
offers each child his or her own choice of purposeful, fun-filled activities in a safe, 
structured, loving environment. Our aim is to promote learning and self-discovery, as 
well as the development of skills and self-confidence that will give each child a strong 
basis for moving on to his or her next phase in life.

St. Alban’s Nursery
3-6-25 Shiba-Koen, Minato-ku

Tokyo 105-0011 

Gilma Yamamoto-Copeland, director
090-6480-4542

gilma.yam@gol.com
www.saintalbans.jp

PROGRAMME / CURRICULUM

Led by Director Gilma Yamamoto-Copeland, our highly qualified staff offer an 
extensive range of materials and activities based on the Montessori method.  
We introduce the first steps of writing, number work and nature in a simple, 
enjoyable way. St. Alban’s emphasises creativity, providing daily opportunities for 
children to enjoy singing, dancing, making things, storytelling, simple drama and art.
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ADVERSITY BRINGS OUT  
THE BEST OF BRITISH BUSINESS  

AT TOKYO 2020
How UK firms with Olympics contracts  

coped with Covid 
BY JULIAN RYALL

In the history of the Olympic Games, no event has 

ever faced challenges on the scale of Tokyo 2020. 

Initially delayed by a year when the corona virus 

began its insidious spread around the world, the 

global sporting extravaganza finally went ahead while 

infection figures across Japan were testing new highs. 

Swingeing restrictions were placed on athletes, 

officials and companies involved, to make sure the 

occasion went off without a hitch. Spectators were 

banned from stadiums.

The hurdles thrown up by the health crisis were 

raised a notch higher by the complications that 

inevitably crop up on an event of this scale. Issues 

including the language barrier, local regulations and 

higher-than-anticipated temperatures at venues had 

to be dealt with on the fly.

Facing challenges

Despite the problems, British firms contracted to 

provide services at Tokyo 2020 acquitted them-

selves impressively and many are now looking to 

build on the reputations they have earned in Japan 

for future events of a comparable scale.

“The biggest hitch for us was the uncertainty if the 

Games would go ahead or not after 

the initial decision to postpone 

in 2020”, said Olly Watts, joint 

chief executive of ES Global 

Ltd., which installed temporary 

venues for events, including the 

tennis, golf and shooting competitions in Tokyo.

Once the organisers gave the green light for the 

summer of 2021, the issue became organising the 

inoculation, travel and the two-week quarantining 

of more than 200 staff who were required on the 

ground, Watts told BCCJ ACUMEN.

And even though Watts and his colleagues 

have been coming to Japan on business since the 

1990s, the vastly different business culture of Japan 

can be an obstacle to the unwary, he cautioned.

Robert Wells, managing 

director of Glasgow-based 

Aggreko Events Services, 

agreed that the organisers 

“pressing the pause button” 

caused concern as the company 

already had 500 people in Japan and had virtually 

completed the installation of five venues. “From 

an equipment standpoint, we were ready in 

March 2020, but by that time the pandemic was 

spreading and everything got put on pause for 

12 months”, he said.

Dismantled 

Supply chains experienced significant disruptions. 

Some venues had to be temporarily disassembled 

and put into storage, and face-to-face meetings 

Equisave horse ambulance at an Olympic venue

“Through adversity comes 

community, new ideas  

and innovation”.
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were replaced by online conversations. Quarantine 

requirements added an extra layer of complication 

and became “an unavoidable test of endurance”, 

said Wells.

“Given that a global event on this scale had never 

before had to be rethought completely, I think that 

the organisers did a very good job. The organi sing 

committee was supportive of what we had to do 

and my team and project leaders did a fantastic 

job to bring it all together”, he added.

For Len Olender, director of 

Olympic client experience for 

TrueGold Communications 

Ltd., the most serious 

challenge involved the need 

to extend contracts and rights 

agreements for an extra year.

“Many times, sponsors and other service 

providers did not budget for extra staff and time to 

complete the contracts, while additional funding 

was not always easy to attain at such short notice”, 

he pointed out.

“Not only did the extra year of engagement 

make a difference in terms of programme delivery, 

but some services had been contracted to 

other events and were no longer available to 

Tokyo”, he added. A “lack of clarity” on whether 

or not spectators would be allowed to attend 

made planning for National Houses, hospitality 

engage ments and athlete entourages almost 

impossible to plan or predict.

One casualty was the plan for an Oceania 

House in Takeshiba Harbour. The aim of the site 

was to promote the culture, food and music of the 

Pacific Islands, with some 20,000 people initially 

expected to visit.

But Olender insists that positives have to be 

drawn from the occasion. “Through adversity comes 

community, new ideas and innovation”, he said. 

“One of the legacy aspects of an Olympics is the 

tourism it creates in the years after the Games. TV 

coverage and word-of-mouth experiences of foreign 

Olympic spectators creates a buzz for travellers, and 

[it was expected that] Japan would jump to the top 

of the bucket list of most viewers.

Enhancing the entire experience and applicable 

at future events was the technology that was rolled 

out in Tokyo. This includes 5G networks that allowed 

family members, who could not cheer athletes on 

from the stands, to interact in real-time via screens 

installed at venues.

Smooth sailing

Others, however, report that their roles in the Games 

largely went off without a hitch, despite the problems 

that bedevilled events. “We were 

very lucky in that everything 

went smoothly, with the 

ambulances being shipped 

and arriving early, having 

been stored by us for 12 months”, 

said Bill Fellowes, who set up British 

E-commerce website Equisave in 2000 to provide 

horse ambulances.

Fellowes and his team had to be tested for the 

virus before leaving the UK and on arrival in Japan. 

After a three-day isolation period, and they were 

tested daily. 

One issue that caused a rather frantic exchange of 

messages came in late March when he was heading 

a convoy of four ambulances from the English town 

of Newmarket, Suffolk, to Southampton docks.

“On the news came the announcement that the 

Suez Canal had been blocked by the cargo ship Ever 

Given”, he said. “I was not particularly bothered, 

but by the time I arrived quayside in Southampton, 

I had received seven emails from worried officials 

in Tokyo”.

The Suez situation did not ultimately impact the 

delivery of the horse ambulances, but there were 

other hurdles to be cleared.

“I think the language barrier made training 

quite difficult”, Fellowes said. “It is quite hard for 

a Westerner to understand aspects of Japanese 

culture, such as never questioning your superior, 

and the way that the concept of losing face plays out 

in Japanese society. These are things that can cause 

issues when rapid decision-making is needed”.

Future relations

As a minor niche service, Equisave is unlikely to 

find new contracts as a result of its presence in 

Tokyo this year, but other firms are already building 

on their heightened reputation as a consequence of 

the Games. All those interviewed for this story said 

the most important and valuable benefit has been 

making and developing new contacts.

“It was hard work throughout but, ultimately, it 

was very rewarding, because we have been able to 

use the Games as a springboard to maintaining a 

permanent office in Tokyo”, said Watts. “The next 

big event here will be Expo 2025 Osaka, so we’re 

positioning ourselves for that and looking for 

local talent.

“We have learned from the Olympics and made 

some very good contacts, which are incredibly 

important for the Japan market, and we are confi-

dent that we will be doing more in Japan in the 

years to come”.

Robert Wells concurred that the contacts and 

friendships that were cemented in Tokyo will serve 

the firm well in the future.

“All in all, this has improved our ability to do 

business in Japan, and we have already been able to 

secure more work with the upcoming FINA World 

Swimming Championships in Fukuoka next year”, 

he said, referring to the event organised by the 

Fédération internationale de natation (FINA)—the 

International Swimming Federation, a pillar of the 

Olympic movement since 1896. “Japan is one of 

the major markets in Asia and it’s a place where we 

increasingly want to be”.

 Olender empha sised that Tokyo 2020 gave him 

“special access to many aspects of Japan that are not 

normally open to foreigners.

“The contacts I made while working on Olympic 

projects exposed me to many aspects of Japanese 

culture, business and, more importantly, personal 

friend ships”, he said. “These relation ships help 

facilitate professional opportunities for me as a 

consultant in Games preparation and best practices.

“I have lasting relationships that allow me 

to take my Japanese contacts—who now have 

extremely valuable experience—forward to future 

events, and even future Olympics, as partners in 

my consulting”, he said. 

All those interviewed for this story said the most important and 

valuable benefit has been making and developing new contacts. 
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For four weeks this summer—from mid-July 

to mid-August—I worked at the Team GB 

Performance Lodge in Odaiba, as one of 

about 40 volunteers supporting British Olympic 

Association (BOA) staff and the athletes of the 

successful British Team during the Tokyo 2020 

Olympic and Paralympic Games.

The Lodge was set up in Odaiba Gakuen School, 

Tokyo Bay, to provide a unique training and relax-

ation environment for British athletes away from 

the Olympic Village—a benefit that very few other 

national teams enjoyed.

Location and facilities 

Pleasantly situated on the shores of Tokyo Bay, 

Odaiba Gakuen boasts an indoor swimming pool 

and a 300m outdoor running track, but during 

the first week of activity—immediately prior to 

the Opening Ceremony—it underwent a rapid 

transformation from a Japanese secondary school 

to a state-of-the-art sports facility.

 Heavy-duty mats, weight machines, exercise 

bikes, rowing machines, punching bags, a boxing 

ring, a power-lifting platform and other sports 

equipment arrived at the school gates. There they 

were duly set up and assembled, as the two empty 

school halls were rapidly converted into two state-

of-the-art gymnasia—one for general fitness and 

weight training (the Performance Gym) and one 

for training in specific sports, such as judo, boxing, 

fencing and table-tennis (the Technical Gym).

With the arrival of yet more equipment, the 

upper floors of the school were converted into a 

medical centre, performance analysis rooms, 

administrative offices and relaxation spaces for 

athletes. The outdoor roof—with its sweeping 

views of Tokyo Bay, Rainbow Bridge and the nearby 

triathlon course—was used for media interviews. 

The school canteen was stocked with supplies—

much brought over from the UK—ready to swing 

into action delivering healthy meals to athletes 

and staff. 

Athletes’ arrival

As the Games kicked off, volunteer duties settled 

into a rhythm of day-to-day support activities, 

such as signing people in and out of the Lodge, 

booking taxis for senior staff, forming official 

cheering squads to congratulate new medallists 

and providing directions inside the facility.

With Covid-19 an ever-present concern, a signi   -

ficant aspect of our role was to keep the facility 

clean, safe and sanitised by regularly wiping down 

surfaces and door handles, and spraying the 

training area flooring. We were also required to 

take a PCR test prior to each work shift, since 

all athletes and staff from the UK were operating 

within a designated bubble.

Since the goal was to provide the athletes with 

a secure, hassle-free relaxation and training space, 

there was a clear understanding that volunteers 

should not cross the line into overtly fan-like 

behaviour. Photography and social media posts 

were discouraged, and selfies a definite no-no. 

TWO VIEWS FROM  
OLYMPIC 
VOLUNTEERS

A Briton and a Japanese on working 
at GB Lodge and Enoshima

BY PHIL ROBERTSON

When Andy Murray took a 

wrong turn coming out of the 

gym, I was able to direct him 

toward the recreation area.
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However, we did sometimes get to talk to the 

athletes in the course of our duties, and it was 

fine to exchange ordinary pleasantries with them. 

Hence, when Andy Murray took a wrong turn coming 

out of the gym, I was able to direct him towards the 

recreation area he was seeking, and enjoyed a brief but 

pleasant chat about the “auld country”.

Task talk

One of my first tasks was to translate the school’s 

extensive lighting panel into English so that the UK 

staff would know which lights they were operating. 

This was prompted by an incident on the first 

night of operations, when a neighbouring resident 

called the police after some outdoor floodlighting 

was accidentally turned on late at night.

Another challenging assignment involved 

interpreting between the BOA Chief Medical 

Officer Dr Niall Elliott and a visiting Japanese 

technician over the replacement of a defective 

machine leased to perform checks on athletes for 

coronavirus and other ailments. The assistance of 

an impressively bilingual young lady from the 

British School in Tokyo (BST) sixth-form greatly 

facilitated this process.

The PE department at BST coordinated the 

volunteer effort, with support from the British 

Chamber of Commerce in Japan (BCCJ). The wider 

British community in Tokyo was extremely well 

represented—with BST school staff, sixth-formers 

and parents, and BCCJ members comprising the 

bulk of the volunteer complement. 

Rewarding work

Overall, the massive effort that went into the Lodge 

was judged to have been a significant success. 

I appreciated the chance to learn new skills, the 

friendships formed, the delicious food in Olympian 

portions available to all in the canteen, and the 

opportunity to meet several present and past 

medallists, such as boxers Pat McCormack and 

Ben Whittaker, pole vault ath lete Holly Bradshaw, 

tennis player Andy Murray, cyclist Bethany Schriever, 

triathlete Alistair Brownlee, skateboarder Sky Brown, 

and BMX racer Kye Whyte.

The safety-first ethos that informed the opera-

tion of the Team GB Performance Lodge was a 

significant factor in enabling our athletes to remain 

healthy and thrive, without any adverse effect on 

the wider Tokyo community.

On behalf of all my fellow volunteers, I would 

like to express our deep gratitude to the British 

Olympic Association and to Roisin Campbell of 

BST for providing such a memorable opportunity 

to play a small part in this successful chapter in 

British sporting history. 

HAND-OUTS AND 
ACCESS CONTROL

Speak and smile at the sailing venue 
BY KARIN HATTORI

Even before the pandemic, being able 

to volunteer at the Olympics seemed 

unreal to me. The process started 

two years before the Games were scheduled. 

The application consisted of a form and 

interview, and didn’t seem to provide much 

for the organisers to base their decision on 

choosing me or not. Considering more 

than 200,000 people signed up for about 

80,000 positions, it made sense for the sake of 

efficiency. However, it gave little comfort to 

someone like my best friend who—a former 

youth pro athlete with an international 

background—didn’t make the cut. 

So, I was surprised when I was accepted 

and assigned as an Event Service Team 

Member at the sailing venue in Enoshima, 

Kanagawa Prefecture.

Pandemic panic

Given the outbreak of Covid-19 and the conse-

quential postponement of the Games, many 

things were left uncertain. Foreign volunteers 

were not allowed to participate due to the 

prolonged entry restrictions to Japan in 

early 2021. I wasn’t completely sure if I—as a 

Japanese citizen living outside Japan—would 

be able to come until I had actually arrived. 

I received my shift in spring 2021 and started 

booking my flight and accommodation, but 

was ready to cancel at any time should the 

Olympics not take place. 

So many things along the way were des-

tined to go wrong but, ultimately, I was able 

to participate at the Tokyo 2020 Olympics as 

a volunteer.

Day in the life

My tasks at the venue included giving out ice, 

shampoo or competition wetsuits to the athletes 

and team staff. Towards the end of days when 

there were medal races, “medallist hunters”, as 

I called them, had to inform and make sure the 

winners went to their medal ceremony on time 

after coming back from the competition at sea, 

celebrating and doing interviews. Although 

it was a simple task, it was exhilarating. You got 

to interact with the athletes in a stand-out 

moment of their careers. I was very privileged 

to work in this position many times as I could 

speak English and German fluently. One day I 

was able to accompany three German medallist 

teams and use my mother tongue. 

The task we were assigned the most fre-

quently started out as the position I dreaded 

most: access control. Our mission was to 

prevent unauthorised people from entering 

certain areas. There were, however, barely 

any unauthorised people in the venue, and 

they generally knew where they were and 

were not allowed to enter. Athletes and 

coaches knowing this sometimes didn’t seem 

to understand us interrupting their thoughts 

or discussions to ask for their accreditation 

You got to interact with 

the athletes in a stand-out 

moment of their careers.

Karin (left) by the Olympic Cauldron in Enoshima
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cards—in their opinion it was obvious they had the 

right to enter.

Breaking down barriers

Seeing how the Italians reacted when I greeted 

them in my very limited Italian—their tense eyes 

turned into smiling ones—I decided to learn 

essential words in the languages of the nationals 

I saw daily in the venue. This little detail completely 

changed my experience in this role, eventually 

making it a task that I would look forward to in 

the morning. 

Firstly, it was a great language exercise, 

because when do you ever get the chance to use 

20 different languages in one day? Secondly, 

the reactions of the team members were priceless. 

It was astonishing how a simple greeting could 

bring a smile to a person’s face, and that was 

enough for me to go home content. 

One particular encounter with an Israeli coach 

lingers in my mind. I had said good morning and 

goodbye in Hebrew. The coach asked, “Why do 

you know Hebrew?” 

“I only learnt a few words”, I replied. He said: 

“Yes, but still, my language is of no use to you. 

Why learn even that?” I explained: “Because of 

exactly a moment like this—for you”. The coach 

shook his head, smiled and looked me in the 

eyes: “I deeply appreciate it”.

When he saw me on the last day he recognised 

me and gave me an Israeli Olympic pin that the 

athletes had been carrying around to swap with 

other countries’ athletes. I told him to wait and he 

was curious as to why. I took a few seconds to rack 

my brain for the word “thank you” in Hebrew and 

when I finally got it he just laughed heartily. 

I had many more similar encounters with 

people from Poland, Estonia, Croatia, Brazil 

and many other countries. These will forever be 

fond memories in my mind. 

What I will treasure most about this experience, 

however, is how many Japanese people from 

all kinds of backgrounds and walks of life I was 

able to talk to and get in touch with. I think every 

foreigner in Japan has experienced how hard it 

is to get to know Japanese people. Aside from the 

language barrier, it isn’t a custom to talk to strangers. 

So I really cherish the friendships and contacts I 

was able to make.

I am not an athlete, but during my experience, 

I came up with the following analogy: Coming to 

the Olympics as an athlete is like climbing Mount 

Fuji. During my ascent two years ago, I realised that 

climbing Mount Fuji was unique in several ways. 

Besides being the highest mountain in Japan and 

a volcano, you could only get to the peak by walking 

up the hiking trail. You cannot take a gondola or 

a car as is the case with many other mountains. 

That means everyone you meet at the top has gone 

through the same hardship as you.

I started the trip with my cousin and ended 

it with more than 10 friends we made on the way. 

This is how I assume it feels to make it to the 

Olympics and meet different people and maintain 

a feeling of mutual respect. 

Some might debate whether the Olympics 

should have been held at all during the pandemic, 

but I will forever be grateful for the experience. 

I decided to learn essential 

words in the languages of 

the nationals I saw daily in 

the venue.

OLYMPICS

Dr. Greg Story,
Your Corporate Coaching & Training Guy  

President, Dale Carnegie Training Japan

Dr. Greg Story,
Guy  

President, Dale Carnegie Training Japan

Dale Carnegie Training Japan
Akasaka 2-chome Annex 5th Floor, 2-19-8 Akasaka, Minato-ku, Tokyo 107-0052

TEL:  0120-987-099, 03-4563-1963 weekdays 9:00~18:00, closed Sat/Sun/Holidays
FAX: 03-4563-1964

Full details on all courses and training schedules at ENJAPAN.DALECARNEGIE.COM

No.1 for Soft Skills Training
LIVE On Line Bilingual
Training Directory

Invest in Your 
People Today!

JAPAN’S LARGEST

Leadership 
Development
Adjust to Change 2 hrs

Advancing Women in 
Leadership 

2 hrs

Analyze Problems and 
Make Decisions 

3 hrs

Build a High Performing 
Virtual Team 

1 hr

Build Trust, Credibility 
and Respect 

2 hrs

Coaching for Improved 
Performance 

2 hrs

Communicate with 
Diff erent Personality 
Styles 

1 hr

Confi dent, Assertive, In 
Charge: Developing the 
Attitudes of Leadership 
(4 sessions) 

12 hrs

Critical Thinking: Tools 
for Eff ective Action 

3 hrs

Cultivate Power Without 
Being Intimidating 

3 hrs

Delegation 3 hrs

Develop Your 
Leadership Potential: 
Stop Doing, Start 
Leading (10 sessions) 

19 hrs

Disagree Agreeably 1 hr

Dream Big, Focus 
Small: Achieve 
SMARTER Goals 

1 hr

Getting Results Without 
Authority 

1 hr

Goal Setting and 
Accountability 

2 hrs

How to Communicate 
with Diplomacy and 
Tact (4 sessions) 

12 hrs

How to Win Friends 
and Infl uence Business 
People (4 sessions) 

12 hrs

Innovation: 
Transforming Ideas into 
Solutions 

2 hrs

Lead Change 
Eff ectively 

2 hrs

Leading Across 
Generations 

2 hrs

Leading Strong Teams 3 hrs

Leading Virtual Teams 
(2 sessions) 

6 hrs

A Manager’s Guide to 
Sustainable Employee 
Engagement 
(3 sessions) 

6 hrs

Managing Confl ict in 
the Workplace 

3 hrs

Managing Workplace 
Stress 

3 hrs

Marshall Goldsmith 
- What Got You Here 
Won’t Get You There 
(2 sessions)

6 hrs

Meetings that Work 2 hrs

Negotiations: A Human 
Relations Approach 

2 hrs

Overcoming Workplace 
Negativity with 
Enthusiasm 

3 hrs

Performance Reviews 
That Motivate 

1 hr

Powerful Conversations 
to Engage Your 
Workforce 

1 hr

Remember Names 
to Build Better 
Professional 
Relationships 

1 hr

Secrets of Motivation 2 hrs

Secrets to Leading with 
Assertiveness 

1 hr

Self-Awareness: 
Leading with Emotional 
Intelligence 

2 hrs

Step Up to Leadership 
(2 sessions) 

6 hrs

Strategic Planning 
Essentials: Prepare for 
Future Success 

3 hrs

Succession Planning 
for You and Your 
Manager 

1 hr

Time Management: 
Organize and Prioritize 
to Increase Your 
Productivity 

1 hr

Time Management 
(4 sessions) 

12 hrs

Unleash the Power 
of Mentoring in Your 
Organization 

2 hrs

Customer 
Service 
Attitudes for Service 3 hrs

Cross and Up Selling 3 hrs

Managing Customer 
Expectations 

3 hrs

Outstanding Customer 
Service 

1 hr

Transforming Customer 
Complaints into 
Opportunities 

3 hrs

Sales 
E	 ectiveness
Appeal to Buyer 
Motives to Close More 
Sales 

1 hr

Compelling Sales 
Presentations 

3 hrs

Cross and Up Selling 3 hrs

Dale Carnegie Sales 
Training: Winning with 
Relationship Selling 
(8 sessions) 

16 hrs

Goal Setting and 
Accountability 

2 hrs

How to Cold Call and 
Build New Customers 

3 hrs

Negotiations: A Human 
Relations Approach 

2 hrs

Present to Persuade 1 hr

Trusted Advisor 
Bootcamp (6 sessions) 

12 hrs

Presentation 
Skills
Communicate 
Eff ectively 

2 hrs

Expert Online Trainer 
Bootcamp 
(4 sessions) 

8 hrs

How to Present Online 1 hr

Present Complex 
Information 

1 hr

Present to Persuade 1 hr

Present with Impact 1 hr

The Art of Storytelling 2 hrs

Successful Public 
Speaking 

3 hrs

Virtual Meetings that 
Engage 

2 hrs

Professional 
E	 ectiveness 
Adjust to Change 2 hrs

Build Trust, Credibility 
and Respect 

2 hrs

Communicate 
Eff ectively 

2 hrs

Communicate with 
Diff erent Personality 
Styles 

1 hr

Create Your Work-Life 
Breakthrough 

1 hr

Disagree Agreeably 1 hr

Dream Big, Focus 
Small: Achieve 
SMARTER Goals 

1 hr

Getting Results Without 
Authority 

1 hr

How to Win Friends 
& Infl uence Business 
People (4 sessions) 

12 hrs

Managing Workplace 
Stress 

3 hrs

Overcoming Workplace 
Negativity with 
Enthusiasm 

2 hrs

Powerful Conversations 
to Engage Your 
Workforce 

1 hr

Remember Names 
to Build Better 
Professional 
Relationships 

1 hr

Successful Public 
Speaking 

3 hrs

Time Management: 
Organize and Prioritize 
to Increase Your 
Productivity 

1 hr



36  bccj acumen, sept/oct 2021

PUBLICITY

W inston Churchill, Jawaharlal 

Nehru, Lord Byron, and Benedict 

Cumberbatch; the list could go on. 

Very few schools can boast a roster of leaders, 

innova tors, artists, and thinkers as famous as those 

of Harrow School. 

“Old Harrovians” can be found in all walks 

of life, across many professions and fields and in 

leader ship roles of all types. Founded in 1572, and 

soon to celebrate its 450th year, Harrow School 

is one of the world’s most esteemed educational 

institutions—fame which is closely tied to the history 

of London itself. 

Built on a hill 20 kilometres northwest of London, 

the school enjoys commanding views across the 

city. Founded by Sir John Lyon, a knight at the court 

of Queen Elizabeth I, to this day the school retains a 

focus on academic excellence and holistic, values-

based education. 

Educating the whole child

At Harrow, all students receive individualised 

support for their studies, as well as their personal 

and social development; the “whole child” is 

nurtured and developed. The renowned Harrow 

“House System” ensures each student receives 

“close personal tutoring” due to the deep ties 

between each boy (or girl) and their house master 

/ mistress, house tutors and teachers, providing the 

foundations of an education based on four values: 

courage, honour, humility and fellowship. The school 

is famed for engendering the behaviours, attributes 

and confidence that young leaders need in order to 

excel at top universities and thrive in their adult lives. 

Full boarding, the great outdoors, academic stretch

Over the past three decades, Harrow School has 

exported its world-renowned, progressive approach 

to education beyond the shores of the UK, with Asia 

International School Limited (AISL) now operating 

nine Harrow-branded schools throughout East 

Asia—in Thailand and across China, including 

Hong Kong. In August 2022 these schools will be 

joined by Harrow’s first campus in Japan. Set amongst 

the beautiful mountains of Iwate Prefecture, Harrow 

International School Appi combines world-class 

education with stunning Japanese nature. One of 

the largest ski resorts in Japan, a 36-hole golf course, 

mountain bike trails, an indoor swimming pool and 

18 tennis courts are available to all students.

Holistic education in the green and white seasons

In this environment, and with such great facilities on 

their doorstep, Harrow Appi students are inspired 

to do more, and to be more, than they ever thought 

possible. With access to an extraordinary range 

of outdoor activities, students will learn in nature 

throughout Appi’s wonderful “green” (April to 

October) and “white” (October to April) seasons. 

In alignment with the approach of Harrow UK, the 

setting provides for a perfect balance of academic 

challenge and physical endeavour. Catering for 

students aged 11 to 18 (Year 7 to 13), as a full 

boarding school, Harrow Appi closely mirrors the 

experience of studying at Harrow School in the UK. 

At capacity, the school will accommodate more 

than  900 boarders from a wide range of countries 

enjoying welcoming boarding houses as their 

home away from home. 

A springboard to top universities

As one would expect, and in keeping with its 

name sake, Harrow Appi will offer a British 

curriculum, preparing students for IGCSE and 

A Level examinations. Taking advantage of the 

environment, learning will take place in classrooms 

and outdoors. Science students, for example, have 

imme diate access to the natural world; they can 

conduct experiments outside and observe natural 

HARROW APPI: 
LEARNING WITHOUT 

LIMITS IN NATURE
Harrow Appi welcomes its 
first parents to its campus
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It’s not surprising that the 
school is drawing attention 
from parents across Japan 

and throughout Asia.

phenomena first-hand—the changing crystal 

structure of snow for instance, or astronomical study. 

Creative students will capture the essence of the 

natural environment and utilise the Creative and 

Performing Arts Centre to produce unique visual art 

forms. It’s these experiences that top universities are 

looking for.

The school’s founding Head, Michael Farley, has 

previously led four international schools, including 

the British School in Tokyo, where he founded the 

senior “Showa” campus, and Harrow Bangkok, 

Harrow’s largest school and original international 

campus. Originally an outdoor pursuits instructor, 

he’s thrilled at the prospect of leading a Harrow 

school in the Japanese mountains that will 

prepare wonderful students to move to world-

class universities.

Experiencing the Harrow Appi campus in person

The campus is on schedule for an August 2022 

opening, with virtually all external construction 

already complete. The building interiors are 

expected to be finished by March 2022, following 

which the Harrow Appi educational team will 

take delivery of classroom furniture, resources, 

and equipment—all of which support world-class 

learning on the digital campus. In August 2021, an 

exclusive group of families became the first to visit 

the Harrow Appi campus, touring the facilities in 

hardhats and enjoying an informative one-on-one 

online session with Farley. After experiencing the 

campus, many families remarked that they had 

never seen an international school in Japan of 

such design and in such a beautiful setting. On the 

golf course, prospective students who had never 

played the game were animated by the prospect of 

getting to grips with the sport and absorbing the 

green, outdoor space. There was much speculation 

about the resort in the white season, covered 

with snow, and anticipation of regular skiing 

and snowboarding.

Families also viewed the surrounding woodland 

and hills, giving them a taste of the hiking and 

mountain biking activities that will be available to 

Harrow Appi students. Much to the excitement of 

the group, on the second day of the event, families 

were able to enjoy a fishing excursion and a visit to 

a local farm. Most didn’t want to leave; after a taste 

of the green of Appi they weren’t looking forward 

to the concrete of the city! Given these encouraging 

first impressions, it’s not surprising that the school 

is drawing attention from parents across Japan and 

throughout Asia. The opportunity for their children 

to enjoy a British boarding school experience, of 

the quality and proven track record of AISL Harrow 

International, in the beautiful Japanese mountains, 

has been well received, with many families opting to 

secure places on the school’s pre-testing programme.

Personal touches from Harrow Appi’s founding team

While families were impressed by 

the campus, they particularly enjoyed 

the chance to meet members of the 

founding staff on site. Despite Farley 

not yet being in Japan (he hopes to 

arrive in November), each family 

enjoyed an online session with him, 

discussing their daughter or son’s 

individual needs in contemplating the exciting 

prospect of studying at Harrow Appi. And there 

were also gifts; each family left with a Harrow Lion. 

Inspired by the lion on the Harrow School crest, 

these cuddly toys are much coveted and were so 

well received that many were immediately given 

names by the children. The students were also 

given another important token of Harrowness to 

take home with them: a Harrow Hat. These unique 

straw hats have been associated with Harrow since 

the 19th century. First used on the cricket pitch, 

the headgear rose in popularity, becoming part 

of the school’s uniform in 1915. However, they’re 

more than a simple accessory; their use at school 

has become an important part of Harrow custom. 

When any Harrow student passes a teacher, they 

bow their head slightly and touch their index 

finger on the brim of their hat. This gesture, known 

as “capping”, is a ritual that you can see on a daily 

basis at all Harrow-branded schools, engendering 

community and respect. 

Lion and hat tightly grasped, with glowing cheeks 

and broad smiles, the fortunate families came away 

from the event excited about the prospect of a future 

with Harrow Appi. It’s evident that the school will 

set a new benchmark for international education in 

Japan and in Asia, assuring high academic standards, 

the development of values and leadership attributes 

and formative adventures in the great outdoors. 

If you would like to experience the 

Harrow Appi campus for yourself, 

the school will be holding further 

campus visits soon. For more details, 

please visit: https://bit.ly/3a7nUUZ
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BCCJ ACUMEN readers are welcome to email recent  

UK–Japan event photos with captions and credits for  

the editor to consider: publisher@custom-media.com

1

British Ambassador Julia Longbottom CMG 

welcomed Japanese Defence Minister Kishi and 

military officers who visited HMS Queen Elizabeth 

on 6 September at Yokosuka to help promote 

relations and discuss defence matters.  

2

Commander Chris Ansell (left) gave a tour of  

HMS Queen Elizabeth to Intralink Japan Managing 

Director Will Jasprizza on 10 September.

3

Commodore Steve Moorhouse presented 

Japanese Defence Minister Nobuo Kishi with the 

White Ensign that flew as HMS Queen Elizabeth 

entered Japan. 

4

The British School in Tokyo’s primary students were 

invited to watch the Paralympic Weightlifting events, 

including Louis Sugden winning bronze in the 

Women's 86kg Powerlifting.
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5

The British School in Tokyo’s teachers and parents 

got involved over the summer volunteering for 

the Tokyo 2020 Olympic and Paralympic Games, 

supporting Team GB and Team Paralympics GB 

athletes and making sure everything ran smoothly.

6

Harrow Appi—set to open in August 2022—

welcomed families to the new campus. They 

toured the facilities and attended virtual one-

on-one sessions with the school’s founding 

Head, Mick Farley. 

7

From second left: Head of School Claire Fletcher, 

Ambassador Julia Longbottom CMG and Co-founder 

of Clarence Education Asia Fei-Fei Hu at the opening 

ceremony for the newly established primary school, 

Phoenix House 

5

6

7



The Montessori School of Tokyo
Confidence, Respect, Compassion

A fully accredited Montessori school for students from 2 to 15 years old

Education
Re-Imagined

www.montessorijapan.com

The Montessori School of Tokyo
3-5-13 Minami Azabu

Minato-ku
Tokyo

106-0047

03 5449 7067

#MSTEducationReimagined/MSTokyoConnect with

The Montessori School of Tokyo
Confidence, Respect, Compassion
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UK vs JAPAN
In digits, charts and graphs

PASSPORT POWER LUXURY VENUES

14.4m  
research papers 

22,000  
academics

3 TOKYO
192 478185

7 UK

uk universities

1st University of Oxford

5th University of Cambridge

35th The University of Tokyo

61st Kyoto University

SOURCE: TIMES HIGHER EDUCATION WORLD UNIVERSITY RANKINGS 2022

SOURCE: HOLLANDS COUNTRY CLOTHING

SOURCE: THE HENLEY PASSPORT POWER INDEX, 

Q4 2021 GLOBAL RANKING

SOURCE: MONEY.CO.UK, 2021

top 10 horse tracks  
for fan experience

1st  Ascot Racecourse

2nd Flemington Racecourse

3rd  Aintree Racecourse 

4th  Churchill Downs Racetrack 

5th  Chester Racecourse

8th  Tokyo Racecourse

visa-free countries shops, restaurants and hotels

1 JAPAN
628

2 LONDON



ARTS UK CULTURE IN JAPAN
COMPILED BY: 
MISA YASHIRO 
coordinator@custom-media.com
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NOW PLAYING
Eric Clapton Lockdown Sessions

During the pandemic Eric Clapton decided to gather Nathan East, 

Steve Gadd and Chris Stainton to film an acoustic live session, without 

an audience. A film of this performance will be shown at the Shinjuku 

Piccadilly cinema and other locations. 

Shinjuku Piccadilly

3-15-15 Shinjuku, Shinjuku-ku, Tokyo, 160-0022

050-6961-3011  |  www.smt-cinema.com/site/shinjuku

22 OCTOBER
How to Build a Girl

This is a 2019 coming-of-age comedy, starring Beanie Feldstein and 

directed by British director Coky Giedroyc. English journalist, author and 

broadcaster, Caitlin Moran wrote the screenplay, based on her 2014 

novel of the same title. 

Shinjuku Musashinokan

Musashino Building 3F, 3-27-10 Shinjuku, Shinjuku-ku, Tokyo, 160-0022

03-3354-5670  |  http://shinjuku.musashino-k.jp/movies/19997

¥1,500 

23 OCTOBER–2 NOVEMBER
Swan Lake

Opening for the 2021–22 season will be eight performances of the 

timeless masterpiece, Swan Lake. Performed by the dancers of the 

National Ballet of Japan, the production is choreographed and produced 

by the British ballet teacher, choreographer, director and former 

professional dancer, Sir Peter Wright CBE. 

New National Theatre, Tokyo

1-1-1 Honmachi, Shibuya-ku, Tokyo, 151-0071

03-5352-9999

www.nntt.jac.go.jp/english/productions/ballet/swan-lake-2021.html

¥1,650– ¥14,300

14 DECEMBER
Discover BUNRAKU 

Bunraku (traditional Japanese puppet theatre) was in 2003 inscribed 

on UNESCO’s Representative List of the Intangible Cultural Heritage of 

Humanity. The National Theatre is hosting a two-part Bunraku perfor mance, 

with guidance in English. Part of the Japan Cultural Expo programme 

celebrating Japanese arts and culture, the Discover BUNRAKU programme 

will showcase the “Nozaki-mura” scene from Shinpan Utazaimon. 

National Theatre of Japan

4-1 Hayabusacho, Chiyoda-ku, Tokyo, 102-8656

03-3265-7411  |  www.ntj.jac.go.jp/english

¥4,500

◉ FREE: We have one pair of tickets to give away.

◉ To apply for giveaways, please send an email with your name, 

address and telephone number to: coordinator@custom-media.com 

Winners will be picked at random.
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Exhibitors will include organizations working in travel, education, 
food and beverage, real estate, and much more, and many will be 
offering hands-on demonstrations. Throughout the event, there 
will also be cultural performances and workshops that visitors 
of all ages will enjoy, so don’t miss out! 

Nov 5 (Fri)  10am  5pm

Nov 6 (Sat) 10am  4pm

Tokyo Metropolitan Industrial
Trade Center, Hamamatsucho-kan

Stay up to date with all the latest details: expat-expo.jp

The only exposition dedicated to Japan’s international 
residents is back, even bigger and better than before. 
During the two-day event, officially supported by the BCCJ, visitors will be able to learn 
more about businesses and services that can help them make the most of their lives in Japan. 

Trade Center, Hamamatsucho-kan

SUPPORTED BY MEDIA PARTNERS

SPONSORED BYWITH COOPERATION
FROM

Register here 
for free entry!



Located in the exclusive neighborhood of 
Minami-Azabu, HOMAT SHARON offers 
spacious units that harmoniously blend 
Western and Japanese aesthetics. 

Each unit has been designed with the utmost 
comfort in mind, and property amenities 
include a fi tness room with state-of-the-art 
equipment and bilingual concierge service 
that is available 24 hours a day. www.nskre.co.jp/english/business/lease

Brand New HOMAT SHARON

Welcome Home




